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MAGAZINES _ADVERTI SLI) IN AIR FORC U

!
~

_s e?
~
r i

~
4 [

~‘~~t I’et-~io~i
(8/75) ( 9 - 12 / 7 5 )

ABC delas Amer iris X

A ir Magazine - Space Digest X

Boys L i fe X

Career Worl d X

Ebony x
18 Almanac x
Hot Rod X

Jet X X

Nat ional Future Farmer X x
Po pular Science X

Readers Di gest X

Selecc i ones X

Sen io r Scholas t ic  _ X

Sport X

TV Guide X
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MAGA ZI NE A D V E R T I S I N G - A I R  I O R C I

- 
E)o l l  ar Ex pe nds I u s e  - -

Base Period : 8/ 7 5  Tes t  Period : 9-12 / 75

$ $

370 ,338

Bow l i ng Green 432 14 ,724

Boise 94 18 ,358

Denv er 2 ,459 1 63,704

Kansas City 2,076 64,054

Va l dosta 199 7,518

Baton Rouge 1 ,643 32.469

Al to on a 98 20 ,786

Spokane 283 48,725

Control Mdrket s 3 ,353 118~~~~

Casper 43 /,478

Al bany 1 ,320 66 ,226

Shreveport 1 ,803 29,701

Yakirn a 187 15 ,451 
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MAGAZINES ADVERTISED IN ARMY

Base Period Tes t Period

(8/ 75) (9-12 / 75)

Career World x
4

Directions 80 x
Exploring x
F i el d & Stream x
Hot Rod X X

Nat ional Future Farme r x
Newsweek x
Popular Sc i ence X X

Rea ders D i gest X X

Senior  Scholas t i c x
Sport X

Time X

TV Guide X X

U .S. News & World Report X

__________________________________________ - - -- -
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MA GAZINE ADVERTIS ING - ARM Y

p.

- — — 
t)o 11 a s - E xpen d i t  sire 

-

I3ase Pe,- iod :
__

8/ 15 Test  Period : 9 - 1 2 / 1 5
$

-
~~ Tes t  Mar k ets 190, 769 1 ,134 ,i82

Colu m bus 26 ,214 157 ,131

At l anta 35 ,924 230,117

Denver 44 ,884 246,903

Kansas Ci ty  8 ,341 66 ,607

Louisville 15 ,283 98,122

— 

Seattle 48,616 261 ,420

Altoo na 2,644 18 ,432

Spokane 8,865 55 ,450

Control Markets 72~128 414 ,289

Omaha 22 ,624 115 ,431

Alban y 15,659 92 ,134

Por t land  30,315 185,255

Yskima 3,530 21 ,469

_ _ _ _ _  - - - - -~~~~~~~~~ —— - -
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MAGAZINE S ADVERTISED IN MARINE CORPS

Base Per iod Test Period

(8/75) (9-12/75)

Barrister X
Before the B ar X
Black Co l leg ian X
Black  Sport X
Car Craft  X X

Caree r Worl d x
Direction 80 X
Down beat x
Ebony X
18 Almanac X

Esquire X
Exploring X
F ield & Stream X
Guns&An ,no x
Hot Rod X X

Instrumenta list X
Jur is Doctor X
Letterma n x
Mec hanix I l l u s t r a t e d X
Motor Trend X X

Na tiona l Future Farme r X X
Newsweek - Student Edition X
Outdoor Li fe X
Popular Mechanics X
Popular Science X

Sen ior Scholas tic x
Sport X x
Sport Af i el d X X
Student Lawyer x
Time - College Edition X

TV Guide X

-- - -~~ uLi L . C _~ . ...  -
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14 .

MAGAZINE _ADVERTISING - MARINE CORPS

D o l l a r L x 1-sendi ture 
-

Base Period: 8/75 Test Period: 9-1 2/ 75
$

Tes t Markets 39,058 365 ,231

Au gusta 1 ,792 17 ,197

Dothan 448 5 ,764

Denver 8,869 95,588

— 
Kansas Ci ty 9,048 65 ,858

Lou isville 6,002 53,903

Seattle 10,302 100 ,665

Valdosta 448 4,669

Baton Rouge 2,150 21 ,588

Control Markets l6 ,842 168 ,769

Char l e s ton  2 ,240 20,921

Al bany 5,196 50,522

Por t l a n d  7 ,256 75 ,983

— Shreveport 2,150 21 ,342

- - -



I

II

— MA GAZINES ADVERTISE D IN NAVY

Base Period Test  F ’er i od
(8/75) ( 9 _ j ~5 . 7 5 )

- Car Craft x x
Car & Driver x x
Cars X
Cycle x x
D i rect ions 80 x
Ebony X
Encore X
Esquire X
Ex p l o r i ng  x
Field & Stream X
Hot Rod X X
Mec han i x I l l u s t r a t ed  X

— 

Motor Trend X X
Nat ional Future Farmer X X
National 4-H News X
Ou tdoor Li fe X X
Plane & Pilot X
Popul ar Science X
Readers Digest X
Sen i or Scholas tic X
Sk in Diver x
Sport X X
Sporting News X
Sports Afield x
Sports Illu stra ted X X
T i me X
TV Gu ide X 

—-- - -------  - - —---
~~~---- -~ -— ———--- - - -rn --- -—
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MAGAZINE A DVL RTISLNG - NAVY

1)o 1 las  Npeiidi tore 
-

Base P e r i o d :  8/ 15 Test Period : 9-12/75

$ $

Test Markets 121 ,4 17 580 ,890

Lansing 12 ,5 1 5 62 ,578

K n o x v i l l e  12 ,024 57 ,149

Lou i s v i l l e  23 ,699 11 5,453

Sea t t l e  49,069 221 ,046

Va l dosta 1 ,970 10,524

Ba ton Rou ge 8,251 43,110

Al toona 4,105 20,765

Spokane 9,784 50,266

Contro l Markets 58 ,754 283 ,076

B i nghamton 9,335 44,922

P or t l a n d 37 ,070 177 ,571

Shreveport 7,844 39.831

Yak i ma 4 ,506 20 ,/53 

- _ __ _ _  ~~~~~~~~- - - - -- -
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OUTDOOR ADVERTISING - AIR FORCE

Dollar Exp~pd iture Gross Ratin9 rothts
Base Tes t Base Tes t

Per iod Period Period Period
(8/75) (9-12/75) (8~15) (9-12 ,”/s)

Test  Ma rkets $ $ M

Bowling Greer - - - -

Bo i se - - - -

Denve r 2,940 11 ,760 528 528

Kansas C i ty 3,427 13 ,708 528 528

Val dosta - - -

Baton Rou ge 700 2 ,800 528 528

A l toona - - - -

Spokane - - - -

Control  Marke ts

Casper - - - -

Albany 1 ,900 7 ,680 528 528

Shreveport - - - -

Yakima - - - -

_______________________________________________________ 
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-

OUTDOOR ADVERTISING - ARMY

D o l l a r E xpenditure G IJ ~ . ’- R a t ’ s
Base Tes t t~asePeriod Period Per i o’.l P~ I Od

(8/ 75 )  ( 9 - 1 2/ 7 5 )  (Sf ’ S )  ( ‘~ -L’ ,’:- )

Tes t  Market -~

Columb us — 8, 910 —

At lan ta  3 ,720 12 ,688 6 7 2  690

Denver  2 ,646 9,828 672 690

Kansas Ci ty  2 ,7 42 10 ,728 672 690

Lou isv i l l e  3,726 7,4 52 1 ,392 690

Seat t le  2 ,398 3,997 672 690

Altoona 428 428 672 168

Spokane 2 ,325 2 ,325 1 ,392 -

Con trol__Mar kets

Oma ha 9 ,265 - 1 ,018

Albany 5,163 - 516

Portland 18,420 672 1 ,404

Y a k i ma 2,700 672 1 ,038

____________  _ _ _ _ _ _ _
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1 .

OUTDOOR ADVERTISING - MARINE CORPS

— 

D o 1 i a r ~~~p~nditure Gs ss Rat ing Po in ts
Base Tes t Base ls ’ c t

Period Pen cxl Pes- ~-~j :‘~~r o~i
(8 /15 )  ( 9 - l ? - ’ 7 5 )  (8 , 15) ~~-h / 7~~)

lest  Mar ke t S $ b

Augusta - 630 - 188

Do than - - - -

Denve r - 5,292 - 375

Kans as City - 5 ,483 - 375

Louisvil le - 1 ,449 - 230

Seattle - 4,789 - 375

Va l dos ta - - - -

Baton Rou ge - - - -

Control Markets

Char les ton - 1 ,344 - 375

Albany - 3,368 - 375

Por t l an d - 3,858 - 375

Shreveport - - - -

- 

- 

I 
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OUTDOOR A DV L R T I S I N G  - N A V Y

Do l iar  Exj~end itu re Gros ~ Ra t i  rig Po s i t s
Ilase Test Ua~~’ l
er od Period eti I’~ s - i

(8 / 75 )  (9 —1 2 / 15 )  ( 8 / / s )  ( 9 _ l . ;fi

$ $

Lans i ng 1 ,068 3,204 528 396
I

Knoxv i l l e  748 2 ,244 528 396

Louisville 1 ,863 5 ,589 528 396

Seattle 2,399 7 ,197 528 396

Valdosta - - - -

Baton Rouge 800 2 ,400 528 396

Al toona 428 1.284 528 396

Spokane 1 ,256 3,768 528 396

Co n t rol Marke ts

Bin ghamton - 5 ,740 - 1 ,886

Por t lan d 2 ,399 23,299 528 1 ,886

Shre veport 693 5,459 528 1 ,886

Ya ki ma 450 4 ,730 528 1 ,886 

— ~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~-5-5- --- -—- --- -- - -~~ - - -
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21.

ADVERTISING IN SUNDAY SUPPLEMENTS - A IR FORCE

D o l l a r _Expend i ture
Base Per iod:  8/75 Test Period : 9-12/75

Test Markets

Bowl ing Green NONE NONE

Boise

Denver

Ka nsas Ci ty

Valdosta

Baton Rouge

A ltoona

Spokane

Control Markets

Cas per

Albany

Shreveport

Ya k ima

—--. 5-- --— - ---5- -- --5---- --- —5----’--------5 - ---—--- -- - -- --- — - - - - - - - --.5----- — ---- 4
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— A D V E R T I S I N G  IN SUNDAY SUPPLEMENTS - AR MY

l)o l ia r  1 \ pessd i t  In

(~~5~~ t ’  Per iod: 8~ /5 rest Per s od : 9 - 1 2 ,  /~
.

$
-

~ Test Markets
I 

- -  —

Colum bu s - 
-

- 

- 

At lanta -

- Denver - 4 ,522

Kansas City - -

Lou i sv i l l e - 
-

F
Seattle —

5 A lt o o n a  - 
-

Spokane - 1 ,736

Con trol Mar k et s

Omaha - 
-

Albany - 2 .695

Portland - b ,21;’

Y a k i m a  - l ,O~ 1

EL _ _ _ _ _ _ _ _ _ _ _ _ _ _
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— A D V E R T I S I N G  IN SUNDAY S UPPLEMENTS - MARIN E CORPS

- 
I)o 11 ar L x} I eIsi l  i t  u s e

Base Period : 8/ /5  Test  Period : 9-12! 75
$

Test Markets
- - - -5 - - -  5 - -

Augusta - 1 ,140

D othan  - -

De nver - 3 ,705

Kansas C ity - -

Louisville - -

Seattle - 3 ,990

Va l dosta - 246

Baton Rouge - 
1 ,/10

Contro l Markets

Cha r ieston - 1 ,425

Albany - 864

Port land - 2 ,835

Shreveport - - 

~~~~~~~~~~~~~~~~~~~~~~~~ -5-—— — - — ---—----------~---~~~~ — - -- - - -5-  — - 5— — -----.—-- --- - —- — - ---— —.—----—-- --——-------- - -----------------------5------—-------
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A DV E R I I S I N G  IN SUNDAY SU PPL EMLN l s - NA VY

Dol l a r  I \ pessd i t  ti re
Ba- ,e Pe r iod :  8/ / S  T e s t  P e r-  i elf - I) 1

$

lest Market_s

Lansin g NONE NO N I~

- ‘ Knoxv i l l e

Lou isv i l l e

Sea tt le

Val dost a

Baton Rouge

Ai toona

Spok ane

Con trol Markets

B i ngham ton

Po r t l a n d

Shreveport

— Yak ima

-—-5- -~~~~~~~~~~ - -~~-—-- -- - ---——-5-—-—- - - - -~~~~~- -- ~~~~~~-—-— - - -5— _5_ ——--5-—
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B. The Data Base 
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I
U . DE~~RIPT IUN OF [DL 1)ATA BAS L

• Criter ion Varia bles

• Co -var iant Variable s
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CR IT ER ION VAR IABL LS 1

- 
Source

1 - Access ion Cont rac ts  QMA 2 General Res ea rch - ‘  a t

2. Tota l Nat ional l evel Inquiri es QMA

3. Tele phone Nat ronal Level Inquiries QMA ~erv ice Quest lonna ire

4. Mail Natior il Level Inquires QMA Serv Ile Que s t i onna i r e

5. r~ t~ 1 Re cruitin q Station Applicant
Inquiries/Hou r Recruiting Station A ud -~t Forms

Total in qui r - ies from male applicants
telephone arid walk-ins per station
divided by hours station was audited .
Stations to be weighted and aggre-
gated by number - of production
rec ru it ers ass i gned.

6. Telephone Recruiting Station Male
App licant Inqu iries/Hour Recruiting Station Audit Forms

See #5, for Te le phone Onl y

7. Walk-In Recru it inq Station Male Appli-
j cant Inquiries/ Dour Recruiting Station Audit Forms

See #5, for Walk-In

8. Male Applic ant First Contact Station
Inquiries/Hour Recruiting Station Audit 1ornis

See #5, for F i rs t Con tacts

9. Percent of qua l i f ied  respondents 3 read -
ing any direct na iling dur i ng past
3 months (Q.lOd ) Survey Questionnaire

1 Data for each variable was gathered for the base (8/75) and test (9—12/75)
periods for each armed service in their applicable test and control markets

2 Qualified t4 ilitary Ava i la b le

Male s , 17-24 years of age completin g less than three years of college with
no prior milit ary association .

( CONTINUED )

- — -- - ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
-
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~1

C R I T I R I O N  V A R I A B L E S  (CONUNULU )

— 
Source 

- -

10. Percent r-espondi ng to any m a i l i ng du r i n g
past 3 months ~Q .lOe ) Survey Questio nn ars -e

11 . Percent cal l  nq to l l —f ree  number seen in
servi ce ad in past 3 months ( Q . l O f )  Survey Quest ionnair e

12. Perl ent ~nd i rig in coupon f r -om serv ice
advertisement in past 3 months (Q . lO g ) Survey Quest ionnaire

13. Percent responding by mail , toll -free
number or coupon Survey Questionnaire

14. Average rating of idea of enlistment;
four services combined (“Excellent”
idea = 4; “Good” = 3; “Fair ” = 2;
“Poor” = 1)(Q.6) Survey Questionnaire

15. Percent mentionin g of service in “p lans
for nex t few years ” Unaided (Q.3e) Survey Questionnaire

16. Percent assi gnin g “some possibility ”
of joining the Armed Services (Q.4) Survey Questionnaire

17. Per-cent saying i t  is “very” or- “fairly ”
likely they will spend “sometime serving
in any of the Armed Services ” (Q.4a) Survey Questio nnaire

18. /\veraqe (linear) pr obability of joining
Armed Servi es: “Very l ikely ” = 3;
“Fairly likel y” = 2; “Not very/fairly
likel y” 1; “No p ossibility ” = 0 (Q.4a) Survey Questionnaire

19. Average (log ) probability of joining
Arme d Serv i ces : “Very likely ” = 9;
“Fairly likel y” = 4; “Not very likely ”
= 1; “No possibility ” = 0 (Q.4a) Survey Questionnaire

20. Percentage seeing or hearing any adver-
tising for a Serv i ce i n the “pas t month ”
(Q.Oa) Survey Questionnaire

21 . P er cen t  aqe i- r’ca l i i  rig radio advertising
for -  a Serv i ce in the “past month” (Q.8b ) Survey Questionnair e
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~‘8.

MATCHING AND CO-VAR IAN T VARIABLES

—- 
Sour 

- -

1. Unemp loyment ra ce (10 / 1/ 7 5)  Genera l Research Corpo r-ati on

2. Wage rate (10 / 1/ 7 5 )  Genera l Resea r-ch Corporatio n

3. Qualified ‘ilit a ry Ava i l a b l e  (QMA ) Gener a l Res earch Cor pora tion

4. Population Census

5. Percent of population who are Black Census

6. Product ion recruiters/QMA Recruiting Office Inform ation
Shee t

7. Pe rcen t of female popu la t i on who are
work ing women Census

8. Percent owner occupied dwelling units Census

— 
9. No. of stations in market divided by Recruiting Office Inform . Sheet

QMA

10. Total no. of staff Recruiting Office Inform . Sheet

11. Total no. of production recruiters
divided by QMA Recru i t i ng Of fi ce Inform . Shee t

12. Total production recruiters “in
office ” divided by QMA Recruiting Office Inform . Sheet

13. Mean grade of production recru i ters
assi gned Recruiting Office Inform . Sheet

14 . To ta l num ber of sta t ion  open hours
div ided by QMA Recruiting Office Inform . Sheet

15. All stations In centra l city/one or
more outs id e centra l c i ty Recru it in g Off i ce In fo rm . Sheet

16. All station s in retail areas/one or
more outside retail area . Recruit ing Office Inform . Sheet

17 . No stations in residential areas/
one or more Recru iting Office Inform . Sheet

(CONTIN UED )

-- _ _ _
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MAT CHIN G ANt ) CO-VA RI AN I  VARIABLES ( C O NTINUL D)

~-~our ce

18. No stat ions in ;.on—white area/one
or more Recrui t ing O t t  ice 1st form . Shee t

19. No St  it i uris in s t~ire fronts , shopp ing
centers or ia 1 1  s 

- one or- mor-e Recruit i rig Off i e I n t  crrm . Sheet

20. No stat i i ’ns at. ~treet level!
one or- snore Recru i t in g  O f f  ice In for-rn . Sheet

21. No stat ions w i t h  o f f i ce  v i s ib le  or
large , easy to see si gn/one or more Recruiting O f f i c e  Inform . S~ieet

22. No stations w ith one or more other
Services visible/one or snore Recruiting Office Inform . Sheet

23. No stations w i t h  one or more other
Services in same office area/one or more Recrui ting Office Inform . Sheet

24. Total num ber- of different telephone
— numbers divided by QMA Recrui ting Office Inform . Sheet

25. Tot a I number et t€~ 1 ephone instruments
divided by QMA Recruiting Office Inform . Sheet

26. No stati ons wit Ii park i rig close to t r’ont
door’ or w i thin 100 yards/one or- more Recrui ting Office Inform . Sheet

/7. No . of ma les wa lk in g  pa st o f f i ces  or
s i gns du ring four sample periods ,
divided by QMA Recr uitin g Of t ice Info rm . Sheet

~
i. Percent of  inat- ket product ion recrui ten’ s

covered by aud i t Recrui ting Off ice In for mi . Sheet

29. Percent of (lLWta achieved for ~ ‘75
divided by QMA (Air Force and Army onl y) Service Questionnaire

30. Per- c en t of quota achieved for  ‘
~~

— 12 / / 5
divided by QMA (Air- Force and Army only) Service Questionnaire

AGE

31 . Percent 22 and older’ (Q.3a) Survey Questionnaire

32. Percent 17 and 18 (Q.3a ) Survey Questionnaire

— ( CONTINUED )  
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MA ICFIING AND CO-VARIANT VARIABLES (CONT INU [D)

SCHOOl I N G 
- - - - - 

Sou r ce

33. Percent high school qraduates (Q.3c) Sun-vey Questionn aire

34. Percent 11 th grade or less (Q.3c) Survey Questionna i re

35. Mean high schoo l grade level (Q.K) Survey Questionnaire

36. Percent i! college prep . (Q.L) Survey Questionnaire

37. Percent in Industrial/vocational (Q.L) Survey Questionnaire

38. Mean math level (Q.M) Survey Questionnaire

39. Percent passing elect/electron (Q.N) Survey Questionnaire

40. Perc en t w i t h  h ig h school m i l i tar y
training (Q.0) Survey Questionnaire

CAR , RADIO OWNERSHIP

41. Percent owning car (Q.P) Survey Questionnaire

42. Percent with working car radio (Q.P) Survey Questionnaire

43. Percent w i th  working portable battery
radio (Q .Q ) Survey Questionnaire

ETHNIC

44. Pen-cent Hispanic (Cuban , Mex i can , Puerto
R i can , Spani ch ) (Q.R) Survey Questionnaire

45. Percent Black (Q.R) Survey Questionnair e

46. Percent Non-White (Q.R) Survey Questionnaire

HOUSEHOLD TYPE

47. Percen t with parents or guardians Survey Questionnaire
at home (Q.A.1)

48. Percent in own home/household head ( Q .A . l )  Survey Questionnaire

49. Percent in don-in or other college
building (Q.A.l) Survey Questionnair e

— (CONTINUED) 
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MATCH I N G AND CO-VARIA NT VARIABLES (fONT INUED)

- PARENTAL STATUS Sour-ce 
-

50. Percent with chi l - ire mi (Q.B) Survey Questionnaire

MARITAL STATUS

51. Percent mar n - od ( ( .C)  Survey Questionna ire

52. Percent so ,-a ra te a , div oy -ced (Q .C) Survey Quest ior inaire

EMPLOYMENT INLOML STATUS

53. Percent enrolled in full -t ime edu-
cat ion 75-76 (Q.D) Survey Questionnaire

54. Percen t currentl y emp l oyed (Q.E) Survey Questionnaire

55. Percen t very likely to attend college
or school full-time (Q.4a) Survey Questionna i re

56. Percent working 30 hours or more (Q.E2) Survey Questionnaire

57. Percent unemployed , looking in past
2 years (Q.rl) Survey Questionn aire

58. Mean months out of work/looking (Q.F2) Survey Ques tionnaire

59. Percent out of work/looking 8/75 +
not e m ployed ( Q . 13/ E 1)  Survey Questionnaire

60. Mean personal income 1975 (Q.G) Survey Questionnaire

61. Percent income less ~~an $5 ,000/not
full -time student (Q.G/D) Survey Questionnaire

62. Father ’ s mean income (Q.I) Survey Questionn aire

63. Percent father ’ s i ncome below
$10,000 (Q.I) Survey Questionnaire

FAMILY ASSO CIATIONS WITH ARMED SERVICE S

6~. Percent with father in armed service
in past (Q.H1) Survey Questionnaire

— 65. Me an “fa ther years” on active duty(Q .H3) Survey Questionnaire

( CONTINUED)
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MATCHING AND CO - V A R I A N T  VAR I ABLES ( CON T IN U E D )

FAM ILY ASSO C . W ITH ARMED SERV ICES (CONT ’Dj Source

66. Percent w i th  re la t ive  or friend other
than father in armed serv i ce (Q .J) Survey Ques ti onna ir e

67. Percent with father and/or relative/
friend in arned service (Q.Hl/J) Survey Questionnaire

68. Per cent U tal screeners w it h pas t
paid ser i~~7Q.4b) Su rvey Questi onnaire

69. Percent tota l screeners now under
written ob lig -ition ~~ 4d) Survey Questionnaire

10. Percent tota l screeners with either
4 past paid service or written obli-

gation (Q.4b/4d) Survey Questionnaire

:1 MEDIA EX POSURE

71. Mean hours watching TV yesterday
before 7:30 PM (Q.lla) Survey Questionnaire

72. Mean hours watching TV yesterday
7:30 - 11:00 PM (Q.11B) Survey Questionnaire

73. Mean hours watching TV yesterday
after 11:00 P.M. (Q.llc) Survey Questionnaire

74 . Mean hours watching TV yesterday
sum of day parts (Q.lla/l lb/ llc) Survey Questionnaire

75. Mean hours listen in 9 to radio
6 AM - 10 AM (Q.12a ) Survey Questionnaire

76 . Mean hou rs l i s ten i ng to rad i o
10 AM - 3 PM (Q.l2b) Survey Questionnaire

77 . Mean hours  l i sten i ng to ra d io
3 PM - 7 PM (Q.l2c) Survey Questionnaire

7S. Mean hours listening to radio
7 PM - midnight (Q.12d ) Survey Questionnaire

79. Mean hours listening to radio after
m idnight (Q.l2e ) Survey Questionnaire

80. Me an hours l i sten i ng to ra di o a l l
day parts (Q.12a/b/c/d/e) Survey Questionnaire

(CONTIN UED) 

-
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MATCHING AND CO-VAR IAN T VAR iABLES (CONT INULD)

MEDIA EXP OS UR~~~CONT’D.) Source

81. Listen regular l .v to rock & rol l  ( Q . l2 f )  Survey Q uest io i inai re

82. Listen regula~ ly t~ rhythm & blues( Q . l 2 f )  Survey Quest ionnaire

83 . L is ten regularly to country/
western (e .12f )  Survey Quest ionnaire

84 . L is ten n~ gu 1ar1y to either rock & roll ,
rhythm & blues , c o u n t r y  w e s t e r n  or
soul /j azz  ( Q .1 2 f )  Survey Ques t ionnaire

85. L is ten regularly to any radio type ( Q. l2 f )  Survey Questionnaire

86. Mean days on which d a i l y. Sunday or
Sunday magazine , newspaper was looked
into ( Q . l3a / b /c )  Survey Questionnaire

87 . Mean days on which daily newspaper was
looked into (Q.13a ) Survey Questionna ire

— 88. Mean issues of Sunday newspaper looked
into (Q.13b) Survey Questionnaire

89. Mean Sunday newspaper magazine sections
looked into (Q.13c ) Survey Questi onnaire

90. Mean number of separate magazines looked
in to one or more times (Q.14) Survey Questionnaire

91. Mean number of issues looked into , all
magazines combined (Q.14) Survey Questionnaire

92. Percent receiving mail from any armed
service in past 3 months (Q.lOc ) Survey Questionn aire

93. Mean num ber of services  from wh i ch
rece i ved di re ct ma i l i n past 3 months
(include zeroes) (Q.loc ) Survey Questionnair e

(CONTINUED)
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MA 1C H ING AND C P- VAR I A N I _ VA (CONT I NUED )

PAST SERVICE ASSOCIATIONS 
-— 

Source

F a m i l y Assoc iatio n with Armed Services

94 . Percent w i th  father (Q . H.2)  Survey Questionnaire

95. Mean “father months ” (Q .H .2 / H.3)  Survey Q uest ion nai re

96. Percent w t h  relat ive friend (Q. J) Survey Ques tionnaire

97. Percent with father and/or relative/
friend (Q.H.I/J . Survey Questionnair e

Past Pa id Serv ice _of 17 - 24 ’ s

98. Percent total screeners with past
paid service (Q.4b/4c) Survey Quest ionnaire

99. Percent total screeners now under
written obli gation (Q.4d/4e ) Survey Questionnaire

100. Percent of total screeners with either
— past paid service or written

obli gation (Q.4b/4c/4d/4e ) Survey Questionnaire

Direct Mail E~ppsu re

101. Percent received mail from in past
3 months (Q . lO c ) Survey Questionnaire

5 Year Recru iter Contacts / Discussions _ re:
Enl istment -

102 . Talked to a recru iter a t stat i on or
elsewhere in person or by telephone
in past 5 years (Q.lOa , Col . 15/

1,2 ,4) Survey Questionnaire

- 
- 103. Pe rc ent  hear d a r ec ru i t e r  ta l k at

hi gh school in past 5 years
(Q . lO a Col .15/3 Surve y Ques ti onna i re

104 . Percent discussed enlistmen t with
fr iends , counsellors , father or mother
in past 5 years (Q.lOa Col. 15/5 ,6,7,
8, q , 0) Survey Questionnaire

( CONTINUED)  
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MAIC I (ING !~ P fP:YA_R 1 A N l  VA R IABL S (s ’, ~M1 INU~ ii)

5 Year -~~ ‘ r u  1 t t r  (nim t t i c t s ,D isc uss i  ons n-c : ~oiu n .
En li s tiiieni t (Con t ‘ d - )

105. Percent . had one fu l l  year of ROTC in
past 5 years (~~~

. 11km Col . 16/ I)  Survey Que~ t mon na i n - c

106 . Per-i. ent inqu ired into mil i tary col lege
or of I ice r - uani did a te program in past
S year -s (‘

~ 
. IDa Col . 16/2 . 4)  Surve y Quest i onmia i n c

1 (Ti. Per -cent enm-o l ied now in miii ii tary
co l leqe (Q. lila Col . 16/ 3)  Survey Ques t ionna i r e

108 . Pt’ r enit taken apt i tude test in high
~ school in past 5 years (Q.lOa Co1 . 16/5) Survey Quest i on i n a in -e

109- I l? .  f’ ub l i ’.. \ervice Broadcasts adver-
t is inq (R a dio & TV for each of the
four s erv ices )  A. C - Neil ~t’n Co -

— 
113. DOD QMA Mental Category I General Resea rch Co n -p.

1)4 . DOD QMA Mental Category II Genera l Resea r -ch Corp .

115 . D0[) QMA Ment al Cat eqory I II A General Resear-ch Co n-p .

I In . DOt) QMA Mt* nl I a 1 Ca teqory III R Genera I Resea mc h  Co rp.

11 1. DOD QMA Meri t a I Category IV A General Reseai -c h Corp .

113. DOD QMA Mental Category IV B General Research Cor ’p .

119 . High school graduates Genera l Research Cm-p -

120 . Percent hi qh school graduates s t i l l  in
school Genera l Research Corp .

1 ? I . Non—hi g h school gradua tes Genera 1 Re sea n-~ h Co np

1 ~? - Pen~ ent no n—h iqh school qradua los in
schoo l Genei-a I Resean- ~ h Corp .

I ~~~~ . Mon 17 — 23  who are unavai labl e for
sorv 1 n’ Genera 1 Rp sem r h Corp

(CO NI INULD) 
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MATCHING AND CO- VAR IANT VA RIA BLE~Jç0NTINUED)

Source

124 . Ine ligible - Menta l Category V - White Genera l Research Con — p .

125. Ineligible - Mental Category V - Black Genera l Resear-ch Corp .

126. Ineligib L* - Menta l Category V - Other General Rese arch Cor p.

127 . Ineligible - Menta l Category V - Total General Research Corp .

128 . Inelig ible - Physically Unfit - White General Research Corp .

129. Ineligible - Phys ically U n f i t  - Black Genera l Research Corp .

130. Ineligible - P hys ical ly U n f i t  - Other Genera l Research Corp .

131 . Ineligible - Physica lly Unf i t - Total General Research Corp.

- 
—-  —- 
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MARKET MATC HING OF CO-VA R IANT VARIABL ES

The fol lowin g four sets of tables - -  one set for each se~
-
~ ice - -

show the variables on which test and contro l mark ets were m atched

prior to t’ .e s tar t  of the test.

Test and control markets were mml at ched origin all y based on triads
—- two tes t and one contro l mar ket. These data are a co -var iant
compar i son of tes t an d con trol marke ts for the four tr i ads use d

on each serv ice in tota l -- three trip le_ servjce * tr iad s an d one
sin g le serv i ce tr iad .

A scann ing of the tables shows that with randoml y expected

excepti ons , the e i( Iht test and four control markets for eac h

service are closely ma tched on all variables.

*W~icp~e three services were advertising simu l taneously or whereonly one service was advertising alone.

—-
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A I R  FORC E

(ARMED FORCES CO-VARIANT DATA - TEST PERIOD)

M ar ke ts
• Te st C~u nu t ro 1

N umber of Ma rkets (8) (-1 )
Unemp l oyment rate (10/1/75) 6.75
Wage rate (lO/l’15) 199.64 2’0. (~
No. of Station ~ in ma n-ket divided by QMA .02
Total number f station open hour-s divided by QMA .20 . 15
No. of males walking past offices or si gns during

four sample periods , divided by QMA .01

Quota 9- l2/75/QMI\ .4° .45
Percent achieved 9-12/75 lO8 J~.~ 105.00

- ;  AGE

Pen-cent 22 and older 18.84
Percent 17 and 18 42.11 39.29

S C H O O L I N G

Percent  h i gh school graduate 41.28 3 7 . 32
— Percent 11th grade or less 35 .99 3t~~O3

Mean hi gh school grade level 2 .28 2 .23
P e r c e n t  in college prep . 54.77 56.98
Percent in industrial/vocational 30.30 25.72
Mean math level 2.43 2.43
Percent passing elect/electron 20.39 16.68
Percent with high schoo l military training 4.58 8.95

CAR , RADIO OWNER SHIP
Percent own i ng cam - 70.90 71 .90
Percent with working car radio 64.89 66.11
Percent with working portable battery radio 57.88 58.16

E T H N I C

Percent Hispanic (Cuban , Mex i can , Puerto R i can ,
Spanish) 1. 81 3.44

Percent Black 10.28 7 .62
Percent Non -wh ite 14 .82 13.79

HOUSIHOLD TYP I.
Percent w i th  parents or guardian at. home 72.08 68. Q?
Pen-cent in own home/household head 20 .00 21 .99
Percent in don-ni or other college building 2.20 1.99

— 

(CONTINUED) 
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39.

(coNTiNu Ep)
(ARMED FORCES CO-VARIANT DATA - TEST PERIOD)

Mar-ke ts
Test  Control

PARENTAL STATU S

Percent with .hildren 9.01 10.1 1

MARITAL STAT I’ ,

Percent married 16.39 17.87
Percent separated/divorced 2.47 1.29

EMPLOYMENT /INCOME STATUS

Percent enrolled full-time education 75-76 49.56 47.26
Percen t curren tly emp l oyed 64.13 66.35
Percent ve ry likel y to atten d college or school

full - time 46.74 39.15
Percent work i ng 30 houn- s or more 50.76 52.22
Percen t unemp loyed , look ing in past 2 years 49.99 42.81

Mean months out of work/looking 2.40 1.74
— Mean personal income 1975 3.50 3.50

Percent income less thami $5,000/not full-time student 21.07 19.61
Mean fathers i nc ome 4.00 4.25
Percent fathers ir m onie be l ow $10,000 34.24 25.43

FAMILY ASSOC IATION WITH ARMED SERVICES
Percent with father i n  armed service in past 13.00 11.23
Mean “father years ” on ac t ive  duty .10 .09
Percent w i th  re la t ive or friend other than father

in armed service 18.51 14.82
Percent wi th father and/or re lat ive friend in

armed serv i ce 28 .76 23 .54

MEDIA EXPOSURE
Mean hours watching TV yesterday before 7:30 PM 1.18 1.19
Mean hours watching TV yesterday 7:30 - 11:00 PM 1.24  1.30

-

‘ Mean hours wa tch ing TV yesterda y after 11:00 PM .40 .33
Mean hours watching TV yesterday sum of day parts 2.82 2.83
Mean hours list ening to radio 6 AM - 10 AM .92 .91

Mean hours listening to radio 10 AM - 3 PM .98 .86
Mean hours lis tening to rad i o 3 PM - 7 PM .83 .77
Mean hours lis tening to radio 7 PM - Midnight .98 .79
Mean hou rs li steni ng to rad io after m idnight .26 .27
Mean hours list ening to radio all day parts 3.81 3.59

( CONTINUED )
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AIR FORCE ~C O N T I N U E D )

(ARMED FORCES CO -VARIANT DATA - TEST PERIOD)

- 
Markets

ME~~~~~ PO~~~~~~~~~~ UED~ Test Co n t rol

Listen regular 1y to rock and roll 72 .01 e 7 .36
Listen regula’ ly to rhythm and b lues 17 .18 1° .51
Listen regul rly to country/western 10.47 12.7~
Listen regu arly to either rock and rol l , rhythm

and blues , coun try western or soul/jazz 82.86
Listen regularl y to any radio type 91.79

Mean days on which daily, Sun day or Sunday magaz i ne ,
newspaper was looked into 18.09 20.57

Mean days on which dail y newspaper was looked into 3.58 3.96
Mean issues of Sunday newspaper looked into ~~~ 2.79
Mean Sunday newspaper magazine sections looked into 1.49 1.93
Mean num ber of separate magazines looked into one

or more ti mes 7 .46 7.35

Mean number of i ssues looked in to , all magazines
combined 16.89 17.16

— Percent received mn ai l from any armed service in
past 3 months 34.03 25.78

Mean number of servi Les from which received direct
mail in past 3 months (include zeroes) .13 .07

FIVE YEAR RECRUITER CONTACTS /DISCUSSIONS RE: ENLISTMENT

Percent talked to a recruiter at station or elsewhere
in person or by telephone in past 5 years 55.15 58.69

Percent heard a recruiter talk at high school in
past 5 years 56.52 50.85

Percen t di scussed enl i stmen t wi th friends, counsellors ,
father or mother in past 5 years 85.76 83.63

Percent had one full year of ROTC i n past 5 years 4.94 9.31
Percent inquired into military college or officer

candidate program in past 5 years 9.41 12.18

Percen t enrolled now in military college .23 .54
Percent taken aptitude test in high school in past
5 years 28.96 29.90

— (CONTINUED)
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- — _~P!CL(cP!J±N~~)
— (ARMED FORCES CO-VAR IANT DATA - TEST P E R I O D )

Markets
Test Control

PUBLIC SERVICE BROADCASTS ADVERTISING
(RAD IO AND TY EACH OF THE FOUR SERVIç~~

OF ~~~

DOD Mental Ca tegory I 5.59 5. 12
DOD Mental Category II 33.66 30.74
DOD Mental Category III A 19.56 19.18
DOD Mental Category III B 20.26 20.06
DOD Men tal Category IV A 9.30 10.33
DOD Mental Category IV B 11.63 14.57

High schoo l graduates 46.66 52.17
Percent high school graduates still in school .42 .61
Non h igh schoo l graduates 53.34 47.83
Percent non-high school graduates in school .50 .88

Men 17 - 21 who are unavailable for service 15.16 12.56
Ineli g ible - Mental Category V - White 3.28 5.70
Inel igible - Mental Category - Black 337 6.50
Ineli gible - Mental Category - Other .06 .07
Inelig ib le - Mental Category - Total 6.71 12.27

Ineligible - Physically Unfit - White 32.75 45.09
I neligible - Physically Unfit - Black 3.21 3.83
Ineli gib l e - Physically Unf i t - Other .29 .29
Ineligible - Physically Unfit - Total 36.25 49.20

Population 455218.88 311580.50
Percent population black 10.71 9.30
Percent workin g women 38.01 37.75
Percen t owner occupied dwelling units 67.41 66.35
Qualified Mil itary Available (QMA) 13604.38 8838.25 

----- -~~~~~~~~~~~~~~ 
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Con ’~ J
Numbe r of Man ket s 78) - -

Unt mp i~~~ , -i , t rate (10/1/75) 80~’
,.- r~e ra t c ( 10: l/7~-) 20~ - 5- 21 ~- 

-

No - i~~~ S t (it I ui -; ii iii~ ~~~~ - t dlv i d~ -d H - 0. - 0?
T ota ilu l- f t ’,’ n  of s t a t  ion open hour- , di ided H 1 -
Nu . of iiIdle~ ~

- ,l kinq past o~ f i~ n’~ er Signs dun n .:
our ~~~~ e pen - lods , d i v i ded  h’~ QM- - -

(
~uut,i 9—1? i  75/QM A - -

Percent quota achie ve d 9— 1 2// 5  .50 25

t en ~~e i 1t  ?7 ,1II t ol der 20 20 2O.9
Percent 17 dnid 18 3Q 30

II OOL I N s
l e rl 1-nt high schoo l t radu a tes 38. ~! 34 . H
l e n t  n - n t  l i t  h grade on i e~ s ~ 51 35 . 93
~-5- in high s h o ol grade level  ~~ ‘-~

I t ’ l l  e u t ii t O l l  I~~~t - 
St- - 42 - 9t-’

PerLeni t i nn i n d u s t r i c j l / v t u a t - m o n a )  ? .~~~~ 2 4.35

~~~~~~~~~~~~~
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ARMY

(ARME D FO R CES CO - V A R I A N T  DA I/ \  - I L S I  P E R I O D )

— Markets
Test Con t ro l

Number of Markets 78 ) (41

Unemploy ment rate ( 10 / 1/75 )  8 .05 8. 45

W age n-a te (10 / 1/ 7 1,) 20 7 . 54 2 16 .72
No. of s t a t i ons  n market d iv id ed by QMA .02 .02
Tota l  number - of s ta t i on  open hours div ided by QMA .14 .21
No . of i isn les ~- 11king past o f f i ces  or signs during

four sample periods , divided by QMA .01 .01

Quot a 9- 12/ 75 / QMA .75 -

Percent quota ac hieved 9- 12 /75 96 .50 48 .25

AGE
Perce nt 22 and older 20.20 20.97
Percent 17 and 18 39 .30 42.79

SCHOOLING

Percent high school graduates 38.81 34 .59
Percent 11th grade or less 36.51 38.93

— Mean hi gh schoo l gra de level  2.24 2.22
Percent i n  coll ege prep. 56.42 60.96
Percent in indus trial/vocational 28.92 24.35

Mean m a th  le vel 2.49 2.62
Percent pa ssing elect/electron 22.21 27.46
Percent with hi gh school m i l i ta r y tra i n i n g  4.73 3.81

CAR , PAD I P OkNERSH I P

~prc - ‘ nwn inq can - 68.30 70.76
Percr. ,~ w i t h  wo rk in g  can ’ radio 62 .07 65.7 7
Percent ‘~~h working portable battery radio 59.92 60.49

ETHNIC
Percent Hispanic (Cuban , Mexican , Puerto Rican ,

Spanish) 1.84 3.72
Percen t Blac k 8.44 3.36
Percent Non-Whit e 12.79 8.38

H O u SE h OLD TYPE
ren’ (-enl t w i th  pa rents  or - guardian at home 70.06 70.47
Pen-cent in own hone/household head 19.70 19.10
Percen t in dorm or other college building 2 .66 2 .46

( C O N T I N U E D )
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— AP N~ P 1 (II-~CE . S ( 0—VAR I ANT DAT A — 1 ESi PER I 01)

Market -
~

T~~~_~ 
t 

— —  

Ion rI -

PARENTA l S1AIUS

Perce nt w i t h  ~h ldren 10.9 1 8.6 2

MARI T PI  SIAU5- ~
Pt i t _ k ’n t iliu m 1 t I  16.01 16. 78
P e r c e nt  separated/di vo rced 1.79 56

~ MIt 21 H NI / IN (0~N l MU S

Pprt -ent m m - u i  i t t  f u l l -  I t ’ edu ca t ion 75-16 51 .57 53. 30 -

I’ u’~ cot t :umrent I ~
- mnp 1 oved 62.95 66.00

Pt’ r i e n i t  vet - y Ii ke lv to attend t~~l 1 ego or - school
full-t i m e 48.22 46 .7 9

1er ~ ent won - k m y 3~) h uuir or - more 48.03 49.22
Per-ceo t unciup 1 o~ ed , look i n g in  p a s t  2 year’ s 50.83 48.82

Moa n noii t hs out of wo r k looking 2.63 2. 18
— - Mean prrsonal ~~f l t  OUC 10 ~ 3 .38 3.00

Percen t income less than $5,000 - not full-ti m e student 19.21 20 11
Mean fathers inco:ie 4.38 4.25
Percent father s inco -ue be l ow $10 ,000 27.48 24.46

lAt -IILY ASSOCIATION WITH A RME D S L R v V [ S
Pen -ce nt w i t hi fa t her in ariurd service in past 33.8 1 30.60

‘f a t  her - , e m s  ( I i  a ctive duty . 1? .09
Percen t w i t h  nrl ,i t IV P  on’ f r - ie nd other ’ than father

ill armed se rv il e 25.63 21 .20
Pr’’ rrm t w i t h  I a the n - ar id ion- mel at I ye fri curd in

a mrd srn v ice 49.25 44.49

ME I) IA [XPOSUR[

MI-an hou r- s watch i iig TV o~ terday t’rfore 7:30 PM 1 . 1 .09
Mo i r i  hours wa ft h int n TV vn ’ -~t&’nd i ’,- 1:30 — 11:00 PM 1.16 1 . 1 7
M o m n i  hou rs wa tch in g  T V vecten’day a~ tt’r 11:00 PM .46 .36
~
‘- 1 1  hou rs n~ m t 1  Pin g TV yesterda y sum of day pa rt s  2.80 2.63

Niruni hou rs 1 i stcni in g to r-adio 6 AM — 10 AM .94 .87

No rn h- -o s Ii ste,iing to radio 10 AM — 3 PM 1.06 .84
Mom hours Ii c, en-r i oti to radio 3 PM — 2 PM .89 .81

!-N ’ ,i 1 hour s ii s ten iii to radio 7 PM -- Midni ght . 92 .85

~

-

~~
‘ i i 1  bow s l i s t en in g  to radio a t  t e r  midn ight .31 .30

Mean ho urs I isten ir ig to radio a l l  day parts 4.11 3.67

(CONT INUED )
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ARMY (C ONTINUED)

(ARME D IOR CES CO -VA iUAN T DATA - TEST PER IOD )

Te st 
- - 

Contro l

ME D I A  EX POSURE (~ iIN I INC 0)

il I’ll P 0(111 Ia r ~ 
f~ ~~~ k and n - oil . 75 . fl

i s  t o r i  rogu 1 a I~ to rh~ t hr’i and blues . 19 - 16
E ist en reqi l k to 0 0 0 t r y / \ - l n ’ s t n - P n .07 .09
Li- ;  P n - q  r e gula r ) to either rock ari d n-ol 1 , rhythm

111 ( 1  hI t ’s , ( oun t r v western or sou l / jazz  .83 .81
L i  s ten ‘ego lar ly to a nv n-atl io type .92 .91

M n - u i  d - n v s on ~.hI~ P ia i l v , Sunday or Sunday magazine , - )  -
~~

ri -n ~ -~~’ m n e r  was l o o k - i  in to 18 .72 0.b,

Mn~~~i t t ~ ‘ n wh i t  P r t , ~ ii v n ewspaper wa s looked into 3.63 3 .98
‘ - - n  is - - of ‘- i n - i m v  newspap er looked into 2.58 2.86
t- ’- ’i,i S ’  , f l # ’l-s 5~~~g- t l- naqa~~ine sect ion s looked into 1.62 1.88
Me n . - t -e r ‘ -e~’a rate magazines looked into one 6 65- I !  ‘1 ’r~ times 7.09

- r  n -- - r n’ is s ue s  looked i n  to, a l l  magazines
— c r1’ i ru  i 16.29

P t -  t e nt to • 1 .  I n a i l  from any a rmed service in 34 39
M e n n  nn i r Hr 1 -

~ n v o - ;  t ro rm i  which r i - i  d yed direct 19 2~‘i i m 1 i ‘i p st  3 i in t Pc (inc 1 ode 7erOes )

I 1~ i ~AR R IC RU IT IR NIACTS/ DISCUSS IONS RE: EN L I S I M E N)

Perl e t n  I n’ .I u j  P t ’  ( U 1  ter at s t a t  ion on’ ci s°whe re
i n  per -o n o’ t~ tele p honi c in pas t  5 years 57.11 57.29

Per~~ont hoard a recruiter talk at high school in
p a s t  5 year - s 51.41 50.3 2

Pe n - - t ’ r’. t  d iscuss ed enli stment wi th  friends , counsel lors ,
father or -- o the r in past 5 years 87 . 19 84 .33

Percent had cite - 1 1  y e ar  of ROTC in past 5 years 5.18 3.27
Percent inquir ed into military college or officer

candidate progn -an i in past 5 years 10.50 10.98

Peni n i t  ~- ‘ nn- o l It’d “ ‘ ~-i in m u  Ii tary co l le g e .27 .09
Pe rcent taken a p t  i t o - N ’ test in hi gh school  in past

5 yea rs  23.86 21.3 4

— 
( C O N T I N U E D )
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I
(ARMED FORCES C0~ VAU I AN 1 D ATA - TEST PERIOD )

- 
Markets 

- - -

Test Control

PUBLIC S E RVICE r ffl AL )CA STS ADVERTI SING
( RADIO AND TV FUR EACH OF THE FOUR V IC

R CE OF Q~1A

DOD Mental Cate j ury 1 5.18 6 .23
DOD Mental Cat gory II 32.07 37.29
DOD Mental Category III A 19.69 20.68
DOD Mental Category III B 20.16 18.23
DOD Mental Category IV A 10.12 8.42
DOD Mental Category IV B 12.79 9.13

Hi gh school graduates 48.22 53.23

— 
Percent high school graduates still in school .19
Non high school graduates 51.78 46.7?
Percent non -high school graduates in school .25 .39

Men 17 - 21 who are unavai lable for service 13.55 14.03
Ineligible - Mental Category V - Whi te 2.86 2.50
Ineligible - Mental Category - Black 2.74 .72
Ineligible - Mental Category - Other .04 .15
inel ig ible - Menta l Category - Total 5.65 3.38

Ine l igib l e - Phy sicall y Unfit - White 31 .46 32.76
ineligible - Phy sically Unfit - Black 3.14 1.30
Ineligible - Physically Unfit - Other’ .29 .85
Ine lig i b l e  - Phys i c a l l y  Unfit - Total 34.89 34.91

Po pu l a ti on 93359l.1~ 604038.0]
Percent population black 8.35 3.32
ren-c ’nt working women 38.10 38.15
Pen-cent owner occupied dwell in q units 64.71 64.72
Qualified Military Available (QMA ) 29707.75 20162.50 

- -
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M A R I N E S
— (ARM I D I t ) R l - ~ CO—VA R IAN T DATA — l E N T  I I  nO D)

Mar -ket -

T e s t  Coni t no I
Number of markets (4
Unemp l oyment n-ate (‘0/1/75) 7.61 8.9
Wage rate (l0/i/7 ~ ) 

203.43 194 .80
No. of c t  a t ionic n na r- ke t. di v i dod ii y QM/\ .01 .01
I o t a  1 num be r  of  s t a t  inn open bonn -; l iv I (le d h~y QMA .09 .09

No. of m ales w 1k i m rn ~ past 
(it I icr ’ s or S i g n s dur m rig

tour saniip Ic pen -i otis , d iv m ded by QMA .00 .00

Quota ° 12/ /5/QMA N/A N/A
Pen’cent quota achi eved 9-12//P N/A N/A

AGI .
Percent 2? ami d ol d er - 17.51 19.06
Pen’cent 17 and 18 43.80 41 .28

SCHOOL 1MG
Percent  h ig h s h ool qn’aduates 39.07 36.50
Percent 11th qr -ade o r- less 39.05 36 .C~3
Mean h i gh school grade level ?.33 2.25
Perc ent in cml leqr- prep - 

56.12 57 .01
1

Percent in i n d u s t r i a l/ v o c a t i o n a l  29.98 24.87

Mean mid I P level 2.43 2. 50
Pen - c ent p ass  ing ele ct /o In’ rt ro n 20. 5h 23 .09
Percent w i t h  high school m i  I ita ry  t n - a i n i nq  7 .91 6.94

CAR , RAE) J O OWMI_ RNII  II’
Pen i-ni t own i miq ( , n r 6 7 . 2 2  64 - $4
I’e r(e , it  W I  I h won - k i rig & an ra i l  io 60.85 60.99
Pert n’ n ’ t w i t h  won - k in g por table hat t n’ n-y r-ad io 57.0 9 57 .45

ETHNIC

Percent H ispan ic  (Cuban , Mex ican , Prier ’to Rican ,
Spani s h)  2.10 .74

Percent. Bl a ck 16.73 15.47
Percent. Non -Wh ite 21.03 19.12

HOUSE 11 01 U T Y P E

i ’nit w i th panent ‘; or- n i tla r il i1i ni a t home “~ - 
‘ ‘  / 3 _ 

~~
l’ o,- n r’n t n own tit nni me/ horn selio 1 tI head 1 / . ‘‘ i 16. 90
F’en- ent mu dorm on oIlier - col leqe bin i l l  in m q 2 .01  2 .5 5

( .O NT INUED )

- - - -— 
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4 7
MAR I NE N ((OUT I NH EL) )

- (A RMI 1) I () RCI N C O — V A R I A N T  DATA — T E N T  1’! RIO! ) )

M a r k e t s
l e s t  Con t ,

PARE N IAL S IA I  (IN
1 i-ree nt with & h i ’ tlre n 9.37 8 .54

M A R I T A L  S T A T U S
F e  i i  i’n t rita rr - d 14. 91 14 -

— 

Per’cen t sepai-a tt’n j , di vm-ced 2 . ~‘9 .64

~~

i E M P L O Y M E N T / I  NEOME Si Al US

-~~ 
11 r n - n cu t enn ui led f i i l  1--time education 75- 76 52 .64 5 1.3 8

I I’ en ’ceni t curr -eni t lv t ’i nr !P leve l 62.26 6~’ . 73
Pn ’r1 em i t ‘~ e r y  ii kt ’ lv  t o  at  tend c u l l  eqe on’ school

fu l l — t ime 490 7 45.31
Per- cent wo n - k in g  ~ hour -s or mor-e 47 . 9? 48.97
Per - ceo t unemp loyed , look i ng in  pa s t. 2 year- s .80 4/ . 76

- M n- i n  m no n t h c  ou t  of work / l ook in g  2 .48  2 .??
Me an j ’ i—r - - ;enia 1 m i  m mmc 1975 3. I? 3. 25

1 Percent in coi im r _’ le ’~s than $5 ,000/not f u l l —  time student 22.18 10 .56
- Mean f ath ei - s  m t  cern- 4. 2 5 4 .00

-

- 
— Percent f i t  he e-~ i mit nine below $10 ,000 32.01 26.21

[ AM II V A N~ OC I Al I (IN W 1 1 1 1 ARMED SERVICE S
l’er n’n t w i t  Em f i t  Eui ’ r iii armed sen v l i e  in past 4 .25 5. 30

t i t h e r  vt-a i s ’ om m a c t i v e  du t~
- .0? .03

- Pen- t cut w i t h  n-e l a t  lye tic fr ieni& t ot her than father’
- - l i i  , i i i r ’ t ’d 5 t ’ i V I ~

- 12.90 9 .67
(‘ Oct en t w i t h  f a t h e r -  a nd/ o n - i—e l at I ye f r i  end in

- a n-mod cn ’n- v i i’  16 . 20 14 . 24

ME U) IA ~ XPONURE

Mi’ i ii bo nn n- -, w a t  h im i t j  I V vi’s ten - d ay bet ore 1: 30 PM 1 - 19 1 - 10
~-~1~ u1 h ue- -; w a t t  Iii ng T V y r - s t  en-day 7 30 — 11:00 PM 1 . 16 1 . 13

j  P Mean hour- s wa t & hi niq IV yes t e n- day a l t  en- 11:00 PM .40 .

~‘r t n  how-c w i t  hi niq IV yeste r-d~ y sum of day pa r ’ts 2. 75 2 .58
Mean hours ii st. eni m g to  n-~ dj &i 6 AM — 10 AM 1 .01 .99

- Meani h in t- - . l j c t n ’rilnrq to n a d l u  10 AM - 1 I’M 1 . 1 1  -~~~~

‘ - i i i  hunt i -  1k t t ’ r i  i rig t o  c m i  ~ •1 I’M / I’M .93 ~8?
r- ln ’ .nnr hours 1 p . t n ’ nn i n i ( 1  t o  n i d l o  1 I’ll M idni g ht 0-1 .86

in hew I i .  tn-m i ing to ad in a I t n ’ n  ii t in I qht - -~~~~ -

l i e n - . 1 is tn’ni I rig to  i - a& f In a l l  nl.i ~ part s ‘I . ‘9 -~ . 00

(Corn I N UE D )  
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MARINES (CONT INUED)

(ARM E D F ORCES cO- VA R J AN r DATA - TEST PERIOD )

Markets
I est Con t ci i i

MEDIA EXPOSURE (CONFN UED)

L i s t e n  requ la i - ly  to rock and ro l l  70.20 61.65
l i s te n  n’equ 1 an ; to rhy t hin and blues 20. 89 21 .36
L i s ten  r - e y u l a r t y  to country /western 10. 11 7 .8~Lis ten regularl y to e i ther  rock and n - oil , rhythm

and blues , country western on’ soul/jazz 82.13 80.73
-

‘ 
Listen regularly to any radio type 92.02 90.57

Mean days on which dai l y, Sunday or Sunday magazine ,
newspaper was looked into 18.68 20.26

Mean days on wh ich daily newspaper was looked into 3.62 3.91
Mean issues of Sunday newspaper looked into 2.55 2.72
Mean Sunday newspaper magazine sections looked into 1.66 1,92
Mean number of separate magazines looked into one
or more times 7.68 7.28

Mea n num be r of i ssu es l ooked i n to , a l l  ma gazines
comb i ned 17.48 17.30

Percent received mai l froom any armed service in
past 3 months 36.55 35.12

Mean num ber of serv ice s  t roni which n -cceived direct
mail in pact 3 month s (include zer’oes) .14 .11

lI V E YEAR (TPCRLII TER CONIACTS/DISCUSS IONS RE: ENLISTMENT

Pert ent t I keci to a n-en n - m i Ccc at s t a t i o n  or’ elsewhere
inn person or by telephone in past 5 years 55.42 54.63

P r i m cot  hcan’d a r ecruiter talk at high school inn

~
ast 5 bears 

- 56.51 55.30
Perce nt  discussed en li st m m i en t with fr-iends , counsellors,

f a t her o r- nirother in past 5 year’s 85.24 84 .49
cut had one full  year 0f ROTC in past 5 years 8.08 7.40

Percent inquired into military colle ge or officer
candidate program in past 5 years 

- 9.92 14.02

Per - c m t  enro l led now in mii i Ii ta ry 1 -01 lcqe .05 .72
Percent taken a p t i tu d e  t es t  in high school in past

5 years 28.78 23.82

(CONT INUE ii)
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MARINES (CON IINU [DJ

(ARMED FORCE S CO-VARIANT t)A1A - TEST PERIOD )

- 
Markets

Test  Coot roI

PUBLIC SERVICE BP JAUCASTS ADVERTISING
~~AP I O AND TV FOR EACH OF THE FOU R SERV I C[~j

c,~!J_QF.q!~~

DOD Mental Category I 5.40 5.27
DOD Mental Category II 32.67 32.75
DOD Mental Category III A 19.63 19.62
DOD Mental Category III B 20.04 19.41

j DOD Menta l Category IV A 9.89 9.84
DOD Menta l Category IV B 12.37 13.12

H i g h  schoo l gr’aduates 45.14 50.74
Percent high school gradua tes still in schoo l .24 .29
Non high schoo l graduates 54 .86 49.26
Percent non- hi gh school graduates in school .33 .41

Men 17 - 21 who are un available fon- service 23.33 21.06
Inel i gible - Mental Category V - White 3.44 4.03
Ine l i gible - Mental Category - Black 3.80 5.39
Ineligible - Menta l Category - Other .06 .17
In e lig ible - Mental Category - Total 7.30 9.58

Inel ig ible - Physica l ly  Unf i t  - W h i t e  34 .02 36.52
In e ligible - Physically Unfit - Black 3.78 4.13
Ineligi b le - Physically Unfit - Other .38 .99
I n elig i b l e  - Physically Unfit - Total 38.18 41.63

“opu lat ron 706364.75 582193.75
Percent populat ion black 17.68 17.30
Percent working women 36.56 37.20
Percent owner occupied dwel l ing unit. s 64 .72 63.38
Qualified Military Available (QMA ) 20584.12 17780.50



___  

‘—
~___~~~~~~~~~~!~~~~~~~~ ~~~~~~~~~~~~ 

‘

~~
- 

‘_
-

St .
NAVY

— (ARME D FORCE . S CO -VARIANT DATA - TFST  p lR IvD ~
-~~~

Ma n-kt ’ t s
r es t  

- 

Ce ’ i~ n . ’1
Number of inar~ets (8)
Unenip l oymmient nate ( ~O/ l/ 7 5 )  8.36 8 . 7 4
Wage ra te (10/1/751 213.20 208.37
Mo. of stat ions i n  market d iv id ed  by QMA .0? .0’
Tota l number of t~i t ion  open hours d iv id ed by QMA .2 1 . 22
No. of males w~~kiniq past offices or signs during

four sample periods , divide d by QMA .01 .01

Quota 9-1?/75/QMA N/Ps N/A
Percent quota achie~’ed 9-12/75 N/A N/A

AGE

~ Pen’cent 22 and older 19. 18 19.82
Percen t 17 and 18 41.88 41.01

SCHOOLING

Percent high school ~jrad uates 41.49 38 .26
Percent 11 th grade or less 35.48 37 .23
Mean h i gh school  grade level 2.29 ‘.28
Percent 1mm ol lege prep. 56. 11 56.88
Percent. in industr ial / vocat iona l 29.24 26.47

Mean math l eVe l  2 .51 . 50
P ercent  pass in  e l e c t / e l e c t r o n  20.32 23 .88
Percent with hi gh school mu itar y training 2.90 4.32

CAR , R A D I O  O W N E R S H I P
Percent own ing Ca r 67 .31 68.09
Percent wit h m -ie rki n q cam ’ r-adio 61 .63 63 .3/
Percent w i th  worki ng portable bat ter -y  radio 57.82

F T ON IC
PeN ent Hispanic (Cuban , Mexican, Puerto R i can ,

Spanish) 1.09 3.26
Pe n - c n ’nf Blat  ~ 12.08 6.74
Pet -cen t Non-Wh i t e  16.06 13.46

O0U’-~( HOED I~ ’n- L
Per ri m? with pan - n-n t - ;  on- guardian a t  honime 71. 75 71 .67
Percent. in o’.-;n borne/househo ld head 18.37 19.79
Percent in do rmmt or’ other college build ing 2 .38 2 .37

— 
(CONTIN U E D )
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1 1
NAVY (CONTINUEDJ

(ARM[D FORCES CO -VA R IANT DATA - l E S T  P E R I O D )

Ma nke t —.

Te st I ti n t r ol

PARENTAL STATUS
Percent w i th  children 10.2 7 7.9 8

MARITAL STATUS
Percent mna r ’r ed 15.83 15, 41
Percent separated/divorce d 2,00

E M P L O Y M E N T / I N C O M E  S T A T U S

Percent enrolled full -ti me education 75-76 51.00 50.76
Per -cent cur - rent ly emp loyed 61.54 64 .95
Percent very likely to attend college or school

f u l l - t im ne  48.93 45 .33
Percent workin g 30 hour-s or more 46.82 49.84
Percen t unemployed , looking in past 2 years 52.08 47.21

Mean months out of work/looking 2.81 2.2C
- Mean per’sonal im rcom e 1915 3.25 3.25
Percent income less than $5,000/riot full-time student 21.84 20.63
Mean fathers income 4.12 4.00

— Percent fathers income below $10,000 31.89 28.58
— FAMILY ASSOCIATION W I T H  ARME D SERVICES

Percent with father’ in arm ed ser’vice in past 15 .35 13.89
rican “fathei - year-s ’ on active duty .05 .04
Percen t with rel ative or fr’iend other than father’

in  ar- mtted service 17 .75 15.63
— Percent with father’ and/or relative friend in

ar-mined service 29.62 28.34

MEDIA EXPOSURE
Mean hour-s wa tch in g  TV yesterday before 7:30 PM 1.27 1.12
Mean hour-s watch im ig IV ‘yesterday 7:30 - 11:00 PM 1.24 1.18
Mean hours watchin g TV yesterday after 11:00 PM .48 .35
Mea n hours watchin g T V  yestei-day sum of day parts 2.99 2.65
Mean hours list enin g to radio 6 AM - 10 AM .91 .93

Mean I n o i mns ii strn jog to n-ad i~~i 10 AM — 3 PM .98 .87
M e n  hours u s  t en  rig to radi o 3 I’M — 1 PM .84 .79
Mean hour ’s l i s t e n i n g  to radio 1 I’M - Midnight .83 .89
Mean hours listenin g to radio after- midni ght .2/  .28
Mean hour’s li sten ing t o  radio all day parts 3.83 3.74

(CONTINUED) 



NAVY (C ON T I N U E D )  52.

(ARMED FOR CES (0-VARIAN I DATA - TEST P E R I O D )

Mark et c
I est C on t n ~ ‘ 1

~LP1A~ LXPOSURE (CON 1 INUED)

Lis ten regu lar ly to rock and roll .71 .7 2
Listen r- eg ular ly  to rhythm and blues .20
Listen n-equla ,- r 

~‘ to country/wester n-n .09 .09
Listen regula r ~y to either rock and roll , rhy thnm

arid blues , cour trv wester mi or soul/jazz .82 .81
Listen regul ar -ly to any radio type .92 .91

Mean days on wh i ’~h dail y, Sunday or Sunday magazine,
newspaper - was looked into 18.96 21.00

Mean days on wh ic h daily newspaper was looked into 3.72 4.00
Mean issues of ~iinitlay newspaper looked into 2.45 2.93
Mean Sunday newspaper m im agazine sections looked i n t o 1.63 2.07
Mean mmum n iben- of separat e magazi ies looked into one

or more timmi es 7.45 7.34

Mean num ber of issues looked into , a l l  ma gaz i nes
combined 16.81 17.18

Percent received mail from any armed service in
pas t  3 months 32.75 33.77

Medn nuiniber of st ’r-v ice s from which received direct
mai l in past I rtto nth s (inc l ude zeroes) .16 .14

- - F I V E  YEAR R E C R U I T E R  C O N T A C T S/D I S C U S S I O N S  RE: E N L I S T M E N T

Per’cen t ta 1 ked to 1n ‘ e n  i i i  it er at s t a t  ion Or’ elsewhere
in  person or’ b’, telephone 1m m past ~ yea rs 

55.89 60.27
Percent hear’d a r-ec r-uit er talk at high school in

past 5 v r ’ar-~ 
53.00 56 .55

Perc eni t d i sct is ’- ’d em i l i stmmt e nt with ‘‘-iend ~ , counsel lors,father or ntother’ i n past 5 year-s 84.26 85.17
Peni en t had one f t i l l  year of ROT C i mm past 5 year-s 3.90 4.85
Pert. cut i niqu i red i mm to m i 1 i tary n_ oil ege or o f f i ce r

candidate program in past 5 years  10.03 10. 79

Penn c - n i t er ; ro 11 ed miow In mi lit any co l lege  .2 -

Percent taken aptitude test in high school in past
5 year’s 28.34 30.05

(CONT I N U E D )
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NAVY (çONTI NUE~~~

(ARMED FORCES CO~VAR I ANT DATA - TESI P E R I O D )

Ma ’kets
Test Control

PUBLIC SERVICE BR1t\DCASTS ADVERTISING 
—

~ R ADI O AND TV O H P F TH E FOUR SERVICE ~~

PERCENT OF QMA

DOD Mental Categom-y 1 446 5.90
DOD Mental Category II 28.54 35.84
DOD Mental Cateqor’y III A 18 .34 20 28
DOD Mental Category III B 18.77 18.85
DOD Mental Category IV A 9.05 8.61
DOD Menta l Category IV B 10.93 10.51

111gb school graduates 46.38 50.77
Percent high school graduates still in schoo l .34 .32

— Non h i gh schoo l graduates 43.71 49.23
Percent non-hi gh schoo l graduates in school .40 .55

Men 17 - 21 who am-e unavailable for service 10.29 11.18
Inel igible - Mental Category V - White 3.55 2 . 79
Inel igibl e - Mental Category - 8lack 2.70 4.14
Inel igible - Mental Category - Other .05 .20
Ineligible - Mental Category - Total 6.30 1. 13

Inel ig ib le - Phy s ic a l l y  Unfit - W hi te 30.87 2 7.09
Inel igible - Physically U nfit - Black 2.22 2.24
In e ligible - Physically Unfit — Other .36 1.19
Ineligible - Physical ly  Unfit - Tota l 33.45 30.53

Populat ion 49 1597.75 437664 . 75
Percent population black 1 1 .11 9.18
Pe rcent wo rk i ng womnen 37.40 38.08
Percent owner occupied dwel l ing units 6 7.82 66 .52
Qualified Military Available (QMA) 16017.50 14109.75

- --- ------— -- - —- ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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Media Considerations Re iat inThto Ma m - k e t Se lec t ion

Test Des~i ~n

At the IJA DOR M ed mi  (nn t -I t m m j t toe Meeting ot May 29, 19 1~~, a nil s~ usc inn was he Iii

ratl lo wou Iii protnah i y he used by each of the se n-v ices should the es t I~~~~~~\ ~~

cost ef I 1( ier tcy he mi iee t lug d i sc1 nn ~ed that each scm -vice d ifl- en - ,--d iii -i t s

I l l ans for- eventu al utiliza tion . Most sen-vices p1 ami ni ed opport umi is tic Usc .

sommi etimes in support of special progranms , seasonal efforts (which diHn-c -

from service to seP-v ice) and consid er-able use of pulsim i g am id fl i q htin ~i . I t

was concluded fronm this discussion that simultaneous use of p a i d  i-ad o hr

a ll four services in any one market would be atyp ical , that in m any mm ta m ’kets

onl y one service would be advertising on radio at any one time , and that

— pa i r-c and trios of services would be common.

Accor-d i niql y, a design wa -; developed which would allow mmieasur -emn ent of the

effect of paid m-adi n under two conditio ns , both of which wer e r- t’dso nabl~

re ali st i and which represented su h st ant i a I 1~ differ -ent com iditi oni s-

For pur-po s es of the test , it was decided that each service would advertis e

singly in n one set of markets , and i n  three othe r- sets of nnam ’kets each ser-

vice would advertise simu l taneously with two other services.

Four sets o f  markets (test and control ) are requi red to test s i r igle service

adver t i s ing  and four other sets for com binations of three serv ice s adver ’-

tis in g slin iul taneou sly.

_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  
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Two test inar-kets were spec i tied for each of  t he  01  a h t  i nd i v i d u a l  ni -~ c r t  is i nit:

— t_ ond i t ions to be ’ test n’J - I ni add i t m on , the des I ~im i spec if i ed a n- omi t  n c  1 -~~~‘ k ~’ t

for’ each pa in - ut test mn iar-ket s . No p a i d  radio advem - t is i rig i-i a~ punt hast ~1

iii it. I Iiu~ , it sem v enl as a base an]a Inst wh in _ l i t 1) compare pe n -f un - nan i .

in the test mnar’kets. Each of the nitam-kets in each triad (two te st i t i m r k ets 
—

and one con t ro I ) w nrm a t (Prod with th e  others as ci o s i  l y as poss i h i  e .nm m

characteristics ound to he n-elated to oven - all 001) n-ecn ’u iting success. The

levels of tota n adv er ’tis ing effort in  all three mn ar-kets were made equiva-

le n t .  Th is w a s to he accontp lished in one of two ways :

1 . By cutti ng back on expend i tur’es on other’ media in the test

markets or- .

2 - By add lug cad in momm ey i n  to St ma n- ke ts a rid s i nmmu 1 ta neou S 1 y 1 m m —

creasin g expenditures in m ite dia other than radio in the

contro l markets.

Thus any differ em ’mces in performance between the test and contro l nmar~~ts

could be validly attr’ibuted to the experimental variable , paid radio adver-

tis ing . Total m edia weight did not van-y m aterially between tes t and contro l

nmarkets , Where other mmn edia were purchased in control markets to equi lize

advertising weight , Gross Ratin g Points based upon data from agreed upon

syndicated audi ence mueasuremi~ nt serv ices were used to deteninine equiva lencies .

~
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Iwo t n ’c t ita t e t c  wnr 0 dec mgne (1 ten e m .  Ii n-adi o adven t  is in ig t nea tmt ce n i t iii om.lo n

n p m n c v  1 k a rep l i i  a t i f ar - Oa. ~r to- t cond it i - a n n . T he use of t mnon - e  t h a n onto

t ec t mihi r-ket per’ sn t or oc t and cont rol market s has sever -al ad va  n i t  n - .~ n_ s  -

On _ n_ as ional ly unf i n r - n’ ~ , on ci rcumstances such as a natural di s a s t e n  or ’ a sudde n

local econ omic e ve .t will affect a test market to such an extent as to render -

the test useles s, The second market provides a safeguard against this kim i d

of o cu n n -mt i  e. Al so , spreading out the test over ntore than -i on-ne m m t a r - ko t i n—

t r i o  the r e- p m e s e r tt a t I veniess of the sample of the populat ion emi ip loyed , amid

a 11 uws t hi a n i 1 v t  t in obser-ve the extent to which r’a ndom m i n_ ho ice var ii t ion

t i m - n y  c - I S I 1)0 twoe II two tit a ti: bed mar’ k e t s subjected to the san te trea triton t.. T he

l ess  such v a n - j a t  inm i occurs , the m m t o r - e i- omi t idence can be p laced in dl  f t e ren i ces

ohser-ve (l hr twn_-en t i --; t and contn’o 1 . Moreove r’ , it was felt that it WOU 1 d be

easier to rep lace  c n.nrm t r ’ol tic ark ets w i t h  appropr- - iate substitutes than it

would he to rephi n e t i- st tncar -kets should the necess ity have ar’isem i .

! 1C f in It ’ n i l  n i t  M e n  ~ t ~

R. n n l i n  I I - , - I m .  e l  n - . jnumchac e d on a ma rk et—by— m ar -ki t has is. WIi i le th e a u d i —

p of t i n  c y  n -ad i n n  s l i t  i u ric e s t orals into n— u i— a l a r o r -  th e  - . i n e r t  t i l t j on i t~ at

nio si n_ n i t  s t i t i o r t  a u d i e m m i e -  1 lvi w i t h i n  the Standard Me t r - o po l i t a n  S t a t i s t i c a l

-‘en - u - i  o f  the o r ’ i g i n ut irng c i t y .  Peop le i n n  rura l areas ar-c often listener’s ~a

stat Ions n - i q i m i a t i m m q  in  sever - a l d i t  t er en nt .  n _ i t  l os .  Thus they can not he

lii i e l i  n ’n,’~ ‘ v e - l ~ m y  r-n d i o advent  i s  m mi i un less ahn- rt is ing is pur’chased on

ii I P , C ’  - t a t ions - A c -. a nd i eg  I, , I he 5t-P-~-~ was Pioso m i ns the unit for’

- - -
~~ i - t m ~ m l  i nn in t h i s te s t  - 

— - -~~ ~~_-,______-____*___~ _ _ _  ~~~~~~~~~ 
— --- - —— - - - — — - --—S— - .
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M n  ti h r nm - .j ar id Se Iii t t u n  of Mar k ts

A-. a f i n - s t  ‘ ; ( - p  i n ; e l o n e log SMSA ’ S fi n  i n c l u s i o n  inn the test  d e si c i n i . a l i s t

was mm l i  of the 155 ~!- -lu ’ s in the n_ omi t i m ienta 1 U. S. for which An - hi t m - on nad io

ra t in gs won -c a v a i l a ~ Ic as listed in  the Arb it ron Radio Market Survey Area

Guide, A p r- i l  1975 - January 1976.

To th is l i s t  were  added 20 sim ia ller mark ets , ranked 314 to 333 in popula t ion

by the e mi sus. Th i  supp lem nentary l is t  was added to the universe at  the

re(luest of the Ai r  Force to provide n’epresentation of the smaller markets in

the test  desi gn.

But not a l l  of these 175 SMSA ’ s were eli gible for’ inclusion in the test .  The

12 largest markets were exluded because of the very high cost of purchasing

r a c iio t imi me and because of their ’ atypical  populat ions. An additional 12

markets w e n e  exc luded because the Arnty had planned to indep endently conduc t

a p aid r ati o test there. An additional 9 mark ets were exclude d because they
wer’n~ ,o n _ I nn - u- to oUter’ larger’ m arkets that effective radio coverage could

riot. i n n  ac hieved w i th ou t  buy ing outside s ta t ions.  Final ly,  four SMSA~ s wer ’ e

exci tnled because they in cluded large-scale military or naval bases.

A listing of excluded markets, by category , fo l lows :

- ~ _ _ __2~~ r - ~~~~~~~~~~~~~ - - 
~. _ _ _~~~~
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1 ? t a m - ; n - s  I t- ian~ 
-

Ni-v Y nn n k
n - 

~

I i n s  An n l  r~ - t ( mi l l  [ leach
hi 1 cdn - l ph ia

lb I nt
Franc  i 5 (0  - ~~ i 1 a mid

c- rs hi n ytom i . D.C.
5 t oni

Nas sau— Suf t o 1~
[ I I  I l as , ft. ~4or t in

- f  - Lou  i s
Pi t tsburgh

t
Army Tes t  l ’ket s

Houston
Clevela nd
M inneapolis -St. P aul

4 Milwaukee
Cin :inri a ti
India ni an o li s
Phoe nm ic
‘~ew Onl cans
Prov id en n e , Wa rw ick , Pawtucket
Sa c ra ment o
Oklahoma Cit.y
Des Moines

Mi l i t a ry  Base Markets (4)

S i n  1) 1 ego
tort

San A n t nn - ’o
Lo lorado Springs

Sp i l l  In Marke t s  9)
A kr on
A ll enitown -Bethlehein-Easton
Brid geport
Hartford -New Brit ai n
New Haven-West Haven
Nor theast Penns Jvania (Scranton , W ilkes-Ban -re )
Prov i de uce-Warw ick -Pawtucke t
San Jose
Spri ngfie ld-Ch ii - nnpee-Hoiyoke

i h u s , l3R SMSA’ s remained as e l i g i b l e -  for inc lus ion in the test design.

- 
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SUMMARY OF SMSA CHARACTERI STICS

Access i on - i
Contracts Recruite r ’s

Mar kets P~pu1at ioii QMA Cluster 7~~ 
/QMA

Bowl ing Green 61 ,800 5,179 1 .01 1 .0(12
Boise  l12 ,23() 1 ,804 1 .013 .0U~Casper 53 ,300 3,24 2 1 .007 .001

Columbus , Ohio 916 ,228 31 ,066 4 .018 .004
At lant a  390 ,164 43 ,302 4 .014 .002
Omaha 540 ,142 11 ,588 4 .019 .004

August .a 253, 460 7 ,814 5 .018 .003
Dothan 61 ,400 6 ,392 5 .014 .002
Charleston , S.C. 3O3 ,l~49 8,458 5 .017 .003

Iansi ni (J 318 ,473 13 ,196 1 .026 .003
Knoxv i l l e  400 ,337 10 ,719 1 .022 .004
Binghamton 302,~72 8,578 1 .025 .004

— 

Denver 1 ,227,531 34,617 4 .020 .003
Kansas City 1 ,253 ,916 31 ,174 4 .019 .003
Albany 721 ,910 21 ,491 4 .012 .003

Loui sville 826,553 22,716 4 .019 .0O~S e a t t le 1 ,421 ,869 35 ,272 4 .020 .003
Portland 1 ,009 ,129 33,441 4 .018 .003

Valdnsta 56,700 4,567 3 .013 .001
Ba t o n  Rouge 295,167 9 ,212 3 .015 .003
Shr’eveport 293,887 8,157 3 .021 .003

Altoor m a 135 ,356 3.26 1 1 .075 .003
Spokane 287,487 7,176 1 .025 .003
Yak ima 144,971 4,905 1 .057 .003

- 
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Single Advertiser Market friads

lu r Eorce A rmy Mdr’ inie Cor’j t s

Test 1 Bowl i rig Green Columbus Augusta Lans i m t~

Test 7 E l o i s e  A l l  a n t  a Dothan kmnas -. i l l e

Control Ca s’ ier- Omaha Char’ 1 ( ‘St Oil • S . C .  B I n iq ha nttt a nt

Three Sen- v i ce  Simultaneous Advert iser ’  Market Triads

A F / A / M C A/tIC/N MC/ N/A F N/AILA
Test 1 Denv er’ Louisville Valdosta Altoon a

Test 2 K a nsas  City Seattle Baton Rouge Spokane

Con trol Albany Portland Shreveport Yaki m ii a

NOTE: The specific counties comprisin g each SMSA are listed at t i-ne end of this
section. Each of these counties is part of the official SMSA of market
amid is in the primary radio coverage area of that market. Any SMSA

A county in  which an 80~ share of ti-ne radio audience could n-not be obtained
through use of iii market ” statio n s has been excluded from the marke t
definition.

— 
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COUNI ILS INCLUDFL ) IN 11SF ANt) CONTROL I’IARKI I S

A , S in n y le Sor’v li e P - n v e nt I - er - - A i r  I once

Te- .t I. Bo-~l i ni y (~reen , Ker i tu n. ky

~ir’r-eu , ilu tier’ , I dnironison , Loq ,imn , Barre n

I
lest I I : Do i s u~~, I daho

Ada , Can yon

Com i t r nt  I : ( as pe n , Wyoimi in~

B. S m y Ii’ ~e - n v i n e  Adven’t iso my

T i - s  t I : (1)1 um m mt n u c , O h i o

De la w a r e , Fr’arik liii • P i kaway

Test II. At an i t a , Georg ia

Clayto n , Cobb, DeK alb , I)ouglas , Fa ye t te , lulto n , Gw i n n e t t ,
He nry , Pau ldin g , Rock da l e

Lou t m o I :  11 sd n n , Nebraska

o t t  iwa t tam ie  , Douglas , Sarpy

C - ‘- m nt~ lo -e r -v I n c  A niv en t I ser — Mar I no Corps

T m ’s ’ 1:  Au~juc t a , Geon’~ i a

( m l  nim bi a , R -i c hmumn id , A i ken

- ~~~~- - .~r 
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COUNTIES INn LUDL[) IN TEST AND CONTROL MA RKLTS (CONI 1NUEP )

Test II: Dothan , Alabama

Coffee , i~a1e , Ho u s ton

Cont ro l : h a r l eston , South Caro!-ina

Berkaley , Charles ton

D. Simi ~j)e_SeryJce v e r s ’  - Navy

Test I : LdnSi Il~~, Mi chi~ ann

Clinton , Eaton , Im mqh am n

Test II: Knoxville, Tennessee

An der son , Blount , Kno x , Union

Cont r-ol : B imm y h am m i ton , New York

Br-oont u , Ti oga

E. Three Service S imu l taneous: Air Force , A rmy, Marine ~~ ps

Test I : Denver , Colora do

Adams , Ara pah o e, Boul der , Denver , Douglas , Gi lp in , Jeffer son

Ie- ,t II: 1mn sa s C it y~~Misso ur- i

Johnson , Ka.; Wyandoote , Ka.; Clay, Jackson , Pla tte, Ka.

Cont rol : A lb any , S chenectad y , Troy, New York

A lbany , Rensselaer , Sarato ga , Schenecta dy

F-

-- 
- —.- - ‘ 
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COUNTIES INCLUDED IN TESf ANE) CONTROL MARK [TS (CONIINL JI I1 )

F. I bri e Sor’vi nt S i no lt a  m t oo us :  A rm tt y , 
- 
Mi r i mie Cor1ns , Na v~

li-st I: Lou i s~ m 11 e , Ken tun ky

C l in k , m d . ;  Floy d , I n i d.; Bul ii tt , Jetfen som i , ) l d h i~

res t  Ii: ~e ’ n t t l e - L v e , - e t t , Wash ny ton

Kin g , Snohom itish

Con t n-u 1: Pun t I and , Ore~ on

Cla n katnus , Multno rmma h , Washington , Or .; Clark , Wash.

G. Three Service S im tn u l taneous : 
- 
Ma n’ i ne Corps, Navy, A ir Force

Test I: V a l dosta , Georg ia

Lowndec , T tmo iitas , Gra dy

les t  II: Ba t mtrm Kn uqe’ , Lou is lana

F ast IL t o rn R t un p’ , Wes t  Baton Rouge

C o n t r o l : Shr o v e ’ l n n tm t , I O uiSi dn hi

Bo s s nen , Caddo

H. T hre e Se n ’v In L  n-  Si t i mu l tdneous: Navy , Air  Force , Army

t e s t  I : A lto ona , Pennsyjvani a

Bl a ir

-~ I Spok i mie , Wash thy tori

S l n nk anie

m i t e  - 
- n 1: - m S I m a , Wdsh i ny ton

Yakit im a
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0. The Consm.imer Survey
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0. ARMED FORC’ S ADVERTISI NG SURVEY

• Wa~.e I (The Base Wave ) - 8/21/ 75 to 9/7/75

• Wave II (The First Test Wave) — 10/11/75 to 11/1/75

• Wave III (The Second Test Wave) — 12/11/75 to 12/30/75

- Sample Design

4 - The Questionnaires Used (Wave I & 11 ) 1

Li

1 Wa ve III Questionnaire is identical to Wave II



—

SAMPLE DESIGN

The m m me n interviewed for t n i s  study were a sam ple of males 1 to . -l \ e a n s  ‘‘

age residimig in telepl’~nie household s, who commn pleted less education than i

hr’ee yea m’s of co Il e~;e and who had no pr io n - as soc i at ion -n of am i~ Li mid wit h

the mii i li t am - y .

The number of inter -views commtp leted wi th qualified males in each phas e of this

research was:

Wave 1 2098 - Augus t  2 1 - September 7

Wave II 2l~ ? — Oc tober 11 — Novenmther 1

Wave III 2185 - December 11 - December 30

Specific quotas of completed interviews were assi gned to each of the twemi ty-

four markets and counties accordi ng to the type of advertising scheduled for’

each military service in a pan ’ticu lar marketing area (that is , whether’ the

advertisin g was directed towards one service or towards three services).

All interview s ~:“r-e Lenduc ted on the telephone from the centr’al WATS offic e

in Valley Forge , Pennsylvania by inter’viewers emp l oyed by Valley Forge

Informat ion Service. Telephone calls were spread over’ a seven -n-day week

during both daytime and evening hou r ’s on the specific dates previousi~

stated .

L ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~ ~~~~~~ ~~~~~~~~~



66‘O L) -4-)

(0 1’
~0 U )  
~‘ ) -‘ (1)

1 —0
a -.-‘ c’.i C) C) C) CD C) 0 0 ---

/) CD CD CD CD CD U L 1..
(1) ‘.0 C’.) ‘.0 Csj C’J 4’) o

I— - ‘0 C i~C”) C O (0
‘0 0

— a)
4-’ .0vi CD
a) &t) ’0

.— CD C) C) C.> (3 -I--’ -—C O  l~f l U) 10 C) CD
O L  .— .— (‘1 Q~ C 0

-~~ L) +-)
(1) (1) 4—’
(1) 0)

U)~~~~~~~ > 4 - ’ W U
1.

ci) C’) .e-’ c’.j C) C) C) CD CD . 0 —  a)
> .-‘ if) in C’ CD CD C) CD
1— - (1) C’ .— C’) ‘.0 ‘.0 a) C) a)

I— ‘ 0 C D 9 —
if) ,—

a) •1’~c,. in -o
‘0 a) -’-C) C) C) C C> 4- 4.)

- C 0 U) LC) U) CD CD 4— 0) C
-1--) -~~ 0 1.. — ,—. C”) 0) ~~~ N ~—i n (1) (.) 4-)
0(1 ) 0)

4’,
1.. C W O J

..‘.~~~~~
0.,

I if) 4-’ (‘-4 CD C) CD C) C) 0 0- AT)
‘.0 en CD CD CD CD C) C)- ~ 4-’(I) C’) .— C”) ‘.0 1.0

I— - W t/i 0)
I— ci o

‘o w n-
4-’ ,C Cl)
C 4-’ 0-
a)

I .— — CD CD CD CD CD U 0) C’)
I C 0 U) ‘.0 U’) C) CD I- 1.-

C.!> t O  1-. .— C”) 0) (1) Cl) (Si
.-~ -v >~~~ 4) 0, C
U)_.r-IJ I >  C’)

~
) W I . .

10.’— ’ -
U) 4~) (‘.4 () CD C) C) C) a) Ui

--4 U) CD CD CD CD CD ‘ -0  a)
0- (1) C’) ,— C’) ‘.0 ‘.04- - C D > i O.

1~~~U) (0 1 0
‘4- (1)

>- on -
L~J O~~0

I .— — CD C) CL) CD CD 0)
‘I) C 0 U’) U) U) CD C) > Cl) 4-’

1/) ~ 0 1.. .— ‘10’ a~ ~~ Cl) 0 t/)
‘ — C O

10 .- c’.j (1) 0,
4-) >
0 1..

I— a) 4” (Si C) CD CD C) CD 4-~ 4— ~C4-) ~n CD C) CD C) C) C 4-’
C a) Ci (‘1 0”. 0) Ci) 4) 0 0

— I— - /0 0 ,0
.AJ,

>,n~~ ci.— CD C
Cl) CD -.’-
4-) 4.J

.— ( O C A T )
i/i I 1/) E l-’ .--1.-) .— -i : 4-)
a) D 0) X Z E a )

-~~ E C .~~ 0 ~~~01.. ..- S.- C l ) O C
(0 U)’O (0 0 -0  Cl)

a) U ~~ 0 -C - C O
U C  0

U) 41) -.-- -.- ~~~
-

U) ~ L . 0  > CS)
4-’ 0 .C- E S-
a) 41’ I— O  0) C

(3 (/) - .---
1.. (0 C O ci  ~~~
10 4 ’  -.— Ui .— 1.?’) .. ..-. ..

~~ a) CD
4- ’ 10 0) C U ) N C O

D W a )  D Al) U ~t.. £ 0 -~~ ‘0 -.-- C 0 ‘.fl .Z
0) -— — n -  - .— > 10 W a )  4-’
U) U) >10 > L S.. .— ,r ) a ) - . -

S..-~~~ . - U )  (1) 0)
4-’ Cl) (1) ‘0 4-’ 4- ’ .‘— 10 L 12
1.. (I (O X ) C a )  .~ 0 - -
(1) -.— .j - .~~ • i— k I/) ‘0 0
> > ,— L
‘0 C ‘0 1/i 1.- lU r ’  ‘0 :‘ l0
‘-C A)) D 3  O~~~. (0 a) a )c i U

U) U) ‘0 0 ‘-I-- 4~.) 4-’ >,.0 C -.-
4) Cl) -.- 0) C C) ‘V C - ,-- 14~
a) .— a) — C — D I -  E (C ‘0 .— -.-

-~~ C~ Cl) --- (0 10 0 ~.- — . 0  C
S.. C 1. ‘0 4-’ 4~) Lg 4-) 4-> 1.- 0)

~

- a’ 

~~i :~~~ ~~ ..



6 7 .

A . Samm ip le Des i~ n and Selection Procedures

The sour-ce and sampling procedures used for this study were r’ecommendc’d

by ~Jerome D. Greene , r’res ident of Mar’ketMath, Inc. The cur’rem it Reuben

Fl . Donnelley file -~f telephone households served as the master’ frame for

the sam p le. The twen ty-four markets and surrounding counties (speci-

f iec i by Haley — iverholser’ an-nd Associates) established the geoqr’aphic

boundaries for the population to be sampled . The Reuben H. Donnelley

samp le  is ‘essent ially a single-stage design ,” However , this samp le
— design consists of two steps. The f i rst  procedura l step was to segre-

gate the counties designated fromni the master’ U.S. file of listed tele-

phone households. Then , us ing all telephone listing households in  the

-F specified areas for which Donne lley carries a numiiber , either 50 or 150

tele phone listings, according to quota specified , served as the

clus ters for all three waves, and  them-efore was an assuranc e that the

samp les were precisely im iatc hed.

This  systemat i c ran dom pa tte m -n ensur’ed that all telephone exchanges in

the counties designa ted were properly represented in  this draw (in

single —a dvertiser markets 150 list im mqs were drawn ; in mul ti-advertiser

markets onl y 50 listin g s were needed per market since each mili ta ry

service was advertised in various combinations of three markets).
FT

The p u re flonine l Icy samples are considered projectable t.o onl y listed

telephone househo 1 (Is w i t h i n  the ucog raph c areas deli ned . T h e n-c fore ’.

- -4
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— in order to represent households with unl i sted telephones iii th cir

proper pr’opon’ti on , the sample desi gn i ncorpor -ated a second st aae — —

the use 1 f  random diq i is .  The or iqi nn a l 2,400 list inqs drawn i t m~~~i ’ a l l

24 nlhl r ’k e ts  were nov n’ d i aled , but were considered a ‘ s t  an t - , p’.i m t  en

cluster. Cluster . were e s t a b l i s h e d  by droppin g the last three di gi ts

of each seve n- 4 g i t  number- and r-eplacing them w i t h  a ser’ies of 30

compute r- -generated r’andomu three-digi t  nummibers for each wave of

research . Ninety number-s in all were ther’efore qenem’ated for each of

the 2,400 listed numbers dr-awn and thi s was initially considered ade-

quate for the entire project. Consequently, in each wave of the

project , the ident ica l  2,400 “start” numbers (fir-st four digits) wer’e

used to which a ser ies of three r- t n idc m numubers were added.

A specitic quo ta  of comnip le- ted sc reeniin~ interviews was ass i gn-ned to

each “ 5 t .a n- t -- nuniben’ s cm - i  es . Each g rou p  of thirty randomly—genera ted

telephone numnhers w i t h i n  a “ st a r - t ’ numb er was expected to contain a

certa in percen taqe of workin g numbers , and therefore a certa in numbe r

of scre em iinq interviews could he anti cipated within each of these

clusters. Wh en such a clu cter did mi n t produce aniy working numbers at

a l l  fromni the thir ’ t.y in th e  f i r s t  wave of interviews , an addit ional

1 Thi s di J not prove to t i e  s o .  I i  some instances 30 random number -s W a S
* ici en t to y i e l d  a given q uo ta  of contacts. This can he pa r ’ t ia l l y

or ~- P ~- i  I ~; l r  m e d  by the fa t t h a t soinne te le p honic exc han qe s we re from
si ir .~ l~- po pu lated p l a c es  or a re newly a s s i gned excha nqes w i t h  few
~~~~~ i i i  banks ’’ or numbers.

h1. - - ~~~~~~~~
—

~~—--—-—- -- --— —-- ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~



,
~
.-I — —-

~~
-
~~~~~~~~~“

-“ -,.-- —, ‘- 
-,

_ -

69.

th ir ty ran dom numbers were added and dialed in an at tempt to et c

the quota in that d ust- cr. Since t h i s  procedure was found  to  he

o\tremnle ly unprod ucti~-~.~ in the fir -st wave , the rule for’ Wave -
- arid

Wave 3 was to cool iie d i a l in- t ys to thirty nummibers per cluster . If

these did not produce the quota of screening inte r-views , then t he  r-e-

nm a ini n g niumube r of scn-eeni i nig interviews assigned to that cluster was

redi stributed propor’tio natel y among the productive clusters for that

particular market area .

The number of screening interv iews actually obtained from cluster to

cluster varied virtuall y not at all (I or 2 at most). However , the

number of assi gned screenings does vary considerably fronn i market to

market depending on the incidence of qua l i f ied r’es pondents. The quota

of screening interviews was equall y distributed amnionq a l l  2 ,400 “ s t ar - t ”

numbers, but w as adj usted upwards when the overall incidence of goal i-

fyin g males was l ower than antici pated . The number of in terv iews

conducted and comnpleted With qualified per-sons was always allowed to

f loat w i th in  the ser ies of numbers dialed for any given “start” number

—— that i s  to say , no quota of in terv iews w i t h  qualified people was

predetermined . This pr’ocedure was designed so that the sample would be

self-w ei ghting.

A mi nimum of two d ial i nqs w e r e  trad e to eve ry number cons i dere d a “work—

i ny ’ number ( tha t  is ,  not a bus i nres s nunnther or no n—exi stant number).

-- 

~~~~~~ ~~~~~~~~~~~~~~~ 



- ~~~~~~~~~~~~~~~~~~~~~~~~
— -

~
--—-—----‘-- - - 

~~~~~~~~~~~~~~~~ 
- -  - -

70~

Up to s i x  d ia l inqs  were made to households in  ~-.hic h there ~~~~ 1

17 to 24 v e a r - ~ of age hay 1 og less than t hn’ee ~~~~ m s of o H ego educa-

t. ion . Ct Ii backs wer e spr-ead over the emi t i re i ni tory iew im ~ pen ’ i o,i . or

di f te r’ent (JO ~
-
~ of tie week and at di f fe rent t im es of the day and

night in or-de n’ t complete an in te rv iew,  and t her ’eby maximize the

r a t e  of r esp or r e.

Sampling and call -back procedures were contr ’olled by establishing

four replications of 600 clusters (“start ’ numbers). Num bers in each

of these replications were scheduled to be dialed on specific days and

t imne of day.

13. Selection of Households dnd Indiv idu als for Interv iewi~~

All types of residences wer-e pernnm i tted to be screened in an attemp t to

loca te qu a lified m ales. T h a t  is to say , in addition to priv ate dwel—

h o’1 units (family units), fraternity houses , co l l e ge dorm it or i es or

any other group of individuals l ivirm q together constituted a potential

source of locatin g a male by age and education .

The questions on the screening questionn aire pertainin g to age and edu-

cation of males in the household were administered to the adult who

answered the phone providing he/she was know ledgeable. Where there was 

~~~~~~~~~ _ - - r ~~ 



7 1 .

moore than one 17 to 24 year old male w i th  less than thr’ee year -s of

c o l l e ge l i v i n g in  t he ho u sehol d , all these potentially eli g i ble male s

(up to a max n inummi of fou r) 2 won -c l i s ted  i ni o r-de r- of oh dest to youn ges t

in order to dete rmnr~ne which person was to be select ed for the inter’ -

view. The name ‘in the last line w i th  an “X ” was chosen. A probabi l i ty

X ’ in9 pattern . h~ usin g ei ght pr-c -printed random pat te r - o s w i th  pre-

deter -mined frequences on the questionnaire itself , gave equal probabil-

ity of select ion to each li sted per-son . No substi tutions were allowed

regardless of his availability after successive calibacks.

I f  the pre-selec ted el i g ible respondent resided in that household and

— - would be available before the fina l date of interviewing, at least

five attempts (dialings) were made to those households to reach that

person to comp lete the scr’eening interview .

In the few residences where more than four potential males lived (e.g.,
dormitory), a different screenioq questionnaire was filled out for
ever-y four eli gible m ales. The random select ion pr’ocess w~s thenapplied to each screeni ng quest ionnaire as if the men lived in separ-
a te households . T h i s  occurred in a neglig ible number of interviews . 



-% -; — - - L.

RATE OF I NT ERV I E W COMPLETI ON

Tot a l Potentia lly E l ig ib le

~~~~~~~~~~~~~~~~~~~~~ - - 
WAVE I WA VE 11 

-

three years of co l le~,e. * 2662 100 - 2756 100-: 2559 100 -
Completed interv iews 2098 78.8 2182 79.2 2185 85.4

Incomplete 50 1.9 7 .3 27 1.1

Mil i tar1As  soc I a t i o n  not
determined~~ii~~ to:

Refusals 317 11 .9 207 7.5 289 11 .3

Termina ti on s dur ing
screening 12 .5 20 .7 5 .2

D i sconnecte d phone on
callback dialing 36 1.4 24 .9 35 1.4

Unable to contact (after
minin iu nn of 5 callbacks) 149 5.6 316 11.5 18 .7

lt ~,f~-c ni~~ t hose who were reported available prior to the interviewing
II , ¶ - t  ‘ ‘ 

-



‘3.

PLANNED S [RVICE TEST SAMPLE SIZE

-j
Markets

Test Contr -o )

liiiie iod

Base 600 300

Test  1200 600



_ _  _ _

- --~- - - -

CONFIDEN CE I NTERVA LS

(8O~- LEVEL)

l i e  
- - - -

- -- - 300 600 1200

-ì 1/99 1 . 1  .8 .6

2/98 1.6 1 .1 .8

5/95 2.5  1 .7  1.2

10/90 3.4 2.4 1 . 7

?0/8() 4J 3.? 2 3

30/70 5.2 3.7 2.6

40/60 5 .5 3.9 2 .8

50/50 5.6 4.0 2.8

--

~

-

~ 

~~~~~~~~~~~-~~ - - - ~~~ - -- -—- - - -~~ - ~~~~~~ - - -- - -
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I
v A I!F Y POR~~ I U I ~C~Ii MATION ~NRVICS , -~~ l1-~2, ( S-7  -
VA l lEY PCR3E • I’ENNttYI V ANIA N -’v e t ( - I

~~“t~ i- ~r~~~-r AT r i t  m r  :1-:- j~~’ ‘
— ID  I . 

— Rl-tHfl .l ~i ’ ~ r i ,  ‘IA I I T ’ -  - -— - -— — — — — -  
At~~’~ t 1 9 7~ 

- ( i / c  \ ‘  
-

Ito l b .  Ny n m .  Is 
- 

c- C VALUI Y FLING? it1;0111AT10N C. I1VIC? • In m-~ nn~ y iv - ‘:,t n • n- 1,: - -~~-,- - ‘ - -~
rnAc ’arvh oo,~(’on y . Wa erq con d u c t i n g  a eurv ~ y In you r c I ty to C m l  c - u t a t t j l n - l , ’ , of ~ ‘ u -~~ rn - , ,  t .~
ru t u,-. oeuui’ -%l in,,. • Your houicho 14 ha~ bte, 

- 
ch oo,-n ro,- t Nt a s u r v e y  ~- ‘,p 1,, Ii, by i’y clia ncO - A u y I,, 1,-r-

rn, i t t nf l  you ,- t n ,- us w i l l  Ii t o ts i l y  ocnfI d ontlsi . W~, d on ’t need to k,,c- w sour nt’* it,-,, iT
~~~~,- : ’~ y~ u hp i 1-

us In 11,15 è ,irv oy . . -
I. Are thero any y -u,,g eon 17 to 2’4 your,. old who ., meet’,- ,- , , , - r clii., h~,,,,,-hoid en,’ u rn’ 1, - n’  ,,,-w

or wtsO wI l t  b~ h~’v-e sometim , bet w een now in~i September 7%h’

Ye s - - . 15 —i  (Cc’NrIuuE W ITH Q. is )  lIc’ ... 2 (~~~~~c r - i tpcNl ’  A N t ’  1 r - c ~ c c ) A : l  pt$ MA N 17 - .’ ”
ON CA l  t~

~ 
~~~~~~~~~~~ ~. ~ — —I frr~cnIr’ri -rym-~: o~

- I i v I N i  INI T  Ar:t ’  t~ - ~

~~ SU RV I~ OII . Wfl Zi~ IN ~tisrnm-r wvyiry ii t
I I~i) ‘is. Hoe ma, ,y ? (C IRCLE N UMA ” -fl )

1 _ 2 _ _  3~~~~~~~_ 14 c O r N - -v m Fc m - ur _ _
A~~K Q. 2s & 2b At ’OtiT EA C h  NAt- F 17- . ’e yFI’ A RATFL Y . ~~ A RTIPh1 WIT H t~E oi~-j -~,-r rtinmii ‘ K — : ,- .1 -

NEXT tcttt’S? UNDER NiLE 12 , * ICP SO OH Dn~W N 11) Yt ’ NrNST .  IF 5 C’S NOR~c . RECORO O?lt}: RS ON SF rAl lAT ~ $C hNIl .
- 2a, How old Is he? (How old Is the o ldoi t . n -t I old .et , e tc.? ) -

Zb . Whet wee the 1•et grads oC pohool h. ~~~~ j e tn1?

Mile ~1 N c i e  I’-
( O lde s t )  Phiio #2 ~U1~~fl JYoun~ .o t ~

- Q 7. ACE, ~~~~~~~~~~~~~~~~~~~~~~~~~ _______ ________ ________

Q. Zb . 1~~-,t 1,-,, I - - S ho ot

CI, - ,-1 -~ S e t - - i  ~-r l-ese 1 1 1 1
— liic~ ~-~~- - - l -  

-

I 9t h  ~li-o,Io 2 2 2 2
l O l l ,  Q , - , i -  - )
l i l t ,  (1 to 14 4 14 (I
I’ I.- ,- 1 h11~-I, : 1,,- ,, I ‘, S 5 ‘-

~~ o - ’ i n i  T , - , t n i i ~g (Non .-Coli, ’~ o )  . . - 6 6 6 6

Co l i c- ,: ,’ ,
l y ca r 7 7 7 7 E
2 ye a rs ~~~~~ - 

8 Cl

9 9 9 9
14 yu rs cr  mo re 0 0 0 Cl

- II’ N M A N I ;— .‘i 1.1 -- ~~- t t - -: c, ’ t I . y r r - ott ti~ ,:t . (~‘c-t-t - s i— ni, .
C l - I C R  i t F  V Gril-Il l -- ) 17—

IN (‘ci t Y (‘UI ‘:Ml t t r i  -
, Ni ta-N ,~~- i t ~’ :t On U r i s,  t:’t -I’-’

? ‘:(‘- Ilvm T N  ~Iil- A iJ ~t -CCCI ’ — ,  ‘ Kt ’ i  - -  ~II

IF l1~O (‘It M~ hi- N Ni l i t  2 iF, *445 CCI I I.F,i ii OR it - ~~.9 - COPY

ri ID IN ,~- (  I r~ f\) 51:1 ECTIt ~N n’’K IWI -OW.

L1:r  t ’ . : (‘I’ Al.! I- it W 1 ( i t  —~~ I ’ K f l l l V T l .  I i  MAN irm . -

2 ~~~ A I  ~~C l I  i~ :E OR 1J. :5 A w  i t s  t ~ i i t t  *ti ‘ x ’

~~C INtllNt) W IT H TRE QL * 5T: 
- - 

~~N l i t : -  I
I. - ~ 110 ‘ T I  FlA I l

- 
,- . - - - —

I,. -

pi , : .y I’ i-  ~
- -

~ II CA ’  ‘1 ‘K Sr i  - i r -  t 1 l t ’ C i ‘ : 1 : - ’  IN’1 Uvit ~ .101 r IT I  r u ’  - i ’

lo t A ,-i - -t ,,t - -’- -, , t, t ’ i i - _ - - 11111 hAl t _ T i  
p 

,,,~~ A - ~~ - r t ~~v , , T ~ D A F t : 
- -  — 

U t  
— 

ItT : ST T ; - -

ird A 1-1- Ol n Ie - ’nl: A l l -  - - - lI~~’ : — - 
rl ; r : i . T :

liii 5(111 III. - ( I I I .’ I, 114 tI lt IC’ $TTYICAItOt i  It UlIIIC N FRON i’ll’ CMI. ~Xi’OttO AIR - hA T -

ON ~
- - ‘t - (‘P INt l  r* - v

L - -~~~~~ - - —~~- - —.
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CONT INUE INTERVIEW CMI.? WIT h  ~ lIM.iIflt MAl E. 17  TO 2- . .

$ - )heI lo . . . I’ m 
—~~~~~~~~~ — -  , C A l I f  t~g f torn V~. I I , v  Fe, ‘: ‘ - ~ c ’ c  - - ,  I I,,t Set v t~ ci -

in Pcnnsy Iv ~ ni~~. W .- a i r  cu , , n Ic , c t t , ,~ a s u i v c v  t~~ t i n - I  c i t  s e , , , - - —
~
,-,, ‘

i i t ( i t , c lc s t o w a t , l e  f , , t , , t e  o. - .,,1’ i , t i ,,nc .t,O w - ’ , , I , .t I ii~c t ’  h.~ t t, ’ ~~~~ i t t o _
Y,’ ,, r h,’us,-r,o ld has bee n cli , ’ , i—n co m~’ 1 c t  e l y l’s c l ,.,n , , A ,,~ I, -i , ,t
y otl  F iv e US Is  cot  I t , - I v  coo t  Ident f-i l ~.I , t ,

- ,- we do ,, -t ,1,- ,- ,~ ‘,e,,, ,~ . f t
y cc , t- c’~oj ’ I ,‘t - Elt Is I,, r , - i  v I ,-w - Iso ~

- -u I t t -  - - -, IlO ti ( I I t  1 , - ,  ml n~, I ,- I,’ I’,-
I,,I cc  v u - w e  , n~~ on (I, ii su r v ey ? IF N~ T , REQAIES1 SI’m1CIF IC A I’POI NTAIENT

AND RECO R i ON FACE I . )

— 3.. F I r s t  al a l l , jus t  to hc cut e I urn i nt ~’ r v L ew t~’~ th e t I g ht person ,
wha t I. your age , p l eas e ? (CiRCl E CODE FOR EXACT AGE .) 

-

‘ - 17 ... 1 IR ... 2 19 ... ) 2 0 . . .4

21 ... S 22 ... 6 23 ... 7 24 - - .  8 19-

Oth er A ge: (TERMINATE HERE)

3b. Wha t we . the name ol t l ,~ l a s t  sch o~ I you at tc ,,dcd ?

3c , And d u o . wha t we. the l.in t h A r A c i c- yo u Cc ’ n-j Ie I~~,I at  t h i s  echool?

‘ 
G , . , , i c -  ,:‘ h-’ol (8th grod ,~) or l ess 1 2C—
°! it C iad ,— 2

— — l o t  i, i:, ., I,— 3
1 1 t h  C, c i -  .,
12t It ( r ,tde (gc ., iu.,tc d h i gIt schoo l )  5

1 ‘‘ -
, 

~~~~~ s~ - - ‘-‘ 1 I i  a f ,, l Is I n  V O C C E  to n a l
Or Li .i.h- s h~ft’l 6

1st V e a l  t ’l i c , ’ (I r,- :.i -,” ,n)  7
v, -~,l ‘‘~‘ 1 ’ ~C’~ ~~

- - ‘ - -
~‘ : ‘ - ~~~~~~~~~~ 

R
3 i ,l y ea , ,‘i l e  ge (Ju n  c i  ) 9
, A, ~- ‘ -cu r c r~1 I _t.17t- CIT U~~’ l ~~~- O

- T ERMINATE )IF~~E

3d. Now i~- t  ‘ s t , , l k  cl - , , , t  v~ - - t  4’ l  i ns t o t  t l t ~ nex t  1,-v s ’ t l  s wha t do
you (hi  ,,ht you mi ght I~c- d c - l i l A ; ?

2 1 —

_ _ _  
2 2 —

IF  R F S I ’ t r i N I ’ l N  F Si FI i ;S 10 Hll- 1 I-ARV, ’Ari~I uo  SERV ICES WIT HOUT MAM1 NC
SPECIFIC SI~RVICE ASK Q, j~~~ OTH ERWIS E S K I P  TI’ Q,  4 .

3e. Do you ha ve any p a r t i c u l a r  b r a n c h  c - C the A ime d S C I V ( C C S  in m ind ?

Yes , - - (ASK Q 31) 1 2 3 -

No , . ,  (SKIP ~‘O Q, 4 ) .  , . . 2

3f , Which I- ranc h is th.i t? (DO NOT RUD )

Ai r Force 1 24-

A tmv 2

Mn t - I , , e  C,irj- ,s 

Navy
- Ot her (SPECIFY)

- 

-

1k _-~~~~~~~~~
_

~~~~~~_  ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~
_ -~~~~~~~~~~~~~~~~~~~~~~~ --~~



- ~~~~~~~~~~~~~~~~~~~~~~~~~ - -

4. 
- 

Now , 1’ ,n go Ing to reach s -  a I 1 s t  c - i  s ,  t - - i a l  t I , l ,
~

- -c v I , i c I ,  young int o nit gl~t C / c i B l d c
wii l I,- In t he i r  l a t e  I,-(-u,i ci- e a t  Iv  (w, - , , t c , - s For eac h Oic L’ I ‘ i .
p lease t e l l  in, ’ If thu -te  1-i ‘ s j - - ’ - s i I - l I t t v ” or “ c -o po s s i l - t i t i s - a t .i 

- ,
° yo u mi g ht Spend t I - n e  d o t t t g  t rio! k iAt)  E Nr ImA E l iS t  SEi~OltE ASK i NG Q . ’c o , ST A R T i N .~

WIT)) TIlE I’ d STATE1IENT .

FOR EACH “OCCUl ATiON’~ WIW RE ‘ ,S
~~uN FOSSII1ILIII ” IS AN SWF R (CODE 1), ASK -

4. Vi ’ ,, M e l , ’ r i  -~~,- w o e  s o  po~ a i l - t i  i c y ” lb i; v.’c, mi ght spc~, i  s e - u  I lIne
(NAME c-ccur-~rloN) - W~ ’~~.l ,j  ~~~-u be “ v e t s ’  I iki’ Iv ’’ “IC L i  I I 1k, I~, --
“ not .et y  I ike ly ” to  tb i t t at  I

~L~-’ - - - - - ‘ -
Kill

REA D , ‘d SOME 1,11 Ii Iii F A T R I - Y  I F R \
STA IF ’ D:N r F 1 , s f  - FOSS . 1’(’SiI . L I K ELY L I KE L Y  I - I K E ! ?

j 
( A W o i k i  -m ; on r o u s t  i , , e t f o n  )ol is  . ~S) 1 2 ( I l i A  3 2 1

(
~~~~ 

W , ’t - lo g I,i a b us I ,n-ss t I  ( I c e  - - (2(i ) I 2 ~ I ‘3 1 2 1

3 l t o v c - I I f ’ ~g . t tocn ,I st ’c tt tg t h e  c o u nt ry  (3 73 I 2 4 S 3  1 2

1 A t  tc I i d I ii~ co l  leg i . or achoo l lull t ime (20) 1 2 ( 4 9 )  3 2 I

W u i k i n g  i,~ a i a c t o i y - -  (29)  1 - 2 ( ‘O )  3 2 I

( ) W o r k i n g  In a i . i h o r a t o r v  or o t her
t e C h n i c a l  job ( 40 ) 1 2 ( 4 1)  3 2 - 1

3 W o r k i n g  in -‘ r e t a i l  s c o r e  - - - - . 1 1 ’  I 2 ( 4 2’  3 2
Sc iv  Log In .li,~- o f ( lie A c m e , )  Fo ,c  cc - -  ( 4 ,’) 1 2 (61) 3 2
liv ing unemp l oyed and job hunt in g - ‘  ( 3 ))  1 2 1,6 - , )  3 2 I
Uo r k In ’ ~ in a c i v i l  s e r v t c i ’  job (3” )  I 2 ( , c)  1 2 I

( ) Wo rk ing on a f a r m  (31) 1 2 - (46) 7’ 2 3

4!,. II;I v i’ you had any p.u s c cii I f t a  rv sc’t v i c e  I ic- I  tiding liii’ Na c i  o,i.-~ Cua rd , • ~~~id (4,? - 7 7 )
co l lege  m i l i t a r y  pr o gi -am , or any of  E lic- l’,es erv e  Fc ’ t c e s ?  -

‘ 
lea - -  (ASK Q -.~ ANI’ TER MINATE) I 

76. -

Mo - (SKiP TO Q 6d) - - , . - 2
iF “IF’ - ,” ANK
6c W h ich hrgi.,( iI of t he A i m e d  S t - r v f c e c  was  t h a t ?  (I’ll NOT REAL))

A ii l o t  c e 3
.\i~~ s - - - - 6
l i , ,  t , i e  Cot l’~ - - - - S
ru _ i s - v 6- - - DL lu-i ( S P F ( t l Y )

I 1FRMlc ~A I 1 AND RECAll-it ) VODR NAMI ANI) DA T m , tr: t (I( 
-

IF “ Ni” II) (7 - i t . , A S K :
1, d A r c  y o t c  now t i c -c l , -  t I t  y w r i t  I i-n o h ’ I i r : l t  t o , t  t o  sc - ,  V t  It i  a c,,  01 1 liv

s e c v t .- ,-,, , itlc I t’d l c i h the Natio,ta l Cu.iid , a pa id  c 11e0, - p l o g t . l m . cm any
of t h o  Re~ e m-v~ lor ce a?

Yes - - - (ASK Q 4e h Ell T E R F I L N \ I F )  - ‘

No - . - ( C O N F m K I I E  ON l ONG FORPI) - - -
IF “IF S” TO Q id - ASK:
4e. Whi le Ii b t~ ,ncl, of the aimed cervi c e s Is th.t 7 (li l t NOT 5n7A0) 

-

A l ,  Fo,~~e 

l i i ,  I,,,’ Cot 1 - s ‘, 
/

- N i vy 6
O t h ,er (Sl’ECIFY)

7

NOW 7114111 NI l  ANI) Rl- ( (1440 3(~li14 1JAF IF ANI 1 [ ‘Al l  ti n I (‘U 
— 

(~ ())

N’cATE - 
- - 

DAT I- : .

j~~~~~~ nin~jURt~ ~~i~iA~iE ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
THE CALL RECORD SHEET ON FACE I 

- —-

—~~~--- -‘------—‘--- ---- ---—-------~
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- ö1~i i~i~~ i ~~~~~~~~ IF ~IiA iiiTh~~Aj r lIAS NO niILiTAfly AsSOC~ A 1 1 ,JN
(“ F~V’ ll) RO TU~~~ . :,b o, ’d 4d)

- - N~ J I.~OK RACK TO QUESTION 4:

IF RESPONDENT SAID “ NO [‘OSS IRII. ITY AT A l . !,” —~~ ~~~~—-

OF SERV ING IN IRE ARMED FORCES. SKIP TO Q~. 6 • cn~’ur I

I 
- 

A 5 K  Q. S IF “SOME l’OSS(flll ,ll-y” OF
- 

I 
Silt y INC IN TIlE ARl~ED Ft )4 : r lS .

5, J c ’ s t  (h i t k f o r  a moment al , ,i ,i t (N,3t-iE Sigv ICE Fl/cllKFl t Ill) . I-i t b ,  re any
pi~ss li - f I try .11 e l i  t t ,a t you would serv e I,, t t u t q  (‘touc h of t h c -  a imed -

s ervi , i s ?  (REPEA T QUESTION FOR ALL BUNCHES IN ORDER SPECIFIC!) tiFi-OEE

- 
- ASKIEC Q, 5,s)

3. (If “YES” OR “DON tmT KNOW” TO Q. 5 A S K ’ )  W~ u1d you say you w c - c , l , t  he
very likel ;, fairly like ly, or not v e ry l i k e l y to enter (NAME SCIIVICI;)?

A S K  I N  
______ - - -NUMIAERIC AL 

- VERY FA IPL~’ K ’ ~ ~~ j ‘(V
ORDER : Q 5 UrCLY L IFFLY

(3) Air Force Yes , p os s .  - - . I 1,~~~~~5j ) ~~ 2Don ’ t. kn ow - . . 2J

No , not pose - . 3

(411 )
(4) Army Yes , pos s . . . 

3 2Dc-n t know - , - 2j
No. no t poe. . - 3

(49)
(2) Ma rine Corp. Yet ., pos h . .  I 

~~~(53 ) ~ 2Dofl ’t know - . - 2J
No , not po ss - - 3

(Si))
(1) Navy Y~-~ r c -ss  

]~~
,,, 

~~~ 2Don I know - . - 2 j

No , nOt p oas - . 3

0 6 . N,w - u-g -
~ t , h I c - ga of your own p~- i-s e,,,i I p i c is - I w o ,, Id ii ki to  kii0w hnu y c - i t  feel

l i -O u t r i , - ich t’a o f  e n l i s t m , ’ i t  i ,m c ac h ar m , -d s i ’ r v i c ç f o r  t h e a v e r a g c -  3- cuing mmof  yot i t  o g c  -

h-i t b,,~ ~~~~~~~~~~ YoUng in t ’fl iii y -u c a ge - do vot~ t h i n k  cc - I  I at  log in t h e
( :6NI0 SES V ICF  i-tAggE D Ill) is in ex c e l l e n t  Id c - .-i , gc’tuh (d i i .  f a i r  ich t- ~c - r  l - ” - r  idea ?

(RFEI:A1 qi-I STION FOR ALl. BRANCIIES IN ORDER SPECIIIE? AND REPEAT HATING SCAL E
AS NECES SAR Y )

ASK IN NIIPIF.R ICA I. 
- ~~~~ OF ENIJSTINC I S :  

_____ - - -
- - Cc-ed F ’  I t  :‘~ ,-‘

(1) A i r  Force  ‘i ’,-’ 6 3 
- 

2 1

(6) A tmy ~‘6- 6 3 2 1

(2) Marine Corp. 6 3 2

(1) Navy 58-. 4 3

- 
80-I

-— - — ~~~~~~ 
— - .—

~~~ 
—
~~~—-~~~~ -——~— - —-
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-5- S1ART CI)
- - - DUP (1-14)

7. Now I’d like to read you seve ra l  s t a t e m e n t S .  They may or ms y not
ap ply to one or more of the a rmed s e r v i c e s ,  A f t e t  I r,ad each

- ‘  statement , p lease t c l l  me wh e th e r o~ no t y .~~ think it .mpp lic - s t o  ar - ,v

of the armed .ervices,,, ,?hc u lr it stat ement Li ., (NOW RFJ,D STAIEM ~NT
W ITH RED “.“)

Do you think lId. e ta ten ,ent Cpp l Le a to any o f  the Armed S e r v i c e s ?

- - (CIR CL E CODE FOR “YES” OR “NO” BElOW ; T HEN ASK Q, 7. BEFOR E READING
NEX T ‘ ITAT EHENT. BE SURE TO REM) ALL STATEMENTS) 

-

- - - 
- 1F “ ,ES , ’ m ASK : -

7. To wh i ch service or s e r v i c e s  doe s it app ly ?
I — (CIRCLE ONE OR PVRE ANSWERS) 

-
‘ 

—

Q. 7 A pp l l ~~. 
-

- To Armc d
Servi ces q. 7. S t a t e m e n t  A pp l i e s  To

(START Air Mar Ine ~- ‘I ‘ -

HER~) - ‘ Ye . No Force 
~~~~ 

Co~pa Ma wy ~~

I - ( ) Gives you an opp ortu nity to
,~ be tter your life IS— 1 2 26— 1 2 3 4

) Trains you (or leader Shi p . . 16- 1 2 2?- 1 2 3 1

) Teache . you a valu A bl e trade, 17- 1 2 28- 1 2 3 4

( ) Giv c -s you a co ll ege education-
while you serve , . . .  18— 1 2 29— 1 2 3 4

( ) Allows you to see many
diffe rent countries of

- 

- - the world 19- 1 2 30— 1 2 3 4 
-

Allow s y ou to hive a
f a m i l y lif e  20— 1 2 31- I 2 3

( ) Is a c art - e r you - c an be
pro ud of 21— 1 2 32- 1 2 3 6

Q 

( ) Has other mcii you would like
to wor hr wit li 22- 1 2 33- 1 2 3 4

( ) G ive s you the job you want - 23’ 1 2 34- 1 2 3 6

( I~
”
~~iveg yo u a job w h ich I.

ch all e mi gin g . 24- 1 2 35- 1 2 3 4

) Pay. well to st ar t . , . . ,  23- 1 2 36- 1 2 3 4

(8O)-2

-
~

- —~~



________

- (Dup 1-li. )
— 

- c P 5

8-a . During the past nuon th , have you see n or hcard any adv cr t ia in g f e c  the ~Lut ic -c Ct ’ t pS ,
In pa rt icular?

(15)
Ye . , . -1 ——-a ASK Q. 81’ -
No , ,  -2 > ‘ GO TO NEXT COlOR Q. C SERVICE FACE , OR TO Q. 9

IF TIllS IS EAST COLOR FOR Q. 8.

8b . In which of the followin g dc- you rc a I i  seeing
or hca in~ t he a d v e r t is i ng f o r  t h e Marine Corp s
durin b the pa st month? ( READ LIST) -

!LS NO

(16) -

Q 

Televi sion? I a -

Rad i o? . . . . . .. . . . , .  2 - - (ASK Q. Be) a 
- 

~ 3 --(ASK 
~
. 8g) ~

Newspa pers? 4 a

Magazines? S - 
a -

Mailing s to you r home? .. .  6 a

IF RADIO OR BILLIIOAIU) REMEMBERED , SKIP TO INSTRUCTiONS BEFORE Q.  8e.
- IF NEITHER RADIO NOR BILL B OARD CHECKED “YES” IN Q. 8b , ASK Q. Bc ~ 8d:

H -Be. Wha t do you recall seeing or he a ring in
the adve r t i s i ng for the Ma rine Corp s
during the past month? - - 

-

(PROBE: Wha t did it say ? Wha t did it show ? ‘

Wha t else do you remcmabcr l) 

17-

________________________________________________ ______________________

0 
‘ - 

- 20-

21 —

8d. Wh a t was the ma in point of this adver t  i s i t cg ?
(PROBE: Can you be a li ttle more specific?)

22—

23-

NOW GO TO Q. 8. NEX T COLOR/SERV ICE PAGE (OR TO Q. 9 IF THIS IS 
--

[ LAST COLOR S~CTIO N FOR q. ~)

ii ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ _



- ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

- . 
-

IF I A  CIIECKF .t) “YPS” TN Q. Bb , ASK Q. Sc , OTHERW I SE S KIP  TO Q. 
~~~

- 
Re. Wh i~ t do you recall hearing in the rad io

ad v e r t i s i n g for the Mari ne Corp.
In th e past mon th? 

-
(PROBES: Wha t d Id it •.‘v ?’ Wb~ i else do you remember?) -

_ _ _ _  _ _ _ _ _  _____________________ 24-

- -~~~~~~~~~~ -—______ 25.

______ ______ _________________________________ 26-

_ _ _ _ _ _  -

- 
Bf . W het di, yo g i think was th e nijun p~~Ini thi s radio adver tisin g

was try ing to got ac ro~ -.7 (PROBE’ Can you be a little more specific?)

29-

______ 30-

[ IF BILLBOARD (HFCKET) “NO” IN q. Rh ; CO TO Q. Ba FOR NEXT SERVICE
- I OR TO Q. 9 II’ Nr.XT PACE IS WHITE

8g. IF BITT POARD S Ch ECKED “YES” J’~ Q. 8h , ASK Q, 8g 6 8h.
I Wha t do you recall st’eI~ig i n  t he b i l l b o a r d

adver t i s i ng for t im e Mari ne Corps -
‘ in t ue  past month? - -

(PROBE: Wh a t did it s a y ?  W h i t  d r-i it show?
I Wha t else dci yoc - remember? )

I _________________________ - 31 —

- ____________ _______ 32-

0 - 
—_——--— --— 33-

____________________ 34-

________________ 35-

- $h . Wh et do you think was t h e  main point this billb oard advertisin g

- was try ing to ge t ac ross ’? (PROBE: Can you he a li ttle more specific?)

36-

- ____________________________— 37-.

NOW CO TO Q, Ba FOR NEXT COLOR/s ERV IcE FACE , OR TO Q. 9
1E NEX T FACE IS WH I T E

- o  

- 
. 

-

I ‘
. 

I

_ _ _  - - --- -—-_- --- - - - - -_
~~~~~~~~~~~~~~~~~~ -— - _ ~~-- --— - —-—-- - —~~~~~~~~~~~~~ --— -__ - -~~~~~~---- 



~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

- ‘ 
- 

(Pup 1 - 1 4)
— CD 6 

8a. Du r ing the past month , have you seen or heard any sdvcrt ia in g for the N~vy ,
- In pa r t i cu la r?

‘ f -  (15)
I Yea . ,, -l - .~ ASK Q Rb ,

- 
- 

, No .., -2 t~ GO TO NEXT COLOR Q. 8 SERVICE FACE , OR TO Q, 9
- - I? TillS IS LAST COLOR 

~OR Q. a.

Sb. In wh lc ’ of th ~ follo wing do y eti r e c a l l  scoing
or h .ea:i ng t he adve r t i s i ng  f o r  c Ite Navy
durt eg the peat month? (READ LIST) -

‘ (16) -

Tel evision? 1

R adio? - . . . . . . . . . . .  2 —-(ASK Q. Be) a

B i l l b oa rd s? 3 --(ASK Q, 8g) a

- Newspapers? 4 - a

. M-ig az i nes ? 5 a

Ma ilings to your home ? - . .  6 a

IF RADIO OR BILL B OARD REMEPIPERED , SKIP TO INSTRUCTIONS BEFORE Q. B e .

IF NEITHER RADI O NOR RII - ! IIOARI) CIIECKF’) “YES” IN ‘t. Sb , ASK Q Sc 6 8d:

Sc. Wha t do you rec a ll seeing or h ea r inC In
the advert i sing f o r  t he Navy -

during the post month?
- I 

— 
- (PROBE: Wh et d i d  it say ? Wha t did it show?

- What else do you remember?)

__________________________________________ — _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  17—

_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  _________________________________ 18-

- 
_ _ _ _ _ _ _ _  _ _ _ _ _ _  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  

19-

o -
~~ 

— 

- 

20-

- - 
_ _ _ _ _ _ _ _ _ _  _ _ _ _ _ _  21-

Sd. Whi t  was th e n’atn p_o inc of thi s a dver ti sing ?
(PROBE: Cm you be a li t t l e  more specific?)

2 2 -

________________________________________________________________________________ 23-

. NOW GO TO Q. Ba NEXT COLOR/S ERVICE FAC E (OR TO Q. 9 IF T1IIS IS 
- ‘

LA ST COLOR SECTION FOR Q. 8)

-- “- _- - _ - ~ _ _ _~~~~~~__ _ _~~~~~__ __ ~~~~~~~~:~~~~~~~~~~ - -- -~~~-- —- - - —- - - -~~~~~~~~~~~~~~ -- _ -~~~~~~~



-75’

IF RADIO CIIECKEI) “YES” TN Q Sb , ASK Q. 8e~ OTHERWiSE SKIP TO Q. 5g.

5.. Wha t do you recal l h e e -hn g in the rad io
adver tising f o r  t he Navy
in t he past month?

- 
- (PROBES: What did it aav r Wha t ilic do you remember ?)

____ __________________  -

_______ __________ -— 25 -

26 -

- — --—— - _ - 27 .

O - 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 28-

81. W h at do you think w.s~ - th ~ macr i  po i nt  t his radi o advc i - r l s i n C
w as tt- y lsm g to get ae ros,.? (PROOF.: C.i’s you be a l i t t l e  more spe c itI c7)

__________ - 29-

- 
- 

- - 
30-

- IF BII.LBOA RD CIIEt kFtm ”NO” TN Q. Sb; CO TO Q. Ba FOR NEXT SERVICE
- OR TO Q. 9 iP NEXT PACE IS WI I I TE

8g. IF B I L L B O A R D S  CIIE C K ED ~YES” IN Q. Rh , ASK Q. 8g 6 81* .
- 

Wha t do you r~ c a h I seeI ng  Iii the billboard -
a d v e r t i s i n g  f~ r t ime Navy
in thc pa st mo n th? -

(PROBE: Wh it  di d it say ? Wh it  Cliii it bhou i
Wh a t else do yo u rem cmh crfl

__________ 3 1 -

- 
_ _ _ .

~~~~~~.  -— 32-

Q ____-__------ --— -- - 

- 33 .
~~

-— _——

~~~~~ 

—_ - -  —
~~~~~~

. ____________________ -— 
-

_________________________ ____________ ____________________________ ______________ 
35-

8h. What dim you th ink  Was t h e  m. iir * pain t  this b i l l b o a r d  a d v e r t i s i n g
was trying to get across? (l’ROF ,C : Can you he a l i t t l e  more s p e c i f i c ? )

____________________ 
36-

37 —

NOW GO 10 Q. Sm FOR Nb - X T COLOR/SERV ICE PAG E , OR TO Q, 9
‘ IF NEX T l’AGE TS W IIITE

H 

- 

. 

-

________ __________________________ — -. — ------.-—--_- -------~~~~~~
—--—-- -----

- _ — — -  — — 
— _— ~~~~---——— ---——--—- — — -—-—-_



— 
- - - -

~~~~~ 
- - -

------- -

L

S

- 
-~~P’  

- 

- - (I)t’p T - I- . )
— ( . 11 3

Sm. Dur ing  the pas t  month , have you s een or hear d any a dve r t  i a in g  f c- r t he A i r  F c r c t -
- 

- 
- In part ic u l ar ?

(15)
Yes ... ‘-1 —

~~ ASK Q. Sb
- No .,. -2 ~ CO TO NEXT COLOR Q. 8 SERVICE l’ACE , OR TO Q, 9

— - IF TillS IS LAST COLOR FOR Q, 5.

Sb. I n w h ich of the f o l l ~~~ir mg do y o ,i r e c a l l see ing
or he a rin g th c ad v e r t i s i n g  for th c Air Force
during the past month? (REA l) lIST) 

- 

-

(16) -

Television?
. Bad 1e7 2 - - (ASK Q. Re) a

Ri I l I e . ’ r ds ?  3 ——(ASK Q
~ Sg) a

I 
N-ws 1’ ap- r s ? 6 a

I Pt mg .az i tcc-s ? 
- ~

,

M a i l i ngs to you r home? . . . . 6 a

IF RADIO OR BI LLBOARD R~.I~’LMflERED, SKIP TO INSTRUCTIONS BEFORE Q. Sc .
IF NEITII EP, RA DI O HOR BILl BOA RD CH ECK ED “YES” IN Q. Sb , ASK q, Sc & Sd:

‘ Sc. Whi t  do you recall s e e i n g or hearing in
the a d v e r t i s i n g  for the Air Fo rce

I during the l a s t  m o,mr h ?
- (PROBE: Whi t did It s,iy ? Wha t  did it show?

Wha t else do you remembe r?)

_______________________________________________________________________________________ 17—
- 

18-

- 19-

- 

ii i~~~~~~ _ _ _ _ _ _ _ _ _ _ _ _ _

Sd. Wha t was th e main point of th is  a d v e r t i s i n g ?
(PROBE: Can you be a li ttle more spec i f ic? )

- 
22.

23-

NOW CO TO Q, 8a NI’D( T COLOR/SERVICE FACE (OR TO Q. 9 IF TillS IS
LAST COLOR SECTION FOR Q. 8)

- 
-
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iF 1IAJ)1O d iEt M.i) “YE’i” TN 0. 8h , ASK Q. 8&’, OTHERWISE SKIP TO Q. Rg.

Oe. Wh$t do you r~~ a II h”a r iui g iii the rad io
adve r t i s i n g  for the Air Force
In th e past month?
(PRODES: Wh~~ did it. ~. iy1 Wha t else do you remember?)

_______ 
26-

27-

_ _  28-

81. What d o you think was th.’ rs~~tn poin t this radio adver t i s in g
wa s trytag to get ac ross? (TkO8E~ Csn you be a little more specific?)

• I —_____ 29-

30-

_ _ _

IF B1L1 ITOtiRO (II~;CY.ED “~ fl” IN Q. 8h , CO ?O Q. 8a FOR NI~CT SERVICE
OR TO Q. 9 IF NEXT FACE IS WilliE

8g. IF Sit LWYt RJ)S CIIECKF.I) “YE S” I N  Q. Rh , ASK Q. Bg i. 8,h.

W hat do you ret~a iI set ing in the b i llboa rd

• adver t is ing  [or the Air Force
La t he past month?
(PROnE: WI,.,t did it s ,iv7 Whi t  d id It ahn*4 ?

W hnt cis.’ do •
vou reme m ber?)

________ _______________________________ _________ 
3 1 —

______________ ________ __________ _______ 32—

Q —_ _ _ _ _  _ _ _ _ _ _ _ _  33.

________ ________________ _______ 
it.—

_________________________ _____________ 
35-

8h. Wha t do you think was the ma in point this bi llb oard advertising
was trying to get across? (PRORE: Can you be a little more specific?)

36-

3?-

s~ GO 10 Q. 81 FOR NEXT cOLOn/SrRVTCE PACE, OR TO Q. 9
IF NEXT PACE IS WHITE

- -
~~~~~~~~_—- .•~~~~~~~~~~ ~~~~~~~~~~~ --~~~~ 
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_ _ _  - —

‘ 

- . 

I 

-~~~~ 

~~ .Ui . 1t  ~‘ :i
• Dli’ (1 -14)

10. . Thaui k you fo r  giving us your opinions about Liii’ a d v e t t t s i n g .  NO.4 1

• V 
hav e some questions sh out things you youts~~li have done

Wh ich of the folLowing act tvi t te~ related to t ile mi l i t i ry  t v e ~’ Y I ’ I I  V I ) I ’ ( 8 5 11
• • don. !~~J w ..1~.- s t  f i ve  y~~~r a?  (READ 1.1ST STARTiNG WITH •“d ITEM : DO NOT

A SK Q. lOb UNTIL ENT IR E LI ST READ )

• FOR LACIL STAT EPQ &F CIRCIND “Y ES , ” ASK :
lOb. Rave you (READ STATEME NT ) In t he pas t t h gv e month,i?

START
I~~RE FAST S yNc .

YES NO ll~ NO

• ( ) 4VC yOu go”e to a t c~~~r t i i t i i ig  • t a t ~,on
and ta lked to a recruite r ? 15— 1 a L i -  I

0 
~ Have you talked to a re c r u i t e r  SIomowhere

other than at a rec ruiting alit Ion ? • . 2 a 2 a

( ) Rave you heard a tecrutter give a ta l k at
you r h i gh sc hool? 3 a 3 a

I 
-

( ) Have you t Isikeli to  a rec ru i t e r  by
tel ephone? • . .. . . . . . .~~~~~~~ . ,  4 a 4 a

( ) Have you dtaeusaed enli stm ent w i t h
f r i e nds ? . . . S a S a

( ) Have you dtsvIussI•d r e l at iv e  b e n e f i t s  of
V each .e rv i c s  w i t h  f r ie nd s , . . . ,. .  6 a 6 a

— ( ) Have you d i scussed  en l i s tme n t  w i t h,

• 
friend s already in the service? £ • 4 • : 7

( ) Nave you talked with a guidance
Counsetoi at school about enlistn ,e’nt? . 8 a 8 a

- ( ) Have you t,ii ked with your Father abo u t
enlis tment? 9 a 9

—.~~( ) Have V~
, t a l k e d  w i t h  ytlul Mother at’ouli

entlat m en t ? • , . . . . , . . , ,• , .  0 • 0 a

) i i . lVe  ~~( • I •  It.)d • 1 I east  0)14’ f u l l  yea r  of
ROTC in lii i:), s, h oo t  o t  11 , 11 ege for
one of  t h e  ar m ed  s e i v I c e ~~? . . . . . .  16- 1 a 18- 1 a

) ILive yo u  ln(I~II te, l  in to e n t e r i n g  a
m il i t a ry college ? , . . . . . .. . . .  2 a 2 a

All’ ~~~‘ I J  as  t i a l  Ly entoiled in a m i l i t a r y
col lege how ? 3 a 3 a

~4 ) isv , - ~~~~~ i hi q Il ir e d into au O t f i c e r
Ca n d iu la te  p ragta m?  4 a 4

hay s ’ YOU t4uke n in ~jSL i tti ,It’ t t ’ s t  in
hL 5h school given by th e armed
s et -v i ce.?  • . 3 5 5

L t 
_ _ _  

- V V -- ‘.
~~

V V
~~~~~ 

- 

.4
-- -

• V ~~~~~~~~~~~~~~~~~~~~~ V__-__•~~~~~~~_
--
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44

- -10-

ASK EV F.RYO NE: 
. -

t Oe • Have you ~cc e l v d  us •y m a iling 1 1 0 1 1 1  iue

• arme ul • e * v i C e s  ~~~ lug the past 3 months
V ‘ w i t hou t request in g i t ?

4 

I 
• 

R ‘ 115” III It~s , d • ‘ t  e , AS~
V WhI~~h setvh,u- oi 5 , 4 5 1 4 ( 1  ~~.I 4  tI,,i :

A I R
0 .  ‘xl ’s ~~vi ~~~~~~~

Es~ce iv ed  m . u i l t t u g  (19) -l 20-1 -2 - )  .4

4 ~

/

/
/
‘
Did not (SKIP TO lot ) -2

iOd , Have you lead any of  t h s s e  mailings
durin g the past 3 mOlIthS ?

I
Rs’ . d  (21)  - 1  22 - i  -2 .3 -4 -K

/Did (lot read

/ (SKIP TO Q. 101) -2

/
10.. II.ive you r (‘Spoulsiu’,I t o  45 fly (‘1

the aimed ae r v iC ea  m ailin gs ?

Res ponded (23) -I 26-1 -2 -4 -x
Did~~ ot -2

ASK EVERYQN}:

iOf . ‘ Dot ing t he  past  3 mont hs have
you c a t  led a t o l l  f iec  number
w hich  you asw in a s e r v i c e
ad v e r t i s e m e n t ?

I F ”Y ES” ASK:
W hI~ t u •c r vICVtt Or acrvic(-s wJ’, thjt?

AIR MARINE 
— V 

IIUN,V
f

FORCE ARM Y CORPS NAVY KNI W

(25 ) - l  2 6 1  -2  4 -~~~ 
•

D i d  Nut C a l l  . -2  V

l u -u t h I s  fl •1S t  3 moiutl , ’ , h.ive
V ,’  sent ill O I ly  rn.1 11’ Z u s e  or
tlI ’W p~’.Ip4!I C041 1)O(l Ft am a
service advertisement ?

Ye (27)  - I  28 -1  -2 - 3  -4 .,, -

No -2

(29• )6 )

0



_______________________________________________  
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44

I 
~~~~~~~ 

—

— - Now we vo iu ld  l ike to  a s~~ you ~Iout  f l ow mtuc h t Im e you rpencl w i t h rad io a nd L e l e v i S I j O r
I We ’re Int ere sted also In ( ‘ C V  1 1  your likes and di.lIke~~,

h a . About how m.lusy hOLICS 111,1 you wJt ch televi sion ; (REA D A , B, C ANT) WR ITE IN SI’ACI

• • 
NU~~ ER OF F ULL CR PARTIAL HOURS)

£ 
# HOLR S WA’Tc!iFfl ‘IEST rRr I A N

• 1 Il.. Before 7:30 p.m . yesterday ? 
-- ~~~~~V

N~ nc . . . 0

4 1 lb. Wha t a 4 out (i’ m 7: 30 p.m . to ‘.0-
11:00 p... y ra terday ? Nor e .,.

6 1-
) L c.  H~ about a f t e r  ii p.m. y e s t e r day ? 4 2-

C) :~
-

“12. Next , abo at r a d i o  . .. About how many hours  d id  you l i s t en  to the rad io :
(READ Q. L2a THROUGH e AND WRITE IN EXACT FLrl.L OR PARTIA L HOURS)

# HOURS LISTENET) YEST ERDAYI —
- 

—•

£ 4 3 -
a. Between 6:00 s m .  and 10:00 a.n1. yesterday ? 

________________________

. P4onc ... 0

j b. Betw..n 10:00 a .m. and 3:00 p.m. yesterday ? 
________________________

- None ,,. O

:1 1 c, Between 3:00 p .m. •nd 7:00 p.m. yesterday? 
_______________________ 

V

None . . - 0 1”
49-

d. Between 7:00 p.m. and midn igh t yes terday ? . 50
V None ,.. O
I 51—

• I e. Af ter midnight last ni gh t? 52—
I No ns ...O

121. Some peop le i’refer certain k1nd ~ of radio ihow~ t o  others . We would l ike to
know whi t types of programs ~rou yourself lis ten t o

For c i t  U ty pe of radio prop_ram I men tion , p lease t ell me whether you listen to

Q ft rcgul~~rly , occasionally, or almost never. (READ LIST)

START ALHOST
_III ~~E REGL’l.ARI.Y • OCCASIONA LLY NCVER

- ( ) NCV w s 1 2 3 53- -
,

I ( ) R ock arid Roll 1 2 3 5~ —
( 

~, Rh yt hm 1, BLues 1 2 3 ss-
( v~3 Country and Western Music . .  1 2 3 56-
( ) Popular Music I 2 3 57-

( ) Cl assical Music 1 2 3 58—
I ( ) Talk Shows 1 2 3 59-

( ) Soul or Jazz 1 2 3 60-
Sp orts Events 1 2 3 61-
R e l i g ious Programs 1 2 3 1’?—

l3a . Consi derin g Monday throuI 1 iu Ftidsy of the last full week , oq how many days Out
of t hose f i v e  d id  you ,’ ~our a c l f . read or look in to at least one newapaper?

None ... 0 fine ... 1 TWo ... 2 Three ... 3 four  ... 4 f ive .,. S 63~

13b, ’ Wha t. ~bou1 the SlIu-usiay newspiper ... out of the past four Sunday.. on how
many  d i d  yo u , yourself , read or look Into a Sunday paper?

I None . ..  0 One .., 1 Two .. .  2 Three .. .  3 You r . .•  4 
- 

64-

Q3~. What abOut LIuC magazine sec t ion  -- out of the past (Our Sunday., on how many
did you, yourself , reed or look into th e Magas in. Section of th e Sunday
newspaper? . 

£

- 

~~~~~~~~~~~~~~~~ _ _ :~~~~~~~

V

___
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14, We wo~ t,t a l s o  like to know son u erhlin .I I I I ’ I It  t I u ~- , 5 . ’ . i P u I u C s  )O~ I i~~~~I r, -1 C

£ 
mV p.SY.I I I I ’  I ni n e , p lease t vL L mc hu.s u ~si~~i) Iss , - .’s t u lu t  (~t t iu t ’  l u s t  I l • 1 1 !  ~~~~

- 
V read cu l~~ k~ d jj~j~, i i  any: (REA P ERTIlIE liSt. II “wor SO Rt .” f~ -~ ii:

£STIMATE )

DII I I .~ST Fat ~~~l5 s I r s , E~~ ’~

~~~t ONE WI~ T1I”r~ T O R

( i t  A Drivet 13 0 1 2 3
• t l ’ t y  . . . . .. , . ,, ,,  ~‘ 0 I 2 3

F’~’%lti TC 1? 0 I . 2 3 - ‘

Field 4 Stream h I  0 1 2 3
Jet i’i 0 L 3 - ,

1.’ ( t
~
’rm.i ri ,(l (I I 2 3 - ,

Fsr !.
~
r in 21 0 1 2 3 ,, ‘

Pit h. r t i cs  I l l u s t r a t e d  22 0 1 2 1
Plo t c ut T t - eus d 23 ii I 2 3
Ni t i o n a l G.og ra ph~c  .~~ . £ • 2-. 0 1 2 3 ‘I

Newcw ~ ek :s 0 1 2 3
C u  C u - a f t  

~~~, 0 I 2 3
O I I I t IV ’ (  l i f e  2 P 0 I 2 3
hit t house 2$ 0 I 2 3
Peop Le C 1 2 3 :,

ihunt lug 30 0 I 2 3 4
I’ri~’uuiar Mechanics , . , . ,  31 U 1 2 3 6

• I Po pu l a r S c i e nce 32 0 1 3 6
• Rc.itleu ‘ a Di gest 3-1 0 1 2 3 4

— Road 4 Track 3. 0 1 2 3 4

V • S g ’ c t  3S 0 I 2 3 4
S1’ortt ng Newl o 2 3 6
SC ‘ u t i  Afield . . . , , . ., 3? 0 1 2 3

£ S p o r t s  I l l us t ra ted  3 1 0 1 2 3
Flying 3~) 0 1 2 3 4

Tim e 60 0 1 2 3 ‘1

Hit  t ’j  • . . . ,  A l  0 1 2 3 4
IV (‘.1 (d~ 42 0 I 2 j

Sen Ior  Sc h t ’ ! i s r i c  . - , . , ,  43 0 1 2 3 I.

• U - S - ~~~~ ~. UOI I I  Rep~’i t - 6.. Cl 1 2 3
C y c l e 45 0 1 2 3

I A S~~1t- iCA T r(t N 5rCT lOPJ

A i u.l i t -  i. , s.~me qou’’.t 1,11’  s t I ’ t we ‘ t v  lil t to cC t u e  the an~ w u’ u of ps’ot ~lc w i t  Is
• s I  mli i i  1 .u ,,’t l v  C l i t,  - i  I,. t i .  c - Rcnit-mh~ r t Iu.i o i l  the in I (‘Ima t I sin S I t  I vu ’  us

iii cuinp l C I I ’ 15’ c,iua t idi nt t ,~~

A —I  LISIn I’ ‘ t ie  of t t u e  ulcsu t u p t louis I t, - ,,I , p Ieasu ~ t -  I I ii’ .’ t h1.. Iuutl of household
youu I Lye in now . £ • (RIi~fl 1.1St. R} COI ’,J’ ItEl OW h’ ;~’~I:Il CDI. A-I S

A — ?  And in which of ties.’ tytsu’s of hu’uust ’ lu ,, Ida sb you c’ l ’cct (ci he l ivin g iii

November of this year? (REPEAT 1-1ST iF NECESSARY AN~ RECUR-I) I’FP P Ii A V 2 )

AV IL!  - A- 2
~~~~

W i t h  p.l ren t I Or guu .irul f t%ti at home . I .

Yciu r own home where scsi Ste  the heed cut t ho huss,sehol,l • ,  2

A dorm i tory or sOmO other col lcgc b u i ldin g , or 3 3

ALone or w ith  f r iend s outs ide a dcur mt to t y  type b uLld tn g ’ . .  4 4

V ~~V~~ • V 

., . nr . f l t’Th i, . e I . [~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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I. Do yc’.u have any * Pit lul tr iu
48

Yes , . .  1 -- —‘— -
~~~ AS K How m,u u~ c h t l d t ,’it d~ s et ,  have?

No , . .  
I

C. A re yo u n , . , t i t ed , s t u i g ic , • r p a t a t e d  o r d i v o r ce d ?

Nu’t r t r d  . . £ 1 S i n~~Ie  £ , . 2 S s ’ j u a u a t r d  L )ivcu ced . .  I

I). A t e  ‘.otu eu,,*’l le,i tn 5111555 boi m of f u l l- t im .  •du~~at  ion f o r  he
L97’.-76 sch oo l  ‘ca r

Yea £ £ I N.) . . - 2 ~iI’

I Are you cu r e u u t  iv emp loyed 1

Yr. - . . & No £ • 2 IS~ 1P ‘10 1) 5.’-

1-2. Ab out how many hou rs a wqek do ‘.ou you , a t a P~~t’1 J ob?
S I

• Hours:

1-3, A t  ~ - a t  o. . tupa i , t l  .,u, ’  y.~u cu, t rust ly emp loyrd ? (PROBE FOR
INDUSTRY ANT) posir loNi

‘us-

E — I .  Have so. .  bern Iuu i . ’m1i I ,,~‘e,l , but look tug (or work at a iv t tmu ’ thur Itt
the past  tw o y e a u . ~

- . . I N5’ - . . 2 (SkIP ?0 :) 56- •1
F .2. A h ,’t ut ts~ w many mOu lt ha w et  C 5,1(1 out  cut  w or k , and a l s o  l ook I h g

t,’r work?

• Mon ths:

F-) . What months w e r e  t hey au u1l iii what y e a r ?

S b’b ~t It V PS1N TIIS; ‘ — 
‘us -

0 
. 

CIRI1 F YEAR: 1971 I 1Q74  • , .  2 19 7 S  , . 3 5~~.

C. ~ I l , I  ‘f the t.u l I ~ w lu sg ia t e 1:,’uie a u, ’mes . ho ar a t  to  tour rsg. ’ . t e d  ps ’ t ,o ns l
earn Ing s be f o re  t 5 % c s  in I Q ’ S 1  (RF-AD 1.1ST)

$ 500 ‘~ I eS1. . , . . , , . ~~~~~~, , , , , , , ,  I

Pl,’u e C I..uui $‘uOO t o  SI -

Pt.’, c t luau $1 , (1(111 1,’ $ ,  ~~~~

- N ot e  I b a p u  ~~.
‘ , ‘lilt ) C O  $ ‘u , (~ t ’I’ 4

Pissic I h,i~ S” .000 10 $ • ‘u(ttt 
£

• Plo t ~ I hi u u $ ‘ . 500 I 0 $ 10 , 000 1’
V 

. P11’, u’ t hi $ 10 , Ot ’O t o  $ I S ,00tl

N , , ,’ I han S I  S , t t u iO to $:o , ~~~ . . . . . . ..

Pii’ue thi i $10 ,000 Q

(IION”i BEAD) .., Ref u sed V

________ _ _  

-_ _V
_________ -~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ -



~~~~~~~~~V - - “~~~‘~~~ .. ~~ - .
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£ N-i, 1~~a your tath .r spent any t& m u ’ on ~c t1v. i l oty  i us  the arme d to,,,-,?

, , • I No - . . 2 (SkI? 1V 1)

- , .‘J H-i. Which s~ rv Ic ~ was he In?
V I 

-

Al u F.’, . . . . , . ..  • I
£ Aut ”~ • . . ,

~~~~~~~ .Pt. u u Inc C, ’ • ‘ s £

Nayy
O hct (S I i~’ I F S S

I~on ‘ I K n,’~.-II-). Abøu c how much t im, did he spend on act ive dut s

(SFlC1FY S tIANS) b-u-

W t u  Ic lu of the to I lowing Cat ego rica c Omes c I o t o  5 , - l i  tat h~ u ‘ s a nnua I
Income? It he is no Lon~ et w~ t k tng 1 please  lus , I tc a t t .  his Inconut’ w h I l e
he was at 1I,L workin g. ( READ LIST) 

~~s

I i’s C I l i lu  ‘ ~ - Ot ’O
Pt,’ , c t h,u , u $“ , 0.’.’ t-s’ ~ 1 , S ,,),)

.. t i , ~~~ ~ 
£ 
, ‘u ,’ 

~
, $ . .. . ,  S

‘ ~~~~ ( I , . I  $k) ,000 t o  $ L s . 0~~ - .

M o t e  t l,,ui $ L S ,O~ 0 t o  $20 ,000 . . . S
More I Iu,,uu $20 ,000 6

DON 1 T READ - £ ~ 3.’u t ’ t knew 

J. Do you have any close r e l a t i v e s  ,‘t t i t e n d s  vh~ hjy~ rece n t l y  spen t a
year or more in any o f the armed ae r v l , e s ? V

66
£ 

Y e s  . . - I ‘—a Wh ic h a e t c t s e ( s S  w et ,’ th ey In? t. ’
No . . .  2

A l t F~~t c ~~
A,
Pk~t I l u e  Cor ps 

~ 
1/

Navy
£ (1tlucr (Sl’tA’IP’i S

0 --- -— ~~~- _—~~~~-

K . Was your o v e r a l l  f,uad e Lcvei II, h t .~Ii s. l i ’ ,’l  - - (RtAU ENTIRE LISTS

Al ’,,- ,’ . IVI ’ i  I i  0 68- 1
SI Ig lut Is .‘I’ ,’~ ,’ a%’e,,u 1- ,’ . - .  — 2
Al’ouut a v e  t . u - -  _

S l l glut Iv be low I vetus ge

~~Iow av e r a g e .5

1. Was the •ducat tona l prcigu Sm s e n  i_ i ’ i 1 ’ iii • - -  (RFAD II Sn

- ( . ‘I I i~~~ I $ ‘ i  CI’ .u ra t  .‘rv 69 - i  ~
-

I,’- ’’,’ l~~t.i l ( t a u l u i g ,  or ‘2
Iuiu b ,slu ia L/ vs ’s-st tona l — 3

H. Which o f  t h e  It ill ow ilig ns ,ithu’m ,t(cs s , ” i i s e q , i t  any , did you t alu e
•ii d _~ ai~ In h i gh •chotsl7 (RE-S I’ l .l S ll

I I  u t u ’ u t t a r y  A l gebus 7 0 — I
r ia tu ’ geom etry
Iu , ts’ r mcdl.u c Al g~’t.ra , . . , .
Tt I goI u~IsI .’ t ry -u

Nu)flf 01 Abos e

L 

V 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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N . Did you t*ke a , i  sos •I e . t t & C I t y  0* u- I c  t t O n t C S  ,cu,it at . Ii) P’t~~h ‘- ‘ - I

• ‘t ea £ • £ ~l.1 ‘u- - , 2

~,
1t
~
’I ‘I

0. DId yosa h~v. a hu v mI l itary (u.tuuing In h(~ ,h ~.N ~’,’t ’ S~ A RT (1
Dl i’ (I - I.1’ ’

V Ira , . £ I S - I  b k o , u i d  y e , ’  pl ealor .1.- .. u t : , ’ ~ I
Ne ,.. -2

E. Do You ‘—I’ a c a r ?

‘u.’a : : : i B L  -— Ll t ’rs  It hav , a , a d t , ’ t lui t v,’,ks I - I ‘3

Q Do you u’wus a p0* t a b l e  b a t I e ,~ - ,‘j’r,.trj t a d l o  In wotkt u ug ,oi,dtt io ,i ? V

~ 
J ( I S t  C . ’ he sur. we a i r  rc1’, e C”t l i e, •I I g l . ’ n1’ 5 t f l  01.1 1 s . I l \ r y

pt~ aae te l l  ma whe t he r you d,~ , , t h e  s - o t t  r s e i t  aa - . (RF,.AL) L I S T S

~ , I tV .I,) 2 1 - I
Me~ i, au u Asse t ICa ui
l’o,’ u  C o  P t_ a n  , . ,, , , . ,. ,  -

01 bet  S (’a ‘ IL  s lu ~~1

An’, i l e an t u id i a n , . . .. . , .  £

81a ,k

Ou t e n t s  I, ‘u
W h i t e l  -~~

Refu s e d -
~~

50 1- H t ill N IONS l1’uvl 111 l7s VI KY HF1 t’i Lil ANI) I A I ’rREC L AT E ~tIt TIME SOL’ T~~1k 1~
S

• PA*TLC1I’ATE IN THIS SL~ VFY . Tl~~Nll SOil .

lIlTERV iI’WFR ’ S NAMC (SAVE; 
-

IMPORTANT: Ill 501’  Ill, t ’~ ‘ 0  l I l t  1I’ NI I i k A 1  ION N, ’:’ l( N t R~~~I HIP (A l  L. 111 ONI’ ps 1K~ u
ON rAi;r I 0) liii: ‘u, PU I NI S. ‘~L ) S l  ~~~~~ iN) I

,‘DR OFF I • F 151 ONI S

- it-

_ _ _ _ _ _ _ _ _ _ _ _

___ V.- 
- — —--V. ______
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• Valley Fo rge lntormmtio n Setvl,e Job 5 980 (i’-  IS
Oc tober 1975 I Wave 2 8 - 2

Ill S - (Q -IS)

ARM ?- !) FORCF.S AI)V} P11 51110 S rt r* y Ii

Hello. M y na.e I. - ________ of Vall ey it sige In fotma l I~~n S e r v i c e , aus in.let’t’ o~li’nC t e r u ’ a t -~Pi
coup any in F.nn.ylv snla . We are cond ucti u i~ a ,,ursu ’ v 1,1 s o o t  c I t .  t~~ I t ; - ’) ou t  a t t i t u d , .
o( young men t oward .  I Ut ure Occupa t io ns ,  (SI’) AK TO ANY AIflII.T IN IIOLISFNOI IS .)

I. Are there any young men I? to  24 y e s i .  oI,t who a t e  ,‘e.hcr. of thi. h,’,i seh.’ld?

Ye s , . . L ..-l (CONtINU E W i t h  q. l~ s
- No ... (TERMINATE AND ONLY HF-CORD ‘ A” ON CA l  I. RFCORD SItTEr . 5

Ia. How s*a y l (CIRCLE NIjMRFRS I 2 3 4 S or ri ,’ t e  (SPFClFY) , _,,,,,~ 15 -

lb. Is N late the ’s at NI’unC now ‘r w i l l  lie/ they be home •t’uee t im~ betwe en now auu ’I N,’vu-s’het 1.1.

Tee .. , . 16-i (CO 10 Q. Ia) No . . . l 6 2  (TERM INAtE AND RECORD AS “B” ON
______ - -  — 

__ -_._J CALL RECORD SHEET)

L4 A .K ONL Y AFTER (k’TOBER l.~th :0 Ic. Has he/hav, they been living at home .i~~~:’ - ’ .  .in c e  Sa turday October 11t h ?

‘tea , . , 16-3 No £ • 16-4

(Ask Q. Ia 6 lb AIIOIIT EA CH HA LVE 1 7 - 1 ,  5) I’ARATELS’, SThRTI)&I WIT H TH E OLDEST INOFE MALE 5 1 ,
NEX T (‘t.ISEST LINSU.R PIA I,E Si , AND SO ON DOW N TO YOU)~~EVST .  IF 5 OR MORE , RECORD Ofl*.RS ON

- 
- SEPARATE SCREENI R .)

ia How old i. he ? (hi -v old is tile o lde st , n est  oldest , e t c . ?)
2b . Wha t was IN, last g rade of school he comp l e t e d ?

M a l e  51 M a le I’-.
kO ldest i  Male 52 Ma le #3 ~~~~ u~g_e~~j .

Q. ?a A C ?  -

I V  Q. lb. ! t s t _ c~us. to  I,-h.uoI ( o r n 1i l c C c d :
C r 1 5 - I l’ S N,’, 1_ , it Le ss  . . .  1 I 1
llj~~ i S~ I , - ,’ I : 

F9tl u t - t a , le  - 2 2 2 2
10th C ’ a . t 1 ’
11th Cra d e  4 ‘. C
Comp leted High School .  5 5 5 ~‘

Sp ecial Training (Non-College) 6 6 6 6

‘ College: L
l y ca r 7 7 7 7

Q 2 y e a r s _ 8 8 8

l y e a i. 9 9 9 9
4 yeat s .‘t mo r e  £ • - 

-
. 0 0 0 0

CIRCI F rulE STATEMENT S~i)IICH AF)’I IFS: ________ __________ _______

I F  NIl MAN 17-7 - .  WTT I I  I S F A C S  C O S I F O F .  OR l E S S , (CODE S l - 8)~ TERMINATE.

. . IF ONLY 0NI~ MA N WITH 2 Y lAi ts  COL.LE~.;E OR LESS , ASK 3~ WT ERVIEV HIM AND 17—

I’ROCFFIl TO QCFST I0N 3 .-, -- DO NOT WRITE IN BOX BIlLOW .

I 3. IF TWO OR MORE lIEN WITH 2 YEARS COI LEC.E OR IVE SS , COPY T H E I R  AC ES iNT O
L__ .- SFt~~ tl0N BOX }IL’ LOW , 

_______ _____________________________

l I S T  A CI S (‘F A l l .  11111 AGE
WIT H 2 Y EARS 001 lICE
(SR LESS IS1CINNLP~ 

2 . 
— 

INT ERV 1FW I.AS -

3. ______ 
011 1115 lINE --

4 ,\ !~2 c~ !J~~

MAKE U? TO FIV E CAI I MCK AF1OINEMENT S To CO1II’I,FTE INTERVIEW W ith RAt E SElrt ’S t tu

li t Appoint me nt I DATE : 
_________ 

T I H F :_______ RESU l T : _____

2nd Appoin tment : DAT~ :__ , _ Tilt?,: ________— RIIS(II,T ______ ________

3rd AppoIntment: DATE : — T1PIII: 
_______ RF.SLILT:_

L I
- - mw ~ It ~ F vout ties’, p~ t Pyt s pa fl,, ynru~ ir,v a1’l lw .‘.“ucu u’Du--u’ s.u i. l’s.. e”~”s.. - -- ‘ .‘ — 

- —— ‘-“-‘-—‘--~~-- -- -—‘-- - -  ~‘~‘-‘~‘-—-- —. V.- - -- --~ -~~~~~~ - ~~~~ —- --  .~~~_ .__, _,_.~~~~~~~~~
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CONT iNUE INT ERVIEW ONLY WITH I-~~A I I ~ I L) MALE 17 TO -. -

Hel lo m , t a I lI ng i rt ’m V . i l l c v  I - t u i ,’ t f l t ,- , ill,,,
in Leusu ssylva ni a . We are c o nd u c t  ing s s urvey  to I t  ‘1 o,,t v. ,, - . - ,

~ ‘ ,t ’ s
a t t i t u d e ,  t o w - i r d s  f u t u re  o t c u i ’ a t  ~o u s  end aould lii. ,- t o  ,u v, I I  - - i - I  ton,
Your h,’u,iu’ho,d has bccn clue-l et s , ot ’ 1t I d I  u’ Iy  ) ‘v  • I ll ,  u- At , ,-  ut. • u:
you g ive  us ( 1 5  entt reL y cont td,-i,ti .s I alncg ~~,

- do , t o ~ 1, - , - .) ~ t n.i -’ •’ i f
you ccmpLe~ e thi s inte rv i ew . Do ~~~~~ have at ’ .’,, t i t t : .  en r ’ i n . , : t - s t . ’ be
tnte tv te~’ed isov on th is survey ? (IF NOT . REQUEST Silt - li IC AFFOIP4TM}NT
AM) RECIRD ON FAC E 1.)

Ia. F i r s of a l l , 3uat to he sure  I ~ su intervi ewl uig tiu~ t i ght per s on .
wha t, is your age , p lease? (OLRCLE COD E FOR EXACT ACE. )

- 
Li ... I L8 ... 2 1 9 . . .)

2 1 . - . 5 22 . . . 6 23 . . . 1 24 . . - 8 19—

Other A ge: (TFIt)IX NATE MERE)

lb. Wha t was the name o f the l as t  school  you a t t e n d e d ?

Ic. Arid a l so , w hat was th e las t  gt~~dt’ you completed a t this school?

C t -I c ,tcl,ool (8th  gra de) or 1t~s~ 1 2 C—
- - 9t h  G t a d~

10th  C r ,u ,h,’ 3
11th Grad,’ 4
12 t h  G rad e  l, g t - t d e t t l ’ d hi glu scho~~1)
1 or 2 ~ t - . t t ~~ ‘~ ‘,- e t a l  t ra i n i ng in v oc at iona l

or t t a , I t -  ~ - ‘ .‘oi  
1 st y o u  c,’l l, -~ ,- (Irs ~h ’ I~~~) 7
2nd v ,’ i t  ,‘I I,- ,- u-~~~i.,’1’ I 

~~~~~~~~~~ 
3 r d  v t -a r  t e l  loge (J,,:ut ~~t-~ 9[ 4 t h ~~~t’,~~~~~~1 I u - ~~~~ ’u r’~~r , ’ . 0

Q TI:R?I1N.uE lItRE

3d. i.. ’~ - Iu- t s  t ,u Il. .it ’Out sour p lau\ i for the n.’ s, r  few years s~ha t do
v e t  th ink  you night be doing ? £

I F  R I ’ ~)’t~N : 1l \ r  R~~t - I  u~~ i t)  IIII.ITARY/ARJ’tED SIRV I C E S  WiTHOU T NAMING
SPECIF IC S E R V I C E  AS E Q .  )c ;  OTIIERWL SE SE LF TO Q. 4.

3 e. Do you have any p a r t i c t u l a r  branch ot th~ At uuu ed S er v i c e s  t u ~ mind ?

Yea , £ (ASK Q. U) I 23-

No . - . (SKIP “0 Q. 1.). . . . 2

If. Which branch Is that? (DO NOT RMI))

A l t  Force  1 24-

— A t ” ,  2

PIu utIr 5C (‘ot lia . , . . , , , .

Q N.svy 4
V Othe r (SI’I~~lFY) 

- -- - - —~~~~ - ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
- 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
V.. V VV~ItI~~



—  ‘,-,

--- 5-p--

-3-

4 . N -~~, I’ m goitu ~ t, , r u- u- I V e l ,  a li t i  of e, ’ve ru , l t h u t u I R s  ~~I I . l u  ~~~~~~~ sum s ’t , - N I  , .‘ ,-su , ’ . r  ,.‘ ~~,
. I’

r I,, I I I i t  • t l • , V u  - - I • - .t It tI. , It I 1,-s - I ’  t ca cii one I u •‘ , iI , 
~

- lea • t ,- 1 1 — c I ‘ t -

s I t - I l l  t ~~
‘ -u ‘ ne C I Vt 1: ‘ 1  ,,II -l t I,,s t s , uu • mlgh spu ’o,l I -u. ’ .1~’ tn~ t hus ~ 

j
~t . : I

1.1ST BEFORI. A S KI M .  Q. -.a , ST A R I I I &  W I T H  TUE -. ‘d STATEMENT .

FOR EAC H “OCCUPAtiCut .” Wh ERE “soi€ POSSI~~ILlTY,’ IS ANSWE R (C ODE 1) , ASK:

4a. Y ,, ,  sa id  the .. was “some poss Ih’I Ii t~h ’ that )it ’Il m l  C t ’ t  -.u ’ .-n ,l st ’ me V l,h.’V_~~t L I
Wo,uld you ~~~ “very l ikely, ” ‘fa irl y l i k e l y” or “not very li k ely ” to d.’ : I - ., t

Q~~~’
ill At ) - ‘d SoUl r.~’ V I  N I ‘ I  t -  ‘I -s - — -
S J A U ’ I t ’ i r F I R S T  FOSS . FUSS. LitsEl .Y ’, - Vt l’ I

e u  ~eu~~ t t u c t Ic’,, ) . ‘l. . o S )  I 2 ~ St. ) 3 1
I 

~~~~ k i  •~~: I -, l o s t  , , - s q  - t  ‘ .  ( l u )  1 2 I, ) -  3 --
Tray.’ III ug a t  i o u , l  S . ’ ,’ I ng th~ , ,‘,,nt u s -  ( 2 7 1  I 1 ( ~S) 1 2

- t . ’ u u ’ I u u u - c - ’ l l e g . -  t ’u •chu’o l f u l L  tim e  (211 ) 1 2 I-I ) 3 -‘I — I I rig ii, a f a t  I • r  v ( 29) 1 2 (-.0) 1 1
~‘ r k h r u g iuu a I , u t ’ - ’ t a t , ’ u y e r cstb , e r
Il , 1 t l I I ,II I - -h  ( S i lt 1 2 (‘,~~~/ W n r k t n , ~ I t ,  ~ r.’~~~i L ~c,’re ( 1 ’ )  1 2 (...‘ t  1 ,‘

[ i n ~ 1 t oy  o( (1ue A d l  
_____ ~,l 1 1  “ I l l ______________

Ru- f u g  unu” ~ ’ lot od an,i Job hunt I ug . ,  (3 t~ 1 2 ( .
~~

) 3 2
J t..’u ’cltu g in .s c t s - I I  s e r v i t - e  job ~ S’. S I 2 (.~S) 1 2

W.’r ki ng en a ( a t m  ( 3 5 1  1 2 (6t’l 1

-.b. Nave You h a d  any past mi ii(* r ~ se r v i c e  i t clu d iii g flu ’ Nat l ouu ~~l Guard , a ~~~t d ( - .7 -  -
college mI l ita ry prc ’~ ram , or any of the Resctve Fc’i, ,- , ?

Yes ,. - (ASK Q. 6, ANI) TE RMINAIL )  - - £

N o .. , (SKIP TO Q. 4 d 3  2

I F  “f I~S .“ AS K -

.C.  
- 
W h ich ht,inch at the A rn ,- d Setvt c~~ w~~q t h , a t ’ (1)0 NOT READ)

-
~~ A i r  Forc e  ... 3 A rmy - .  - 4 MarIne C 0 i 1 ’,  ... 5 Nav y - .

s -
~ ~~: 

-

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ I1ME .3
- 1re  y ou n,’w ru r,du-r .sny v u It I C O  c’b 1 tg ~~t 1, ’n t,, s,’ t vc to a t s’ of the a (rt- ,t s crvi5 . ’ in l , , .inc
the  Na t iona l Guar d , a p a i d  • c ’ I l u’g~ pr o gram , or any of If . ’ Rr~~~tt ’c f , ’ t , e s ~

‘ s . ,  79- - I (ASK RI.MAINOE R OC Q 4 )  [ Ne ,. -2 thT~ 1S A N l1IIIIII11

L _________ oo To 1osc; FOR2I

I..’ - WI, I ch hr auuc Is a~ thur at mu’d su’ iv 1, u- s Is th., t 3 (I~O 1401 R?A1))

Air Force .., 79 - )  A ru, ~, ... ‘. Ma t ine C•’rp~ . .  S Navy ... 6 (SINc u — ________

(SPEC 1F~~)

Had yo u si gned up t o  s e r v e  bct c ’ u t- S u ’ i ’ t u~~ut ~c t  8t h  ‘C t h i s  rI-ar7

Yes , b~’ t , ’~ . Se 1,t em he t 8 th  .. £ 7 9 - 8  LNt’T 11 lC lRLEJ 
£

No , a f t e r  Sel’t ,-nub,’ r  8 t h  -9 rH- ICl1) l EJ

c (‘n app ros insate ly whet claIm did y u t - I si gn t sp 7 (SPECIFY DAY AND Nt)ll fli )

S i  WIN ’ SI -Nf l )  LI ’  ,%F1t R SFI~~Fh!l II 8th, , CI) It ) I ‘~C FORM .
Tl RIIINAIF IF S L-td I) Ui’ BEFORE. SErI EMIIER Bib . RICOI’.D YOUR MANE AND DAl E l I l IOW. BE SURE

- Lb nil II) NUMBER ON TOP OF PACE I.

INTF.RV[EwF,p: 
— DATE : 

—

I 
, 

-
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~~ 
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- 

-6- 

‘ 

- 

V -

CONI’LETE 1NTCILV IE’~ ONI.Y iF QIIAI.IFINII HAL E HAS NO MILITARY ASSOC IATION
I 

__________ C~~0” ii’ EcTIi g. i.~~ .iid 4,1)
h~~ WOK flFtC’~ TO C~thF.STION 6: -

I - 
jg R’srONDENT SAID “Ni) I’OSSIBJI.fl-Y AT Al.L” I - —

• 0? ~ERVINC IN TUE A RI-~ fl FORCES, CKIP TO Q. ~ I CR0111’ ~— 

f~~~7- 
- 

ASK Q. 5 IF “SOME POSSIBILIT’Y ” Cl? L
£ SERV ING IN TILE A RJIED FORCES.

5, in’ think for a moment abou t (NAME SFP5V IIIE MARKED #1).  Is there any
po ssibili ty at all that you would serve in this branch of tite as- med
serv ice ,? (REPEAT QUESTION FOR ALL &R,\NCUES UI oiwt~t srcc s~~i~~ ~Evo~~ 

—

ASKING Q. is)

is, (IF “YES” OR “DON’ T KNCR4” TO Q. 5 ASK: )  Would you say you would  be
very likely, f a i r l y likely ,  or not very likely ii’ enter (NAME SERVICE)?

ASK IN 
- 

— Q. 50
NUMERICAL . - VER ( FA II’J.\’ NOT VE1W

______ ______ LXKCI.Y LIKI~’-Y LIK~ tY
(47) ‘

(2 ) Air Force Y- s , pns s . - . . I 
~~ 3 

- 

2
- Don’t know . . . 2

No , not poss - . 3
-

u 
-

— (4) Army Yes , p a ss. . . l~1.~(5~ 3 2
- V Don’t know , . 2J~~ ~

No, no t poes . - 3 - -

(49) 
-

(3) Marin a Corps Yes , pose . , . 1”L,.~5~ 3 2Don ’t know . . - 2J
- No , not pass. . . 3

(50)
(I) Na V y .Yes , pOSS . . . ~~~~~ 3 2Q Don ’t know , , . 2J  ~

No , not pos e . . 3
6. Now , regardle ss of your own personal p l~~n~ , I wc uuul d l i ke  to knoe how you feel

abou t the Idea of enllstmcht in each armed service for the average young men
of your age .

For the .-lv crap,o young men of your agi ’ , do you think en li st ing  In the
(NAME SERVICE MARKED ilL) (a an ~xcc1Ict ,t idea , good idea , fair tdc~
or poor idea?

(REPEAT QUESTION FOR ALL BRANCHES IN ORDER SPECIFIED AND R.EFF,AT RATING SCALE
AS NECESSARY) ‘ -

ASK IN NUMERICAL IDEA (‘F EN’JSTTI’C IS:ORDER . Excel lent  
~2.2± ‘

(2) A Ir Force 55— 4 3

(4) Army 56- 4 3 2

(‘I) Marine Carps 57- 4 3 2

Q (1) Navy 
£ 

58- 4 3 2

- 
~~~~~~~ .._~..



V. 
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•

“- S A R I
L.IL’I’ ( I —t ’ . \

7 ’  5’ ~ I ‘ d I i It ~‘ I •‘ I I .l~l ~ u’ uu • t - ,~ u a I n t i s  I- lo l l u 5  u. I hu t ’,- u,. , s . ’u u , ’  - , I
p1 y (~ ‘ •‘• ss’ • ‘ u nuas a is ( t he a, nut - uI ncr V I t  ,‘ - .11 , • I u ’ 4 . I  u u  h

V - ( a  ( ~~~ •• (  • ~‘I’- 
s n t el I me wh~ 5 Is.’, os u s , ’ I • -n t lu I ui. It 

~ l’I’ i l - s  I ,‘ a us
•‘I t h u s’ a, nu,’ ,I a r ty  ices . £ £ The irs I s tat assent I s  ,. (~&)W RI’AL’ SIA1 1)0 Ni
W I T H  RE D ‘‘, ‘‘1

~~~“ rh Iu,k thi. S ta t e men t s
~’~’ % t ea  to •nr •‘(  (S u e A s mqj Sr i  vt.~cs~

- (I ’ IRs I s u l i s i  FOR “YES ,~Ih “PA)” III I ,)SJ , 15 (1 N A 
~ Q. 7s BEIORE RL~&L) IN&

- 
- 

NKX E .IAII- h~ N I  ~~ SiM1 Tt~ RI.AD ALl. STATFM~ N 1S~

IF “ ,Is ,” A i~
i s - Ta w hi ,  h s c I~vi(I. •‘i s, - , , i t c s  doss U app ly?

(C1R L.E ONE OR Po RE ANS%IIRS)

Q ~ A p 5 u 1 i.e
1~’ As ‘ u - I

‘ a S i i s ( u -uue,u ~ \Ft ’h t ca
(S~ A Rr A t, h.’u tusI-

~ ~ , p  Nt ’ S ,‘u e A, u,uy 
- ~~~~ ~~~ 

5.. t~
-

• ( S C It .. s ,  a ,  a~
,
~ ’~ ’ r I ruu ~i Iv ( 

~
V” ~’~ ~~~~~ l’s -  I : :s’ 1 1 4

( ) Ts~, f u s s  ri ’s ’ Is’, I,a,I,,i ‘~‘~ i’  Li’ - L 1 21-  1 3

( S Te.i,~hu,’s y,sr, a va lu abl e ’ t ,jd.’ . I.’ -- 1 1 .~$— 1 2 1

( ) C I s . s  s • ‘ lu  a • ,u 1 1 ~’ ge C,Itis a l t  fli~
w hIl e )i,’ uu s e r v e  £ £ l~~- 1 ,‘ 29- I 2 4

( ) A I I t ’W II V V~ I 5 • 1 u Pi l lS ) ?

dl I Set e , u t  • onuu ( u l e a  01
(be w oi ld 19— 1 1 30— L ,‘ 3 9

I A I I ~’w~ s. ’. t.’ ‘a t . ’  a

- ; - (am il t l i t . ’ 20— I 2 II— 1 2

- 
I ( S I .  ~ 

, ,~ ,~ r , • ‘~~. r a,, hue

(‘I u ’ uu.I  u’S  I 1 I 2 Il — 1 2 4

‘a) 
~ ~~ “‘ ll - u  I”.- u % I ’l~ V ‘~ t~I 1 ii., .

(~~~.~,‘il, w i t t s  - . , .  2 7 -  1 1 i s -  I .‘ 5 ‘4

I, ‘I ,: I~ .-~~ ‘ u  ( Iu , - I • ‘~ ‘ .‘~ want , .‘ i I .‘ 5 ,  — I . I

~ 
u . I , , . s ’ . -• I,’I’ u I u I ,  h (a

• I,.. I I .‘ ug i.~ ~ 
• . , ~~~~~, 2’. — I I 55 — I •‘ .5 I’

I’ay a w el l I . ’  •(a(( 2’s. 1 2 3d,. 1 1 3 4

(B0)-2

0

- .V. ~V V V.~ - V . V .  ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~
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£ £

- 
(Pu1’ 1-14)

ç p 6

• 
- ba During the ~- .‘,.t month, have you seen or heard any adverti sing for the N~~v y ,

• in p *tI tcu l *rl
-i ( 15)

Tsp ... -L ~~~~~~~~ n~ ASPI Q, Rh
Na ., ,  -2 ~ — - ? ~ ( ‘4 )  T~) N(( T CiuI (‘It Q. 8 SI LWICE FA s E , OR It) 4~ . 9

IF ~~IIS ~S LAST COLOR ICR Q. 0.

In which of the fol IowIu, 1~ do yosu rec all icoing
V or hearing the ad ves - tist uu g i cr the Navy -

dur Ing the pas t month? (RUt)) LIST)

‘ -

06) ‘

Q £ ‘ Television? ‘ I a

Rndio? 2 --(ASK Q. Rn) a £

Btll b nu i rda ? 3 ~~~~ Q. 8F) ~

New~ p~ pcrs? 6 - a

Ma p,a r t nca ?  , ,. . . , . .,  5 ii

IttiLings to your home ? . . . . 6 a

IF RADIO OR DIJ IR OAR D IIEMI:MDERED , SKIP TO INSTR U CT I ONS IICFORE Q. Re.

IF NEI THI~R RADIO NOR DIIVIJIOARD CIPF.CKC) “YES” IN Q. Sb , ASK Q. Bc & 8d:

~~~, Wh a t do ynus r eca l l  see ing  or h ea r i n g  iii -

t he ad vcr t i s t n ~ l ’s th~ N3vy
disring t I-u’ p,i~~t riuont hl
(PROBE : What did it e~ay i Wha l did it show ?

Wha t else do you remember?) 

17 —

—- —- 18-

—- ----il--i 
_ _ _  

-
_

~~~~~~~~~~~~

-----

~~

---

£ 
__________ _________________ 

21-

Sd. Wb u - s :  w,is IhV’ r,.,uI n 1’tutnt sof this advertisin g ?

(PROBF-: Can you he a li ttle more s p e c i f i c ? )

- 

7?-

23~

[~~~~iow (‘.0 10 Q. (Is NEXT cOlA’IR/SLRVICE FACE (OR TO Q. 9 IF THIS IS( 1~~ST COLOR SECTION FOR Q. 8)

0 -~~~~~~~ 

--~,..~:::_. ~~~~~~~~~~~~~~~~~~~~~~~~ _ _



-

~ 
- V

- - 7A-  - - V

• IF RADIO CHECKI l) “YFS” IN Q. 8b. ASK Q, 8e~ OTHCK W 1$ E SKIP TO Q , R g.

Sr. WI,.st do you re cal l hcs,Ing in th~ r a d i o
ndvctli,lng (o r the Navy -

I in hr p e a l month? £

(I’ROBES : Wha t d id it pay ?  Wh.% ( e lan ,  sic, yOU ,cn~u ’mbrr7)

‘ 
_ __  _ _ _ _ _ _ _ _ _ _ _  

2 6-

- 

— - —~~~~~~~~~~
__ -- ~~~~~~~~~~

V ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
- 26-

_____________________ _________ ___________ 
2 7 —

0. - _ _  ~~~~~~~~~~~~~~~~~~~~~~~~ 28-

St. What do  you think w,s~- t h.’ ,us’,,,u l’oin ( ( b i b  ta ,l(o a d v e r t i s i n g
-
~~ 

w~s t r y i n g  IC ge t ac roni. ? (PROBE: Ca., you be a li tt lc more speci f ic ? )

______ - 29-

• ‘ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
30-

I~ BILI,ROA R1) CIlt;rKEI~ ‘ NO” IN Q. Nb ; CO TO Q- ISa FOR NEXT SERVICE
- OR ‘10 Q. 9 IF NEX T FAC.E IS W IllIE

£ -~~~~ — —~~~~~~~~~ —— —  ________________________________________________

I 8g. IF ISIIIIIOA I’PS CIIECKED ‘ Y P S ”  IN Q. Eb , ASK Q. 8g a Sb.
£ Wha t do you r e c a l l  sc ’in t ’ . i n  t h e h i l i board V

r adve r t i s i n g  f at the Navy -

in t he pest  month? £
I (PROBE: Wh a t, did it ba y ? Whi t c ls,I i t ph~w~

Wha t eLs e do you remen,ht’rfl

I ____-— 31-

1 0 ~~~~~~~~~~~~~~~~~ V . V .~~~~~~~~~~~~~~~~~ _  _ _

£ 16—

- 35-

- Sb. W iusi t do you t h t u u k  w a o  ~~~I u V  rus. uiu, isoi n t th is bi l Lh s oard usdvettt si,.1:
was  trying to gct across? (PROnE: Cnn you bc’ a L ittle more ’ s p e c i f i c ? )

_____________—— —V—V.—--—— 
31’s-

- - __________ 37—

I ‘ N~M CO 10 Q. Ba FOR SllX r C OI V OR /S FHV I ’E  PAGE , Ok tu Q. 9
II’ NEXT PAGE I S WillIE

_____ 
-rn V ~~~~~~ V . V



—V ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ -‘-~—~~~‘-~~~ ‘ -I- - -

- -en - ‘ 
~‘.)~ ‘ ‘  I- I’.I

u ’ u ‘1

.
. 

Ba. Du i tusg (h ue puist month , have you seen tsr I - u’ a r )  any a d v e t t i ~~t ng t~~r r h’ Air F~~s uIn p a r t i c u l a r ?
• (15)

Yea .,. -l ~ ASK Q, Rh’
-
~~ 

- Y,o .,, -2 ——~~~ Co ~o N L-x r i’oI.OR Q. ~ ~uivI i: I’AGE , cr-s It) Q, 9
- - IF TillS ~S LAST COl OR FOR Q. 8.
- 

Sb. ‘ In ~~,i c lu of the t o l l o w f us g  rl,s you rec~~lI in- l ug
- - or hearing the adve rt i s ing  fo r  t he A Sr Force

- d ’-ctng the pas t month? (REM) LIST)

F ” I :

- (16)

Q £ Television? I a

Radio? 2 - - (ASK Q, 5~ ) a

‘ 
BiL1ho~ rds ? 3 —-(ASK Q. Bg) a

Newspapers? £ ‘ 4
V
i 

- 
- 

Magazine ,? 
*I Ma i lin g s to you r home? £ - 

‘
, £ 6 a

IF RIWIO OR BILLD ’ARD RIP~IV?11IERED, SKIP TO INSTRUCTIONS BI-YORE Q, Be’ .
IF NE i THER RADIO NOR BILLBOA RD CHECKED “YES” IN Q. Sb , ASK Q, Sc 6 8d~

Sc, Wha t do you reca ll suc (ng or hearing in
- th e aul vcrti sjn & lou the Air Force

- 
dur l og (bc p.1st month?
(PRO B E : Wh at did it say ? What did it show?

Wha t else do you remember?)

__________________________________________ ________________________________________ ii—

- 19-

o -~~~ —__________  10-

___________ _______________________________________ 21—

Sd. W h i t  w as the r,~~t u ,  p~~in1 at t his a d v e r t i s i ng ?
(PROBE: Can you i t ’ a litt l e more specific?)

PNOW CO~~~~~Q. Sa CO~~~K / S E R V ~~~K l,\ ( ;L (OR TO Q. 9 IF flUS~~~
LAST COIA)R SECTION *-OR~~~. 8)

0 £

~~::~-~ ~~~~~~ — - - -  -- - - 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~- — “~~~~~~~~ — - -  - - - - -V . - - - - V  ~~~~~~~~~~~~~~~~~~~~~~~ - - - - ~~~~~~~~~~~~ 

- - 
-~~~~~~~~~~



- 

- - —1

— 
- - 75— - £

£ I F RAI1!0 CI)F.CKFD “YES” IN 0. Sb , ASK Q Be; O’1 IERWISK SELl’ Ii) q, ii~~.

5.. W hat do you recall hearliig in the radio
adv er t i s i n g  for the Air Force £

Iii the’ past month ? ‘ I £

(FRODES: Whe t d id t t u’ay? Wha t ,Ls~ do ~,ou remember ?) - 

24-

_________________________________________ 25—

H 
‘~ 

£ _ _  ___ _ _ _ _ _ _ _ _ _ _ _ _

0 - - -____ _ _  28-

Sf. Wh at do you think was t he’ main po i nt  tisi ~ ta d lo advertisin g
via t r y ing to  get acr o ~~.? (FROISE’ Can you be a l i t t l e  more s p e c i f i c ? )

_ _  _ _ _  ____________ ‘9-

- 30-

IF BiLLBOARD (I1cCVI-:D “Kfl” IN Q. 8)’, CO IC) Q. Ba FOR NEX T SERVICE
OR TO Q. 9 IF KEXI FACE IS Wi IlrE

Sg, IF lIlt LBOkRD S CiIECKF.I) “YES” Its Q. Rh , ASK Q. Sg 6 8h.
Wha t do you re taI l a r c in g  In the bi l lboard 

-
adver ttst ng fo r  ( isc Ai r Force
itt t he pa -s t month? £

(PROSE. W h a t  did it s a y ?  W h t t  d i d  it ahow?
Wha t elan do you remember?)

- II—

_ _  _ _ _ _- 

V

£ 
34-

________ _______ 
3)-

Sb. Whu -i t do you th ink was I-ut’ ma ju t point t h i s  hi I l I-ca  rd adve rt is inC
w a s  try i n g  to get a c r o s s ?  (PROBE: Can you be a l i t t l e  more spec i f i c? ) ,

- 37—

V 

P~~ GO TO Q. Si FOR NEXT COl.OlS/SI’RVICL PACE , OR TO Q, 9 
-.

IF NEXT l’AG E IS WIlLIE 
-

,_ .e,

~

r r—

~

— ~~~~~~~~~~~~~~~~~~~~~~~~~ V _  - -----V I ~~~~~~~~ ~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~ VId~~
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~~~~~~~~~~~~~~~

S

- 

(Dtup 1-14 )
- 

- C-I-u 5

£ Ba. During the past month , have you s een or he ard any s dv c r t i i i ng  fo r  th e b.utirs e C~~r 5 ~~ ,In pat tle ula r ?
(15) £

Ye . .,, -L ——a ASK Q, 8~’ . -

No , .  -2 — —~~ CO TO NEX T ~~u ’I M Q. C SERVICE FACE, OR TO Q. 9
iF TIllS IS LAST COLOR FOR Q. 8~

Sb. 
£ 
In w~,f .h of the fo l lowing do you t c c e ll pecing
or hearing (hue ad’ie rttslutg (or th c Marin* Cot-p. -

dur .ng the past month? (READ LIST)
V

s - 
- y

~-
(16) 

V

0 £ - Te l evision? , , , , , ,. ,  1 a

Raulic ’ ? - 2 - - (ASK Q. Si’) a

• 

£ 

B illbo ard.? 3 --(ASK Q. Bg) a

Ncwcpaperi? 6 a

I-t~~sz fne,? . . . , , , , , ,  S £ a £

H-st ltngs to y our home? - £ £ 6 a

IF RADIO OR BILLBOARD REMFVMBERED, SKIP  TO INSTRUCTIObS BEFORE Q, Be,
- 

IF NEITUER RADIO NOB, ISILLII-OA(W CRt.C,KE~) “YES” TI-i Q, Sb , ASK Q, Bc 6 54:

Sc, W ha t do you reca l l  s tsc ’ ing or hearing In
t hu. advi’r :  is ing for  t hr Marine Corn.
during t he 1- 1 st month?
(FROSE: Wh .s t did it say ? What diet it show?

Whe t e lse  do you rcmcusbo~~?) -

‘ 1 7 —

18-

o £ .

2 1 —

Sd, Wh,-r t, w.us the main poinr of thin adverti sing ?
(PROBE: Can you be a li ttle more specific?)

22—

23—

I NOW (‘.0 TO Q. 8. NI-Il COl,OR/SPRVICE PAGE (oR TO Q. 9 IF TIllS ~S 
-‘

LAST COLOR SECTiON l’OR Q 8)

1 0 V

--V- —V.—--, ~
__

~ ,~~_._ IT—.~ - - V~~~~~~ _~~~~ .~~~~~ — ---- —-- ---- —- ----
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~ ~~~~
a — ,. ‘• a t, u s , - — - , . f . ,  -u-s , ‘1 , ~~~,-1 ~ ,, ‘I ’ ’ VI

• ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
5-. 

~-, •, ~ . ‘-‘ £ -‘ - I-’ 4 ’~e m  -s’ 0 4 a .  us’ ‘-‘ “ 0 ’ ~ . us. . u  t, -a ‘ 0 • A ,, I, ,
~ 

,,~~ , I“ n e  ~ 
5,
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-9- I A K I  t i ’
DIII’ 1 1 —  I .1

tOi, 11 suuk you Eu’s  g i s t  tug up your p l u l u lto u ss about the adve t t ising £ Now I hav e •u’~~ u’ ~~‘ - -  - t i  u’uus
ab out thing . you , yourse l f , ts,ve done

• Inl u lu lu of ii,,. f ’ I l s ’u.us1n~ a c t i v I t i e s  re la ted  to the military have I C S I , v .~ u u u  p u - I t , uI- u - I s’ In
• 

-
. 

j uu’ j s a t t t v u ’~~~~- t -~ u r s 7  (REA D LIST STARTING WITH .“D IT1I: IX) NOT AS K Q. lt)t’ UNt IL
ENTIRE LISt REAL) )

V
~~ 

FOR EACII t~)NI-’ IN PAST 5 YEARS , ~ SK Q. lOb (AND Q. lOc IF  ‘~ T S” TO l A S T  ~I’ c ,~
lIst , . lava you (RFAD STATEPU ~ iT) in the past three month.?

- 

u- IDe. Tot which serv lcC or services Was that ?
11 11 ,

- 
- lOb . DII) IN ~V I I !u •II Sl Rt’ I f I’ u- u- u- ’ -

‘
START 10., DID 1PJ FAST 3 H4V)~~~, A I R  

- 
I s I

~t4!~ S YR5~ YES NO FORI~E ~~ Cu -,’R)’S ~s \ ~

‘  

(15) (1?)

H*vc ~V~~ 5) g u-s uue l u - s  a recru it ing stettoø
soul t a l k e d  t o  a r e c r u i t e r ?  1 1 a 19— i 3

( ) Have you t s t k c d  to a re e r t u t te r  some-
where other than at a recru it ing
a tat i on t . .. . . . .. , . . . ,.  2 2 a 20- 1 2 3

( ) Have you heard a recru iter giv. a
talk at your hi gh achooL? 3 3 a 21-I 2 3

( ) Have you : talked tu  a recruiter by
te lep hon.? 4 4 a 22— 1 2 3

( 1 Have you dtacu s.ed enlistm e n t w ith
h r t e

~~
.1 5 3 a 23 — 1  2 3

( I Have you disct:esed iel .t lv c benefit. -

of each service w i t h  fri ends £ • 6 6 a 2 4- I  2 3 ‘u

Have you discu,pcd enti ’stmcnt with
friend s alread y in the service? £ , 7 7 a 25-1  .‘

) Have you tal ked w h i t  a gu.ids nc e
cou nseLor &t echoot about en l Is tm en t?  8 8 a 2ts 1 2 3 4

llsve you ta lked w i th  your Fa ther about
rn lt c i us uon t l  9 9 . a 2 7 — 1  22) hl.s- u. vu - u- u - u  t a~ keel w i l l :  you- ut M other about

~‘ u u I i e t m c n t ’ 0 0 
- 

a 2 8 — 1  2

t i tus - u -  s u - ’ uu h.tul st u .s ’ s I one f u l  I year o f
RsITI’ In hi gh su - ! u u -~ u- . 1 ot cu’ I lcge for (16) (18)

V 
~~~~~ u-I the ~ u u,uus’ul ‘se r v i ce ,?  1 I a 2 9—I  2

( ‘I H*ve ‘~ ‘ u - u  t nq u- u t : s ’ u-l tntc ’ entering a

I: 
- m i l i t a t y  cc ’ I lege l  , , ., ,  2 2 a 30-i 2 , 3

) A rc vu- ’ u - u  ,s - - t u u a l l v  enro l led in a
m t l I t a r ~ c o t l e~ e now ? 3 3 a 31— 1 2 3 6

( I Has’,’ ‘ .ouu I nq u- u i t  eul into  an O f f i c e r
Canui t t l a t e  prc’grJm ’ . . . • .. .. .  4 4 a 32—1 2 3-

Has- c you t .ski ’fl an ap t  I tuule tc ’st 115
h i gh school g i v e n  b y the armed
serv i ces ?  , . . ‘. ., ., . , , . ,  3 3 a 3 3 — 1  2 3 4

-

. 

- 
-

L u -  - -~~~~~~~
- - -  - - 

- V- .
~~~~~~~~

, ‘—V
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-

AS K IVE R YONE :
— 

lOc 0 Have y .’ u - u rece ived any ma i l i ng from t he’
ar med services during the pest 3 month.
w ithou t requesti ng i t ?  ,

— 
II’ “Y ES” TO lOc , d (~R r , A SK
W) u lc lu  aeis ’ I~ e or us ,’, s - u ‘- us w usus  hat

A I R  MARIN E lu- t N T
FORC E ~~~~ COKI ’S N~SY

Received ma iling (34 )  -I IS—i  — 2  — )  -4  -s

~~~

,
/
‘

Did not (SKIP TO lOt )  -2

QIOd . II ,sv e you read any o f these sta i i ing p
‘ - durin g th e past 3 months?

Read (36) -t  37-i -2 — 3 .4 -‘Did not rrad
(ski p TO 17. lot) .2 

- 

V

— 

~~~
,. .v . ~~~~~~ tesponded t o  a u y  I’

t h, arme d s e r v i c e s  mai l i ng .?

Res ~~-snJ ed - . - £ (38) -l 39-1 —2 -3 —4 -x
Did not , . . . .  -2

ASK IVERYONE ?

lOt. h u t  inS flue p a . :  3 mu-’ntiu have’ 
-

y u- ’ u - u  c a l  leul us t u - ’ l l  ( t e e  number
w h ic h  you saw in a •ervic ,
adver t is e ment ?

IF “YES” ASK ?
Whtu --lLjc,zyice or se ’ i v  I c ‘S w .~

c.jj2jc, L - - -—Q ‘ A I R  HARINt. - ist’N ’T
~~~~~~ CORPS NAV Y KN~~

C a l l ed , . £ ~4O) -l 4 1 1  -2 • -3 -4 -x
Did Not Ca ll • -2

lOg, in the pa s t  ms’u~t t u ’ s  l ive
you sent its ausv mJgas t o,’ or
flelsapaper C0S’pelul (to rn  a
serv ice adve r t i sem e n t?

Ye. (42) -l 43—1 —2 -3 —4 —m
No , , , , , .  

“: .

~~~
- - 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ---— -
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____ 
- V-wi .w —

‘ 
‘11—

— N~w w e s.~~utd l i ke  It - s a~ k y ‘u- u a tsuu I Its’s. m~ u -h L i me s u - ’ u - u  us pend w i t h  tad Is’ - u , I  it - I ,- s  u s :  on -
We ’ ,e i n te r es ted  also Its some of your likts and d i s l i k e ’ s .

11, A h~ ut how mais y  hours d i d  yu -su wat ch ~o1evIjIon~ (READ A , B, AND k E i l t  IN S UAu - F
NL~~BER OF FUL L OR PAR TI A L HOUR S)

# Mu-Silks ~ -e It !~ 
D N I I RI ’  ~

y
h a ,  ~~~~~~~~ 7 :30  p ,m.  y es te rda y ! 

— - - - 5 .

N. - u - u - ,’ . - -

I lb .  t’ u~~t abo ut tin. 7 : 3 t )  p. m. to 
_____

~l:OO p.m. y e s t e r d a y ? ~‘.- u - u - . - . - 0

l Ie How ab out al t er LI p .m . y e ster day ? 
—~~

2 • N,-si • about tad io . , . Ab out how meuly houri u- l id  us o n l i u s ( ,-us (~: (I,,. u ad is’
(READ 17. 1 a  ThROL~ I4 . AND WRITE IN EXACT FULL , OR P A R T I A l  II O I k : 5

~ ItOLIRS I I  S I E N I D  \ Es

“0-
a . Between 6 .OO .s... and 10:00 a ,.. yesterda y ? _ ,.,_ ~~~ SI -

- None ,.. 0

b , Between 10:00 a m .  and 3:00 p. .. yes terday ? 
______ ___________

• Non, .,. O

c .  Between 3:00 p.m. and 7:00 p.m. yesterday ? 
______ ___________

N~~ e ... 0
d. Betwee n ‘.00 p. m. ansi midnigh t y e s t erday ? 

______ “ 7 -
Noute . .. 0

,u
~-

e. A l t er m i d n i g h t  last nig ht ’ 
_______ 

59-
Non,’ • ..  0

121. Su’une p’ u- ’ r 1” p iefr i ce: tain ki,~uIp u’( rad i us’ ptu -s ’w, It ’ o t he r ’ s . We wou ld l ik e I s ’
kn,’w u-.- l u .s t us pus’s u- u- i  pi ogu ju st ’s 

~~~~ 
you:r s e l f  l is t  eu: t o  , . - - 

-

0 Fot cat -h t y pe of radio ptu’g rarn I mention , plea se ’ t e l l  mu’ w het her  vote l l s t e’ uus tu

i t  i,- )~uu la rIS’ , occasionall y, or slm ~ st never . (R~ Ai) I IS I)

S I A R T  A UIu- ’ST
HERE ~~~~~IARI.Y 0~~ A S L u - ’i~\ t l \  N’IV

Nu- ’w ’ s  1 t’u-) -
1 Ru - ’ck a nd Ru’lI 1 lu- i ”

R hyt h m  ~u lt l: ,eus I .‘ t ’ —

Li C u-’ u- unt t  us ,u ou-i W e s t e i n  Mus ic , , , 1 2 3 1 ’) -
1 t’t’ pu- u - l  su  tisu~ tc  I 2 1 1’- ’

[j u- ’ l 1 s s s t u - u u l tIu u us i c  I -
-s 1 1 ’ ”—

~~ T u s ik Show s 1 1 bIt-
Su ’t,I or .t u.’ I 7 3

[ Spor t ’  F s e u : t s  I - 1 3 h8
Rel i gious Pt~~gu u .s I 2 3 (s9—

I Ia. C - u s  u l u- - ,  iu - ’~ Mcsuu ,I .sus t~u l u - I l ’ )  I u - t i  u - u - i t s  ot th u-’ last t ol l wu --e~, , u- -n bc’s. m.us uuss u-I uI~~l u - ’ u ut
o f tI ,u’se f i v e  d lu-I u s , ’ u - u , y o u - u - I  us,’ If  • rca d or loo k liii,’ at least  one new us ru- spet

None ,, £ 0 Oust’  - - £ I 1 wu - ’  , £ ‘ T h u  us’ ,’ ,. £ 1 Four , , , 4 Five , , - 5 70’.

— I lb • Wh., u usbs ’ut the S,,n.la us’ ,us,’w’sp,,IIer , - . neiL us 1 t tue ~ 4 us t (Out Su-,nd.,~ p .  on h~~ manY
did ~~s ’u- i , ys~surs r I t  , rea d rust I o u - u-k into a Seuuusul .s v p.’spt’r ’

Non,’ , £ • (~ One - - , I Two , , . 2 Thu cc , . , I Fou r  . . , 6 7 1 —

Q, What a beseu -t (h. rn,s r .sz loa i e ct l o n  -- out of thc J’,~It (u-sti r Sunday’s , on he’s. rn,’s:us y did
you , ~~ut nell , toad or too k I n t o  the Mag.zifle Se c t i o n  of the Sunday n.wppapci?

Lu’. ,,, A flm,. - ~ It.. “ ‘ ‘ u ’ 

- ~~~~~~~~~~~~~~

—— ,— — —.—- -us-I— — ~~~~~~~~~~~~~~~~~~~~~~~ ?~~~ r’—-~~ 
— ~~~
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- 1 1-  STA II,1 ~~~

~l 1 .1

14. ~ u- Itt s t a n  1 e k e  t u-s Ius s ’w som e I t u l u - u l j l I ut 5• t - u- ‘ I j u -  ~~~~~ S 01 -  u - u - I  e u u- •

V ‘ m’gusei u - :e 1 na,us.~ p l ease ’  t u -’ lL  5~ ’ I u , ~ I ,u - 50 5  t q s u  ‘,, u - lu s t  ,‘L C I t e  u - C  t , - t , e  ~,, -

U ‘ u i - a l  ‘ u Lookc4 &i~iL~ 
ju - i  any : (Pr.ALI Ef~1III E I 151. IF - 7u-s ’I S L i t . ’ .\‘~~, i u - 1

~ I) -
U?IMATI)

(5I~T (IF i~~ST i - u - : lN~~
- lu-- 

~~~~‘u- ’’

O N E  •t\ .u-~ - u- ~l

~~~ & Driver • , ,. . . ,  I S 0 1 .‘ 1
P h ’ u - u - y  I” u - S 1 ,‘ I

u- , Isqu ire I’  0 I . 1
4 1 te ’ld 4 St r ee m , , . , ,, Is o - 1 1

Jet  i’~ (1 1 3

I .‘t r erm a n .0 u- 5 1 1

Q l u s is l o r i u u s C  . . . , . ,  .‘i o I -

hec h anica I l l u s t r a t e d  - . , £ I I  0 I 1 -

~ u- ’t 0 r Trend 2 3 0 1 1
Nationa l Geographic 1.. 1) 1 .‘ 1

New iwcck  IS 0 1 2 1 .,
Car C r a f t 11’ 0 1 2 3 -•

15u - uC,lu -’u-’r Lit 1 2 3 :,
Penthous e IN 0 1 1 1 —

Peop le 2” C 1

Huntin g i t ’ 0 1 3
Po pular  Mechanics 1 I  0 .‘ 3 us

Popula r Science . .. , , .,  1.’ 0 I 1
R e ader ’s Di ge s t 1) 0 1 3 ..

Road 4 Track 34 (1 1 1

S - .- t t  0 1 •‘ us
S 1- u - t t l n g  Ne’w ’s lts 0 1 3 us

S ’ 1’rts A (iet.t 3 7  u- u- 1 3
‘ S~~.u - t t s  lL lus t tated 17’ 0 I 2 1 us

Fiyinp 3’) (1 1 .‘ 3

- I 
- Time 40 0 1 .‘ 3 ..

t Ru -’.i us I 0 1 2 3 .,
IV C uede ..2 () 1 5

Sen ior Schol astic 4 1  0 1 us

U. S News & W s’r lul Rep oi t , • ‘u u-. 0 1 2 1 4
4

~ 

0 I 2 3

CI.ASSIFICA’110N SL:i’110P4

And now , some quc us t tons S O  t h,s t we esl y pot to e’ t Iuu ’r C l u e  a It u-.~~’ i S s- s i  ‘u- ’u-’r I u -- w i t  I:

almi l.use f am i l y  c h i u t a c t t ’ r t s t u - c s .  Reunt’pihci t I~it .s1 1 the in fc ’ t ms t i s usn y u’ t u- ~ Ius -~ uS
I. c c u -usup t e t e ty  cc s n( tdeuust iat  -

4 
A — i  Using one’ of t he do s s  e p t  t u - , u uus  I r,’.usu-I , pl~- .’s s’ t o l l  use :I,e lu- 1u sd ci t  househol d

you l ive in now , , . (it F~SD L IST .  RECORO littu- IW t N ’it ft Cu-11 A - I !

A -2 And in which of the.e t y i ’ ’ u s  of hous~holJs we ru - ’ you living in Augu st u -u - f th is uss ’ar~(REPF.4T LIST IF NECESSARY AND RECOIW UND~~ A—2)

A t
41; — 4’ -

W i t h  par e nts  or guardiaus at hQssu -’ 

You-ut own home w her e  s u- ’si ave  the heed ct the hou*eho lul £ •  2 2

A dormitory or au- me othe r co lLege ’  building. or 1 3

Alone or wi th friend s outside a dor mi tory ty p. but ld I~ g ’ . . • 4 4 

.,__ —I-_•._VVus_ .1 - - -
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B. Do you have any c htldtevs ?
us 48

Yes £ £ - I ~ ASK: I4~s. many chi ldren do y ou  h av e ?
No . . ,  2

- C. A re you ma rr ied , sing le , •epar.t ed ~r di v p rced ? u-

Married . - - 1 Stngle . £ , ~ Sepstate ’ui,It Si vCice ’d . £ £ 3 :‘u-c

P. 
- Are  you enrol led in some tor. of fut,j-tia~e education for the

1 )73-76 school yea r?  -

- Ye.. . . 1  N o .  - . 2  - 51

I I-’ Are you currentl y emp loyed ?

Yes £ . 1 No - . . 2 (SKIP TO F) 32

Q , - E-2. About how many hours a week do you work at a pa id )obl
- 53

0 Hours : 
_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  

54

B-). A t whe t occupation are you current ly  emp loyed? (PROBE FOR
INDUSTRY AND POSITION) -

I 1-1. h ave you been une mp loyed , bu t looking for  wor k at an~ time during
I the peat two year.?

V 

Yea , , . I No - . £ 2 (SKIP TO C) 56

I F-2. About how many months were you out of work , and a l s o  looking
Ior work? -

£ 
0 Months : -

F-3 . Wha t months were they and in wha t year?

I 
SPECIFY ~FhN TH S: 

_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  _____________- ________

CLRCLE Y EAR: 1973 - , , ~1 1974 , £ • 2 1975 - £ - 3 39~

I C. Which of the fo l lowing ca tegor ies  comes c l o s e s t -  to ~~~~ expected per io nal
earnings before taxes in 1975? (READ LIST)

60

$500 or l e ss  I

* More than $500 to $1 ,000 2
- More t haus $1 , 000 to $2 . S0O 3

-
~~ 

, More t h an  $2 ,500 to $5,000 4

More then $5 ,000 to $7 ,500 S

I ‘ lore than $7 ,500 to $10 ,000 6

More tha n $10,000 to $ 15 ,000 7

Mo re thnn $ 15, 000 to $20 ,000

- ~Iore than $20 ,000 9

(DON’ T READ) . - . Refused , . . . . ,  y

~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
~~~~~. ~~~~~~~~~~~~~~~~~ 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~ _ _ _ _ _ _ _



—us ~~~~~~~~ us-V ~~~~~~~~~~ ‘ V
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H- I - Has your fa the r spent any time on a ct i v e  duty  in ci.,• uu r nw j  ts ’ u c u - a 7

- Yes - . I - 
- 

- 140 . . . 2 (Skir it) 1)

11-2. Which secv ics was he La?
I I,.

, ., A i r  Fot-c e’ — 

A rmy
— 

- M.irin~ Corps
- 

. 
- - V . ’ V V

Other  (SP ECIFy )

- Don t know x11-3. A bout how much time did he spend on ac t i ve  du ty ? 
-

~~~~~~~FY 0 YEAj~3~~~~~~~~~
I 

~ W h i c h of th5 fu1lou.’in~ c J t ( -g o r i e s  comes clos es t to your fach~ r ’ s annuC i
i r tcor’?  If he is no longer workin g, p lease indic at e his inc ome while 

V

he a u - s  sti l l  working. (READ LIST) 
65

I.ess t han $5 000
- More than $s .000 to $ 7 ,500 2- 

1-lore that, $7 ,500 c~ $l~~,ooc 3More than $10 ,000 t~ $15 ,000 - ,V 

More than $ 1 5 .000 t o $20 ,000 - £ 5£ 
. More tha ts $2O .000 6

:4 I DON ’T READ __
~r0on’ t Know
L.,Re(uard 

y

.7. ~o you have any close reluttlves Other than your father or fri~nda who have
recently spent a year or s ’- ,cs in any of the armed per-v ices?

Yes 

66 

~ Which ae~~~ice(s) wet- c they in?
No . . ,  2 - -

- I A i r  Forc e
Mu - u- v 2

- 

- 

- 
Marine Corps 3
Na vy  6
Other (SPECIFY)

-
~~~ I 

5

Q K, Was your overall grade leve l t~ high sch ool - £ - (RF.AD ENTIRE LIST)

- Ah øvc aV ~~ L , I ~ - u-~
Sli ghtly above es-ct-age -

About avs .ragu-V 1
Sl i gh t l y  below av erage - £ - . - .I Be low avera g e 

L. Was t he edu cationa l pro gr am you were in - - - (REu-~D LIST)

Col lege pre lu sus r a to r ’y 69-1
Couuv,,.srcial t ra in ing,  or — 2

- Industr ial/vocatio rua l 

P1. Which tu- f the fo hlc iw iuug m nt hu- -uisut lc- , c u - ’ t u r s e e , i f  a ny ,  d i d  you take
________ 

in hi gh school ? (READ LIST)

E leituente ry Al gebra 70-I
I’1an~ geome try ‘2I I~ termcdt ste Algebra ‘-3

I Tri g o n om e t ry
None of Abov e -

~~~

I
- u -Q  .

-
.

_ _ _ _ _ _ _ _ _ _ _  

_ _ _  — -~~~~~~~_ ~~~
--

~~~~~~



~~~u - ’  —-—
~~~~~:~~~~~ 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 

~~~ 
-- _ _ _

V u- -IS—

N. Did you take and pass any electricity or electronic , cou rses  in hi gh s c i u - u - u - ’ l ?

- Yea - . . 71— 1 No . £ 2 ( u -’,~ ~

-
, ‘ 0. DId yow have any military training in high echoo l? SIA RT 1 -  ~~‘

V DII)’ (1-

Yea ,.. 15- I ~ Would you p l e a se  describe i t ?  -

V ‘ - 
No ... -2 ‘

- 
I ______________________________ 

1 7 -

1 P. Do - you owut I ca r?  -

Yes .,. 18-1 ,~ Does it have a rad io tha t works ? Ye, . .. 19 - I
No .,. -2 

V ho ... -?

Q. Do yot  Own a portable battery-operated radio in working co n d i t i cu~~
- Y ,’s - - - 2t) -

~~~~~~~~~~
. 

ho~~~~’ ,~ -:

- 
R Jus t to be sure we are repreaent ing all groups in our survey,

plea.. tell me whe ther you describe yourself  as ,.. (READ LIST)

Cuban 21- I
Nexican-A rier iC~ n -~~

i’ue rto  R ican - 3
Other Spanish -6
Am er ican Indian - S

B lack -~~

OrientaL , or -7
u - u - I  White? -8

Refused

YOUR OPINIONS HAVE BEEN VERY HELPFUL AND I APPREC IATE TIlE ILVE YOU TOO K ~0
V PARTICIPATE IN THIS SURVEY, THA NK YOU. V

IDlE ENDED: -

- 22—
INTERVIEW ER’ S NAME: 

_____________________________
DATE: 

_________________

I 
IPWOaTAP4T: IIA VE YOU RECOPJ ED TIlE IDENTIFICATION NU>ITIER FROM TIlE CAL L RECO 1D FOK$

ON PACE 1 OF TIlE SCREENING QUESTIONNAIRE?

I’ OR OFFICE USE QNI.Y:

-

. 

~~~~~~~~~~
.

- 
80-0

- - - V  - - - -~~~~— V -V V~~ V _ V ~~~~-us~ ~~~

‘

~~~~~~~~~ _ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ - — ~~~~~~~~~~~ - - — — --~~~~~~~~~~-
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A I R  I URCE A [)VERI 15 INC RL ( ALL

1 t~t ’ -u- t it er i od
I t u-

~ t COII t II~ 1
Markets Marktu- ts
(1088) (M8)

Recafl Adve rtisinj On Fhe Radio 75,3 734

c_opy Points

The Air F’ rce c a n  train you in one of more
than 2’ I) sk il ls  1.0 V I

Fu~-ther your education throug h the Coninunity
Co lle ge of the Air Force where you can learn
wh i le you earn - -

Look up - be looked up to in the Air Force - .1
F ind yourself in the Air Force - .1
Join the Air Force 1.0 1 .,u-

Fl y with us - .7
Go A ir Force - .1

A l l  o ther corr ect - -

Incorrect .2 -

Recall  Adve rt is i~~ On Billboards

Cop~~~o i nt  S
The A i r For ce can tra i n you in one of more than
250 skills .1 -

Further your education through the Community
College of the Air Force where you can learn V

wh ile you earn .1 -

Look LiP - be looked up to in the Air Force .2 .1
Fin d yourself in the Air Force .1 .1
Jo in the Air Force 5.9 6.?

Fl y with us .8 -

Go Ai r  Force 1.? 1 .1

A l l  othe r correc t .3
Incorrect  ‘~~~ .7

(CONT INIJI 0) 

- -~~~~~~~~~~~~~~ 
- -- -



__________________________________ us 

~~~~~~~~~~~~~~~~~~-

(1 —

A IR F R ç  ADVERTISING RE CALL ~C0N U NULL ) )

1 es t  Per i ~I ‘u- t 
— 

~~~~ t I u-

Recall Advertisin y On The Radio MarL~’t ’. ~~II I  -
‘

M i i i tary Tra in I ag/Pr ide/Personal Deve lopuient
And Ch a l 1en~e - -

leathes yt’a leadership/trains you for leadership .1
ImpI-ov inc yourself (unspecified)/hetter yourself . .1
Makes a lan ouL of you/builds men . 1
Make something of yourself/be somebody - u-

u-
C h a l l e n g i ng/bet ter fu ture .-)

Few good men .2 .4
Someth i n g you can be p rou d of - -

Job Care er Oppo rtunities
Careers available (unspecified ) .8 .4
Jobs available (unspecified) 1 .3 V 4
Goo d careers /c h a l l e n g i n g ca reers .7 .5
Good jobs/challeng ing jobs ,7 .5
Li fe t ime care er i n the servi ce .1 -

Vari ety of johs/ -ai’eers offered 1.0 V

Pick your job/choose your career .5 -

Job opportunities in electronics (unspecified) .1
Job opportunities in radio electronics/radar - . 1
Job opportunities in mechanics - -

Job opportunities in computer fields .3 -

Financial Benefits

— Good starting pay .1 -
Good pay/high pay/better pay .5 .1
Mention of pay/salary (unspecified ) .5 .5
Pays for education/helps pay education .4 -

Free room and boar d -

Medica l care/free medical care , 1 .1
Guaranteed emp l oyment/job security -?

V 

Good/Better I i fe Sty le

Exciting life t — -

Meet people/make friends , 3 
‘

Better life/good life (unspecified ) .5 .1

— 

(CONTINUED)
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AI R i ORCI A DVLRI ISING R~ CAL L (CON1 INU 0 )

te\t Pet-lu - u-I
I t ”, t tou t !0

R.u-ca 1 1 A d v e r t  i m y  u - ui I he Radio Mar ket ’u- ~ .O ‘s t  ‘us

Now Re tov ’mec l/ M u-e Plumane/ L it  e

Chdnu -i es /ch~u- lqed way of l i f e  (uns pec i f ied ) - 
-

Relaxed r~ -~t r i ct  ions / reg ulat ions — 
-

A lt ru is t  i A ppea l

Support / prot e~ t / u - t u - r v e  you,’ coon ti-v ,~~
Y

~~t t I I
V
s of t l i s t  111(111 ished s e iv ice/ t , ’ ad i  t i on  - I —

I i u - i  V t u -  I

Trav e l  (unspec i f et i ) . , /
See the world .5 .1

L 
Misce l la neous

Opportun i t ie s  (unspeci f ied ) I. 5 .1
Benef its (unspec it ied ) . 1 -

— To e n l i s t/ ge t  ‘iOU to  P1111 s t  ( l i , ispt t c if ied ) 5 , 5  6 .4
1 oh free number t o u a 11 / nu Ilibel - of recru i ter u- ) 

- 
1)

— 
Rest b r a n c h of t h e  s erv  i t - e / o f  f e r  not-c . 3 .1

Don ‘ t reuuieu iihtu- r/ I u - Ill ‘ t t’PI - u- I 11 / l t u-uult u-uiIL )e I’ 110 t P11 ~~ 1 . 8 1 -

Rec~ 1 1 Advert i u-u- t ij  ITo 0 1 1 1  boa i’d s

1 t u - i  in i ilq (Ut her I ban I ormu-i 1 S ,hoo l i ui y

I i t t  in I og ( (lti5 ~~~ it  ied ) - 4 - S
he se rv It  & u- I l l  I tu - I ill YOII Ill a v a r i e ty  of fields 5 - u-I

T ro  ins you for sk i  I i  s/jobs / t rades !
careers  ( uns pe& - if  ied ) u- t~ ;‘

Tr u- i  I Os you in technical f I el (Is/ technology
t ra i n ing (uns pe i f l ed)  .4 .1

Trains you in a I r& raft technol w jv  . 1 —

os YOU 10 el t’c t ron i Cs ( unspet if I ed) - —

Ti’ u- t i llS YOU 10 met hani Cs (unspec i t  ied ) , 1 —

( ounpu t e t ’ t i u - i  in ing . I --

1 P u - I  I r ) III (~ in t ’I)(1 i l i tu-e r i f l( I  -

i i u i i  to  Ii v / I  ru-i in to  be p i l o t  u-
u- I u- s

. 3
l i- u- i in i iu& i prouJrtlnI (eIrIphu-i s i s  Oil  (t i oq i- a lu l  ) . I —

(:ON 1 INLI : I))

~~ ~~~~~~~~~~~~~~~~~~~~~~~~~ ____________ --.,_V W~ - - u s u s  ,~~~~~usus~~~~~~ u-,,usus us~~~~~,
usus us V usus

~~~~~~~V
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AIR F ORCE ADV I REIS INC RLCA L L (CONTINUE 0)

I ( ‘St Pet i - i d
1 ru-  t Con t u  o l

Recal l Advert isiny in Bi 1 hboai ’ds M a r k e t  M n  ket ~

Educat ion (Othe r [han Job Tr aininy )

Mentions of education (unspecif ied) (no mention
of job Cr job t ra in in g )  1.0

Mentions jf getting a college education whil e
i n  thr service .5 1 .5

Service pays f o r  your education /pays for all of
or part of tuition .3 .3

Mentions of ROTC programs .2 .4
Mentions of project ahead/head start - -

Mentions of going to Air Force Academy - us

M iii ta i- y I ,‘a in i ng/ Pr I (Ic/ Persona 1 I)eve 1 opmen t
And Cha 11 en~ e 

-

Teaches you leadershi p! ti’a ins von for-  leadership - 1 . 5
Improv Ing yout -se if (unspec if  led )/ hetter yourse lf  - 8 1 . 2
Makes a man o u t  of you/bu i’ ’u - ds lieu - u- u- us

Make so meth ir iq of your-se 1 f /he somebody .3 —

Challengin g/better future 1.8 1.6

Few good u,ieri .4 .4
Something you can be proud of _ 4 .7

o Ctr ee r  Opportunities
Careers avai la ble (unspecified) 1.8 1 .5
Jobs ava i la b le ( un spec ified ) 1 .4  1 .1
Good careers/challenging careers .8 1.6
Good jobs/challenging jobs 1.0 2.0
Life time career in the service .2 .1

V a r i e t y  of job u-u-Rar’eers offered .5 .1
Pick  your  5j oh/ c hoose your career .4 .

Job o p p o r t u n i ti e s  in technical fields (unspecif led) .1 —

Job opportunities in aircraft technology .1 -

Job oppou ’tuni ties in mechanics - .4
Job opportunities i n  computer fields .1 -

( CONTINUE D)
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A IR F ORCE AIM RI I- ~IN(; RECALL (CON1 INULD)

I est Period
Te s t  I & u - i  t t e l

Reca l l  Adver ti s i ng U t Billboards Mar ket ’ u-

Financial  Benef its
Good start irj pay . i -

Good pay/h~~h pay/better pay . 5 . 7
Men ti on o~ pay/sala,’y (unspe c i t ied ) .3  .1  V

Pays for- education/help s pay education ,i
Free room an d board . 1 -

Medical care/free medical cat-c .1 -

Guaranteed emp l oyment/job security .1

Travel
T r- ave l (unspec i f ied)  .2 1 .2
See the world ,4 .4
Travel within the USA .1 -

Miscellaneous

Opportunities (unspecified ) 2.6 3.1
Benef i ts  (unspecif ied ) ,5 .1
To enlist/get you to enli st (unspecified) 15.7 1G .4
Tol l  f ree numb er  to ca l l /nu m ber of recru iter 3 - 8  6.4
Best branch of the serv i ce / o f fe e -  more .4 1. ’

Don ’ t remember /can ’ t recal 1/remember nothing 1.1 1 .2
All other not elsewhere classified .1 -

Recal l  A dver t is in~ Other Than On Radio/Billboard s

copy P oi nt S

The Air  Fot -~e can t rain you in  one of more than
250 skills .1 —

Further your education through the Coninunity
it College of the Air Force where you can learn

whi le  you earn - -

u- Look up - lx’ looked up to  in  the A i r  Force us —
- 

~~- F i nd  yourself in the Air Force - -

u - l oin the Air Force 1.1 .7

Mv w i th  us .5 -

Go A l,- Force - -

A l l  othe u- correct - —

Incorrect . L  -

(CONTINUE D)
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~~i~~~~~~~~~~ 

- 
-
- - --——-~~~- ~~~~~~~~~~~~~~~~~ .V ~~ us-—~~ --- ~~~~~~~~~~~~ - -  -



—— -V-_ us _ u s~~ u s .  --V-Vus~~~~~-— -~~us ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
-- ---.- V-- -- ---~~, -V-us- , .~~~ ~~~~~~~~~~~~~~~~~~ —- 

-
_ _ _  _ _ _  V ~~~~- V - V  ~~~~~~~~~~~~~~~~~~ — - -  -

~~~~~~~~ - - - - - - -

A I R  FORC E A DVL RI IS! NC RECALL (CON I I NIl! 0)

Te s t  Pet - i od
Te s t  Cont i-el

Ma rk ets  Marke ts

R e c a l l  Advert is i r t y Other Than o n  Radio LBil lboa rds 14 .7 ~- 1!. 1.
i_nin~gJpth r th u-tn forma l school inn)

Training ‘ nspec i f i ed  _ 4
The serv ce can t ra in  you in a variety of field s .2 .1
Trains you for sk i l l s /j obs / t rad e s/ca ree rs
(unspecified ) 1 . 1 1 .1

Trains you in techn ica l  fields /technology
training (unspec i f ied)  . .4

Tra ins you in aircraft technology - :
u- 

-

Trains you in electronic s (unspecified) .u -~ -

Trains you in mechanics (unspecified) .1
Medical/dental training .i -

Com puter training . 2  -
-

V Tra ining in engineering H .4

Train to fly/train to be pil ot 1 .2 .4
Tra ining in Communications - -

Trainin g program (emphasis on program ) - .1
— All other mentions of trainin g for jobs!

s ki l l s /caree rs .1 -

Educationj,~ther Than J9~usJ~~1i~lI~~
Mentions of education (unspecified) (no mention of
job or job training .9 .5

Mentions of ge tti ng a co l l e ge edu ca t ion  wh i le
in the service .5 .4

Service pays for your education /pays for all of
or part of tui t ion .2 .1

Men tions of ROTC programs .4 .7
Ment ions of going to Air Force Academy us -

Mil itary Tra ining/Pride/Personal Development & Cha 1 1ei~~
Teaches you lea ders hi p/trains you for leadership .2 .1
Improving yourself (unspecified)/better yourself .4 -

Makes a man out of you /builds men - u - ’ —

Challeng ing/better future -5 .4
Few good men .1 .4

- (CONTINUED)
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A IR FORC E ADV E RfI S ING RECALL ICONT INUED)

Tes t Per i od
Test Con tr o l

Recal l  Adver t is in g Other Than On R o/ B Markets Markets

JOusb ~~~~~~~~~~~~~~~~~
Careers ava ilabl e (unspecified) . 1 5
Jobs available (unspecified) - fT .1
Good careers/ch alleng ing careers ~5 .

Good j obs ;cha llenqing j obs .5 .1
L i fe tirr .~ caree r in the s e r v i c e  .4 -

Var i e ty of job s/careers offere d -~~~ 
us

Pic k your job/choose your career .2 -

F inancia l  Bene f i t s

Good starting pay .1 -

Good pay/high pay/better pay 5 -

Mention of pay/sa lat-y (unspecified ) .2 .1
Pays for education/helps pay education .2 .1
Gua ranteed emp l oyment/job security .3
Good retiretnent benefits .1 -

Good/Better L i fe  S~y le
Exciting life .2 -

Better l ife/good life (unspecified ) .2 .5

Now Reformed/More Humane/Life

Chan ges/changed way of life (unspecified ) .2 -

Relaxe d restrictions/regulations - .1
Open to wome n/equal op por tuni ty  for women .1 -

Equal opportunity for ethnic group s .1 -

Al tru i s t ic Appea l V

Support/protect/serve your c o u n t ry  . 1 -

Travel

Travel (unspecified) .7 .1
See the world .3 -

Travel wi thin the USA .1 -

( CONTINUED )
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AIR FORCE ADVERTISING R[cALLJç9NTINuEO)

Test  Period
T e s t  C o n t r o l

Reca ll Adver t ls in~ ~)ther Than On Radio/Bi l lboards Markets Mu-t~ ~u - t ’t ’u-

Mi scellaneous
Opportuniti ~ s (unspec ified ) 1.7 1 .2
Benefits (- ..nspecified)
To enlis t/get you to enlist (unspecified ) 7.5 4 .0
Toll frc~ number to call/number of recru i ter .9 .5
Best branch of the service/offer more ~3 .4

Don ’ t remember/can ’t recall/remember nothing 1 .0 .

All other not elsewhere classified .2 -

Reca l l  Adve rt is In~j On The Radio 13.5 11. 5

Tra inin9_(Other than forma l schoo fl~~~
Train ing (unspecified ) .5 .1
The service can tra in you in a variety of fields .5 .4
Trains you for skills /jobs/trades/careers (un-

specified ) 2.6 2.0
Trains you in technical fields/technology

— training (unspecified ) .4 .1
Trains you in aircraft technology .2 -

Tra ins you in electronics (unspecified) .1 .1
Trains you in radio electronics/radar .1 -

Tra ins you in mechanics (unspecified) .3 .4
Computer training .1 - 

I -

Training in engineering .2 -

Tra in to fly/train to be pilot 1.6 .1

Educat çp~~er L~
ausnus job training)

Mentions of education (unspecified ) (no mention of
job or job training) 1.2 .5

Mentions of gettin g a college education while
in the serv ic e .8 .4

Serv ice pays for your education/pays for all of
or part of tuit ion .4 -

Mentions of ROTC programs .2 .4
Mentions of /going to A i r Force Academy - -

(CONTINUED)
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ARMY ADVERTISING RECALL

Tes t Pet- i u-d
Test t on t ro l

Recall Advert is in g On The Radio Ma rke t s Mar kets

(~~~~9~~ ) ( s48 )

The phys i c-~l and mental cond iti oning in
today ’ s Army isn ’ t easy . But then , hardly
any thi ig worthwhile is - -

New A rmy education program ca l le d Projec t Ahead
wh i ch lets tue earn my colle ge c redi ts w hi le
in the Army with the Army paying up to 75~
of my tuition 1.3 -

Toda y ’ s Army wants to join you 1.8 1 .1
A rmy jobs are open now - -

In infantry you have to own more than a good
pair of boots - -

Somehow you get the feeling it’ s not the tank
you ’re testinq .1 -

All other correct .2 .2
Incorrect .1 .5

Recal l  Adver t isin~~ On The Bi l lboards

çppy Point~
Jo in the peuple who join the Army , you could

go a lon g, lon g way/join the Army 7•4 7.5
When you sign up for the Army today you can

also sign for Europe - .2
The physica l and mental conditioning in today ’s

Army i sn ’t easy. But then , hardly anything
worthwhile is - -

New Army education program called Project Ahead
wh ich lets me earn my college credits while
in the Army with the Army pay i ng up to 75~-
of my tu i t i on .6 .4

Today ’s Army wan ts to join you 4.9 5.8
Army jobs are open now - .2
In infantry you have to own more than a good

pair of boots - -

Somehow you get the feeling it ’ s not the tank
you ’re testing - -

All other correct 5 .2
Incorrect .6 1 .1

( CONTINUED )

4
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ARMY ADVERTISING RECALL (f PNTINULD)

1e- ~.t Penod
les t  Con t i -ol

Market s Mar k e t — .

Reca l l  Adve rt i s i~~j On The Radio 3 3 . 1 .  1~~.3
Ira iningjOt r Tha Forina Scho o l ins )

Tra in ing ~uns peci f ied ) .2
The serv u- ce can train you in a va r ie ty  of f ie lds  -1 . 4
Trains you for skills/jobs/trades/careers (un-

specified ) ~~~~~I 1 .4
Trains you in t e~ hnica 1 fields/technology

t raining (unspeci f ied )  ~1 .2
Medical/dental training H -

Computer t ra ining  .1 -

Train to f l y / t ra in  to be p i l o t  .2  -

Education (Other Than Job Tr a in ing )
Mentions of education (unspecified ) (no mention

of job or job training) 2..? 1.4
Mentions of getting a college education while

in the ser -v ic e 6.2 .5
Service pays for your educat ion/pays for all of

or part of tu i t ion 2. 5 1 . 1
Mentions of ROTC programs .6 .8
Mentions of project ahead/head start .9 -

Military Tra ining/Pride/Personal Development
And Cha11e~je - _____

Teac hes you leadership/trains you for leadership .2 .4
Improving yourself (unspecified)/better yourself 1 .3 1. 1
Makes a m a n  out of you/ bui lds men .1 .2
Make some th i ng of yoursel f/be somebody .5 .2
Challen ging/better future 3.0 .9

Few good men .5 .8
Someth ing you can be proud of .2 .2

Job Career opportunit ies
Careers avai lable (unspecified) 1.4 .8
Jobs ava ilable (unspecified ) . 7 .4
Good careers/challenging careers 1.2 .4
Good jobs/challenging jobs 1.4 1 .1
Life time career in the service .1 -

(CONTINUED) 
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ARMY A DV LR11 — ~IN~; Ri CALL ( CON JIN U LD )

l e t  Pe r i od
T e s t  ( u -~n tt~~

Recall Adver t is i n~ i~n The Radio Mark et u--. ~
u-
~~, k L I --

Job Career qppo - tu n i t ies  (Cont i nued )
Va r ie ty  of iobs/caree rs of fered . 4 .2
Pick your ob/choose your career .7 .2
Job oppor~uni t ies in technical  f ie lds (unspeci f ied ) .2 -

Job oppc’ t u n i t ie s  in mechanics -

Job o p p o r t u n i t i e s  in eng ineer ing - .2
Job opportunit ies w i th  machin es/equipment (un-

specified ) .1 -

Financial Benef i ts
Good s t a r t i n g  pay .4
Good pay/high pay/bette r pay 1 .5 .8
Mention of pay/salary (unspecified)
Pays for education/helps pay education 2.5 1.1
Meals/food us
Guaranteed employment/job security .2 .4

i~
Exciting life .4 .4
Meet people/make friends .1 .4
Better life/good l i fe (unspecified ) .6 -

Now Reformed/More Humane/Life

Changes/changed way of life (unspecified) .5 .2
Relaxed restrictions/regulations .2 .9

V Open to wo ume n/equ a l opportunity for women - .2
Equal opportunity for ethn i c groups .1 -

A l l  other coninents for this section .1 us

Altruistic Appeal
Support/protect/serve your country .6 -

Travel

Travel (unspecified) .9 .4
See the world 1.0 .4
Travel within the USA .1 -

See Europe /travel in Europe .2 - -

Travel on the ocean/sea .1 -

— (CONTINUE D )
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ARMY DV Ri I SING RECALL ICONTINUED )

Tes t  Per
- 

J e st  — ( unt r r l
Recal I Adver t is ing (,n The Radio M~rk rt  ~ N 1 u - t ’ k e t  s

M1S~~ 1 a f l~OuS

Opportunit~.~s (unspeci f ied)  2 . G 1. 7
Benefits ‘inspecified) 1.1)
To enlis 1 /get you to enl is t  (unspeci f ied)  15.3
Toll ~~~ number to ca l l /number of recruiter -~~ .5
Best branch of the service /of fer more .5 -

Don ’ t  remember/can ’ t  recal l / remember nothing 1.3 1 .4
Al l  other no t elsewhere c lassi fi ed .2 —

Recall Adver t is i r i o  Pn Bil lboards 35.9 ~ 3~ 3%
Tra inin1~~~~~~jhan Forma l Schoo l±~ j

-~~ Training (unspecified ) .7 .4
The service can train you in a variety

- of f ie lds .6 .2
Trains you for- sk i l l s /j obs / t rades!

careers (unspecified) 2.7 3.5
Trains you in tech nical f ields/ technology

training (unspecified) .1
Trains you in radio electronics/radar .2 -

Trains you in mim echanics (unspecified ) .2 -

Computer training .1 .2
Train to fly/train to be pilot - .4
Training in communications .1 —

Education (Other Than Job T ra inj~~~
Mentions of education (unspec ified)

(no mention of job or job training) 1.4 1.8
4 - Mentions of getting a college education

while in the service 2.6 1.3
-

u- Service pays for your education/pays for
all of or part of tuition .9 .4

Mentions of ROTC programs .7 1 .3
Mentions of project ahead/head start .6 .2
Mentions of/going to West Point/Army Aca demy -

(C ONTINUED)
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ARMY ADVERTISING RECALL (CONTINUED )

Test  Period
Test Contro l

Reca ll Advert is in~ On Bil lboards Markets  Markets

Military Tra ining/Pride/Personal Development
and Challen ge —_____________ _____

Teaches y u  leadership/ trains you for
lea der .hip .6

Training in discipline/self control .1 .2
Improving yourself (unspecified)!

better yoursel f .8 H
Makes a man out of you/builds men .2 .8
Make someth ing of yourself/be somebody .1 1 .1
Challenging /better future 1.8 2.2
Few good men 1.2 2.0
Something you can be proud of .6 .9

Job Career Opportunit ies

Careers available (unspecified) 1.4 2.2
Jobs availa ble (unspecified ) 1.7 1.8
Good careers/challenging careers 1.0 1.7
Good jobs/challening jobs .9 .9
Lifet ime career in the service .2 -

Variety of jobs/careers offered .7 .9
P i ck your job/choose your career .6 .8
Job opportunities in tec hnical f ie lds

(unspecif i ed ) . 1 -

Job opportunities in mechanics .2 .2 V

Financial Benefits

Good pay/high pay/better pay .6 .5
Men tion of pay/salary (unspecified) .4 .9
Pays for educat ion/helps pay education .g .4
Guaranteed employment/job security .1

- 
V 

Travel

Travel (unspecified ) .2 .8
See the world .5 .9
Travel within the U.S.A . .1 -

(CONTIN UED)

L u s~~~~~~~ususus ~~~~~~~~ us V V~~~~~~~ .~~~~~~~~~~~ V us~~~~~~~~~~~~~~ V , 



- - - - 
k u s~ ~~~

-t
ARMY /\DV~Rl I~-. ING RI CALL (CO NI INtO i) )

t V -. t I er 1
T o - . t Ccc ~ ~~~~I

Recall Adver t isl n y On Billboards Ma rk e t ’ . M a I V k t It ’ .

M i sce l l aneous

Opportun iti s (unspecified ) ~~~ -
,

Benefits ( mspec if i ed )
To enl is ,- get v u - t u to enlist ~un~.pe( ii ie d)  -

T oll fre ’ number to ca II / r mumimhe , of t - ec ru it or 4 - 1 -~

Best branch of the set-vic e/of f o r  Ilmort’ - -

Don ’ t remember! can s t recall ! i-e:nember nothing - ‘1 1 - 7

Recal l  Adver t is in y Other than Radio/Bi l lboards

- 
-
~~ C~py Points

Join the people who jo in the Army , you could
~o a long , long way /join the Arm-i 1 .8

When you si gn up for the Army today you can
- — also si gn for Europe - I -

The physical and mental conditionin g in today ’ s
us - Army Isn ’t eas y. But then . hardl y anythin g

wor thwhil e i - u- - us

New Army educ at ion program ca l l ed  Project. Ahead
which lets me earn my college credits whi l e
in the Army w i th  the Arm y pay ing up to 75~-
of my tuition .2 1

Toda y ’s Army want s to join you .7 .1

Army jobs are open now
In infantry you have to own more than a good

pair of boots - -

Somehow you get the feeling it ’ s not the tank
your testin g .2 -

Al l other correct .2
Incorrect - -

- 

- 

Reca l l  Ady_ertJs in~ ~)n_~~e R a ~ i~
Copy ?pint~

Join the peop le who join the Army , you could
-

- 
go a long , long way /join the Army 7.8 .‘ . 2

When you sign up for the Army today you can
also sign f o r  Europe - -

( CONT I N U ED)
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ARMY A UVL RUS ING RI CA l L (CO NT INWO)

1~ ’u- t_ Pe rt  ud
~1 ~“- t — 

Cont t o  I
Mat - k e t - .

R e c a l l  Adve~~i_siny Other Than On Radio/ Bi l lboards lO. t  - 1

T raining_ (Other Than fon~ J School i p~ )

Train ing (‘u-nspecif ied ) -

The se rv Le can train you in a va r iety of f i e lds
Trains yiu for ski l ls/j obs/ trades/careers (un-

specitied)
Trains you in technical fields/techno logy

training (unspecified) V I

Tra ins you in aircraft technol ogy - I
Trains you in electronics (unspecified) - I
Tra ins you in mecha nics (unspecified ) .1 - -

,

Education us(us° ther Jo~ Jrai n ins)
Mentions of education (unspecified ) (no mention )
of job or job training ) t-u-

Men tions o f getting a college education while
in the serv ice - - -~~

Service pays for all of or part of tuition .4 - G
~.. Mentions of ROTC programs .1 - 5

Ment ions of project ahead/head start . I us

Military Training/Pride/Personal Development
An d Challenge

Teaches you leadershi p/trains you for ~eade rship V I -

Improving yourself (unspec ified), ’hetter your self -1 - G
Makes a man out of you/bui lds men - b  -

Make somethin g of yoursel f /be somebody V I -

Challengin g/better futu t-e LO

Few good men - 1 - S
Something you can be proud of .2 .1

Job Career °PPPV~
’ tun i ti es

Careers ava il able (unspecified) - t  . 5
Jobs avai lable (unspecified ) .7 -1
Good careers /challen g in g careers •

‘ .4
Good jobs/challenging jobs .2 .2
L i fe time caree r in  the servi ce -

Var iety of job s/careers offer ed .6 H

( t O l l  NIJI I))
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ARMY ADV E RT IS IN G RECALL ( C O NTI NU ED )

T o ’ .  I l’ t ’p i

le - -. t 1 t 1

RecaflAdvert is in~ 9~h~SJj~a~ _On Rad io / Ui 11 boards Ma rk e t - .  ~t~~t~Lt ’t —

F inancia l Benefits

Good starti .ig pay 2
Good pay/h igh pay/better pay m u -

Mention rr pay/salary (unspecified ) . 1
Pays fot education/hel ps pay education - 4 .5

Good / Better Li f (b Sty le

Exciting l i f e . . 4
Meet people/make friend s L u-

Better life/good lif e (unspec i i led) -

Now Reformed/More Humane/Life

Changes/changed way of life (unspecified ) ~1
Open to women/equal opportunit y for women .1 us

-
~~ Equal opportunity for ethnic groups .1 -

Al truist pea 1
Support/protec t/serve your country - .4

Travel

Travel (unspecified ) ..‘ .4
See the worl d V i  . 4
Travel within the USA 1 -

See Europe/travel in Europe - 1 -

Travel on the ocean/sea - - -
,

Mi scellaneous
Opportuniti es (unspecified ) .6 1 .1
Benefits (unspecified ) - -

To enl ist/get you to enlist (unspecified ) 6 4.9
Toll free number to call /number of recru i ter .5 .5
Best branch of the service/offer more -

Don ’ t remember/ca n ’ t recall/remember nothing 1.5 1 .
All other not elsewhere clas sified .2 -

— 

~. ( ON 1 INUI Cl)
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C

t1A R1NL CORPS 1\DV LR II S1~~iRLCALL

-

V 
1 t’s t Pet - i  od

Tes t  Ccrm t rL 1
Ma rket ’ .  Market ’ .
(1~~4 ) (S4 ~ )

Recall Advert isin c On The Radio 75.7 7 2 0

Copy Po ints
For 200 y irs the Marine Corps has kept its ranks

small 7 ad its standards high -~~~ 
us

Go for pride. See a Marine Corps Recru i ter .2
No other serv i ce of fe rs  more educa ti onal

opportunities than the Marine Corps - -

The Marine Corps is looking for a few good men 7 . 1  ~
‘
. -~

Ask about the Marine Corps Special Enlistment
Bonus , f i f teen hundred dol lars for training
in electronics , twenty-five hundred dollars for
com bat ar ms us -

Qual ity , not quantity A .2
Jo in the Marines 1.? .7

All other correct - us

Incorrect - .2

Reca ll Advert i si ny On Bil l  boards

c2PL ~~~~
For 200 years the Marine Corps has kept its ranks

small and its standards high .1 -

Go for pride. See a Marine Corps Recruiter .2 .2
No other service offers more educational

opportunities than the Marine Corps us -

The Mar ine Corps is looking for a few good men l? .h 1- 1 .1
Ask about the Marine Corps Special Enlistment

Bonus, f i f te en hundred dollars for train i ng
V in elec tron i cs , twenty-five hundred dollars for

combat arms - -

Quality , not quantity 2.1 2.0
Join the Marines 3.5 3.7

A l l  other correc t - us

Inco rrect .5

( CONTINUED)

_________________  
us - us -~~~~~~~~~~~~~~~~~~~~~ us
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MAR INI CORPS I\PYL~ 1usS1
~~~ 

RECALL (CON1 
-
l NULD)

Test  Per i d
les t  io rl t ccl

Reca ll Adver ti s in 9 Jn The Radio Ma t - k e ts  Markets

Education (~)th ~
. Than  J

~ PususTv
~
a it i i r

~~
)

Mentions of education (unspecified) (no inent ion
of job ‘ i - job training -1 -

Mentions of getting a college education while
in th~ serv ice

Service pays f ur your education /pays for u - ill of
ot- part of tuition .2 -

Ment ions of ROTC programs .:
Menti ons of proj ect ahead /hea d s ta r t  . I -

Milit ary Training/Pride/Personal Development
And Challen9e 

- -

Teaches you l eadership/tr ains you for leadership 1 . 1 .4
Trainin g in discipline/self control - . 7
Improv ing yourself (unspecified)/better yourself .9 .4
Makes a man out of you/builds men 1. -I L i
Challen ging/better future 1 .2 .4

Few good men
Something you can be proud of ‘.1) .4

u-Job Care~~~q~porttinit es
Careers avai lab le (unspecified )
Jobs available (unspecif it -’d)
Good careers/ch alleng ing careers A -

Good jobs/ch allenging jobs
Life time career in the service - I -

Var iety of jobs/careers offered - I -

Job opportuniti es in computer field .1 us

F inancial Benefits

Good startin g pay -

Good pay/high pay/better pay . 1 .

Pays for educatio n/help s pay education .2 us
Iree room and board . I -

Enlistment bonus .1 —

Med I a 1 c i  t -e , f r e  med i ca 1 care . I 
us

(iua rdn teed emp l oyment/job security - .2

( (:ONI I NilE 1)) 
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.3.

MARINI CORPS I’WVLRI I: ;ING RECAL L ~CO NT INU[D)

Test reri u-d
t e s t

Recall Adve rtis in~ On The Radio F-larket’ .

~p9dI!~tter ~ ~ us us~ 
ty~l~!

Exciting l i e  .2 us

Better 1 i ‘e/good life (unspec i f i ed )  . 5 -

Now Refor,~ed/More Humane!L i fe
Changes/changed way of life (unspecified ) .1 -

Equal opportunity for ethnic groups .1 -

Al_truist ic Appe a l
Support/protect/serve your c o u nt ry  - . 2
Years of di stinguished service/tradition 2.3 us

Take pride i n your country .3 -

Travel
Travel unspecified .1 -

See the worl d 7 -

M i scellaneous
Opportunities (unspecified) 1.3 .7
Benefits (unspecified ) -

To enli st /get you to enlist (unspecified ) 9 .5  4 . 4
Toll free num ber to call/number of recru i ter .8 .4
Best branch of the service/offer more 2.1 .6

Don ’t remember/can ’t recall/remember nothing 1.3 -

Reca l1 Advertisjn~~On Bjflboards 33.1 31.9

Train i~~jpther Than Forma l Schooli ~j)
Training (unspecified ) .5
The service can train you in a variety of fields -

u- .4
Tra ins you for skills/jobs/trades/careers (un-

$ specified 1.1 .9
Trains you in technica l fields/technol ogy

training (unspecified ) .1 -

— ( :ONI INUI.I))
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MARINE CORPS ADV ERT IsI~~~~ cALLJç~ j iNuEo)

le s t  Pt ’ i- iod
lest 

- 

Control
Reca ll Adve rt is i~~~On_Bil lboards Mar k et s Mdt~L~ t s

~c~~us!~~~kQ~~
eu- Than Job Traini ng )

Men tions of education(u nspecified) (no mention of
job or .j o training) . .s

Mentions f getting a college education while
in the service

Service pays for your education/ pays for all of
or part of tuition .2 -

Mentions o f ROTC programs . 1

Military Training/Pride /Personal Development
And Cha 1 len~e

Specific mention of military training (unspecified) .1 us

Teaches you leadership/trains you for leadership 1.4 .4
Tra ining in discipline/self control .2 . 2

• Improving yourself (unspecified)/better yourself .8 2.0
Makes a man out of you/builds men L9 3.1

Mak e something of yourself/be somebody .5 .6
Challenging/better future .9 1 . 1
Few good men 16.7 17 .1
Someth i ng you can be proud of 1.2 1 .3

Job Career _Opportunities
Careers ava ilable (unspecified) .4 .4
Jobs availa ble (unspecified ) .4 .4
Good careers/challenging careers .5 -

Good jobs/challenging jobs .3 .2
L ife time career in the service .1 -

Variety of .iobs/careers offered .1
P i ck your u- m b/choose your career .3 .4
Job opportunities in technical fields (unspecified ) - .4

F inancial Benefits

Good starting pay l
Good pay/high pay/better pay 5
Mention of pay/salary (unspecified) 2 .2
ru-i ys for education/helps pay education .7 -

Meals/food - .2

},~pc room and board - .7
Guaranteed emp l oyment/job security us 7

L 

((i)Nl I N EIED )
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~~~~~ MARINE CORPS ADVERT IS I NG R [CAUus (CONTINUED)

T~~u - u -~~ Period
Test Coot rc I

Reca ll Adve rt isj n~ On B illboards Markets Markets

Travel

Travel (uispecified ) .5 .2
See the worl d .4 -

Miscellaneous
Opportunities (unspecified) .9
Benefits (uns pecified ) .3 .4
To eniist /~et you to enlist (unspecified ) 1R.4 19.4
Toll free number to call/number of recruiter 2.5 3.3
Best branch of the serv i ce/offer more 2.1 2.4

Don’t remember/can ’ t recall /remember nothing 1 .3 .6

— Recall Advertisi nq Other Than On Radio /Billboards

COa Points

For 200 years the Marine Corps has kept i ts ranks
smal l  an d it s s tandards h ig h us

Go for pride. See a Marine Corps Recruiter - us

No other serv~~e offers more educational
opportun ities than the Marine Corps - -

The Marine Corps is looking for a few good men 2.3 3.7
Ask abou t the Marine Corps Special Enlistment

Bonus , fifteen hundred dollars for training in
electron ics-, twenty-five hundred dollars for
combat arms us

Qual ity , not quantity .2
Join the Mar i nes 1.0 .9

All other correct us

Incorrect -

(CONTINuED) 
V 
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6.
MAR INL CORPS ADVERTISING RECALL ( CONT INUED)

Test Period
Test Contro l

Market s Ma r ke ts

Recall A dvert is i r~ Other Than On Ra d io/Billboar d s 1O. 5 >~-
Tra ining (Other Thin Forma l Schooling)

The servi -e can train you in a variety of fields .4 - -

Trains y- u for ski l ls /j obs/ trades/ careers (un-
spec i . ied ) .9 .~~~

Train to fly/Lo be pilot - 
- .2

LducationJ0th~r Th an Job T rainini)

Mentions of education (unspecified ) (no mention
of job o~ job training) .3 --

Mentions of getting a college education while
in the service .2 .4

Service pays for your education/pays for all of
or part of tuition .2 .6

Mentions of ROTC programs . 1 -

Mentions of going to West Point/Army Academy .1 -

— 

Militar y Training/Pride/Personal Development
- - 

us__ us — —  -us

Teaches you leadership/trains you for leadership .6 .6
Im proving yourself (unspecified)/better yourself .2 .4
Makes a man out of you/builds men .8 1.7
Make something of yourself/be somebody .3 -

Challen g ing/better future .6 .4

Few good men 3.0 5~5Something you can be proud of .5

~c~P usPPP9F~~~ !1us!~
Careers ava ilable (unspecified ) .3 .4
Jobs availa ble (unspecified ) .3 .6
Good careers/challenging careers .1 .2
Good jobs/challenging jobs .2 -

Variety of jobs/careers offered .3 .2
Pick your job/choose your career .1 .2

Financial _ Benefits

Good pay/high pay/better pay .2
Pays for education /helps pay education .2 .6
Good retirement benef i ts . i -

— 

(CONT INUED)
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I-tA R I N L  COR PS ADVE RI  I S I N G  RECALL ( C O N T I N U E D )

- 
T es t  Period

Test Coot i~~’ i
Recall Advertisi io j ‘)ther Than Pu Rad o/Bi Ilboards Mdrk e t— . Ma,- k e t

GoOd/Be tter H’.’ Stusy le

Exc i t i ng  l i e  H -

Meet peop i .-/make friends us
Offers a Iift erent way of life .1 -

Better life/good life (unspe . i f led) . 1 -

Now Reformed /More Humane/ Life
Equa l opportunity for ethnic qroups - .2

A ltru I st ic  Appea 1
Support/ protect /serve your country .2 .2
Years of distinguished service /tradition .1 .2
Take pride in your country .2

Travel
Travel (unspecified ) .2 .2
See the worl d .2 .2

M i sce 1 ~,. :UU S

Oppt~ . ui~ties (unspecified) .4 .7
Bene fi ’s ~unspecif ied ) .2 .2
To enlisjget you to enlist (unspecified ) 5.5 6.4
Toll free number to call/number of recruiter - ‘~

Best branch of the service/offer more .5 .4

Don ’t remember /can ’ t recall /remember nothing .8 .7

Reca ll Advert is inj P~us The Radio l~~ 5 7us~ O

a i n i ~~~çOther Than Forma l Schoo l i n~)
Training (unspeci f ied) .1
The service can t r a i n  you in a v a r i e t y  of fields .1 -

Trains you for s k i l ls/j obs/ t rades / ca rce rs (un-
speci f ied)  .8 1.3

Tra i ns you i n  technical f ields/techno logy
training (unspecif ied ) .1 -

Trains you in electronics (unspeci fied ) .1

Train to fly/train to be pilot .1
Tra ining program (emphasis on program)

(CONTINUED)
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NAVY ADVERT ISIN G RECALL

lest Period
Control

Mark e tc  Mark e t s
(1094) (~ 4 i )

Recall Adver t i si ’ -y On The Radio 74.4 7 5 3

~~p~~Points

A great w .y to plan your future is to join todays
Navy . You ’l l f i nd adven ture a~d challenge . Hard
work and good times. Most important , you ’ l l
f ind oppo r tun i t y  — us

Meet Its challenqe , master its opportunity, live
i ts  adventure - iii the Navy us -

The Navy Recrutier will tel l  w hat career t ra in ing
you qual i f y for even before you enlist -

The sea and the men who sail it go everywhere, do
everyth ing , see more of life than most men know
exists. That life could he yours in todays Navy - us

If you qualify , the Navy will train you in one of
70 career fields - us

Join the Navy, see the world .7 .4
— 3e someone special. u-Join the Navy - .2

Build your future on a proud tradition - -

Go Navy .7 .4

All other correct us

Incorrect

Jo i n the Navy 1.9 .8

Recafl Adv er t is in~~O n B fllboards

c~~xus~9 ints

A great way to play your future is to join todays
Navy . You ’ ll find adverture and challenge. Hard
work and good times. Most important , you ’ll
find opportunity .4 -

Meet . its challenge , master its opportunity , live
i t s  adventure - in the Navy - us

The Navy recruiter will tell what career training
you qual i f y for even before you enlist us us

T he sea and the men who sai l  it go everywhere , do
everythin g , see more of li fe than most men know
e u - ists. That life could be yours in todays Navy - -

I

us . 

(CONTIN U E D)
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Tes t  Per iod
Test Contro l

Reca ll Advert .sin~ On Billboards Market s Markets

ç~p~~Points (con tin~~~)
If you qual if y, the Navy w i ll tr a i n you i n one

H of 70 career fields -

Join the Nav y, see the world 1 . 0 .9
Be someone special - Join the Navy . 1
Build your future on a proud tradition - .4
Go Navy 6.8 5.6

All other correct .5 2.0
Incorrect .7 .8

Join the Navy 5.1 6.4

L. . .~~ - us us~~~~~ usus .~__ .usu s _ u s
~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~ 
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NAVY ADVERTISING R~Eç~~~ ~cus9 NT J Nus~LD)

-~ I es t 
~~~~~~~~~~~~~~~~~~~~T e st  Control

Recall Advertising On The Radio Marke ts Mar kets

Military Training/Pride/Personal Development
And Cha llen~eJçontinued)

Ma ke something of yourself/be somebody - 1 us
Chal lenging /better future l o
Few goou men 5
Something you can be proud of ~1 -

Job Career Qpportun ities

Careers ava ilable (unspecified)
Jobs ava ilable (unspecified) 1 . 1 1. 1
Goo d careers /c h a l l e n gi n g car eers . 0 .5
Good jobs/challenging jobs .2
L ife time career in the service .1 .2

Variety of jobs/careers offered .4 .4
Pick your job/choose your career .4 .2

Financial Benefits

—us Good start ing pay - .2
Good pay/high pay/better pay .7 .4
Mention of pay/salary (unspecified ) .3 -

Pays for education/helps pay education .4 .2
Free room and board .1 .2

Medical care /free medical care - .2
Guaranteed employment/job security .1 -

Good /Better Life 
- 
Sty le

Exciting life .3 .4
Meet peop le/make fr iends _ 4
Better life/good life (unspecified) .7 -

Now Reformed /More Humane/L i fe
Changes/changed way of life (unspecified ) .3 .4
Equa l opportunity for ethnic groups .1 -

Altru i st i c_~p2!auslusus
Support/protect/serve your country ~1 .4
Years of distinguished service /tradition .1

(CONT IN U E D )
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I I .

NAVY ADVERTIS I NG RECALL (C O NT INUED )

Test  Per i ~dlest  Con t rc~Reca ll Advertisinj Jn The Radio Ma rket s Ma! Le t s

Travel
Travel (unc pecified) l . ~ .1
See the world 2.8 0
Travel within the USA .1 us
Travel n the ocean/sea us

Miscellaneous

Opportunities (unspecified ) 1.3 .8
Benefits (unspecified ) - 

us
To enlist /get you to enlist (unspecified) 1.i 4.-I
Toll free number to call /number of recruiter .8
Best branch of the service/of ter more . 1

Don ’t remember/can ’t recall /remember nothing 1.2 0
All other not elsewhere class ified .1 -

i~ecafl Ad~ert i s i n9 On D i !  1 boar ds ~~ 6 37.5

I~~inin~ us(P~ her Than Forma l Schoolinyl

Training (unspecified ) .1 .4
The service can train you In a variety of field s - -~ . 1
Tra ins you for skills/jobs/trades/careers (un-

specif ie d~ 2.8
Trains you in technical fields/technology

trainin g (unspecified ) .5 .4
Trains you in radio electronics/radar .1 - 7
Train to fly/train to be pilot .4 .8

Education_(Other Than Job Tra ipJ~~1
Ment ions of education (unspecified ) (no mention of
job or job training) 1.3 .5

Mentions of getting a college education while in
the serv ice .9 .4

Servi ce pays for you r education/pays for all or
part of tu ition .3 .4

Mentions of ROTC programs .1 .4
Mentions of going to Naal Academy /Annapolis -

( CONTINUED)
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NAVY ADYE RTISING RECALL (~CONT INU 1D)

!e Per iod
Tes t  Con t ro I

Reca 11 Advert isi nt_j ‘m B i 11bo ~rds Mark ets Mar ket

M i H t u -~~y t ra in i -~g/Pride/Persona1 Development
An d Cha l lenie 

us u s _ u s  usus

leaches you leadership/ t r a ins you for  leadership 
-

Tr~nn ing in disciplin e/self contro l .1
Improvir j yourself (unspecif ied)/ het ter  yourself 

- 1 .1Ma kes a man out of you /bu i l d s  men .~~~H Make someth in g of yourself/be somebody .1

-~ - Challen ging/better future 7.1 2.9
-
~~ Few good men 

. 7 8
Something you (-an be proud of . 1 1.3

-
~ Job career 0PPP~~(fl!iti~ s

Carrers availabl e (unspecified) 7.1 u - :’
Jobs availab le (unspecified ) 1 3  1. 4
Good careers/ch allenging careers - -

, 1 . 7
Good jobs/challen ging jobs . ! .5
Life time career in the service . 3 .8

-
~~ Va ri ety of jobs /careers o f fe red -~~~ .9
-
~~ Pick your job/choose your career .1 .8

~Job Opportuni ties in technical fields (unspecified) .1 .4

Financial Benefits

Good pay/high pay/better pay - 4 -

Mention of pay/salary (unspecif ied) .4 —1
Pays for educati on/helps pay education . 3 -1
Meals /food .i -

us 

Free room and board .

Guaranteed emp loyment /job security .1 .4

Trav e’
Trav e l  (unspeci f ied ) 1 .3  1.8
See the world 3. 1
rrave t within the lISA .1 .4
See Europe/travel in Europe .1 -

Travel on the ocean/sea .1 .4

(C ONT INU
~
0) 
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1us1SJNG RECALL (~CONUNUED)

l e s t  lu- tn i u- id
-
~~ l ost Contr ol

Reca ll Advertis in~ On_Bi llboards Ma t - ket- ~ Markets

Mi sce l ~aneous

Opportuniti rs (unspecified ) ‘ -
~~~

Benef its (‘.nspecified ) u- ~
To enlis t get you to enlist (unspecified ) 1 ’ - 1 .6
Toll fre number to call /number of recruiter 3.1 -

Best branch of the service/offer more 1.1

us 

Don ’ t remember/can ’t recall /remember noth i ng 1.

Recall Advert isi ng Other Than Radio/ Bi l lboards
Copy Points

A great way to play your future is to join today ’ s
Navy . You ’ll find adventure and challenge. hard
work and good times . Most important , you ’ ll find
opportun i ty

—- Meet its challenge , master its opportunity , l ive i ts
adventure - in the Navy us us

usus The Navy Recru i ter will tell wha t career trainin g
you qualify for even before you enlist - -

The sea and the men who sail it go everywhere , do
everything , see more of life than most men know
ex ists . That  life could be yours in todays Navy -

If you qualify , the Navy will train you in one of
70 career fields .1 -

Join the Navy , see the worl d 1 .0 .2
Be someone special. Join  the Navy us

Build your future on a proud tradition - us
Go Navy .5 .2

All other correct .1 -

Incorrect . I -

Join the Navy .7 .5

(CONTINUED)
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N~ VY A DVL R1 I~~ING RLCALL ( C O N T I N U E D )

1 es t  ‘or  i ed
St  ~~~~~I ) t i  ~~~

M~rLet

Recal l  Adve r t i s i i u -  Other lhan On R~d n/ B i l  l hoards ~~~. ~
-u- 1 1 . 0

Tra inin ~jQt~ us~r Than Forma l Schue li n y )

Tr a ining ~uns pe c if i ed ) . . 2
The serb ice ran  t ra in you in a variety of fields . I
Trains you for skills/jobs/trades/careers

(unspecified) .~~~ .9
Trains you in tech nica l fields/technology

tr-aining (unspecified ) - 1
Tra ins you in electronics (unspecified) . I

Trains you in radio electronics / radar .1 -

Tra ins you in mechanics (unspecified) .1 -

Medical/dental training - .2
Tra ining in engineering _ I -

Education (Other Than Job Train i  ny)

Mentions of education (unspecified) (no mention
H 

of job or job training) .8 .4
-~~ Mentions of getting a college education while

in the service - .4
Service pays f o r  your  education/pays for all

-~~ of or part of tuition _ 1  us
Mentions  of ROTC programs . 3  -~~~

Military Tra ining/Pride/Personal Development
~~~~~~~~usc usi’us~~~~~~~~~us ~~~~~~ _ us~~~us~~~~~~~~ us _

~~~~~~~
_ _ _ _

Teaches you leadership /trains you for
leadership .1 us

Improving yourself (unspeciifed)/hetter
yourself .4 us

Makes a man out of you/builds men .3 .2
Challenging /better future .4 .9
Few good men . 4
Someth ing you can be proud of .1 .2

(CONTIN UED )
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NAVY A D V E R T I S I N G  !~ c~L~us ( C O NT I P )

l es t  u-
~~~ 

1( 1( 1
F I es I C-on I no I

Reca l l  Adver t is ing (~Lher Thdn On Radio /B i l lboards Mark e t — .

~~~~~~~~ c L 1 ~l~~
Careers avo.la b le (unspecified ) .

~~
u-

Jobs avai l  ible (unspecif ied) - -~

Good care~rs/challenglng careers .~~~ -

Good joL /ch a l l eng i ng jobs
Lifetime career in the service -

Varie ty of jobs/careers offered . .1
P i ck your job/choose your career .1  .5
Job opportunities in electronics (unspecified ) . us

Job opportunities in radio electronIcs/radar .2

F i nan ci al Benef i ts

Good starting pay .3 -

Good pay/hig h pay /bet ter pay .3
Ment i on o f pay/salary (unspecified ) .1 us

Pays for education/helps pay education .1 -

I Med ical care/free medical care - .2
- Guaranteed employment/job security .1 -

Good/ Better L i fes ty le

Exciting life .2 .5
Meet people/make friends .2 -

Better life /good life (unspecified ) .1 .4

Now Reformed/More Humane L ife

Chan ges/changed way of life (unspecified) .1 -

Relaxe d restrictions/regulations us

Travel

F Travel (unspecified) 1 .1
See the wor l d ;?. 3 . 5
Travel wi thin the U.S.A.  . 1  . 2
Travel on the ocean/sea - .2

(CO NI IN IP I 11)
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NAVY A DV ERI1 S I N G RLCALL (CONTINUED )

Test l’er~od
le st Cønt ro l

Recall Advertisinu Other Than On Radio/Bi l lboards Markets Mark e ts

M i scel laneous
Opportunit es (unspecified ) .8 H -~

Benefits unspecified ) .1 - -~

To enli~ jget you to enli st (unspecified ) 4 .8  5 . 3
Toll  fr .~e nu mber to ca l l /num ber of recru it er . 5 .4
Best branch of the service/offer more . 1 -

Don ’t remember/can ’t recall/remeiniber nothing 1.1 .5

R e c a l l  Advertisin g 9r~ i~~us~~~dio 13.5 8.1

H T ra in in g ~(~~~er Than Lo~~~l o ! .io9~
The serv ice can train you in a variety of fields .1 .2
Tra ins you for skills/jobs/trades/careers (un-

specified 2.0 1.1
Tra ins you in technical fields/technology

training (unspecified ) .1 -

Trains you in electronics (unspecified ) - .2
Tra ins you in radio electronics/radar .1 -

Me di cal/ den tal t r a i n i ng - us
Tra in to fly/train to be pilot .1 .4

Eclucat ion (Other Than Job Tra ininy)

Ment ions of education (unspecified) (no mention of
job or job trainin g ) .8 .2

Mentions of getting a colle ge education while in
the service .7 .4

Service pays for your education/pays for all of
or part of tuition .4 .2

Mentions of ROTC programs .2 .5
Mentions of goin g to Naval Academy/Annapolis - us

-~~ Mi l itary Training/Pride/Persona l Development
And Chal1en~~ - -  us

Teaches you leadershi p/trains you for leadership . I -

Train ing in discipline/sel f control - -

Bu ilds character - .2
Improving yourself (unspecified)/better yourself .8 -

Makes a man ou t of you/builds men .5 .2

(CONTIN UED )
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F. The Station Audit
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F. RECRU..TING STAT I ON AUDITS

• Wave I (The Base Wave) - 8/ 18/75 to 9/5/75

• Wave II (The First Test Wave) - 9/1 5/75 to 10/28/75

• Wave III (The Second T est Wave) - 10/28 to 1/30/76

Overal l Aud iting Plan

H . The Visual Audits

The Telephone Audi ts

- The Reporting Forms

- - The Samp le Des i gn

_ __ __ _ _ _ _  
- _ _ _ _
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LOCAL RECRUITING STATION DATA SOUR CES

Two types of informetion wifl be developed at the local rec ruit ing station

level :

1. An audit as made of unsolicited “wa lk-in” and te lephone inquir ies

recei ved in a representative sample of high traffic stations in

both test and control markets. Counts of inquiries were made

during a random sample of office hours by trained observers phys-

i cal l y stationed at the office . Data obtained by this method were

supplemented by data obtained from production recruiters by tele-

phone . The telephone technique will requ i re recruiters to keep

— 
track of unsolic ited inquiries for brief periods of time through-

out the test period and report the results to an interviewer who

wi ll phone them for the results of their audit. 
us

2. Accurate data on number of producti on recru iters attached to each

stat ion , gross tr af f ic counts of pedestrians passing the entrance ,

local advert ising budgets , sales promotion ac t iv i t ies  and deqree

of comp letion on quotas were obtained for each off ice so that per-

formance data can be interpreted in the light of these associated

variabl es.

The cooperation of local installation personnel was essential to success of

-
‘ this phase of the project.

- us- - -us
----- us—- . usus~~~~~~us~~~~~
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ARMED SiRV icis RH ~‘I (N~ STATION AUDIT S

NUMBER UI S IAI 1ON S AUDIT ED

Stat i on 1 i - a f f i ~ Inquh -~Description t ount Aud i ts

Air Forn e

Test Markets is 13 1 .
Control Plarkets / 6 4

~n~
y

Tes t Markets 4/ 4 /  30
Contr ol Markets 17 10

Marine Cun~t ’s
f~st Markets 1-i I,
Innitro l Mdrkets I H

-
- i • ‘~~5 - 

~
- - - 

~ l -i - i e  1~ 9 —

1-
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us_

iGreenwich , Conn. 06830
S E R V I C E :  A i r  Fo rce I

A rnin y 2
RECRUITING OFF ICE INFORMAT ION SHEET Marine Corps 3

Navy 

MARKET : _________________________________ HOA STAT I O N I D : 
_______________________

ADDRESS :__________________ ______________TELEPH ON E : 
_________

-~~~~~~~~ — 
DATE :_ 

_______________ 
(6-

NCO IN CHARGE (INCLUDE —~AN K AND GRADE ) 
________________ _______ ________

ALTERNATE FOR TELEPH’ .~iE AUDIT : __________________________

TI ME OFFI CE OPENS: (10—1 3) Titl E OFFICE CLOSES: 
____

I. Locations :
Centra l City of Me t ropo litan Area... .I IS-
Suburban area to Central Ci t y 2
Other City in Metropolitan Area 3
Suburban Area of Other City 14

2a. Surrounding A rea: (RECORD AS MANY AS APPLY) L19-C
Residen tial I Indu stri al 3
Reta il 2 Busines s Office s 14

f” 2b. Area is princip all y:

White I Black 2 Other ethnic 2 21-

3. Recruiting Office Located In:

Post office I A storefron t In an outdoor 22-
Othe r Federal Government bu il d ing shopp ing center 6
State or local Governme-i t building .. .3 Other storefront (not m~ 1l
Office bu i lding 14 or Shopping center) 7
A storefron t in an enclosed mal l 5 Other (SPECIFY)

________________________________________8

14. Recrui ting office located on:

Stree t leve l 1 23—
us Above Street leve l .. ..2

Below street level... .3

5a. V is i b i l i t y :  (RECORD AS MANY AS APPLY)

Actua l office can be seen from
st reet/outside I __ .. , SKIP TO Q6a 24-

Recuit ing si gn can be seen
from Street 2 ~~~~~~~ ASK Q5b

— Neither sign nor office can be
seen from street 3_ ~—~ 

SKIP  TO Q6a

Sb. Sign is:

t- , ,  ~, , —
I ~ rn~ ,.acu $~t~t ~~..

us - -_________ _______ —us 

us_us 

~~~ ~~~~~~~~~~~~~~~~~~~~~~ -us=.-- -—us-— -—-—-’-~--- us -’-~- - - - us 
~~~~~~~~~~~~~~~~~~~~~~~~
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6a. Visibility: What other servic e recruiting offices are visible? (RECORD AS
- ‘:: ,ir~ 

MANY AS APPLY)

Air Force I M a r i n e  Corps 3
Army 2 Navy 14

6b. (For each office v s b l e  in Q6a.) s it the same office area or down the h~fl I ?
(RECORD AS MANY tn. t~PPLY )

Air Fo-ce I fl ar ine Corps 3 27u s

Ar y 2 Navy 14

6c. What othe r ‘ ~rvi us e recruiting off i ces are not v i s i b l e  f rom t h i s  office ,
bu t are 1o .~ted ~-j i th j n 100 yards? (RE_ORD AS MANY AS APPLY)

A i lorce I nar ine Corps 3 2~~
us

A i i y 2 Navy Li

7. Parking :

Parking close to f ron t door 1 29-
Parking w i t h i n  100 yards 2
P a r k i n g  further away than 100 yards ..3

8. Telephones :

f’ How many different ntj thcrs? 
_________ 3 0-

How many individu al telep hones? # 
— 3 1-

9. Staff assigned to o’fce :

Supervisory (Not Production Recruiters) # 32-
Secretary or C le r i ca l  33-
Production Recruiters in Tota l #

u s __  

14

What is the rank and grade of each production recruiter?

________ 35- ________ 38- ________ 4 1- 1414-

_________ 3 6—  _________ 39- _________ 42-

________ 
37.. ________ 40- ________ 

14 3 -

Production Recru i ters in Office Today #
______ 

45-

10. Proportion of an average week production recruiter spends:

In  o f f i c e  
_____

% (46-147)

i n various h i gh schools 
_____

% (48-149)

in applicants homes 
_____

% (50-5!)

Other (SPECIFY) - 
-

— _____% ( 52 - 53)
_____

~~ 

( 5 4 - 55)
_ _ _ _ _ _ _ _ _ _  

_ _* 

us~~~~~~usus
- 
~~~~ u s _ u sus~us~~~~ -
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Pdk 522
August 75 - 3 -

II. Pedestrian Traffic Count : (Count of males 13 to app roximately 50 years
of age)

(Traffic check is made by door f office is on th~ Stree t or i n  a mal l .
Otherwise if office is not visib l e from the street or mail w a l k w a y  the
traffic check i t to be made by the recru i ti ng office sign . )

Check traffic Juring the X ’d times below :

# MALES

(X ) 10:00 a.m. to 
~O :lO a.m .

— —  (56-58)

C X )  12: 10 o.m . to 12:20 p.m . 
— (59-61)

(X )  2:50 p.m . to 3:00 p .m. 
_______  (62-614)

(X
~~ 

4:30 p.m. to 4:40 p .m . 
_ _ _ _ _ _  (65-67)

For O f f i c e  use on l y:

Month of: 
_____________________ 

(68-69)

Nunther Assi gned : 
______________ (70-71)

Number Achieve d: 
______________ 

(72-73)

IFIr e us_us us~~’ us u s u s u s _ _ ‘ _ _  
~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~
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de Kadt Marketing & Research , Inc PdK 5~ 2
12 Havemeyer Place Sep t .7 5
GreenwIch , Conn . 06830

SERV ICE: Air Force I I-

-~~~~ 
Army 2
Marine Corps 3
Navy 14

R E C R U I T I N G  O F F I C E  INFORMAT I ON SHEET
- -

~~~~~ L i -
MARKET: 3- HOA STAT ION ID: 

— 
5-

ADDRESS :________________________________________ TELEPHONE :____________________

I NTERV I EW ER :_____ ________________________________DATE : (6-9)

TIME OFFICE OPE~ ~: (10—1 3) TIME OFFICE CLOSES: _____________(14-i

(Skip 15-5
1 . Pedes trian Traffic Count: (Count of ma l es 13 to approx i mately 50 years

of age)

(Traffic check is to be made outsIde door that is the main entrance to the
recru iting office . If the office is in the s t reet  or in a mall , you will
be standing outside . If office does not open ou~ into street/mal l , you

-
; w i l l  be standing In a hallway . Check should be made right by the dc.or.)

Check traff ic during the X’d time s below :

# MALES

C ) 10:00 a.m. to 10:10 a.m. 
________ 

(56-58)

( ) 12 :10 p.m. to 12:20 p.m. 
________ 

(59-61)

( ) 2:50 p.m. to 3:00 p.m. 
________ 

(62-61+)

( ) 4:30 p.m. to 4:140 p.m. 
________ 

(65-67)

usus~~usus - us 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~ -- 
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Pdk 522
Aug. 75

CENTRAC TELEPHONE AU DIT F ORM QUESTIONNAIRE

Good morning. May I speak to: (PRODUCTION RECRUITER ’S NAF-tE)? 
us

(INTERVIEWER: IF NE1THEt~ PRODUCTION RECRUITER NOR ALTERNATE AVAILABLE , ASK TO
SPEAK WITH THE “OFFICER-IN-CHARGE ” .)

Qi I’m calling from Hal fy , Overholser & Assoc ia tes  to obtain the totals from the
audit forms filled ‘,ut yesterday . Do you have these forms in fron t of you?
(ALLOW OFFICER TIMt. TO GET FORM).

Q2 Let ’s start with the top of the form just to verify the information I have on
my copy . This Is the (READ BRANCH OF SERVICE FROM FORM) recruiting station
at (READ ADDRESS).

Q3 Yesterday was a (DAY OF THE WEEK). What time does the recruiting office open
on (SAME DAY OF W EEK AS AU VE)T (WRITE-IN UNDE R “TIME OFFICE OPENS’ , 1I IEN ASK:)
And what tfme does It close on (SAME DAY OF WEEK)? (WRITE-IN UNDE R “TiME OFFICE
CLOSES”).

Q4 Approximately what time did you start the audit yesterday? (RECORD ON FORM).
And , when did the audit end? (RECORD ON FORM).

“ c
’ Now , I need your column totals hour by hour. Let’s take each time period and read

the totals starting from left to ri ght . Firs t , lookin g under the telephone
inquiries column . How many potential male applicants do you have in the 1st contact
column for 1 0-11 o ’clock? (RECORD ON AUDIT FORM. CONTINUE TAKING TOTALS ACROSS FOR
THIS HOUR. THEN PROCEED TO NEXT HOUR AND REPEAT PROCEDURE ACROSS . CONTINUE UNTIL
YOU HAVE AN ENTRY ~N EACH COLUMN FOR EACH HOUR. THEN, ASK FOR “TOTAL ” FIGURES FOR
ALL COLU1?~S. )

INTERVIEWE R NOrES: Before clo~I j~~Eii~~ call wi th the officer check the audit
form to see that all columns to tal 

~~~~~ us :

1. You have entered time office opens/closes - -  time audit started , ended .

2. Under “Telephone Inquiries ” column the f i gure en tere d for “TOTAL TELEPHONE ”
is equal to sum of “1st contact” p lus “repeat contact” column s.

And , under “Walk - in ” columns the figure ente red for “TOTAL WALK -in ” is equal
to “1st contact” + “appo intmen t ” + “other repeat contact” columns.
If any totals do not agree , ask the recruiter to review it w i th you . It w i ll
be much s im p l er to correct an y discrepancies while you have him on the phone ,
than to cal l  him back.

6 (READ:) One fi nal question . Sometime in the next week or so we will be calling you
for another “AUDIT DAY ” . Do you have enough extra cop ies of the audi t form
left or should I mail you some more? (If need more,write-in on aud it form
requis ition sheet).

Thank officer for his time and cooperation .
(Please put your in i tia l s in the l ower ri ght-hand corner of audi t form . )

~~~~~ -~ --- us.us us ~~~~~~~~~~~~~~~~~~~~~~~~~ _ _ _ _ _  u s u s u s u s~’ us~ us 
us~~~~~_ u s u s u s -  us1~ us usSJ usus us~~~~~~~. - 
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Pdk 522
A~~9. 75

CEN TRAC TELEPHONE REMINDER FORM
r

Good morning. May I please speak to: (PRO [)IJCTION_RECRU ITER’S NAME )?
(Interviewer: If nei ther production rec,~i~Tt~ - nor alternate ~ va iTable ,
ask to speak with the “O’ficer-In-Charge”).

(WRITE IN NAME/RANK OF OFFICER ALERTED: 
__________________

j I’m calling from Nal~y, Overholser & Asso ciates . And , I want to aler t you to
the fact that today i s AUDIT DAY .

‘
4 You will recall that one of our researchers visite d you recently and left you

some Telephone Audit Forms . Do you have blank copies of these forms in fron t
of you? (ALLOW NCO TIME TO FIND FORMS).

You should distribute a copy of this audit form to each production recruiter
on duty In-the-office today. From approximatel y the t ime of this phon e ca l l
until 1700 hourz or closing time today, whichever comes sooner , your production
recruiters should use these forms to keep track of all in-coming phone
applications and walk-in applications . At the end of the day , a l l  product ion
recruiters should turn -in their worksheets to you so that you can total  a l l
their sheets together and prepare one “MASTER” record of totals to read to me
when I phone tomorrow morning. (Monday morning If today is Friday).

Thank you again for your hel p.

‘

~~~~

. INTERVIEWER: WRITE IN TIME PHONE CALL ENDED:_

(NOTES t IF AMY)____________________________________________________

F

us

- 

* USE THESE LINES TO WRITE IN ANY COMMENTS THE NCO MAKES THAT WILL HELP THE

us 

INTERVIEWER AT THE TIME SHE CALLS FOR TOTALS TOMORROW .

INTERVIEWER: Staple this to the back of the station ’s audit form.

us - u s -~ us-- -~~~~~~~~~~~~ - - -~~~~~~—-- ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~ 
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