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were tracked on a semi-annual basis. Beginning with the Fall 1980 survey, the sample size
was doubled to include females. Subsequent surveys have been conducted annually and include
cross-sectional samples of both sexes.

The 1978 YATS surveys interviewed 1066 males in the Spring and 5199 in the Fall. The
Spring study indicated that the downward trend in propensity to enlist had leveled off and
that the most important job attributes of the Services continued to be those identified in
1977. With the completion of the Fall 1978 wave of the tracking study, three years of atti-
tudinal and behavioral data were accumulated. Propensity dropped significantly during the
three year period with improvements in the youth job market possibly contributing to the
downward trend. The predominant motivating factor for joining the service was determined to
be in order to improve one's chance for later success in the civilian job market. The level
of awareness of starting pay and enlistment bonuses was identified as a possible recruiting
and advertising opportunity. This is the Spring Study.
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INTRODUCTION

The rationale for conducting this study as well as the survey design

and objectives are described in the Introduction to the Fall 1975 report.

• :'For the reader's convenience, the following comments are reprinted from

the Fall report. Some references are added to reflect chronological and

survey content changes.

Background and Objectives

There are a number of factors that are related to a young man's

decision to enlist in a military service. Factors such as national unem-

- ployment and regional cultural environments can have a strong bearing

upon enlistment. Other factors related to enlistment behavior include• .
youths' general attitudes concerning military service and their awareness

of the opportunities provided by the services. These factors, especially

*awareness, are influenced largely by promotion and advertising as well

as the many activities of service recruiters. Youths' attitudes and aware-

ness also reflect the impact of various other influencers, such as their

peers, parents and family, teachers, coaches, counselors, and ex-servicemen.

General attitudes concerning military service can change over

time partially because the potential market of 17 to 21 year old youths

" 'changes every year as new youths enter and older ones leave this age bracket.

The outcome of recruiting efforts can be influenced by altering military

service attributes such as salaries, bonuses, training options, length of

service, and so on. The military services can also directly influence the

.1 %. .- *
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propensity to serve through increasing awareness of these attributes and

by improving attitudes by means of promotion, advertising and recruiter

efforts. Indirectly, improved awareness and attitudes can also b- achieved

by improving the awareness and attitudes of the influencers of potential

enlistment prospects.

Beginning in 1971, semi-annual youth surveys have been conducted

each fall and Spring (excepting Spring, 1975) for the Department of Defense.

These surveys include interviewing a sample of non-prior service 16-21

year old male youths to gain insight into a variety of issues associated

with their attitudes toward employment in general and military service in

particular. This present report provides detailed analyses of the sixth of

a six part survey (Fall 1975, Spring 1976, Fall 1976, Spring 1977,

Fall 1977 and Spring 1978), with an examination of some changes between

Spring 1977 and Spring 1978.

In order to compete effectively in the youth labor market, the

Department of Defer s a continuing need to obtain current attitudinal

information concei. the nation's youth. The principal purpose of this

survey is to provide the Department and the Services with valid, timely,

and actionable data concerning the youth labor market on a continuing

semi-annual tracking basis. This survey deals with propensity to serve in

the military; effectiveness of advertising and recruiting efforts; impact

of influencers; importance of military attributes; and characterization of

youths by such factors as their demographics and life goals.

:€:, z:.,, ,, .. '...o., *'..'. . .',, .-' *...'..... *.*..~ .. ...- .. '. . .. . .- - -'



The information gathered on this and the past five surveys has

three fundamental objectives. The first objective is to gather information

that has common utility for all the military services.

Secondly, twenty-six special recruiting areas were isolated

throughout the country so that special analyses could be performed on each

of them. These areas, referred to as Tracking Areas, comprise one or more

geographic units of each of the services: Recruiting Detachments (Squardrons)a
(Air Force), District Recruiting Commands (Army), Recruiting Stations

• .: (Marine Corps), and Recruiting Districts (Navy). Each service then can

track the study variables over time within actionable geographic areas

defined by recruiting boundaries of each service.

Thirdly, the study is designed to provide observations over time
so that changes in attitudes and behavior can be detected and appraised.

It is anticipated that controlled experiments might be attempted over

time in the Tracking Areas to test such factors as promotional materials,

recruiting practices, and advertising strategy.

Study Design

In the present wave, interviewing was conducted on a monthly basis,

with similar number of interviews being conducted nearly every day over the

P survey time period which was January 1st to June 15th. This change in the mode

of data collection was intended to test the sensitivity of this study to time

and the occurence of important environmental events which may effect attitudes.

5,,
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While the time frame for data coilerti:n was extenlei ver 5br onths

rather than five weeks, the study design was identical t, that of previ, us

waves. The survey involved 16-21 year old males wh,- :i n t have prior

or current military involvement and who are nrt beycn4 their second year

of college. In total, 4,O00 interviews were c-)7netei.

The survey employed telephone interviewini-. Respondents were

selected by random digit dialing. Approximately 150 interviews were corm-

. pleted in each of 26 tracking areas. Thus, the study provides statistically

valid samples for each tracking area and allows computation of tetal U.S.

estimates.

In the first two waves of this study (Fall 1975 and Spring 19"6),

only 13 tracking areas were studied independently. The 13 areas cumu-

latively accounted for about 65% of the U.S. "military available." The 13

tracking areas were selected from a total of 26 by using three criteria;

a) maximizing the percentage of the potential applicant ponl covered,

b) providing sufficient geographic dispersion or regional coverage, and

c) limiting the number of recruiting units to three or less per service.

The tracking areas included in the first twc waves contain the following

principal cities and/or states:

New York City

Albany/Buffalo

Harrisburg

%Washington, D.C.

% 4;"
4.l*<
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Florida
%..

Alabama/Mississippi/Tennessee

Ohion

Michigan/Indiana

-- Chicago

* Minnesota/Nebraska/North Dakota/South Dakota

- Texas

* Southern California/Arizona
.* -4,

Northern California

The remainder of the country was treated as one area and was

referred to as "balance of the country". Approximately 400 interviews

were conducted in this aggregated area.

In the four most recent waves (Fall 1976, Spring 1977, Fall 1977

and Spring 1978), the sample was allocated to all 26 tracking areas. In

addition to the above 13 areas, interviews were conducted in these additional

tracking areas:

* Philadelphia

• Boston

*Pittsburgh

* Richmond/North Carolina

, * South Carolina/Georgia

. New Orleans

. Arkansas

Kentucky

. . . . ., . ., -~~* * • *-,, - . ,- - -.- ...- - ; "- - .; <
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Des Moines

* Wisconsin

New Mexico/Colorado

Washington/Oregon

Kansas City/Oklahoma

The 26 tracking areas account for 100% of the "military available"

in the continential U.S.

Detailed tabulations referred to in this report are given in five

volumes. Volumes 1 and 2, which constitute most of the analyses, reported in

this study, contain both Spring 1977 and Spring 1978 data for those questions

which were the same in both waves.

Volume 1: By Individual Tracking Area

Volume 2: By Enlistment Propensity Toward Active Duty in the
Air Force, Army, Marine Corps, Navy and Coast Guard

Volume 3: By Schooling Status and Grades in High School -

Volume 4: By Age, Race, and Quality Groups

Volume 5: By Enlistment Propensity Toward Reserves and the ',
National Guard

4
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Contents of the Interview

* The interview focused on the following areas of information:

(1) Respondent demographics

'"Age

Marital status

Racial/ethnic affiliation

Education

Employment

(2) Propensity to enlist in the military

- (3) Assessment of the importance of job attributes and their
,' -attainability in the military

(4) Assessment of advertising recall and meaningfulness

(5) Magazine readership and TV program preferences

(6) Information seeking activities about enlistment
' .,involving self, recruiters, and other influencers

(7) Attitudes of certain influencers toward serving in
the military

(8) Nature and outcome of recruiter contact

(9) Knowledge of current military starting pay

(10) The relative effect of a $50 a month pay increase on
. , propensity to enlist in the military

(11) Knowledge about educational benefits

(12) Life goals and their achievablity in the military

Questionnaire Change

AThe study design permits the inclusion of new elements from time

to time. The current survey has one new feature: a question concerning

A; awareness of recruiting advertising for any active duty service.

. . ., - -'. -9.- . -. - , - . '
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Several questions were taken out of the Spring 1978 questionnaire:

a question concerning expectations about working part time to meet the expenses

. of post-high school education, a question about recommending a service to a

friend, a question assessing expected responses to interesting advertisments,

and a question concerning propensity to join the military as a function of

several contingencies: combat likely, combat unlikely, working with women doing

a similar job.

Analytic Comments

In such a large study, many results are likely to appear which are

due solely to chance or sampling variance, In order to minimize the effect

of such spurious findings, this report delineates those results which are

unlikely to be due to chance or sample idiosyncrasies. Specifically, when

the report indicates that a finding is significant, this means that there

is less than a 5% likelihood that such a result would occur solely due to

chance.

The use of stratified sampling in this study necessitates that .7.

respondents be weighted unequally, Accordingly, it is not correct to assess

standard errors by methods which would be appropriate with unweighted data,

When the correct procedures are applied, standard errors average 10% greater

than those obtained by applying the procedures ordinarily used with unweighted _

data. Hence critical values for statistical significance were adjusted

upwards by 10 percent in tests of significance on the national sample

(.see Appendix I).

4.°.
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Only a minimum sample of telephone numbers are issued to

interviewers. Additional numbers then are issued in small subsamples until

the correct number of completed interviews is reached. This procedure

provides tight control of the sample and is now standard for the survey.

In response to requests from the services, the reporting format

N: in the Fall 1977 wave was changed. The Spring 1978 wave incorporates this

altered format. Specifically, this report focuses more on trend analyses of

key data elements. Moreover, the report has been shortened by eliminating

unnecessary repetition in discussing issues such as job attributes and

life goals. Finally, the report profiles the enlistment-related behavioral and

attitudinal characteristics of high school graduates who are not currently

attending school. The services have expressed particular interest in this

' sub-group of male youth.

There are several questions which involve scalar data. Results

are presented as averages. In previous reports there was a lack of consistency

among these scales. That is, for some scales a higher average was equivalent

%
to a hiygh value on the measure. On other scales a low average was equivalent

to a high value on the measure. In the present report, this inconsistency

is removed. In all cases, a higher average is equivalent to a high value

on the measure. As a result, the scale values for Qu. 6a (Relative Importance

.. of Job Attributes) and Qu. 15a (Frequency of Magazine Readership) have been

reversed from previous reports. This change does not effect comparability

with previous reports. Rather, it will facilitate reading the report.

N& j . , , . . . . ... . . .•. . . - ". .- - ,
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The modification in the time frame (5 months versus 5 weeks) for

data collection raises two questions with respect to the analysis of the

data. The first is whether data collected over 5 months (Spring 1978

wave) can be collapsed and compared to data collected over five weeks (previous

waves). Thesecond question is whether collecting data over a broader span

of time affects the reported Spring 1978 levels of the variables measured.

To answer this question the propensity data (the major criterion variable) were

submitted to a chi-square analysis. The analysis revealed no significant
"4.

month-to-month differences in the propensity data for any of the active

duty services. Also observations of the monthly levels of other criterion

variables revealed fairly stable patterns across the 5 months.

As a result, the Spring 1978 data have been collapsed and are

treated as data collected over one point in time. Moreover, there is no

evidence that the broader time frame for data collection has affected the

levels of the variables measured. In fact, the test of this data collection

mode yielded somewhat more reliable data, thus permitting and compensating

for a somewhat smaller sample size.

S.

-' 2 ¢ ,9F !';<:, . : - . - --. .. ,..... -.. ... ..-.... . _



oV7.

Page 11

3 iEXECUTIVE SUMMARY

Introduction

This report is a discussion of the Spring 1978 wave (i.e., Wave VI)

of the tracking study of youth attitudes toward serving in the Armed Forces.

- A total of h006 randomly selected males between 16 and 21 years of age were

interviewed by telephone. Approximatley 150 interviews were conducted in

each of 26 tracking areas across the continental United States.

a Maor Conclusion of the Study

This wave of the study provides a 2 year historical perspective

from which the following cornclusion is drawn.

It appears that the downward trend in propensity to enlist has

levelled off. What follows is a discussion of this finding.

In previous reports of this study an attempt was made to explain

the observed changes in propensity. The reported level of full time employ-

ment seemed to explain, in part, the downward trend in propensity observed

in the first four waves of the study. That is, improvements in the civilian

job market may make a military career less attractive to a young man for

whom the military is the best opportunity for advancement in a poor economy.

In the present survey the reported level of full time employment

' ~ increased. This finding is consistent with the decrease in perceived dif-

ficulty in finding a full time job. At the same time, however, levels of

propensity are similar to those recorded in both the Spring 1977 and Fall 1977

A''. 1
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waves. Hence, it appears that the apparent improvement in the civilian job

market has not negatively affected propensity for military service. As

first suggested in the Fall 1977 survey, there may be other unidentified

factors contributing to the underlying dynamics of propensity that are

beyond the scope of the youth attitude tracking study as presently con-

stituted in terms of explanatory variables being tracked.

National Trends In Propensity

Overall propensity for military service in general did not change

from Spring 1977 (29.6%) to Spring 1978 (31.1%). Positive propensity for

7the individual active duty services remained unchanged from Spring 1977, as

well. Voluntary mentions of military enlistment which have always paralleled

propensity changes, also did not change. In previous waves a noticeable

seasonality effect also was observed. That is, fewer people in the Spring waves

than in the Fall expressed an intention to pursue a military career. The

Spring 1978 propensity data,however, do not differ from the Fall 1977

propensity data. Hence, the Fall-to-Spring downward trend with respect to

enlistment intentions is not evident in the Spring 1978 wave.

The overall rank order of the active duty services based on

expressed propensity levels has not changed from Fall 1975. With respect

to the three Spring waves, the order is as follows:

Spring '77-Spring '78
0* 1 Spring '76 Spring '77 Spring '78 Difference*

Air Force 17.5 % 15.7 % 17.0 % + 1.3

Navy 16.4 % 15.2 % 15.2 % -

Army 13.1 % 11.8 % 12. % + .6

Marine Corps 11.8 % 10.7 % 11.)4 % + .7

*The differences shown are not statistically significant.

7."' '- .- " -. -..
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Many of the variables that discriminate between positive and negative

prgpensity to serve in the military changed from Spring 1977. Recalled

incidence of recent (past 5 - 6 months) recruiter contact remained steady.

Recalled recruiter contact with specific services increased for the Army

A
and Navy, but remained unchanged for the Air Force and Marine Corps.

The proportion of respondents who report talking to friends about

enlistment increased, while talking to parents and teachers/counselors declined.
"j

The reported incidence of taking the Armed Forces' aptitude test

declined from Spring to Spring.

Spring-to-Spring shifts occurred with respect to perceived life

goal achievement. During the past year the military gained ground relative

to civilian life with regard to four life goal perceptions: adventure and

excitement, doing challenging work, recognition and status, and personal

freedom. With respect to all other life goal perceptions the military

maintained its perceived position relative to civilian life: job security,

*learning as much as you can, helping other people, developing your potential,

working for a better society, having the respect of friends, being able to

-" make own decisions on the job and making a lot of money.

-'M

a "
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The moss important job attributes continue to be: gives, you an

opportunity to better your life, teaches you a valuable trade or skill, and

provides good benefits for you and your family. The least important job

attributes continue to be: allows you to see many different countries of

the world, has other men you would like to work with, and trains you for

leadership. During the past year the perceived relative importance attached

to virtually all of these attributes increased. The exceptions were: pays

well to start, helps you get a college education, and allows you to see

many countries. The relative importance attached to thcse three attributes

remained unchanged.

Differences By Tracking Areas

There are significant differences in the data across the 26 tracking

areas on all of the variables included in the tracking area analysis.

The South continues to be the area where propensity for the active

,. duty services is particularly high. The weakest markets with respect to

- * .propensity tend to be in the East, Midwest and far West. Specifically,

" "South Carolina/Georgia and New Orleans are particularly strong markets for

recruitment, as measured by propensity. Chicago, Northern California,

Wisconsin, and Washington/Oregon are particularly weak markets.

"gI

.. ..
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- Perceptions of the Services

A military enlistment is perceived most often as allowing a young

man to have adventure and excitement and job security. On the other hand,

it is perceived as not permitting young men to enjoy personal freedom, earn

a lot of mohey, or make their own job-oriented decisions.

-Young men value certain job attributes when considering joining

the service. Four of these were perceived as being attainable in the

service. These were "teaches you a valuable trade or skill", "opportunity

to better your life", "a career you can be proud of" and "opportunity for

travel". Valued job attributes perceived as being hard to attain were "good

benefits for you and your family", "Job you want", and "men you would like

,to work with'.

Enlisted Starting Pay

Approximately 47% of the sample claimed to have no idea of the level

of monthly enlisted starting pay. Among those who did give estimates, the

average estimate was $413 which is close to the true value of $397. However,

the averages range from a low of $353 to a high of $495 across tracking areas.

AM

Positive propensity men value good starting pay but did not think

they can achieve this in the military. Respondents who initially claimed to

have no idea of the level of starting pay gave somewhat higher estimates of

pay than others, when asked a second time. As in past surveys, those with

. Uo negative propensity (in both the group that initially gave estimates and those

that were asked a second time to give an estimate) gave higher pay estimates

than did those with positive propensity to enlist.

. .. . . .. . . .. . . .. . ..........,...........



L Page 16

The data suggest that the lower pay estimate amo)ng positive propensity

people might present a recruiting opportunity. More than one-haf' (52.6%) of the

positive propensity group said they would be more likely to enlist if starting

pay were increased by $50 a month. Among the negative propensity, higher quality

group, however; only about one-in-five men said they would be more likely to enlist.

Perceived Attitudes of Influencers

Positive propensity men reported that their parents are generally in

favor of their joining the service, particularly for the job training they will re-

ceive. Negative propensity men claimed that their parents do not want them

to join the military. Loss of status, a desire for their sons to get a civilian

education, fathers' negative experiences with the military and family separation

and danger are the major reasons given why some parents were perceived as

opposing military service. If respondents' perceptions were accurate, these

findings are important since parents are key influencers in the military

recruiting/decision-making process, as established in this series of surveys.

These perceptions have been consistent over time.

Advertising Awareness

Overall, 85.5% of the respondents were aware of advertising for any

of the active duty services. Awareness of advertising for specific services

was: • Army 66%

Marine Corps 60%

Navy 58%

Air Force 55%

". Among these same individuals, more than one-half were able to recall

specific content of the advertising. Since Spring 1977, when the present

.. .-, , .-:-..•-',.. ',r ,,,-,. -': . ' - . . . .. . . ..- .' . , . -4 !



advertising questions were added, advertising recall has ln,,rezsea n 04.1f erd)

for all of the services, atchnot sieni:'icaoti y L7,-.....r , rE-

spondents who did recall advertisin6, content, they most *t6-1 reale opy

points about scenes of equipment, teach inFlI e arno a rii -m travel ese

a ~~cially for the Navy). Respondents also frequentl y u>X iMreuloa.

Educational Benefits (Veterans' Educati>riau Arioac rograrm)

As in the previous surveys, there continues toc b. little knuw lge

about the current educational benefits plan. Poiiepr: lensity flen, arec-m_

what more faniiliai' with the provisions of the educaticoal assistance pcrz

than negative propensity men.

* . An Analysis of Three Key Explanatory Variables of Propensity

* The completion of the sixth wave of tracking7 ycut~n attitudes enabled

us to again test six important hypotheses with respect tc ;cropensity. 7T1iS

analysis was first conducted in Fall 1977. The hfypotheses pertain ',, the

S set of data collected from the original 13 tracking areas during the last

three years and focus on three important variables: services, tracking- areas,

and time. These hypotheses were:

1 . Are the services equal with respect to propensity?

2. Are the 13 original tracking areas equal wit'i respect to prrpei.sity.,

3. Are the six waves cf surveys equal with respectL t, pr, I ns ty?

4. Have the services exhibited different tr.,t: erc

to propensity over the six w, -s.

5. Have the services exhibitedi liffer:(0

to propens ity acro-s s the I1 cr in.

6.Have the 1.3 original t :A qOrker>Eve

the six waves?
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An analtysis ,q " ,f n ' ', ', :' ,: . t,: ' !,, ,- ":e " '

This analysis revea' " .'

That is, this anauysis rc..,: tv' : r:e. ,.

as follows: w-) amr- s" .'', ' ,

to-wave (W- cotheses i -- 4- v-, 'A .

not unique ro any ., c),r -"..

While the indivi a- , ..a w -z . e .... _-:, - ' .. :.

* tracking areas, a.- . uit.le -rir- , . ;q I .IsU-- . e: a7! S Wi .

trackini- areas, there 1.. w*..-i.. i_ ore wr i: u.:>. wit

respect t. Lrpm2I '- r. he .er. d -it, t:- -':k . 'e -

(!-ypthes<,s #: - t

Active Duty Positive Fri .ensiy Resp:.r.ients ar'ge: kt ir-,'i.e

As in previous waves :f this study, the p:citive irrcciy

candidate for active military service c: ," be describe:i in --r. .ca. .I .]w

propensity peers, as ....

""Yc.unger

".More likely to be non-hite

* More likely to be unemploye(d arid o(kinlO r w,rk

Less educated

Having a less educated father

* Having lower values ,n the. .;ia, il,.y lrinde:x

*Considerin7 L,'1.1 of' thc Job ~. it

cortsiueriri-j ir~u.zn the ser

• Feel ''he mi . itary i. --. .,: , 0' y " "

Ii i m ac"hi ov* T-,,It jI i

r the e.

%

"'" h............... ..... ' :- .. ,f.i: ip,,,:,



* More motivated t,,-. enlist -7iould pay be i4:,e-;e , Lv $)0 a ... t:

Having had mere rec-.t A:]cruit,e "- c',act

Having sought informati.:n cn a military ctv-,r cy salI

or by phone
!a

Having takeei a military aptitude te:L

Having discussed entering the military wi,.. parents r

friends

• .A . .Feeling relatives support, his joining tie set-ice

.. Having positive propensity fcr more than one service

Differences between positive and negative propensity groups with

respect to demcgraphics, perceived importance of iob att.ibutez _iu life g.al

perceptions appear to be general and not service specific. Thus it appears

that all services may draw upon pools .f positive propensity yrunr -. en with

fairly similar demographic profiles and similar perceptions of job attribuates

and life goals, and that these young men dilfer in a consistent fashion frcv.

. .negative propensity men.

High School Graduates Who Are Not Attending 3chool

... Individuals who have graduated high school and are not currently

attending school represent a particularly attractive market to the services.

An understanding of the ways in which these young men differ demographically,

attitudinally, and behaviorally from the total sample is essential to develop-

ing recruiting strategies aimed particularly at this target group. With this

purpose in mind, these young men can be described ini contrat to the wvera,

averages for the total sample, as...

• 4|
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* Less likely to be unemployed and looking for work

Less likely to express positive propensity to join the military

- More likely to have had recent recruiter contact

* Average with respect to feeling more favorable about enlisting

after talking to recruiters, except below average with respect

to the Army

- Average with respect to importance attached to job attributes,

except below average with respect to helps you get a college

education

* More likely to perceive that civilian life better enables the

achievement of certain life goals

-0

0i

0.

. . .
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' ",SECTION I

National Trends - Spring 1977 to Spring 1979

Throughout this investigation the principal measure has been

enlistment propensity (i.e., the rated likelihood of serving on active

duty in each military service). This analysis begins with an examination

-' of changes in propensity and then those variables that are related to

enlistment propensity. The primary time frame for analysis is Spring 1977

to Spring 1978. However, Spring 1976 (Wave II) data also are shown in order

to provide a complete two year presentation of the findings. Given this

nfull two year Spring-to-Spring time frame, seasonal effects are eliminated and

a, observed changes can be viewed as indicative of underlying trends.

a.' •

-'9
- .m

The data reported in this section represent weighted total U.S. data

obtained from twenty-six (26) tracking areas. Thirteen (13) of these are

, the same as those used in the Spring 1976 wave of this investigation. The

balance are thirteen (13) tracking areas which in the Spring 1976 wave were

aggregated into one group and labeled as "balanceof the country". These

thirteen (13) new tracking areas were first defined in the Spring 1976 wave.

The sampling is described in detail in Appendix II.

.

'.9'

'i" .. . . . .. - .. . • . . .-. - .. _,.... . ... , .,'..--'--, '--,.',,,' . .-. ,' ,,2,.. j t ', . .\. .'a, .'. . .'., ,'.'*.'.'*<
. . . . . . . . .~. .~.. .. a ~ *q
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1.1 Definition of Propensity

As an attitudinal measure, propensity summarizes the degree to which

young men are predisposed to joining the military. Propensity was operationally

.-. defined as follows. Respondents were asked how likely they would be to serve

-" in the military in the next few years. The question was repeated for each of

the main active duty services plus the National Guard, Reserves, and Coast

%4h Guard. A h-point scale of likelihood was used. Respondents were classified

into either positive propensity or negative propensity based on answering the

question as follows:

Definitely ositive Propensity Group

Probably

Probably not

Definitely not -- Negative Propensity Group

No answer

'4"

".. . . .. . . . . . . . . . . . .
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5 1.2 Changes in Propensity: Spring 1977 to Spring 1978

The percentage of youth who reported positive propensity for any

service (measure of propensity for military service in general) was 31.1%. This

I . is comparable to the Spring 1977 figure (29.6%). With respect to positive

propensity for specific services, all four services remained unchanged from

Spring 1977. While propensity figures for the Air Force, Army and Marine Corps

appear to be up, these increases are not statistically significant. The findings

are graphed in Figure 1.1.

UComparison of the three Spring waves suggests that propensity may

be leveling off. That is, positive propensity figures recorded in the present

wave appear to be returning to the propensity levels recorded two years ago in

5 athe Spring 1976 wave.

The index of pro-military attitude has been another measure of

S .propensity for enlistment. This index is derived from asking respondents

what they think they might be doing during the next few years. The index

is a net measure of all unaided mentions of military service. The index,

illustrated in Figure 1.2, did not change from Spring 1977 (h,5% and 4.h%).

In all six waves, this index has paralleled fluctuations in positive

propensity toward each of the four services. Like the propensity figures, the

" *.
"  pro-military index figures appear to be leveling-off.

".S.

\-q .'

S--, _. -- ., : ' ' . ". ... , , . . . ,; .. "'--.,-, ,.
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FIGURE 1.1

... " POSITIVE PROPENSITY TO SERVE IN SPECIFIC SERVICES

Statistically
AIR FORCE Cha ne Significant

S r Spring 7 6 175%

Spring '77 15.7%

.: Spring '78 17.0% +1.3 No
.4,

ARMY

Spring 176 13.1%

Spring '77 U1.88% No

+.6

-

"', MARINE CORPS

Spring '76 11.8%

Spring '77 10.7% No

Spring '78 11.4%

. NAVY

Spring '6 64

Spring '77 15.2%
4.,

Spring 78 15.2%

Source: Question 5a

.4: a.

= .-.
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FIGURE 1.2

VOLUNTARY MENTIONS OF MILITARY SERVICE

AMONG PLANS FOR THE NEXT FEW YEARS

,%

Statistically
, Change Significant

Spring '76 57

~Spring '745

W -.1No

S~*,pring '7844
*'.

', : Source: Question 31

hl

".'' ,"' - -'.." . ,' ,"," '-m", . . '" " '"""' .".; ;-2-'''''. .I "q". '"""' '," ', '' . - " ."- -," -,,2, .
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Table 1.1 reviews the positive propensity figures for the four

services recorded in each of the six waves of this investigation. Unaided

mention of joining the military (pro-military index) also is shown for each

wave,

The downward trend in propensity observed in the previous waves of

the study is no longer evident, Moreover, in previous waves a noticeable

seasonality effect also was observed. That is, fewer people in the Spring

than in the Fall expressed an intention to pursue a military career. The

propensity data from the Spring 1978 wave, however, do not differ from the

Fall 1977 propensity figures. Should this previous seasonal pattern be valid,

-it might be reasonable to expect a propensity increase in the Fall 1978 wave.

.5,

"'.5.4

Since Fall 1975, positive propensity for each of the services has

.-. .declined, on the average, 4.3 % points. As a percentage of Fall 1975 pro-

pensity figures, the Army has had the largest loss (-33 %) followed by the

Marine Corps (-23 %), the Navy (-22 %) and the Air Force (-17 %) over the

past three years. Reference to Table 1.1 indicates that the lowest levels

of propensity were recorded in the Spring 1977 wave. Since that time, pro-

pensity figures have not changed.

With respect to changes in propensity for each service observed

*across time, all four services have shown similar patterns of change. This

is confirmed by an analysis of variance of the propensity data, which is

discussed in Section II.

+4 * -, - . * -.. ..
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TABLE 1. 1

S'"POSITIVE PROPENSITY TO SERVE IN SPECIFIC SERVICES
AND UNAIDED MENTION OF PLANS TO ENTER THE MILITARY

-* -,-

Fall Spring Fall Spring Fall Spring
'75" '76" ' 7 6' '77 '77 '78

Air Force 20.14 17.5 17.9 15.7 15.7 17.0

Army 18.4 13.1 14.5 11.8 12.7 12.4

" Marine Corps 14.9 12.8 12.4 10.7 11.0 11.4

Navy 19.6 16.4 16.5 15.2 15.5 15.2

* Unaided Mention of
Plans to Enter Military
(Pro-Military Index) 8.9 5.7 6.2 4.5 5.5 4.4

, Base * (3176) (3001) (5475) (5520) (5284) (3979)
,

'.9

* Propensity rates for the first three waves have been adjusted
upwards 4.7% points for comparability with Spring '77, Fall '77,

' and Spring '78 on the basis of the relationship between the
-, pro-military index and propensity (see Appendix IV 'of the Spring

1977 report for the detailed adjustment procedure.)

• * The bases shown in this and all previous reports represent weighted
bases. As such, the figures shown are somewhat less than the
actual number of interviews conducted. In the Spring 1978 wave,
4006 males were interviewed. When the data are weighted, however,

-.this base is reduced to 3979,

'"
;, .',9

-o,
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1.3 Changes in Variables Related to Propensity

There are a number of variables that have discriminated between

positive and negative propensity groups in this series of studies. These

variables and their Spring 1977 to Spring 1978 changes are presented in Table 1.2.

The following conclusions can be drawn:

1. Recalled recruiter contact with any service within the past

six months was stable from Spring 1977 to Spring 1978.

However, recalled recruiter contact with any service over a

longer period of time increased significantly. Among youth

who reported having contact, the recalled incidence of specific

contact with recruiters from the Army and Navy increased, while

Air Force and Marine Corps remained unchanged.

2. The incidence of talking to parents and teachers/counselors about

enlistment declined. Talking to friends with military experience,

however, increased. Talking to girl friends/wives did not change.

3. The incidence of taking a military-sponsored aptitude test

in high school declined significantly from Spring to Spring.

I. As of Spring 1978, respondents viewed military life as better

enabling achievement of the following life goals; adventure

and excitement, job security, doing challenging work, recognition

and status, learning as much as one can, helping other people,

developing your potential and working for a better society.

A ~%" . ~ . **J~*~..*fA **~~*****.........~ ... .. a..
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During the past year the military gained ground relative

to civilian life with regard to four life goal perceptions:

adventure and excitement, doing challenging work, recognition

and status, and personal freedom. The military maintained its

perceived position relative to civilian life on the remaining

life goal attributes. In general, the absolute levels of

-. .eight of the twelve life goal perceptions favor military life.

.Id The pursuit of a career, whether civilian or military, involves

the consideration of numerous factors. One aspect of this

decision-making process is whether certain life goals can be

more readily achieved in the military or in civilian life.

Hence, this set of questions has been an important measure in

" .this study.

. ,

•UYL'' % . .. .. ..............................................
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TABLE 1. 2

CHANGES IN VARIABLES RELATED TO PROPENSITY

Spring
*- Spring Spring Spring '77-'78 Statistically

'76 '77 178 Change Significant
/'.. % %%

Recruiter Contact
(Qu. 8a & 9a)

Past 5-6 months -
any service 24.3 25.9 27.1 +1.2 no

Ever - any service 47.6 49.1 52.4 +3.3 yes

Recruiter Contact

with (Qu. 9b)

Air Force 14.8 14.8 14.1 - .7 no

* Army 23.1 23.1 26.4 +3.3 yes

Marine Corps 14.2 14.5 14.9 + .4

*":. Navy 15.8 14.4 17.4 +3.0 yes

- Talked about Enlist.-
ment with (Qu. 8c)

Friends with military

experience 38.8 38.6 42.0 +3.14 yes

Parents 35.7 34.3 32.1 -2.2 yes

Teachers/Counselors 12.5 12.8 11.0 -i.b yes

Girl Friend/Wife 17.2 17.9 17.2 - .7 no

Aptitude Test in
High School by
Armed Forces
(Qu. 8c) 17.4 18.3 14.8 -3.5 yes

Base (3001) (5520) (3979)



TABLE 1. 2

*(continued)

' Life Goal Achievement
Civilian Advantage Over Soring

Military (Qu. 11) Spring Spring '7-78 Statistically
-(Averages) * '77 '78 Change Significant

Adventure and excitement 2.43 2.35 -. 08 yes

Job security 2.50 2.53 +.(3 no

Doing challenging work 2.7 2.7 .7-

Recognition and status 2.87 2.78 -. 09 es

Learning as much as you can 2.92 2.89-03 no

Helping other people 2.96 2.93 -. 03 no

Developing your potential 2.99 2.95 -. 0L no

Working for a better society 3.03 2.99 -. ,4 no

Having the respect of friends 3.06 3.03 -. 03 no

n [ Being able to make own decisions
on the job 3.84 3.86 +.02 no

Making a lot of money 3.91 3.95 +.04 no

Personal freedom 4.09 4.00 -. 09 yes

U Base (5520) (3979)

*Scale Value:

+5 = Much more likely in civilian

+4 = Somewhat more likely in civilian

+3 = Eit'Ler civilian or military

+2 = Somewhat more likely in military

-@- +1 = Much more likely in military

•. Therefore, a smaller value favors the military,

%4
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TABLE 1.2
(continued)

Spig Spig Spring

Spring Spring '77-'78 Statistically
'77 '78 Change Significant

Relative Importance of
Job Attributes (Qu. 6a)
(Averages)*

Gives opportunity to better
your life 2.97 3.13 +.16 yes

Teaches you a valuable trade
or skill 3.04 3.11 +.07 yes

Provides good benefits for

you/family 3.04 3.11 +.07 yes

- Gives you the job you want 2.99 3.09 +.10 yes

Gives you a challenging job 2.83 2.90 +.07 yes

Is a career you can be proud of 2.82 2.90 +.08 yes

Pays well to start 2.89 2.85 -. 04 no

Helps you get a college
education 2.83 2.81 -. 02 no

Trains you for leadership 2.67 2.73 +.06 yes

Has other men would like to
work with 2.115 2.52 +.07 yes

Allows you to see many countries 2.39 2.37 -. 02 no

Base (5520) (3979)

. Scale Value:

+ 4 = Extremely important

+ 3 = Very important

+ 2 = Fairly important

+ 1 = Not important at all

Therefore, larger values indicate greater perceived importance.
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TABLE 1.2
(continued)

Attainability of Job
- Attributes in the Spring

Military (Qu. 6b) Spring Spring '77-'78 Statistically
* (% Saying "Yes") '77 '78 Change Significant

Allows you to see many countries 89.9 92.5 +2.6 yes

Teaches you a valuable trade or
skill 90.7 92.0 +1.3 yes

Gives you a challenging job 84.9 88.2 +3.3 yes

Trains you for ieadership 85.4 87.5 +2.1 yes

Is a career you can be proud of 85.0 86.1 +1.1 no

Gives opportunity to better your
life 81.0 85.3 +4.3 yes

Helps you to get a college
education 84.6 84.7 + .1 no

Provides good benefits for you/
family 80.3 80.8 + .5 nu

Has other men would like to work
with 73.5 77.7 +3.5 yes

-, Gives you the job you want 70.7 70.6 .0.1 no

Pays well to start 63.4 59.0 -4.4 yes

Perceived Attitudes of
" :'. Parents Toward Joining% the Military (Qu. 12a)

' Father in favor 30.6 28.2 -2.4 yes

Mother in favor 22.0 18.0 -4.0 yes

Base (5520) (3979)

N1,
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5, The relative importances attached to several of the job

attributes increased significantly from Spring to Spring. The

most important job attributes continue, however, to be these:

gives you an opportunity to better your life, teaches you a

valuable trade or skill, provides good benefits for you and your

family, and gives you the job you want. At the same time, the

least important job attributes continue to be these: allows

you to see many different countries of the world, has other men

you would like to work with and trains you for leadership.

The stated importance of eight of the eleven attributes shifted

upward significantly, The three attributes that did not change

are: pays well to start, helps you get a college education and

allows you to see many countries,

6. As in the past, the young men in the sample generally

felt that every job attribute can be found in the military.

The data range from 92 percent of all respondents who

felt that the military allows you to see many different

S.countries of the world to 59 percent of the respondents

who believed that the military pays well to start.

The proportion of young men who believed that these job

b.1
C'.a
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attributes can be attained in the military increased, for

the most part, from Spring to Spring, There were

significant increases with respect to six of the eleven

attributes: allows you to see many countries, teaches you a

valuable trade or skill, gives opportunity to better your life,

and has other men you would like to work with, one attribute--

pays well to start--decreased significantly,

4

7. The percentage of respondents who perceive their parents

U nto be in favor of their Joining the military decreased

significantly from Spring to Spring.

.

-

°4

.4
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1.4 Key Demographics

Tables 1.3-1.5 profile the key demographics of the Spring 1977

and Spring 1978 samples. Spring 1976 data also are shown in order to provide

the longest time perspective. The following conclusions can be drawn

from these tables:

1. Both the Spring 1977 and Spring 1978 samples are identical

with respect to age and race. As in previous waves,

the data weighting procedure, explained in Appendix II,

eliminates any sampling differences on these two

variables by balancing the results of each wave to

known "military available" statistics.

2. Both Spring samples are identical with respect to their

" employment levels. However, the percentage of respondents

employed full-time increased from Spring to, Spring, while

the percentage of those employed part-time decreased during

this period of time. During the same period, the percentage

of those not employed and looking for a job declined.

.. ,.:

3. The percentage of respondents currently attending school

decreased from Spring to Spring. The levels of reported

high school, vocational school and college attendance, however,

remained unchanged. Moreover, the percentage of young men who

have graduated from high school did not change from Spring 1977
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*..5

* TABLE 1.3

AGE AND RACE

Spring '76 Spring '77 Spring 78
% % %

Age

16 18.4 18.5 18.5

17 18.6 18.5 18.5

18 17.5 17.5 17.6

19 16.7 16.6 16.5

20 14.8 14.8 14.8

21 14.1 14.1 14.1

Race

White 85.2 85.2 85.7

Non-White 13.4 13.9 14.3

Refused 1.4 .9 -
-(

"'Base ( 3009 ) (5520) ( 3979 )

.,I

4'.
'..m.
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TABLE 1. 4

EMPLOYMENT STATUS

Spring
Spring Spring Spring '77-78 Statistically
'76 '77 '78 Change Significant

Employed (Qu. 3f, 3g) 56.9 60.2 62.4 +2.2 no

Full-time 29.3 32.0 36.5 +4.5 yes

N Part-time 27.7 28.0 25.9 -2.1 yes

Not Employed (Qu. 3h) 43.1 39.7 37.6 -2.1 no

Looking for a job 28.5 27.2 25.1 -2.1 yes

Not looking 14.1 12.2 12.5 +0.3 no

Not specified .5 .2 .2 - no

Base (3001) (5520) (3979)

TABLE 1.5
SCHOOLING STATUS

Attending School(Qu. 3c) 6 60.0 57.5 -2.5 yes

In high school 46.9 44.3 44.0 - .3 no

In vocational school 1.9 1.2 1.8 + .6 no
In college 14.7 12.7 11.7 -1.0 lo

Not specified .5 1.8 .2 -1.6 yes

Not Attending School
(Qu. 3d) 36.0 40.0 42.5 +2.5 yes

High school graduate 27.1 29.9 31.7 +1.8 no

Not high school
graduate 8.9 10.0 10.8 + .8 no

Quality Index (Mean) 6.43 6.29 6.38 + .09 yes

Base (3001) (5520) (3979)



to Spring 1978, hordid the percentage of young men who

reported that they are not currently attending school and

have not graduated from high school.

h. As an additional means of demographically profiling

the sample, a quality index is computed for each

respondent. This index is a composite measure based on

self-reported grades, number of math courses taken

and passed in high schcol, and the science courses

covering electricity and/or electronics taken and

:.- , successfully passed in high school. The index ranges

S- from a low score of 1 to a high score of 10. Table 1.6

. explains the derivation of the quality index.

;. TABLE 1.6

(Number of Math Courses (Science Courses in
(High School Grades) in High School High School)

Value Value Value

A's & B's 3 None 1 Yes 2

B's & C's 2 One 2 No, not
specified

C's & Below 1 Two 3

Not Specified 0 Three 4PpP-PFour 5

Not Specified 0

4 Respondent quality increased significantly from Spring 1977
to Spring 1978.

• -, - , - - . e4 -,. - -;,"r . " , ' " -." . " " . ' " ". *. - - -
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Data collected over six waves suggest that the downward trend in

propensity has levelled off. At the same time, the reported level of full-

time employment increased.

In early reports, it was sugge,-ted that this demographic variable

could explain the observed downward shifts in propensity. The rationale

was that improvements in the civilian job market make a military career

less attractive to a young man for whom the military may have been the

S-." best opportunity for advancement in a poor economy. In the Fall 1977

- survey, reported full-time employment did not change, while propensity

declined. It was suggested that this demographic variable may well be only
. .,

a partial determinant of propensity. The data derived from the present

survey confirm this interpretation. As first suggested in the Fall 1977

survey, there may be other unidentified factors contributing to the under-

lying dynamics of propensity that are beyond the scope of the youth attitude

tracking study as presently constituted in terms of explanatory variables

being tracked.

_,.4<,
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SECTION IIt

Performance Differences By Tracking Areas

The interviewing was conducted in 26 defined geographical areas

referred to as tracking areas. The tracking area approach localizes the

information derived from this investigation and thereby makes it possible

for the individual service recruiting commands to receive feedback with

respect to their performance within specific geographic areas,

In the first two waves of this study, the data were collected and

reported in terms of 13 geographical areas and the balance of the country.

Beginning with the Fall 1976 wave, the balance of the country was divided

• into 13 additional tracking areas, creatinp, 2 tracking areas in total,

This secti..r. ,:k" !'e.ults by the 26 tracking

areas. In previous rep rs rt,t, Pit thave Leen examined from two perspectives.

The first perspective i l'a wn.Ther .iata frnm individual tracking areas differ

specifically from nationa. ev,.. Th cecurd focused on year-to-year

changes within the original - i--akir- ara: relative to corresponding

year-to-year national chan;es. This second perspective was an attempt to

determine whether observed chanfes within these individual tracking areas

4 were unique to the tracking areas jr merely a reflecti-n of a national

* %, occurence.

In noting tracking area differenoes from national levels as well

as year-to-year changes within tracking areas, we must be aware of the large

.,;...-.. . -.- , .... -..-... . -.
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number of statistical tests being conducted. While some year-to-year

changes have been observed within tracking areas across various measures,

the incidence of these has been close to the level of chanc-e (i.e., 5%

of the tests are significant at the 95% confidence level).

Beginning in the Fall 1977 wave an attempt was made to better

understand the tracking area differences in the data. Two sets of tracking

*area data --propensity and perceived adequacy of recruiter information--

were submitted to a factorial analysis of variance. The completion of the

Spring 1978 survey provides additional tine-series data to again conduct

this form of analysis, The two sets of data tested in the present survey

were enlistment propensity measures and reported contact (ever) with recruiters.

The first was chosen because it is the principal measure in the study. The

second set was chosen because recruiter contact is a critical step

in the enlistment decision-making process and, therefore, the measure of

reported recruiter contact represents important feedback to the Services.

4.' As a statistical method, factorial analysis of variance enables

us to critically analyze the independent and interactive effects of two

or more explanatory variables on a dependent variable, There are three

principal explanatory variables in this study. They are time (conceptualized

in terms of six waves of interviewing), the individual services, and the

13 original tracking areas. The dependent variables, f.,r pFrpses (,f this inalysis,

are enlistment propensity and reported recruiter contact. The basic analytical

question is whether observed variations in these two dependent measures can

be attributed to differences across time, services, tracking areas or some

combinations of these three explanatory variables.

S..2

• .. . . . . . . . . . . . . . . . . . . . . . . . .



With respect to enlistment propensity, six imprtant hypotheses

were tested. These were:

1. Are the services equal with respect to propensity?

2. Are the 13 tracking areas equal with respect to propensity?

U 3. Are the six waves of surveys equal with respect to propensity?

4. Have the services exhibited different patterns with respect

to propensity over the six waves?

5. Have the services exhibited different patterns with respect

to propensity across the 13 tracking areas'

6. Have the 13 trackin. areas exhibited different patterns

over the six waves?

II::

,.1o

-'"
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This analysis of enlistment propensity data revealed resuats

which are illustrated below (See Appendix IV for F ratios).

Statistically
Indepenuent Variable Significant

Servi ce Hi ly significant

Time Highly significant

Tracking Areas Hrighly signi icant

Service X Time interaction no

Service X Tracking Area interaction Marginally signifi ant

Time X Tracking Area interaction Marginally signifi-ant

The analysis is consistent with the same analysis conducted, fir

the first time, in the Fall 1977 survey. The interpretaticn of this analysis

reported in the Fall 1977 survey is reprinted below.

The analysis reveals that differences in enlistment pr-pensity differ

significantly as follows: (1) among services, (2) from wave to wave, and K3)

across tracking areas (Hypotheses #i-#3). The active duty services differ

significantly with respect to propensity irrespective .of time -r tracking

area. For example, average propensity levels for the Air F, rce and the Na-y'

have been consistently higher than those for the Army and Marine C -rt'.

Propensity to enlist, irrespective of service or tracking- area, has shif"tei

significantly over time. The largest -shi't, in "tvera ,e I.-,pensity t. j~i r

the military was from Fali 1975 to .prin- T IL. The i e: rpest sh:t was fr oi

Fall 1976 to Spring 197?. F-i ly, during the th ree year periosi in which this

*'0" study has been conducted Lhe southern traacking areos i. e't :y have had

higher average propensity levels than >thr , A rii , f: .her hand, -o-

pensity has been bel..: average thr ,i much " h, :. h ', ani

* _ midwestern areas of the i' untry.

*I- ,?



in t he rnca -r 'L~1OiI

n ia,,,ir e H7 It p t .

tracking-- area aj-tm-vtrsie 2aso- I .;uOLtef.

(Hypotheses #5-i). Wvhile the irndidoal4 cervic!es sh> c tre niqoe streng_-ths

and weaknes ses acrt, tracbkin:1 cnc hs there a,-,, s(c uno]Cue time-

relates chang-es with.in 'crackiri- areas , the j.evei 1- ti "s '-cinbhcae

is so ;.arg-inal that it wool- s e ai. canine r(:,. dr' tL 4t r erot

Atn n it t,, ' n y ::ti@ '4V :ttc *--

* ~~repo-rted , t '' rt'r:e . -i ~ -.. . . . .

tested. with resp ect to, pro.pensity were z.so 'te t -e - citrcn

*tact as the depenldent variab-le. Thbis anaulysis -oma~e r,:'-. .. .

- illiust rated ac-I .)w I lee : ~ IV rxK FP fl2 i

71i-e in. 'n i'.
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The marginal si'i114 ne ; buth 4.1e wave-to-war-e oiffterences

and service-by-trackin7g area interaction surgestzs the fol',iowiric. Reported

recruiter contact, irrespect~v:o sev c r trackioc area, has shifted

over time. In addition, the Services show some aunJie stren-ths and weak-

niesses across tracking area with respect tre redrecruiter contact.

Howeerthelevl o si-ificance ii, bo)th cases is so marFginal that it

would be misleading, fren- ai- actionable= recruiiting- standjpoint, to single

these findings out.

What fo lows is a liScu,:ssionr. de~nrc iffe-rences by trackir,7

areas. Tables 2.1 to 3.3sumarize tr e rckn raita nepe

* ~~tation of these tab- es has bLeen 'aa1. mteib th-e f,- tr f oain

re r-,e nt a ,e s t: iat a re s I' l ntl y dI'fer-e: i rnte ui. S.

avera-e :',-r 9 Sat~a er-;ice are...

C 7 :3LED if the entry foIwer than h. 73 a-vera--e

BOXED if the ent-ry is hi4he r thnon . . eraoe

r perst e

*The key rnea7sure in tois Stujiy 4s ropniy Ive: the.4C

Forces. As in past -ents, the ce c s a,; eiaai>nR an.y

absolute interpre a i no s The - rr pes yc~.ltv 7 .a ue

dis an index -f _like>.. _i :enter' 7' or,; _;eri m 3 ri~,the

propensity datai sh 1 4e F~:t<~no li c g, L!he

4%



identification of high" ,.'erus )' w" i.&< Z*','.i .

factors such as time uf entry. eoiz .aero . c ceu . and the

rates of mental. and physical qualif'icat- .,r: that should enter into any attempt

to forecast accessions using these propensity data.

S

2 .'

* 2.1 Positive Propensity by Tracking Area

Figures 2.1 - 2.7 graphically present the propensity data for

active duty services as well as the National Guard, Reserves and Coast Guard.

The overall rank order of the active duty services based on

* expressed propensity levels has remained consistent across all six waves

of this study. Once again, the Air Force is highest (17.0%), followed
4

closely by the Navy (15.2%). The Army (12.4%)is third and the Marine Corps

V (11.4%) fourth.

The propensity to serve in the Reserves is 17.7%5 and for the

National Guard the figure is 16.5%. The level of positive propensity for

both of these services has not changed from Spring 1977. Respondents who

expressed positive propensity to serve in the Reserve Components also were

asked which branches of the Reserves and National Guard they would choose.

-" The data are presented in the tabulations: Volume 2, Pages 55-56 and 59-60 and

1 1% Volume 5, Pages 29 and 31.
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5 ~2.2.2 Officc,_r Yer-c3I it ,;I c

* Table 2. -, .. how.-t ac o v c

exjpectations, As -che t abe irndio--teo'p c e - --,

you,-h expect to er~ter' t.he cci I itacy ris t-L _!s- - I -M.

than the Sprinc 11'7? ig of 5 .1 I uI'

4%
statifstically significant, ho,,wever. '-T5;..- -

propensity who expect to enter the service a,-, tic' a Ices: 0

ficantly from t5 Sto I812 nh a aeo res r--'cderits Jo }'

in the Table) dcr not know wlicther t;Jwouluosd a etil -i :- ,r as,

officers.

Ther_ ,rc- vi rt ua' !y i-1 di fre. c acros.- traicking areas w: ith

respec,,t toj 'n h,- e~ti of' pa)si -e I-vol -isity y-t;who e- pect to ente:'

"he t tcr" ". n . cc ic- ccs pi/Toiinossee and Des Iloi ns

wL I c h are 3.bo~ve- t.he rn%' - cM a; rag, e -. - xc o,.: .ith r esr pe'

qR to expectat ion.- to bukcocce TIi I JI asry '' 'r f -at'-an ;s %Iines are

below the nat;,onal Lcvea
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As Table 1.6 shiow,:d, the: n o unr f ati-, ourses taken and passesi

is an important component or' the qiality inlex. Pabe ,5 shows that east

coast tracking areas are I-ute.-ior to otr ure!,'s ii. terms uf the numbtr of

math courses reported calen and p . , ,  o]posite is true of

southern trackring areas, 'Inis ti di 'si. with preri ous surveys

Whlile the hig school n fl D

the derivation of the quality inue x, it contributes to an understanding of

the propensity measure. For example, young men enrolled in college preparatory

courses are probably less likely than the average high school student to be

inclined to pursue a military career, since students who have actually

attended college are disinclined toward enlistment (see Table 3.2, page ).

Table 2.6 shows that the 26 tracking areas differ somewhat with

J", [-respect to reported high school education programs. Respondents in New

York City, Harrisburg, Washington, D.C., Philadelphia, and Boston are more

likely than their contemporaries in other areas of the country to have

had a college preparatory program in high schooi. Respondents in Alabama'

Mississippi/Tennessee, Arkansas, Wisconsin, and Washington/Oresgon are more

-, likely to have had a ' c,,ianal pro;rnm. On a nati ,n L baslis, tne peir,.:n-

tage of youth who report having had a co)llege pruparato ry progri -in high

school (4h.1%) is unchang-ed trom Spring 1 977 (IL.) .%) . however, the percentag-e

of youth who report havini7 had a vocational prograr -s up sirgni licantly

from Springf 19(7 (38.5% to .)

A more detal leI ,,umerftation of academi" ',chi ver-nt, in L(h ii

quality index values , is avai lab Ie i n Vo 2, 1e:: 353 tc 154of the supplemeitary

%' .document to this report,

li
-.I : ,.- : .. ,-, ..- -, . ,v -.,.,.-<.> ::., < :•> . .. . - v .> .: ..< . .5
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.

There are some differences across tracking areas with respect to

seeking information about the military. Chicago and Des Moines respondents

were somewhat less likely than youth in other areas of the country to seek informaticn

about enlistment. On the other hand, Richmond/North Carolina youth were

J asomewhat more likely to have sought information.
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2.7 Knowledge of Monthly Enlisted Starting Pay

Respondents in each wave of the study have been asked to provide

unaided their best estimates of monthly enlisted starting pay before taxes.

For tabulation purposes, the estimates of starting pay are coded by $50

intervals.

Estimates of monthly starting pay are presented in Table 2.10 in

terms of the percentage of respondents who were not able to make an

estimate and the mean dollar value of monthly starting pay for those respon-

dents who made an estimate.

The percentage of respondents who could not make an estimate is

46.6% for the nation as a whole. This figure fails in the middle of

the corresponding figures for all preceeding waves: )4 .6' (Fall 1975),

46.4% (Spring 1976), 43.9% (Fall 176), 49.6% (Spring 1977) and 50.1%

(Fall 1977), The proportion of respondents not able to make an estimate

is particularly low in Philadelphia.

The average estimate of starting: pay for the total US. sample is

" $415.89, very close to the actual figure of $397. iinlyth!vve tracking areas

deviate from the nati nal average. MichiganTindiana, i. i 'h ca,:

are below the U.S. average. Texas i .: ti. ' ' .

:2.'.
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2.8 Perceived Difficulty uf Obtaining A Full Time Job

U Labor market factors can be expected to have an effect on enlist-

ment. Unemployment rates typically vary from region-to-region and for

.- men of different ages, and people's impressions of the job market may have

a greater role in career choice than the actual labor situation. In the

survey, respondents regularly have been asked how difficult they felt it

was to get a full time job.

Table 2.11 summarizes young men's perceptions cl' the market for

full time jobs. Nationwide, 29.8% of the sample felt that for a person

their age getting a full time job in their area was very difficult or

almost impossible, and 68.8% felt that it was somewhat difficult or not

difficult at all. These figures are a significant departure from the Spring

1977 figures. That is, they represent a more optimistic out-look among

4. J
youth with respect to the job market. Several tracking areas depart in

one direction or the other from the national averages. Those areas in

which more respondents felt that a job was very difficult/almost impossible

to get were in eastern urban regions, e.g., Ohio and Pittsburgh. Respondents

in Minnesota/Nebraska/North Dakcta/South Dakota, Des Moines and Washingtcn/

Oregon felt that getting a full time job was only somewhat difficult or

not difficult at all. That is, these tracking areas were above the national

averages.

'
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SECTION III

Analysis of Target Markets

Through the use of the propensity measure, we are in effect

segmenting the pool of "military available" young men into those men who

are likely to be more receptive to the military's recruiting efforts

and those who will not. It is important to have an understanding of what is

- related to one man's willingness to consider the military as a career option

and another man's willingness to exclude the service from his career options.

Such an understanding should help the services to maximize the effectiveness

of their recruiting.

The present section first examines the relationship between

propensity and a number of demographic, attitudinal, and behavioral

factors. The intent of this analysis is tc. identify those factors that

discriminate between positive and negative propensity groups and it is

undertaken for propensity for military service in general as well as for

the individual services.

The following variables are included in this analysis:

Demographic Variablds

S', . Age (Qu. 3a)

. Employment Status (Qu. 3f, 3g, 3h)

.4 . Race (Qu. 23)

. Educational Status (Qu. 3b, 3c, 3d, 3e)

. Education of Father (Qu. 18)

Quality Index (See Section I)

'- '-':'~v, .' ...;..-: .'..-'' 'v;... .............................................................................-. "... ". 4." , .
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Importance of Job Attributes (Qu. 6a)

Achievablity of Life Goals in the Military (Qu. ii)

Information Sources Actions Taken

. Persons Spoken To/Actions Taken (Qu. 8c)

. Recruiter Contact (Qu. 8a, 9a, 9b, 9c, 9e)

Influencers (Qu. 12a, 12b, 12c, 12d, 13)

Advertising Recall (Qu. 7a, 7b, 7c, 7d, 7e)

Following this first analysis, this section examines demographic,

attitudinal and behavioral characteristics of young men who have graduated

from high school and are not currently attending school. This demographic

group represents a desirable target market to the services.

.

J
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3.1 Probability of Serving

Propensity consists of young men's ratings of their probability

of entering any of the four major services. While most analyses in this

report examine positive versus negative propensity, scrutiny of the

distribution of responses within the measure leads to some interesting

observations. Table 3.1 presents the propensity measure broken down into

each of its response alternatives.

Several conclusions can be drawn:

1. Very few young men indicated that they are definitely

going to enter the military service. The great majority

of respondents in the positive propensity group rated

themselves as probable entrants rather than definite

5 entrants.

2. The largest single category consists of those who said

qthat they will definitely not enter a given military

service. This ranges from a low of 40.7% for the Air

Force to high of 49.4% for the Marine Corps.

3. About one-half of the respondents labeled themselves as

probably likely or probably not likely to join a military

service. The combination of these middle ground respondents

constitutes the majority for each service, with the exception

of the Marine Corps. As first noted in the Fall 1977 report,

this group of young men, who are not strongly committed for

or against a military career, may provide a large, potential

market for recruitment programs.

4.The distribution of responses within the, propensity measure has not

changed across the six waves.
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4%

TABLE 3,1

DISTRIBUTION OF RESPONSES FOR MEASURE OF PROPENSITY

Air Marine
Force Navy Army Corps

Response

Definitely 1.7 1.7 1.5 1.3

Probably 15.3 13.5 10.9 10.1

Probably Not 41.6 40.0 40.8 38.7

* Definitely Not 40.7 44.2 46.3 49.4

Don't know/No answer .7 .6 .5 .5

Base (674) (606) (492) (452)

.4.

• 4 P9 °
" "



3.2 Demographic Variables

. Demographic differences between the positive and negative propensity

j.. groups are presented in Table 3,2, The statistical reliability of these

4'

differences was assessed by chi square analyses, All the comparisons

• . appearing in Table 3.2 are statistically significant at the 95% confidence

ilevel.

The differences between the positive and negative propensity groups

have been consistent across the six waves of the study, These differences

.' 4-?

can be characterized as follows

" i, Positive propensity individuals are younger,

2. Considerably more positive propensity individuals are

unemployed and looking for work,
3. Blacks comprise over twice as great a proportion of the

dpositive propensity group as of the negative propensity

a n group, Other non-Whites are also more highly represented

4.High school students make up a higher proportion of theT i n bnpositive group than of the negative group, but college

students are more than three tes as likely to have a negative

c'ec propensity for military service, High school graduates who

i a are no longer in school are also more likely to be found in

the negative propensity group, This demographic group is

iii . examined in greater detail at the end of this section,

S5. The quality index, detailed in Section I. indicates that

2 C ir yopositive propensity individuals have weaker academic

preparation, Positive men appear to came from lower

72 grupOhern-Wit7sa lo r highly represented,

~|
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socio-economic backgrounds, at least as indexed by father's

education.*

-. '

SEducation of father was measured on an eight point scale:

, 1. Did not complete high school

S2. Finished high school or equivalent
3. Adult education program

4. Business or trade school
5. Some college
6. Finished college (four years)

7. Attended graduate or professional school

8. Obtained a graduate or professional degree

,-p,



TABLE 3.2

ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY
* , PROFILES ON DEIvOURAPHIC VARIABLES +

Positive Negative

Variable Propensity Propensity

Average age* 17.76 18.58

Not employed/looking for work 34.8% 20.8%

Blacks 14.0% 5.7%

Other non-white 8.6% 4.8%

_ Students 64.0% 54.5%

10th grade 15.2% 6.3%

llth grade 26.5% 13.7%

"I 1 -2 years of college 5,4% 14,4%

High school graduate, 21.3% 36.3%
not in school

Education of father* 2.78 3.23

Quality index* 5.88 6.60

Base (1237) (2739)

* Mean scale values shown

o. + The two propensity groups differ significantly on all variables.

.!

,o
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The demographic profile of the individual services has also

been examined and the characteristics of men with a positive propensity

for each service appear in Table 3.3. Profiles for the negative propensity

groups have been omitted since they resemble the profile of the overall

negative group shown in Table 3.2. Statistical tests have been conducted

which compare each service's positive propensity group to the corresponding

negative propensity group for each variable. Entries in Table 3.3 were all

found to be significantly different from the characteristics of the negative

group.

The differences between positive and negative groups within

each service are essentially the same as the differences between the

overall positive and negative groups. A statistical analysis of the

demographic profiles for each service reveals that these profiles are

identical to one another. Thus it appears that all services draw upon

pools of youths with fairly similar demographic profiles, and that

these youths differ in a fairly constant fashion from negative propensity

youths.

4-

*4
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TABLE 3.3
DEMOGRAPHIC PROFILES OF

POSITIVE PROPENSITY GROUPS +

INDIVIDUAL SERVICES

Air National

Force Army Marines Navy Guard Reserves
4of

Average age* 17.70 17.71 17.73 17.77 18.07 17.96

, " Not employed:
looking for work 36.6 38.6 38.5 34.8 30,8 32.0

Blacks 15.2 17.2 16.4 13.0 14,7 15.8
..i4

'. -.* Other non-white 8.6 8.9 10.5 9.4 8,7 7.2

Students 66.9 62.6 61.6 63.6 57.0 64.0

10th grade 16.2 17.1 17.5 15.2 13.1 13.2

llth grade 27.3 27.8 25.9 28.9 22.9 24.9

< -. 1-2 years of college 5.9 3.2 5.9 7.8 5.2 7.5
High school graduate

not in school 19.4 18.3 20.1 21.6 27.1 23.0

Education of father* 2.83 2.42 2.48 2.67 2.62 2.72
Quality index* 6.00 5.49 5.68 5.91 5.87 5.94

-. Base (674) (492) (452) (606) (656) (703)

• Mean scale values shown

i + The positive propensity group for each service differs significantly from

5,its corresponding negative propensity group on all variables.

4- ...i. . . . . . . ..
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- 3.3 Importance of Job Attributes

Part of Section I examiined the relative importance of job

attributes as perceived by all respondents. At this point, attention

'.4 is focused upon the different perceptions of positive a.i negative propen-

sity men. Table 3.4 provides this comparison.

The positive propensity group rated each job attribute, on the

average, as more important than did the negative propensity group. The

greatest difference on any attribute appears for "is a career you can

be proud of". Compared to the negative propensity group, positive

propensity men felt this attribute is particularly important. The pattern

of these data have not varied substantially since the Fall 1976 survey.

These data were analyzed for each of the services. Generally,

the results for individual services are similar to those for overall

propensity found in Table 3.4 A statistical analysis of the data reveals

that differences between positive and negative propensity groups are general

and not service specific. That is, all of the services draw upon youths with

similar perceptions of job attributes.

For an attribute to help attract prospects to enlist, it must be
V.

both important and perceived as attainable in the military. Hence, an

attribute's perceived relative importance and perceived attainability, considered

together, may be a particularly informative comparison. Such a comparison is

illustrated below, first for positive propensity respondents and secondly

• for negative propensity individuals.

%,,
:.1
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Gives opportunity to better
your life .18

Teaches you a valuable tLrade 'x'
skill - . A .17

Provides good benefits for yju,"

family ... .12

Gives you the job you want .11

- Is a career you can be proud of -.. 35
9 .3

Gives you a challenging Job . .17

N Pays well to start , . .12

Helps you get a college education .15

-. ~ Trains you for leadership - - . .20

it Has other men would like to work
with .17

Allows you to see many countries .27

" "Base (1237 (2739)
S Scale Value:

+4= Extremely important

% +3 Very important

+2 = Fairly iiport-rit

+1 = Not important at, %l1

5.4 Therefore, larger values indicate <. u,.,+,'I :rt:A,-n .

I~ + In the difference column a ]ar're value Indicates that the positive
pr6pensity group considers the uttrlbut - as mie i tmp(otant than the
negative propensity groui-. All ii 'eics i re t :gnificantly greater
than zero.

;;~ "%'% 6 -.. u-..',:, ,7 ,-, ,"--" ' .". . , : , -" "- : •, ". .
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Positive Propensity Respondents

Relatively Easy Relatively Hard
To Attain* To Attain

Teaches valuable trade Good benefits for you
and your family

Relatively Opportunity to better your life

Important Job you want
Career you can be proud of

Men you would like
to work with

Relatively
Less Challenging job Helps you get a

Important college education

Opportunity for travel
Pays well to start

Trains for leadership

* Based on a rank ordering of percentages of respondents who feel the

attribute can be achieved in the military (Qu.6b).

-. 4

' Only three attributes perceived by positive individuals to be relatively

important are also among those perceived to be relatively easy to attain in

the military.

"Teaches you a valuable trade of skill" was considered by positive

propensity youth to be important and attainable in the military. Clearly

this dimension is a strong point in the military recruiting effort. However,

two important attributes -- "gives you the job you want" and "good benefits

for you and your family" -- were viewed as relatively hard to attain in the

military. These areas represent recruiting opportunities.
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, . .

The same job attribute analysis appears b-1(w ,.egative

propensity respondents. Only two of the 11 attributes were perceived to

be both relatively important and relatively eas;y t- attai!i in the military --
Nq

"teaches you a valuable trade or skill," and "challenging job."

Negative Propensity Respondents*

Relatively Easy Relatively Hard
To Attain* To Attain

Teaches valuable trade Good benefits for you
and your family

Challenging job
Job you want

" "., Relatively
1 4, Important Opportunity to better

your life

I
. Helps you get a college Men you would like

. education to work with

- Relatively Opportunity fnr~traavel Career you can be
Less proud of
Important Trains for leadership

NPays well to start

* Based on a rank ordering of percentages of respondents who feel that the
attribute can be achieved in the military (Qu.6b).

'The pattern in the evaluation of job attributes among negative

propensity respondents differs from that of their positive propensity

* .counterparts in several ways. Both propensity groups perceived

"Opportunity to better your life" to be relatively important. However,

only the positive propensity respondents perceived this attribute to be

relatively easy to attain in the military. Both groups attached relatively

rel ti el eas groups. ***. .. . .-. .-...-..- *..* ~ '-...,.
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3.5 Information Sou'ces, Actior., :'aken, fte-'ruiter Contact, Influencers

From a recruiting standpoint, this section details a particularly

important set of variable's. Some factors which distinguish positive and

negative propensity men are potentially controllable by the miiitary, e.g,,

- recruiter contact, Other factors, suCh as info!rmationr, sources, also might

constitute elements in the process of making a decision to enlist. Table

3.6 compares the two propensity groups in terms of the people with whom

enlistment was discussed, enlistment-related action initiated and recall of

' " military recruiting advertising.

Some respondents from both propensity groups have discussed enlist-

ment with various people, but talking about a military career with parents,

friends with military experience, or others is far more common among those

Swith positive propensity, They are also more likely than their negative

propensity counterparts to have sought information either by mail or by

calling a toll-free information number. More young men with a positive

q propensity have been tested by the Armed Services either in high school or

in a military examining station

In summary, positive propensity individuals are far more likely to

. ': have discussed a military career or to have engaged in various enlistment-

'.: .related actions. All these differences are statistically significant and

most are large in absolute magnitude, i,e,, positive propensity men are often

twice as likely to have talked to someone or have engaged in the given action,

The relationship of recruiter contact to propensity has been

examined and the findings also appear in Table 3.6, More positive propensity

renp nt- hae at some timp had nontAct with a recruiter. Moreover,

N .... . . ... ......... ......................
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STABLE 3.6

- ANAY,_ . O PROPENSITY '1O SERVE IN THE MI ....TARY

INFORMATION SrWVBCES, ACTION TAKEN, RECRUITER CONTAC'T, ADVERTISING RECALL

Positive Negative
Information Sources Fr slty e Significant

/0 /0

Talked with one or both parents 52,6 22, yes

Talked with friends %iready in the 58.6 14yes

service or who havp been in the
. service

-' Talked with teacher or guidance 19,4 j,2 yes
counselor

Talked with wife or girlfriend 29,8 11,5 yes

4, Actions Taken

Asked for information by mail 19.7 8,3 yes

Made toll-free call to get information 5,4 2,3 yes

4. Physically or mentally tested
at a military examining station 4,8 2,8 yes

Taken aptitude test in high school
given by Armed Services 17,2 13,8 yes

Recruiter Contact (Ever) 55.6 51,0 yes

4 Recruiter Contact (Past 5-6 Months) 31.5 25,1 yes

Recruiter Contact Initiated by
Respondent*

Air Force 52.3 28,0 yes

Army 42.6 20,6 yes

Marine Corps 34,3 23,1 yes

Navy 42,4 24,5 yes

Base (1237) (2739)

Bawe equals respondents having contact with specific services.

4%2 i_
*4 .,,, . ,-,,,, . . , , , , . •.-"--- ,, .: .:. ', . ..'-'-:- .. .. ; . : ..- . ' .. ''' . :';' - ' ;', v v ." : v k :
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TABLE 3.6p (.continued)

* Positive Negative
Propensity Propensity Significant

Recruiter Information Considered

Adequate* %

Air Force 85.7 81.6 no
Army 81.3 77.9 no

Marine Corps 79.5 79.6 no
..-. Navy 79.2 81.8 no

Felt More Favorable About Joining
After Talking to (service)
Recruiter*

Air Force 53.7 26.7 yes

Army 40.0 19.6 yes

a Marine Corps 38.5 21.3 yes

.4 Navy 42.1 26.5 yes

Influential Sources in Favor of
Enlistment

Father 43.8 21.2 yes

Mother 28.2 13.3 yes

-. Initiator of Parential Discussion *

." Respondent 69.9 68.0 no

Parents 29.1 28.4 no

Both Respondent & Parents 1.0 3.6 no

Advertising Recall (% Recall
* Seeing/Hearing)

Air Force 58.3 53.2 no

Army 62.2 68.2 yes

". Marine Corps 59.9 60.0 no

Navy 62.7 56.3 no

All Services (Net) 86.0 85.1 no

. Base equals respondents having contact with specific service

Base equals respondents who have discussed enlistment with parents
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a greater percentage of' i,,sitive propensity men tha:n negative propensity u-en

reported having had recruiter contact durinj the past. r- mo-ths, While this

4- difference is not as .arge as it has been in past waves, it is statistically

significant, 'When contact with a recruiter has occurred, 31. to 52 percent of

positive propensity respondents indicated that the contac was self-initiated.

Among negative propensity respondents, the comparable figures are only 20 to

- ~.28 percent. While there are no differences between propensity groups in

terms of the perceived adequacy of recruiter information, there are large
L .4

differences with respect to the degree to which recruiter information may have

favorably altered attitudes toward joining.

More positive propensity men reported that they perceive their

parents to support the idea of their serving in the military. Fewer mothers

than fathers in either propensity group were perceived as favorable toward

enlistment, but more mothers of high propensity prospects were perceived to

be favorably disposed than those of negative propensity youth. Regardless

of propensity, it is usually the respondent rather than his parents who

initiates discussion about joining the military.

Positive propensity respondents were as likely as their negative

.~.. propensity counterparts to recall seeing or hearing advertising for the military

in general and for each of the active duty services in particular. The Army

was the one exception, Negative propensity youth were somewhat more likely to

recall advertising for this service.

Table 3.7 relates propensity towards each service to contact with

a recruiter from that service. For each of the services, the propensity

groups differ in contact with a recruiter. These differences are statistically

significant.

%'." ° . -- . - - . -, . - - . . . - , - . . .-' . . - .. " . " , - -, , " . , . .-. - . . . ,
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EVER HAD CONTACT WITH 1ICCU .... ,.. <V .I CERVICE
q RELATED TO PROPENSITY i"AML .'L j I C E

P ro pe rjik .r Individual Service

Positive Negative Difference
.,% %

" V Air Force 22.1 12.5 +9.6

Army 32.9 25.6 +7.3

Marine Corps 20.1 14.2 +5.9

Navy 26.2 15.9 +10.3

*Bases are the appropriate positive and negative propensity
groups for each service

.w,

.4
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3.6 Enlistment Decision Process

In this report an individual is defined as having a pcsitive

propensity for military service if he has indicated that he definitely or

probably will enter any of the four major active services. Table 3.8

demonstrates the extent to which this occurs in the Spring 1978 sample.

'I, From Table 3.8 it is clear that a large number of men who have a

positive propensity for each of the active services were also positive

towards one or more other services. This is the case most often for in-

dividuals with positive propensity toward the Army and Marine Corps.

* 1 This finding reinforces conclusions drawn by the analysis of

demographic variables that the various active services, for the most

part, draw upon the same or a similar pool of young men. It is also con-

sistent with the notion that many individuals initially decide upon the

military and then choose among the different services.

..4%
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3.7 Summary Comments on Target Market for Active Services

From this analysis of positive and negative propensity groups a

profile has emerged which characterizes the likely candidates for the active

duty military services. Findings from previous waves provide confirmation

that the high propensity young man in contrast to his low propensity peers

can be characterized as:

Demographics

Younger

More likely to be unemployed

More likely to be non-white

Less educated

Having a less educated father

Having lower values on the Quality Index

Attitudes, Beliefs, Values

Feeling that important job attributes can be found in the
military

Believing that the military is relatively more likely to
enable achievement of life goals

Environmental/Behavioral Variables

Having had recent contact with a recruiter

* Having sought information on a military career by mail
or by phone

Having taken an Armed Services test at a recruiting

station or in high school

Feeling that his parents are more favorable to his
entering the military

j-9
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3 3.8 High School Graduates Nc in School

Individuals who have graduated high school and are not currently

* "" attending school represent a particularly attractive market to the services.

In the Spring 1978 survey, 31.7% of the sample fall into this demographic

4classification. Tables 3.9 and 3.10 profile this group in terms of key

* . demographic, attitudinal and behavorial variables vis-a-vis the total

sample. The following conclusions can be drawn:

1. High school graduates who are not in school are below the

total national population of 16 to 21 year old male youth

3.. with respect to not employed and looking for work and tend
to be below average with respect to their high school grades

S and father's education.

2. High school graduates who are not in school tend to be below

the U.S. average with respect to propensity to join the

military.

3. With respect to enlistment-related information sources and

.4-' actions taken, high school graduates who are not in school

tend to be below average with respect to talking to parents

and teachers/counselors about enlistment. Consistent with

their lower propensity to join, this segment of male youth is

below the U,S. average with respect to asking for recruiting

information by mail.

_ -4. .-. 4.



-... 7

Page 118

TABLE 3.9

DEMOGRAPHIC PROFILE OF HIGH SCHOOL GRADUATES NOT IN SCHOOL

High School Total Statistically
Variable Graduates Sample Significant

Not employed/looking for work 12.8% 25.1% yes

Blacks 7.5% 8.3% no

Other non-white 5.1% 6.0% no

A's and B's in high school 20.8% 28.3% yes

Quality Index* 6.31 6.38 no

Education of father ** 2.68 3.09 yes

Base (1260) (3979)

* Mean scale values shown

. Education of father was measured on an eight point scale:

1. Did not complete high school

2. Finished high school or equivalent

* 3. Adult education program

4. Business or trade school

5. Some college

6. Finished college (four years)

7. Attended graduate or professional school

S8. Obtained a graduate or professional degree

+ Total U.S. falls beyond the range of two Standard Errors of the high
WI school graduate estimate.
.

i ,,I

C.
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TABLE 3.10

U ATTITUDINAL/BEHAVIORAL PROFILE OF HIGH SCHOOL GRADUATES NOT IN SCHOOL

* (Propensity to serve in the military, information sources,

action taken, recruiter contact, advertising recall)

High School Total Statistically

• Positive Propensity Graduates Sample Significant

'_, Air Force 10.4 17.0 yes

Army 7.2 12.4 yes

Marine Corps 7.3 11.4 yes

Navy 10.4 15.2 yes

Information Sources

Talked with one or both parents 23.3 32.1 yes

i Talked with friends already in the
service or who have been in the

service 41.1 42.0 no

., Talked with teacher or guidance
counselor 5.7 11.0 yes

Talked with wife or girlfriend 18.2 17.2 no

Acti-on Taken

-- Asked for information by mail 9.0 11.8 yes

Made toll-free call to get information 3.2 3.3 no

w. Physically or mentally tested at a

military examining station 3.7 3.5 no

• Taken aptitude test in high school

given by Armed Services 13.1 14.8 no

Base (.1260) (3979)

+ Total U.S. falls beyond the range of two Standard Errors of the high school

-- graduate estimate.

S..'



* - -b ..- , , , - . . • . • °

0 Page 120

TABLE 3.10
(continued)

High School Total Statistically
Graduates Sample Signlficant +

Recruiter Contact (Ever) 59.0 52.4 yes

Recruiter Contact (Past 5-6 mos) 23.6 27.1 yes

Recruiter Contact Initiated by

gespondent*

Air Force 35.3 36.6 nn

Army 19.6 26.8 yes

Marine Corps 20.7 26.5 yes

Navy 26.6 30.8 no

Recruiter Information Considered
Adequate *

Air Force 77.6 83.1 no

Army 77.5 78.8 no

Marine Corps 80.5 79.5 no

Navy 83.4 8o.9 no

Felt M.re Favorable About Joining

After Talking To Recruiter

Air Force 32.1 36.3 no

Army 18.0 25.3 yes

Marine Corps 23.6 26.5 no

Navy 30.0 32.0 no

+ Total U.S. falls beyond the range of two Standard Errors of the high
school graduate estimate.

W • Base equals respondents having contact with specific service

...
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TABLE 3. 10
3 I (continued)

High School Total Statistically
Graduates Sample STIT I CnlI'cant +

Influential Sources in Pavor

of Enlieinent

Father 27.9 28..' n

* ' Mother 16.'" 8. no

Initiator of Parental Discussion

* Respondent 70.3 69.0 no

Parents 27.4 28.8 no

5 Both Respondent & Parents 2.3 2.3 no

Advertising Recall (% Recall
Seeing/Hearing)

Air Force 49.6 54.8

Army 67.3 66.2 no

Marine Corps 61.2 59.9 no

Navy 55.4 58.I no

All Services (Net) 84,1 85,11 no

Base (,1260) (3979)

+ Total U.S. falls beyond the range of two Standard Errors of the high

school graduate estimate.

.Q

~ %.
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TABLE 3.10
(continued)

High School Total Statistically
Graduates Sample Significant +

Relative Importance of
Job Attributes
(Averages) '

Gives opportunity to better
your life 3.11 3.13 no

Teaches you a valuable trade
or skill 3.15 3.11 no

Provides good benefits for
- you/family 3.16 3.11 no

Gives you the job you want 3.12 3.09 no

Gives you a challenging job 2.19 2.19 no

Is a career you can be proud of 2.87 2.90 no

Pays well to start 2.88 2.85 no

Helps you get a college
education 2.68 2,81 yes

Trains you for leadership 2.68 2,71 no

Has other men would like to
work with 2.51 2,52 no

Allows you to see many countries 2,37 2,37 no

Base (12601 (3979)

• Scale Value:

+ 4 = Extremely important

+ 3 - Very important

+ 2 = Fairly important

+ 1 = Not important at all

Therefore, larger values indicate greater perceived importance.

+ Total U.S. falls beyond the range of two Standard Errors of the

high school graduate estimate,



Page 123
q

TABLE 3.10
I(continued)

High School Total Statistically
Graduates Sample Significant +

Life Goal Achievement

Civilian Advantage Over
Military (Averages)*

Adventure and excitement 2.42 2.35 no

Job Security 2.57 2.53 no

Doing challenging work 2.86 2.72 yes

Redognition and status 2.89 2.78 yes

Learning as much as you can 2.94 2.89 no

Helping other people 3.03 2.93 yes

3 Developing your potential 3.07 2.95 no

Working for a better society 3.09 2.99 yes

Having the respect of friends 3.16 3.03 yes

*Being able to make own decisions

on the job 3.94 3.86 yes

" Making a lot of money 4.08 3.95 yes

Personal freedom 4.14 4.00 yes

Base (1260 (3979

*Scale Value:

+5 = Much more likely in civilian

+4 = Somewhat more likely in civilian

+3 = Either civilian or military

+2 = Somewhat more likely in military

+1 = Much more likely in military

1 ~ Therefore, a smaller value favors the military.

*+Total U.S. falls beyond the range of twoStandard Errors of the high

school graduate estimate

% %..V• ...................
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4. High school graduates who are not in school reported an

. .above average incidence of recruiter contact, With respect

to reported recruiter contact during the past six months,

however, this group is below the national average. Reported

self-initiated recruiter contact is below average for this

" group with respect to the Army and Marine Crops, but average with

respect to the Air Force and Navy.

5. High school graduates who are not in school are on par with

the U,S. averages with respect to the perceived adequacy of

recruiter information. This group also is on par with the

national averages as far as feeling more favorable about

enlisting after talking to recruiters. The one exception was

the Army. High school graduates are below average with respect

A, to feeling more favorable about enlisting after talking to

Army Recruiters.

6. This sub.sample of male youth are on par with national

averages with respect to perceived attitudes of influencers

-and parental discussions about enlistment.

7. With respect to service advertising recall, high school

graduates who are not in school are on par with national

averages for the Army, Marine Corps and Navy, and below

average with respect to the Air Force,

N..
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8. High school graduates who are not attending school differ

significantly from the national average with respect to the

perceived achievement of certain life goals. That is, they

view civilian life as better enabling the achievement of

the following life goals than does the total sample: doing

challenging work, recognition and status, helping other

people, working for a better society, having the respect of

friends, being able to make own decisions on the job, making

a lot of money and personal freedom.

9. High school graduates who are not attending school are on

par with the U.S. average with respect to the perceived

relative importance of job attributes. The one exception is,

helps you get a college education.

m

A.,
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to SECTION IV

AWARENESS AND KNOWLEDGE

I OF MILITARY INFORMATION PROGRAMS
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SECTION IV

Awareness and Knowledge of Military Information Programs

Over time, this study has examined various factors which may

affect a young man's decision to join the military. Some of these factors

tend to be basically psychological, i.e., an individual's life goals, and
to

the importance of various job attributes in deciding upon a career. A

second set of factors consists of important persons who may influence the

decision to enter the military. Both of these sets of factors have been

discussed in previous sections of the report.

A third set of factors are the products of military information

programs; awareness of advertising for the various services and knowledge

of starting pay in the military. These are discussed in the following

section.

4.1 Top-of-Mind Awareness of Specific Services

One measure of advertising effectiveness is "top-of-mind"

awareness, or the initial associations an individual has with a given

concept. Starting in the Spring 1977 wave a measure of "top-of-mind"

awareness was introduced primarily to establish a baseline for future

assessment of advertising effectiveness. Respondents were asked to indicate

which branch of service they thought of first, when the "Armed Services" or

"military" are mentioned.

'.V
, , ' % --,% o% .-, ,. ' '--, -,. ; ,,. ...... ... ..- ;¢ .. ....- -.... -. ., , .. .. . .. .. .. ..
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Results are presented in Table 4.1. The Army was mentioned

first by the greatest number of respondents, followed by the Air Force,

Navy and Marine Corps. Combining first, second and other mentions, the

Army, Air Force and Navy were each named by approximately 60-80%

of the respondents. While first mention awareness of each service did not

change significantly from Spring 1977, combined awareness of each service did

increase significantly. This increase is based on the considerably larger
-. ,

proportion (80.2% versus 54.5% in Spring 1977) of respondents who named more

than two services.

Table 4.2 presents the relationship between "top-of-mind"

awareness (first association) of each service and propensity to join that

service. There appears to be a definite association between these two

measures. As in the Spring 1977 wave, men with a positive propensity for

a given service tended to initially associate the concept "Armed Services"

or "military" with that service. This is particularly true with respect to

respondents who expressed positive propensity for the Army. The circled

values in Table 4.2 highlight this association. No statistical significance

is implied by this notation. As was suggested in the Spring 1977 report

of this study, the "top-of-mind" awareness measure appears to be a good

4advertising-related tracking indicator of positive propensity for specific

services.

_ .- _
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TABLE 4.1

*BRANCH OF SERVICE NAMED IN RESPONSE TO "ARMED SERVICES"

Percent of Respondents Who Mentioned

Specific Services

All
-All Other Mentions

Service Mentioned First Mention Second Mention Mentions Combined

% % % %

Army 34.8 21.2 19.6 75.6

Air Force 24.8 20.6 23.5 68

Navy 20.6 32.2 23.4 76.2

Marine Corps 13.7 16.0 28.7 58.4

Coast Guard 1.9 2.2 11.0 15.1

None/No Answer 4.3 3.5 19.8 27.6

E
Base: All Respondents

N', Source: Questions 4a and 4b

7%
g.o

U

..

.p %. .9
.. . .. .
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1 4.2 Advertising Content Recall

Starting in Spring 1977 respondents were asked to report every-

thing they remembered about advertising for a specific service. Respondents'

- answers have been coded into a set of categories and the results are shown

in Table 4.3 for each service. In order to assess any changes over time

in this measure, both the Spring 1977 and Spring 1978 data are presented.

The following conclusions can be drawn:

1. Overall, 85.5 % of the Y'6fmg men interviewed recalled seeing

4A. or hearing advertising for any of the active duty services.

(See tabulations: Volume 2, page 171).

2. Advertising recall for the Air Force has increased significantly

from Spring to Spring, increasing by 5 percentage points. At

. the same time, the percentage of respondents who were not able

% .4 to recall specific advertising content declined significantly.

I More than one-half of the young men who reported that they

remember seeing or hearing advertising for the Air Force were

able to recall what they had seen or heard.

Young men who could recall something about the Air Force's

advertising most often remembered scenes of men with equipment,

;.'' . information about learning a trade and scenes of equipment without

-. 4

men. Other frequently recalled content were talk of travel and

" .the variety of jobs offered.

.0

.?

4 t - 4
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The recall of these copy pcints iir :,:cd si~:ificantiy from

Spring to Spring: Men with equipment, t without men,

travel, jobs and praised service.

3. Advertising recall for the Army increased significantly (+10.2%

points) from Spring to Spring. This was the largest year-to-year

increase in advertising awareness among the four services.

Of the four services, the Army's advertising received the highest

recall. At the same time, a larger proportion of young men in

Spring 1978 than in Spring 1977 were able to recall specific

advertising content. More than one-half of the Spring 1978

survey respondents who reported that they recalled seeing or

hearing advertising for the Army were able to recall what they

had seen or heard.

Young men who could recall content of the Army advertising

most often remembered information about learning a trade, scenes

of men with equipment, travel opportunities, education benefits,

and messages urging enlistment.

'.4 Coupled with the Spring-to-Spring increase in overall Army

advertising recall were significant increases in the recall of
-" .

specific copy: teaching/learning a trade, men with equipment,

travel, educational benefits, men in training, praised service,

% men in uniform, slogans, equipment wlt.hvut h adventure and

- J fun/recreation,

p..7%

.. Z.. .., -,-.- ', " .• " w ..' .'.-, ..-. . • o .'-." '. ".. .,.. . . . . ..".-.- -... .'".... . . .". ...-.. . . .".. . . . . .".,.-.". ."
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* I . Ih. Advertising recall for the Navy increastI t .+

Spring to Spring. This inhrease, hwever, n,,s fiiruificant.

The percentage of young men who were n t ale tc. recall specific

aavertising copy did decline signifiz-antly.

Travel, scenes of equipment with, si ven, eqiipi:.ent with men,

adventure, and messages urging enlistment were advertising

content remembered most often. Travel content was linked

most often with the Navy.

The recall of these copy points increased significantly from

Spring to Spring: iravel, equipment without men, men with

equipment, adventure, praised service. During the same period,

recall of these copy points declined: job opportunities and

good pay.

5. Advertising recall for the Marine Corps increased significantly

(+7.8% points) from Spring to Spring. At the same time, a

larger percentage c' respondents were able to recall specific

advertising copy.

The most memorable advertising content were Marine Corps slogans.

"'" Of those recalling a Marine Corps slogan, 82 percent remembered

that the "Marines were looking for a few good men". (See tabu-

lations: Volume 2, page 162).
'p S.

U "1

N@

%.
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TABLE 14.3

RECALL OF ADVERTISING FOR THE AIR FOhCE

Spring Spring Statisticall
'77 '78 Change Significant

Have Seen/Heard Advertising 49.2 514.8 +5.6 yes

Men with equipment 4.4 9.3 +4.9 yes

Teaching/learning a trade 5.8 7.6 +1.8 no

Equipment without men 1.9 6.2 +4.3 yes

Travel/see the country/world 2.5 4.5 +2.0 yes

Variety of jobs 2.1 4.1 +2.0 yes

Want you to join/enlist 3.7 3.8 + .1 no

Opportunities 4.8 3.4 -1.4 no

-"'+Educational benefits 3.3 3.4 + .1 no
Praised service -5 3.4 +2,9 yes

Good pay/good starting pay 1.5 2.3 + .8 no

Slogans (e.g., Fly with the Air
Force) .8 1.5 + .7 no

-* Adventure .7 1. 2 + .5 no

Men in uniform .6 1.1 + .5 no

Men in training .8 .i .2 no

Fun/recreation .5 .4 - .1 no

Men with flag

Men with guns ...

Other benefits (e.g., health) 1.9 1.9 -

Other miscellaneous mentions 4.7 4.0 - .7 no

,. Don't recall content 29.5 -54. .0 yes

Have Not Seen/Heard Advertising 50.7 4.? -5.5 yes

Base* (1871) (1287)

".... *~ *The reduced bases reflect the fact that each respondent was asked the
advertising question for only one or two of the four military services.

02.1
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TABLE 4.3

(continued)

RECALL OF ADVERTISING FOR THE ARMY

- Spring Spring Statistically
'77 '78 Change Significant

.% %-

Have Seen/Heard Advertising 56.0 66.2 +10.2 yes

Teaching/learning a trade 6.1 9.0 +2.9 yes

Men with equipment 1.4 8.8 +7.4 yes

Travel/see the country/world 3.6 7.7 +4.1 yes

Educational benefits 4.3 6.9 +2.6 yes

Want you to join/enlist 6.1 5.9 - .2 no

Men in training 2.5 5.7 +3.2 yes

Opportunities 5.9 5.3 - .6 no

Praised service .5 4.3 +3.8 yes

Men in uniform 1.2 3.7 +2.5 yes

Good pay/good starting pay 2.6 3.1 + .5 no

Slogans (i.e., Join the people
who've joined the Army) 1.7 3.1 +1.4 yes

Variety of jobs 3.3 3.0 - .3 no

Equipment without men .6 1.9 +1.3 yes

Adventure .3 1.7 +1.4 yes

Fun/recreation .3 1.4 +1.1 yes

Men with guns .1 .7 + .6 no

Men with flag - .1 + .1 no

Other benefits (e.g., health) 2.1 2.8 + .7 no

Other miscellaneous mention , 7.7 5.7 -2.0 yes

, Don't recall content 30.7 24.2 -6.5 yes

Have Not Seen/Heard Advertising 44.0 33.8 -10.2 yes

Base* (1838) (1390)

*The reduced bases reflect the fact that each respondent was asked the

advertising question for only one or two of the four military services.

*Ii
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TABLE 4.3

(Qontinued)
RECALL OF ADVERTISING FOR THE NAVY

Spring Spring Statistically
'77- '78 Change Significant

Have Seen/Heard Advertising 55.3 58.1 +2.8 no

Travel/see the country/world 13.3 16,6 +3.3 yes

Equipment without men 2.8 9.6 +6.8 yes

Men with equipment 3.8 8.5 +4.7 yes

Adventure 2.2 7.1 +4.9 yes

Want you to join/enlist 6.0 4.8 -1.2 no

Teaching/learning a trade 5.5 3.9 -1.6 no

Opportunities 5.0 2.7 -2.3 yes

PraiSed service .3 2.5 +2.2 yes

Variety of jobs 1.6 2.1 + .5 no

Educational benefits 3.2 1.6 -1.6 no

Men in uniform 1.3 1.4 + .1 no

Fun/recreation 1.0 .7 - .3 no

Good pay/good starting pay 1.7 .6 -1.1 yes

Men in training .7 .4 - .3 no

Slogans (e.g., Navy makes boys
into men) .5 .1 -. 4 no

Men with flag - .1 + .1 no

- Men with guns .1 + 1 no

Other benefits (e.g., health) .9 .8 - .1 no

Other miscellaneous mentions 7.7 2.6 -5.1 yes

Don't recall content 26.4 22.4 -4.0 yes

Have Not Seen/Heard Advertising 44.7 41.9 -2,8 no

Base* (1811) (1293)

*The reduced bases reflect the fact that each respondent was asked the
advertising question for only one or two of the four military services.

-.. ., ... ., .., ..,. ..:.. .
mmni mm. mmmimm m
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TABLE 4.3

(continued)

RECALL OF ADVERTISING FOR THE MARINE CORPS

Spring Spring Statistically
'77 '78 Change Significant

U

Have Seen!Heard Advertising 52.1 +7.8 yes

Slogans (e.g., The few, the
* . proud, the Marines) 9.3 18.0 +8.7 yes

Men in training 2.7 6.4 +3.7 yes

Men in uniform 2.6 5.8 +3.2 yes

Men with equipment 1.6 5.4 +3.8 yes

Teaching/learning a trade 3.0 5.2 +2.2 yes

Travel/see the country/world 1.6 4.8 +3.2 yes
4% Praised service .7 4.3 +3.6 yes

Want you to join/enlist 3.3 4.3 +1.0 no

Opportunities 3.1 2.4 - .7 no

I Variety of jobs 1.4 2.4 +1.0 no

Educational benefits 1.8 1.7 - .1 no

Adventure .4 1.5 +1.1 yes

Equipment without men .6 1.4 + .3 no

Good pay/good starting pay .8 1.3 + .5 no

Men with guns .2 1.2 +1.0 yes

4 Men with flag .1 .4 + .3 no
Fun/recreation .5 .3 - .2 no

Other benefits (e.g., health) 1.2 1.0 - .2 no

-, Other miscellaneous mentions 6.0 3.0 -3.0 yes

Don't recall content 29.3 21.8 -7.5 yes

Have Not Seen/Heard Advertising 4.1 40 -8.0 yes

Bas-" (1811) (_1291)+::! ::B a se*

*The reduced bases reflect the fact that each respondent was asked the
advertising question for only one or two of the four military services,

4.7 ."I i kl .Itltl~" i
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Significant Spring-to-Spring increases in advertising content

recall include: slogans, men in training, men in uniform, men

with equipment, teaching/learning a trade, travel, praised service,

adventure and men with guns.

Respondents who recalled advertising by a specific service also

were asked how meaningful the advertising was to them. Ratings were made

on a four-digit scale and the results appear in Table 4.4.

According to Table 4.4, the advertising by all four services was

rated on the average between "Somewhat meaningful" and "Not very meaningful".

There were no significant differences among the services on this measure

nor changes in the data from Spring to Spring.

.4.

"p. 4
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*TABLE 4.4

PERSONAL REACTIONS TO ADVERTISING ABOUT SPECIFIC ACTIVE SERVICES

Percept Who Believe

Advertising to Be
.- Service "Very/Somewhat" Meaningful Average Rating* Sample Base

Air Force 54.7 2.48 386

Army 44.6 2.25 579

Marine Corps 40.6 2.18 477

Navy 51.5 2.37 446

*Scale Value;

- +4 = Advertising very meaningful

+3 = Advertising somewhat meaningful

N V +2 = Advertising not very meaningful

+1 = Advertising not at all meaningful

Source: Questions 7b and 7d

--.

.." - ., .

-4• %
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4.3 Media Habits

Since the first wave, this study has attempted to provide guidance

in the development of advertising strategies. In an attempt to provide

further input to the creation of advertising strategies, respondents were

* " . asked a series of questions dealing with magazine readership and television

programming preferences. The Spring 1978 results are discussed below.

- Respondents were read a list of 22 magazines plus Sunday newspaper

*and asked to indicate how often they read each and which were their two

favorite publications.

As shown in Table 4.5, virtually all of the respondents reported

reading Sunday newspapers. SIOrts Illustrated, T.V. Guide, Sport, Time and

Reader's Digest follow in order. All of these publications are read with

" some degree of frequency. In total, 15 of these publications are read by

at least one-half of the respondents. Sunday newspapers and Sports Illustrated

- lead the list of favorites by a large margin.

Table 4.6 indicates respondents' preferences with respect tr, type

of television programs. Comedies are the overwhelming favorite program

followed by sports. Dramas and movies are next, with respondents indicating

fairly equal preference for these two types of programs.

These media data are comparable to data collected in the Fall 1977

wave, when this set of questions was first asked.
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TABLE 4.5

MAGAZINE READERSHIP

Rate 4s
First/Second Frequency

- Magazine Read Favorite of Reading*

...Sunday Newspaper 89.7 30.6 3.1h

'-',Sports Illustrated 83.6 19.6 2.69

T.V. Guide 78.1 10.8 2.62

.. Sport 76.3 8.8 2.51

Time 75.2 9.0 2.29

- Readers Digest 72.2 5.4 2.20

Newsweek 69.2 5.3 2.18

P-. opular Mechanics 67.5 5.5 2.14
.Popular Science 66.4 3.6 2.00

Mechanics Illustrated 62.2 3.1 2.04

Outdoor Life 60.6 5.2 2.02

Hot Rod 58.5 9.9 1.99

'.,.Field & Stream 58.0 5.5 1.89

Sports Afield 55.4 3.2 1.96

People 55.1 4.9 1.91

" Cycle 44.0 6.0 1.78

"Popular Hot Rodding 37.6 3.3 1.66

Car Craft 35.9 2.7 1.62

Parade 28.0 1.8 1.46

-. *, ,Senior Scholastic 20.0 .2 1.29

National Future Farmer 18.6 1.7 1.30

Family Weekly 18.0 .6 1.29

Ebony 14.9 2.3 1.26

Base: All Respondents

*Scale Value:

+4 = Very Often
*3 = Fairly Often
+2 = Once in a while
+1 = Never

Source: Questions 15a and 15b
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TABLE 4.6

TELEVISION PROGRAM PREFERENCE

Percent Naming
Program Type As First Choice

Comedies (e.g., All in the Family,
M*A*S*H*, Welcome Back Kotter) 47.5

Sports 22.8

Dramas (e.g., Starsky & Hutch

Little House on the Prairie,
the Waltons) 16.1

Movies 13.6

.,]* .~ Base: All Respondents* %

Source: Question 16

-:-
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" 4.14 Starting Pay

"- Insofar as today's military represents an alternative to other

.', "'-' career opportunities, perceived starting pay may be an important factor

in deciding whether or not to join the service. Accordingly, respondents

- have been asked in each wave of the survey to estimate the starting monthly

*-1- pay for an enlisted man in the military. Table 4.7 presents the results in

terms of averages, first for those who were able to make an estimate,

.. .** and then for those who were asked again to make an estimate after initially

answering "don't know". Within each of these two clusters of respondents,

results are presented, first for those with positive versus negative

propensity for the military in general, and then for the respective positive

and negative propensity groups for each of the major services.

Overall, 53.3% of the sample was able to estimate starting pay.

This is comparable to the Spring 1977 figure -- 51.4%. The average

estimate was $416. This is very close to the actual current figure -- $397.

I "However, as in past waves there was a great degree of variation in the

estimates. As many as 13% of the total sample and 9.8% of positive propensity

men estimated monthly starting pay to be more than $475, while almost 8% of

the total sample and almost 10% of the positive propensity men estimated starting

pay to be under $275 a month.

Respondents who initially claimed to have no idea of the level of

starting pay gave a somewhat higher average estimate of pay ($442) than

others, when asked a second time.

-..

"* " q , .- . . . *, * , , -. ~ .,***.* * . .** -. ,,S 5 - .S.. *..,- . .
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TABLE 4.7

ESTIMATE OF STARTING PAY
BY POSITIVE AND NEGATIVE PROPENSITY GROUPS

Could Estimate

Positive Negative Difference
Propensity Propensity (Positive minus Negative)

Any Service $396 $424 -$28

Air Force $410 $418 -$ 8

Army $370 $422 -$52

Marine Corps $394 $419 -$25

Navy $392 $420 -$28

Total Sample $416

Could Not Estimate

Positive Negative Difference
Propensity Propensity (Positive minus Negative)

Any Service $414 $455 -$41

Air Force $420 $448 -$28

Army $427 $444 -$17

Marine Corps $379 $452 -$73

Navy $425 $446 -$21

Total Sample $442

Source: Questions 10a and lOb

'.
ft 'A ' - - "... * "" " % " '"" ,. x A* A " "_
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For every service, those with negative propensity gave higher

estimates of starting pay on average than iid th se with positive propensity.

This finding is consistent with fi:ning-s rer,.,rteL in past waves of this

study. In preceding reports it has been sag<este< that positive propensity

individuals tend to have lower salary expe--tati.njs because they are drawn

from more modest socio-economic backgrcunds than negative propensity

individuals.

A demographic analysis of the data tends to support this reasoning.

This analysis indicates that the father's education (an indicator of socio-

economic background) acts as a discriminating variable with respect to estimated

starting pay. As Table 4.8 shows, the average estimate of starting pay of

respondents whose fathers have less than a high school education is $17

(among young men who could estimate) and $55 (among young men who initially

could not estimate) less than those whose fathers have at least some college

education.

Race also appears to a discriminating variable with respect to

this measure. As Table 4.8 shows, the average estimate of starting pay of

Black and other Non-White respondents is $12 (among young men who could

estimate) and $55 (among young men who initially could not estimate) more

than white respondents. In previous waves, race appeared to be a less dis-

' -criminating variable.

Among job attributes investigated in this series of surveys, good

_'starting pay has consistently received rankings of moderate importance by

both positive and negative propensity respondents. However, it is viewed

as the attribute which is least achievable in the military. Since positive

On....
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TABLE 4.8

ESTIMATE OF STARTING PAY

BY SOCIO-ECONOMIC BACKGROUND

Education of Father Could Estimate Could Not Estimate

Less than high school $410 $403

High School $411 $453

More than high school $427 $458

Race

Black and other ori-white $417 $450

White $405 $395

.

'

.S
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*propen -ty individuals have tended toi umderestimate the true level of start-

P ing pay in the military, it has been ccontinually soiggested that correctin- mris-

* .perceptions abeut starting pay mig-ht hav.e a positive impact onrecruitmnent.
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With the above in mind, respondents were asked what effect a $ 0

a month pay raise would have on their likelihood of enlisting. The results

are shown in Table 4.9.

Among men with positive propensity for joining the service, more

than one-half (52.6%) said that they would be more likely to enlist given

a $50 a month pay increase. Among men who do not intend to enlist the idea

of a $50 a month pay raise has some impact. Twenty percent of these young

men said that they would be more likely to enlist if the starting pay were

increased by $50 a month. Respondents in the Spring 1978 survey indicate

significlantly greater response to the pay increase than their contemporaries

in the Spring 1977 survey. The percentage of "undecided" respondents, (positive

and negative propensity men alike), is significantly lower in the Spring 1978

survey. It appears that these respondents account for the significant increase

in the percentage of both positive and negative respondents who said that

a $50 a month pay raise would have no impact on their intentions to enlist.

All in all, communication of pay and pay increases may offer recruiting

opportunities among both positive and negative propensity men, however, such

' ..i efforts would appear to have the greatest impact on the positive propensity group,

.

*"°.4

0oo°
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TABLE 4.9

EFFECT OF $50 PAY RAISE ON LIKELIHOOD OF ENLISTING

RELATED TO POSITIVE AND NEGATIVE PROPENSITY GROUPS
" .ALL FOUR ACTIVE DUTY SERVICES COMBINED

Positive Negative
Propensity Propensity

S'-, More likely 52.6 19.9

" Not more likely 42.0 77.4

Don't know/No answer 5 .4 2.7

SBase: All Respondents

Source: Question 10c

C

• ..- H.
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4.5. Knowledge of Educational Benefit Programs

The Spring 1978 survey assessed respondents' knowledge of the

current educational benefit program in which the government contributes

$2.00 to an educational savings account for every $1.00 which an individual

contributes. Respondents jere asked to identify this program from among

three possible alternatives.

As Table 4.10 shows, each alternative received 20-40 percent of

the choices, indicating the possibility of considerable guessing. Nevertheless

the positive propensity group of young men selected the correct program

(i.e., government adds $2.00 for every $1.00 saved) more often than the

incorrect alternatives, and significantly more often than the negative

propensity group. All in all, it appears that, despite poor knowledge about

the current education benefit program, positive propensity men are somewhat

more informed than negative propensity men. These findings are fairly comparable

to Spring 1977 findings, at which time this question was first posed to survey

respondents. The level of knowledge regarding the current educational benefit

program has not changed during the past 12 months.

.'.-.

.4.-'.

o.
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TABLE 4.10

. KNOWLED;' ():1 CuJRR'T EDUCATION BENEFIT PROGRAMS

Positive Neatv,
Benefit Alterriativs Propensity PIopesity

Eligible for up to 36
months of tuition
assistance 30. 3 36.7

Government adds $2.00
for every $1.00
saved* 41.5 33.7

Eligible for up to 13
n months of tuition

assistance 20.3 20.6

Don't know/No answer 7.9 9.0

N * Correct alternative. The difference between the positive
and negative propensity groups is statistically significant.

Base: All Respondents

3ource: Question 14S"
.5-

*,1
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APPENDIX I

STATISTICAL RELIABILITY

Because respondents are weighted unequally it is not correct

to assess standard errors by methods which would be Ippropriate with

unweighted data.

Hence, standard errors were computed for all those variables

' . reported at the national level using a replicated sample procedure developed

by W. E. Deming for use with weighted data (Proceedings of the ASQC,

June 5, 1961).

.4. Stadar
Standard erri)rs estimated in this way averaged 10 percent

greater than those obtained by applyinF the procedures ordinarily used

with unweighted data.

q The accompanying tables provide 95% confidence intervals for

percentages observed in this study which ire tn percent 1,.rger than those

obtained by ordinary binomial methods.

-
_ -a. ; - , : , . ; " " .', ., . .. : -. . , . --- . '- .- .j - ...... .' -. ... . .. . -- - . , ... - , ' .
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STATISTICAL RELIABILITY FOR DETERMINING ACCURACY
OF PERCENTS WITHIN A SINGLE SAMPLE*

At the 95% level of confidence

Magnitude of Expected or Observed Percent
Sample 10% 20% 30% 40% 50%

Size 90% 80% 70% 607 501

100 6.4 8.7 9.8 10.6 10.8
150 5.4 7.2 8.2 8.8 9.0

400 3.3 4.3 5.0 5.2 5.4
600 2.6 3.5 4.1 4. 3 4.5

1000 2. 1 2.8 3.1 3.3 3.4

2000 1.4 2.0 2.Z 2.4 2.4

2600 1.3 1.7 2.0 2.1 2.1

3000 1.2 1. 6 1.8 2.0 2.0

Not to be used for comparing observations from different groups of
respondents

A* Observed percent + the appropriate number shows by how much the
observation could vary due to sampling error

', STATISTICAL RELIABILITY FOR COMPARING PERCENTS
BETWEEN TWO INDEPENDENT SAMPLES*

At the 95% level of confidence

Average of the Two Observed Percents
of Each 10% z0/0 30"o 40/0 50U/0
Sample 90% 80% 70% 607 50%

100 9. z Iz. 2 14.0 14.9 15.2
200 7.6 1. 2 11. 6 12. 4 12.7

4 400 4.6 6.2 6.9 7.5 7.6
600 3.7 5.0 5.8 6.2 6.3 **

1000 2. 9 3.8 4.5 4.7 4.9
2000 2. 1 2.8 3. ! 3. 3 3.4

2600 1.8 2.4 Z.8 2. 9 3.0
3000 1.7 2.2 2. 5 2. 8 2.8

Not to be used for measuring accuracy of percents within a single
"."sample

** Minimum difference required between the observed percents in the
two sampled populations to be statistically different
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APPENDIX II

TRACKING AREA CONCEPT

* The "Tracking Area" concept is an integral part of the study ob-

% ' jectives. It is designed to allow each Service to relate the findings to

one or several recruiting districts. Each Service has a different nuxn-

ber of recruiting districts with some local discretion as to advertising

and recruitment allocations. A Tracking Area represeznts the common-

ality among Services. Data collection and analysis based on Tracking

Areas allows comparison, evaluation, and goal setting within each Service

on a local basis.

The Tracking Areas were conistructed around these criteria: 1) t~o

"p

limit the number of Army District Recruiting Commaids, Navy ilecruiting Districts.

AMr Force Recr-uiting Detachments (Squarir-ons) anid Marine Corps Recruiting

l.

Statio)ns to thre-, each o)r Less peir Tr-acking, area, P) to see that, the. TA's

SThave a high c"onality among services, i.e., a high percentage of the

counties' Military Available being common to all four services, and 3) to

represent regionally meaningful clusters of recruiting distfricts for the

Services.

For purposes of this research, 26 TA's were defind whias acrcount

for every county in the Conntinental United tates. this strategy provi s

for national conclusions to be drawn frm the servey findings, a. weri a

individual findings for the 26 TA's.

V.

C. -- * ~ .'* * ~ * . . ~ . ', % '~ 7 . **~.. . .
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Since each Tracking Area i s to contain uindivided Recruitintg

Districts for each Service, some counties occuir in inure th~an one TA.

For ail 26 areas the cumulative rveia i peircent.

The percentage o~Milil-ary Avai'li in hcUnited States ac-

counted for by varyinr, iniabec, i' tci~ 'ani.; approximrately as

* follows:

4 uL-be r Percent
IC TAI:; :i!ji i ry Available

Tp 5

To-p 10 5

7)p -1

Top 15 72.2

Top 18 8.

Top 20 86.8

AMi P6 100.0
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API END 1X FK

The need to compare characteristics ()f itidividual tracking areas

leads naturally to a study design in which the numbers of respondents in

each tracking area are approxinately eqial. Howeoer, since the track-

ing areas contain unequal ni:.bers (f m- itary aval lables, we cannot estimate

national statistics by simply adding up the data for all the respondents;

respondents in larger tracking areas should be weighted more heavily than

those in smaller track'ng areas.

The respondent weighting system used in this wave represents

an improvement over that of earlier waves. In the first two waves each

respondent was classified into one of 1L56 cells on the basis of tracking

area, age, and race (1 tracking areas X 6 age categories X 2 races = 156

cells). The actual number of military availables corresponding to each

cell was estimated from census data. Te weight for respondents in a cell

%-'. was then simply the estimated number o f military availables correspo)nding

- .'. .:. to that cell divided by the numnber of respondents in the cell.

The problem with that. weightinc meth,, was that for some eell;

with few respondents \suich as blacks i:certain ac aeoisin certoiil

tracking areas) the denominator of the weighting f,-rtin was quite wariabl,.

This led to weights that varipd c )n- leraby ' r cei telI, an or. t -

sirable property since it leak's t.- s mf- c, " ,,st i in pccls; n in

the data.



""he weighti ne, iytw:0 since the Pal g976 wave is. so mewhat

difrn nLiiili ta ee e ,t r requiredl. Onle weie7ht

is computed for each traicking area and armthet' f*(., each age/race cacti-

,tation. The weig-htina .-onstant i'or each- cell is -i-ply the prc-duct

the appropri ate r' ack ar-ea rAae'ace, weig-hts.

e "l~~ince iewer weiivhtc, are omputed by this _:e'lt~ hr I 6 trackior7

p. areas plus 12 au, rave comnbinat ions =3)than by the .dmeth k! (12 X 216 =7

they are muchi nsmro stab: e and the varsat,!it between ef'etti ye we-ights appli ed

-to individual cell1, is reduc ed siijhstantiil1 . jTh s a lIlead to, sane

increase ini statisti oai aeii

41
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LKIT ,NDIIK I~V

-S..

Recruiter
Procesit-!DataContact Data

Variable i p Ratio

Service (2) .273

Time (T) 7 .53

N. Tracking Areas (TA) 5.

tx

~~S x TA .3.5

?:: T x TA 4 ',

A..73

..,

4..o

c°i 
. Qc



NAVY TIMES

December 11, 1978

Youths Mention Army First
In Survey, Navy Most Often

WASHINGTON - When a around. tered advertising in their Sunday
Chicago-based marketing firm Compared with a similar survey newspapers, on television and in a
asked 4000 young men which serv- in the spring of 1977. the '78 edition variety of magazines.
ice they thought of first, they most showed that young men are more Almost nine out of 10 youths
often said the Army. aware of the advertising of all the read their Sunday newspapers at

But by the time they had com- services. This year, 66.2 percent least "fairly often." About 83 per-
pleted a telephone interview for of those surveyed said they cent read Sports Illustrated once
Market Facts, Inc., they mention- remembered Army advertising'; in a while, 83.6 read the T.V1.
ed the Navy most often. That fits 59.9 percent said they remember- Guide once in a while, and 78.1
with how often the youths remem- ed Marine Corps ads; 58.1 percent read Sport once in a while. The
bered military recruiting adver- said they remembered Navy largest group said their first
tisements, but not with which promotions and 54.8 percent choice in TV shows is a comedy.

*- service they were most willing t0 remembered seeing Air Force The survey also found that peo-serve in. advertisements. pie who are willing to serve usual-
The youths are most willing to on the other hand, the Air Force ly underestimate the actual mili-

serve in the Air Force, according got the highest ratings when the tary starting pay, while those who
to Market Facts' sixth semiannual 16-to-21-year-old men were asked aren't willing to serve usuallyYouth Attitudes Tracking Survey, which service's advertising was overestimate starting pay. Mar-
The spring 1978 survey shows that most meaningful to them. The ket Facts said the reason for this
a long-term decline in the willing- Navy followed somewhat closely, is that those who are unwilling to
ness Of young men to serve in the with the Army and Marine Corp's serve usually come' from house-
military appears to be bottoming lagging. holds in which their fathers make
out and may even be turning The youths most often encoun- more money than the average.
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h Market Facts, Inc.. 100 South Wacker Dr., Chicago, Illinois 60606 OMB 022-R-0359 lob No. 1607

IAlLfl ,URY 5ERVICE STUDY Card 7
- crcen.g Question$ - Dup 1-10

Market Facts Repr. 12I2 i"I- 14 Dat,. (I open)

3 Trnie Screener Ihegan: AM /P .D. 'I S Z

Hello. My name is 1,f Market Facts, an opinion rese.-rch coMpany. a- taking a survey among

young men between the ales of I,. and !I.

'. Is there a yn ng man in vur household ii tols age groop' (D)C) NC1 ';lC 1''-I SONS LIVING AWAY

AT SCHOOL. 1 
(22 open)

Ves.. I No... 2 (TER-M[NATi- AND RECCRD 0";

AO CALL. 11 Cf ') SIIEET1

Za. How many" (CIRC! F- Nt,\'tBEf

1 2 4 5 or more (WRII U' N'UNIEER) t23)

Zb. What is his age, please (What -e their ags, pleiast -- please start with the Idest. ) IREC 2RD BELOW)

Qu. 3a

Currently a TIr.tur In 1''ry ier ice,

or Seior in NatLora ".ar . Feserves
College or In1Z. ih :.. . 3d

Qu. Zb - iAec Lzad. 5ch,11i Nc.w _' ,,r. Wi:: Be

16 t 7 12 1 i " ') 2 ' 1,..s N. Yes ' Yes No Yes No

I . Cl :12 C, 3 4 CS C" I ~ L71 D LI -2 r-I -, (24-28)

2. l 2 C3 04 [Z$ 0.- Ei -2Z h 2 Zi ZZ -1 Z L1~2 (29.133)

3. IjZ1D2O CHC:50- 1 ZZ 1 7h 2 -1 7 ,2 (34-38)

4.~~~~~ E~~E3 4 s z T 2 L 2 (39-43)

3a. (DETE -MIlNE FOR EACI) N . [ I.' ' riF.; n. I o i, r Sen~or in college or attending
Graduate School' (RECC[I) A",. E

3b. (DFTER!.NE FOR F.ACh) Is he currentlv in m.litarv servce, Nati,.l C.-rd or the Rese"ces'

(THIS OIC'!S NOT 17', 1,OF RsL. (R AB2 C VV

3c. (DETERMINF !-'P E.ACH) Has he er -dre (t_ :r "r's. ItarV s tc n. Natio ,-! (S, ar-, .r the P .ser..cs'

(T-il DOES NOT lX,.LF.( RvT. ." Ei

3d. (DETF,' , NE FOR % I H. hI , ,. .._ ,-'ei For serv,- w a hranch of tic t.rmed Forces an.- rw
is waiting for the datc -w'len he is to le'n ,'c .. ' TiiN D( FS Ngi1 2,GLIJFF iC fC. - tRE- T

ABOVE)

NOTE: QUALIFYI'NG MAI ES -%7.A Tfif" \I. t0 ',';5V'FRE) -NC" TO 'I.. ?a. 3U. 
3

c. AND 3,i. LIST

THE AGF Sh TuFI C.\.','.. A... b - N.j Tf WITft TI 0.. :i5' AN[ CO TO

YOUR RE SI CNDENT SI; 1,O TI0'. 'tIL' ' T0 P! T-%'> '."' 0 TO E':.-a /L-''Y'.

Ates i.nd F,, at Narer.

(C: .;e at .____ __ ___
TELLI'-',,E NL', :'VrOBCdn 2 __________________

(N, x Cid-ei ! 2 .

-'. !' - 11 . -t) 4.

M AKE UP TO !V',. C . L-. A . AI' ''I'. , .I lNOMI I ' 1, ! ALE SK:.i'cTt. ,.

let App't: Date T w,_c R_ e _,_

2nd App't Dat: Tu' _ - R e s__t_

3rd A 'p't: La:e "I',,, ... .... . .. P e &,It

% 4th Ap?'t t - Ttr_ _ R.sult _

Sth A;-p t Dt- T oco. Res.,It

I E T!%AC KF I i:.< .ATc. C; I K C K

NOD [1 fF tVIF.\i !". C ,'" 
"  

I (44) (4 -78 np r)

me r F d 'I-I

lI , q, re,-rer FHnded .. ' T 'I

.... C. ... .... .. .. . . . , , :. ,, "' .... .-...-.- ' 'f . " , -" -"" """ " """ -' ' - "" '



OMB #22-R-0339
Job No. J607

4 }Interviewer Name Page 2

MILITA Y SFIQV 'LC STUDY Card 2

(Qualifid Le ontent)

Respordent

Date 1 6 Nurib r J 10
Month Day Year

Version Number 1 1 Interviewer Numbe: !- 14

Irte r iew
Time Interviewer Began T__ t, Time 15 i i 17

Hello. I'm---oi Market Facts, an opinio, Wa: , . Are a:". C"', ".:*.g , Surv, y to a c, ' young
men's attitudes toward future occupat j:i ,. y , ",ve v-ur o-1 .. i. Your ho;-, hold as te:i

" ..:" -chosen by chance. A ny inform ation vou t- C -1,tely c !, ' 1,iL. Thei . 1 3 .:i o - u ,- C SrC . u open)
% may be calh-d by my emiployer just to c .. . 1 p0, l1, ,.,'u. . sOr'. .'e to he open)

viewed now on this survey? (IF NO, R> Q-Ui AP.O , ':ii " AND R UI,,) ON PAD. I.

3a. First of all, just to be sure i am nte.-vie ma.. thc righ pcrso,., 18 a: is your ag, please ?
Under 16. El - (TERML"NATE) 19.....

16 ...... 2 0 .......... (25)
1 7 ...... 3 21 .! .....
18 ...... . .4 Z2 . ..... 8 (1IER'M NATF)

3b. Are you artending school now'I

Yes I -- (ASK QU. 3c AND -i!EN SKIP TO QU. 3f)
No 2 Va SKIP TO oU. 3d) (Z6)

S 3c, What is your current year in school" (11 NECI.SSARY, ASK:) What type of school is it?

10th Grade (High School) ....... .. 1 (27) ist year of 4-year college (Freshm .

lth Grade (High Senuol) ...... 2 2nd year of 4-year college (So oomore
12th Grade (High School) ...... 3 1st year of Junior/Community college 8
First year of specia. training in ,rd year ot Junior/Co"r-myur:7.m college .

vocational or trade school . . .. 4 3rd year of coliLs... .......... .ATE
Second year of special training in 4th year of college or mot

vocational or trade school . . 5

3d. Are you a high school graduate?

Yes I 10-''(SKIP '10 QU. 3f) No 2 (29)

3e. How many years of schooling have you completed'

Less than 1 year of High School. . . 1 2 years of High School ............. .. 3 (30)
1 year of High School .......... .2 3 years of High School ..... ........... 4

- 3f. Are you currently employed?

Yes I--- No 2' / (31)

3
g. Are you working full tinle or 3h. Are you currently looking for a job,

part time? or not?

Full time I Yes I No 2
Part time 2 (32) (33)

3i. Now, let's talk about your plans for th, next fet years. Who.t do you thinK yo, night b doing I
(DO NO'l R1iAD LIST. PRO'>, WIIH "ANY I IIN(; .1> ", F:C., UNTI L. "'PlOI)U'VF

Going to school F7I rg z.2 ,ining the seri, __ 3 D ing ii thing '4 (34)

3j. IF RIES DO,_; A , OVF rS "''It S.:PVINF: ', ASK; You orentined that you ni t ' t j, ining the
service, which, branch would- (EFC(,ILD UNDEI'A 3j)

3k. Which type of serviue would that be: Act-,! I)uty, Restcwes, or National Guard' (RICKD U NIIER 3k)

3K. Tyc of Servire

33. Active Nattinal Dont ti r,,',v

Branch of Sc r, ice (35) Duty Re Ec ', 1; , urTd y-p .

Air Force .............. 1 . .... - 1 2 3 4 (36)

Army ... ............... 2 .... 1 2 3 4 (37)

Coast Gu.rd ............. 3 -1 2 3 (38)

M arirc Crrpa ....... .. . 4 -- --- 1 2 -3 (39)

Navy .... ............... 5 ..... - 2 3 (40)

Don't Knw Branch ...... 6 - 2 3 4 (41)

2. 2.



-1 -

OMB #22-R- u0>
Job No. J607

Past 3

31. How easy or difficult is It for someone of your age to get a full time job in your arta 7 Would you
aay it is almost tmpossibl,, very difficult, somewhat difficult or not difficult at all" (RECORD
BELOW.)

3ucn. How about getting a part tinie iob -- wuuld you say it is alnmost impussible, very dificul, soewh.acI dilfi-ult or not difficult at all? (RECOPID BLOW.)

31. 3m.

Full I nte Par! Tir, ,

Almost imposs il, ... ........ 1 (42) 1 (43)

Very difficult .... .......... 2 

Somewhat dilf il,'. ... ..... 3 3

Not difficult at all .. ........ . 4 4

Don't know ............. . 5 5

4a. When I mention "Armed Services" or "mil..iry, " which b. inch of S- rvic,- d, you think of fir.-'
(DO NOT READ AI.T1'R.iAIIVI. ANSWFIRS. RECORD IZELOW.)

4b. What is the next branch you think of? (DO NOT READ ALTERNATIVE ANSWERS. R'CORD
BELOW. )

First Second All Oth,r

Me n t -,o Mernt, on Ne ntion

(44) (45) (4r)

Air Force ........ ................... 1 1

Army ........ .................... 2 2 2
Coast Guard ..... ............. .... 3 3 3
Marine Corps ............. 4 4 4
Navy ...... ............... .. 5 5 5

None ..... ................ .. . 6 6 6

5a. Now, I'rt going to read you a list of several hiLngs which yoing me-i your age -:gnt do tr. xt
few years. For each oc- I read. plcst tcil nc how 1il el" it is tha! yuu will b0 dou, u:. ur in-

stance, ho. likely is it ,hat you would be . , . 'READ S-LAI L N3 Would you say 'Defir.itely,
"Probably, " "Probably No:. " or Definitely Not

Probably Defi:z , l). Knoa/

Defmitely Pro',,abl Not Not Not Sur,-

Working as a laborer orn construction jobs J 2 3 4 5 (47)

Working at a desk in a busuies. of'ice...... . 2 3 4 5 (48)

t..........................I_ ] 3 4 5 (49)

START Working as a saicstian .... ............. .1 2 3 4 5 (50)

Serving ti the National Gia:d ... .......... I 2 - 3 4 5 (51)

(Is that the Air Nat. Guard L]I or the Army Nat. Guar ". Don't Know 3) (52)

" ) Serving in the Reserves .. . . . . . ... 2 4 3 4 5

"' s tlat th e Air For LI Army 2 Coast Guard M.rine Co ps or Navy Don': (
Reserve Reserve R-erve R eerve Reserve n o'.,

Serin,; in the 4;r Force (Active Du,) , 2 3 4 5(55)

Ser'vi ig in the Arm1i (A,tive Duy) ....... 2 3 4 (56)

Serving .n the Coast Guard (A.tive Dtuti). 1 2 3 4 5

( ) Srving in the Marine Corp, (Actt,,e 1'ity . . 2 3 4 5 (5,)
. -( S"-i, -1L Lntr'e , "v.. 2 4 5(S9

(ASK QU. 5b-Sc F "1E2F INITFIY"'' OlR ":!CthABL -, UC ANY 1.' l 5 ol R\ IC.L; OR NA 1:cONA1 ,, iC /
RESERVES, (Il iO MILITARY t i ICf rN GF NPR AI. (BCXyII IF',*S). O11 iD.,' . K' l1' 10 CJ. b.

Sb. Wh.n do you :. ,,ik you will jon thC r,il: i, q rvir .I (PE.AD AI.IF RNATIVEhil

Within 6 r . t, s ...... .. ... ......... .. (6n)

Betv t c -, 6 r,hor't ani one vePir ........... . .
Mor tr'.,r, I yar i,,-t 1ie nii 2 years ..... .... 3
2 years or not. ...... .... ....... ..... 4

(DO NOT RPIAi)) 1Do'r Ono'.. ........... .. .. 5

SC. Do you r. t ct you v') 'I ert r the i,. ' A, i ,'e r. ',itrsa,, -;t isir "

Fi I ..t d r! ai . . ................ l

(6 c e.

- -- - - - - -
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.a. I'd like to read several statements. Aftr I read ech stac nrnt, please tell tn.e how inmportant you feel
it woull be if you %,ere consi:-rinc jo-nifl. tie Ber'ice. : the first or (15F AD S fAt PF. hu
Do you consider that Extrermely Important, Very Important, Fairly important. or Not Intpora:t A: All'
(REPEAT FOR EACH STATEMI-NT.t

S" S1AR I .tre mely Very Fairly In,-,rtan. Don't
H"RF in- .. At All __..

Gives you an opportunity

to better your lie. ... ............ .1 2 3 4 5

T - rains you for lealership .4 ( 

lea(hes you a valuable trade
or skill ..... ................. . . . 3 4 5 ,,4)

l[elpa yo'i get a collegs education. . 1 2 3 4 C C

Allows you to see many
differtnt countries

of the world ...... ................ .1 2 3 4 (tCI

Pro~iJe6 g',od bcr-cfits tot
you and your fam ily . .. . ... . . .. . 1 2 3 4 (t 7)

Is a rarcer iou can be
p:oud o ..... .................. 1 2 3 4 5 (cS:

Has other men you would
like to work with ... ............. . 1 2 3 4 5 (6 )

Gives yo' the job you art ... ......... .. 1 2 3 4 5 (70)

G(,es you a ,oh which is

clallenging ...... ............ ... 1 2 3 4 (71)

Pay. w,l to start ..... .............. . .1 2 3 4 5 17 )

6 bb. I'm going to read the statements agatn. The first one is ... fRFAD). Do yo,, thin this r t-re ci any

of the services, or not'

6c. (IF "YES" TO QU. ob. ASK:) Which one service is this most true of' (S.NGLFR .FSPONS.
* .-ONLY.)

Qn. 6b Qu., c
True of

Any S r.'ice Mo-- I ______

ST A RT Don't Air Coast Ma r in,- Dor,'.
, ' 1-F Yes No Know Fo~ce Ar.-. Gu r(4c_. c Na.,s L ., .

Gives you an opportunity
to better your lif e...... ... 1 2 3 (73) 1 2 3 4 5 n 174)

Trair.3 yo for leadrship... 1 2 3 (75) 1 2 3 4 5 n (76)

Teaches you a vatuable trade

or skill . . . . ....... 1 2 3 (77) 1 2 3 4 6 (73)
" . "" 7 --7 

7  
80

Dup I-t0

Cd 3

Help, yo' , get a Cu)!' 4C
educaatton ... .......... 3 1 2 3 4( )

,6 ( ) Allows yos to see rnany
diff, rnt i... l'rp s

- of th, - orld.. ... ......... 1 2 1 (13) 1 2 3 4 C b (14)

Provide-s pood betirt itS for
you and your family .... z 3 (15) I 2 3 4 5 b (1)

-- ' ( a career you can bv
proud of .. .. ......... . 2 3 (17) I 2 3 4 5 6 (l8,

Ha other men you would:41 like to work with ...... . 1 2 3 (19) 1 2 3 4 5(20)

( Gi, s you the job yow.. t . . 2 3 (21) I 2 3 4 5 6 (22)

C ) ciCi,- yOu a Jph whith is
c Ill.r I e .g ,.g .... ..... . l. 2 3 (21) 1 2 3 4 5 t' (24)

Payh ., 11 to r'art . ... . . .. 1 2 3 (25) 1 2 3 4 , , (2 )

~~J
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3 7a. Will you please tell me everything you rerneniber -tb,ut the ad;vertisin,,,

for the Active Air Force that you have seen or heard recently. (PR C 1E)
What did the advertising say? What di(i it sltow? (17 2

,' cp0':.,

-. RECORD ANSWER ON SEPARATE SIIEET FOR OPEN ENDS UNDER
VERSION 2 - Y2.

7b. How do you feel about the advertising for the Active Air Force,? Wculd
you say it was, personally. . . (READ ALTERNATV% ANSWI",S)

Very meaningful to you ............ I

Somewhat meaningful to you ...... (2)

Not very meaningful to you ........ 3

Not at all meaningful to you...... 4,.),(30o- 31l

7c. What do you remember about the advertising for the Activ:e Coast Cuard "

(PROBE) What did the advertising say? What did it sho'v

RECORD ANSWER ON SEPARATE SKEET FOR OPEN ENDS UNDER
VERSION 2 - #3.

7d. How do you feel about the advertising for the Active Coast ,Guard" Wruld
you say it was, personally. . (READ ANSWER ALTERNATrVES)

Very meaningful to you ........... (3

Somewhat Meaningful to you...... 2

Not very meanngfil to you ........ 3

Not at all meaningful to you ........ 4

(33 (,pe!:)

". RESPONDENT IS AWARE OF ADVERTISING FOR ACTIVE ALi. FORCE (QL-. 70
OR ACTIVE COAST GUARD (QU. 7c) RECORD "YES' IN Qj. 7e AND Si,AP TO

QU. 8a.

7e. Have you seen or heard recruiting advertisiig for 'v ,f the Atti'v, ..

military services?

.Yes(..... 1 34)

No ....... 2

' 1

,---. "-. '.. "
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3 Now, let's go on to another subject.

8a. In Ihe last six rnoiths, have you had any contact wvith a mnilitary recruiter

representing the active military?

Yes I-- No 2 (SKIP TO QU. Sc) (35)

8b. How were you ir. contact with the recruiter? (READ EACH

STATE.'-LN7. START ".'ITH THE "X'd" ITEM.)

In the Last

START Six Months
HERE Yes No

Have you gone to a recruiting station and taIled

to a recruiter .... ... .................... . !. 1 2 (36)

Ha e you taLked face-to-face with a recruiter

somewhere other than at a recruiting station... 12 (37)

Have you heard a recruiter give a taLk at your

high school ...... ..................... . . (38)

Have you taLked to a local rccruier by telepione . . 1 2 (39)

Have you rece-%, i recruilmg literature in the 1r ii . 1 2 (40)

Sc. (ASK EVFRY0N3F) !h thc last six months ( .. !AD FAC i

STA .... 1. 1 TA WI-i Ti1E "X'd ITIM.

Yes No

Have you discuss el the possibility of ( liist:iit-:-

with frien'ds a lrt ady in the service or who have

been in the scrvic. ........ ................. 2 (41)

Have you 'alked with a Ltacher or guidance counsLor

at school abou' possible ,nlistr 'n-rtt .2.. . . .. . (42)

Have ye: taD. , d ,to !our girl frnd or wif about

j: pu : ,-cr 1:, . ....;L 2............... i (43)

Hlave you 'd i ,r or both par,: s a!o,

- possi : ~t ' ...... ...... . .... .............. (44)

(a I ;I~ '1 ~j fj ,

in higi. school . ,i:h,' ,r:' U t,. . 2,..,..... t (4

) H a v e y o u tr r , . " - - ! : - f l , c o l ! f , ' -; , r t , -

about ti": rril:'- . .................... ... . 1 2 (4,;)

ca .yo,: . , : t, ft :...ti M,. ' t, , ,
by rn 1l ..................... 1 2 (47)

r I- ilttaI y exari .,:tl ui!S, ! , I'o i l 2............ 2 (4

*1 *. . . . . . . .

. . . . . . . .. . . . . . - . . . .. ." , " :, - , . a i - a -
'
- -- - ' "
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I have several more queilons atbot -etlitary recruters. (IF "NO" TO QU. 8a, ASK GU. 9a. OTHERWLS,
SKIP TO OU. 4b.

9a. Have yua ever had any contact with any uiiilitary rec ratter?

Yea 1 7 No 2 (,KIP TO QU. 104) (49)

9b. You say you nave been itn contact with a military recruiter. What branch or brawichem of the serv-t.-:

did they represent' (RECORD BEL(. . RitOI' . Any other n :Gitary recruiter? (PROBE UNT:L
,UNPROU( C rV. M Cs

• • . Ma rmi.e Coast D-- 't

A.r For-. ty.....Co. ..... Ir r 54 (,)y C

Recruiters repredented 1 j 2 3 7 4 (o

9c. (IF "AIR FOR- '. ' "ARMY, " OR I I
"NMARINF COR PS, ' ASK:) Diw the -
(NAME SFRVICE, -'cralter repre-

" seat the (READ ALTERN'A E

ANSWERS - EXCEPt i OR (5t, (6i)
"DON'T KNOW")? Active Air Active Actire

Forc. -I- Atm L-1 k_,ra '

Air Nat. Army Nat. _ M n .
Guard.. 2 Gu.ard... ' I S..rve 2

Air Force Army I Don't Kno_ 3
Reserve. 2 Resrre. 7

Don', K-no • . i D't Kiow 4

(ASK QU. Od-g FOR EACH "ACIIVE
) **. RECRUITFR CONIACI OR "DCL;';T

KNOW" FOR TiE' A:R FOiRCF. ARMY,
AND MA.RIN COR)', AND FOP. 'ACH
NAVY OR COASI GUARD) CONTACT.

SK ALL QUESIIuNS FOR A SERVICE
BEFORE GOING ON TO THE NyXi.)

9d. Did the CNAhIE SFRVICE) recruiter

contact yo'; first, or did you contact
hirri (52) (57) (oZ) (66) (73)

Recruiter contacted first..... I I I I

Pesp dent contacted first .... 2 2

9C. Ho . i,te was thr i';hrrrtatinIk yOo. - -it' the '/AN.. NERVIE)
r , ' Did he g ve you .... (53) (58) (63) (,7) (71)

-tie inforination you
ite ,

. . . . . . . . . . . . . . .. . . . . . . . . . . . .  
1 1

' ,f t .i.........2 2 2

C cy litt .: . . 3 . . 3

9f. Was c -tttiude t,,ar joi-tin )TIA .Iv. SRI'.VIC0
SERVICE) rice -r . e, f-v' -ra : thar. ,cf rc

you talked tc thee r, or diint it
• , chanrge"{:4 g (0 41 1 7."

f-- f v rable .. . . . .. I (A:-,k Cu. 9g)l I 1

Didnt cha g. .............. 2 (;o to ,<t 2 2 2 2
brior- h

. or o., 10a)

t[ees fa-o",!e ............. 3 (Aa O,.941 3 3

'" - 9g. Was that . . . (READ .. 1 ,ATIrS) ) (10) (hO -,

Much nri-r f rav h-. ....... 1 1 1 I

SLightly mr ote ,vxrcL>..........2 2 2 2

-. Slighhtly I te (.,t-cr,,-.... .... 3 1 3 3 3

M ,. L-, favra'l,: . . .... 4 4 4 4 4

a a104. Am f.i :, y,-'lnw.u , 7it.Y,: f rrtr, :, y rarli P 1i S iV' AN , t.h. r y
4 - before t. u -,- . .. tAi I Ar)O 'GI 2,9 it" ",-'A) 1. 't IA ,.

*• ( (76 rp)inl

I 0t. li i 70 0 Q . Ila. Al , ,.'i ut "' yur b, at g-re a. to th, : rtmg ' Q ( k

" ,' i'.toir yoy f"'r ai ei l, _ ' , rp 1-10
C d 4

• .. ~~LOu. IL th, s:ui i-'t r lr l' , i it .,r .- ,' a -.,--, - . I, > -} r . - I,. 'Iyl. ' o n : it, '(,Slit}

N , , 1; .)1el . . . I ) -1', ' h. el.y.

7 rn t - .' S-, i'-,:t .: .,te . .ny. )

O~r, ~ ett a ~ lit, re lelc , 3

d -n-
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I. I am going to read a list of liLfe goals that young men like yourbL If milght have. As I read vach one,

please tell me whether you feel you would bc more likely to achitve this goai Lo the military servic
or in a civilian job, or could it be achieved in either one? (It1!AD FIRST GOAL,. IF' "MILI'ARY"'
OR "CIVILIAN. " AS:) Would you say you would be (mucn more likely or ior,(whdt more |Lk-ly

to achieve this goal in the rIiLtar ) OR (sonewhat more or much more likely to achieve this goal

in a civilian iob)
9 

(RECOR D b LOW.)

- - Military Either Civilian
Much Somewhat Mihta ry So:,, 'hat Much

More More or More More

Likely Ldkely C:vIian Li.t ly Likely

Personal freedom ... ............... 1 2 3 4 5 (17)
Developing your potential ... ........... ... 1 2 3 4 5 (18)

Job security, i.e.. a steady j,b ......... .. 1 2 3 4 5 (19)

Making a lot of none .... ............. .. 1 2 3 4 S (20)

Working for a better soi y... ........ 1 2 3 4 5 "2I)

Having the resp, ct of friend ... .......... ... 1 2 3 4 5 (22)

Doirig cha ll-i.,ing work ............ 1 2 3 4 5 (Z3)
* . Adventure and excitemnent .............. .. 1 2 3 4 5 (24)

Learning as muc as you can ........... ... 1 2 3 "4 5 t25)

Helping other people ..... .............. .1 2 3 4 5 (26)
Being able to ..ake your own decisions

," , on the job ....... .................. . 1 2 3 4 5 (27)
Recognition and status .... ............ . 1 2 3 4 5 (28)

- ." Just a few more qu.-stiors. flow would yoor parents feel if you told h you were thinking about joining
any of the military servit:es

12a. Would your father be in favor of your joining :he service, against it, or neutral'

(IF "IN FAVOR, " ASK:) Would he be very :crich in favor of it or slightli in favor of it'
(IF "AGAINST, " ASK:) Would he be slightly agai,-t it or very much against it?

IRFPEAT QUES1ION FOR "MOTHER." RECORD BELOW.)
12 a._

Father Mother3DON'T EAVE. .. .. .. ... ........ 1 (29) 1 (32)

IN FAVOR2'. ................ 2

Very much .... ................... .... 1 (30) 1 (33)

Slightly. ....... ...................... 2 2

AGAINST 77 ........ 3 1C

ilightly ........ . . .. . .. ... .... 1 (31) 1 (34)

Very much ..... ................... .... 2

NEUTRAl ................ .. . 4 4

-'r,.DON'T KNOW ............... 5 5DONTNOi'......................

12d. (A',): I OE FACI 1'E O IN.P.. I 2a 'A i, V, A IN F A'. OR' 01( AOAINS ) You said

your (NA%1I. I ' I'S3Ti) .. ld I. ( IN AVC'i. 0i /A , A INS. ) y )ur jotting o.e of t0 , miltary

,.ervi(.e . Why do you thutk (lie/she) ou feel :hat way" (DCN't !EAD ALI_ NATIVF-

* .ANSVERkb.)
Yath' r Mot,e r

(35) (37)
F AVO!AI! ET COMAI .I: IS

SPa.rots ... .... . ........................... I
- Growing up/-'t.rity ......... ................... 2 2

Benefits a re good .. .................... 3 3
'W Ear itii~ job/ia e, r. . ... .................... 4 4

Job traini.g/I rn-g a carrer ....... .............. 5 S

Other than the abo.e ........... 0 6

UN AVOk AIlI V.L 1 U 1 i.AF :l (36) (18)

cS ,ratiu'r/bl,, ''! .apart ......... .................. I I

. ' an ge r /fea. r ,,,'ry ,in . .al . . . ....... . . . . . 2 2
* ;* I~ o f O bt,:' if " ,',mr''0(" Of viii, hcaryre .

(e .g .. , Y o, I t do b tte r t I,: J,.l', g a so li 'r) . . 3 3

CiviItar u -C,'. , ,,n ((ri I g t, s ' o'oll .,,rtinuIrg=% Jed_.,t, I, .) 4 4edi5:t')..............................
Negative iIhta y rxp r r,' by fra,er . .... . . . ..

0. Oth..r t..v , ..a ve ................... 1, 6

13. (A , Ii" 'Y '." ' T 0 "AIA I ) V, Ili) I _)I0 il, 1t l11 I A)'P . -- Q(1. 8c, PA I F .)

Ii, yo r di5t.,. ion. -with y,',' p.r.r At, ,,! I i,.,stit of y,,r ji:%ing tie iilittty. wio is

usually ti,. (,,- t'. br ,.g ui. (
1
, t,bj., t -- y,)u o yui ir . rt! or :' t.', r "

R. , t , M,,),. r 1 -aL), t N,: .t,,'< 4 (39)

--,',- ,.",., , "---... ...... ..."-, , ..:':, , ,- : -..*_ .'. . .-'% . ".,-,"5" ,5 ",,"-"--, *. "*.- *. .. ..*.... L : , . A-, .'- .., .S.... .
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14. You probably know that veterans of the military service can receive financial support for schooling.
Please tell mc which of the following three statements best describes the educational assistance
program available to those currently enteruig the service. (READ STATEME-NTS. START WITH
"X'd" ITEM.)

* START
HERE

t ( ) Those who complete their tour of Service are eligible fur up to 3b months (40)
of tuition assistance ............... ................................... 1

( ) For those willing to place a portion of 0,eir pay io an educational savings account, the
. government .ill add $2 for every $1 they save dur:,.g their 3 year tour ............ 2

Those .ho complete their tour of Service are eligtible for up to 18 mon:hs of

tuition assistance. .. .. ........ ........... ............ ... 3

Don't know ................... .......................................... 4

15a. Now. I would like to mention the names of some nn gazmines. As I name eact. onc, please tell me
how frequently you read it -- Very Often. Fairly Ot:en, Once in a While, or Never. Let's start
with "l, ield & Stream. " How frequently do .a-- read it: Very Often, Fairly Often, Once in a

. While, or Never? (REPEAT I OR EACH ,-A:A7INE LISTED.)

15a. First and
Very Fa irly Once in a Second
Oftn Often While Never Favo-ites

N " Field & Stream.. ... . . .. 1 2 3 4 (41) 64FT765
SHot Rod ... ........... ... 1 2 3 4 (42) __

National Future Farmer . . . 1 2 3 4 (43)
Parade ..... ............ 2 3 4 (44) -6667
Popular Science ... ....... 1 2 3 4 (45) --

Sport ..... ............. I 2 3 4 (46) __

Reader's Digtst .......... 1 2 3 4 (47)
Cycle ................ ... 1 2 3 4 (48) _

TV Guide .... ........... 1 2 3 4 (49)
Car Craft ............. ... 1 2 3 4 (50)

Mechanics Illustrated . 1. . 2 2 3 4 (51)

Outdoor Life .... ......... 1 2 3 4 (S2)
Popular Mechanics ........ 1 2 3 4 (53)
People ............... ... 1 2 3 4 (54)

, Popular Hot Roddir;g..... ... 1 2 3 4 (55'

*Sports Afield ......... 12 3 4 (5fz)
Ebony ..... ............. 1 2 3 4 (57)
Senior Scholastic ... ...... 1 2 3 4 (58)
Family Weekly ........... 1 2 3 4 (59)

p Time ................ . .1 2 3 4 (60)
Newsweek .... ........... 1 2 3 4 (61)
Sports Illustrated .I..... 1 2 3 4 (62)

Sunday Newspaper ......... 1 2 3 4 (63)

S15b. (IF 2 OR MORE MAGAZINES READ "VERY OFTFEN, SAY:) You say you read 'NAME
MAGAZINES READ "VERY OFTEN") very oiten. Which of these do you consid,'r vour
favorite? Which is your next favorite" (WRI I E A 'I' ON THF. IN A. F F IRS
CHOICE. WRITE A "2" ON I lI N l:F APFI El1 S1OND5 fl-lOl,. (RE CRD ABOVE.UNDER lSb.)

16. Which of the fullowing types of television programs do you enjoy most? (R C(lR.! )Y PLACING AN
"X" UNDIER tat CHOICH) What would be your second choice' (LECORD BY l[ ACrI1NG AN "." UNDER
2nd CHInCE) What type of television program would be your third choice? (RECORD BY PLACING
AN "X" UNDEP 3rd CHOICE) Ist 2nd 3rd:G j Comedies (such as All in the Family, Choice Choice Choice

M A':'SilI4, Wel,:,,o:e Back Kotter) ....... ..... l t ( ) [(1 (t9) E. (70)
"" Sports ......... ................................ Z 2

" Movies ......... ................................ [j3 Lj3 L13

* Dratii-is (such a,; Stais y & hutch, Little Hli-c ,n
the Prairie, The Waltors) ....................... L ]4 ['4 L4

4.45

"": ,,'2a.:L:..- .,:' f:sa~a.......Z.-,;_... :: . _i.-.........- : ,¢.,, -' C....? i-i:.-:: ,,.-[.,5L-
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C LA.SS-LICATION SE C 10'O.

Now. I have a few queetiTns to help ,s pt t oi parl:c ir .F t r ..ro a,. .e .rrMb, r t1..: ,ie inj orr.atlion5 you give uS x% completely confiuenULL,.

17. Are you.married. single. sv.-c a:e d o,

Married I Sing le 2 7paratecL'ivurr.-iiz/S1.,'J (7

What was the highcst e L oui aher c r: i ple A S lo ar- t 9 :e, pleasegive me your bei: guess.

Did not conplece ribh scnc i ...... ku,i,:ed cce.e io r -are .. ..... 0
Finished !1gh SJo,.,l or t,: . ..2 Atended grau:.,t: ..- (2t ,

Adult ed ~ca :on program ....... 3 s: ol ... ................ 7

Busi: ess or trade scoiree. ..... ........ Oh e a radual., cr prs:ers real

Some college ..... . .............. 5 degree ..... .................. 8

19.  What (ar-./were) yovr a. erage gra:ea it z. : .," ,R AD :,IS' > 1 $ RADF .I

A's an D a 1) . ' . A

B 's and C' .  . . . . . . .2 L5oe." no: aFp'........

C's and L) s.........3 Dr":, te.~: (73)
O's and 4b'.........4

20. What education progr n. (are youi/cre *u) in, in hisr.sc IFT Al A.K R\1AT.'ES)

College preparatory I Comrr.,r;,a! or b.- ..- s trai:'i: ; 2 Vocatiloal .1 (74)

21. Which of the following natheoati,.s c , . ". .. .. e a
"
- oass in r igh scz.ool?

leincr tar, A,.ebra . . . I ,ter',:: . e AlgcL~a. . 3

p'.an. ieo ..... . . l .. .. y... ... 4 (75)

( ION I i AYi ,' . .: :F Ae .u. ..

22. Did you take ar.- pan. any sitenc., co,:rs u: ,, i.. ',hn ch cnv r-rcd C.eciriiiy or electronics?

Ye I No 2 (76)

23. Just to be sure w.e arc reprcsntin all grn. s in o-r survey, pleis t,1nw w.hether ycu
describe yourself .. . . . .READ L13-,J

Cuban .. ......... .. I Other Spanich . . . 4 Or7

Mexican-An,e rian . . 2 American ,idcan.. 5 ', h ..... (77

Puerto Rican ......... 3 BLack .......... . Refuos- ,.. 9 (78opern

- RECORD THE FOi,.OWING INFORMATIN., '-N T-IFE ('U N END AN.,'YEI S17LET -

- Z4. Name of Respondent

Address

City/State _ _p ' ,-,_

Telephone Numb" r

. Next. I would lkt to knoc. 5o r S.,.l S ir No: , -r. P eca.- nf a r.ei- ly inacted law, I must
tell you that the aitt:.ority to req it thia infor-r,a ion :s .n it IJ 7- 13,. , . . iy, i hi,. ifdort a-
lion is voluntary on yo,.r - a r. and thert, -rc no cotis , i f( y u nho o nt 1,9 do . . Ihis tlorma-

A, tion is necessary to tiable us to te-c ,mtact YOt in "tL 3f .ure regard :', your decisiorts.

* "*. What is your SoiaSl, ,rity Nunle

(RECC, ON O .:'q EN;
) 
ASWr.l SHEF;I

Your opinits have heen very helcful AriJ I ppt, iate the ticP o,; too' to p. rt, irpite in thi. s-.-y. Thank you.

IMPORTANI TO MAI'[. 1!f1:, A VAI.[ IN I.-V A, PL-ASf" PF( , ON l'A:3l,. I AND tYlPP TH, -
I.D. NUMINkF F RIM Yb/I: (A1.I 1,F COIW F ()t:1,1,

"I Ic... Fn'ted: AM/IPM

-St



OMB 02-R-0399
Job No. 1607

('PAper k Pencil) Respondent N--_ _ Cd nD.P I-l.

(II op "

CPEN-END AN N,'.LI,' Sil'Er

4 VER!l pv , I -EpvJ(£'E I

41. W IL you pleat I- il it> -t'L iinn nt~ n' ',,': n', ,''' ... I in, , r. A : :';v. ARMY
: +1+. that yOi hae -con or n- I er..cnn .

Ha" r neem d,7 -dnSerj n
Have ieen a t, 3 '. it>.'.- r ' e .- t -it 2, and .hen Send Button)

V R V5ON - SER VCI .

0 W' niW l y-n pltiie itlI 7t,-nn tnhnK "" n,' .,.. F.-i ,~ no It, ACT:.'k AWi
FORCE: mat yA noon si or n-rarn '

jav a , , r: ,' I ii,. 1, I, nd thien Send Euttc a)l ISIi. . . - _ ' i' . - ir . thenSe d i tt

4 ,". What 'no yth nct'nnrn+nr i" n. e :noo nr 'nr nhe A T -)A' , "'An.ifl"

* . - * H-v iic'. 1, -f 'intneI dterS-d 11tto*" H e enannnr>.-,:. 0' -- ,nC,,h, : ' - , . - l (Hit nn 2 , .:.d then Send Sutt"-

VFPSInu', 5Eir'N£

*' .. * . .,L 14. W I .i .. . Ip t . . .e . ..r ,.. n. nL:' it.. i ACT,"E
Xm1IAh'. ln , l on2 +...¢¢+ tnt.. i'nn¢'tt ly.

' Y X' U. 7 '____
% a"'' ,, , "-- . zl'rt d' I. an thnen Sed +-d tdtt ., Lq

H. P' Ml'. , t.z-+ a .r-'t -. ,~ :. ,, . ..... i ' ', llN h! t .,It .,nd then Send ittot,)

. hat i O' n t.' ,, . I' ' ,'.. V lnt, inn, AC LIVI-. 'AV'

- - --- nnln+ - -' -. - - - - - -t-- .- ,.-.n - to "t- -

Cit

Ne f -t~ t' oI II m - t l

y - y'. . -Rec.nn In.

Ciety St .te .... .... -- 't f' - rd

__. ;- = 7 -- __.!

-" %." rel,.phont N,ntn,Oee _______'____2+

No-t p-o'-nl hn-i tn-er ni 'iA ;n , in tjrI . niefV, ,: -k n',nnl p nnt . 'h 1.,k In... e

MPyou RhmT IC. nth'n F In r . I ' ' '' In t I, I FfJ nt 'Anenn In n, ''. 0 't1 ',, 6T I. .tnlorri.. tn nn nF l
'4 tolavita ry on ye it pinlt at,tn ,r en"Zn i r. i ornseq,nn.n ci if no', hn,'',,n n,) o ,or so. 'nh in tnnyrntt n na

@1 Ot~Ceiry to etnanle t tin re ,ttnai do'n tn inn,. 3 tot, r,.andn ,n it i st d ns.

-. + "4Whai t L yinnt Sn,, nal '-Ic ,F't in-n,.

.. None 0 ke;nnv'n X'

6 4o3 nuntrh ¢ ,e ,: ,l(+l. I+ p ren na thn- 'tre yi n took 'o patn ihnate +n nt, *nlrvev. T~ tn yore,

.dm~ :. ,LPORTAN': ii",M+\AX 'I' nn 4 A I ii +IN :I .:',''i , ILL AcE i, eCIrnii DTI' .3. NItE"R FPON'
4-' r"' yY't;P CAl I RK OnIl, i')'iM.

% ('1 ,) (+;tat,) ,I '-, tv)

M ~~~,,. r-= ] + vi ..
F-7 r 1 77J1 4!t (4 3 -"

S7 9 [
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