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N INTRODUCTION

[/
“2R

This report covers the tenth wave of the Youth Attitude
Tracking Study. The rationale for conducting this study as well
as the suryvey design and objectives are described in the Intro-
duction to the report of the first wave (Fall 1975). For the

¢ ﬂ reader's convenience, the following comments about the study's
ﬂ; g background and objectives are reprinted from that report.
-
3

- Background and Objectives
‘:j,q
;; N There are a number of factors that are related to a young
ia - man's decision to enlist in a military service. Factors such
;; i as national unemployment and regional cultural environments can
el have a strong bearing upon enlistment. Other factors related
Ex‘g to enlistment behavior include youth's general attitudes éoncerning
32 military service and their awareness of the opportunities

provided by the services. These factors, especially awareness,

'Qj are influenced largely by promotion and advertising as well as
'§$:ﬁ the many activities of service recruiters. Youth's attitudes

ﬁq e and awareness also reflect the impact of various other influencers,
k“! such as their peers, parents and family, teachers, coaches,

o T counselors, and ex-servicemen.

R I

‘}l{f General attitudes concerning military service can change over
f:,v time partially because the potential market of 16 to 21 year old
iﬁlﬁ youth changes every year as new youth enter and older ones leave
?§ this age bracket. The outcome of recruiting efforts can be influ-
f d enced by altering military service attributes such as salaries,
o bonuses, training options, length of service, and so on. The
5i‘QZ military services can also directly influence the propensity to
»: - serve through increasing awareness of these attributes and by

H improving attitudes by means of promotion, advertising and

- recruiter efforts. Indirectly, improved awareness and attitudes
iﬁ-ﬂ can also be achieved by improving the awareness and attitudes of

] the influencers of potential enlistment prospects.
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In order to compete effectively in the youth labor market,

the Department of Defense has a ccntinuing need to obtain current
attitudinal information concerning the nation's youth. The
principal purpose of this survey, therefore, is to provide the
Department and the services with valid, timely, and actionable
data concerning the male youth labor market on a continuing semi-
annual tracking basis. This survey deals with propensity to serve
in the military; effectiveness of advertising and recruiting
efforts; impact of influencers; importance and achievability of
certain attributes; and characterizations of youth by such factors

as their demographics.

The information gathered in each of the 10 waves of this
study has three fundamental objectives. The first objective
is to gather information that has common utility for all the

military services.

Secondly, 26 special recruiting areas have been isolated
throughout the country so that special analyses can be performed
on each of them. These areas, referred to as Tracking Areas,
comprise one or more geographic units of each of the services:
Recruiting Detachments or Squadrons (Air Force), District
Recruiting Commands (Army), Recruiting Stations (Marine Corps),
and Recruiting Districts (Navy). Each service is able to track
the study variables over time within actionable geographic areas

defined by recruiting boundaries of each service.

Thirdly, the study is designed to provide observations over
time so that changes in attitudes and behavior can be detectecd and

appraised, and recruiting strategies modified accordingly.

Study Design

As in each of the previous waves, the survey sample included
16 to 21 year-old males who do not have prior or current military

involvement and who are not beyond their second year of college.

In the Spring 1980 wave, a total of 5,217 interviews were completed.

................
.....................
.........................................
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The survey employed telephone interviewing. Respondents

" were selected on the basis of randomly-generated telephone numbers.

P
i_n'_A'_l_‘.l'_l.' )

! Approximately 200 interviews were completed in each of the 26
~ tracking areas. These geographic areas account for 100% of the
. "military available" male population in the ccntinental U.S. Thus,

the study provides statistically valid samples for each tracking

L .

area and allows computation of total U.S. estimates.

y |
W
2 40X

The 26 tracking areas are as follows:

New York City

N Albany/Buffalo

- Harrisburg

N Washington, D.C.

L Florida

o Alabama/Mississippi/Tennessee

N ohio

. Michigan/Indiana

i Chicago
Minnesota/Nebraska/North Dakota/South Dakota
Texas

Scuthern California/Arizona

Northern California

Philadelphia
5 Boston
“a Pittsburgh
& Richmond/North Carolina

e
o

South Carolina/Georgia

New Orleans

"5

Arkansas

Kentucky

Des Moines

Wisconsin

New Mexico/Colorado/Wyoming

Washington/Oregon

Kansas City/Oklahoma
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In the first tw~ waves 0f the study (Fall 1975 and Spring

]
O,

ﬂf} 1976 !l._wever, only the first 13 tracking areas (New York City to
t Northern California) were studied inaependently. The remainder of
o the country was treated as one area and was referred to as "balance

rﬁ. of the country."

Detailed tabulations referred to in this report are given
b in five volumes. Volumes 1 and 2, which constitute most of the
analyses reported in this study, contain both Spring 1979 and
#f Spring 1980 data for those gquestions which w2re the same in both

§ waves. The five volumes of tabulaticns are as follows:

% Volume 1: By Individual Tracking Area

Volume 2: By Enlistment Propensity Toward Active .ty 1n
the Air Force, Army, Marine Corps, Navy and Toatt
Guard

r ‘ LA
et

Volume 3: By Schooling Status and Grades in H#Hiqg:r Sonosl

PR
l.l-l."

o _a

Volume 4: By Age, Race and Quality Groups

-

]
L4
L
_adi A PP SN | Y pu SN BN\ Bl —i P WOy Y

€
.. ’,
B
Rt

Volume 5: By Enlistment Propensity Toward Reserves and the

fiz National Guard and by Pro-Military Index ]
]
T

: The interviewing for this wave took place between March 31, ?
Y 1980 and May 9, 1980. ]
= 1
j? Content of the Interview .
ig The interview focused on the following areas of information: b

(1) Respondent demographics

t
)
Ads2 s

- Age
ZS? e Marital status 1
o ® Racial/ethnic affiliation E
® Education
e Employment J

(2) Propensity to enlist in the military and stated _
reasons against enlisting 3

D I
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(3) Nature and outcome of recruiter contact

(4) Information-seeking activities about enlistment
involving self, recruiters, and other influencers

(5) Conversations with certain influencers about
serving in the military

(6) Perceived attitudes of certain influencers toward
serving in the military

(7) Assessment of the importance of job characteristics
and their perceived attainability in the military

(8) Assessment of advertising recall and slogan identi-
fication

(9) Attitudes toward draft registration

(10) Effect of various incentives on enlistment propensity

The study design permits the inclusion of new elements and
the deletion or modification of others from time to time, as the
information needs of the Department of Defense and the services

change. The current survey has several such changes.

The following question appearing in the previous (Fall 1979)
wave was deleted: awareness and understanding of the Delayed
Entry Program. The list of job characteristics was modified by
replacing "doing challenging work" and "being able to make your
own decisions on the job" with two attributes examined in previous
waves: "doing something for your country" and "adventure and
excitement."

The gquestion pertaining to the relative effect on enlistment

propensity of increases and changes in the bonus policy was modified |
to include one additional characteristic: "“you can select your {
place of assignment." At the same time, guestions concerning th- 3
following issues were added: awareness of enlistment bonus;
awareness of starting monthly pay and relative effect of current
pay level on enlistment propensity; perceived need for a draft

registration; and reasons for not wanting to enlist.
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fk Analytic Comments ;
IR

(t The following important analytic comments are reprinted from !
E%f previous reports.

2R |
ﬁ{ In such a large study, many results are likely to appear which

' are due sclely to chance or sampling variance. In oxder to minimize
E# the effect of such spurious findings, this report delineates those !
$§ results which are unlikely to be due to chance or sample idiosyn-

‘EQ crasies. Specifically, when the report indicates that a finding 1
f " is significant, this means that there is less than a five percent

-if likelihood that such a result would occur solely due to chance.

K

N2 '

o0 The use of stratified sampling in this study necessitates

;:5 that respondents be weighted unequally. Accordingly, it is not

35 correct to assess standard errors by methods which would be

j;: appropriate with unweighted data. When the correct procedures

i are applied, standard errors average 1l0% greater than those ‘
st obtained by applying the procedures ordinarily used with unweighted
‘E: data. Hence critical values for statistical significance were

:?5 adjusted upwards by 10% in tests of significance on the national

. sample (See Appendix I).

b

5} Finally, the primary focus of the analysis is Spring-to-Spring
;si changes in key measures. Nevertheless, the reader should review

i the previous nine reports in order to understand the pattern of

i; the data over the full 4% year period in which this study has been

‘2; conducted.
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EXECUTIVE SUMMARY

Introduction

This is a report of the tenth wave (Spring 1980) of the
Youth Attitude Tracking Study. This study was initiated in
Fall 1975 and is a cross-sectional tracking of youth attitudes,
perceptions, and behavior with respect to serving in the
military. The attitudinal and behavioral data discussed in this
report are based on 5,217 randomly selected males between the
ages of 16 and 21. As in each wave, the data were collected in
an approximately 30 minute telephone interview. The sample was
stratified in terms of 26 geographical areas (tracking areas)
encompassing the Continental U.S. Approximately 200 interviews
were conducted in each area.

Major Conclusions of the Study

The Spring 1980 wave marks a significant reversal of the
downward trend in propensity observed across the first eight
waves of the study (Fall 1975 to Spring 1979). Reported
positive propensity for each of the active duty services
increased significantly from Spring 1979, reaching the highest
levels recorded in the past three to four years.

Throughout this series of studies, fluctuations in pro-
pensity have been explained in terms of changes in reported
employment and job market perceptions. The Spring 1980 data
support this relationship. The increase in propensity figures

parallels significant year-to-year declines in the level of

reported employment and significant year-to-year increases in the
proportion of young men who express pessimism about finding i

. .'J!!. ISR 400\
:l: .._ , :. n“‘.
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’

employment in their areas. Hence, the current recession
:c! economy may help the services to meet their manpower needs.

The Spring 1980 wave also reveals a significant positive

shift in the perceptions and attitudes of 16 to 21 year old
males as a group towards a draft registration.

National Trends in Propensity

In the present wave, 32.8% of the respondents expressed )
positive propensity for one or more of the active duty services.
This is not only a significant increase from Spring 1979 (27.0%),
but is also the highest level of this figure recorded in the

AL

ten waves of the study. Unaided mention of plans to enter

.k

military service also increased significantly from year to year
(4.2% vs. 5.8%). This statistic is based on asking respondents

what they think they might be doing in the next several years.

A% i)

The propensity data for the five Spring waves are summarized

below. The services are rank ordered in terms of expressed pro- .

pensity. This order has remained constant across the ten waves
of the study.

National Trends in Propensity

A

s A

Percent
Spring '79- | Change
Spring Spring Spring Spring Spring Spring '80 Spring '76-
*76 *77 *78 '79 ' 80 Difference* | Spring 'BO**
% % % % % L3
Air Force 17.5 15.7 17.0 14.1 18.3 +4.2 +4.6%
Navy 16.4 15.2 15.2 13.5 15.8 +2.3 -3.6%
Army 13.1 11.8 12.4 11.2 14.5 +3.3 +10.7% 4

Marine Corps 11.8 10.7 11.4 9.6 12.1 +2.5 +2.5%

L W

[

L 1.1

. on
U

Any Active
Duty Service 24.8 29.6 31.1 27.0 32.8 +5.8 32.2% .

LI R N 3
PR

2 PLC P
LI | P S S U
. IR
e .

TR I TR

5

* The differences shown for each service are statistically significant at the
.95 level of confidence. . P

DDy
A
[ T ]

Lo ”

** Represents the Spring '76 - Spring '80 difference as a percentage of the
Spring '76 figure.
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In each wave of this study, a number of behavioral, per-
ceptual, and demographic variables have discriminated between
individuals who express positive propensity and those who
express negative propensity. These variables have helped to
explain, in part, the observed changes in propensity. While
positive propensity increased significantly from Spring 1979,
most of these variables remained unchanged. The following
key variables, however, showed significant changes from Spring
1979.

Increased Significantly Decreased Significantly

® Talked with girlfriend/ ® Took military aptitude
wife about enlisting test in high school

® Mothers perceived to be ® Reported employment

in favor of enlisting

® Reported school attendance

Differences by Tracking Areas

As in previous waves, the Southern states continue to be
the strongest recruiting markets. The following tracking area
appears to be particularly good for the services: South
Carolina/Georgia. The .seakest tracking areas, on the other
hand, appear to be in the industrial northern markets, especially
New York City. In general there has been little change in the
strong and weak tracking areas over time.

Attitudes and Perceptions with Respect to Job Characteristics

For the military services to compete with other public
and private employment sectors in the economy, it is essential
that the "military job" be perceived as encompassing valued job
attributes. Accordingly, this study has tracked the value 16
to 21 year old males attach to certain job characteristics and

their perceptions with respect to where these job characteristics
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can be more readily realized; in military service or in a
civilian job. The results of these questions are summarized

below.
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Positive propensity men value these job attributes most:

c
PSS

Enjoy your job

Good income
Job security
Teaches valuable trade/skill

Opportunity for good family life

Developing your potential

but, they perceive the following job attributes to be more

achievable in a civilian job:

e Enjoy your job
[ Good income

° Opportunity for good family life

These three attributes represent advertising and recruiting

opportunities for the services.

Negative propensity men value these job attributes the most:

Enjoy your job

Good incone

Job security

Developing your potential
Opportunity for good family life

Employer treats you well

and they perceive all but "job security" to be more achievable

R . RN

in a civilian job. Communications that address the above six

¢
W

.
[N

attributes would help to increase the appeal of military service

among negative propensity men.
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Active Duty Positive Propensity Respondents Target Market Profile

The demographic, attitudinal, and behavioral profile of the
positive propensity individual has not changed since the first
wave of this study. ile can be described in contrast to his

negative propensity peers, as:

® Younger

° More likely to be non-white

° More likely to be unemployed
) Less educated

° Having a less educated father

° Having lower values on the Quality Index (a
measure of educational ability)

° Believing that the military is relatively
more likely tc enable him to achieve
certain job characteristics

® Feeling more favorable about enlisting
after talking to a service recruiter

°® Having had recruiter contact

® Having sought information about the
military by mail or by phone

° Having discussed entering the military with
parents, friends, or teachers/guidance counselors

° Feeling relatives and friends support
his joining the service

® Having positive propensity for more
than one service

) Having taken an aptitude or career guidance test
in high school given by the Armed Services

' More motivated to enlist should any of the
following be offered: educational assistance,
starting pay increases, cash bonus increasecs.
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“ The findings from this series of studies suggest that the

four active duty services appear to be drawing from a common
pool of military available males, rather than from distinct
segments of this population. That is, they are attracting a
group of men whose demographics, perceptiors and attitudes are
fairly similar. In many cases they are appcaling to the same
individuals. This is reflected in the fact that over one-half
of the positive propensity individuals in each wave of this

study express positive propensity for two or more services.

These findings suggest, therefore, that the enlistment
decision is at least a two-step process. First the individual
decides upon the military and then chooses among the different
services. This is comparable to the classic marketing paradigm
where the consumer chooses to buy the product and then chooses
among alternative brands.

Advertising Awareness

During the three-year period in which advertising aware-
ness data have been collected, awareness of service advertising
has increased significantly for each source of recruitment
advertising. Three years ago, approximately one-in-two re-
spondents expressed awareness of service advertising. Presently,

this proportion ranges from two-thirds to four-out-of-five

;ff; respondents. While the increases in awareness for each adver-
- tising source have been substantial, the Army has experienced
A by far the largest increase (+ 44%).

0.

rfl' The advertising awareness data are summarized below:
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Percent Aware of Advertising by Source
Percent
Spring '79- | Change*
Advertising Spring Fall Spring Fall Spring Fall Spring Spring ‘&0 Spring '77-
Source '77 '77 ‘78 '78 *79 '79 ' 30 Difference Spring '80**
% 5 3 32 3 3 % 3
Army 56.0 64 .4 66.3 70.4 74.0 73.1 8u.8 +o, 8% +14%
Navy 55.3 62.0 58.1 63.9 71.5 73.6 70.3 -1.2 +27%
Marine Corps 52.1 63.0 59.9 65.1 66.0 69.6 70.6 +1.6% +36%
Air Force 49.2 59.1 54.8 60.3 62.2 65.0 6.6 +4.4 +35%
Joint Services -- - -- 53.1 66.2 62.0 68.5 +2.3 +29% kx>

* The differences shown are statistically significant at the .95 level of contidence.
** Represents the Spring .'77 - Spring '80 difference as a percentage of the Spring '77 figure

*** Represents the Fall '78 - Spring '80 difference as a percentage of the Fall '7& figure,
since no data were collected prior to Fall '78.

The nature of the most memorable advertising messages has
changed over time. Messages about educational benefits and
learning a trade are becoming more dominant advertising themes,
as measured by service advertising awareness. The fact that
target market men value job characteristics that pertain to
improving oneself suggests that this change in copy recall is

a positive trend.

Attitudes Toward Enlistment Incentives

This study examined potential changes in three enlistment

incentives:

) Educational assistance (eliminating
monthly contribution by enlistees)

°® Increases in current monthly starting
pay ($50, $100, $200)

° Changes in the current bonus policy
($4,000 and $5,000, each where the
recruit can select the place of assignnoent;
$3,000, $4,000, $5,000, cach where the re-
cruit cannot select the nlace of assiqgnment)

9
S T S P S
PR SRR PRSP S VY T T T



r'.."",'""_-‘ T Ty WYy oy MARREAAC G4~ 2 AU BRGNSt i B A il Red SO YA I I I AN AR AL RN RN S S S

!'o' |
#;ﬁ_ Page 16

Respondents were asked three questions abcut these

incentives:

® Awareness of current offer

® Likelihood of enlisting given availability
of current offer

® Likelihood of enlisting given availability

of proposed changes in current offer

The information on incentives gathered in this study
provides the services with guidance in addressing three key

recruiting strategy issues:

® What are perceptions of the curvent offer

® Which incentives are likely to be most
effective

® Whether proposed changes in current
incentives are warranted

1. Perceptions of Current Offer

Awareness of cash bonuses and current monthly starting pay

appears to be poor. Few young men knew that the services offer

cash bonuses. Moreover, they greatly underestimate the current

level of botk cash bonuses and monthly starting pay. On the
ﬁ;f other hand, awareness of the fact that the services offer educa- |
. tional benefits is quite high. Despite this high level of

QfL: awareness, a substantial proportion of respondents indicated

that they would be more likely to consider enlisting given the
availability of educational assistance benefits in general,

] when made aware of the specifics of the current offer. This

suggests that providina information about the content of the

g current educational assistance offer may be an effective rcruit-

ing strategy.
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2. Most Effective Incentives

Both the current and modified versions of educational
assistance and cash bonuses investigated here produce more of a
positive impact on enlistment intentions than do the current
and increased levels of starting pay. While both educational
assistance and cash bonuses appeal to a substantial proportion
of negative propensity males, their greatest appeal is to youth

for whom the military is already attractive:

® the youngest
o the least educated
e those with average to below-average

educational abilities

3. Whether Changes are Warranted

Changes in educational assistance and cash bonuses investi-
gated in this study do not appear to be warranted. The proposed
changes in these two incentives produce no more of a positive
impact on enlistment intentions than do the current offer for
each of these incentives, when respondents are made aware of

both the current offers and changes.

Compared to the current offer, increases in monthly start-
ing pay of $100 and $200 result in larger proportions of young
men indicating that they would be more likely to consider T

enlisting given the availability of these higher levels of pay.
) While this might suggest that a pay increase of at least $100 a
:5jf month is warranted, the fact that this incentive appears to be
less attractive to young men than either educational assistan-e
or cash bonuses might make this less effective than increasin:
awareness of the current educational assistance and cash bonus

offers.
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By way of summary, the data suggest that the increases in
educational assistance and cash bonuses investigated here appear
to have less of an effect on enlistment intentions than does
increasing awareness of the current offers for each of these
incentives. This suggests that the first priority should be

given to addressing this awareness issue.

Draft Registration Attitudes

Since the Spring 1979 wave, respondents have been asked
a series of questions with respect to their perceptions re-
garding the need for a draft registration, the degree to which
they favor or oppose registration, and the relative effect of
a draft registration on their enlistment intentions. Inter-
%? viewing for the current wave was concluded just prior to the

Ei President's State-of-the~-Union address.

- There appears to have been a significant positive shift
‘ in the perceptions and attitudes of 16 to 21 year old males as

a group towards a draft registration. Significant wave-to-

h
F! wave increases occurred with respect to the proportion of 16
r to 21 year old males who:

¥

° Perceive a need for a draft registration

F ° Favor a draft registration

o Would be more likely to consider enlisting
if there was a draft registration

t; Relative to others in the survey sample, the registration-
h: related perceptions and attitudes of negative propensity youth,
35 older individuals and those who have attained a higher level of
i; education are less favorable. Nevertheless, the perceptions

ol and attitudes of these individuals also have shifted in a

i; positive direction in the last six months.
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*‘! Recruitment Strategy Implications

- Beginning with the Spring 1979 wave ot this study, the

findings have been discussed in terms of recrultment strategy

i implications. These have been discussed under the following
-

headings:

° Perceptions of services

- I
[ ]

4

Indirect communications !
[

® Job placement !
4

® Recruiter contact and aptitude testing in schools

b
P
L.
L-
L
L -

® Enlistment incentives !

The strateyies discussed in the previous reports are still

relevant. Those pertaining to perceptions of services have ]

been discussed earlier. With respect to indirect communications,
the data again suggest that the services should direct attention
to the role that parents and friends play in the enlistment

decision-making process.

The remaining three areas of implications warrant further

comment.

1. Job Placement

S

e 2

The predominant motivation for enlisting appears to be a

L S B0 e
AERENE
N

:

Land
LN

desire to use the military experience as a stepping-stone to a

[

E desirable civilian job. It is for this reason that the appeal
- oy . .

A of military service is greatest among those who are the least
. employable in the civilian sector. The services must avoil

o’

o the image of the military as the "iast alternative" and create

. A = m w2 2 4 Au

» ). an image of military service as the equal of alternative job
opportunities. This may require more than changes in recruilting
communications. It may be necessary to modify current pelicies

to:
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® Provide volunteers with more opportunities to
assume military jobs that are similar to the
kinds of jobs they desire

e A

. Allow greater oprortunities for individcuals
to select their place of assignment

Given the apparent dynamics of enlistment propensity, the
hfi current recession economy may provide the services with a

f!j greater opportunity to attract more qualified individuals who
3 now may not be able to find satisfactory employment in the

o civilian labor market.

fﬁﬁ 2, Recruiter Contact and Aptitude Testing In Schools i

There are a number of important factors in the recruiti-g h
o environment that the services cam directly influence. Among
;if these factors are recruiter contact and aptitude testing in
:. schools. Until the présent wave, reported recruiter contact
with each service exhibited a downward trend. With the Spring 1

jf‘ 1980 wave, this downward trend, at least for the moment, has ;

leveled off. However, the reported level of taking the ASVAB

in schools continues to decline significantly. This figure has
dropped approximately 30% from Fall 1975 to Spring 1980. As
stated in the Fall 1979 report, the services should be attempting

to understand this decline and take steps to correct it.

3. Enlistment Incentives )

rev
LA

Prior to making any changes in educational assistance, 4

monthly starting pay, and cash bonuses, the services should

e
. .
3 Bl
..‘
.«
o
.
.

initiate efforts to increase awareness of the specifics of the N
current offer for each of these incentives, especially cash

»

NN
v

bonuses and educational assistance. The imnact on conlistment

Ade o &

.- intentions of increasing awareness is likely to be equivalent to

e that which would be generated by most of the proposed changes in

ﬁ;- these incentives investigated here. Althouqgh its impact on
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q* enlistment intentions may be less than that generated by cash

bonuses and educational assistance, special attention also

should be given to increasing the awareness of the current

VY WYY YT
LY, AR

level of starting pay.

Finally, the services should give serious consideration
to allowing more recruits to choose their place of assignment
as an enlistment incentive. Whether or not coupled with
another incentive (e.g., cash bonus), it appears to be very

appealing to 16 to 21 year old males.
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SECTION I

National Trends - Spring 1979 to Spring 1980

The criterion measure in this study is the rated likelihood
of serving on active duty in each of the four military services.
This measure is referred to as enlistment opropensity and is
categorized as either being positive or negative. 1In Section I,
changes in propensity and the variables that are related to
enlistment propensity are examined. The principal time frame for
the analysis is Spring 1980. Key national data from the previous
nine waves, however, also are presented in order to examine the

pattern of these data over time.

The data discussed in Section I are based on total U.S. data
obtained from the 26 tracking areas. The data are weighted. The
rationale for weighting the data as well as the procedure used
are described in Appendix III. The sampling plan is described in

more detail in Appendix II.

.



T first are asked how likely they would be to serve in the military
oy in the next few years. The question then is repeated for each of
2{ the four active duty services plus the National Guard, Reserves
3 . . . .
,f' and Coast Guard. A 4-point scale of likelihood is used. Respon-
o dents were classified into either having positive propensity or
3 . negative propensity based on answering the question as follows:
oy
)
O Definitely
V. . Positive Propensity
o Probably
~ o
LAY
&}z
X
- Probably not
4
2 Definitely not » Negative Propensity
l:*
No answer
.ﬂ:‘: ] . .
‘o Throughout this series of reports reference is made to
o positive and negative propensity respondents, specifically, the
Ao
A sample of respondents is segmented into these two groups. Those
;: in the positive propensity group are individuals who indicated
Qﬁ‘ positive propensity for one or more of the four active duty
4 . . ] .
:;; services. The negative propensity group is comprised of young
'3' men who indicated negative propensity for all four active duty
S services.
g
s
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1.1 - Definition of Propensity

Propensity is an attitudinal measure which summarizes the
degree to which young men are predisposed to joining the military

Propensity is operationally defined as follows: Respondents

"
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1.2 - Changes in Propensity: Spring 1979 to Spring 1980

In the Spring 1980 wave, 32.8% of the respondents inter-
viewed expressed positive propensity for one or more active duty
services. This is a statistically significant increase from
Spring 1979 at which time the figure was 27.0%. Over time the
ratio of respondents who express positive propensity for any
active duty service has been approximately one-in-four to one-
in-three. The current figure is the highest recorded in the 10
waves of the study.

Positive propensity for each of the four active duty
services also increased significantly from Spring 1979 to Spring 1960.
As Figure 1.1 shows, the Air Force (+4.2 percentage points) and
the Army (+3.3 percentage points) registered the highest year-

to-year increases.

Unaided mention of plans to enter military service (i.e.,
Pro-Military Index) also increased significantly from Spring
1979 to Spring 1980 (4.2% vs. 5.8%). The index is based on
asking respondents what they think they might be doing during
the next few years. 1In each wave of the study, fluctuations in
the Pro-Military Index have paralleled changes in reported
positive propensity. The correspondence between these two
attitudinal measures of enlistment intentions appears to be
continuing (see Figure 1l.2).

The positive propensity data for each service and the Pro-
Military Index data recorded in each of the 10 waves of this
study are summarized in Table 1.1. The table shows that the
current propensity figures for each service are at the highest
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FIGURE 1.1

POSITIVE PROPENSITY TO SERVE IN SPECIFIC SERVICES
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‘{:; UNAIDED MENTION OF MILITARY SERVICE
AMONG PLANS FOR THE NEXT FEW YEARS

: s

Spring

e '79-'80 Statistically

~ )4 Change Significant
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~ levels recorded in the last three to four years. These data
. indicate a reversal of the downward trend in propensity observed
;:. across the first eight waves of the study (Fall 1975 to Spring
; ~ 1979). By the previous wave (Fall 1979), the downturn in

- positive propensity appeared to have leveled off. The reasons
\. for this dramatic turnaround in propensity are examined later in
*: this section.

e

A . . .

- As in each wave of this study, the Air Force and Navy have
{.3, the highest levels of propensity. The Army and Marine Corps
iifﬁ follow in order. Finally, since the first wave of the tracking
% . study, all four active duty services have shown similar wave-to-
.’ wave patterns of change with respect to propensity. The Spring
% 1980 wave is no exception.

d
%
o

YN
SR

1Y

(I §

ol

el

..
«
5

B2 2050% %
.'.l’

(Y]

..-
et
-l l‘.‘

7 A 2% DV N

-
-'l

3

I I U I R R S SRR Y Wy B T e, F T R
A O SR A B Y e -, - Ty R S SR, R O

EURE NS
-

O R K




e

Page 30

e
.
PP ]

S
ﬁ‘
e

“ 1.3 - Reasons for Not Enlisting in the Military

it
;oo

While positive propensity individuals may represent the
primary target market for recruiting efforts, the negative
< propensity group of young men also may offer some recruiting

—
;2 s )

potential. "Reaching” this group, however, requires an under-
\ standing of the attitudes underlying their negative propensity.
:I Accordingly, negative propensity respondents in the Spring 1980
wave were asked their reasons for not wanting to serve in the

military. This is the first time such a question has been posed

3
:
1

g to respondents. By asking this question in future waves of this
d

‘Q study, the Defense Department and the services will be able to

1

!f track changes in these attitudes as a result of environmental

" events, changing characteristics of the services, and/or recruit-
N ing efforts.

3

S

e The Spring 1980 data are summarized in Table 1l.2. The

o following conclusions can be drawn:

o

$: 1. By far, the predominant reason for not wanting to

i: serve in the military is that the individual

" simply has other plans for the future.

2% 2. About one-in-four respondents, however, voiced

. negative impressions of military service. The

o most frequently mentioned reasons for not wanting

to serve in the military were psychological in
nature: lack of freedom, danger and separation.
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TABLE 1.2

REASONS FOR NOT ENLISTING

IN THE MILITARY

Reasons Given

"",'.':'."'I'-F ..'.-......_..'...‘_.-l ..

Have plans for civilian job

Don't want to serve in military; unspecified
Lack of personal freedom

Danger/fear of injury

Separation/being apart

Pay inadequate

Loss of status

Negative military experience by father/friends
Living conditions

Don't know/no particular reason

Base: Negative Propensity Respondents

Source: Question 18
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31.0
26.0
6.8
5.7
5.1
3.8
2.4
1.4
0.7
17.0
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1.4 - Changes in Variables Related to Propensity

Presumably, changes in propensity are related to certain
events and psychological phenomena. In each wave of this study,
a number of variables have discriminated between positive and

negative propensity respondents. These variables include:

e Contact with service recruiters

e Talked about enlistment with influential
others

e Took Armed Forces aptitude test in high school
(ASVAB)

e Perceived attitudes of parents and friends
regarding military service

The dynamics of propensity can be understood, in part, by observ-

ing the year-to-year levels of these variables. What follows is

a discussion of the Spring-to~Spring changes in these variables
(see Table 1.3).

l.

s AR N AT T

The proportion of young men who reported having
had recruiter contact with service recruiters
within the past half year increased from Spring
to Spring. Recalled recruiter contact with any
service over a longer period of time also
increased from Spring 1979. Neither of these
year-to-year increases, however, was statis-
tically significant. Figures 1.3 and 1.4
summarize the recruiter contact data over the
10 waves of the study. From Fall 1975 to

Spring 1980, recalled recruiter contact within
the past half year increased significantly,
especially from Fall 1979 to Spring 1980.
Recalled recruiter contact with any service over
a larger period of time increased during the

4} year.period of this study, but the

increase is not significant. The increase from
Fall 1979 to Spring 1980 for this variable,
however, is statistically significant.
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CHANGES IN VARIABLES RELATED TO PROPENSITY

Recruiter Contact (Qu. 8a & 9a)

Past 5-6 months - any service

Ever - any service

Recruiter Contact With (Qu. 9b)

Air Force
Army
Marine Corps

Navy

Information Sources

(Qu. 8c)

Talked with friends in
or out of service

Talked with one or both parents

Talked with girlfriend
or wife

Talked with teacher
or guidance counselor

Took Aptitude Test in High School

Given by Armed Services (Qu. 8c)

Perceived Attitudes of Parents/
Friends Toward Joining the
Military (Qu. 10a, lla & 12a)

Father in favor
Mother in favor

Friends in favor*

Base:

* ot asked in Spring 1979.

Page
TABLE 1.3
Spring
Spring Spring '739-'80 Statistically
'79 '80 Change  Significant
% % %
25.4 26.9 1.5 No
48.9 50.9 2.0 No
12.8 13.5 0.7 No
23.3 25.1 No
12.9 13.6 0.7 No
15,2 15.2 - No
37.7 37.5 - 0.2 No
36.0 36.9 + 0.9 No
15.2 19.1 + 3.9 Yes
10.8 11.3 + 0.5 No
15.9 13,7 - 2.2 Yes
27.4 28.5 1.1 No
15.8 17.8 + 2.0 Yes
- 11.5 - -
(5203) (5217)
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FIGURE @.3 !
RECRUITER CONTACT ~ PAST 5-6 MONTHS ~ ANY SERVICE ‘_-';
Fall '75 - ]
Spring '80 Statistically »
% Change Significant !
.
Fall t7sIMN (NN I NRININN] 24.7— ?;(
Spring '76H UM UM INEIM{] 24.3 R
Fall 7B I ERISE (DN (DNIN 24.9
Spring '77f /I I INIMN| 25.9 .
Fall '77EIMIMIMIMIE 2.0 -
Spring '78!IMINMININININ 27.1 N
Fall '78|MIMIMIMIMIN 27.3 3
Spring '79|MIMIMIMIML! 25.4 \
Fall 798| BRIMN |0 [MNI 23.8 o
Spring 'SOMIMNIMI I MImI 26.9-—J + 2.2 Yes
3
Base: All Respondents e
Source: Question 8a f%
FIGURE 1.4
RECRUITER CONTACT - EVER - ANY SERVICE 4
Fall '75 - B
Spring '80 Statistically )
A Change Significant -
3
Fall '7sHINIMIEININ 49.2—
Spring '76M I M NI IMM[] 47.6 i
Fall '76MIMIMIMIBMIN 9.9 B
Spring '77/MIMIMININ] 49,1 ;;;'
Fall '77B0EMI0 |10 50.0 -
- Spring '7N RN INEIMEIMEIMMI| 525 1
o Fall '7eMIMEIBNIMECME(MEI]  52.3 3
s‘ Spring '79M (BN NN {01 NN M 48.9
Fall ARl AR R BR BB 47.9
Spring 'SOl IMEIBE M (MMMl 509 4 .9 o

sase: All Recpondents

Source: Questiun %a

\'\."n."\'.\'”'x‘.‘.'.‘\- _."\q .",_,‘_.. s . . R T . B . . N . . . R .
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3fﬁﬁi 2. Recalled incidence of contact with recruiters
ey from specific services did not change from

f.. B Spring 1979. As Figures 1.5 to 1.8 show,

. this measure has remained constant across
time for all of the services except the Navy.

;f: . Recalled incidence of contact with Navy
o recruiters decreased significantly from Fall
SO 1975 to Spring 1980 (17.1l% vs. 15.2%).

.}i - 3. The reported incidences of talking to influ-
DA ential others, such as friends with military

experience, parents, and teachers and counselors
.- about enlisting remained unchanged from year
e to year. The reported incidence of talking to
girlfriends and spouses about enlisting,

gf‘-: however, increased significantly.

RN

N

:ﬁf’" 4. The incidence of taking the Armed Forces spon-
e sored aptitude test in high school declined
A significantly from Spring to Spring. As

o d Figure 1.9 shows, the reported incidence of
e taking the ASVAB has declined significantly
iﬁgf; over time. This figure has dropped approxi-
R mately 30% from Fall 1975 to Spring 1980.

3N

SaEgr 5. The proportion of respondents who perceive
{ l their fathers and mothers to be in favor of
e their joining the military increased from
ii . Spring 1979. Only the figure associated with
S mothers, however, is statistically signifi-
IS cant. As in previous waves, more fathers
,'r than mothers and more parents than friends
e were perceived to be in favor of their sons
o serving in the military.

"r\: .

o
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FIGURE 1.5

RECRUITER CONTACT - AIR FORCE

Fall '75 -
Spring '80 Statistically
3 Change Significant

Fall '7sHINRIMININ] 14,4 —

Spring '76/HIMINMININ 14.8

Fall '76/l/IHHIBIEIRIR 15.5

Spring '7711HIMIMINI( 14.8

Fall '77ERINININII 13.5

Spring '7sHIMIMINIA 14.2

Fall '7sHINIEININ 14.3

Spring '791 M1 NI M| 12.8

Fall 'HINININ 12.0

Spring 'Ol NI ININ 13.5—~ - 0.9 No

Base: All Respondents

Source: Question Sb

FIGURE 1.6

RECRUITER CONTACT - ARMY

Fall '75 -
Spring '80 Statistically
4 Change Significant
Fall '7HIRIEMIEINMINEIR 25.3—
Spring '76HIHIBINININ 23.1
Fall '76|MIMIMINMIN|]  24.3
Spring '77HIRINMININEINE 23.1
Fall '77ilHIBIiNImIm| 23.5
Spring '7SEEIMIIMININMINEINE 2.4
Fall '78lIMIMINININI 23.9
Spring '7YHINIEINRINI] 23.3
Fall '79EINININININ 24.0
Spring 'SOlIMIMIMIMIMIN 25.1— - 0.2 No

base: All Respondents

Source: Questicn 9b
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X FIGURE 1.7
ot RECRUITER CONTACT - MARINE CORPS
. . Fall '75 -
i Spring '80 Statistically
-5 b4 Change Significant
. .-\
Fall '7SHIMIMIMINI(L 14,7
B Spring '76M NI MR DN 14,2
o Fall ‘7B IMIEIMIN] 14.9
L Spring ‘77 IMIM I N1 N 14,5
B Fall '77IE1EIEIM] 13.0
] Spring '78MIMII M IMN ] 14.9
Fall ‘73HIMIMIMIN 13.7
f‘«_.-. Spring '7I I INMINIL 12.9
& Fall '79RIENINEINE] 12.3
{ - Spring 'SOMIIMIMIMIi 13.6—~ - 1.1 No
> 2
.‘f Base: All Respondents
t . Source: Question 9b
'ﬁ FIGURE 1.8
? - RECRULTER CONTACT - NAVY
]
R Fall '75 -
N Spring '80 Statistically
. % Change Significant
- ::
N Fall '7SHIMIMIMIMIEI 17.1—
o Spring '76M I NI M1 15.8
, Fall '76NIMIMIMIMIMIE 17.5
S Spring '77HIMIN I MM 14,4
= Fall '77EIEIEEIMIEI] 15.4
E 4 spring '7sMIMIMIMIMIMIl  17.4
O Fall '78RINMINININII 15.2
. Spring "SI I/MMIMIMININ 15.2
i 1A Fall '790IBIMIMIm| 14.8
L spring 'sSOIMIMIMIM 1IN} 15-2-J - 1.9 Yes

Oy
LA A

Base: All Respondents

L:% Source: Question 9b




FIGURE 1.9

TOOK APTITUDE TEST IN HIGH SCHOOL GIVEN BY ARMED FORCES

2

Fall '75 -~
Spring '80
Change

Fall '7sSEIEIEIBINININE]19.8—
Spring '76MEIMIMIMIEIE] 17.4
Fall '76MIEINIEININI] 18.1
Spring '77EIHINMIBIEIMINE 8.3
Fall '77ZIIMIMIENIEBINRIE 13.3

Spring '78I/IHIMIMIMIN 14.8
Fall '7sj/IBIBININEIN! 16.4
Spring '791 I ININININI 15.9
Fall '79/HIBINIRIN| 14.2

Spring 'SOIMIMINMINIE 13,7

Base: All Respondents

Source: Question 8¢
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Statistically
Significant
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1.5 - Key Demographics

The demographics of the Spring 1979 and Spring 1980 samples
are shown in Tables 1.4-1.6. The following conclusions can be

drawn:

1.

The data weighting procedure used in this study
eliminates any sampling differences with respect
to age and race by balancing the results to
known "military available" statistics. Hence,
the samples in all waves. are identical with
respect to age and race. The data weighting
procedure is explained in detail in Appendix
IIT.

Reported employment, especially full-time employ-
ment, among the sample of Spring 1980 male youth
is significantly below that recorded for the
Spring 1979 sample. Concomitant with the find-
ing of decreased employment is the finding that
the percentage of young men not employed and
looking for a job increased significantly from
Spring 1979. A hypothesis that has been pursued
in recent waves is that changes in propensity are
related to changes in reported employment. That
is, to the extent that a young man can find
satisfactory employment in the civilian sector,
he may be less inclined to enlist. A correlation
analysis of the two sets of data tends to support
the above hypothesis.

The percentage of respondents attending school,
especially high school, increased significantly
from Spring 1979. At the same time, the reported
proportion of high school graduates declined
significantly from Spring to Spring. These
changes in reported school attendance and level
of education achieved do not reflect any age
differences between the two Spring samples, Since
the age and racial composition of the sample does
not change from wave to wave. Rather, the
observed differences in reported school atten-
dance and level of education achieved reflect
behavioral changes perhaps motivated by labor
market conditions.
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TABLE 1.4

AGE AND RACE
Spring Spring
_'19 ‘80
x _*_
Age
16 18.5 18.5
17 18.5 18.5
18 17.5 17.5
19 16.6 16.6
20 14.8 14.8
21 14.1 14.1
Race
White 85.4 85.3
Non-White 13.9 13.8
Refused 0.6 0.8
Base: (5203) (5217)

Source: Questions 3a and 23
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o EMPLOYMENT STATUS
25 Spring
' " Spring Spring '79-'80 Statistically
ol '79 '80 Change Significant
f% ‘ 4 % %
-:‘
5 Employed (Qu. 3f, 3g) 66.2 61.2  =5.0 Yes
o —
Full-time 37.3 32.2 =-5.1 Yes
-
o Not specified 0.1 0.1 - No
RS
N Not Employed (Qu. 3f, 3g) 33.8  38.5  +4.7 Yes
5 % Looking for a job 22.4 25.4 +3.0 Yes
o Not looking 11.1 12,2 +1.1 No
s Not specified 0.3 0.9  +0.6 Yes
J
4
Y
3 - TABLE 1.6
~IgF SCHOOLING STATUS
1R
- Spring
3 . Spring Spring '79-'80 Statistically
g '79 '80 Change Significant
y 2 A %
;,!! Attending School (Qu. 3b, 3c) 58.4 61.6 +3.2 Yes
% In high school 46.3  46.5  +2.2 Yes
AR In vocational school 1.8 2.0 40.2 No
L
' In college 12.3 13.0 +0.7 No
. L
4
P - Not Attending School (Qu. 3b,3c) 41.6 38.4 -3.2 Yes
N High school graduate 31.5  28.8  -2.7 Yes
& Not high school graduate 10.0 9.5 0.5 No
§ ES Quality Index (Mean)* 6.40 6.39 -0.1 No
(!
. |
B Base: (5203)  (5217) |
9 - * Combination of Questions 21, 22 and 24 |
SR
o
S
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Ei 4. The quality index is a composite measure based R
a on self-reported grades, number of math courses -
N taken and passed in high school, and the science
lr courses covering electronics and/or electricity k&
N taken and successfully passed in high school. 3
oS A 10-point scale is used to compute this index,

o as shown in Table l1.7. Both Spring samples are

o) identical with respect to quality index.

<,

e TABLE 1.7

s

ff High School Number of Math Courses Science Courses

Grades in High School in High School

';; value Value value .
) - -
Q A's & B's 3 None 1 Yes 2

N

. 4

’ B's &§ C's 2 One 2 No, Not

> Specified 1
o C's & Below 1 Two 3

kj Nct Specified 0 Three 4

.:\.
Four 5 i
i“ Not Specified 0
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SECTION II

KEY RESULTS BY TRACKING AREA
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SECTION II Page 44

Performance Differences By Tracking Areas

Interviewing for this study was conducted in 26 defined
geographical areas referred to as tracking areas. The tracking
area approach localizes the information derived from this study.
This makes it possible for the individual service recruiting
commands to receive feedback with respect to their performance
within specific geographic areas.

This section is a discussion of key results by the 26
tracking areas. The data are examined in terms of whether data
from individual tracking areas differ significantly from national
levels. Tracking areas that deviate from the U.S. averages are
highlighted.

Tables 2.1 to 2.11 summarize the key tracking area data.
Interpretation of these tables has been facilitated by the
following system of notation:

e Percentages that are significantly different
from the U.S. average for a particular service
are...

e CIRCLED if the entry is lower than the U.S. average

e BOXED if the entry is higher than the U.S. average
What follows is a discussion of the following data:

e propensity

e respondent academic characteristics
e recruiter contactt

e information seeking activities

e job opportunity perceptions

e information seeking activities

® job opportunity perceptions

________________ e ...-—-.....--.--.»--
........
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2.1 Positive Propensity by Tracking Area 1

i

The key measure in this study is propensity to serve in .

one or more of the active duty services. As in past reports, i

the reader is cautioned against making any absolute interpre- -

tations of the propensity data. Accordingly, the propensity Ij
data should be interpreted in a relative sense (e.g., the

identification of "high" versus "low" tracking areas). Any 3

attempt to forecast actual accessions based on these data must
take into account factors such as time of entry, and mental and
physical qualification rates. Since the propensity index does

not include these factors, only relative interpretations can

be justified.

v"-"a'! j.g'

Figures 2.1-2.7 graphically present the propensity data

for active duty services as well as the National Guard, Reserves -
=1
and Coast Guard across each of the 26 tracking areas. The 3

propensity data for the four active duty services were discussed

in Section I. Propensity for the Reserves (15.7% vs. 20.6%) and :3
the National Guard (15.0% vs. 18.6%) showed significant Spring-
to-Spring increases. Propensity for the Coast Guard, however,
remained unchanged from Spring 1979 (11.8% vs. 12.2%). Respondents
who indicated a positive propensity to serve in the Reserve com- E
ponents also were asked which branches of the Reserves and

National Guard they would select. The propensity figures are -4
as follows: -
.:}
Reserves -
Air Force 6.3% oy
Army 5.9% )
Navy 2.8% '
Marine Corps 2.8% "y
National Guard 4
Army National Guard 10.0%
Air National Guard 7.5% N
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services within each of the 26 tracking areas.

Table 2.1 summarizes the propensity data for each of the

Relative to

o national averages, the following exceptions occur:
S
«kﬁ; 1. The propensity to serve in the Air Force
- deviates from the U.S. average of 18.3%
' as follows in these areas:
S>>,
,if
R Below Average Above Average
" e New York City (12.6%) e Alabama/Mississippi/Ten-
A nessee (26.0%)
S
-'_-J'_
a e Boston (12.0%) ® Texas (25.6%)
e e Pittsburgh (12.0%) e South Carolina/Georgia
(28.7%)
"\\": d
s
0
Eﬁ: 2. The propensity to serve in the Navy deviates from the
fﬁ} U.S. average of 15.8% as follows in these areas:
{ " Below Average Above Average
\‘{,\
‘:g. ® New York City (10.5%) e South Carolina/Georgia
e (27.8%)
=D
. e Chicago (10.4%) ® New Orleans (24.2%)
o e Northern California
o (10.9%)
%
. 3. The propensity to serve in the Army deviates from the
e U.Ss. average of 14.5% as follows in these areas:
WA
i; Below Average Above Average
o ® New York City (8.4%) e South Carolina/Georgia
= (23.5%)
ﬁﬁ? e Chicago (8.7%)
e e Boston (9.4%)
e
.’% ® Washington/Oregon (6.1%)
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The propensity to serve in the Marine Corps deviates
from the U.S. average of 12.1% as follows 1in
these areas:

Below Average Above Average
® New York City (6.4%) (Mo akove-average tracking
areas)

e Minnesota/Nebraska/North
Dakota/South Dakota
(7.1%)

e Washington/Oregon (€.1%)

The propensity to serve in the Reserves deviates from
the U.S. average of 20.6% as follows in these

areas:
Below Average Above Average
e New York City (13.7%) e Alabama/Mississippi/

Tennessee (27.8%)

e Southern California/

Arizona (14.0%) e South Carolina/Georgia
(35.4%)
e Pittsburgh (12.2%) e New Orleans (28.1%)

e Kansas City/Oklahoma
(14.6%) e Kentucky (26.3%)

The propensity to serve in the National Guard deviates
from the U.S. average of 18.6% as follows in
these areas:

Below Average Above Average
e New York City (9.3%) e Alabama/Mississippi/
Tennessee (29.7%)
e Harrisburg (11.6%) e South Carolina/Georgia
(34.2%)

e Chicago (11.4%)
e Northern California (9.7%)

e Pittsburgh (10.6%)
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7. The propensity to serve in the Coast Guard deviates
from the U.S. average of 12.2% as follows in
these areas:

Below Average Above Average
e New York City (4.8%) e Florida (22.3%)
e Harrisburg (7.7%) e Texas (18.6%)
® Chicago (6.2%) e South Carolina/Georgia
(19.2%)

e Minnesota/Nebraska/
North Dakota/South Dakota
(7.9%)

gﬁj e Philadelphia (7.2%)

e Pittsburgh (6.5%)

Propensity for each of the services within each of the
tracking areas tends to fluctuate widely from wave-to-wave.
This instability of the data reflects the relatively small
sample sizes (approximately 200) for each tracking area. Hence,
wave-to-wave changes in propensity can be a misleading indicator
of the relative geographical strengths and weaknesses of each
service. A more stable indicator is the general pattern of
these data over time. Accordingly, the military has consistently
registered above-average appeal in the southern tracking areas.
mhe South Carolina/Georgia tracking area has been a particularly
- strong market. On the other hand, the weakest markets have
5?: been in the industrial northern areas of the country. The
: New York City tracking area has consistently registered below-

average levels of propensity for all of the services.
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2.2 propensity to Work as a Laborer on Construction Jobs

Prior to being asked their propensity to serve in the ser-
vices, respondents are asked to indicate their propensity to

work in the following types of jobs:

e Laborer on construction jobs
e Desk job in a business office

e Salesman

Respondents who express positive propensity for military
service also tend to be the same individuals who express a
positive propensity toward working as a laborer on construction
jobs. As discussed in previous reports, this relationship
seems reasonable in view of the fact that youth with positive
propensity for the military attach above-average importance to
learning a trade/skills. The tracking area data on propensity
for working as a laborer are an additional indicator of where

the services appear to have recruiting strengths and weaknesses.

Table 2.2 summarizes the Spring 1980 propensity data for
working as a laborer on construction jobs. Nationally,
propensity is 35.5%. This is a significant decline from
the Spring 1979 figure of 38.1%. One tiacking area is
below the national level: New York City. Four tracking areas

are above the national average: Minnesota/Nebraska/North Dakota/

South Dakota, Northern California, Kentucky, Des Moines.
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2.3 Academic Achievement and Derived Quality Index

Success in the service is partially contingent on cne's
educational abilities. Critics of the all-volunteer forcs have
focused on the growing disparity between the ever-increasing tech-
nical sophistication of the military and the increasing number of
recruits with insufficient educational skills. 1In view of the -
importance of this issue, this series of studies has tracked
the relative educational ability of positive propensity vouth.
This has been done by asking respondents to report several

areas of academic information: high school grades, \

high school education program, mathematics courses taken and gw
passed in high school, and science courses covering electricity 1
and/or electronics taken and successfully passed in hich school. J
A guality index number is computed for each respcndent based on

his responses to these gquestions. High school educa*icn

program (i.e., college preparatory, commercial/business, and

vocational) is not used in developing this index, siince 17 1g

- difficult to assign scaler values to this factor. The Index
ﬁ ranges from a low score of 1 to a high score of 10. The
'; derivation of the guality index was explained earlier in
# Table 1.7 (see Section I). Table 2.3 summarizes the guality
{E index data. The national figure is 6.39 which is comparatble
& to the Spring 1979 figure (6.40). Deviations from this

. national average are geographical in nature. Several scuthern

tracking areas are below this figure. These areas are: Florida,
Alabama/Mississippi/Tennessee, Richmond/North Carolina, South
Carolina/Georgia, and Kentucky. Quality index values are

above the U.S. average in two eastern areas: New York City

and Boston.

The number of math courses taken and passed is an important
component of the guality index. As in past waves of thi=s
study, tracking areas in the northeast are superior to other

areas on this measure. Southern tracking areas, on the other
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hand, tend to be the weakest areas on this measure. The data

are presented in Table 2.4.

The high school curriculum is not a component of the gquality
index. 1Its importance to this study, however, is that it
contributes to an understanding of the propensity measure. For
example, young men enrolled 1n vocational programs are probably
more likely than their peers to be interested in military

service where they can get additional vocational training.

As shown in Table 2.5, the 26 tracking areas differ widely
with respect to high school education programs. There is an
above-average incidence of having had a college preparatory
curriculum in the northeastern tracking areas. Just the same

is true for vocational curricula in the southern markets.
The levels of these academic indicators as well as the

pattern of the data across tracking areas is consistent with the

data recorded in previous waves of the study.
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2.4 Recalled Recruiter Contact

Ty

A,
RV 2

Table 2.6 presents the data for recent recalled recruiter .

Lam. 4

contact (past five to six months). Only two tracking areas

deviate from the national figure of 26.9%. These are Minnesota/ %
Nebraska/North Dakota/South Dakota and Pittsburgh which are
both above the national average. N
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2.5 Type of Recent Recruiter Contact

- Contact with service recruiters can be very direct and
| — personal, such as at a recruiting station, or more indirect and

anonymous, such as mail literature. This series of studies

has tracked recruiter contact since the first wave (Fall 1975).
This issue is discussed below as part of the tracking area
analysis and again in Section III. The analysis of these data
at the tracking area level provides the Department of Defense
and the services with additional feedback on recruiter contact

E at a local level.

2-} The Spring 1979 and Spring 1980 national levels of each
L type of recruiter contact are summarized below. The bases for
n these figures are those individuals who reported having had recent

recruiter contact.

- . Statistically
S Spring Spring Significant
. '79 '80 Change

- . S

.. Talked to recruiter

by telephone 52.3 51.7 No

) ﬁ Received recruiting

: literature in the mail 45.3 46.3 No

l* Heard recruiter talk

- at high school 48.6 46.1 No

~ Talked face-to-face

o (not at station) 47.7 45.0 No

n Went to a recruiting

kY station 26.4 25.6 No

X Table 2.7 presents these data for each of the 26 tracking

' areas. As the table shows, all of the types of recruiter contact
£

g;

~

T b e e e e e e ._'.._J
s Sa tun ot al - e B B e Mo W i e e R



2g pue gg Su0lisanyy looanog

At ala

12e3U0) 137JNI03Y IUdD3Y Juyaey siudpuodsay IV iasey

L°8¢ 1°62 9°%¢ ¢*GT w'1L %61 %°8T O0°L? 81T 1°82 6°Ctt 0°1Zz €°82 9°6¢ uoyj3eas
3uT1TNI02a1 e 01 JU3M

9° 1y ¢T6t 9°1Iy [*1% |$°69 9°Ey £°%G 0°9Y 6°8¢C 9°¢L Yiuy  9°6Y 0°SYy (uolieis Ju 10u)
30BJ-01-3de] pPujlvl

H

£ 6t 6°CS [L°66 9°¢t 8°0S T°9t 6°9% o.ON_ B LY 1°€6 9°¢s 7°6¢ 072§ 9% 100yds ysry v yiel
_ 1331N31231 pavay

9°ty 0°*6" S°ES 9°6% 8°TY 0°TS 6°6L %°0S 9*1¢ St ey g°sy £76% £ 9y TTew 2yl Ut 2aNIPIdIT]
3u13TNID31 pan1odaAY

2°6% 6°0v 0°6% 9°9L] 0°6S 6°75 [9°69 [0°0NY S°LY 6°6¢ 9°6S 9°%y  1°ZY% .18 auoydaial 4q
1331IN1231 01 pajyTel
% % % % % A % 7 % % % A A % I0BJUO) I131TNIDIY
*1ed °*z11y ‘*Xx9] ‘a*s "I *uj “4y0 *uy  Cerd *d2°d ‘*3qsay *jng OAN *sS*°n jo add] siyg,
‘ON /°T®D /*Q°N /°TH /°SH *yseM /°q1v Tel0L pelt 3uadi1ay
*og /*aN /v
/Ul

sajewylsdy ea1y Sulyoea] 9y Jo S1011F piepuel§ oml jo duea
ay3 puokaq STTEBJ °S°fl TeI01 2I3Yym 3SO0Y] 21 SITIIUd Paxoq Pue Ppayd1f)

LOVINOD ¥ILINYDTH INIDAY 40 IAdAX

L°C T18VL

Te e ..Lrugx..\..\. A7 STAARSAAAL IS
\....\..\..,....\L e \.-\.\. \.\\\..\\\ @




I : e
: ;
'
' |
1 3
b N i
3 r~ ;
g . .
g o )
. s
Y A
- 2§ puUB (g UOTISONY :321N0G .
. 9
W. 12BIUO) IDIJFNIADIY JUIDDY Jujasv siugpuodsay IV rasey p
’ y
_ \ |
: q._C 0°22 £°6C €LY L6 6°9C §*6¢ S AA S*we 6°61 1°%2 8°LC 1°91 9°6¢ uoTIPas o
, . ullInadal e 01 Juapn _u
‘9
1°8Y 6°¢Y 1°9%  %°9% [°€S %w°9% 0°y 6°SY 6°0S §°96 1A %°aq £°9¢t 0°6% (uolirls v jou) J 9
adeJ-01-20L) pM[rl e
0°ty £° 9y "9 6°'6€ 6°9¢ €°76¢ 0°¢e L°8Y L°EY 8° €S L6t ﬁﬁ.mm_ 6°8% 1°9y 1ooyds ydyy v el m@
. 1931TN1I231 pieay L
%06 6°GYy 8°9% ~m.mwg 0°GY 0°0S 1°9¢ 9° 1Y %°0Y 29y 0°¢Yy 1°9Yy £°9y [rew oyl Uy 2an1raant| .A
-~ SUFIINIDOL PAATODIY 4
.4
9°19 8765  %°9% 9765 S°09 0°%y 0765  L°TY 1°0% £°09 871  6°8% | L°TS suoydatal £q -]
133 FNId31 0] payIel .@
Y4 %4 % % % A A % % A % % % % 10BIUC)H I311NIDIY ’
*eTi0 3210  *oAM  *STM  *sug ‘&Y "jay  uTlI0 5 *D°N  °3T¥d Culisd  °“TTud §{ °S°N Jo adAy styy
/°0°A [ uysem [/°710D -Saq MaN /°0°S  /°udTH 18301 PeH 1uadi1ad
/°H°N
ajewylsy eaay Jupydel]l 2yl Jo si011g piepuel§ oml jo a8uea
3yl puokaq SITEI *S°Ml TEI0I 3I3Yym 3IsSOyl 2Ie SIJIJUD PIX0Oq pue PaI[dIIT)
LOVINOD YILINEDTAY IN3ADIM 40 IdA1
[°T IT9V]

.._‘14-'..-... .. .. .A . . . . -
s LW A A RIS | I SR, ottt BEREY v R YTV YV gemme e e e . - [UENENE TR FEIRIEY Nk e 7 ZE FEIE P
| SRR )74




if Page 75

exhibit particular strengths and weaknesses across the tracking
areas. This is especially true of "talked to recruiter by tele-
phone." These tracking area deviations show no particular

geographical pattern.
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2.6 Perceived Adequacy of Information Received

Table 2.8 shows the percent of respondents

they received inadeguate information from the v

recruiters. Perceived adequacy of information
quantitative terms. Specifically, each respond
having had recruiter contact was asked whether |

information provided was . .

° All the information you wantegd
e Most of it
° Very little

Inadequate information was defined by a re:
little."

Nationally, all four services do reasonabl:
only about one-in-five respondents felt that the
service did not provide enough information. Mo:
services do not differ on this measure. On a Sj
basis there were no significant changes in the ;

of the information provided by the services.

Soring Spring
79 ‘80 _
: A
Army 19.9 19.6
Navy 17.6 18.9
Marine Corps 19.9 18.7
. r Force 15.4 17.3
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The data presented in Table 2.8 vary widely because of
the relatively small respondent bases in each case (i.e.,
respondents having contact with specific service recruiter in

a particular tracking area). The error ranges associated with

these estimates, therefore, are large. There is some variation
across tracking areas on this measure. A tracking area below
the national figure indicates strength for the particular
service.
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2.7 Other Activities Concerning Enlistment

In addition to recruiter contact, there are a number of
other activities that an individual can undertake with respect
to seeking information about the military. Since the first wave
of this study, respondents have been asked whether or not
they have undertaken a series of information seeking activities
during the previous six months. Table 2.9 summarizes these
data in terms of the percent of youth who say that they have
undertaken a particular activity.

As the table shows, youth in New York City and in Des Moines
were below the national averages for several of these activities.
Just the opposite is true for the South Carolina/Georgia tracking
area. The findings for New York City and South Carolina/Georgia
are consistent with the propensity data for these two areas.

The year-to-year changes in all but three of these activities
were discussed in Section I. The other three items -- "asked
for information by mail," "physically or mentally tested at
military examining station," and "made toll-free call to get

information" -~ remained unchanged.
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- 2.8 Perceived Difficulty of Obtaining Either a Full Time or )
Part Time Job )

2 3

D¢

31 As discussed in previous reports, labor market factors can )

\ﬁi be expected to have an effect on enlistment, particularly in a |

'3& weak economy such as the country is currently experiencing.

o While unemployment rates vary from region to region and for 1

O men of different ages and backgrounds, perceptions of the job

g; market may have a greater impact on career choices than the

w2 actual labor conditions. Accordingly, this study has tracked

- respondents' perceptions of the difficulty of getting either a

ff full time or part time job in their area of the country. The

I Spring 1980 results are shown in Tables 2.10 and 2.11. 1

s

{. As Table 2.10 shows, 32.0% of the young men in the Spring i

e 1980 study felt that it was "almost impossible/very difficult"

iﬁ for someone their age to get a full time job. This is signifi-

:{: cantly higher than the Spring 1979 figure (28.9%) and parallels L

7_. the actual change in the labor market during this time.

g ’

2? There are some variations in these perceptions across

,:; tracking areas. Young men in New York City, Michigan/Indiana, I

?:. and Kentucky were particularly pessimistic about finding full

j?‘ time jobs. 1Individuals in Texas, New Orleans and Kansas City/ '
Oklahoma were the most optimistic.

bl Table 2.11 examines the data for part time employment.

s Nationally, 17.0% of the respondents felt that it was "almost
impossible/very difficult" to find part time employment in their
areas. This figure also is significantly higher than the Spring

~ 1979 figure (14.6%). l

o

;$; l

= |

T T e TSP T e L L LR |
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Several tracking areas deviate from the national average.
New York City, Alabama/Mississippi/Tennessee, and Philadelphia
were above this average. Respondents in Kansas City/Oklahoma
were below the average. All in all, the national decline in
employment opportunities may offer a national recruiting oppor-
tunity.
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SECTION IIfI

ar ANALYSIS OF TARGET MARKETS
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SECTION III

Analysis Of Tarjet Markets

4 == For the convenience of the reader, the background for the
. e analyses discussed in this section is reprinted below from pre-

vious reports.

Through the use of the propensity measure, we are in effect
S segmenting the pool of "military available" young men into those
men who are likely to be more receptive to the military's re-

s cruiting efforts and those who will not. It is important to have

‘F, an understanding of what is related to one man's willingness to

:? consider the military as a career option and another man's

_‘5 willingness to exclude the service from his career options. Such
! ~ an understanding should help the services maximize the ef-

fectiveness of their recruiting.

= The present section first examines the relationship between
propensity and a number of demographic, attitudinal, and be-

g havioral factors. The intent of this analysis is to identify

) those factors that discriminate between positive and negative

:ﬁ propensity groups and it is undertaken for propensity for military

service in general as well as fur the individual services.

Ej ’ The following variables are included in this analvsis:
il ~ Demographic Variables

ig}/ ° Age (Qu. 3a)

qu

:ﬁ ° Employment Status (Qu. 3£, 3g, 3h)

@ ! ) Race (Qu. 25)

N0

“A a
®

Educational Status (Qu. 3b, 3c, 34, 32

2o ‘A..l o

",‘ ‘. ‘. s,
[
.
s
rhh!

Education of Father (Qu. 20)

a
[ ]

D
']

L |
-

.
.o
‘..h?a
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Importance of Job Characteristics (Qu. 1l3a)

Achievability of Job Characteristics (Qu. 13b)

Information Sources/Actions Taken

) Persons Spoken To/Actions Taken (Qu. 8c)

° Recruiter Contact (Qu. 8a, 9a, 9b, 9c, 94, 9e)

Influencers (Qu. 1l0a, lla, 1l2a)

Advertising Recall (Qu. 6a, 6b, 6c, 64, 7)

Following this analysis of the positive and negative pro-
pensity groups, this section examines the demographic, attitudinal
and behavioral characteristics of young men who have graduated

from high school and are not currently attending school.
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v 3.1 Probability of Serving

;ﬁ The ¢riterion measure in this study is propensity. As

— discussed in Section I, propensity is the rated likelihood of
t'%i enlisting and is measured on a four-point scale. Respondents
K who say they "definitely" or "probably" will enlist in a par-
- ; ticular service are referred to as having positive propensity

for that service. Those who say they "probably will not" or

;; "definitely will not" enlist are referred to as having negative

iy <,

propensity for a particular service. By aggregating all of the
respondents who express positive propensity for any one or
more active duty services, the sample is dichotomized in terms of

-

TR
-

a»

K

- positive propensity and negative propensity individuals. This
g segmentation is the primary focus of this section.

& 5

b

S SN N

i

The strength of respondents' enlistment intentions can be
gauged by looking at the distribution of responses within the
measure. Table 3.1 presents the pr(pensity measure broken

gy s b LA
A

o
-—

down into each of its response alternatives. The following con-
clusions can be drawn:

R |

1. Among the great majority of positive propensity
respondents the intention to enlist is at best
tentative. This is reflected in the fact that
nine-out-of-ten positive propensity responses
fall into the category of probably will enter military

T
S

XK

service. This pattern of positive propensity
responses has been consistent across services
and across the 10 waves of this study.

a!

P

R Fra S VIRV o ¥ ¥ V)

N
2. In recent past waves, the largest single category
a of negative enlistment intentions consisted of
gcﬂ respondents who said that they will definitely
o

%
.

I
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( DISTRIBUTION OF RESPONSES FOR MEASURE OF PROPENSITY

L,

l' )
XA

PN

2

Alr Marine
Force Army Corps Navy

4 2 % 2

AL

L Y

Resgonse
R Definitely 1.8 1.6 1.5 1.3

N Probably 16.5 12.9 10.6 14.5
Probably not 40.3 38.7 38.0 39.0
Definitely not 39.6 45,1 48,2 43.5

Don't know/not sure 1.8 1.7 1.7 1.7

}S% Base: All Respondents

Source: Question 5

N [ Sal W L‘.L.-]




not enlist. While this is still true for
three of the four services, the disparity
 A¢¢ between the two response categories is
narrowing. The Air Force exemplifies this
change. Hence, strong negative feelings
toward enlisting seem to be softening, at

(AN
edd

least momentarily.

-
)

)
,‘ :.':- 3. As in previous waves, approximately one-half
of the sample label themselves as either
R probably likely or probably not likely to
N

enlist. This apparent uncertainty in their
attitudes toward military service may make
this group susceptible to recruiting communi-

L

cations.
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e
3AN 3.2 Demographic Variables
.‘,\;
}:l .
€ In each wave of this study the positive and negative pro-
%ﬁ pensity groups have differed with respect to their demographics.
§§ Table 3.2 profiles the two propensity groups in terms of 15
{y demographic variables. The positive and negative propensity
groups differ significantly on all but one variable. The
~ differences between the groups have been observed in each of
l;& the previous waves.
o
- The two propensity groups differ as follows:
3
>
;? 1. Positive propensity youth are younger. Although
be not shown in the table, the proportion of youth
R who express positive propensity decreases with
P increasing age.
.‘1:
e 2. Positive propensity youth are more likely to be
3% unemployed and looking for work.
wy 3. Blacks and other non-white male youth make up a
N greater proportion of the positive propensity
b group than they do of the negative propensity
", group.
N
oA 4. Concomitant with the age finding is the fact that
" high school students make up a greater proportion
Y. of the positive propensity group than of the
o negative propensity group. Likewise, college
;3 students and high school graduates who are not
SN currently in school are more likely to be in the
Wi negative propensity group.
gy
;; 5. Throughout this series of studies fathers' edu-
3 cation has been used as an index of socio-~economic
R status. This index indicates that positive
;3 propensity youth come from more modest socio-
Y economic backgrounds. Fathers' education is
- explained below.*
(X
. '_4':
P * Education of fathers was measured on an eight-point scale.
54 1. Did not complete high school
o, 2. Finished high school or equivalent
; 3. Adult education program
] 4. Business or trade school
% 5. Some college
oy 6. Finished college (four years)
o 7. Attended graduate or professional school
™ 8. Obtained a graduate or professional degree
—LL .
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e - TABLE 3.2
N
_:i ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY
( ) DEMOGRAPHIC ANALYSIS+
o
v Positive Negative
Ni Propensity Propensity
] 2 A
RN
SN Varisble
258 Average age* 17.93 18.53
RN
< Not employed/looking for work 32.6 21.7
f‘ ) Blacks 17.0 8.8
N Other non-white 2.8 1.8
<) Students 65.6 59.5
% i 10th grade 17.7 9.1
P, l1th grade 23.2 14.7
% ?; 1-2 years of college 6.2 16.4
AN
3" High school graduate, not in school 22.1 32.2
: 'I Education of father* 2.80 3.44
i A Quality index* 5.93 6.63
1 College preparatory curriculum
- o in high school 33.6 48.9
_‘ J‘
4 Vocational curriculum
- in high school 49.3 34.7
Y ]
) Commercial/business curriculum
¥ in high school 15.3 15,0%*
' AQ; A's and B's in high school 20,4 32.1
o
‘6
M
] Base: (1713) (3449)

Gy
14

* Mean scale values shown

+ The two groups differ significantly on all variables except
where indicated

-
AT

*#% Not statistically significant
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&

- 6. Positive propensity youth tend to have weaker

I academic backgrounds as indicated by the gquality

. index, their high school curricula, and their

l reported high school grades.

2

;s Table 3.3 profiles the demographics of the positive pro-

ﬁ; pensity groups for each of the four active duty services and the

. Reserve components. Profiles for the negative propensity groups

fS have been omitted since they resemble the overall negative pro-

» pensity group shown in Table 3.2. As shown in Table 3.3, the

;f Reserve components appear to be attracting higher quality

A individuals.
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TABLE 3.3

DEMOGRAPHIC ANALYSIS +
POSITIVE PROPENSITY GROUPS

INDIVIDUAL SERVICES
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Alr Marine National
Force Army Corps Navy Guard Reserves

4 4 % 4 4 2
Variable
Average aget* 17.88 18.00 17,94 17.96 18.11 18.13
Not employed/
looking for work 32.3 35.8 32.6 32.3 31.7 32.9
Blacks 18.2 22.2 19.6 17.0 19.2 19.5
Other non-white 3.1 3.4 3,6 3.0 1.9l 2.1
Students 66.5 61.6l/ 6h.0&/ 65.7 60-9_/ 62.2;J
10th grade 18.5 19.6 20,2 17.7 15.7 14,2
1lth grade 23.7 20.7 22.3 21.7 20.8 22.3
1-2 years of college 6.9 5.5 5.3 7.2 6.8 8.6
High school graduate,
not in school 22.8 22.9 20,5 21.5 25.2 25.5
Education of father* 2.82 2.55 2.68 2,77 2.80 2.85
Quality index* 6.05 5.58 5. 80 5.90 5.99 6.09
College preparatory
curriculum in
high school 36.1 25.4 29,3 33.1 33.3 36.1
Vocational
curriculum in
high school 48.1 $5.9 S1.7 48.1 47.6 47.0
Commercial/business
curriculum in
high school 14.3 1€.9 17.3 16.0 17.3 15.0
A's and B's in
high school 22,0 16.4 20.1 20.3 22.8 23.0
Base: (950) (751) (627) (821) (963) (1057)

* Mean scale values shown

+ The positive propensity gro
its corresponding negative prop

where noted.

1/

='Difference not statistically significant from corresponding negative

propensity group.

SSRGS ARG

up for each service differs significantly from
ensity group on most variables, except
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¢ 3.3 Importance of Job Characteristics

The following comments are repeated from previous reports

for the convenience of the reader.

'l“'v )

)

ﬁ% As a means of better understanding respondents' job decision-
N making process, they were asked to consider 12 job characteris-
o tics and to indicate the importance they attach to each. The

‘E; job characteristics are those that are believed to be most
o= salient to 16 to 21 year old youth when considering a job.

e Insofar as the services must compete with industry and other areas
; ' of the public sector for manpower, it is essential that the
‘iﬁ "military job" encompass valued job attributes. Hence, this
i:ﬁ question provides important feedback to the services for purposes
:; of developing effective recruiting strategies.

f%
 1$ Table 3.4 compares the two propensity groups on the 12

qu attributes. Both groups consider all of the attributes to be
; somewhat important, especially "enjoy your job", "good income",

é@ and "job security". Likewise, both groups attach relatively

,
>

HIIY

less importance to such attributes as "recognition and status",
"adventure and excitement”, and “doing something for your country.*®

Relative to negative propensity youth, positive propensity
youth rated six of the attributes as more important, especially

22l

the issue of patriotism ("doing something for your country").

W

On the other hand, negative propensity yonrth attached greater
importance to "enjoy your job" and "employer treats you well"

5 ?“'ﬁ{". i\

‘;3 than did positive propensity males.

o

ﬁ‘ A statistical analysis of these data reveals that differences

Sa between positive and negative propensity youth with respect

RN to these characteristics tend to be general and not service

W

i} specific. Hence, it appears that the services are drawing upon

*: young men with similar job attribute values as well as similar
-

ke demographics.

%

[ A

\g

=
238

~
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ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY

TABLE 3.4

IMPORTANCE OF JOB CHARACTERISTICS*

Positive Negative

Propensity Propensity Difference
Job Characteristics
Enjoy your job 3.36 3.43 -0.07
Good income 3.33 3.34 =0.01 #**
Job security 3.30 3.30 —— k%
Teaches valuable trade/skill 3.29 3.17 +0.12
Opportunity for good family life 3.25 3.19 +0.06
Developing your potential 3.23 3.24 ~0.01 *=*
Retirement income 3.20 3.11 +0.09
Gives you the job you want 3.17 3.17 ——— k%
Employer treats you well 3.14 3.19 -0.05
Doing something for your country 2.94 2.54 +0.40
Adventure and excitement 2.70 2.44 +0.26
Recognition and status 2.62 2,42 +0.20
Base: (1713) (3449)
Source: Question l3a
* Mean scale values shown
Scale Velue: 4 = Extremely important

Page 100

3 = Very important
2 = Fairly important
1 = Not important at all

Therefore, larger values indicate greater perceived
importance. The two propensity groups differ

significantly except where indicated.

% Not statistically significant
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3.4 Achievability of Job Characteristics

. As discussed in previous reports, for a job craracteristic
to be an enlistment motivation, it must be valued and perceived
as somethihg that can be readily achieved in the military.
Hehce, after being asked how important they considered each job
characteristic to be, respondents were asked to rate the 12

) characteristics in terms of whether they could be more readily
) achieved in military or civilian life. A five-point scale was
‘ used. An average rating less than 3.00 indicates that the job
characteristic is perceived to be more achievable in the military;
a rating above 3.00 indicates that the characteristic is per-
ceived to be more achievable in a civilian job.

N

!

The job characteristic perception data are shown in Table

l"
a

3.5. Relative to the negative propensity group, positive

-

e,

propensity youth considered all of the job characteristics to

.

be more achievable in the military than in civilian life. The

two groups differed the greatest on two attributes: "gives you
the job you want" and "enjoy your job."

“ .“ A" A" ‘.S !‘--:'

On an absolute basis, positive propensity youth considered ?
four attributes to more achievable in a civilian job. These
were: "employer treats you well", "good income", "opportunity ;
for good family life", and "enjoy your job." 4

Yigriet
p LSS

On an absolute basis, negative propensity youth considered g
five of the 12 attributes to be more achievable in the military.
These were: "doing something for your country", "adventure j
and excitement", "teaches valuable trade/skill", "job security",

[
-

and "retirement income." K

@I

As in the case of job attribute values, the differences 3
between propensity groups on these perceptions tend to be
general and not service specific. 1




10 TABLE 3.5
.E ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY
2, ACHIEVABILITY OF JOB CHARACTERISTICS*
j::: Positive Negative
{?‘\ Propensity Propensity Difference
_3:: Job Characteristics
o

y Doing something for your country 1.68 1.90 -0.22
N Adventure and excitement 2.20 2.62 -0.42
b Teaches valuable trade/skill 2.38 2.89 -0.51
o

N o, Job security 2.53 2.84 -0.31
;.!! Developing your potential 2.66 3.23 -0.57
'i . Retirement income 2,68 2.98 -0.30
- oY

.- Recognition and status 2.71 3.14 -0.43
v Gives you the job you want 2.96 3.60 -0.64
_\_n Enjoy your job 3.31 3.91 —0.60
.i Opportunity for good family life 3.42 3.99 -0.57
Oy Good income 3.46 4.00 ~0. 54
O
' Employer treats you well 3.62 3.94 -0.32
o

Al

e Base: (1713) (3449)

|':.‘
d Source: Question 13b
’5 ?: * Mean scale values shown
\' A

~
A Scale Value: 5 = Much more likely in civilian
NN 4 = Somewhat more likely in civilian

3 = Either civilian or military
2 = Somewhat more likely in military

..

ge - 1 = Much more likely in military

SN Therefore, a smaller value indicates relatively greater
:: military likelihood. The two propensity groups differ
-at} significantly on all characteristics.
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"Doing something for your country" is the job character-
istic that respondents felt was most likely to be achieved in
the military. Given the current favorable mood of the country
toward the military, the services should consider promoting

the importance of this attribute.

For an attribute to be a source of enlistment motivation,
individuals must perceive it to be both relatively important
and attainable in the military. Figure 3.1 illustrates this
comparison for positive propensity respondents in the form of
a two-by-two matrix. The analysis involves dividing the 12 job
characteristics into two groups: those perceived to be more
achievable in the military and those perceived to be more
achievable in a civilian job. Next, within each group, the job
characteristics are rank ordered in terms of their relative
importance. The top six attributes are those considered to be
relatively important and the balance are those that can be
considered to be relatively less important. A similar analysis

was done for negative propensity youth and is presented in

Figure 3.2.
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e FIGURE 3.1
i
'J\" POSITIVE PROPENSITY RESPONDENTS
{
:,—“‘
L More Achievable More Achievable
in in
¢~ Military* Civilian Job**
P
:i Relatively Job security Enjoy your job
; - Important Teaches valuable Good income
- A trade/skill
S : Opportunity for
2 Developing your good family life
. potential
<
2
T
|
B Relatively
5 ! Less Retirement income Gives you the
. Important job you want
v Doing something for
& your country Employer treats
. you well
Adventure and
« ) excitement Recognition and
I
T status
.
VIO
. A
ot
: iy
= * Based on scores of less than 3.0 on the job characteristic
] a achievability scale (See Table 3.5)
- ** Based on scores of 3.0 or higher on the job characteristic
% achievability scale (See Table 3.5)
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. FIGURE 3.2 ‘
~ "

: NEGATIVE PROPENSITY RESPONDENTS

x &
~ R
N
.\
- “
: :‘
* More Achievable More Achievable
in in .
» Military* Civilian Job*¥* b
} Enjoy your job
) Relatively
Y Important Good income
Y
A Job security Developing your
‘: potential
\]
W Employer treats
' vou well
Py
% Opportunity for
- good family life
‘3 . Teaches valuable
Relatively | trade/skill
- Less
Y Important Retirement income Gives you the
~ﬂ job you want
o Doing somefthing for
i your country
B Adventure and
R excitement
)
fl Recognition and
: |_status
W
-
»5)
% * Based on scores of less than 3.0 on the job characteristic

achievability scale (See Table 3.5)

** Based on scores of 3.0 or higher on the job characteristic
achievability scale (See Table 3.5)
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As shown in the matrix, three important job characteristics
--"enjoy your job", "good income" and "opportunity for good
family life"--were perceived by positive propensity youth
to be relatively hard to attain in the military. These
attributes, therefore, represent recruiting opportunities.

Negative propensity youth considered five valued job
characteristics as relatively more attainable in a civilian
job. These attributes were: "enjoy your job", "good income",
"developing your potential", "employer treats you well", and
"opportunity for good family life." These represent advertising
and recruiting opportunities.
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3.5 Information Sources, Actions Taken, Advertising Recall,
Recruiter Contact, Influencers

Propensity to serve in the military may be understood,
in part, by considering a number of information-oriented
activities. Some of these activities may be self-initiated,
such as asking for information by mail. 1In other cases, the
individual may be a passive recipient of information, such as
in the case of advertising. Examining this information
receipt process, therefore, provides insight into enlistment
propensity.

Table 3.6 summarizes the information-oriented activities
of the two propensity groups. As in previous waves, positive
and negative propensity youth differ significantly on most
of these activities. The following conclusions can be drawn
from the table:

1. Compared to théir negative »ropensity counterparts,
those in the positive propensity group are more likely to
have discussed enlistment with influential others.
The two groups do not differ on the one activity
that individuals cannot control--direct mail
literature.

2. Positive propensity men are more likely than others
to have asked for information by mail and by telephone
and to have been tested for the services.

3. Except for recall of Air Force advertising,
respondents in the two propensity groups do not
differ with respect to their recall of service
advertising.

The two propensity groups also differ with respect to

several aspects of recalled recruiter contact. These data

are summarized in Table 3.7 and discussed below:

1. Significantly more positive than negative youth
reported having had recruiter contact at some time
in the past.

--------------
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TABLE 3.6
ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY
INFORMATION SOURCES, ACTIOMNS TAKEN, ADVERTISING RECALL
Positive Negative Statistically
Propensity Propensity Significant
* A
Information Sources (Qu. 8c)
Talked with one or both parents 56.7 27.0 Yes
Talked with friends in or
out of service 54.0 29.3 Yes
Received recruiting literature
in the mail 45.3 46.9 No
Talked with girlfriend or wife 29.5 14.0 Yes
Talked with teacher or guidance
counselor 19.1 7.4 Yes
Actions Taken (Qu. 8¢c)
Asked for information by mail 18.9 6.7 Yes
Took aptitude test in high school
given by Armed Services 15.4 12.9 Yes
Physically or mentally tested at
military examining station 6.9 2.7 Yes
Made toll-free call to get
information 4,2 1.2 Yes
Advertising Recall: X Recall
Seeing/Hearing (Qu. 6a)*
Air Force 74,7 64.9 Yes
Army 77.6 81.6 No
Marine Corps 72.6 70.3 No
Navy 72.5 70.2 No
Joint Services Campaign 67.5 68.6 No
Base: (1713) (3449)

* Base: Respondents Asked Question for Specific Service
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23'.‘ ANALYSIS OF PROPENSITY TQ SERVE IN THE MILITARY

'}‘.{' RECRUITER CONTACT

,-..{':

$:.'~

(t_ Positive Negative Statistically
.‘-\ Propensity Propensity Significant
Lo 4 3

L — —

o Recruiter Contact: (Qu. 8a & 9a)

i Past 5-6 months - any service 31.7 24,6 Yes
20N Ever - any service 56.1 48.7 Yes
S
o S}

05 Type of Recruiter Contact in

TN Past 5-6 Months (Qu. 8b)

; Talked face-to-face (not at station) 17.7 9.2 Yes
g Heard recruiter talk at high school 15.9 10.5 Yes
A Y Talked to recruiter by telephone 14,9 13.2 No
k Went to recruiting station 11.8 4,3 Yes
SR

L

: :}: Recruiter Contact Initiated by

w%«t Respondent (Qu. 9d)*

-.};i Alr Force 55.8 33.2 Yes
b Army 42.6 22.2 Yes
_\, Marine Corps 48.6 25.6 Yes
3;\? Navy 48.0 27.3 Yes
Lo

4]

\ Recruiter Information Considered

Adequate (Qu. 9e)*

:-;_.i Air Force 84.5 81.8 No
;f.;i Army 80.6 80.4 No
f_‘:&'_ Marine Corps 79.7 82.7 No |
b Navy 80.2 81.7 No |
7

5 \
'ﬁﬁ Felt More Favorable About

4 -‘..‘E Joining After Talking to

(Service) Recruiter . 9f)%
I_: Air Force 44.0 22.6 Yes
-'f< Army 36.5 18.8 Yes
;:’q Marine Corps 43.9 17.9 Yes
N Navy 42.1 21,4 Yes
P -

ﬁ:ﬁf’ Base: (1713) (3449)

i

”‘!".: * Base: Respondents Asked Question for Specific Service
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2. With respect to the type of recent recruiter contact
reported, the two groups differ on all but "talked
to recruiter by telephone."”

3. Among positive propensity respondents who reported
having recruiter contact, approximately one-half
said that the contact was self-initiated. The
ratio among negative propensity youth is significantly
lower.

4. As in previous waves, the two groups do not differ
with respect to the perceived adequacy of infor-
mation received. Nevertheless, by a ratio of 2:1,
positive propensity men felt more favorable than
negative propensity individuals about enlisting
after talking to a recruiter. This may have been
due, in part, to the fact that significantly more
positive propensity men initiated the recruiter
contact.

Respondents were asked to indicate what they believed
to be the attitudes of their parents and friends toward their
enlisting. The results are summarized in Table 3.8. As shown
in the table, positive propensity men were more likely than
their negative counterparts to perceive their parents and
friends to support their joining the military. More fathers
than mothers and more parents than friends were perceived to be
in favor of military service. These findings may reflect the
fact that people tend to perceive that important others share
their attitudes and perceptions.

o
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e TABLE 3.8
N
-l ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY
.._ PERCEIVED ATTITUDES OF PARENTS/FRIENDS
Ny TOWARD JOINING THE MILITARY
NDS
e
) Positive Negative Statistically
™ Propensity Propensity Significant
S z z
2 —_— —_
‘;tﬁ Mother
,
;af In favor 27.9 12.6 Yes
. Against 32.0 48.0 Yes
E it Neutral 35.8 34.6 No
S
ANy Father
:?r. In favor 42,7 21.5 Yes
333 Against 12.1 25.0 Yes
o Neutral 35.4 44.6 Yes
.' ‘J
) Friend
P riends
.ui? In favor 20.2 7.1 Yes
1}
o Against 22.7 39.3 Yes
Neutral 52.8 48.5 Yes

-
i vy

Base: (1713) (3449)

Pt

L
e

: I
g

Source: Questions 10a - 12¢
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e 3.6 Relationship Between Propensity and Recruiter Contact
2
. There are many ways in which to inform young men about the
f : all-volunteer force. The most direct means is through re-
i'R cruiter contact. Through contact with service recruiters, young
» & men become more knowledgeable about military service. This
- experience, in turn, may positively or negatively influence
:ij: their attitudes toward military service. Whether recruiter

O
[ N DY NV §

contact produces enlistment propensity or just the opposite is

A

beyond the scope of this study.

3
E N With the above in mind, Table 3.9 relates propensity for
. v each service to contact with a recruiter from that service.
e The proportion of respondents expressing a positive attitude

A . toward a particular service and who also reported that they

- had contact with a recruiter from that service ranges from

SRS 21% to 33.5%. The comparable figures among negative propensity
o youth are significantly lower in all cases.
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~~~~~

TABLE 3.9

..........

EVER HAD CONTACT WITH RECRUITER FROM SPECIFIC SERVICE

RELATED TO PROPENSITY FOR THE SAME SERVICE*

Contact With
Recruiter From

Alr Force

Army
Marine Corps
Navy

pase:
for Each Service

Source:

Propensj.y for Individual Service

Positive

b3

21.0
33.5
23.2
25.5

Question 9b

Negative

%

12.0
23.8
12.3
13.2

The Appropriate Positive and Negative

CASLI

Difference
%

+7.0
+9.7
+10.9
+12.3

Propensity Groups

R ey e e Ca s e ) 2



Ve a"a

A e el

e e e A

s

p Yo Wil e g

o " " st " Sl S "N "y

s B

AR

e’
' ' ls

.
)
.1

'
‘e

ot

............

Page 114

3.7 Enlistment Decision Process

As shown in previous waves of this study, the four active
duty services appear to be drawing from a common pool of
“military available" males, rather than from distinct segments.
Table 3.10 shows that positive propensity individuals, on the
average, felt positive about more than two services. For
example, one-half (50.8%) of the young men who expressed
positive propensity for the Marine Corps also expressed positive

propensity for the Air Force.

The conclusion drawn from Table 3.10 is consistent with
the within-and-across service analysis of demographic variables
and job characteristic perceptions discussed earlier. 1In
earlier reports, it was reasoned that the enlistment decision
involves a two-step process. First the individual decides
upon the military and then chooses among the different services.
This is comparable to the classic marketing paradigm where the
consumer chooses to buy the product and then chooses among
alternative brands. The Spring 1980 data suggest that this
hypothesis remains valid.

------
by
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TABLE 3.10

o3

EXTENT TO WHICH PROSPECTS SHOW POSITIVE

~ PROPENSITY FOR MORE THAN ONE SERVICE

!

3 .
N Alr Marine .
N Force Army Corps Navy

. x oz x oz E
: Also Show Positive Propensity
x for Thiese Services: 5
N Air Force @ 46,8 S51.4 '
Army 37.2 (100, 41.8
38 Marine Corps 33.6 8 39.5 :
R Navy 446 45.6 @ i
A

o Average Number of

:‘j Active Duty Services 2.15 2.36 2.55 2.33 :
Y .
<
> i
\ Base: (950)  (751) (627)  (821) :
49
a. : Source: Question 5 -_]
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51 3.8 High School Graduates Not in School

ﬁ% - The all-volunteer force regquires individuals who have

‘ . the maturity and educational abilities necessary to operate

;i" increasingly more sophisticated weapons and systems. For this
DR reason the services have been particularly interested in attract-
ij B ing high school graduates who are not pursuing any additional

- formal education. Compared to high school dropouts, they tend
: to be more mature and mentally capable. Moreover, they are

3 more likely than others to be responsive to the vocational
A
R - training offered by the services.
s’ -
Pl The all-volunteer force has had difficulty attracting

L
'.

high school graduates. This is reflected in the decreasing

- N proportion of enlistees with high school diplomas. To help

A the services attract high school graduates, this series of
e
kx.j studies has examined the demographics and enlistment-oriented
QE ) attitudes and behavior of this subgroup of 16 to 21 year old
"t ! males. The following is a discussion of this group as they

. appear in the Spring 1980 wave.

‘ In the Spring 1980 wave, 28.8% of the sample are

.- individuals who have graduated from high school and are. not
Y5 currently in school. Tables 3.11 and 3.12 examine this group
ﬁ in terms of their demographics, attitudes, and behavior

oy . . . .
‘1;: vis-a-vis the total sample. The following conclusions about
A
- this group emerge:
52 1. Demographically, the group of high school graduates
N who are not in school are below the U.S. averages
R for 16 to 21 year old males with respect to these
e - characteristics: not employed and looking for
X work, Black, having taken a college preparatory

5 - curriculum in high school and reported high school
lﬁz; grades. On the other hand, they are above-average
L with respect to having taken a vocational or
N commercial high school curriculum.
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TABLE 3.11

DEMOGRAPHIC ANALYSIS OF HIGH SCHOOL GRADUATES NOT IN SCHOOL

. High School Total Statistically

N Graduates Sample Significant+

\ 2 2z

F- Variable ' -

- Not employed/looking for work 12.7 25.4 Yes-lower ‘

N Blacks 10.5 11.7 Yes-lower .
Other non—white 1.8 2,1 No o

. Education of father* 2.91 3.22 No

<

- Quality index* 6.36 6.39 No

by College preparatory curriculum

" in high school 31.6 43.8 Yes=lower ~_

R Vocational curriculum w

- in high school 47.9 39.6 Yes-higher .

::-' Commercial/business curriculum -

. in high school 19.4 15.1 Yes~higher

{ A's and B's in high school 20.8 28.2 Yes—-lower -

- Ay

Base: (1502) (5217) A

' * Mean scale values shown -

'j + Statistical significance based on total U.S. estimate falling beyond )

ny the range of two standard errors of the individual variable estimate. -

: "here statistical significance is indicated, the variable estimate 1is

- either higher or lower than the U.S. estimate. )
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~ TABLE 3.12
S ATTITUDINAL/BEHAVIORAL ANALYSIS OF
:! ‘ HIGH SCHOOL GRADUATES NOT IN SCHOOL
:' . PROPENSITY TO SERVE IN THE MILITARY, INFORMATION SOURCES, ACTIONS TAKEN
i High School Total Statistically
o - Graduates Sample Significant+
N % X
l\ h— -
8
X 33 Positive Propensity (Qu. 5)
- <
-~ Air Force V4.4 18.3 Yes-lower
A Army 11.5 14.5 Yes-lower
- Marine Corps 8.6 12,1 Yes—~lower
- Navy 11.7 15.8 Yes-lower
[
) Information Sources (Qu. 8c)
™ Talked with friends in
or out of service 3.3 37.5 No
l' Talked with one or both parents 28.4 36.9 Yes-lower
- Talked with girlfriend or wife 18.7 19.1 No
“ Talked with teacher or
N guidance counselor 5.8 11.3 Yes-lower
) !’ Actions Taken (Qu. 8c)
n Took aptitude test in high school
« given by Armed Services 15.0 13.7 No
' . Asked for information by mail 8.0 10.7 Yes-lower
I Physically or mentally tested at
e military examining station 4.6 4,1 No
Made toll-free call to get
N information 2.3 2.1 No
-%  Base: (1502) (5217)

+ Statistical significance based on total U.S. estimate falling beyond ‘
¥i the range of two standard errors of the individual variable estimate. {
- Where statistical significance is indicated, the variable estimate is ‘

either higher or lower than the U.S. estimate. ‘
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.
o TABLE 3.12
-\ ;'
R
TN ATTITUDINAL/BEHAVIORAL PROFILE OF
::.\_-'. HIGH SCHOOL GRADUATES NOT IN SCHOOL
b2 RECRUITER CONTACT
- ’.'
;fif High School Total Statistically
o Graduates Sample Significant+
’ 2 A
N
.
*.h Recruiter Contact: (Qu. 8a & 9a)
‘Eﬁ Past 5-6 months - any service 22.1 26.9 Yes-lower
2 Ever - any service 59.2 50.9 Yes—-higher
A
AN
':ji: Recruiter Contact Initiated by
M Respondent (Qu. 9d)*
et
~oe Air Force 37.1 41,4 No
it Army 22.3 29.4 Yes-lower
o
2‘-; Marine Corps 34,0 34.3 No
j‘,::.j Navy 30.2 35.6 Yes-lower
b
{ | Recruiter Information Considered
:.rf"n Adequate (Qu 9e)*
S
:...::\ Air Force 83.9 82.7 No
R
b Army 83.0 80.4 No
- Marine Corps 80.5 81.3 No
¢
[ Navy 85.7 8l.1 Yes-higher
AR :
:}:
L3, Felt More Favorable About
: Joining After Talking to
v (Service) Recruiter (Qu. 9f)*
‘_::::: Air Force 26.2 30.2 Yes~lower
Ml %
AN Army 22.0 25.0 Yes-lower
>0 Marine Corps 27.7 27.5 No
.:-',:*’ Navy 26 . 5 29 . 7 NO
A
o Base: (1502) (5217)
\-.':n
::xj.- * Base: Respondents Having Contact with Specific Service
s .
,,’.:: + Statistical significance based on total U.S. estimate falling beyond
f«.;:' the range of two standard errors of the individual variable estimate,
Qﬂ' Where statistical significance is indicated, the variable estimate {s
o8 either higher or lower than the U.S. estimate.
“
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TABLE 3.12

ATTITUDINAL/BEHAVIORAL ANALYSIS OF
HIGH SCHOOL GRADUATES NOT IN SCHOOL

ADVERTISING RECALL

High School Total Statistically
Graduates Sample Significant+
2 L
Advertising Recall: X Recall
Seeing/Hearing
Air Force 6l.1 66.6 No
Army 78.6 80.8 No
Marine Corps 73.5 70.6 No
Navy 67.0 70.3 No
Joint Services Campaign 67.2 68.5 No

Base: Respondents Asked Question for Specific Service
Source: Question 6a

+ Statistical significance based on total U.S. estimate falling beyond
the range of two standard errors of the individual variable estimate.
Where statistical significance is indicated, the variable estimate is
either higher or lower than the U.S. estimate.
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N TABLE 3.12
~
Z; ATTITUDINAL/BEHAVIORAL ANALYSIS OF
>, HIGH SCHOOL GRADUATES NOT IN SCHOOL
X JOB CHARACTERISTIC ATTITUDES
\ 1]
Ny
+,
g High School Total Statistically
X Graduates Sample Significant+
. Relative Importance of Job
» Characteristics
3124 Enjoy your job 3.41 3.40 No
a\.
L Good income 3.38 3.33 Yes-higher
a Job security 3.37 3.30 Yes-higher
‘0
ﬁ; Developing your potential 3.26 3.24 No
:; Teaches valuable trade/skill 3.25 3.21 No
> Opportunity for good family
Fe life 3.22 3.21 No
>
:: Retirement income 3.20 3.14 Yes-higher
:f Employer treats you well 3.19 3.18 No
'E Gives you the job you want 3.15 3.17 No
e Doing something for your country 2.65 2.67 No
¥
2 Adventure and excitement 2.51 2,53 No
\ \
U Recognition and status 2,48 2.49 No K
S ‘
} :
z! ;
b Base: (1502) (5217)
AW
0 Source: Question 13a 3
- ;
v * Mean scale values shown
c") {
'ﬁj Scale Value: 4 = Extremely important ]
) 3 = Very important
I 2 = Fairly important 3
s 1 = Not important at all j
- Therefore, a larger value indicates greater
2@ perceived importance. j
::5 + Statistical significance based on total U.S. estimate falling beyond '1
- the range of two standard errors of the individual variable estimate. ‘
> Where statistical significance is indicated, the variable estimate is i
o either higher or lower than the U.S. estimate.
=7 ‘
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] O TABLE 3.12
7 q ATTITUDINAL/BEHAVIORAL PROFILE OF
S HIGH SCHOOL GRADUATES NOT IN SCHOOL
-"
{'s; JOB CHARACTERISTIC PKRCE:TIONC*
~ .:_
3 .
- High School Total Statistically
\"' N Graduates Sample Significant+
‘I
.J
i Achievability of Job
VIR Characteristics
) = Doing something for your country 1.83 1.89 No
‘1§$ Adventure and excitement 2.62 2.48 Yes-higher
]
. Job security 2.71 2.73 No
i o Teaches valuable trade/skill 2.80 2.72 Yes-higher
R N Retirement income 2.85 2.88 No
M Recognition and status 3.00 2.99 No
LSRN
::-i Developing your potential 3.12 3.04 Yes-higher
Y Gives you the job you want 3,40 3.39 No
R n En joy your job 3,83 3.71 Yes~higher
[ Opportunity for good family
"'i life 3.84 3.80 No
by
ot Employer treats you well : 3.89 3.83 No
Good income 3,93 3.82 Yes-higher
Y !’
LYy
-‘.
< Base: (1502) (5217)
- Source: Question 13b
-
.y T * Mean scale values ¢ ‘wn

. Scale Value: 5 = Much more likely in civilian

4 = Somewhat more likely in civilian
3 = Either civilian or military

2 = Somewhat more likely in military
1 = Much more likely in military

T

herefore, a smaller value favors the military.

Paguinait
ey

f ﬁi + Statistical significance based on total U.S, estimate falling beyond
x an the range of two standard errors of the individual variable estimate.

Where statistical significance is indicated, the variable estimate 1is
" ;: either higher or lower than the U.S. estimate.
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2, High school graduates are below the U.S. averages
with respect to propensity to join each of the
active duty services.

- 3. Consistent with their below-average levels of pro-
> pensity is the fact that high school graduates who
X are not in school are below-average with respect
to talking to their parents and school personnel
about enlistment and asking for recruiting infor-
mation by mail. L

- 4. This target market is above the U.S. average with
ot respect to reported long-terr recruiter contact.
o This may reflect the interest service recruiters
e have in these individuals. With respect to reported
recruiter contact during the past six months,
D however, this group is below the U.S. average.
A High school graduates also are below the U.S.
L average with respect to reported self-initiated
: recruiter contact with Army and Navy recruiters.

5. High school graduates who are not in school are on
par with the U.S. averages with respect to the
perceived adequacy of information provided by
three of the four services. They are above-average
with respect to the perceived adequacy of Navy
information. This group is less likely than
others to feel more favorable about enlisting after

- talking to Air Force and Army recruiters.

o 6. This target market is on par with national averages
ip with respect to recalling service advertising.

7. The high school graduate group attach above-average
< importance to the job attributes: "good income",
3 "job security", and "retirement income." In
1;? addition, they view civilian life as better enabling
é: the achievement of five of the 12 job characteristics.
5 "Job security" and "teaches valuable trade/skill"
were the only valued job characteristics that high
. school graduates perceived as being more attainable
- in the military.

The Spring 1980 profile of high school graduates who are
not in school is consistent with profiles developed in the
' previous nine waves of this study. This profile of the high
.lf school graduate group's demographics, attitudes and behavior
-;; vis-a-vis national averages indicates that this group is I
generally on par with the total population of 16 to 21 year old
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::: N males. As such, the data do not reveal any recruiting or
oo

e, advertising opportunities that could be directed at this group
l ‘ for the purpose of enhancing their accession levels.
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SECTION IV

ADVERTISING AWARENESS
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SECTION 1V
' . Advertising Awareness

All forms of advertising are used by the services to commun-
icate the benefits of belonging to the all-volunteer force. This

” advertising has been presented as individual service campaigns
S\ﬁ and, in recent years, as a joint service campaign. The tracking
j;: study is a convenient vehicle for measuring awareness and recall

4 of this advertising. This provides the services with important
o feedback on the relative effectiveness of their advertising
jfﬁ efforts. Starting in the Spring 1977 wave, respondents have been

o asked what they remember about advertising for each of the active

i duty services. Since the Fall 1978 wave, respondents also have

been asked a similar question with respect to the joint service

E advertising campaign. Finally, in the Fall 1979 wave and in the
3 ] present wave, respondents also were asked to associate service

i slogans with the appropriate source (i.e., the four active duty

services and the joint campaign).

§ A discussion of the Spring 1980 advertising data follows.
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4.1 Top-of-Mind Awareness of 3p:-ific Services

One measure of advertising is “"top-of-mind" awareness, or
the initial associations an individual has with a given concept.
Accordingly, respondents were asked to indicate which branch of
service they thought of first when the terms "Armed Services"

or "military" are mentioned.

As shown in Table 4.1, the Army was the service mentioned
first most often. The Air Force, Navy and Marine Corps followed
in that order. When first, second and all other mentions are
combined, the proportion of respondents naming any one of the
active duty services is approximately three-guarters (Army, Air
Force and Navv). The figure for the Marine Corps is somewhat
lower. The pattern of these data has been fairly consistent

across time.

The relationship between "top-of-mind" awareness (first
association) of each service and propensity to join that serxvice
is examined in Table 4.2. As in past waves, the two measures
appear to be related. That is, people with positive propensity
for a particular service tend to name that service first in
response to the terms "Armed Services" and "military." The
relationship appears strongest for the Army and Air Force.
Approximately one-half (52.0%) of the ycung men who expressed
positive propensity for the Army first associated Army with the

Aind b

two terms.

-

Likewise, slightly less than one-half (47.4%) of those who "

expressed positive propensity for the Air Force first associated

g}

Air Force with the two terms. For the convenience of the reader,

ad

ﬁ; the circled values in Table 4.2 hichlight these associations.
:ﬁ No statistical significance is implied by this notation.
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TABLE 4.1

BRANCH OF SERVICE NAMED IN RESPONSE TO "ARMED SERVICES”

Percent of Respondents Who Mentioned

.- Specific Services
AN All
First Second All Other Mentions
- Mention Mention Mentions Combined
% % % %
B Service Mentioned
N
Air Force 25.8 20.9 25.7 71.5
< Army 36.3 21.3 17.6 74.6
Marine Corps 14.5 18.1 29.1 60.8
s Navy 16.8 29.2 26.1 71.3
° Coast Guard 1.6 2.2 9.9 13.3
¢ None 5.0 3.3 19.9 27.6
N
-
: ' Base: All Respondents
Source: Questions 4a, 4b and 4c
Sl e S o e e e e
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4.2 Advertising Content Recall

Advertising awareness is measured by asking respondents to
recall everything they remember seeing or hearing in advertising
for either a specific active duty service or about the joint
services campaign. Any one respondent is asked about only cne
source of advertising. This is accomplished by creating differ-
ent versions of the questionnaire and randomly distributing them
across respondents. The levels of advertising awareness recorded
for each service since the Spring 1977 wave are summarized in
Table 4.3. Data for the joint services campaign, however, are
shown only for the last four waves. This is the period during
which this campaign has been monitored by the tracking study.

As in each wave, respondents' comments have been coded into
a set of response categories to facilitate interpretation and
provide continuity over time. These data are shown in Table 4.4

for each advertising source.

The following conclusions can be drawn from Table 4.3 and

Table 4.4:

J. During the three-year period in which these data
have been collected, awareness of service adver-
tising has increased significantly for each
source of recruitment advertising. Three years
ago, approximately one-in-two respondents
expressed awareness of service advertising.
Presently, this proportion ranges from two-thirds
to four-out-of-five respondents. While the
increases in awareness for each advertising
source have been substantial, the Army has exper-
ienced by far the largest increase (+44%).
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TABLE 4.3
RECALL OF SERVICE ADVERTISING
SPRING 1977 - SPRING 1980 SUMMARY
Increase
Spring Fall Spring Fall Spring Fall Spring Spring '77-
'77 ‘77 ‘78 '78 '79 ‘79 '80 Spring '80%
% 7 % % % 2 % %
Air Force 49.2 59.1 54.8 60.3 62.2 65.0 66.6 +35
Army 56.0 64.4 66.3 70.4 74,0 78.1 80.8 +b
Marine Corps 52,1 63.0 59.9 65.1 66.0 69.6 70.6 +36
Navy 55.2 62.0 58,1 63.9 71.5 73.6 70.3 +27
Joint Services — — — 53.1 66.2 62.0 68.5 +29 **
Source: Question 6a

* Represents the Spring '77 - Spring '80 difference as a percentage of the
Spring '77 figure

** Represents the Fall '78 - Spring '80 “ifference as a percentage of the
Fall '78 figure, since no data were collected prior to Fall '78
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?: : RECALL OF ADVERTISING FOR THE AIR FORCE
N
. Spring
I Spring Spring '79-'80 Statistically
L '79 '80 Change Significant
i T S
|
.! Have Seen/Heard Advertising 62.2 66.6 +4.4 No
: ':_: Educational benefits 4.8 8.4 +3.6 Yes
Teaching/learning a trade 5.3 8.4 +3.1 Yes
" Men with equipment 6.0 8.1 +2.1 No
3 Want you to join/enlist 3.9 7.7 +3.8 Yes
. \_ Equipment without men 6.0 6.0 -— No
T Variety of jobs 3.8 5.1 +1.3 No
Y Best service/praised service 0.2 4.4 +4.2 Yes
L Opportunities 4,7 4.3 0.4 No
NS Men in uniform 1.2 3.3 +2.1 Yes
" Travel/see the country/world 3.8 2.7 -1.1 No
? . Adventure 1.8 2.2 +0.4 No
‘ Slogans (e.g., Fly with the
' Air Force) 1.0 1.9 +0.9 No
N Good pay/good starting pay 2.5 1.6 -0.9 No
Men in training 1.5 1.6 40.1 No
] Fun/recreation 1.0 1.5 +0.5 No
1o Men with flag - 0.1 — No
% " Other benefits (e.g., health) 1.2 1.4 +0.2 No
.: :::'. Other miscellaneous mentions 7.8 7.8 —_ No
- Don't recall content 29.0 25.9 -3.1 No
25
g Have Not Seen/Heard Advertising 37.8 33.4 -4.4 No
) le
2
b % ‘Base:* (1050) (1010)
:*‘ Source: Question 6a
-
. '-; * The reduced bases reflect the fact that each respondent was asked the
. advertising question for only one or two of the four military services,
e or for the joint advertising.
b g
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TABLE 4.4
RECALL OF ADVERTISING FOR THE ARMY
Spring
Spring Spring '79-'80 Statistically
'79 '80 Change Significant
% % %

Have Seen/Heard Advertising 74.0 80.8 +6.8 Yes
Educational benefits 9.7 17.7 +8.0 Yes
Teaching/learning a trade 5.7 16.3 +10.6 Yes
Want you to join/enlist 10.3 12.4 +2.1 No
Variety of jobs 4.9 8.3 +3.4 Yes
Men with equipment 4.8 8.0 +3.2 Yes
Travel/see the country/world 6.9 7.6 +0.7 No
Slogans (e.g., Uncle Sam

needs you) 4,8 6.9 +2.1 No
Good pay/good starting pay 5.6 6.5 +0.9 No
Men in training 6.7 6.1 0.6 No
Men in uniform 2.7 4.9 +2.2 Yes
Opportunities 6.0 4,9 -1.1 No
Adventure 3.7 3.7 -— No
Fun/recreation 1.9 3.0 +1.1 No
Equipment without men 1.1 2.0 +0.9 No
Best service/praised service 0.5 1.8 +1.3 Yes
Men with guns -— 0.1 ~0.1 No
Other benefits (e.g., health) 2.9 2.6 ~0.3 No
Other miscellaneous mentions 13.1 10.4 -2.7 No
Don't recall content 22.7 20.5 -2.2 No
Have Not Seen/Heard Advertising 26.0 19.2 5.8 Yes

. -

P -
(S N
LN LI

Base:* _ (1039) (1048)
Source: Question ba
* The reduced bases reflect the fact that each respondent was asked the

advertising question for only one or two of the four military services,
or for the joint advertising.
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RECALL OF ADVERTISING FOR THE MARINE CORPS Page 134
Spring
Spring Spring '79-'80 Statistically
‘79 '80 Change Significant
2 kA

Have Seen/Heard Advertising 66.0 70.6 +4.6 Yes
Slogans (e.g., The few. The

proud. The Marines.) 17.4 18.2 +0.8 No

Want you to join/enlist 6.2 8.5 +2.3 No

Men in training 5.9 7.0 +1.1 No
Teaching/learning a trade 3.1 6.3 +3.2 Yes
Educational benefits 4.4 5.9 +1.5 No

Men in uniform 5.7 5.6 -0.1 No

Men with equipment 2.8 4.5 +1.7 No
Travel/see the country/world 3.7 4.1 +0.4 No
Varfety of jobs 2,8 3.9 +1.1 No
Opportunities 2.9 3.5 +0.6 No

Good pay/good starting pay 2.1 2.7 +0.6 No

Best service/praised service 2.3 1.9 ~0.4 No
Equipment without men 1.5 1.6 +0.1 No
Adventure 2.0 1.4 0.6 No
Fun/recreation 0.5 1.2 +0.7 No

Men with guns 0.5 0.7 +0.2 No

Men with flag 0.3 0.3 — No
Other benefits (e.g., health) 1.8 1.5 -0.3 No
Other miscellaneous mentions 6.8 9.0 +2,2 No
Don't recall content 23.1 23.2 +0.1 No

Have Not Seen/Heard Advertising 34.0 29.4 4.6 No

Base:* (1044) (1035)

Source: Question 6a

* The reduced bases reflect the fact that each respondent was asked the
advertising question for only one or two of the four military services,
or for the joint advertising.
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. Page 135 TABLE 4.4

RECALL OF ADVERTISING FOR THE NAVY

L 1
:E-f Spring
N Spring Spring '79-'80 Statistically
o '79 '80 Change _Significant ]
: 2 % % :
j% Have Seen/Heard Advertising 71.5 70.3 -1.2 No 3
‘jf Travel /see the country/world 15.5 13.8 -1.7 No
N Adventure 1.4 117 +40.3 No ]
A Want you to join/enlist 7.9 10.7 +2.8 No d
::; Teaching/learning a trade 5.3 8.7 +3.4 Yes
2;3 Men with equipment 6.3 7.6 +1.3 No
ﬂf: Educational benefits 4.8 7.6 +2.8 Yes
5 Equipment without men 8.5 6.2 -2.3 No
::E Variety of jobs 4.2 4.6 +0.4 No
i: Men in uniform 2.7 3.8 +1.1 No
:: Opportunities 3.8 3.2 0.6 No
£ Good pay/good starting pay 2.7 3.0 +0.3 No
.;: Fun/recreation 2.0 2.5 +0.5 No
§; Men in training 1.6 1.8 +0.2 No
; Best service/praised service 0.3 1.2 +0.9 Yes
. Slogans (e.g., The Navy makes
N boys into men) 0.2 0.7 0.5 No
55 llen with flag -— 0.2 —-— No
Y Men with guns 0.2 0.2 —_ No
o Other benefits (e.g., health) 1.7 1.1 0.6 No
vié Other miscellaneous mentions 9.8 7.0 -2.8 No i
) : Don't recall content 23.1 21.5 -1.6 No
]
o Have Not Seen/Heard Advertising 28.5 29.6 +1.1 No
o
<
3
2 Base:* (1024)  (1024) |
zﬁ Source: Question 6a 4
::é * The reduced bases reflect the fact that each respondent was asked the
~ advertising question for only one or two of the four military services,
' or for the joint advertising.
2
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TABLE 4.4

RECALL OF ADVEKRTISING FOR THE JOINT SERVICES

! n Spring

E: ) Spring Spring '79-'80 Statistically
R '79 '80 Change Significant
;ﬁ AR b4 y4 y4
.-~ Have Seen/Heard Advertising 66.2 68.5 +2.3 No
«‘ Teaching/learning a trade 6.2 17.4 +11.2 Yes
: . Mention all/several services 2.1 14.9 +12.8 Yes
" Educational benefits 8.0 13.8 +5.8 Yes
™3 A Want you to join/enlist 9.0 9.5 +0.5 No
§ f‘ Opportunities 7.4 8.3 +0.9 No
j Men with equipment 4.7 5.0 +0.3 No
J - Good pay/good starting pay 3.5 4.9 +1.4 No
N
y Travel/see the country/world 8.1 4.2 -3.9 Yes :
EN 4
N ::_: Slogans (e.g., Navy makes ‘
b boys into men) 5.4 3.9 -1.5 No ;
N Men in training 3.9 3.7 0.2 No
n Men in uniform 2.6 2.9 +0.3 No
) Equipment without men 2.7 2.8 +0.1 No
::: ::, Adventure 5.3 2.1 -3.2 Yes
Other miscellaneous mentions 7.6 10.6 +3.0 No
".-._ Don't recall content 22.1 18.8 =3.3 No
N
N Have Not Seen/Heard Advertising 33.8 31.5 -2.3 No
‘\’ —
N
..I s:.
W Base:* (1045) (1094)
X
:,: o Source: Question 6a
&
* The reduced bases reflect the fact that each respondent was asked the
N advertising question for only one or two of the four military services,
::'{ or for the joint advertising.
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2.

As shown in Table 4.4, Spring-to-Spring
advertising awareness for the Air Force
increased by 4.4 percentage points. This
increase is not statistically significant.

At the same time, the percentage of young men
who said that they could not remember what
they had seen or heard in the Air Force adver-
tising decreased but not significantly. Among
respondents who could recall the content of
Air Force advertising, messages about educa-
tional benefits, learning a trade, scenes of
men with and without equipment and messages
urging enlistment were the most memorable

copy points. This overall pattern of recall
is comparable to that observed in recent waves,
although the rank ordering of the copy points
has changed.

Significant Spring-to-Spring increases in

recall occurred with respect to these specific

copy points: educational benefits, teaching/

learning a trade, want you to join/enlist, best service/
praised service and scenes of men in uniform.

Spring-to-Spring advertising awareness for the
Army increased significantly. As in previous
waves, the level of awareness of Army adver-
tising was the highest of the different
advertising sources tracked. Coupled with the
significant increase in advertising awareness
was a non-significant decrease in the proportion
of respondents who said that they could not
remember what they had seen or heard in the
advertising.

The most memorable copy points were messages
about educational benefits, teaching/learning a
trade and messages urging enlistment.

Significant year~to-year increases in recall
occurred with respect to six copy points:
educational benefits, teaching/learning a trade,
variety of jobs, scenes of men with equipment
and men in uniform and messages praising the
service. On the other hand, significant
decreases occurred with respect to only one copy
point: scenes of men with guns.
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o

Y S

AR

oY 4. Advertising awareness for the Marine Corps

- increased significantly frem Spring to Spring.

% . At the same time, the percentage of respondents

who could not recall specific copy points remained
unchanged. As in the previous waves, the most

b; - memorable copy points were Marine Corps slogans.
(s, .

- Teaching/learning a trade was the only copy

- point for which recall increased significantly.

SRS There were no significant year-to-year declines
AN in the recall of any copy points.
L)

l\ - .
;ﬂ-y 5. In contrast to the other services, awareness of
o Navy advertising decreased slightly from Spring
4 to Spring. This drop was not significant.

AR
SN As in previous waves, the most memorable copy
’{ﬁ ' ‘points were messages about travel and adventure.
:},ﬂ Messages urging enlistment also were recalled
fs'a frequently.
fﬂl. The following copy points showed significant
e year-to-year increases in awareness: teaching/
N learning a trade, educational benefits and

o messages praising the Navy. There were no
o significant Spring-to-~Spring decreases in the
{ l recall of any copy points.
SR 6. Awareness of the Joint Services Campaign

AR increased slightly from Spring 13979 to Spring
Sl 1980. This increase is not significant.

N . The most memorable copy points were messages
A about teaching/learning a trade and educational
o benefits and awareness of the fact that all
‘\j&j four services were featured. Awareness of

L these three copy points also increased signifi-
- cantly from Spring to Spring. The substantially
{: : large increase (+12.8 percentage points) in the
Y year-to-year awareness of "mention all/several
T services" may indicate that this campaign is
}j\, becoming more distinguishable from other service
~ ;'j advertising.

Ol There were significant year-to-year decreases in
b the awareness of two copy points: travel and
e adventure.

34%
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By way of summary, in the Spring 1980 wave, the following

copy points ... -

Were Recalled Most Often

e Teaching/learning a trade

e Educational benefits E
e Travel/see the country/world B
® Adventure i
e Want you to join/enlist j
e Slogans K
e Men with equipment i
e Men in training -

gt

]

Showed Significant Year-to-Year Increases in Recall

® Teaching/learning a trade

e Educational benefits

e Men with equipment

® Best service/praised service

e Variety of jobs

e Men in uniform

e Want you to join/enlist ZJ
Showed Significant Year-to-Year Decreases in Recall 3
e Travel j

e Adventure

e Men with guns i

.
.................
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Figure 4.1 summarizes the most memorable copy points across
' time for each service. As shown in both Table 4.4 and Figure
4.1, the nature of the most memorable advertising messages has
changed over time. Messages about educational benefits and

. learning a trade are becoming more dominant advertising themes,

- as measured by service advertising awareness. This is a positive
D trend.
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4.3 Recognition of Service Advertising Slogans

.
A de

rya
ok

Slogans have long been an integral part of service adver-

'-.'l IL’

» tising, especially for the Marine Corps. Slogans always have
- been an effective means of generating and sustaining brand
awareness. Tracking the recognition of service advertising

slogans, therefore, is another means of assessing the effective-

R,
a

ness of service advertising. Beginning in the Fall 1979 wave, S

<
.
'

respondents were asked to associate service slogans with their

correct advertising source.

-4

In the Spring 1980 wave, as in the Fall 1979 wave, respon-

: g
g dents were read a series of slogans currently used or used in W
i’ the recent past in service advertising and asked to name the .
' Ty
{ correct source of each slogan. Tables 4.5 and 4.6 summarize thLe 7

data. The correct responses have been circled to facilitate

interpretation. No statistical significance is implied by this

5 notation. The following conclusions can be drawn from the table:

=
2 1. "Join the people who've joined the (Army)." -
- and "The Few. The Proud. The (Marines)." o
- were correctly identified most often. -
it} -

2. The following slogans generated some

confusion: "This is the (Army)." "The o
(Navy). 1It's not just a job. 1It's an =~
adventure," and "Maybe you can be one of
us (Marine Corps)." Moreover, respondents s
were as likely to associate "(Air Force), =
A great way of life." with the Army or Navy

as they were to name the Air Force.

Py

- A

[ R Y &

3. Only one-in-ten respondents could correctly

associate the Joint Service slogans with the .
1 correct source. However, as discussed below, od
this is higher than in the previous wave. T

-
-’1&
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RS

" u TABLE 4.5

R RECOGNITION OF SERVICE ADVERTISING

RN SLOGAN

AR

ﬁ.:: Associate Slogan with This Advertising Source
- “‘.

; Alr Marine Joint
}::3 Army Force Navy Corps Advertising
| ~ A ~ s A .

. Slogan
- “This is the - 8.4 19.9 8.2 4.1

E "Join the people who ve

A joined the . 4.3 10.1 3.1 1.2

,; 2 " . A great way

(: -". Of life." 28.0 20.3 9.6 5.7

)

N n " . It's not just

4.0

.. - a job. It's an

.‘_v_: adventure.” 35.2 9.0 @ 3.9

o "The few. The proud.

o i The .7 7.3 5.7 6.0 @ 2.6
7'1

¢

<

“"Maybe you can be one
of us.” 10.6 15.9 13.2

V'?

9.1

“A chance to serve, a

]
"

chance to learn.” 33.1 19.2 16.6

.-‘
il { A
2%

.- "It's a great place
O to start.” 35.9 15.4 17.3 8.4

g Base: All Respondents
ey
AN
e Source: Question 7

™ o~

RIS
:-Z Circled percentages represent respondents who correctly identified the
- v slogan.
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2 J

TABLE 4.6

t

‘: CORRECT ASSOCIATION OF SERVICE ADVERTISING SLOGANS {

M FALL 1979 vs. SPRING 1980

i }
.‘ Percent of Respondents Who Correctly !
. Associate Slogan with Service ‘

ASY Fall '79~ i

ol Fall Spring Spring '80 Statistically :

RN '79 '80 Change Significant

::.'_-:. Slogan % % 4 i

::::- "This is the o 37.6 47.6 +10.0 Yes }

At

.;{:‘ "Join the people who ve

v joined the . 80.3 79.1 -1.2 No

v o " . A great way i

o of life.” 23.4 28.7 +5.3 Yes \

-:\-: 9

T " . It's not just ]

:’."' a job. It's an adventure.” 47.2 40.5 6.7 Yes

\:_ "The few. The proud.

-"'.' The o" 67.3 71.6 Mo3 Yes

.-.::: "Maybe you can be one i

et of us.” 35.2 37.5 +2.3 Yes

o "A chance to serve, a !

i: chance to learn.” 8.0 11.5 +3.5 Yes 1

__::-j "It's a great place j

to start.” 7.8 11.0 +3.2 Yes b

.

.f:_'.

:'-‘ Base: All Respondents

.

s Source: Question 7
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As shown in Table 4.6, the level of
correct identification of service slogans
increased significantly from Fall 1979 to
Spring 1980 for all but two slogans. This
is a positive trend. The exceptions were
"Join the people who've joined the (Army)"
which remained unchanged and "The (Navy).
It's not just a job. It's an adventure."
which declined. This decrease in the cor-
rect identification of this Navy slogan
parallels the statistically non-significant
decline in awareness of Navy advertising.
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ANALYSIS OF ENLISTMENT INCENTIVES
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SECTION V

Analysis of Enlistment Incentives

The use of incentives has been an integral part of the

services' efforts to attract qualified individuals to the
military in general and to hard-to-fill jobs in particular.

Educational assistance packages, cash bonuses, shorter enlist-

ments, and pay increases are some of the incentives that have

been used.

In the Spring 1980 wave, as in the Fall 1978 and Fall 1979

waves, a set of questions was added about certain enlistment

incentives in an attempt to learn more about their attractive-
ness to 16 to 21 year old males. The criterion measure is the

extent to which respondents report that they would be more
likely to consider joining one of the active duty military
services given the availability of the particular incentive.

The present Spring 1980 wave focused on possible modifi-

cations of three types of incentives:

e Educational assistance (eliminating monthly
contribution by enlistees)

e Increases in current monthly starting pay
($50, $100, $200)

e Changes in the ecurrent bonus policy ($4,000
and $5,000, each where the recruit can select
the place of assignment:; $3,000, $4,000, $5,000,
each where the recruit cannot select the place
of assignment)

‘I’ [ N S i N A R ]
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Each respondent considered all three incentives. However,
he considered only one of three levels of increases in starting
pay and one of five levels of change in cash bonuses along with
the one level of educational assistance. (This was accomplished
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-
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-

by printing multiple versions of the questionnaire and assigning
respondents to each version on a random basis. The order of
asking these questions was rotated across respondents to pre-

vent any order bias.)

Respondents were asked several basic questions with
respect to each of these incentives. These guestions focused

on the following:

® Perception of current incentive

e Impact of current incentive on enlistment
intention

e Impact of modification of incentive on enlistment
intention

As stated in previous reports, the information on incen-
tives gathered in this study provides the services with

guidance in addressing two key recruiting strategy issues:

What are perceptions of the current offer
Which incentives are likely to be most effective

whecher proposed changes in current incentives
are warranted

The data derived from this study should be used to assess
the relative magnitude of effucts on enlistment intentions of
(1) one incentive versus the other and (2) different levels of

each incentive.
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Operationally, this means examining the data in three ways.
First, the data are examined in terms of the proportion of
respondents who indicated that they would be more likely to
consider joining the military given the availability of each
incentive. The degree to which these attitudes are held also

is examined.

Secondly, the responses to each incentive are examined
in terms of relevant demographic subgroups. Specifically,
mean scale ratings are shown for each demographic group. Those
groups whose ratings differ significantly from the national
average are highlighted. These are groups for whom the specific
incentive is either particularly appealing (i.e., rated higher
than the national average) or particularly less appealing (i.e.,

rated lower than the national average).

Finally, the data are examined in terms of the degree to
which the different levels of each incentive cause negative
propensity respondents to indicate that they would be more

likely to consider eniisting in the military.

A discussion of the findings follows.

--------
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5.1 The Impact of a Modification in Educational Assistance

on Enlistment Intent

Respondents were asked three guestions with respect to

educational assistance. The first was concerned with their

awareness of the fact that the services offer financial assis-

tance for post-military schooling. The second guestion examined

reactions to the current educational assistance package and

the third question assessed reactions to possible changes in

this package. The guestions were as follows:

Do you think the military services offer
financial support for schooling after you leave
the service?

Veterans of the military services can receive
financial support for schooling. For those
willing to place $50-$75 of their monthly pay in
an educational savings account, the government
will add $2 for every $1 they save during their
tour of duty. The maximum amount of this benefit
is $8,100. Knowing this, would you be more likely,
or not, to consider joining one of the active duty
military services?

If you did not have to contribute a portion of
your monthly pay in order to receive this
educational benefit, would you be more likely, or
not, to consider joining one of the active duty
military services?

The data are summarized in Tables 5.1 - 5.4. The following

conclusions can be drawn:

1.

WAL

S Q‘- .

Not shown in the tables is the findirg that
nearly all of the respondents (85.9%) indicated
that they knew that the services offer financial
support for schooling after leaving the service.
The two propensity groups did not differ cn

this measure.

For both the current and modified versions of
educational assistance, nearly as many respon-
dents said that they would be more likely to
consider joining. Overall, the current and
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EFFECT OF CURRENT EDUCATIONAL ASSISTANCE
ON LIKELIHOOD OF ENLISTING

More likely to consider joining

Much more likely

Somewhat more likely

Just a little more likely

Not more likely to consider joining

Don't know

Average¥*

Base: All Respondents
Source: Question 17b

* Mean scale value shown

Scale Value: Much more likely

4
3 = Somewhat more likely
2

= Just a little more likely

1 = Not more likely

Therefore, larger values indicate

likelihood.

VS VAR ‘.'_\:,\' \‘,\:.\:_\"\:,-. -

-------

1.91

greater perceived
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TABLE 5.2

EFFECT OF CURRENT EDUCATIONAL ASSISTANCLC
ON LIKELIHOOD OF ENLISTING

DEMOGRAPHIC ANALYSIS*

Spring Statistically
_'80 Significant+
Total U.S, Estimate ** 1.91
Variable #**#*
Positive propensity 2.50 Yes~higher
Negative propensity 1.61 Yes~lower
16 years old 2.31 Yes~-higher
17 years old 2.11 Yes~higher
18 years old 1.84 No
19 years old 1.73 Yes~lower
20 years old 1.65 Yes~lower
21 years old 1.67 Yes~lower
10th/11lth grade 2.25 Yes-higher
Senior 1.98 No
In college 1.64 Yes~lower
High school graduate, not in school 1.65 Yes~-lower :
Not high school graduate 1.92 No *
High quality index 1.80 Yes-lower
Medium quality index 1,97 Yes~higher
Low quality index 1.91 No
White 1.92 No
Black 1.90 No
Other non-white 1.79 Ko

Source: Question 17b

* }lean scale values shown

Scale Value:

4 Much more likely

3 = Somewhat more likely

2 = Just a little more likely

1 = Not more likely

Therefore, larger values indicate greater perceived
likelihood.

** Base: All Respondents

*** Base: Appropriate Respondent Groups for Each Variable

+ Statistical significance based on total U.S. estimate falling beyond
the range of two standard errors of the individual variable estimate.

Where statistical significance is indicated, the variable estimate is
eith2r higher or lower than the U.S. average.
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TABLE 5.3

EFFECT OF CHANGE IN EDUCATIONAL ASSISTANCE

ON LIKELIHOOD OF ENLISTING

More likely to consider joining

Much more likely

Somewhat more likely

Just a little more likely

Not more likely to consider joining

Don't know

Average*

Base: All Respondents

Source: Question 1l7c¢

* Mean scale value shown

Scale Value:

4 = Much more likely

3 = Somewhat more likely

2 = Just a little more likely
1 = Not more likely

Therefore, larger values indicate greater perceived

likelihood.

Spring
0

280
%

43.8
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TABLE 5.4

EFFECT OF EDUCATIONAL ASSISTANCE WITHOUT CONTRIBUTING PAY
ON LIKELIHOOD OF ENLISTING

DEMOGRAPHIC ANALYSIS*

Spring Statistically
‘80 Significant+

Total U.S. Estimate ** 1,96
Variable ***
Positive propensity 2.51 Yes-higher
Wegative propensity 1.73 Yes-lower
16 vears old 2.26 Yes-higher
17 years old 2.17 Yes-higher
18 vears old 1.89 Yes-lower
1Y vears old 1.88 Yes-lower
20 years old 1.79 Yes-lower
21 years old 1.83 Yes-lower
1Cth/11lth grade 2.24 Yes-higher
Senior 2.03 No
In college 1.82 Yes—lower
High school graduate, not in school 1.81 Yes-lower
Not high school graduate 1.4 No
High quality index 1.94 No
Medium quality index 2.03 No
Low quality index 1.96 NO
White 1.99 No
Black 1.99 Ho
Other non-white 1.88 No

Source: Question l7c¢

* Mean scale values shown
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Much more likely

Somewhat ucre likely

Just a little more likely

Not more likely

Therefore, larger values indicate greater perceived
likelihood.

Scale Value:
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“k* Base: Appropriate Respondent Groups for tach Variable
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+ sStatistical sizgnificance based on total ['.3. estimate failing bevond

v S

tne range of two standard errors ot the individual variable extinate,
Where statistical significance is indicated, the variable estimate is
cither higher or lower than the L.5. averave,
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modified versions of educational assistance do not
differ with respect to the proportion of respondents
who said that they would be more likely to consider
joining the services given the availability of this
incentive.

The modified version of educational assistance
elicited a somewhat stronger response than the
current version. That is, the extent to which
respondents would be more likely to consider
joining is stronger for the modified version,

as reflected by the significant differences in the
respective average ratings (1.99 vs. 1.91}.

Tables 5.2 and 5.4 examine the educational assis-
tance data in terms of relevant demographic sub-
groups. As shown in the tables, the demographic
subgroups in whom the services are most interested
tended to give below-average ratings to both
educational incentives. The only noteworthy
difference in these demographic profiles is that
respondents in the high educational ability group
gave below-average ratings to the current educational
package but were on par with the national average
with respect to the modified version. All in all,
the two forms of this incentive d0 not differ with
respect to their impact on demographic subgroups.

One indication of the relative effectiveness of
recruitment incentive is its impact on negative
propensity respondents. That is, what proportion
of negative propensity individuals indicate that
they would be more likely to consider joining
given the availability of the incentive? Not
shown in the tables is the fact that 31.4% of the
negative propensity group said that they would be
more likely to consider enlisting given the
availability of the cur -ent educational assistance.
The figure for the modified version was 34.2%

By way of summary, the data suggest that the
impact of modifying the educational assistance
inceative would be more qualitative than
contitarive. That 1s, such a change might
strengthen the enlistment proryonsity
' thian increase the proportion

rathoer
in general and ncecgative propensity
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5.2 The Impact of Increased Starting Pay,.on Enlistment Intent

Respondents were asked the following thrce guestions with

respect to starting pay:

e As far as you know, what 1s the monthly starting
pay for an enlisted man in the military -- before
taxes are deducted?

@ The monthly starting pay for an enlisted man is
$449. Xnowing this, would you be more likely, or
not, to consider joining one of the active duty
military services?

e Assuming that everything else about the military
service stays the same as it 1s now, 1f the starting
pay were increased by ($50/5100/$200) a month,
would you be more likely, or not, to consider
joining one of the active duty military services?

Tables 5.5-5.10 summarize the data. What follows 1is a

discussion of the findings.

1. Not shown in the tables are the findings pertaining to
respondents’' knowledge of current monthly starting
pay for an enlisted man. The average estimate was
$352, almost $100 less than the actual figure ($449).
Thirty-four (34%) percent of the sample were able to
guess within $75 in either direction of the actual
level of pay. The average estimates of positive
o-.d negative propensity men ¢id not differ signifi-
cantly ($348 vs. 5$355). While the same may be true
nf other occupations, it appears that the vast
majority of 16 to 21 year old men are not well-
informed about starting pay in the military. This
lack of understanding has been documented across tha
five years of this study. Thig suggests that the services
should attempt to increase awareness of the actual lovel
Oou starting pay.

2. Alter learning the Jevel ofF current nonthly startin:
pay, only onc-in-ilve respondents indicatod thoat they
would be nore likely to consider joining the sereice.
As shewn in Table 507, this figure incredasces somewhat

with rospect to the nodilicd versions o starting Py,
especially $100 and 5200 a month increases.

3. The modilied versions of this incentive elicited
stronger responses than the current version,
especially a 9200 a month increasce.

is
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EFFECT OF CURRENT MONTHLY STARTING PAY
ON LIKELIHOOD OF ENLISTING
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More likely to comsider joining 21.4

Much more likely 5.
Somewhat more likely 10,

Just a little more likely 6.

R aie e
ML )

Not more likely to consider joining 74.9
Don't know 3.7
Average¥* 1.43

Base: All Respondents
Source: Question 1léb
* Mean scale value shown

= Much more likely

Scale Value: 4
3 = Somewhat more likely
2
1

Just a little more likely

Not more likely

Therefore, larger values indicate greater perceived
likelihood.
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TABLE 5.6
EFFECT OF CURRENT MONTHLY STARTING PAY
ON LIKELIHOOD OF ENLISTING
DEMOGRAPHIC ANALYSIS*
Spring Statistically .
' 80 Significant+
Total U.S. Estimate ** 1.43 k
Variable *#*%* )
Positive propensity 1.94 Yes-higher 4
Negative propensity 1.18 Yes-lower
2
16 years old 1.71 Yes-higher 5
17 years old 1.60 Yes-higher
18 years old 1.42 No ;
19 years old 1.31 Yes-lower J
20 years old 1.23 Yes-lower
21 years old 1.24 Yes-lower
10th/11th grade 1.68 Yes-higher 1
Senior 1.47 Yes-higher
In college 1.17 Yes-lower i
High school graduate, not in school 1.24 Yes-lower
Not high school graduate 1.59 Yes-higher
.
High quality index 1.25 Yes-lower -]
Medium quality index 1.49 No
Low quality index 1.56 Yes~higher ‘
White 1.43 No 3
Black 1.43 No
Other non-white 1.10 Yes-lower -j
Source: Question 16b 1
* Mean scale values shown
Scale Value: 4 = Much more likely j
3 = Somewhat more likely '
2 = Just a little more likely )
1 = Not more likely 4
Therefore, larger values indicate greater perceived '

likelihood.

Ny WNA

k% Base: All Respondents

*k*k Base: Appropriate Respondent Groups for Each Variable

+ Statistical significance based on total U.S. estimate falling beyond
the range of two standard errors of the individual variable estinate.
Where statistical significance is indicated, the variable estimate is
either higher or lower than the U.S. average.
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More likely to consider joining

Much more likely

Somewhat more likely

Just a little more likely

Not more likely to consider joining

Don't know

Average*

Ba:e: All Respondents
Source: Question 16

* Mean scale values shown

it

Much more likely
Somewhat more likely
2 = Just a little more 1
1 = Not more likely

Scale Value: 4
3

[}

5.7

EFFECT OF CHANGE IN MONTHLY STARTING PAY
ON LIKELIHOOD OF ENLISTING
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Spring
'80

Monthly Pay Increase
$50 $100 $200

% % %
27.6 36.7 43.1
7.3 11.0 15.8
12.0 15.0 16.2
8.3 10.6 11.0
69.3 60.1 53.2
3.2 3.2 3.7
1.56 1.76 1.85

ikely

Therefore, larger values indicate greater perceived

likelihood.
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N TABLE 5.8

N

X EFFECT OF $50 A MONTH PAY INCREASE

- ON LIKELIHOOD OF ENLISTING

- DEMOGRAPHIC ANALYSIS*

oy Spring Statistically
N '80 Significant+
i Total U.S. Estimate ** 1.56

f Variable *#%

E: Positive propensity 2.11 Yes-higher

Negative propensity 1.29 Yes-lower

. 16 years old 1.83 Yes~-higher
\ 17 years old 1.75 Yes-higher
o 18 years old 1.52 No

Ry 19 years old 1.46 Yes~lower
' 20 years old 1.32 Yes~lower
& 21 years old 1.37 Yes=-lower
3 10th/11th grade 1.79 Yes-higher
~, Senior 1.61 No

x In college 1.26 Yes-lower
= High school graduate, not in school 1.35 Yes-lower

L Not high school graduate 1.84 Yes-higher
N

N High quality index 1.39 Yes-lower
' Medium quality index 1.61 No

:: Low quality index 1.68 Yes-higher

White 1.56 No

X Black 1.55 No

o Other non-white 1.00 Yes-lower
- Source: Question l6¢

)

ﬂ * Mean scale values shown

“d

.4 Scale Value: 4 = Much more likely

) 3 = Somewhat more likely

~ 2 = Just a little wmore likely

e 1 = Not more likely

b Therefore, larger values indicate greater perceived
. likelihood.

i ** Base: All Respondents

'k *kkx Ease: Appropriate Respondent Croups for Each Variable

5

+ Statistical significance based on total U.S. estimate falling bevond
the range of two standard errors of the individual variable estirmate.
Where statistical significance is indicated, the variable estimate is
either higher or lower than the U.S. average.
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TABLE 5.9

EFFECT OF $100 A MONTH PAY INCREASE

L\ ON LIKELIHROOD OF ENLISTING
! n DEMOGRAPHIC ANALYSIS*
»
SN Spring Statistically
o ' 80 Significant+
) Total U.S. Estimate ** 1.76
or
;ﬂ Variable *%x
NS Positive propensity 2.41 Yes~higher
o Negative propensity 1.43 Yes-lower
V- 16 years old 2.12 Yes~higher
:3 17 years old 1.98 Yes~higher
- 18 years old 1.72 No
. 19 years old 1.67 No
S 20 years old 1.50 Yes~lower
; " 21 years old 1.49 Yes~lower
G 10th/11th grade 2.14 Yes~-higher
A Senior 1.77 No
In college 1.42 Yes~lower
o High school graduate, not in school 1.53 Yes~lower
. Not high school graduate 1.84 No
L High quality index 1.56 Yes-lower
[ Medium quality index 1.81 No
' Low quality index 1.96 Yes-higher
White 1.76 No
N Black 1.76 No
Other non-white 1.61 No
\‘
X
PN
Source: Question 16
ﬁ: * Mean scale values shown
[

q Scale Value: &4 = Much more likely

;: 3 = Somewhat more likely
i 2 = Just a little more likely
1 = Not more likely

o Therefore, larger values indicate greater perceived

~ likelihood.

e ** Base: All Respondents

M

- *** Base: Appropriate Respondent Groups for Each Variable

& + Statistical significance based on total U.S. estimate falling beyond

»

-t the range of two standard errors of the individual variable estimate.
Where statistical significance is indicated, the variable estimate is

;; either higher or lower than the U.S. average.
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TABLE 5.10
EFFECT OF $200 A MONTH PAY INCREASE
ON LIKELIHOOD OF ENLISTING
DEMOGRAPHIC ANALYSIS*
Spring Statistically
'80 Significant+
Total U.,S. Estimate ** 1.95
Variable **x*
Positive propensity 2.69 Yes-higher
Negative propensity 1.57 Yes-lower
16 years old 2.27 Yes-higher
17 years old 2.12 Yes-higher
18 years old 2,06 No
19 years old 1.83 No
20 years old 1.69 Yes—-lower
21 years old 1.53 Yes-lower
10th/11th grade 2.21 Yes~higher
Senior 2.11 No
In college 1.67 Yes—~lower
High school graduate, not in school 1.70 Yes-lower
Not high school graduate 2,03 No
High quality index l.64 Yes-lower
Medium quality index 2.11 Yes-higher
Low quality index 2.01 No
White 1.91 No
Black 1.96 No
Other non-white 4,00 ++ Yes-higher

Source: Question 16
* Mean scale values shown

Scale Value: 4 = Much more likely

3 = Somewhat more likely
2 = Just a little more likely

1 = Not more likely

Therefore, larger values indicate greater perceived

likelihood.

** Base: All Respondents

*%* Bage: Appropriate Respondent Groups for Each Variable

+ Statistical significance based on total U.S. estimate falling beyond
the range of two standard errors of the individual variable estimate,.
Where statistical significance is indicated, the variable estimate is
either higher or lower than the U.S. average.

++ Keflects small base
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Tables 5.6, 5.8, 5.9, and 5.10 show the impact of
both the current and modified versions of starting
pay on demographic subgroups. As these tables show,
all of the versions of starting pay have similar
impacts on demographic subgroups. As in the case
of educational assistance, older respondents, hiagh
school graduates and those in the high educatinnal

apility group gave below-average ratinas to the
different packages of pay.

With respect to the impact of starting pay on the
enlistment intentions of negative propensity youth,
the data suggest that this incentive has less
appeal than educational assistance among this group.
Specifically, the proportion of negative propensity
respondents who said that they would be more likely
to consider enlisting given the current level of
starting pay was 10.3%. For the three proposed
modifications in pay the figures were 16.4% (+ $50
a month), 23.7% (+ $100 a month), and 29.2% (+ $200
a month).

Relative to the current starting pay level, the data
suggest that increasing monthly pay by at least

$100 a month both strengthens the enlistment propensity
attitude as well as increases the proportion of young
men who express more positive enlistment intentions.
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5.3 The Impact of Increased Cash Bonuses on Enlistment Intent
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Respondents were asked four questions with respect to

enlistment cash bonuses. The questions were as follows:

e As far as you know, do the military services
offer individuals a cash bonus for enlisting?

e How much is this bonus? Even if you aren't sure,
please give me your best guess.

e The military services offer a cash bonus of up
to $3,000 for enlisting. The bonus is offered
only in certain combat related jobs, requires
an additional year of service, and, in general,
you can select your place of assignment. It is

paid at the end of your initial training. Knowing
this, would you be more likely, or not, to consider

joining one of the active duty military services?

e Assuming that everything else about the military
services stays the same as it is now, if the
cash bonus were:

® increased to $4,000
e increased to $5,000

e 53,000 but not allowed to select place of
assignment

e §$4,000 but not allowed to select place of
assignment

e 85,000 but not allowed to select place of
assignment

would you be more likely, or not, to consider
joining one of the active duty military services?

Tables 5.11-5.18 summarize the responses to these cues-

tions. The following conclusions can be drawn:

1. Not shown in the tables is the fact that only 39.7%
of the total sample knew that the services offer
cash bonuses for enlisting. The two propensity
groups did not differ on this measure. When askxed
what they believed the amount of the bonus to be,
20.4% could not venture a guess. The average

estimate was $959. Again, the two propensity groups

.o
P
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TABLE 5,11

L T T S N I

AT I SO S SIS TS R IR

- EFFECT OF CURRENT BONUS POLICY
ON LIKELIHOOD OF ENLISTING

o
' Spring
-, '80
< %
o More likely to consider joining 42.1
- Much nore likely 12.4
o Somewhat more likely 18.8
e Just a little wore likely 10.9
>J
!' Not more likely to consider joining 53.5
.E Don't know 4.4
. Average* 1.90
N
n' Base: All Respondents
o Source: Question 15¢
he
* Mean scale value shown
jgf Scale Value: 4 = Much nore likely
3 = Somewhat more likely
. 2 = Just a little movre likely
= 1 = Not more likely
ot Therefore, larger values indicate greater perceived
. likelihood.
l~).'
&
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N TABLE 5.12
Lo EFFECT OF CURRENT BONUS POLICY
L ON LIKELIHOOD OF ENLISTING
2 DEMOGRAPHIC ANALYSIS*
R Spring Statistically
f:f: '80 Significant+
?“; Total U.S. Estimate ** 1.90
:j?.i Variable *x*
N AL L)
N
:;}; Positive propensity 2,46 Yes-higher
NS Negative propensity 1.61 Yes-lower
gy 16 years old 2.22 Yes-higher
2N 17 years old 2.06 Yes-higher
Ve 18 years old 1.87 No
S 19 years old 1.75 Yes~lower
25N 20 years old 1.69 Yes-lower
A 21 years old 1.69 Yes-lower
:::t 10th/11th grade 2.18 Yes-higher
PN Senior 1.95 Yes-higher
SR In college 1.61 Yes-lower
. High school graduate, not in school 1.67 Yes-lower
{ Not high school graduate 2.03 Yes-higher
:ﬁﬁ High quality index 1.75 Yes~-lower
e Medium quality index 1.96 Yes-higher
{t} Low quality index 1.96 Yes-higher
. White 1.92 No
P Black 1.88 No
SRS Other non-white 1.86 Yes-lower
:;:
F-< Source: Question 15c¢
i;} * Mean scale values shown
fks Scale Value: 4 = Much more likely
S 3 = Somewhat more likely
-l 2 = Just a little more likely
o 1 = Not more likely
t{& Therefore, larger values indicate greater perceived
AT likelihood.
(e
::\: ** Base: All Respondents
oy *k* Base: Appropriate Respondent Groups for Each Variable
'\'.-_‘
‘*:: + Statistical significance based on total U.S. estimate falling beyond
:;} the range of two standard errors of the individual variable estimate.
ﬁ}g Where statistical significance is indicated, the variable estimate is
L . either higher or lower than the U.S. average.
N
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- TABLE 5.14

'i}: EFFECT ON ENLISTING OF $4,000 CASH BONUS

? DEMOGRAPHIC ANALYSIS*
wf: Spring Statistically
- 130 Significant+

. Total U.S. Estimate ** 1.90

.i; Variable **%

k: Positive propensity 2,46 Yes-higher
S Negative propensity 1.58 Yes-lower
o 16 years old 2.23 Yes~higher
}; 17 years old 2.06 Yes~-higher
RN 18 years old 1.91 No

I 19 years old 1.72 Yes -lower
S 20 years old 1.59 Yes~lower
Ayl 21 years old 1.83 No

v .S

Ly

:': 10th/1l1th grade 2.12 Yes-higher
! Senior 1.94 No

2 In college 1.52 Yes~-lower
o High school graduate, not in school 1.71 Yes~lower

tlot high school graduate 2.32 Yes~higher

,}i High quality index 1.73 Tes-lower
"o Medium quality index 1.97 No
T Low quality index 1.98 No
L/ White 1.88 No

AEN Black 1.91 NG

oy Other non-white 2.07 No

o

W

e

;f Source: Question 15

o * Mean scale values shown

P

t{ Scale Value: 4 = Much more likely

?E 3 = Somewhat more likely

= 2 = Just a little more likely

< 1 = Not more likely

ib{ Therafore, larger values indicate greater perce.wed
;E. likelihood.

oY

ae k* Pase: All Kespondents

L

N **% Base: Appropriate Kespondent Groups for Each Variable

:.-‘:‘

:ﬁ + Statistical significance based on total U.S. estimate tualling bevend
J: the range of two standard errors of the individaal variable estimate.
:\ Where statistical significance is indicared, the variasle o wtimate is
) @1 either higher or lower than the U.S. averape,
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- TABLE 5.15
EFFECT ON ENLISTING OF $5,000 CAS{ BONUS
DEMOGRAPHIC ANALYSIS*
Spring Statistically 1
'8C Significant+ 4
Toral U.S. Estimate ** 2.11
Variable #**x
<
Positive propensity 2.72 Yes~-higher
Negative propensity 1.80 Yes-lower 3
16 years old 2.45 Yes-higher
17 years cld 2.26 Na
18 years c¢ld 2.10 No
19 years old 2.10 No
20 years old 1.81 Yes-lower
21 years old 1.80 Yes-lower
10th/1lth grade 2.45 Yes-higher
Senior 2.13 No ]
In college 1.86 Yes-lower ;
High school graduate, not in school 1.92 Yes-lower ]
Not high school graduate 1.89 Yes-higher
1
High quality index 2.05 No J
Medium quality index 2.15 No J
Low quality index 2,12 No ]
1
White 2.18 No {
Black 2.07 No i
Other non-white 1.99 No :
1
]
Source: Question 15 ]
* Mean scale values shown ]
A
Scale Value: & = Much more likely A
3 = Somewhat more likely \
2 = Just a little more likely ;
N . - |
L Not more likely <
Therefore, larger values indicate greater perceived .
likelihood. :
** Base: All Respondents )
L
**+ hLase: Appropriate Respondent Groups for Each Variable Y
!
+ Statistical cignificance based on total U.S. estimate falling bevond {
the range of two standard errors of the individual variable cstimate. )
Vhere stetistnical significance is indicated, the variable cotimate s 1
elither hipher or lower than the U.S, averaye. {
i
1
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TABLE 5.16
EFFECT ON ENLISTING OF $3,000 CASH BONUS
WITHOUT SELECTION OF PLACE OF ASSICGNMNENT
DEMOGRAPHIC ANALYSIS*
Sering Statistically
'80 Significant+
Tcoo]l U.S, Esticate ** 1.37
Variable **%
Positive propensity 1.66 Yes-higher
Negative propensity 1.23 Yes-lower
16 years old 1.60 Yes-higher
17 years old 1.38 No
18 years olg 1.38 No
19 years old 1.35 No
20 years old 1.32 ivo
21 years old 1.19 Yes-lower
10ch/1lth zrade 1.53 Yes-higher
Senior 1.30 No
In college 1.29 Lo
High school graduate, oot in school 1.24 Yes-lower
Not high school graduate 1.5%6 No
High quality index 1.23 Yes-lower
Medium quality index 1.44 No
Low quality index 1.43 No
White 1.40 o
Black 1.36 No
Other non-white 1.76 No
K
o

Source: Question 15b
* Hean scale values shown i
Scale Value: & = Much nore likely

3 = Somewhat more likely

2 = Just a little more likely

I = Not more likelv

Theretore, larger values indicate greater perceived
likelihuad.

** Pase: ALl Respondents
Xxkx pase:  Arpropriate Pespoundent Groups tor Lach Variable
+ Statistica! significance based on total U.S. estinate falling beyond

the range of two standard ervors of the individual variable estimate
Ahere starcerical significance s indicated, the variable estimate is

cither hicher or lower than the I'.5. average,
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TABLE 5.17

EFFECT ON ENLISTING OF $4,000 CASH BONUS
WITHOUT SELECTION OF PLACE OF ASSIGNMENT

DEMOGRAPHIC ANALYSIS*

Spring Statistically
_'80 Significant+
Total U.S. Lstimate ** 1.50
Variable **=*
Positive propensity 1.83 Yes-higher
Negative propensity 1.31 Yes-lower
16 years ola 1.74 Yes—higher
17 years old 1.43 No
18 years old 1.52 No
19 years old 1.350 No
20 years old 1.53 No
21 years old 1.19 Yes-lower
10th/1lth grade 1.62 Yes-higher
Senior 1.49 No
In college 1.46 No
High school graduate, not in school 1.31 Yes—lower
Not high school graduate 1.76 No
High quality index 1.33 Yes-lower
Medium quality index 1.57 No
Low quality index 1.61 No
White .44 No
Black 1.53 No
Other non-white .00 Yes-higher
- Source: Question 15
2 * Mean scale values shown

i e A AR
.,}TE. ) !
.
i

Ca
', 4.
.

Dt

Scale Value:

her

4
3
2 =
1
T
Lik.

k& base:r ALl Kesp

*kk Bage.

+ Statistical sign
the range of twu
where statistied
vither higher or

Much more likelvy

Somewhat wmore likely

Just a little more likely
Not more likely

efore, larger values indicate greater perceived

lihood.

ondents

ificance based on total L.S. estimate falling beyond
standard errors of the individual variable estimate.
l significance is indicated, the

lower than the U.S. average,

Arpropriate kespondent Groups for Fach Variable

variable estinate
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TABLE 5.18

EFFECT ON ENLISTING OF $5,000 CASH BONUS
WITHOUT SELECTION OF PLACE OF ASSIGNMENT

DEMOGRAPHIC ANALYSIS*

Spring Statistically
'80 Significant+

Total U.S. Estimate *x* 1.46
Variable ***
Positive propensity 1.85 Yes-higher
Negative propensity 1.29 Yes-lower
16 years old 1.58 No
17 years old 1.59 No
18 years old 1.45 Ko
19 years old 1.38 No
20 years old 1.22 Yes-lower
2] years old 1.46 No
10th/11th grade 1.57 Yes-higher
Senior 1.55 No
In college 1.35 No
High school graduate, not in school 1.31 Yes-lower
Not high school graduate 1.55 No
High quality index 1.34 Yes-lower
lfedium quality index 1.52 No
Low quality index 1.48 No
White 1.54 No
Black 1.39 No
Other non—white 1.46 No

Source: Question 15

* Mean scale values shown

Scale Value: 4 = Much more likely
3 = Somewhat oore likely
2 = Just a little more likely
1 = Not more likely

Therefore, larger values indicate greater perceived
likelihood.

** Bace: All Respondents

F]
R
l. &

*** Base: Appropriate Respondent Groups for Each Variable

nd

UCA)

;:: + Statistical significance based on total U.S. estimate falling beyond
juj the range of two standard errors of the individual variable estimate.
L R, Where statistical significance is indicated, the variable is estimate

7 either higner or lower than the U.S. average.
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did not differ on this measure.

Somewhat less than one-half of the respondents said
that they would be more likely to consider enlisting
given the availability of the current cash bonus
policy. As shown in Table 5.13 this proportion
actually decreases for the $4,000 version (40.7%)
and increases to 49.6% for the $5,000 version.
Eliminatinug che option of choosing one's place of
assignment totally undermines the appeal of this
incentive.

Relative to the current version and the other modi-
fied versions, the $5,000 cash bonus option elicited
the strongest response. Of all the incentives
examined in this study, respondents gave the highest
average rating to the $5,000 cash bonus.

Tables 5.12, 5.14, 5.15, 5.16, 5.17, and 5.18

cexamine the appeal of the various cash bonus policies
amon¢g demographic subgroups. Response to both the
currcent and the modified versions are gunite similar
to that for the other incentives. That is, the
appeai of a cash bonus tends to be less appealing to
the most attractive target market groups.

The proportion of negative propensity youth who
indicated that they would be more likely to consider
enlisting given the availability of the current cash
bonus policy was 31.2%. The corresponding figures
for the $4,000 and $5,000 versions were 27.9% and
38.1%, respectively. When the option of selecting
the place of assignment is taken away, the appeal of
this incentive among negative propensity vouth
decreases dramatically. The figures for the $3,000,
$4,000, and $5,0C00 levels of this version of cash
bonuses were 11.5%, 15.1%, and 14.9%, respectively.

By way of summary, the data suggest that changes in
the current cash bonus policy may not be warranted.
Of the modifications considered, the $5,000

option had the most appeal. While this modification
elicits a somewhat stronger response, the proportion
of vouny men in gencral and negative propensity
individuals in particular who express positive
enlistment intentions 1is only marginally higher than
that achieved by the current policy. As in the case
of both educational assistance and monthly starting
pay, thlis suggests that the services consider initiating
actions to increcase awarcness of this incentive.
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By way ot summary, the data suggest that the increases in
educational assistance and cash bongses investigated here appear
to have less of an =ffect on enlistment intentions than does
increasingy awareness of the current offers for cach of these
incentives. This suggests that the first priority should be

given to addressing this awareness issue.

For the readers' convenience, response to the incentives

is summarized in Table 5.19.
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SECTION VI

PERCEPTIONS AND ATTITUDES
TOWARD DRAFT REGISTRATION
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SECTION VI

Perceptions and Attitudes Toward Draft Registration

Since its inception, the all-volunteer military has been
the subject of great debate. In recent months this debate has
intensified. A major focus of the discussion is whethex the
country could quickly mobilize enough trained manpower in case
of an armed conflict. This has caused both supporters and
critics of the all-volunteer military to question the need to
reinstitute draft registration. A resumption of registration
could arouse emotion regarding military service. The impact on
voluntary enlistments of renewed intensified social feelings
about military service is unknown. In order to determine what
this impact might be, it is necessary to first gauge reaction to
the draft registration concept. To determine this reaction,

three questions must be asked. These are: Do target market

youth perceive a need for registration? What are target market
What,

have on enlistment intentions?

youth's attitudes about having to register? if any, impact

will registration

One year has passed since the draft registration questions

were first asked. Since that time, several key events have
occurred that may influence male youth's attitudes toward mili-
tary service. These are the hostage situation in Iran, the
Russian invasion of Afghanistan and recent reinstatement of

draft registration which occurred just after the interviewing

for the current wave. Hence, the Spring 1980 wave provides an

important one-year perspective on this critical issue.

A discussion of the data follows.
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o " 6.1 Perceived Need for Draft Registration S

In the Spring 1979 wave and again in the Spring 1980 wave,

n\ .

LY respondents were asked whether they felt that a draft registra- i

{f tion was necessary to provide a strong defense for this country.

e Specifically, respondents were read the following statement and 3
asked to indicate the degree to which they agreed or disagreed

Tdﬁ with it. The statement was as follows: 2

3 )

jf "Requiring all 18 year olds to register for the draft -

g is necessary to provide a strong defense for America." ‘

b ;~1

-:j:. 4

o In the Spring 1979 wave, less than one-half of the sample agreed 9

2% with this statement. 1In the current wave, tnis proportion is now

4, b

{ over one-half (44.3% vs. 58.8%). As Table 6.1 shows, not only has q

i@ the proportion of male youth who feel that a draft registration :

iﬁ is necessary increased, but so has the strength of this per- -1

§: ception, as reflected in the average scale ratings (3.16 vs. 3.75). 3
These year-to-year increases are statistically significant. ,

o .

A

Table 6.2 examines the response to this issue in terms of

relevant demographic subgroups. As the table shows, positive

't e B
-
s
e % |

propensity youth and the youngest (16 years old) and oldest -

(21 years old) individuals expressed above-average agreement ;

with the statement. Interestingly, those most directly affected -

by a draft registration (i.e., 18 and 19 year :0lds) expressed ‘
e belcw-average agreement with the statement. u
3 :
9 -
:

ar
dhs

e

‘I ..l ,' "




~
RN

N
o7

AR

55

"
.."!. \

2

.
A e

v
Vhete

o

sl

=T AL N

TABLE 6.1
PERCEIVED NEED FOR DRAFT REGISTRATION

“Requiring all 18 year olds to register for the draft
is necessary to provide a strong defense for America.”

PRI P S I
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Spring Spring

'79 ' 80

% %
Agree with Statement 44,3 58.8
Strongly agree 13.0 21.6
Generally agree 19.9 25.5
Agree just a little 11.4 11.7
Disagree with Statement 55.7 41.2
Disagree just a little 9,1 8.5
Generally disagree 19.4 13.3
Strongly disagree 27.2 19.4
Average* 3.16 3.75
Base: All Respondents

Source: Questions l4a, l4b

* Mean scale values shown

Scale Value: Strongly agree
Generally agree

6
5
4 = Agree just a little
3
2

= Disagree just a little

Generally disagree

1 Stroagly disagree

Therefore, larger values indic.te stronger
agreement,

i
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D TABLE 6.2
O PERCEIVED NEED FOR DRAFT REGISTRATION
"Requiring all 18 year olds to register for the draft
Wl is necessary to provide a strong defense for America.”
- DEMOGRAPHIC ANALYSIS*
o Spring Statistically
T ' 80 Significant+
.& Total U.S. Estimate ** 3.75
'f::'j: Variable **%
e ~c--anls
‘-:I-j Positive propensity 4,25 Yes-higher
N Negative propensity 3.50 Yes-lower
D 16 years old 3.86 Yes-higher
PR 17 years old 3.81 No
NN 18 years old 3.58 Yes-lower
N 19 years old 3.53 Yes—lower
'\.;: 20 years old 3.75 No
e 21 years old 4,03 Yes~higher
R 10th/11th grade 3.87 Yes-higher
-"..;::. Senior 3.71 No
L In college 3.70 No
I High school graduate, not in school 3.76 No
e Not high school graduate 3.53 Yes-lower
High quality index 3.76 No
o Medium quality index , 3.78 No
A Low quality index 3.68 No
ot
20 White 3.77 No
oo Black 3.75 No
C Other non—white 3.24 No
'.:f:'.:' Source: Question l4b
N
S * Mean scale values shown
h Scale Value: 6 = Strongly agree
rox s 5 = Generally agree
e 4 = Agree just a little
"y 3 = Disagree just a little
A 2 = Generally disagree
"::: 1 = Strongly disagree
IR Therefore, larger values indicate greater perceived
!g likelihood.
o ** Base: All Respondents

< s
a

*** Base: Appropriate Respondent Groups for Each Variable

AR AR
e

13
P
O

'.;. + Statistical significance based on total U.S., estimate falling beyoud
the range of two standard errors of the individual variable estimate.

.:: Where statistical significance is indicated, the vaciable estimate is

) either higher or lower than the U.S. average.
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jif 6.2 Attitudes Toward Draft Registration
R
j”; Beginning with the Fall 1979 wave, respondents were asked
'Eﬁ ; to indicate the degree to which they favored or opposed a draft
;fi ) registration. Table 6.3 presents the data for both the Fall 1979
Zﬁﬁ o wave and the current wave. As the table shows, there was a
o — statistically significant positive shift in attitudes toward a
b - draft recistration from Fall 1979 to Spring 1980. In the Fall
Sﬁ;:“ 1979 wave, one-in-four respondents expressed some degree of
i;f, approval of a draft registration. In the Spring 1980 wave, this
el B ratio has increased to better than one-in-three young men. The
:f: proportion of youth who had no opinion on the subject remained
;fj*f unchanged.
\__ -
s ! Table 6.4 examines the response to this issue in terms of
jh}' different demographic subgroups. Positive propensity youth and
:f?-f the youngest respondents expressed above-average approval of a
:ﬁf - draft registration. High school graduates, 18 vear olds, and
- those in the lowest educational ability groups, on the other
‘:E b< hand, expressed below-average approval.
:JR:; Critics of a draft registration have argued that a return
Bt ", s
v to the draft will be the inevitable consequence of registration.
:ﬁ While the reality of this is questionable, the perception of it
:¥ happening may be strong enough to influence the present enlist-
éb - ment intentions of certain individuals. As a means of studying
L this possible phenomenon, respondents in the Fall 1979 wave were
ﬂb 3 asked whether they would be more likely or less likely to
. ( . -' . . » . I3 .
'ﬁi o consider joining the service in the event of a draft registra-
)
i& - tion. The guestion was repeated in the Spring 1980 wave and the
-E'j two-wave data are summarized in Table 6.5. A discussion of the
L, o
‘:& results follows.
o
F A
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TABLE 6.3

T TYYYw

ATTITUDE TOWARD DRAFT REGISTRATION

Strongly in favor of it
Somewhat in favor of it

Neither in favor nor against it
Somewhat against it

Strongly against it

Average¥*

Base: All Respondents
Source: Question l4d

* Mean scale values shown

Scale Value:

Strongly in favor of it

= Somewhat in favor of it

= Somewhat against it
= Strongly against it
values indicate stronger favor,

herefore, larger

5
4
3 = Neither in favor nor against it
2
1
T

Fall Spring
'79 '80
7.0 12.8
17.5 23.7
24,2 23.4
21,2 18.6
30.2 21.4
2.50 2.88
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E 6.4

ot

TAB
ATTITUDE TOWARD DRAFT REGISTRATION

DEMOGRAPHIC ANALYS :S*

Spring Statistically
'80 Significant+

Total U.S. Estimate ** 2,08
Variable *%x
Positive propensity 3.39 Yes~higher
Negative propensity 2.62 Yes-lower
16 years old 2.97 Yes-higher
17 years old 2.96 No
18 years old 2.79 Yes-lower
19 years old 2.79 No
20 years old 2.81 No
21 ye4ars old 2.94 No
10th/1ith grade 3.00 Yes-higher
Senior 2080 No
In college 2.87 No
High school graduate, not in school 2.80 Yes-lower
Not high school graduate 2,71 Yes-lower
High quality index 2.93 N
Medium gquality index 2.88 Ho
Low quality index 2.79 Yes~-lower
White 2.91 Mo
Black 2.86 No
Other non-white 2.89 No

Source: Question l4d
* Mean scale values shown

= Strongly in favor of it

= Somewhat iu favor of it

= Nejither in favor nor against 1t

= Sonewhat against it

= Strongly against it

Therefore, larger values indicate stronger r.ovor.

Scale Value:

_—r o W
(

** Base: All Respondents

k%% Bage:; Appropriate Respondent Groups for Dach Voo

+ Statistical significance based on total 1'.5,
the range of two standard errors of che 0
Where statistical significarce s indd
either higher or lower than e
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3

Qﬁ; As the table shows, the proportion of male youth who indi-

Y cated that they would be more likely to consider enlisting

{:v increased significantly from Fall 1979 to Spring 1980 (43.4% vs.

i%; " 52.2%). Moreover, the table shows that the strength of this

,4}é attitude also has shifted in a positive direction.

.

e Table 6.6 examines these data in terms of demographic sub-

f%i groups. The demographic differences shown are consistent with

ﬁi those seen with respect to the other perception and attitude

PN data discussed in this section. Moreover, it is not surprising
that positive propensity youth would be more inclined than
others to consider enlisting should draft registration become a
reality. The age and education differences reflect the fact
that the positive propensity group consists of a disproportion-

Eé ate number of younger males.

R

,iﬁ By way of summary, there appears to have been a significant

positive shift in the perceptions and attitudes of 16 to 21 year
old males as a group towards a draft registration. Relative to
“5 others in the survey sample, the registration-related perceptions
and attitudes of negative propensity youth, older individuals
and those who have attained a higher level of education are less
favorable. Nevertheless, the perceptions and attitudes of these

» <
A S
-

P individuals also have shifted in a positive direction in the

v last six months.

o e

;ﬁ With draft registration now a reality, future waves of this
f‘i study can measure the actual impact of registration on enlistment
o intentions.
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TABLE 6.5

EFFECT OF DRAFT REGISTRATION ON
LIKELIHOOD OF ENLISTING

More likely to join

Much more likely
Somewhat more likely
Just a little more likely

less likely to join

Don't know

Average*

Base: All Respondents

Source: Question lie
% Mean scale values shown

Scale Value: 4 = Much wo

3 = Somewhat aore likely

re likely

Fall
'79

B

&~
[
.

33

[
W
.

[-

—
[- ]
w

11.3

47.8

2 = Just a little more likely
1 = Not more likely
Therefore, larger values indicate greater perceived

likelihood.

L%, %3 51

AN \\\‘\ AT AT A A AA RO AT AN Y

Spring
' 80

52.2
19.3
21.8
.l
40.4

7.‘

2.22
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) TABLE 6.6

': EFFECT OF DRAFT REGISTRATION

o OX LIKELIHOOD OF EXLISTING

3y DEMOGRAPHIC ANALYSI1S®

‘:~ Spring Statistically

‘ds ‘80 Significant+

-~ Total U.S. Estimate ** 2.2

a'.‘ n——

e Variable *ee

'o.:: Positive propensity 2.7 Yes-higher
Negative propensity 1.9 Yes -lover
16 years old 2.3 Yes-higher
17 years old 2.0 Yes-higher
18 years old 2.22 o
19 years old 2.1% ¥o
20 years old 2.10 Yes~lowver
2) years old 2.1% o
10ch/1ith grade 2.3} Yes-higher
Senior 2.28 No
In college 2.19 No
Righ school graduate, not 1ia school 2.09 Yes ~lover
Yot high school graduate 2.19% Ko
Aigh quality index 2.24 No
Medius quality index 2.23 No
Lowv quality index 2.1) Yes-lower
vhite 2.28 No
Black 2.17 Yes~lovetr
Other non-white 2.32 No

Source: Question lée
* Mean scale values shown

Scale Value: & = Much more ltikely
) = Somevhat more likely
2 = Just s little more likely
] = Less likely

Y l

$“' Therefore, latger values indicate grester perceived
e likelihood.

Ny

*%* Base: All Respondents
**4 Base: Appropriste Respondent Groups for Easch Variable

4+ Statistical significance based on total U.S., estimate falling beyond
the range of two standsrd errors of the individual variable estimate,
Where statistical significance is indicated, the variable estimate is
either higher or lower than the U.S. average.
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Page 8 OMB #22-R-0339
Job fo. 6322
Interviewer irus at Prepenstitly card. [f tnere t1s ar "Y' in the box next to "Negative Propensity,” ask
| guestion 1+ LY trere ty an ¥ in the Dox next to “Posttive Propenstty,” skip to the CLASSIFICATION
I SESTION, beioa.
Lo . . . . e e et —————— e e
i3 Wh, wuul? 4., not ne hikely ci enlist in cne of the 3ctive duty milatary services? {CO NOT READ RESPONSES.)
Ta rot wint o xrv € ta militae., cnspecified. ... ... (70)
Mare Jloos ros cbvilian Son L. e e
Secarattor o neiry 3,30t L e e e
Tarter 3P 08 AP,y e
Lt Ltate ot =itirar, oy Clvtlian career
‘e 3. 4 et CBP BL netTer tugr Seing 3 soldier). .
Negattre AilNtyr, gaperiencas 5, totrer/feiocdy. L L.
et of per,orsl fereld
Listr, comtitipng
Poe iriiey.ate
” inocw 2t LPLTFY) I e e
[ - ""‘v'l
| CLASSIHCAY!OI StCHON
Chiw, ) Raax 8 "t ke oAt Ty, mels Ly Dut Our Participants Intc Droper groups. Resember that the information you give
Lt wmptetel s atidentiy?
¢ dre o, mgcromt, e Ve, tegarsted s Stevorged?
Myrrted .. L ... | (k1P T0 QU. 20)
Yimzle . e e 2 (1
“oparatet givorced/ M dowed . 3
P B0 mgre, ik Seg Aggt 1] moathy)?
e 1 . ... 2 712)
Nt wa. PN R test bl 6t ana) Cese) gour f3ther completed? If you are nct sure, plesie give me your best
Jors
M. oete Sipe | tgm. 3 Finished college (four years) ... ... 6
B L R TN PY SR LY ] i Attended graduate oc om!nuom\
Bt wt. atrae zem;oan ) school . L o7 (i3)
Jetimess e tonle 4 b, N Obtained o 1uduu¢ or profusloﬂl'l
. ) : : degree. . e e . ]
iy Y] 4
' Q% fare eaes  poor gesrage egder dr Nign gonaglt TREAD LI OF CRAMEY)
Foioand %o 1
. vy , . .
oo ’ Wt A g 0P MOC SROLy ‘14)
T et g H Dor 't remeater 6
PEEERT RN LAY 3
WNE i atEe gecpoge gee (. wece g Yo e Sigh ool (3TAT A TEWMMAT]VEY)
13T ee grepgcetary 1
‘e r: 1a ar Wmyinet; trainieg 2 e
erattaey! )
40N Af meg Fe gty Wattematic aeeces Cf aeg. 411 pue tate and patt In Righ yihonl?
€ amarcar, | parey . internedigte Alqedra 3
LY
2 gre lawmes-, Tei cogmetey 4 ¢
TR T 2. — D %oee ¢ iqie 1
. U gt T1ee ant Ta L e, it e syrces e Sigh ibag’ @Rt 8 cngeeed elactricity or electront-i?
(e " L e ¥
MeAd S v s s grd e e et oy 8T et e Ay C.cver, BTeate tel] me whether you JeiCribe youriel?
' 30as -
. te 1 {1ay
LI A § ?
. e 8 “Pi- " pe v
AN Y [} LR Y 22 1 3 TRk
Mot pe Trdipe s Rlgetar Notive 4
LA NN TS ARSI 3§ VY JPYY ] s

WO e T py C#KY fwd AW TE eTiT | MAGE

..--

el
NAME OO I TN UMt M 1w i if o*‘v ur‘{o
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OMB #22-R-0339
Month Day Year age 1
MILITARY SERVICE STUDY Card 6
Open tnd An;wer Sheet Dup 1-10
CR

6a. ill you please tell me everything you remember about advertising for the Active
Army that you have seen or heard recently. (PROBE) What did the advertising say?
What did it show?

1

12

Have not seen advertising....................... 0
(13-43 open)

Have seen advertising, can't remember content... X
6b. Have you seen or heard recruiting advertising for any of the other active duty
military services recently?
Yes..... 1 No...... 2 -9(SKIP TO QU. 7) {49)
6¢c. For which other active duty military services do you recall seeing or hearing
advertising recently? (DO NOT READ. RECORD ALL MENTIONS BELOW.)
Air Force......... 1 Marine Corps...... 3 (50)

6d. (IF RESPONDENT IS AWARE OF ADVERTISING FOR ACTIVE ARMY (QU. 6a) AND ONE OR MORE
OTHER SERVICES {QU. 6¢), ASK:) Have you seen or heard this advertising for the
(SERVICES MENTIONED) as separate ads for each service, or have you seen or heard
the (SERVICES MENTIONED) in the same ad or have you seen or heard both types of

ads?
Separate ads for each service.... 1
More than one service in ad...... 2 (51)
Both types of ads................ 3

7. I am going to mention some slogans used by branches of the Armed Services in their
advertising. After | read each slogan, please tell me which service uses it. The
first slogan is (READ FIRST SLOGAN). Is this slogan used by the Army, Air Force,
Navy, Marine Corps or all four active duty services together in the same ad or
commerical? (REPEAT FOR EACH SLOGAN. DO NOT REPEAT BRANCHES. THE WORD "BLANK"
MUST BE READ.)

START AT "X*

A1l Four Services
(SEE_INSTRUCTIONS) Air Marine Together In Same Ad
Slogans Army Force MNavy Coprs Or Commercial
( ) “BLANK". It's not just a job.
It's an adventure.”............... 1 2 3 4 5 (52)
( ) "BLANK. A great way of life.".... 1 2 3 4 5 {53)
( ) "The few. The proud. The BLANK." 1 2 3 4 5 (54)
{ ) "Join the people who've joined
the BLAINK." ... ..ot 1 2 3 4 5 (55)
( ) "Maybe you can be ane of us."..... } 2 3 4 5 (56)
{ ) "A chance to serve, a chance
to learn.” . ... e 1 2 3 4 5 (57)
() “This §s the BLANK.".............. | 2 3 a 5 (58)
{ ) 'It's a great place tn start.".... 1 2 3 4 5 (59)
r HIT "SEND" KEY ON CRT [1] 60
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