
-R143 AB9 YOUTH RTTITUDE TRACKING STUDY VOLUMNE 2 FRLL 1977(u) 112
PIARKET FACTS INC CHICRGO IL PUBLIC SECTOR RESEARCH CORP
J T HEISLER FEB 78 J380 DIDC/MRB-TR-77/i-VOL-2

UNCL ASSIFE B-22-R-8319F/G 5/9 NL



* . .77

111.0 16'" Q8JW

114 11.

MICROCOPY RESOLUTION TEST CHART a

NATIONAL BURfEAU OF STANDARDS- 1963-A I

"S 

%

'5Iz~ :

75



PHOTOGRAPH THIS SHEET

LEVEL INVE ORY

-~ASvl No. e LZ -R - 0339
DOCUMENT IDENTIFICATION

DISRIUTIONSTATEMENT A
Approved fox public release;

Distribution Unlimited

DISTRIBUTION STATEMENT

ACCESSION FOR

NTIS GRA&I

DTIC TAB

UNANNOUNCED DTIC
JUSTIFICATION S ELECTE

BYD

DISTRIBUTION I D
AVAILABILITY CODES
DIS AVAIL AND/OR SPECIAL ______________

a, DATE ACCESSIONED

DISTRIBUTION STAMP

SDATE RETURNED

84 07 13 128

DATE RECEIVED IN DTIC REGISTERED OR CERTIFIED NO.

PHOTOGRAPH THIS SHEET AND RETURN TO DTIC-DDAC

DTIC aRM 70A DOCUMENT PROCESSING SHEET PREVIOUS EDITION MAY BE USED UNTIL

.4



* ~ * . . . * - *4- '

~ 4
C) ~ 4

.~..

I

'"I

7. II -



YOUTH ATTITUDE

TRACKING STUDY

Fall 197

A Report Prepared for:3 The Department of Defense

3 Prepared by:

The Public Sector Research Group

of

Market Facts, Inc.
100 South Wacker Drive

Chicago, Illinois 60606

IJob No. J300 February, 1978
0MB #22-R-0339



REPORT DOCUMENTATION PAGE

la REPORT SECURITY CLASSIFICATION lb RESTRICTIVE MARKINGS

Unclassified
2&. SECURITY CLASSIFICATION AUTHORITY 3 DISTRIBUTION IAVAILABILITY OF REPORT

Approved for public release; distribution
2b. DECLASSIFICATION /DOWNGRADING SCH4EDULE i s un Ii mi ted.

4. PERFORMING ORGANIZATION REPORT NUMBER(S) S MONITORING ORGANIZATION REPORT NUMBER(S)

J300 DMDC/MRB/TR-77/ 1 - VOL 2

6a NAME OF PERFORMING ORGANIZATION 6b OFFICE SYMBO 7a. NAME OF MONITORING ORGANIZATION

Market Facts, Inc. (if applcable) Defense Manpower Data Center (DMDC)

6C ADDRESS (City, State, and ZIPCode) 7b. ADDRESS (City, Stare, and ZIP Code)

- 1611 North Kent Street 1600 Wilson Blvd., Suite 400
- Arlington, Virginia 22209 Arlington, Virginia 22209

8a. NAME OF FUNDING/SPONSORING 18b OFFICE SYMBOL 9 PROCUREMENT INSTRUMENT IDENTIFICATION NU IdER

ORGANIZATION Office of (if applicable)

Secretary of Defense j 0SD/MIL/MPFM/A 22-R-0339
&c. ADDRESS (City, State. and ZIP Code) 10 SOURCE OF FUNDING NUMBERS

Pentagon, 2B269 PROGRAM PROJECT TASK WORK tu..T

Washington, D.C. 20301 ELEMENT NO NO NO ACCESSI)0 .

11 TITLE (Include Security ClaSfitication)

Youth Attitude Tracking Study Fall 1977

12 PERSONAL AUTHOR(S)

Principal Investigator: Dr. James T. Heisler
13a TYPE OF REPORT 1I3b TiVE COVERED 114 DATE OF REPORT (Year, Month. Day) 115 'A. C15.T

Technical Report 4oM .o TO I February 1978 170
'6 SUPPLEMENTARY NOTAT:0J

Data tapes and documentation available at DMDC.
_" COSATI CODES IA Si.IRJFCT TER'MS (Continue on reverse of necessary ind identify h )hi. loi n h.r)

FIELD | RO, SuB.GRO, Military/Manpower/Active Force/Recruiting/Market/

.05 609 Research/Non-prior service and Prior service/Male

* 4,~~ Canrfnup.)I i, ' s'e if netceistji .mnd i1.'ntdy ' y VoI~ck numb~er)The Youth Attitude Tracking Study (YATS) is a telephone interview survey in which respon-
dents are selected by random digit dialing. It is a component of the Joint Market Research
Program, contributing to recruiting policy formation and the development of recruiting stra-
tegies. In 1983, YATS underwent a reconfiguration and was renamed YATS IT. Initiated in
1975, it tracks the self-reported attitudes perceptions, and pre-enlistment behavior of non-
military 16 to 21 year olds with respect to future service in the military for both active
and reserve duty. Respondents are categorized into two groups: those with a negative pro-
pensity to enlist in the active military and those with a positive propensity. Negative pro-
pensity individuals stated in the survey that they would definitely or probably not enlist orl
did not indicate. Positive propensity individuals said they would definitely or probably i

enlist. YATS includes advertising awareness, contact with recruiters, and knowledge of the ,
financial incentives for enlisting. YATS also provides time series data about the propensit
of young men and women to enlist in the military. Through the Spring of 1980, males only

,-, ,, ,, " . . .,'. , . .... _ ' ,,. i Unclassified

Lica S nudrini (7nl) QA-SRIQ n mnr

DD FORM 1473, 84 o . .. f.. t.-., *,, SECUIII I Y (IIA S Ih A.' . . . '.

Unclassified

-' • , . , . '. .



Unclassified

. were tracked on a semi-annual basis. Beginning with the Fall 1980 survey, the sample size
- was doubled to include females. Subsequent surveys have been conducted annually and include

cross-sectional samples of both sexes.

YATS 1977 conducted 5520 interviews in the Spring and 5280 in the Fall. The SpringUreport concluded that a greater proportion of young men between the ages of 16 and 21 have
graduated high school and are now working full-time in civilian occupations. It showed two
job attributes that young men perceived as attainable in the service: "teaches you a
valuable trade or skill" and "a career you can be proud of." Perceived unattainable job
attributes were: "good benefits for you and your family," "job you want," and "opportunitypto better your life." Self-reported school enrollment in general dropped according to this
study as did self-reported academic quality. In addition, more than J of the positive pro-
pensity group said they would be more likely to enlist if starting pay were increased by $50.
a month. Only about one sixth of the negative propensity group said they would be more
likely to enlist. The Fall survey found that positive propensity for all four services
declined from the previous year. This is the Fall study.

ji-

,.

UnclassVied -

.%'%



TABLE OF CONTENTS

Page

Introduction 1

Background and Objectives 1

Study Design 4

Contents of the Interiew 7

Questionnaire Change 7

> Analytic Comments 8

Executive Summary 10

Introduction 10

Major Conclusion of the Study 10

National Trends Tn Propensity 11

Differences By Tracking Areas 13

Perceptions of the Services 14

Enlisted Starting Pay 14

Perceived Attitudes of Influencers 15

Advertising Awareness 15

IEducational Benefits (Veterans' Educational
Assistance Program) 16

An Analysis of Three Key Explanatory Variables of

Propensity 16

Active Duty Positive Propensity Respondents Target

Market Profile 18

High School Graduates Who Are Not Attending School 19

Section I - National Trends Fall 1976 vs. Fall 1977 21

1.1 Definition of Propensity 23

1.2 Adjustment in Propensity 23

1.3 Changes in Propensity 25

1.4 Changes in Variables Related to Propensity 30

1.5 Key Demographics 38

'9' -~~ '.~.' %*** ~



'.%

Table of Contents (continued)

Page

Section II - Key Results By Tracking Area 43
9.

t4 '" 2.1 Positive Propensity by Tracking Area 50

2.2 Two Factors Mediating Between Expressed
Propensity and Enlistment 61

2.2.1 Expected Time of Entry Into Military Service 62

2.2.2 Officer Versus Enlisted Entry Expectations 65

2.3 Academic Achievement and Derived Quality Index 68

2.4 Recalled Recruiter Contact 76

2.5 Adequacy of Information Received From the

d Recruiter 79

N 2.6 Other Activities Concerning Enlistment 83

2.7 Knowledge of Monthly Enlisted Starting Pay 86

2.8 Perceived Difficulty of Obtaining A Full
Time Job 90

Section III - Analysis of Target Markets 93

3.1 Probability of Serving 96

3.2 Demographic Variables 98

. 3.3 Importance of Job Attributes 103

3.4 Achievability of Life Goals 108

'.." 3.5 Information Sources, Actions Taken, Recruiter
Contact, Influencers 110

" 3.6 Enlistment Decision Process 115

3.7 Summary Comments on Target Market for
Active Services 117

, 3.8 High School Graduates Not in School 118

-- ', -•- 4 " "-",,.- -"v--" " '" . . " ' .



Table of Contents (continued)

Page

Section IV - Awareness and Knowledge of Military
Information Programs 124

" 4.1 Top-of-Mind Awareness of Specific Services 125

4.2 Advertising Content Recall 129

4.3 Likely Response to Advertisements 138

14.14 Media Habits 140

4.5 Starting Pay 143

4.6 Knowledge of Educational Benefit Programs 149

Appendices 151

Appendix I - Statistical Reliability 153

4 Appendix II - Tracking Area Concept 154

Appendix III- Weighting of Respondents 157

Appendix IV - F Ratios For Analysis of Variance 159

Appendix V - The Questionnaire 160

-C

* .

.,J

Aq

[ %, % ',,., .. ,- .,-....:..4.- -.4. ; :-*, " -.-.- ,.:. : - , - , , ,,..,.,2. "



I ;- ' "i . -, - ." "-". " " "- "" " "'" -" .- I= I -
" 

- ." " . -.
"  

" ' " " " -

Page 1

INTRODUCTION

The rationale for conducting this study as well as the survey design

and objectives are described in the Introduction to the Fall 1977 report.

For the reader's convenience, the following comments are reprinted from
.1

the Fall report. Some references are added to reflect chronological and

", ~survey content changes.

Background and Objectives

There are a number of factors that are related to a young man's

-. decision to enlist in a military service. Factors such as national unem-

ployment and regional cultural environments can have a strong bearing

upon enlistment. Other factors related to enlistment behavior include

youth's general attitudes concerning military service and their awareness

of the opportunities provided by the services. These factors, especially

awareness, are influenced largely by promotion and advertising as well

Vas the many activities of service recruiters. Youths' attitudes and aware-

ness also reflect the impact of various other influencers, such as their

.* :peers, parents and family, teachers, coaches, counselors, and ex-servicemen.

* General attitudes concerning military service can change over

time partially because the potential market of 17 to 21 year old youths

changes every year as new youths enter and older ones leave this age bracket.

The outcome of recruiting efforts can be influenced by altering military

service attributes such as salaries, bonuses, training options, length of

service, and so on. The military services can also directly influence the

i * % 4% ,,, ;;-'.*~ , % V - . ;% %_ V '-- v "', V --.,.' --.._v_. g . . ., " .. I
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'p

propensity to serve through increasing awareness of these attributes and

," by improving attitudes by means of promotion, advertising and recruiter

efforts. Indirectly, improved awareness and attitudes can also be achieved

by improving the awareness and attitudes of the influencers of potential

enlistment prospects.

Beginning in 1971, semi-annual youth surveys have been conducted

each Fall and Spring (excepting Spring, 1975) for the Department of Defense.

These surveys include interviewing a sample of non-prior service 16-21

year old male youths to gain insight into a variety of issues associated

with their attitudes toward employment in general and military service in

particular. This present report provides detailed analyses of the fifth of

a five part survey (Fall 1975, Spring 1976, Fall 1976, Spring 1977 and

Fall 1977), with an examination of some changes between Fall 1976 and Fall

1977.

In order to compete effectively in the youth labor market, the

Department of Defense has a continuing need to obtain current attitudinal

information concerning the nation's youth. The principal purpose of this

survey is to provide the Department and the Services with valid, timely,

and actionable data concerning the youth labor market on a continuing

semi-annual tracking basis. This survey deals with propensity to serve in

* the military; effectiveness of advertising and recruiting efforts; impact

of influencers; importance of military attributes; and characterization of

youths by such factors as their demographics and life goals.

,

-a I
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The information gathered on this and the past four surveys has

three fundamental objectives. The first objective is to gather information

that has common utility for all the military services.

Secondly, twenty-six special recruiting areas were isolated

throughout the country so that special analyses could be performed on each

of them. These areas, referred to as Tracking Areas, comprise one or more

geographic units of each of the services: Recruiting Detachments (Squadrons)

kv (Air Force), District Recruiting Commands (Army), Recruiting Stations

(Marine Corps), and Recruiting Districts (Navy). Each service then can

track the study variables over time within actionable geographic areas

defined by recruiting boundaries of each service.

Thirdly, the study is designed to provide observations over time

so that changes in attitudes and behavior can be detected and appraised.

It is anticipated that controlled experiments might be attempted over

time in the Tracking Areas to test such factors as promotional materials,

recruiting practices, and advertising strategy.

Beginning in January 1978, interviewing will be conducted on a

monthly basis, with similar numbers of interviews being conducted

nearly every day of the year. This change in the mode of data collection

will increase the sensitivity of this study to time an, the occurence of

important environmental events which may effect attitudes. As such, it

will provide the services with an on-going information system, accessible

at any time.

, 1
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Study Design

The survey involved 16- 1 year ol! males whu d, n t ,a'e prior

or current military involvement and who are not boond their eo mdear

of college. In total, % ,250 interviews were ompeted.

The survey employed telephone interviewingz. Rest unimt: were
selected by random digit dialing. Ap rximr ativ. 200 intervieds were ,on-

pleted in each of 26 tracking areas. Thus, lhe sui rIviiu: .Vtatistica.ly

valid samples for each tracking area and a..>w: crnput'iti -tal

estimates.

if'_

In the first two waves of this study (Fall ',07 an, 'r>1, 147'

only 13 tracking areas were studied independently. The 1] ar,,a; -mu-

latively accounted for about 650 of the U.S. "military available." The Uh

tracking areas were selected from a total of 26 by usin - three -riterla,

" a) maximizing the percentage of the potential applicant. ool c,)vered,

b) providing sufficient Feographic dispersion or regional o-vorare, and

c) limiting the number f recruitlng units to three or les- .:er . rv.

The tracking areas included in the first twc waves contain the foil, wing

1 principal cities and/or states:

New York City

Albany/Buffalo

Harrisburg

1 . Washington, D.C.
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* Florida

S'"Alabama/Mississippi/Tennessee

-,Ohio

• $Michigan/Indiana

,,Chicago

* Minnesota/Nebraska/North Dakota/South Dakota

. .. Texas

Southern California/Arizona

Northern California

The remainder of the country was treated as one area and was

referred to as "balance of the country". Approximately 4OO interviews

were conducted in this aggregated area.

In the three most recent waves (Fall 1976, Spring 1977, and Fall

* 1977), the sample was allocated to all 26 tracking areas. In addition to

the above 13 areas, interviews were conducted in these additional tracking

*.** "areas:

Philadelphia

Boston

Pittsburgh

Richmond/North Carolina

* New Orleans

Arkansas

*' . Kentucky

'- *-. * V * * .'-1 - * '* -*.. * *
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Des Moines

Wisconsin

New Mexico/Colorado

Washington/Oregon

Kansas City/Oklahoma

The 26 tracking areas account for 100% of the "military available"

in the continental U.S. .
S.

Detailed tabulations referrpd to in this report are given in five

volumes. Volumes 1 and 2, which constitute most of the analyses, reported in

'. this study, -- ontair. both Fall 1976 and Fall 1977 data for those questions

which were the same in both waves.

Volume 1: By Individual Tracking Area

Volume 2: By Enlistment Propensity Toward Active Duty in the
Air Force, Army, Marine Corps, Navy and Coast Guard

Volume 3: By Schooling Status and Grades in High School

Volume 4: By Age, Race, and Quality Groups

Volume 5: By Enlistment Propensity Toward Reserves and the
National Guard

The interviewing for this wave took place between October 18, 1977

and Novo-mber 27, 1977.

r
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Contents of the Interview

'S. The interview focused on the following areas of information:

(1) Respondent demographics

"S Age

"". Marital status

Racial/ethnic affiliation

Education

Employment

(2) Propensity to enlist in the military

1 (3) Assessment of the importance of Job attributes and their
., 'attainability in the military

(4) Assessment of advertising recall and meaningfulness

0 (5) Magazine readership and TV program preferences

(6) Information seeking activities about enlistment

inolring self, recruiters, and other influencers

(7) Attitudes of certain influencers toward serving in
the military

(8) Nature and outcome of recruiter contact

(9) Knowledge of current military starting pay

(10) The relative effect of a $50 a month pay increase on
-, propensity to enlist in the military

* (11) Knowledge about educational benefits

(12) Life goals and their achievability in the military

Questionnaire Change

The study design permits the inclusion of new elements from time

to time. The current survey has several new features: a question concerning

expectations about working part time to finance an education, questions

" .. . W,, '. . %.% . %, .. - W,'. . - . . . . .,. .. -. -. * -
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about magazine readership and television program type preferences, a question

assessing expected responses to interesting advertisements, and questions

concerning propensity to join the military as a function of several con-

tingencies: combat likely, combat unlikely, working with women doing a

similar job.

Two questions were changed in the Fall 1977 questionnaire.

Positive propensity respondents were asked when they thought they would join

the military service, irrespective of whether they intended to join the

active duty services or Reserve components. Respondents who could not give

an estimate of monthly starting pay were asked to make a guess.

Analytic Comments

In such a large study, many results are likely to appear which are

due solely to chance or sampling variance. In order to minimize the effect

of such spurious findings, this report delineates those results which are

unlikely to be due to chance or sample idiosyncrasies. Specifically, when

the report indicates that a finding is significant, this means that there

is less than a 5% likelihood that such a result would occur solely due to

chance.

The use of stratified sampling in this study necessitates that

respondents be weighted unequally. Accordingly, it is not correct to assess

standard errors by methods which would be appropriate with unweighted data.

When the correct procedures are applied, standard errors average 10 greater

than those obtained by applying the procedures ordinarily used with unweighted

• Ii.
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data. Hence critical t values for statistical c:ignificance were adjusted

-. upwards by 10 percent in tests of significance on the national sample

(see Appendix I).

- Only a minimum sample of telephone numbers has been issued to

interviewers. Additional numbers then are issued in small subsamples until

the correct number of completed interviews is reached. This procedure

provides tight control of the sample and is now standard for the survey.

In response tc requests from the services, the reporting format

for the Fall 1977 wave was changed. Specifically, this report focuses

- more on trend analyses of key data elements. Moreover, the report

has been shortened by eliminating unnecessary repetition in

discussing issues such as job attributes and life goals. Finally, the

report profiles the enlistment-related behavioral and attitudinal characteristics

of high school graduates who are not currently attending school. The services

have expressed particular interest in this sub-group.

; .,

* . . . . . .S .*. *
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[

EXECUTIVE SUMMARY

Introduction

This report is a discussion of the Fall 1977 wave (i.e., Wave V)

S "of the tracking study of youth attitudes toward serving in the armed forces.

A total of 5284 randomly selected males between 16 and 21 years of age were

interviewed by telephone. Approximately 200 interviews were conducted in

each of 26 tracking areas across the continental United States.

Major Conclusion of the Study

This wave of the study provides a 24 month historical perspective

from which the following conclusion is drawn.

-C

- It appears that the negative trend in propensity to enlist has

begun to slow.

In past r.ports, it was suggested that two variables -- full-time

employment and high school graduate/not attending school -- could reasonably

• -explain the observed downward shifts in propensity. It was reasoned that

improvements in the civilian job market may make a military career less

" "attractive to a young man for whom the military may have been the best

opportunity for advancement in a poor economy. In the present survey reported

incidences of full-time employment and high school graduate/not attending

school are unchanged, and the downward trend in propensity appears to be slowing.

.'

-°.

• -, '. ." ." ,•/ ". '"," ,' ." ."-' ,'- -*,.J_,., " ","4... -.. L.L'.,.,.
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-These two demographic variables, therefore, may well be only partial determinants

of propensity. It appears that there are other unidentified factors contribut-

ing to the decline in propensitv that are beyond the range of variables in this

series of studies to date.

. National Trends In Propensity

Propensity to join the armed forces declined somewhat from

Fall 1976 to Fall 1977. While the declines for all the services except

- the Navy are statistically significant,the magnitudes of the declines are

less than those observed in the comparable Fall 1975 to Fall 1976 period.

Voluntary mentions of military enlistment have always paralleled

propensity changes. Voluntary mentions declined by a statistically

significant amount from Fall to Fall. Like the propensity figures

the decrease in these voluntary mentions from Fall 1976 to Fall 1977

, is less than the decrease cbserved in the Fall 1975 to Fall 1976 period.

* .- Hence, the downward trend with respect to enlistment intentions appears

, to be slowing somewhat.

The overall rank order of the active duty services based on

expressed propensity levels has not changed from Fall 1975. The order is

as follows:

j04 Fall' 76-Fall' 77 Percentage

Fall '75 Fall '76 Fall '77 Difference Decline

Air Force 20.14% 17.9% 15.7% -2.2* 12.3%

Navy 19.6% 16.5% 15.5% -1.0 6,1%

Army 18.4% 14.5% 12.7% -1.8* 12.4%

- Marine Corps 14.9% 12.4% 11.0% -1.4* 11.3%

*The differences shown are statistically significant

-....................................... . . . . .
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I..

. Many of the variables that discriminate between positive and

negative propensity to serve in the military did not change from Fall 1976.

- ecalled incidence of any recruiter contact, both recent anI long-term,

- remained steady, as did the incidence of taking the Aned Services aptitude

test and characteristics of employment and education (the proportion of

non-high school graduates not attending school, however, did increase).

On the other hand, recal.led incidence of recruiter contact with

specific services declined for all services cxcept the Army. The degree to which

Li2 respondents reported talking to influential sources about enlistment also

declined. Talking to teachers/counselors, however, did not change.

Fall-to-Fall shifts occurred with respect to life goal achievement.

The military experienced setbacks with regard to perceived job secruity,

recognition and status, helping other people, developing potential and

* working for a better society; but maintained its position relative to

civilian life with respect to the perception of all other life goals:

adventure and excitement, doing challenging work, learning as much as one

can, respect of friends, ability to make own decisions, making a lot of

"- money and personal freedom. In general, the Fall 1977 levels of those life

goal perceptions that have shifted appear to be moving in the direction

Sfavoring civilian life.

During the past year the relative importance attached to various

job attributes remained virtually unchanged. The most important job

0' .°

.<.....................................
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attributes continue to be: teaches you a valuable trade or skill,

provides good benefits for you and your family, e;iwVs you the job you

want and gives you an opportunity to better your life. The least

important attributes continue to be: allows you to see many

different countries of the world,has other men you would like to work with

and trains you for leadership.

Differences By Tracking Areas

There are significant differences in the data across the 26 tracking

areas on all of the variables included in the tracking area analysis.

In the first two waves (Fall, 1975 and Spring, 1976), the markets

where propensity was low for the military were the major metropolitan areas

such as New York City and Chicago. This is also true in the present wave.

Both areas tend to be below average with respect to propensity to serve in the

active duty services. Southern California and Philadelphia are below the

nation with respect to propensity to serve in the Army. Ohio, Minnesota/

Nebraska/North Dakota/South Dakota,and Wisconsin are below the nation with

respect to propensity to join the Marine Corps. Wisconsin falls below the

national averages for all of the active services except the Army.

Propensity for the Reserve components is especially low in New

* York City, Chicago, Michigan/Indiana and Philadelphia.

PCS-.1
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Perceptions of' the Services

A military enlistment is perceived most often as allowing a young

man t: have adverture a.::d excitement and job security. On the other hand,

it is perceived as not permiting young men to enjoy personal freedom, make

their own job-oriented decisions, or earn a lot of money.

Young men value certain job attributes when considering joining

the service. Three of these were perceived as being attainable in the

service. These were "teaches you a valuable trade or skill", "a career

U you can be proud of" and "opportunity to better your life". Valued job

attributes perceived as being hard to attain were "good benefits for you

and your family", and "Job you want".

The individual services were perceived differently. The Air

Force has particular strength with respect to teaching a valuable trade

* or skill, providing a challenging job, enabling the serviceman to improve

himself, and providing the serviceman with a career about which he can be

proud. The Army was associated most often with help in obtaining a college

education. The Marine Corps was associated with training for leadership,

and the Navy was equated with world travel.

Enlisted Starting Pay

S. ."One-half (50. ,) of the sample claimed to have no idea of the level

of monthly enlisted stnr-ting pay. Among those who did give estimates,

the average estimate was $401 which is close to the true value of $397.

However, the averages range from a low of *352 to a high of $453 across

tracking area.

L. ". . . . . . . . . . . . . . . . . . ..



Page 15

Positive propensity men value good starting pay but did not think they

can achieve this in the military. Respondents who initially claimed to have no

idea of the level of starting pay gave somewhat higher estimates of pay than

others, when asked a second time. As in past surveys, those with negative

propensity (in both the group that initially gave estimates and those that

were asked a second time to give an estimate) gave higher pay estimates than did

those with positive propensity to enlist. The data suggest that the lower pay

estimate among positive propensity people might present a recruiting opportunity.

More than one-half (53.9%) of the positive propensity group said they would be

more likely to enlist if starting pay were increased by $50 a month. Among the

negative propensity group, about one-in-six men said they would be more likely

to enlist.

Perceived Attitudes of Influencers

Positive propensity men claimed that their parents are generally

in favor of their joining the service, particularly for the job training

they will receive. Negative propensity men felt that their parents do not

want them to join the military. Loss of status, a desire for their sons

to get a civilian education, fathers' negative experiences with the military

and family separation and danger are the major reasons given why some

parents were perceived as opposing military service. If respondents'

perceptions were accurate, these findings are important since parents are

key influencers in the military recruiting/decision-making process, as

repeatedly established in this series of surveys. These perceptions have

been fairly consistent over time.

Advertising Awarene-3s

Over one-half of the respondents were aware of advertising for

specific services. About one-half of these same individuals could not
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I n Analysis YThree Key Explanatory Variabltr:; o)f Propensity
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-us to test six important hypotheses, with re:;ptect to prope!Isi ty. 7he
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hypotheses pertain to the total set of data cl ected lirn ,, the Last two,

years and focus on three important v:ir ihles: .,rvs's, tcki:Ig areas,

and time. These hypotheses we re:

1. Are the s,rvices equal with respect to propensity?

2. Are the 26 tracking areas equal with respect to propensity?

3. Are the five waves of surveys equal with respect to propensity?

4. Have the services exhibited different patterns with respect

to propensity over the five waves?

5. Have the services exhibited differc.nt patterns with respect

to propens ity across the 26 trackirng areas?

6. Have the "6 tracking areas exhibited different patterns over

the five waves?

An analysis ,f variance was conducted to test these hypotheses.

This analysis revealed that enlistment propensity differs significantly as

follows: (1) amonf services, (2) across tracking areas, and (3) from wave-

to-wave (Hypotheses #1-3). However, time-related changes in propensity are

not unique to any of the services, but are general in nature (Hypothesis #).4

While the individual services show some unique :;trengths and weaknesses

across tracking areas, and while there are s.m(, unique time-related changes

within tracking areas, there is no well-defined pictur. f what is

occuring with respect to propensity to join the services at thQ tracking

area level (Hypotheses #5- #6).
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Activt- P uty P s.i tive P er~ ~ -~ ~ i t2 sf

As in previous waves tis I -L "' ' ''
!a

candidate for acti\' mi itary so 'vi
",
> can 1, i Ai'i.. ir trat to his

lw prepensity peers, as.

Younger

.!,'-ore 1 ikely to 1e nan-,.ite

*-More likely to be unempl.iyed and 1( king for work

* Less elucated

- -Havin f- a less educated father

Having lower vrilues on the Quality Index

" Considering all of the job attributes to be important when

considering Joining the service

" Feeling the military is relatively more likely to enable

him to achieve most of his life goals

*.Underestimating the level of starting pay

More motivated to enlist should pay be inoreased by 50 a month

* Having had more recent recruiter contact

m. .."
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* Having sought information on a military career by mail

or by phone

Having taken a military aptitude test

11avin., discus.'ed entering the military with parents or

fr tnds

Feeling relatives support his joining the service

Havint- positive propensity for more than one service

Differences between positive and negative propensity groups with

respect to demographics, perceived importance of job attributes and life

goal perceptions appear to be general and not service specific. Thus it

appears that all servic, may draw upon pools of positive propensity young

men with fairly similar demographic profiles and similar perceptions of job

attributes and life goals, and that these young men differ in a consistent

fashion from negative propensity men.

High School Graduates Who Are Not Attending School

Individuals wh, have graduated high school and are not currently

attendingT school repre: nt a particularly attract!wye rarket to the s;ervices.

Thes- young men can be lescribt,] in contrast to the overall average, as

Tess I ikely to be unemployed and

looking for wrrk.

Below average witn respect to propensty t join the mlitary.

Abov average, however, with res',pect to having beon tested

for r ilitary .Crvi(,e.

Al,. v, averare with resnpect to ioio(hn,'e ,)f rorrliiter contaot.

.4

*( -.- -. ;- . . -.. .. . .. * - .. . .- - . .- . . . . .•- .- . -. .. .



Average uith respect to perceivoed a~i.-1i(,- -f recriiiter

information.

* Below average, however, with respect tJ eel ing more

*favor~ible about enlisting after talkilnfr to rocruiters.

*Averag-e with respect to perceived attitucier- of influencers

and patrental discussions about enlistment.

* Average with respect to service advertis-Ing recall.

* Average with respect to importance attaclied to job attributes

and achievability of life goals.
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SECTION I

NATIONAL TRENDS

FALL .1976 vs. FALL 1977
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SECTION I

National Trends - Fall 1976 to Fall 1977
4

Throughout this investigation the principal measure has been

enlistment propensity (i.e., the rated likelihood of serving on active

duty in each military service). This analysis begins with an examination

of changes in propensity and then those variables that are related to

enlistment propensity. The primary time frame for analysis is Fall 1976

to Fall 1977. However, Fall 1975 (Wave I) data also are shown in order

to provide a complete historical presentation of the findings. Given this

full two year Fall-to-Fall time frame, seasonal effects are eliminated and

observed changes can be viewed as indicative of underlying trends.

The data reported in this section represent weighted total U.S. data

JU obtained from twenty-six (26) tracking areas. Thirteen (13) of these are

the same as those used in th,! Fall 1975 wave of this investigation. The

"J balance are thirteen (13) tracking areas which in the Fall 1975 wave were

aggregated into one group and labeled as "balance of the country". These

thirteen (13) new tracking areas were first defined in the Fall 1976 wave.

The sampling is described in detail in Appendix II.

I I S . . . . . ..°
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1.1 Definition of Propensity

As an attitudinal measure, propensity summarizes the degree to which

young men are predisposed to joining the military. Propensity was operationally

defined as follows. Respondents were asked how likely they would be to serve

in the military in the next few years. The question was repeated for each of

the main active duty services plus the National Guard, Rcscrvca, and Coast

Guard. A h-point scale of likelihood was used. Respondents were classified

into either positive propensity or negative propensity based on answering the

question as follows:

Definitely Positive Propensity Group
Probably

Probably not

Definitely not-* Negative Propensity Group

No answer

1.2 Adjustment in Propensity

In the interest of broadening the ability of the Tracking Study to assess

advertising effectiveness, an item measuring "top-of-mind" awareness of the

military services was introduced into the study in the Spring 1977 survey.

For a measure of this type of awareness to be useful, it must be taken before

any military services are mentioned by name by the interviewer. Accordingly,

the "top-of-mind" awareness question was asked early in the interview (Qu. ha)
'."P

_- ' .

- 6* . _. ' .. , ' - '.' _ , -. : " ""_,_- ' -..,, .- , '- _ ,' .. . ,. ' , . . , . . . . . . . . . ,,,.,
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following a question of near-term occupational plans (Qu. 3i) and just prior

to asking propensity toward the individual services (Qu. 5a).

*.-"-. The introduction of this awareness measure inflated the level of

reported propensity in the Spring 1977 survey. In order that the data be

comparable to those of previous waves, an adjustment was made to the earlier

propensity rates (i.e., they were increased by 4.7% points). This adjustment

was based on the statistical relationship between spontaneously mentioned

plans for a military career (Qu. 3i) and propensity (Qu. 5a). The details

of this adjustment were explained in detail in Appendix IV of the Spring 1977

4 ~survey report.

In order to empirically assess the effect of the "top-of-mind"

awareness question, a split-sample procedure was used in the Fall 1977 survey

with respect to this question. Specifically, 274 respondents were not askedU
the "top-of-mind" awareness question. The 95% confidence interval of the

.• "effect of the awareness question on measured propensity across the four

active duty services included the 4.7% point correction factor, derived in

the Spring 1977 survey. Hence, this empirical test supports continued use

of that correction factor.

!.

.1
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].3 Changes in Propensity: Fall 1976 to Fall 1977

Positive propensity for all four services declined from Fall 1976.

From a statistical standpoint, the declines for the Air Force, Army and

Marine Corps are significant. The findings are graphed in Figu-e 1.1. The Air

Force had the largest drop in positive propensity (-2.2% points which represents

a 12.3% Fall-to-Fall decline) followed by Army (-1.8% points which represents

a 12.4% Fall-to-Fall decline). The Marine Corps had a decline of 1.4%

points, a 11.3% Fall-to-Fall loss. Propensity for the Navy decreased 1.0%

point (a 6.1% Fall-to-Fall change). This decrease, however, is

-- Si not statistically significant.

Since Fall 1975, positive propensity for each of the services has

• . declined, on the average, 4.6% points. As a percentage of Fall 1975

propensity figures, the Army has had the largest loss (-31%) followed by

the Marine Corps (-260,), the Air Force (-23%) and the Navy (-21%) over the

past two years. The declines in propensity from Fall 1976 to Fall 1977,

however, are less than those observed in the corparable Fall 1975 to Fall

1976 period. Hence, the negative decline in pr, pensity appears to be slowing.

With respect to changes in propensity for each service observed across time,

all four services have shown similar patterns of decl ,ne. This is confirmed

by an analysis of variance of the propensity data, which is discussed in Section II

The index of pro-military attitude has been another measure of

propensity for enlistment. This index is derived from asking respondents

what they think they might be doing during the next few years. The index

is a net measure of all unaided mentions of military service. The index,



FIGURE 1.1

44 POSITIVE PROPENSITY TO SERVE IN SPECIFIC SERVICES

Fall '76-'77 Statisticall.

AIR FORCE Change Significant

Fall '75204

Fall '76 17.9%

-2.2 yes

Fall '77 ------------ 15. 7%

ARMY

hFall '75

SFall '76
-1.8 yes

Fall '77 96

-i Fall '75 *flflflflflflflflflf16l.459%

IIIF -1.4 yes

Fall '77 Eh00dEol.0
Roo 1.5

Sore:Qesin a
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FIGURE 1.2

VOLUNTARY MENTIONS OF MILITARY SERVICE

AMONG PLANS FOR THE NEXT FEW YEARS

'Fall 1976-Fall 1977 Statistically
Change Significant

Fall '75 8.9%

'4..

--:
., 

Fall '76

-. 7 no

Fall '77 5.5%

Source: Question 3i.

.4;

S o '
. . , . - - . .V. . . . ° .
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S illustrated in Figure 1.2, appears to have declined from Fall 1916 (6.2r to

5.5%). This conclusion is not certain, however, since the decline is not

.- statistically significant. In all five waves, this index

has paralleled fluctuations in positive propensity toward each of the four

services. Like the propensity figures, the decrease in this index from

Fall 1976 to Fall 1977 is less than the decrease observed in the Fall 1975
46

to 1976 period.

" .Table 1.1 reviews the positive propensity figures for the four

services recorded in each of the five waves of this investigation. Unaided

mention of joining the military (pro-military index) also is shown for

each wave.

• <On both measures there is a definite downward trend over the five

waves with respect to intention to join the service. However, this trend

appears to be slowing down in terms of the magnitude and percent of decline.

Af Moreover, there is a noticeable seasonality effect, that is, fewer people

-j

.- n t e S r n h n i h a l e p e s nAt n i n t u ~ e a m l t r a e r

1

- .. 
, . ,-.'- . -. ,. ' -. - '/ .. ,.9. .. . . . ,
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TABLE 1 1

POSITIVE PROPENSITY TO SERVE IN SPECIFIC SERVICES
AND UNAIDED MENTION OF PLANS TO ENTER THE MILITARY

I Fall Spring Fall Spring Fall
'75* 176* '76* '77 '77

Air Force 20.4 17.5 17.9 15.7 15.7

Army 18.4 13.1 14.5 11.8 12.7

Marine Corps 14.9 11.8 12.4 10.7 11.0

Navy 19.6 16.4 16.5 15.2 15.5

Unaided Mention of
Plans To Enter Military
(Pro-Military Index) 8.9 5.7 6.2 4.5 5.5

* Base (All Respondents) (3176) (3001) (5475) (5520) (5284)

Propensity rates for the first three waves have been adjusted
upwards 4.7% points for comparability with Spring '77 and Fall'77
on the basis of the relationship between the pro-military index
and propensity (see Appendix IV of the Spring 1977 report for the
detailed adjustment procedure.)

%.w
t1-V

5%t

"" ".. . , , . .. . . '- .'.5. " . . " ': .. "• ,''- ' ... - . -- ' ... ., ".'. , "-'v
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. I1.4 Changes in Variable.; Related to Propensity

There are a number of variables that have historically discriminated

between positive and negative propensity groups. These variables arid their

I Fall 1976 to Fall 1977 changes are presented in Table 1.2. The following

conclusions can be drawn:

1. Recalled recruiter contact with any service (within the past

six month; and longer) was stable from Fall 1976 to Fall 1977.

Among youth who reported having contact, however, the

* recalled incidence of specific contact with recruiters from the Air

Force, Marine Corps and Navy, however, did decline.

2. The incidence (f talking to influential people about

enlistment declined. Talking to teachers/counsflers, however,

did not change.

. 3. The incidence of taking a military-sponsored aptitude

test in high school did not change significantly from

Fall to Fall.

h. As of FalL 1977,respondents viewed military life as better

enabling achiev'ment of the f ,llowing life goals: adventure

and excitcment, Job security, doing challenging work,

recogniticn and status, learning as much as one can and

U L helping other people.

-
.-. .- .' .-... " - " • .".. **" * " *% .q-*.','* N,'-- , " - -'' ''. "-- -' ; -- ¢ " " " -" -." " '" " %.'
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TABLE 1. 2

CHANGES IN VARIABLES RELATED TO PROPENSITY

Fall
Fall Fall Fall '76-'77 Statistically
'75 '76 '77 Change Significant

Recruiter Contact
(Qu. 8a & 9a)

Past 5-6 months -

any service 24.7 24.9 26.0 +1.1 No

Ever - any service 49.2 49.9 50.0 +.i No

Recruiter Contact with

(Qu. 9b)

Air Force 14.4 15.5 13.5 -2.0 Yes

Army 25.3 24.3 23.5 -.8 No

Marine Corps 14.7 14.9 13.0 -1.9 Yes

Navy 17.1 17.5 15.4 -2.1 Yes

Talked About Enlistment
With (Qu. 8c)

Friends with military

experience 39.7 40.9 37.4 -3.5 Yes

Parents 37.4 36.9 32.5 -4.4 Yes

Teachers/Counselors 12.0 11.6 12.0 +.4 No

Girl Friend/Wife 19.5 18.8 16.0 -2.8 Yes

Aptitude Test in
High School By

4 Armed Forces (Qu. 8c) 19.8 18.1 18.3 +.2 No

Base (3176) (5475) (5284)

... .
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TABLE 1. 2
(continued)

- Fall
Fall Fall Fall '76-'77 Statistically
'75 '76 '77 Change Significant

Life Goal Achievement
Civilian Advantage Over
Military (Qu. 11) (Averages)

Adventure and Excitement 2.54 2.34 2.39 +.05 No

U Job Security 2.53 2.37 2.56 +.19 Yes

Doing Challenging Work 2.78 2.79 2.80 +.01 No

Recognition and Status 2.85 2.77 2.86 +.09 Yes

Learning As Much As
One Can 3.00 2.92 2.94 +.02 No

Helping Other People 3.02 2.87 2.95 +.08 Yes

Developing Potential 3.00 2.93 3.02 +.09 YesU
Working for a Better

Society 3.06 2.95 3.03 +.08 Yes

Respect of Friends 3.15 3.02 3.06 +.04 No

Ability to Make Own

% Decisions 3.85 3.89 3.88 -.01 No

Making a Lot of Money 3.83 3.92 3.94 +.02 No

Personal Freedom 4.04 4.12 4.14 +.02 No

Base (3176) (5475) (5284)

Scale Value:

& 1 +1 = Military - much more likely

+2 = Military - somewhat more likely

+3 = Either military or civilian

+4 = Civilian - somewhat more likely

,.i +5 = Civilian - much more likely

4 . . . - . %
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TABLE 1.2
(continued)

Fall
Fall Fall '76-'77 Statistically
'76 '77 Change Significant

Relative Importance of Job
Attributes (Qu. 6a) (Averages)* +

Teaches you a valuable
trade or skill 2.05 2.07 +.02 No

Provides good benefits
for you and your family 2.05 2.07 +.02 No

Gives you the job you want 2.15 2.16 +.01 No

Gives you an opportunity
to better your life 2.20 2.20 - No

. Pays well to start 2.31 2.23 -.08 Yes

Gives you a job which is
challenging 2.31 2.29 -.02 No

Is a career you can be
proud of 2.35 2.33 -.02 No

Helps you get a college

education while you serve 2.32 2.42 +.10 Yes

Trains you for leadership 2.53 2.55 +.02 No

Has other men you would like
to work with 2.74 2.76 +.02 No

Allows you to see many
different countries of
the world 2.88 2.82 -.06 Yes

Base (5475) (5284)

* A smaller value means qreater perceived importance

+ These data were not measured in a comparable form in Fall 1975.

Hence, Fall 1975 data are not shown.
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t' ,

TABLE 1.2 +

(continued)

Fall
Fall Fall '76-'77 Statistically
'76 '77 Change Significant

% %%

Attainability of Job Attributes
In the Military (Qu. 6b)
(% Saying "Yes") +

Allows you to see many
different countries of
the world 90.0 90.3 +.3 No

Teaches you a valuable
trade or skill 89.9 88.1 -1.8 Yes

Helps you get a college
education (while you serve) 83.5 82.8 -.7 No

Is a career you can be
proud of 84.3 82.4 -1.9 Yes

Gives you a job which is
challenging 84.1 82.1 -2.0 Yes

-, Trains you for leadership 84.3 81.9 -2.4 Yes

Gives you an opportunity to
better your life 80.9 79.7 -1.2 No

Provides good benefits

- for you and your family 79.6 79.7 +.l No

- Has other men you would
like to work with 73.6 73.2 -.4 No

Gives you the job you want 71.2 70.0 -1.2 No

Pays well to start 62.6 62.8 +.2 No

Perceived Attitudes of Parents
Toward Joining the Military

(Qu. 12a)+

-. Father in favor 30.9 30.1 -.8 No

* ' Mother in favor 21.7 22.4 +.7 No

Base (5475) (5284)

+ These data were not measured in a comparable form in Fall 1975.
4 Hence, Fall 1975 data are not shown.

%. %.
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During the past year the military lost ground relative

to civilian life with regard to five life goal perceptions:

job security, recognition and status, helping other people

developing potential and working for a better society. The

military maintained its perceived position relative to

4. civilian life on the remaining life goal attributes. In

general, the Fall 1977 levels of those life goal perceptions

that have shifted appear to be returning upward to Fall 1975

levels which are in the direction favoring civilian life.

The pursuit of a career, whether civilian or military, involves

the consideration of numerous factors. One aspect of this

decision-making process is whether certain life goals can be

more readily achieved in the military or in civilian life.
S.°

Hence, this set of questions has been an important measure in

this study.

A.%

N

:4I
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5. The relative importances attached to various jr: attributes

remained virtually unchanged. The most importau:t job

attribute,; continue to be these: teaches you a valuable

trade or skill, provides good benefits for you .nd your

family, gives you the Job you want and gives yoli an

opportunity to better your life. At the same time, the

least important job attributes continue to be these:

allows you to see many different countries of the world, has

other men you would like to work with and trains you for

leadership.

-J

The stated importance of three attributes did shift

significantly. Pays well to start and allows you to see

many different countries increased in terms of their

stated importance. Helps you get a college education

while you serve decreased in terms of its stated importance.

4. 6. As in the past, the young men in the sample generally

felt that every job attribute can be found in the military.

The data range from 90 percent of all respondents who

felt that the military allows you to see many different

countries of the world to 63 percent of the respondents

who believed that the military pays well to start.

The proportion of young men who believed that these job

2 i
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attributes can be attained in the military remained, for

the most part, unchanged from Fall to Fall. There were

significant declines, however, with respect to four

attributes: teaches you a valuable trade or skill, is

a career you can be proud of, gives you a job which is

challenging and trains you for leadership.

7. The percentage of respondents who perceive their

parents to be in favor of their joining the military

did not change from Fall to Fall.

-,-s:'
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3 1.5 Key Demographics

Tables 1.3-1.5 profile the key demographics of the Fall 1976

and Fall 1977 samples. Fall 1975 data also are shown in order to provide

*a complete historical perspective. The following conclusions can be

drawn from these tables:

1. Both the Fall 1976 and Fall 1977 samples are identical

with respect to age and race. As in previous waves,

the data weighting procedure, explained in Appendix III,

eliminates any sampling differences on these two

variables by balancing the results of each wave to

known "military available" statistics.

2. Both Fall samples are identical with respect to their

I employment status and with respect to those not employed

and either looking or not looking for a job.

3. The percentage of respondents currently attending school

%J remained unchanged from Fall to Fall. This is true

of reported high school, vocational school and college

attendance. Moreover, the percentage of young men who

have graduated from high school did not change from Fall

1976 to Fall 1977. However, the percentage of young men

.? ~who reported that they are not currently attending school

and have not graduated from high school increased during

the past year.

.,
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TABLE 1. 3

AGE AND RACE

Fall '75 Fall '76 Fall '77

Age

16 18.5 18.5 18.6

17 18.4 18.5 18.5

18 18.0 17.5 17.5

19 16.6 16.7 16.6

".4. 20 15.3 14.8 14.8

21 13.3 14.0 14.0

04,' Race

White 86.3 85.3 85.3

Non-White 12.8 13.4 13.4

Refused .9 1.3 1.3

Base (All Respondents) (3176) (5475) (5284)

.

. .
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TABLE 1.4

EMPLOYMENT STATUS

Fall
Fall Fall Fall '76-'77 Statistically
'75 '76 '77 Change Significant
% % % %

Employed (Qu. 3f, 3g) 57.0 61.0 62.1 +1.1 No

Full-time 31.3 35.2 35.9 +.7 No

Part-time 25.7 25.7 26.1 +.4 No

Not Employed (Qu. 3h) 42.9 38.9 37.9 -1.0 No

Looking for a job 26.0 21.5 20.9 -.6 No

Not looking 16.9 16.9 16.6 -.3 No

Not specified - .5 .4 -.1 No

Base (All Respondents) (3176) (5475) (5284)

S
TABLE 1.5

SCHOOLING STATUS

Attending School (Qu. 3c) 58.4 56.9 56.7 -.2 No

In high school 40.3 39.2 40.7 +1.5 No
In vocational school 2.8 1.6 2.0 -.4 No

In college 14.9 14.9 13.5 -1.4 No

Not specified .5 1.2 .5 -.7 No

Not Attending School
(Qu. 3d) 41.6 43.1 43.3 +.2 No

High school graduate 31.6 34.2 32.7 -1.5 No

Not high school
graduate 10.0 8.8 10.5 +1.7 Yes

Quality Index (Mean) 6.43 6.36 6.38 +.02 No

Base (All Respondents) (3176) (5475) (5284)

,, , 1¢; :~~~~~~~~.... .. j ... '......'.,.. .. '.....-.....
.
: "..","..... .... ".. .". . . ,_...
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4. As an additional means of demographically profiling

the sample, a quality index is computed for each

respondent. This index is a composite measure based on

self-reported grades, number of math courses taken

and passed in high school, and the science courses

covering electricity and/or electronics taken and

successfully passed in high school. The index ranges

from a low score of I to a high score of 10. Table 1.6

explains the derivation of the quality index.

TABLE 1.6

(Number of Math Courses (Science Courses in
(High School Grades) in High School) High School)

Value Value Value

A's & B's 3 None 1 Yes 2

B's & C's 2 One 2 No, not

specified
C's & Below 1 Two 3

Not Specified 0 Three 4

Four 5

Not Specified 0

V. Respondent quality remained unchanged from Fall 1976

to Fall 1977.

:.-............
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3 IIn past reports, it was suggested that two variables -- full-time

employment and high school graduate/not attending school -- could reasonably

explain the observed downward shifts in propensity. It was reasoned that

OR improvements in the civilian job market make a military career less

• "attractive to a young man for whom the military may have been the best

" opportunity for advancement in a poor economy. In the present survey full-

time employment and high school graduate/not attending school are unchanged,

S-2 and the downward trend in propensity appears to be slowing. The two

demographic variables, therefore, may well be only partial determinants of

*m propensity. As a result, it appears that there are other unidentified

factors contributing to the decline in propensity that are beyond the scope

of this study.

C -

* 4
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SECTION II

KEY RESULTS BY TRACKING AREA
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SECTION II

Performance Differences By Tracking Areas

The interviewing was conducted in 26 defined geographical areas

referred to as tracking areas. The tracking area approach localizes the

information derived from this investigation and thereby makes it possible

for the individual service recruiting commands to receive feedback with

respect to their performance within specific geographic areas.

S
In the first two waves of this study, the data were collected and

*. reported in terms of 13 geographical areas and the balance of the country.

Beginning with the Fall 1976 wave, the balance of the country was divided

into 13 additional tracking areas, creating 26 tracking areas in total.

This section is a discussion of key results by the 26 tracking

areas. In previous reports the data have been examined from two perspectives.

The first perspective looked at whether data from individual tracking areas differ

. specifically from national levels. The second focused on year-to-year

changes within the original 13 tracking areas relative to corresponding

year-to-year national changes. This second perspective was an attempt to

determine whether observed changes within these individual tracking areas

were unique to the tracking areas or merely a reflection of a national

occurence.

In noting tracking area differences from national levels as well

as year-to-year changes within tracking areas, we must be iware of the large

V.. ~ ~ * %
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number of statistical tests being conducted. While some year-to-year

changes have been observed within tracking areas across various measures,

the incidence of these has been close to the level of chance (i.e., 5%

of the tests are significant at the 95% confidence level).

In an attempt to better understand the tracking area differences

in the data, two sets of tracking area data were submitted to a factorial

analysis of variance. The completion of the Fall 1977 survey provides sufficient

time-series data to make this form of analysis possible. The two sets of data were

enlistment propensity measures and the perceived adequacy of recruiter information.

The first was chosen because it is the principal measure in the study. The

second set was chosen because the information provided by recruiters is

controllable by the services and, therefore, the measure of perceived

adequacy represents important feedback to the services.

As a statistical method, factorial analysis of variance enables

us to critically analyze the independent and interactive effects of two

or more explanatory variables on a dependent variable. There are three

principal explanatory variables in this study. They are time (conceptualized

in terms of five waves of interviewing), the irdividu.al srvices, and the

26 tracking areas. The dependent variables, f'u-r )rf. )I this analysis,

are enlistment propensity ani perceived adeiu-y.:rr , infrmation.

The basic analytical question is whether .brv, i.. :n these two

dependent measures can be attributed t( -iigf. .r.,, J, tracking

areas or some combinations of these three ex:



With respect +o en] tntmu' 'r' . -

.* were tested. These were:

1. Are the services equa. wit.... '..

2. Are the 26 tracking areas equal -.1 h r "c' r'pensity?

3. Are the five waves of surveys equs7 wi- e :c tcr ircpensity?

-h. Have the services exhibited differenr T %ur& with respect

to propensity )ver the five waves?

5. Have the services- exhibited different it wilth respect

to propensity across the 26 tracking areas;?

6. Have the 26 tracking areas exhibited dif:"eet a:terns

- over the five waves?

:e,

3
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The analysis of enlistment propensity data reveLleJ results

which are illustrated below.(See Appendix TV for F rat!').

Statistically
Independent Variable Signific-ant

Service Iii -h y significant

Time Highly significant

Tracking Areas Highly significant

Service X Time interaction No

Service X Tracking Area interaction Marg74inally significant

Time X Tracking Area interaction Marginally significant

The analysis reveals that differences in enlistment propensity

differ significantly as follows: (1) among services, (2) from wave-to-

wave, and (3) across tracking areas (Hypotheses #1-#3). Th, active

duty services differ significantly with respect to propensity irrespective

of time or tracking area. For example, average propensity levels for the

Air Force and the Navy have been consistently higher than those for the

Army and Marine Corps. Propensity to enlist, irrespective of service or

. tracking area, has shifted significantly over time. The largest shift in

average propensity to join the military was from Fall 1975 to Spring 1976.

The next largest shift was from Fall 1976 to Spring 19(7. Finally, during

the two-year period in which this study has been conducted the southern

* tracking areas consistently have had higher average propensity levels than

other areas. On the other hand,propensity has been below average throughout

much of the northeastern and midwestern areas of the cuntry.

.-
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The lack of statistical significance with respect to the interaction

-,. of the individual services and time indicates that the time-related changes

in the measure are not -inique to any of the services hut are -eneral in
U
* -. rture (Hypothesis #4). The marginal significance of both th service-by-

tracking area and time-by-tracking area interactions suggests the following

(Hypotheses #5-#6). While the individual services show some unique strengths

and weaknesses across tracking areas, and while there are seie unique time-

related changes within tracking areas, the level of significance in both

cases is so marginal that it would be misleading, from an action standpoint,

to single these out.

The analysis of variance of the propensity data has implicaticns

for reporting the data. The following discussions of variations in

S-enlistment propensity appear to be valid:

Differences across services

* .. Differences across time (viewed in terms of time-related

changes in the national levels).

Differences among tracking areas (viewed in terms of" those

that are above or below the U.S. average)

.. Hence, year-to-year changes within tracking areas, reportec in previous

surveys, have been deleted.

A similar analysis or variance was undertaker withl respect to

PA perceived ade-quacy of recruiter information. "'lin i:;, th e rar 2ix

hypotheses tested with respect to propensity wt., : ". 1.5: 'tidA Vs

V.. . . . . . . . . . . . . ..%. .
,. , , . .. , , ,. , . -. . . , ,. . -. . , .. . , .. , ,. - . ..- . , - - . . • . . -. : . .
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revealed that this measure differs significantly (1) among services and

.- '.. (2) from wave to wave. There are no significant differences in this measure

across tracking areas nor are there any significant interactions among

services, time and tracking areas with respect to this measure (see Appendix
:--

IV for F ratio.).

Tables 2.1 to 2.13 summarize the key tracking area data. Interpre-

tation of these tables has been facilitated by the following system of notation:

Percentages that are significantly different from the U.S.

average for a particular service are

* CIRCLED if the entry is lower than the U.S. average

BOXED if the entry is higher than the U.S. average

Propensity to Serve

The key measure in this study is propensity to ser've in the Armed

Forces. As in past reports, the reader is cautioned against making any

"- absolute interpretations of the propensity data. The propensity measure is

an index of likelihood of entering military service. Accordingly, the

propensity data should be interpreted in a relative sense (e.g., the

identification of "high" versus "low" tracking areas). There are various

' factors such as time of entry, enlisted man versus officer status, and the

rates of mental and physical qualification that enter into any attempt to

forecast accessions.

:.: - . . . . . .. . . ... .. 4 . .- . . . . . . . . . .. . ... . .. .... .
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2*

2.1 Positive Propensity by Tracking Area

Figures 2.1 - 2.7 graphically present the propensity data for

active duty services as well as the National Guard, Reserves and Coast Guard.

S " " The overall rank order of the active duty services based on

- expressed propensity levels has remained consistent across all five waves

of this study. Once again, the Air Force is highest (15.7%), followed

closely by the Navy (15.5%). The Army (12.7%) is third and the Marine Corps

* (11.0%) fourth.

-J

• ".' The propensity to serve in the Reserves is 15.7% and for the

- National Guard the figure is 16.1%. Respondents who expressed positive

propensity to serve in the Reserve Components also were asked which branches

: . *-" of the Reserves and National Guard they would choose. The data are presented

in the tabulations: Volume 2, Pages 24 and 26; and Volume 5, Pages 24 and 26.

P
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Table 2.1 summarizes the propensity data for each of the services

within each of the 26 tracking areas. Relative to national averages, the

following exceptions occur:

1. The propensity to serve in the Air Force is below the U.S.

average of 15.7% in one tracking area: New York City

(6.8%). Three tracking areas -- Texas (2L.0%), South Carolina/

Georgia (23.4%), and New Mexico/Colorado (21.65) are above the

national average.

2. The propensity to serve in the Army is below the U.S. average

of 12.7 percent in these tracking areas: New York City (6.5%),

-Chicago (7.4%), Southern California (8.6%) and Philadelphia

(7.2%). South Carolina/Georgia (20.2%), New Orleans (18.1%),

, -and Kentucky (18.2%) are above this U.S. average.

S
3. The overall propensity to serve in the Marine Corps is 11.0

percent. Seven tracking areas deviate from this average. New

York City (6.1%), Ohio (6.4%), Chicago (6.7%), Minne-sota/Nebraska;

North Dakota/South Dakota (7.2%), and Wisconsin (6.55) are

below the national average. South Carolina/Georgia (20.8%) and

-.." Kentucky (18.7%) are above this U.S. average.

4. Six tracking areas deviate from the Navy's national average of

15.5 percent. These are New York City (7.4%) and Chicago (8.1%)

which fall below the national average and Florida (21.6%)

Boston (24.5%), South Carolina/GeorgIa (2?.3), and New Mexicoi

Colorado (22.5%) which are significantly above the IT.S. average.

".~.. :,. .z,.,-.., ,.'.....-.................. .. .. '... - '-......-.. .... "..... .... .......
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5. The National Guard with a tctal U.S. average of 16.1 percent

is signifiv-antly below average in New York City (3.6%),

Michigan/Indiana (10.2%), Chicago (6.);5), and Philadelphia

(9.A%). Aabama/Mississippi/Tennessee (2.7%), B)ston (26.47%),

and Des Moines (22.3%) are all above the C.S. average.

6. The propensity to serve in the Reserves is 15.7 prcent. New

York City (5.2%), is below average. South Carolina/Georgia (24.1%)

is above the U.S. average.

7. The propensity to serve in the Coast Guard is relatively low

in New York City (4.8%), Chicago (6.1%), and Minnesota/Nebraska/

North Dakota/South Dakota (7.7%). The propensity to serve in

the Coast Guard is relatively high in Florida (18.9%) and

Boston (19.1%).

These data indicate that two tracking areas are relatively weak

with respect to propensi ty to join any of the military services. These

areas are New York City and Chicago. On the other hand, the mil tary tends

to have particular appeal in southern tracking areas, as well as in Boston

and New Mexico/Colorado. These observed differences ariong tracking areas,

discussed at the beginning of this section, can be the result of such factors

as demographics, economics, and military recruiting efforts. Variables that

are believed to influence propensity are examined in detail in Section III.

i.[ 2.2 Two Factors Mediating Between Exjressed Proai._ nd Enlistment

Two important mediating fact-,rs between expressed !>,pensity to,

serve in the military and actual nlistment are expeted ti, . f entry aind

whether the younr man wi I1 enter as an en] isted nan or as an officer. Both

factors add further meaninr, to the propen: sity meausure. A disc sinni enf

these two factors follow:'.
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2.2.1 Expected Time of Entry Into Military Service

In past surveys, positive propensity respondents were asked to

indicate when they expected to enter (1) the active duty services and (2)

the Reserve components. In the Fall 1977 survey, positive propensity

respondents were asked only to indicate when they expected to join the
4.,

military service.

The percentage of positive propensity men who said they will

Lenter either the active duty services or Reserve components within the

near future (within two years) is 31.9%. Three tracking areas are

above the U.S. average with respect to enlisting in the military within

the next two years. These are New York City, Florida, and Washington/

Oregon. On the other hand, Harrisburg, Texas, Pittsburg, Richmond/North

. ,Carolina, and New Orleans fall below the U.S. average.

Ohio, Chicago, and New Mexico/Colorado have an above-average

percent of positive propensity youth who expressed long-term expectations,

(i.e., two or more years) with respect tc joining the military. The proportion

of positive propensity youth who do not know when they will enlist is below

average in Washington, D.C., Ohio,Chicago, Minnesota/Nebraska/North Dakota/

* South Dakota, New Mexico/Colorado, and Washington/Oreaon and above nvprRge

in Texas and Southern California

-.

I2

* .
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As stated in past reports of this study, any attempts to forecast

.. rates of accession must consider several factors. These are regional

differences that occur for both positive and negative propensity, expected

time of entry, and mental and physical disqualification rates.

2.2.2 Officer Versus Enlisted Entry Expectations

Table 2.3 shows the data for officer versus enlisted entry

expectations. As the table indicates, 72.5% of positive propensity

youth expect to enter the military as enlisted men. This is slightly higher

than the Fall 1976 figure of 70.8%. This difference is not

statistically significant, however. The percent of those with positive

propensity who expect to enter the service as officers remains unchanged.

The balance of respondents (3.5%, not shown in the Table) do nut know

whether they would enter as enlisted men or as officers.

Texas, New Mexico/Colorado, and Washington/Oregon have the lowest

percentage of positive propensity youth who expect to enter the military

as enlisted men. Just the opposite is true of Michi-a/lndi.na. With

respect to expectations to become military officers, Michigan/Indiana is

below the national level, while Alabama/Mississippi/Tennessee, New I'lexico/

%... Colorado, Texas and Washington/Oregon are abve this avera ge.

%:'.

Ir*'.-.. . -

-.. '- . ' ' ' '" . . ' . - - . . ' -. " . ' -. ,.. -4 .. ".' . - . . . -. . , .... ' . ' .
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2.3 Academic Achievement and Derived Quality Index

' A young recruit's success in the military is contingent, in part,

k. on his mental abilities. As in past waves of this study, the relative

mental quality of respondents is determined by asking them to

report several areas of academic information -- high school grades,

high school education program, mathematics courses taken and passed in high

-school, and science courses covering electricity and/or electronics taken

and successfully passed in high school. A quality index number is computed

for each respondent based on his responses to these questions. High school

" ti education program (i.e., college preparatory, commercial business, and

vocational) is not used in developing this index, since it is difficult to

assign scalar values to this factor. The index ranges from a low score of

- 1 to a high score of 10. The derivation of the quality index was explained

earlier in Table 1.6.

The quality index data are reported in Table 2.4. The national

j quality index value is 6.38 which is comparable to the Fall 1976 figure

(6.36). The current level appears to be a reversal of a downward trend

observed in the quality index across the previous waves. The quality index

has ranged from a high of 6.43 (Fall 1975) to a low of 6.29 (Spring 1977).
I.,

Levels of quality index show a regional pattern. Quality index values

are below average in several southern areas: Florida, Alabama/Mississippi/

Tennessee, Richmond/North Carolina, and Kentucky. On the other hand, quality

index values are above the U.S. average in these eastern tracking areas:

New York City, Boston, and Pittsburgh.

.4

q
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As Table 1.6 showed, the number of math courses taken an-d pasm e-

is an important component of the quality index. Table 2.5 shows that east

coast tracking areas are superior to other areas in terms of the number of

math courses reported taken and passed. Just the opposite is true of

-o.'.. southern tracking areas. This finding is consistent with previous surveys.

While the high school curriculum does not figure directly into

the derivation of the quality index, it contributes to an understanding of

the propensity measure. For example, yourg men enrolled in college pr ,iaratory

courses are probably less likely than the average high school student to be

inclined to pursue a military career, since students who have actually

attended college are known to be disinclined toward enlistment (see Table 3.2,

page 99).

Table 2.6 shows that the 26 tracking areas differ widely with

respect to high school education programs, Respondents in New York City,

Boston and New Orleans are more likely than their counterparts in -ther areas

of the country to have had a college preparatory program in hIgh sanl.

Respondents in several southern and in at least two midwest tracking areas

- ,  are more likely to have had a vocational program. On a national basis, th'e

percentage of youth who report having had a college preparatory program in

high school (2.3%) is down significantly from Fal, iP"K1 ()49.o").

A more detailed documentation cf academic achievenent, inoluing

quality index values, is available in Vol. 2, pages 0 ,

supplementary document to this report.

• . ...
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2.h Recalled Recruiter Contact

1! Table 2.7 shows the level of recalled recent recruiter contact

(past 5 to 6 months) for the total national sample and for each of the 26

tracking areas. Nationally, 26.0% of the sample report having had

contact with a military recruiter within the past five to six months. New

York City falls below this national average. 1,Minnesota/Nebraska/North Dakota/

South Dakota and Wisconsin are significantly above the average. As discussed

in Section I, there is no significant Fall-to-Fall national change in this

measure.

i
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2.5 Adequacy of Information Received From the Recruiter

As in the past, adequacy of information is defined in quan:+itativt-

terms. Specifically, each respondent who reported having had recr'iiter contact

was asked whether he felt that the information :rovided was ....

* All the information you wanted

*"Most of it

* Very little

Inadequate information was defined by a response of "very little".

The analysis of variance discussed earlier revealed that this measure,

over the two-year period of this study, differs significantly (1) from wave

to wave and (2) among services. Differences in this measure across tracking

areas and differences with respect to the interactions of services, tracking

areas and time all were found to be not statistically significant. The lack

of statistical significance with respect to tracking areas indicates the

.. .'. following. In each wave of this study, including the present wave, the

measure of information adequacy has shown great diversity across the 26 tracking

areas. However, there appears to be no consistent pattern. The lack of

statistical significance with respect to the ( s) service-by-tracking area,

(2) service-by-time, and (3) tracking are-by-time interactions sutgests first

that the individual services, on the average, sho,,w no unique strengths or

weaknesses across tiracking areas. Tn addition, time-related changer in the

measur- are not unique to any of the services but are general in nature.

Finally, there are no unique time-related changes within tracking: areas.

Hence, only year-to-year changes, and di rifrenc'cs aa nt r-rvl cc:-e ,i 3rurred

.%

94-:'

4p 4 +. - +-* ** ** * *- *+ • ** 
°

* " ° . " *% i + + °. . ..- -. .* *-*
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Table 2.8 shows the percent of respondents who reported that they

* received inadequate information from the various services. On a national

basis, all four active duty services do reasonably well in Fall 1977. At

S
* worst, only one-in-six respondents felt that the contacting services did not

provide enough information. In the present wave, the Air Force does slightly

better than the other three services in providing information on a Fall 1976

to Fall 1977 basis. The services as a group did not change on this measure.
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2.6 Other Activities Concerning Enlistment

K-;- The study has examined in all five waves various behaviors related

to seeking information about the military. Each respondent is asked whether

or not he has undertaken a series of information seeking activities during

the last six months. The data are summarized in Table 2.9 in terms of the

percent of youth who say that they have undertaken a particular activity.

Enlistment-oriented activities are presented below in descending

order of mention for the total U.S. sample. There have been no major shifts

in these behaviors since the first wave of the study.

,2-

.. Talked with friends in or out of service 37.4%

Talked with one or both parents 32.5%

1 *" Taken aptitude test in high school given by
Armed Services 18.3%

Talked with wife/girlfriend 16.0%

Talked with teacher or guidance counselor 12.0%

Asked for information by mail 12.0%

"-Physically or mentally tested at military

examining station 4.95

."Made toll-free call to get information 3.3%

1* There are some differences across tracking areas with respect to

seeking information about the military. New York and Chicago respondents

were somewhat less likely than youth in other areas of the country to seek

information about enlistment. On the other hand, Pittsburg-, Suiji %tr n

4Georgia, and Wisconsin youth were somewhat more likely to have sought

information.
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2.7 Knowledge of Monthly Enlisted Starting Pay

Respondents in each wave of the study have been asked to provide

unaided their best estimates of monthly enlisted starting pay before taxes.

For tabulation purposes, the estimates of starting pay are coded by $50

intervals.

Estimates of monthly starting pay are presented in Table .10 in

terms of the percentage of respondents who were not able to make an

estimate and the mean dollar value of monthly starting pay for those respon-

dents who made an estimate.

The percentage of respondents who could not make an estimate is

50.1% for the nation as a whole. This figure is signifieantly hig;her

than the corresponding figures for three preceeding waves: ) 1.6% (Fall ag5),

46.4% (Spring 1976), and 43.9% (Fall 1976). It is comparable, however, tob
the Spring 1977 figure (49.6%). The proportion of respondents not able to

make an estimate is particularly low in Southern California and particularly

high in New York City and Washington, D.C.

The average estimate of starting pay for the total t'.2. samol i ;

$401, very close to the actual figure of -,p397. '17hirteen of the ?( tracking ,

areas ranged from $14 to $52 above the U S. averawe and I,) of the reao

ranged from $15 to $149 below the U.S. average. Thle latter traclinr areas

represent geographical areas in which marki Vi omi. ~t , C ,

implemented to alter perce-tions of monnthly ,li:,to I .;Lir'.inc p.. (T1y

'1"

. ... . .- - • • -. ..- v .. . ...-.....-... •..-........-...v..-.-......-..--........"-....-.--..".......-.....-..-.-.......
.. .. ,. . ). ." .'...,,;..''. .' ,., -.. '. .. ; - . . - :,. =,- .. ,,. , .- - . ... . . .
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~Arkansas is on par with the U.S. average.

*.

~The relationship between starting pay and propensity to serve is

examined in more detail in Section IV.

°.1,

.5.

.4.

4%
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2.8 Perceived Difficulty of Obtaining A Full Time Job

Labor market factors can be expected to have an effect on enlist-

ment. Unemployment rates typically vary from region-to-region and for

men of different ages, and people's impressions of the job market may have

a greater role in career choice than the actual labor situation. In the

survey respondents regularly have been asked how difficult they felt it

- was to get a full time job.

Table 2.11 summarizes young men's perceptions of the market for

full time jobs. Nationwide, 38.2% of the sample felt that for a

person their age getting a full time job in their area was very difficult

or almost impossible, and 59.7% felt that it was somewhat difficult

or not difficult at all. These figures are consistent with Fall 1976 figures.

A number of tracking areas depart in one direction or the other from the

national averages. Generally, those areas in which more respondents felt

that a job was very difficult/almost impossible to get are located in

eastern urban regions, e.g., New York City, Philadelphia, Washington, D.C.

In South Carolina/Georgia, Arkansas, Des Moines, Kansas City/Oklahoma,

Minnesota/Nebraska/North Dakota/South Dakota, and Texas, more individualsI

felt that getting a full time job was only somewhat difficult or not

difficult at all.

-S
4
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SECTION III

UANALYSIS OF TARGET MARKETS
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SECTION III

Analysis of Target Markets

.-. Through the use of the propensity measure, we are in effect

segmenting the pool of "military available" young men into those men who

are likely to be more receptive to the military's recruiting efforts (i.e.,

target market) and those who will not. It is important to have an understanding

of what causes one man to consider the military as a career and another man to

%exclude the service from his career options. Such an understanding should

help the services to maximize the effectiveness of their recruiting.

The present section, first examines the relationship between

propensity and a number of demographic, attitudinal, and behavioral

factors. The intent of this analysis is to identify those factors that

discriminate between positive and negative propensity groups and it is

• *, undertaken for propensity for military service in general as well as for

the individual services.

The following variables are included in this analysis:

Demographic Variables

Age (Qu. 3a)

Employment Status (Qu. 3f, 3g, 3h)

Race (Qu. 26)

. Educational Status (Qu. 3b, 3c, 3d, 3e)

. Education of Father (Qu. 21)

. Quality Index (See Section I)

. Intention to self-support post-high school education (Qu. 3j)
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Importance of Job Attributes (Qu. 6a)

Achievability of Life Goals in the Military (Qu. ii)

Information Sources Actions Taken

Persons Spoken To/Actions Taken (Qu. 8c)

Recruiter Contact (Qu. 8a, 9a, 9b, 9c, 9d, 9e)

Influencers (Qu. 12a, 12b,13)

Advertising Recall (Qu. T, 7d)

Following this first analysis, this section examines demographic,

* attitudinal and behavioral characteristics of young men who have graduated

from high school and are not currently attending school. This demographic

group represents a desirable target market to the services.

is t

1
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3.1 Probability of Serving

Propensity consists of young men's ratings of their probability

of entering any of the four major services. While most analyses in this

40, report examine positive versus negative propensity, scrutiny of the

distribution of responses within the measure leads to some interesting

.observations. Table 3.1 presents the propensity measure broken down into

each of its response alternatives.

Several conclusions can be drawn:

1. Very few young men indicated that they are definitely

going to enter the military service. The great majority

of respondents in the positive propensity group rated

themselves as probable entrants rather than definite

entrants.

2. The largest single category consists of those who said

that they will definitely not enter a given military

.service. This ranges from a low of 43.4% for the Air

Force to high of 49.7% for the Marine Corps.

3. About one-half of the respondents labeled themselves as

probably likely or probably not likely to join a military

service. The combination of these middle ground respondents

constitutes the majority for each service, with the exception

4of the Marine Corps. This group of young men, who are

not strongly committed for or against a military career, may

C provide a large, fertile market for recruitment programs.

.................................... . ................. ...... , .. ,.. -. .-.

--.,,- , ,v ' '- , *.. f . f., ,. - TJi -' f, - - . . -. '' ' . -. ' ' . ". . . .. .r
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Ni" TABLE 3.1

DISTRIBUTION OF RESPONSES FOR MEASURE OF PROPENSITY

Air Marine
Force Army Corps Navy

Response

Definitely 1.6 1.4 1.3 1.7

Probably 14.0 11.3 9.7 13.7

Probably Not 36.3 36.6 35.3 35.8

Definitely Not 43.4 46.4 49.7 44.8

Don't know/No answer 4.7 4.3 4.1 4.0

II

*i -. •. . ..- . ..i•, . - - - ..
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l 3.2 Demographic Variables

Demographic differences between the positive and negative propensity

~groups are presented in Table 3.2. The statistical reliability of these

differences was assessed by computing univariate F ratios. All the com-

parisons appearing in the Table 3.2 are statistically significant at the 95%

ci" confidence level.

The difference between the positive and negative propensity groups

.~ can be characterized as follows:

1. Positive propensity individuals are younger.

2. Considerably more positive propensity individuals are

unemployed and looking for work.

3. Blacks comprise over twice as great a proportion of the

4. positive propensity group as of the negative propensity

group. Other non-Whites are also more highly represented.

h. High school students -ake up a higher proportion of the

positive groul of the negative group, but college

students are about three times as likely to have a negative

propensity for military service. High school graduates who

are no longer in school are also more likely to be found in

the negative propensity group. This demographic group is

' iexamined in greater detail at the end of this section.

5. The quality index, detailed in Section I, indicates that

positive propensity individuals have weaker academic

" preparation. Positive men appear to come from lower

~~~~~~~. . . .................. °o........ ..... -o.......'.o.- .°'..
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4.

TABLE 3.2

ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY

PROFILES ON DEMOGRAPHIC VARIABLES

Positive Negative

Variable Propensity Propensity

Average age* 17.82 18.56
'p

Not employed/looking for work 30.4% 16.4%

Blacks 14.2% 6.0%

Other non-white 7.0% 3.9%

Students 62.3% 53.7%

'p

10th grade 9.2% 3.3%

llth grade 24.9% 13.1%

1-2 years of college 5.8% 17.0%

High school graduate,
not in school 24.8% 36.5%

Education of father* 2.61 3.24

Quality index* 5.90 6.59
.4

* Would work part-time to support
* post-high school education 82.8% 76.2%

* Mean scale values shown
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.4,~..

socio-economic backgrounds, at least as indexed by father's

education. *

". 6. More positive propensity young men would work part-time

to support any post-high school education. This seems

consistent with their lower socio-economic backgrounds.

*Education of father was measured on an eight point scale:

1. Did not complete high school
2. Finished high school or equivalent
3. Adult education program
14. Business or trade school
5. Some college
6. Finished college (four years)
7. Attended graduate or professional school

8.Obtained a graduate or professional degree

Z.:Z
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The demographic profile of the individual ser-.ices has also

been examined and the characteristics of men with a positive propensil
a".

for each service appear in Table 3.3. Profiles for the negative propei

*groups have been omitted since they resemble the profile of the overa

negative group shown in Table 3.2. Statistical tests have been conduc

which compare each service's positive propensity group to the corresp(

negative propensity group for each variable. Entries in Table 3.3 wei

found to be significantly different from the characteristics of the n(

group.

The differences between positive and negative groups within

each service are essentially the same as the differences between the

overall positive and negative groups. A statistical analysis of the

demographic profiles for each service reveals that these profiles are

identical to one another. Thus it appears that all services draw upoi

pools of youths with fairly similar demographic profiles, and that.

these youths differ in a fairly constant fashion from negative propen!

youths.

,.
'a.

i
•

ta,
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TABLE 3.3

DEMOGRAPHIC PROFILES OF
POSITIVE PROPENSITY GROUPS

INDIVIDUAL SERVICES

Air NationalForce Army Marines Navy Guard Reserves

% %- % % %

. Average age* 17.79 17.87 17.82 17.88 18.08 17.99

Not employed:
looking for work 29.4 36.4 30.7 29.9 29.7 30.6

\. Blacks 17.1 18.2 15.4 14.3 16.5 15.7

Other non-white 6.5 7.2 8.0 5.9 6.1 6.4

Students 63.2 60.3 61.5 61.7 55.6 61.4

10th grade 9.3 10.3 10.7 7.6 7.3 7.1
.. ? •

- . llth grade 25.7 22.7 24.9 25.7 21.2 22.8

1-2 years of college 5.2 5.2 5.5 5.8 6.1 6.5

High school graduate
not in school 25.8 24.2 24.7 26.7 30.1 26.6

Education of father* 2.68 2.28 2.35 2.58 2.60 2.71

Quality index* 6.06 5.78 5.69 5.86 5.92 6.07

Would work part-time
to support post-high
school education 83.4 81.9 80.9 83.3 83.3 83.8

* Mean scale values shown

, . . ..d~
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3.3 Importance of Job Attributes

Part of Section I examined the relative importance of job

attributes as perceived by 16-21 year old males. At this point, attention

is focused upon .the different perceptions of positive and negative propen-

sity men. Table 3.4 provides this comparison.

The positive propensity group rated each job attribute, on the

average, as more important that did the negative propensity group. The

greatest difference on any attribute appears for "Is a career you can

be proud of". Compared to the negative propensity group, positive

propensity men felt this attribute is particularly important. The pattern

w" of these data have not altered noticeably since the Fall 1976 survey.

These data were analyzed for each of the services. Generally,

the results for individual services are similar to those for overall

propensity found in Table 3.4. A statistical analysis of the data reveals

that differences between positive and negative propensity groups are general

and not service specific. That is, all of the services draw upon youths with

similar perceptions of job attributes.

For an attribute to help attract prospects to enlist, it must be

both important and perceived as attainable in the military. Hence, an

* dattribute's perceived relative importance and perceived attainability, considered

together, may be a particularly informative comparison. Such a comparison is

illustrated below, first for positive propensity respondents and secondly

for negative propensity individuals.

-.,
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TABLE 3.4

" ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY
MEAN RATINGS OF IMPORTANCE OF JOB ATTRIBUTES*

Positive Negative
Propensity Propensity Difference +

-'." Is a career you can be
? -1 proud of 1.98 2.48 .50

Gives you an opportunity
to better your life 1.96 2.29 .33

Trains you for leadership 2.31 2.64 .33

Allows you to see many
different countries of the
world 2.59 2.92 .33

Teaches you a valuable
trade or skill 1.85 2.16 .31

Gives you a job which is
challenging 2.07 2.38 .31

Provides good benefits
for you and your family 1.87 2.16 .29

Has other men you would like
to work with 2.57 2.84 .27

! Gives you the job you want 1.97 2.23 .26

Pays well to start 2.10 2.29 .19

Helps you get a college
. education 2.30 2.46 .16

* Scale Value:

+1 = Extremely Important

N .+2 = Very Important
+3 = Fairly Important
+4 = Not Important At All

N +5 = No Answer

Therefore, smaller values indicate more perceive,':d importance.

S +In the difference column a large value indicates that the positive
propensity group considers the attribute as more important than the
negative propensity group. All differences are significantly greater
than zero.

* .... .... -- -::--.- - '- - ,.-.- - " ! n ,
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Relatively Easy Relatively Hard
To Attain * To Attain

Teaches valuable trade Good benefits for you

Relatively Opportunity to better your life and your family

Important Career you can be proud of Job you want

Opportunity for travel Men you would like

Relatively Challenging job to work with

Less Important Helps you get a

college education

Pays well to start

Trains for leadership
S.

Only three attributes perceived by positive propensity individuals

to be relatively important are also among those perceived to be relatively

easy to attain in the military.

"Teaches you a valuable trade or skill" was considered by positive

propensity youth to be important and attainable in the military. Clearly

this dimension is a strong point in the military recruiting effort. However,

two important attributes -- "Gives you the job you want" and "Good benefits

for you and your family" -- were viewed as relatively hard to attain in the

military. These areas represent recruiting opportunities.

This pattern in the evaluation of job attributes among positive

propensity youth is similar to the past two surveys (Spring, 1977 and Fall,

1976). Two exceptions appear with respect to the relative attainability

m4 * Based on a rank ordering of percentages of respondents who feel the

attribute can be achieved in the military (Qu. 6b).

.l .~ .~ .. ., - -.. .. .. ----.... -. --
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of job attributes. "Opportunity to better your life" is now perceived to be

relatively easy to attain, while the opposite shift appears for "Trains

for leadership".

The same job attribute analysis appears below for negative

propensity respondents,. Only one of the 11 attributes was perceived to

be both relatively important and relatively easy to attain in the military --

Teaches you a valuable trade or skill."

Relatively Easy Relatively Hard
To Attain To Attain

Teaches valuable trade Good benefits for you
and your family

Relatively Job you want

Important Pays well to start

Opportunity to better
your lift

Challenging job Men you would like
to work with

Helps you get a college

Relatively education Career you can be
"' Less podo

Important Opportunity to trave .  proud of

Trains for leadership

The pattern in the evaluation of job attributes among negative1l
propensity respondents differs from that of their positive propensity

counterparts in several ways. Both propensity groups perceived

-""Pays well to start" to be relatively hard to attain in the military.

However, the negative propensity respondents attached more

~44 4 ... ,.. .~ ... . -.' .*&* - . . •.- , a - . i'. ,-
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importance to pay than did positive propensity youth. Both groups attached

relatively lower value to "Helps you get a college education" and "Trains

A% for leadership" but differ in their perceptions of their attainability in

the military. Moreover, both groups attached relatively higher value to

"Opportunity to better your life", but differ in their perceptions of its

attainability in the military. Finally, in sharp contrast to positive

propensity respondents, negative propensity youth perceived "Is a career

you can be proud of" to be both low in importance and perceived attainability.

h%.

A.•-
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1 3.4 Achievability of Life Goals

Positive and negative propensity groups should be distinguishable

:. with respect to whether they feel that life goals can be better achieved in

military or civilian life. Table 3.5 presents the findings for this issue.

An average rating less than 3.00 indicates that the goal is perceived to

be more achievable in the military; a rating above 3.00 indicates that the

goal is more achievable in a civilian career.

. -

For every goal the positive propensity group viewed military life

U as better enabling achievement than did the negative propensity group. The

difference between the two propensity groups is particularly great in the

.I cases of "Developing your potential," "Learning as much as you can," and

S"Doing challenging work." However, even positive propensity men did not

view a military career as a means to '"Making a lot of money," "Being able

"., to make your own decisions on the job" and achieving "Personal freedom."

*Negative propensity men viewed all life goals as more attainable in civilian

life except "Doing challenging work," "Adventure and excitement," and "Job

security." These findings are fairly consistent with past surveys.

These data also were analyzed for each of the services. The results

for individual services are similar to those for overall propensity found in

Table 3.5. Like the job attribute data, differences between positive and

negative propensity groups were found to be general and not service specific.

~4

a.,'
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TABLE 3.5

ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY
ACHIEVABILITY OF LIFE GOALS

AVERAGE RATINGS*

Positive Negative
Propensity Propensity Difference

Developing your potential 2.44 3.28 .84

Learning as much as you can 2.39 3.17 .78

Doing challenging work 2.30 3.00 .70

Adventure and excitement 1.93 2.59 .66

Making a lot of money 3.49 4.14 .65

Recognition and status 2.44 3.04 .60

HavinG the respect of friends 2.65 3.23 .58

Working for a better society 2.63 3.20 .57

Being able to make your own
decisions on the job 3.55 4.03 .48

Job security, i.e., a steady
job 2.24 2.70 .46

Personal freedom 3.82 4.27 .45

Helping other people 2.64 3.07 .43

* Scale Value:

+1 = Much more likely in military
+2 = Somewhat more likely in military
+3 = Either civilian or military
+4 = Somewhat more likely in civilian
+5 = Much more likely in civilian

Therefore, a smaller value indicates relatively greater military
likelihood. The groups differ significantly on all goals.

'

,,', . 5 * .-. • .*... %. w * , ., .. -. .- -. , **, ,', , ,', - '
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4

3.5 Information Sources, Actions Taken, Recruiter Contact, Influencers

From a recruiting standpoint, this section details a particularly

_4 .C important set of variables. Some factors which distinguish positive and

negative propensity men are potentially controllable by the military, e.g.,

'. recruiter contact. Other factors, such as information sources, also might

constitute elements in the process of making a decision to enlist. Table

3.6 compares the two propensity groups in terms of the people with whom

enlistment was discussed, enlistment-related action initiated and recall of

military recruiting advertising.

Some respondents from both propensity groups have discussed enlist-

" ment with various people, but talking about a military career with parents,

friends with military experience, or others is far more common among those

with positive propensity. They are also more likely to have sought information

. either by mail or by calling a toll-free information number. More young men

with a positive propensity have been tested by the Armed Services either

in high school or in a military examining station.

In summary, positive propensity individuals art far more likely to

have discussed a military career or to have engaged in various enlistment-

related actions. All these differences are statistically significant and

most are large in absolute magnitude, i.e., positive propensity men are often

twice as likely to have talked to someone or have engaged in the -iv-n action.

The relationship of recruiter contact to prnperig siy hn!; teen

examined and the findings also appear in Table M.. More positive propensity

:eR
• -respondents have at some time had contact with recfljiter. M'oreover,
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TABLE 3.6

ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY

* '.INFORMATION SOURCES, ACTION TAKEN, RECRUITER CONTACT, ADVERTISING RECALL

Positive Negative
Information Sources Propensity Propensity Significant

Talked with one or both parents 53.7 23.2 yes

Talked with friends already in the
service or who have been in the

" service 53.9 30.0 yes

Talked with teacher or guidance
. counselor 22.0 7.6 yes

Talked with wife or girlfriend 28.4 10.8 yes

Actions Taken

Asked for information by mail 20.8 8.3 yes

Made toll-free call to get information 6.7 1.9 yes

Physically or mentally tested at
at a military examining station 7.5 3.8 yes

Taken aptitude test in high school
given by Armed Services 23.7 16.3 yes

Recruiter Contact (Ever) 56.8 47.4 yes

Recruiter Contact (Past 5-6 Months) 34.7 22.3 yes

Recruiter Contact Initiated by
Recruiter 59.8 73.6 yes

Recruiter Information Considered
Adequate 90.3 86.9 no

Felt more favorable about joining
after talking to (service)
recruiter

Air Force 43.9 25.1 yes

Army 42.2 19.2 yes

Marine Corps 38.3 19.9 yes

Navy 45.4 26.1 yes

J.J

i.}
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TABLE 3.6
(continued)

K Positive Negative
Propensity Propensity Significant

Influential Sources in Favor of

Enlistment

Father 45.1 23.7 yes

Mother 36.3 16.3 yes

Initiator of Parental Discussion

Father 15.1 19.0 yes

Mother 7.8 9.1 yes

Respondent 72.2 62.5 yes

Advertising Recall (% Recall Seeing/
Hearing

Air Force 62.2 57.7 no

, Army 65.1 63.8 no

Marine Corps 60.6 64.2 no

Navy 62.3 61.8 no

A
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recruiter contact during the past 6 months shows clear differences between

positive and negative propensity groups, with 12.4% more positive propensity

men having such contact. When contact with a recruiter has occurred, a

clear majority, 73.6%, of negative propensity respondents indicated that the

contact was initiated by the recruiter. On the other hand, 40.2% (100% -59.8%)

S.'" of positive propensity respondents indicated that their contact with a

recruiter was self-initiated. A small, but statistically significant, difference

between propensity groups appears in terms of the perceived adequacy of

recruiter information. There are large differences, however, with respect to

the degree to which recruiter information favorably altered attitudes toward joining.

More positive propensity men reported that they perceive their

parents to support the idea of their serving in the military. Fewer mothers

than fathers in either propensity group were perceived as favorable toward

• . enlistment, but more mothers of high propensity prospects were perceived to

be favorably disposed than those of negative propensity youth. Regardless

of propensity, it is usually the respondent rather than his parents who

initiates discussion about joining the military.

Positive propensity respondents were as likely as their negative

propensity counterparts to recall seeing or hearing advertising for each of

the active duty services.

Table 3.7 relates propensity towards each service to contact with

a recruiter from that service. For each of the services, the propensity

groups differ in contact with a recruiter. These differences are statistically

s i gni fi cant.

., .' ' -/ : .- . . . . . , . -.. -. . .. .. . . . - - - -- .- ..- .. - - - .- - -'- - v .- .
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TABLE 3.7

EVER HAD CONTACT WITH RECRUITER FROM SPECIFIC SERVICE

RELATED TO PROPENSITY FOR THE SAME SERVICE

Propensity for Individual Services

Positive Negative Difference

Air Force 20.4 12.2 +8.2

9°

Army 33.6 22.2 +11.4

Marine Corps 22.6 11.8 +10.8

Navy 25.3 13.5 +11.8

Base: All Respondents

.
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3.6 Enlistment Decision Process

In this report an individual is defined as having a positivw

propensity for military service if he has indicated that he definite]

probably will enter any of the four major active services. Table 3.E

demonstrates the extent to which this occurs in the Fall 1977 sample.

From Table 3.8 it is clear that a large number of men who ha

positive propensity for each of the active services were also positiN

towards one or more other services. This is the case most often for

dividuals with positive propensity toward the Army and Marine Corps.

those with a positive propensity toward the National Guard or Reserve

often showed a positive disposition towards the active services.

- This finding reinforces conclusions drawn by the analysis of

.' " demographic variables that the various active services, for the most

part, draw upon the same or a similar pool of young men. It is also

V sistent with the notion that many individuals initially decide upon a

- military career and then choose between the different services.

-

-:_.5 :v -. . .- .. ': - - - < . .- '..-. ".. - ." -- , < ., . . <. .
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3.7 Summary Comments on Target Market for Active Services

From this analysis of positive and negative propensity groups a

profile has emerged which characterizes the likely candidates for active

duty military services. Findings from previous waves provide confirmation

that the high propensity young man in contrast to his low propensity peers

"" ."can be characterized as;

Demographics

. Younger

. More likely to be unemployed

. More likely to be non-white

Less educated

Having a less educated father

* Having lower values on the Quality Index

Attitudes, Beliefs, Values
-.

-. Feeling that important job attributes can be found in the
military

• '4

*k . Believing that the military is relatively more likely to
enable achievement of life goals

Environmental/Behavioral Variables

Having had recent contact with a recruiter

* Having sought information on a military career by mail
or by phone

* Having taken an Armed Services test at a recruiting
- 4 station or in high school

Having discussed entering the military with parents or
friends

. Feeling that his parents are more favorable to his
entering the military

V. %.
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3.8 High School Graduates Not in School

Individuals who have graduated high school and are not currently

attending school represent a particularly attractive market to the services.

In the Fall 1977 survey, 32.7% of the sample fall into this demographic

classification. Tables 3.9 and 3.10 profile this group in terms of key

A demographic, attitudinal and behavioral variables vis-a-vis the total

sample. The following conclusions can be drawn:

1. High school graduates who are not in school are below the

total national population of 16 to 21 year old male youth

* ., with respect to not employed and looking for work and, in

general, tend to be above average with respect to their

S quality index but below average with respect to high school

grades and father's education.

2. High school graduates who are not in school tend to be below

the U.S. average with respect to propensity to join the

military.

3. With respect to enlistment-related information sources and

actions taken, high school graduates who are not in school

*, *tend to be below average with respect to talking to parents

and teachers/counselors about enlistment. On the other hand,

this group is above average with respect to talking with

wives/girlfriends. Despite their lower propensity to join,

this segment of male youth is above the U.S. average with

respect to having been tested for military service.

.1
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_n. High school graduates who are not in school reported an

*'- above average incidence of recruiter contact. Reported

recruiter-initiated contact is above average for this

group with respect to the Army and below average with respect

to the Air Force.

5. High school graduates who are not in school are generally

on par with the U.S. averages with respect to the perceived

adequacy of recruiter information. This group, however,

0was below average as far as feeling more favorable about

% enlisting after talking to recruiters.

6. This sub-sample of male youth are on par with national

averages with respect to perceived attitudes of influencers

and parental discussions about enlistment.

7. With respect to service advertising recall, high school

graduates who are not in school are on par with national

-averages.

8. High school graduates who are not attending school are on

par with the U.S. averages with respect to the relative

importance of Job attributes and the achievability of life

goals.

. %
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% TABLE 3.9

DEMOGRAPHIC PROFILE OF HIGH SCHOOL GRADUATES NOT IN SCHOOL

High School Total Statistically +
% Variable Graduates Sample Significant

Not employed/looking for work 12.4% 20.9% yes

Blacks 8.6% 8.6% no

Other non-white 4.3% 4.9% no

A's and B's in high school 24.2% 29.3% yes

Quality Index* 6.48 6.38 yes

Education of father** 2.69 3.05 yes

Base (1728) (5284)

* Mean scale values shown

** Education of father was measured on an eight point scale:

1. Did not complete high school

2. Finished high school or equivalent
3. Adult education program

4. Business or trade school

5. Some college

6. Finished college (four years)

7. Attended graduate or professional school

8. Obtained a graduate or professional degree

+ Total U.S. falls beyond the range of two Standard Errors of the high school
graduate estimate.

p "
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TABLE 3.10

ATTITUDINAL/BEHAVIORAL PROFILE OF HIGH SCHOOL GRADUATES NOT IN SCHOOL

(Propensity to serve in the military, information sources,
action taken, recruiter contact, advertising recall)

High School Total Statistically
-N Positive Propensity Graduates Sample Significant

Air Force 12.4 15.7 yes

Army 9.4 12.7 yes

Marine Corps 8.3 11.0 yes

Navy 12.6 15.5 yes

Information Sources

Talked with one or both parents 28.8 32.5 yes

Talked with friends already in the
service or who have been in the
service 38.8 37.4 no

Talked with teacher or guidance
counselor 9.5 12.0 yes

Talked with wife or girlfriend 19.2 16.0 yes

Actions Taken

Asked for information by mail 11.1 12.0 no

. Made toll-free call to get information 3.6 3.3 no

Physically or mentally tested at a
military examining station 7.2 4.9 yes

Taken aptitude test in high school
given by Armed Services 22.9 18.3 yes

-*..

+ Total U.S. falls beyond the range of two Standard Errors of the high school
graduate estimate.
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TABLE 3.10

(continued)

High School Total Statistically+
Graduates Sample Significant

% %

Recruiter contact (Ever) 60.3 50.0 yes

Recruiter contact (Past 5-6 Months) 27.1 26.0 no

Recruiter contact initiated by
recruiter

Air Force 55.7 59.8 yes

Army 71.1 68.3 yes

Marine Corps 70.5 69.8 no

S
Navy 62.4 62.5 no

Recruiter information considered adequate

Air Force 86.2 85.4 no

,. Army 82.1 82.2 no

Marine Corps 83.1 82.9 no

%d
SNavy 83.1 80.7 yes

, Felt more favorable about joining after
talking to recruiter

- Air Force 24.8 30.9 yes

'S Army 20.1 26.9 yes

Marine Corps 22.1 26.0 yes

• Navy 28.0 32.8 yes

4 Influential sources in favor of enlistment

Father 28.1 30.1 no

Mother 20.5 22.4 no

S + Total U.S. falls beyond the range of two Standard Errors of the high school
graduate estimate.
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TABLE 3.10

(continued)

High School Total Statistically+
Graduates Sample Significant

Initiator of Parental Discussion

Father 16.7 16.9 no

Mother 8.7 8.6 no

Respondent 65.3 67.3 no

Advertising Recall (% Recall Seeing/Hearing)

Air Force 56.9 59.2 no

Army 65.1 64.4 no

Marine Corps 63.8 63.1 no

Navy 62.1 62.1 no

+ Total U.S. falls beyond the range of two Standard Errors of the high school
graduate estimate.

;I
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SECTION IV

i AWARENESS AND KNOWLEDGE

OF MILITARY INFORMATION PROGRAMS
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3I SECTION IV

S-. Awareness and Knowledge of Military Information Programs

Historically, this study has examined various factors which may

affect a young man's decision to join the military. Some of these factors

tend to be basically psychological, i.e., an individual's life goals, and

the importance of various job attributes in deciding upon a career. A

isecond set of factors consists of important persons who may influence the

decision to enter the military. Both of these sets of factors have been

discussed in previous sections of the report.

S A third set of factors are the products of military information

i. programs: awareness of advertising for the various services and knowledge

of starting pay in the military. These are discussed in the following

section.

S"4.1 Top-of-Mind Awareness of Specific Services

1"7. One measure of advertising effectiveness is "top-of-mind"

awareness, or the initial associations an individual has with a given

- concept. Starting in the Spring 1977 wave a measure of "top-of-mind"

awareness was introduced primarily to establish a baseline for future

assessment of advertising effectiveness. Respondents were asked to indicate

which branch of service they thought of first, whe) the "Armed Services" or

"military" are mentioned.

4.
4. '
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Results are presented in Table 4.1. The Army was mentioned

first by the greatest number of respondents, followed by the Air Force,

Navy and Marine Corps. Combining first, second and other mentions, the

Army, Air Force and Navy were each named by approximately 60-70% of the

respondents, while the Marine Corps was named by 46.5%. Awareness of each

service did not change significantly from Spring 1977.

Table 4.2 presents the relationship between "top-of-mind"

"" awareness (first association) of each service and propensity to join that

service. There appears to be a definite association between these two

measures. As in the Spring 1977 wave, men with a positive propensity for

a given service tended to initially associate the concept "Armed Services"

or "military" with that service. This is particularly true with respect to

respondents who expressed positive propensity for the Army. The circled

.J, values in Table 4 .2 highlight this association. No statistical significance

is implied by this notation. As was suggested in the Spring 1977 report

of this study, the "top-of-mind" awareness measure appears to be a good

advertising-related tracking indicator of Dositive propensity for specific

services.

.1%

%".~ ft

°t. -f

ft , "- " ' o - . . . - .. , . - ,- , - , - . . - . - . - . .. . . . . . . . . . ..



,I-".- -. -.. .. . -. - - . -* - : - - - .. ; - .- - .

. . -

TABLE 4.1

BRANCH OF SERVICE NAMED IN RESPONSE TO "ARMED SERVICES"

Percent of Respondents Who Mentioned
Specific Services

All
-. All Other Mentions

Service Mentioned First Mention Second Mention Mentions Combined

Army 34.9 20.9 13.6 69.4

Air Force 24.0 19.2 17.0 60.2

Navy 21.5 32.1 15.8 69.4

Marine Corps 13.3 15.9 17.3 46.5

5 Coast Guard 1.9 2.3 6.1 10.3

None/No Answer 4.3 9.6 45.6 59.5

Source: Questions 4a and 4b

.. ' '

4.'

I°.
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4.2 Advertising Content Recall

Starting in Spring 1977 respondents were asked to report ev(

* ithing they remembered about advertising for a specific service. Res]

answers have been coded into a set of categories and the results are

in Table 5.3 for each service. In order to assess any changes over I

in this measure, both the Spring 1977 and Fall 1977 data are presentE

The following conclusions can be drawn:

1. Advertising recall for the Air Force has increased

-- significantly from Spring to Fall, increasing by 10

percentage points. The percentage of respondents who

were not able to recall specific advertising content,

however, did not change. Approximately one-half of the

young men who reported that they remember seeing or

hearing advertising for the Air Force were able to

recall what they had seen or heard.

Young men who could recall something about the Air

* Force's advertising most often remembered information

about learning a trade and job opportunities. Other

frequently recalled content were scenes of men with

equipment and talk of educational benefits.

..

.2

.
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The recall of these copy points increased significantly from

from Spring to Fall: teaching/learning a trade, variety c f

jobs, equipment without men, educational benefits, travel,

good pay, slogans, and service praise.

2. Advertising recall for the Army increased significantly

(+8.4% points) from Spring to Fall. Of the four services,

the Army's advertising received the highest recall. At

the same time, a larger proportion of young men in the Fall

than in the Spring were able to recall specific advertising

content. More than one-half of the Fall 1977 survey

respondents were able to recall what they had seen or

heard.

Young men who could recall content of the Army advertising

most often remembered information about learning a trade,

job opportunities, education benefits, travel opportunities

', and messages urging enlistment.

Coupled with the increase in overall Army advertising

recall were significant increases in the recall of specific

copy: teaching/learning a trade, variety of jobs, men

S.,. with equipment, men in uniform, educational benefits,

travel, good pay, adventure and service praise.

3. Advertising recall for the Navy increased significantly

: V(+6.7% points) from Spring to Fall. The percentage of

young men who were not able to recall specific advertising

copy did not change.

•. .. . . . . . . *'.~.-, "7 -
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Travel, adventure and messages urging enlistment were

advertising content remembered most often. Travel content

" .4was linked most often with the Navy.

',1

Few significant changes in recall of specific copy content

were noted.

4. Of the four services, the Marine Corps registered the

largest increase in Spring-to-Fall changes (+11% points)

in advertising awareness. At the same time, a larger

percentage of respondents were able to recall specific

advertising copy.

*The most memorable advertising content were Marine Corps

slogans. Of those recalling a Marine Corps slogan, 83

percent remembered that the "Marines were looking for a

few good men". (See tabulations: Volume 2, page 79).

Significant Spring-to-Fall increases in advertising content

recall include: teaching/learning a trade, variety of

jobs, men in training, men in uniform, educational benefits,

travel, slogans and service praise.

4-
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TABLE 4.3

RECALL OF ADVERTISING FOR THE AIR FORCE

Statistically
W Spring 1977 Fall 1977 Change Significant

Have Seen/Heard Advertising; Recall Content 49.3 59.2 +9.9 yes

Teaching/learning a trade 5.8 8.4 +2.6 yes

Opportunities 4.8 6.1 +1.3 no

Men with equipment 4.4 5.5 +1.1 no

Variety of jobs 2.1 5.2 +3.1 yes

Educational benefits 3.3 4.9 +1.6 yes

Travel/see the country/world 2.5 4.5 +2.1 yes

Want you to join/enlist 3.7 4.2 +.5 no

Equipment without men 1.9 3.5 +1.6 yes

Good pay/good starting pay 1.5 2.6 +1.1 yes

Slogans (e.g., Fly with the Air Force) .8 2.6 +1.8 yes I
Praised service .4 1.5 +1.1 yes

Men in training .8 1.5 +.7 no

Adventure .7 1.4 +.7 no

Men in uniform .6 1.2 +.6 no

Fun/recreation .4 .6 +.2 no

Men with flag - .1 +.i no

Men with guns - -

Other benefits (e.g., health) 1.9 1.7 -.2 no

Other miscellaneous mentions 4.7 3.2 -1.5 yes

Don't recall content 29.4 28.7 -.7 no

Have Not Seen/Heard Advertising 50.7 40.8 -9.9 yes

Base* (1871) (1737)

* The reduced bases reflect the fact that each respondent was asked the advertising question

for only one or two of the four military services.".5

--4 5
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• ,TABLE 4.3

(continued)

RECALL OF ADVERTISING FOR THE ARMY

Statistically
Spring 1977 Fall 1977 Change Significant

Have Seen/Heard Advertising; Recall Content 56.0 64.4 +8.4 yes

Teaching/learning a trade 6.1 8.1 +2.0 yes

Educational benefits 4.3 7.3 +3.0 yes

Variety of jobs 3.3 6.7 +3.4 yesh .
Travel/see the country/world 3.6 6.6 +3.0 yes

Opportunities 5.9 6.5 +.6 no

Want you to join/enlist 6.1 5.4 -.7 no

Good pay/good starting pay 2.6 4.0 +1.4 yes

Slogans (e.g., Join the people who've
joined the Army) 3.3 3.9 +.6 no

Men with equipment 1.4 3.9 +2.5 yes

Men in training 2.5 3.2 +.7 no

3 Men in uniform 1.2 2.7 +1.5 yes

Praised service .5 1.6 +1.1 yes

Adventure .3 1.5 +1.2 yes

Equipment without men .6 .9 +.3 no

Fun/recreation .3 .3 -

Men with guns .1 .1 -

Mon with flag - .1 9.1

Other benefits (e.g., health) 2.1 3.3 +1.2 yes

Other miscellaneous mentions 6.2 5.3 -.9 no

" Don't recall content 30.8 26.2 -4.6 yes

Have Not Seen/Heard Advertising 44.0 35.6 -8.4 yes

. Base* (1838) (1955)

• * The reduced bases reflect the fact that each respondent was asked the advertising
question for only one or two of the four military services.
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TABLE 4.3

(continued)

RECALL OF ADVERTISING FOR THE NAVY

,'% Statistically
Spring 1977 Fall 1977 Change Significant

Have Seen/Heard Advertising; Recall Content 55.4 62.1 +6.7 yes

Travel/see the country/world 13.3 14.7 +1.4 no

Want you to join/enlist 6.0 5.8 -.2 no

Adventure 2.2 5.7 +3.5 yes

Equipment without men 2.8 3.8 +1.0 no

Variety of jobs 1.6 3.7 +2.1 yes
Teaching/learning a trade 5.4 3.6 -1.8 yes

Opportunities 5.0 3.6 -1.4 no

Men with equipment 3.8 3.4 -.4 no

Educational benefits 3.2 3.3 +.l no

Men in uniform 1.3 1.9 +.6 no

Praised service .3 1.6 +1.3 yes

Men in training .7 1.4 +.7 no

Fun/recreation 1.0 1.3 +.3 no

Good pay/good starting pay 1.7 1.0 -.7 no

Slogans (e.g., Navy makes boys into men) .5 .4 -.1 no

Men with flag - - -

Men with guns - - -

Other benefits (e.g., health) .9 1.0 +.i no

Other miscellaneous mentions 7.6 2.9 -4.7 yes

Don't recall content 26.3 25.7 -.6 no

Have Not Seen/Heard Advertising 44.6 37.9 -6.7 yes

Base* (1811) (1592)

* The reduced bases reflect the fact that each respondent was asked the advertising
question for only one or two of the four military services.
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TABLE 4.3

.~ ' (continued)

RECALL OF ADVERTISING FOR THE MARINE CORPS Statistically

Spring 1977 Fall 1977 Change Significant

Have Seen/Heard Advertising; Recall Content 52.1 63.1 +11.0 yes

S
Slogans (e.g., The few, the proud,

the Marines) 9.3 16.7 +7.4 yes

Teaching/learning a trade 2.9 5.0 +2.1 yes

Men in uniform 2.6 4.6 +2.0 yes

Educational benefits 1.8 4.2 +2.4 yes

Opportunities 3.1 4.1 +1.0 no

Variety of jobs 1.4 3.9 +2.5 yes

Men in training 2.7 3.7 +1.0 yes

Want you to join/enlist 3.3 3.6 +.3 no

Travel/see the country/world 1.6 3.5 +1.9 yes

Praised service .7 2.8 +2.1 yes

Men with equinment 1.6 2.0 +.4 no

Good pay/good starting pay .8 1.4 +.6 no

Adventure .4 .9 +.5 no

Fun/recreation .5 .6 +.1 no

Equipment without men .6 .4 -.2 no

Men with guns .2 .3 +.i no

Men with flaq .1 .1 -

Other benefits (e.g., health) 1.2 1.3 +.l no

Other miscellaneous mentions 6.0 3.9 -2.1 yes

Don't recall content 29.1 25.6 -3.5 yes

i Have Not Seen/Heard Advertising 47.9 36.9 -11.0 yes

j Base* (1811) (1592)

* The reduced bases reflect the fact that each respondent was asked the advertising
question for only one or two of the four military services.

M
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Respondents who recalled advertising by a specific service also

" .were asked how meaningful the advertising was to them. Ratings were made

on a four-point scale and the results appear in Table 4.4.

" ~. According to Table h.4, the advertising by all four services was

rated on the average between "Somewhat meaningful" and "Not very meaningful".

"* There were no significant differences among the services on this measure

\ '/ nor changes in the data from Spring to Fall.

W4
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TABLE 4.4

PERSONAL REACTIONS TO ADVERTISING ABOUT SPECIFIC ACTIVE SERVICES

..- , ".S.

Percent Who Believe
Advertising to Be Sample

Service "Very"/"Somewhat" Meaningful Average Rating* Base
AdetsnitseSml

Air Force 54.9% 2.56 526

Army 44.2% 2.73 745

U Marine Corps 42.7% 2.75 593

Navy 49.7% 2.61 574

* Scale Value:

,..5 '..

+1 = Advertising Very Meaningful

+2 = Advertising Somewhat Meaningful

+3 = Advertising Not Very Meaningful

*'. 5'. +4 = Advertising Not At All Meaningful

Soue '.

• .5

% 5

-.5

,. -.. ,.,,,. ..4., v ,,.. 'v v ."". ."",.;, ,"... - ,, . .- , o....- : - -; "'' '- -'" 
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4.3 Likely Response to Advertisements

An inherent part of the services' print advertising programs

has been to encourage readers to actively seek additional information

about the services (e.g., call toll free number, mail in coupon, etc.).

IN As a means of assessing what actions young men are likely to take with

"." respect to an advertisement that interests them, respondents were asked in

*the Fall 1977 survey to rank order four possible responses to an advertisement,

The results shown in Table L.5 indicate that respondents are more

likely to clip out an ad and save it and least likely to go to the advertiser

(e.g., recruiter) for more information.

<.1

V.'<
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TABLE 4.5

LIKELY RESPONSE TO ADVERTISEMENTS

Percent NamingAction Likely to Take As First Choice

Clip out the ad and save it
for future reference 37.4

~.'
S"Call toll free number 23.5

-Mail in a coupon attached
to the ad 22.1

Clip out the ad and go to the
location to get moreU information 12.6

Base: All Respondents

* N

Source: Question 17

C!-

.. C..

4--

4 "?
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4.4 Media Habits

Historically, this study has attempted to provide guidance in

the development of advertising strategies. In an attempt to provide

further input to the creation of advertising strategies, respondents were

asked a series of new questions dealing with magazine readership and

television programming preferences. The results are discussed below.

Respondents were read a list of 22 magazines plus Sunday new ; paper

and asked to indicate how often they read each and which were their two

favorite.

As shown in Table 4.6, Sunday newspapers are read by virtually

all of the respondents. Sports Illustrated, Sport and TV Guide

follow in order. All four of these periodicals are read with

some degree of frequency. In total, 15 of these periodical

information sources are read by at least one-half of the young

men. Sunday newspapers and Sports Illustrated lead the list of

favorites by a large margin.

Table 4.7 indicates respondents' preferences with respect to

type of television programs. Comedies are the favorite programs followed

by sports. Movies and dramas are next, with respondents indicating equal

preference for these two types of programs.

4V
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TABLE 4.6

MAGAZINE READERSHIP

Rate As
First/Second FrequencyMagazine Read Favorite of Reading*

%"%

Sunday newspaper 88.2 29.7 1.87
Sports Illustrated 78.4 18.7 2.39
Sport 72.2 8.7 2.59
TV Guide 72.2 9.0 2.52
Time 68.7 8.7 2.81
Reader's Digest 67.9 4.8 2.88
Newsweek 63.3 5.8 2.92
Popular Mechanics 61.0 5.5 2.96
Popular Science 59.0 3.1 3.12
Mechanics Illustrated 57.6 3.2 3.03
Outdoor Life 55.5 5.1 3.07
Field & Stream 52.2 5.0 3.20
Hot Rod 51.7 8.6 3.11
People 50.1 3.6 3.19
Sports Afield 49.4 3.5 3.13
Cycle 39.6 5.1 3.31
Car Craft 33.5 2.3 3.43
Popular Hot Rodding 32.1 4.0 3.43
Parade 25.1 2.0 3.59
Senior Scholastic 17.3 .3 3.75
Family Weekly 16.9 .5 3.73
National Future Farmer 14.9 1.2 3.76
Ebony 13.2 1.9 3.77

Base: All Respondents

*Scale Value:

+1 = Very often

+2 = Fairly often

+3 = Once in a while

* +4 = Never

V Source: Questions 15a and 15b

.
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TABLE 4.7

TELEVISION PROGRAM PREFERENCE

Percent Naming
Program Type As First Choice

Comedies (e.g., All
in the Family,
M*A*S*H*, Welcome
Back Kotter) 45.4

Sports 24.5

Movies 15.1

Dramas (e.g., Starsky &
Hutch, Little House on
the Prairie, the Waltons) 13.9

Base: All Respondents

Source: Question 16

. . . .• . . . .



:4

4.5 Starting Pay

Insofar as today's military represents an alternative t(

career opportunities, perceived starting pay may be an important

jin deciding whether or not to join the service. Accordingly, res

have been asked in each wave of the survey to estimate the starti

pay for an enlisted man in the military. Table 4.8 presents the r

terms of averages, first for those who were able to make an estim

and then for those who were asked again to make an estimate after

answering "don't know". Within each of these two clusters of res

results are presented, first for those with positive versus negat

propensity for the military in general, and then for the respecti,

and negative propensity groups for each of the major services.

Overall, 49.9% of the sample was able to estimate startir

This is significantly lower than the Fall 1977 figure -- 56.1%.

estimate was $401. This is very close to the actual current figui

-" However, as in past waves there was a great degree of variation ir

estimates. As many as 11% of the total sample and 9.8% of positi

men estimated monthly starting pay to be more than $475, while aln

'-. both the total sample and positive propensity men estimated starti

be under $274 a month.

Respondents who initially claimed to have no idea of the

starting pay gave a somewhat higher average estimate nf pay

others, when asked a second time.

'C
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TABLE 4.8

ESTIMATE OF STARTING PAY

BY POSITIVE AND NEGATIVE PROPENSITY GROUPS

Could Estimate

Positive Negative Difference
Propensity Propensity (Positive minus Negative)

Any Service $389 $407 -$18

Air Force $392 $403 -$11

Army $383 $404 -$21

Marine Corps $391 $403 -$12

Navy $398 $402 -$4

Total Sample $401

Could Not Estimate
Positive Negative Difference

Propensity Propensity (Positive minus Negative)

Any Service $417 $425 -$8

- Air Force $427 $422 +$5

Army $408 $426 -$18

Marine Corps $422 $423 -$1

Navy $408 $426 -$18

Total Sample $422

Source: Questions 10a and 10b
4-,
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For every service, those with negative propensity gave higher

estimates of starting pay on average than did those with positive propensity.

This finding is consistent with findings reported in past waves of this

study. In preceding reports it has been suggested that positive propensity

individuals tend to have lower salary expectations because they are drawn

from more modest socio-economic backgrounds than negative propensity

individuals.

A demographic analysis of the data to support this reasoning appears

" in Table 4.9. This analysis indicates that the father's education (an

indicator of socio-economic background) is the most discriminating variable

with respect to estimated starting pay. As Table 4.9 shows, the average

estimate of starting pay of respondents whose fathers have less than a high

school education is $42 (among young men who could estimate) and $60 (among

young men who initially could not estimate) less than those whose fathers

have at least some college education. Race appears to be a less discriminating

variable with respect to this measure.

Among job attributes investigated in this series of surveys, good

starting pay has consistently received rankings of moderate importance by

both positive and negative propensity respondents. However, it is viewed

as the attribute which is least achievable in the military. Since positive

propensity individuals have tended to underestimate the true level of start-

ing pay in the military, it has been suggested that correcting misperceptions

* ,about starting pay might have a positive impact on recruitment.

*1*"
"
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TABLE 4.9

ESTIMATE OF STARTING PAY

BY SOCIO-ECONOMIC BACKGROUND

Education of Father Could Estimate Could Not Estimate

Less Than High School $384 $397

*7 High School $395 $413

More Than High School $426 $457

Race

Black and Other Non-White $388 $416

White $403 $423

..<
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With the above in mind, respondents were asked what effect a $50

a month pay raise would have on their likelihood of enlisting. The results
k,.

are shown in Table 4.10.

U

Among men with positive propensity for joining the service, more

than one-half (53.9%) said that they would be more likely to enlist given

a $50 a month pay increase. Among men who do not intend to enlist the idea

% -of a $50 a month pay raise has some impact. Seventeen (17.3) percent of

these young men said that they would be more likely to enlist if the starting

pay were increased by $50 a month. These figures are similar to findings

reported in the Fall 1976 survey. All in all, communication of pay and pay

increases may offer recruiting opportunities among both positive and negative

propensity men.

1.
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TABLE 4.10

EFFECT OF $50 PAY RAISE ON LIKELIHOOD OF ENLISTING
RELATED TO POSITIVE AND NEGATIVE PROPENSITY GROUPS

ALL FOUR ACTIVE DUTY SERVICES COMBINED

Positive Negative
Propensity Propensity

More likely 53.9 17.3

Not more likely 39.9 77.3

Don't Know/No Answer 6.3 5.4

"a

Base: All Respondents

Source: Question 10c

,'I
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4.6 Knowledge of Educational Benefit Programs

The Fall 1977 survey assessed respondents' knowledge of the

current educational benefit program in which the government contributes

$2.00 to an educational savings account for every $1.00 which an individual

contributes. Respondents were asked to identify this program from among

three possible alternatives.

As Table 4.11 shows, each alternative received 20-40 percent of

the choices, indicating the possibility of considerable guessing. Nevertheless,

the positive propensity group of young men selected the correct program

(i.e., government adds $2.00 for every $1.00 saved) more often than the

*' incorrect alternatives, and significantly more often than the negative

propensity group. All in all, it appears that, despite poor knowledge about

-~..* the current education benefit program, positive propensity men are somewhat

more informed than negative propensity men. These findings are comparable

4, .. to Spring 1977 findings, at which time this question was first posed to survey

respondents. Hence, the level of knowledge regarding the current educational

benefit program has not changed during the past six months.

.o
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.4

TABLE 4.11

KNOWLEDGE OF CURRENT EDUCATION BENEFIT PROGRAMS

Positive Negative

Benefit Alternatives Propensity Propensity

Eligible for up to 36 .1
months of tuition
assistance 25.7 31.3

Government adds $2.00
for every $1.00
saved* 39.3 27.2

Eligible for up to 18
months of tuition
assistance 22.0 21.3

Don't know/No answer 13.0 20.2
i-1

Base: All Respondents

• Correct alternative. The difference between the positive

and negative propensity groups is statistically significant.

Source: Question 14

4
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Because respondents are weighted unequally it is not correct

to assess standard errors by methods which would be appropriate with

unweighted data.

Hence, standard errors were computed for all those variables

-.. reTort at th, national level using a rer',licated o aple prcedure developed

f. by W. E. Deming for use with weighted data (Proceedings of the ASQC,

*June 5, 1961).

Standard errors estimated in this way averaged 10 percent

greater than those obtained by applying the procedures ordinarily used

with unweighted data.

The accompanying tables provide 95% confidence intervals for

percentages observed in this study which are ten percent larger than those

obtained by ordinary binomial methods.

-.

. , . . . - *•
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APPENDIX I

STATISTICAL RELIABILITY

STATISTICAL RELIABILITY FOR DETERMINING ACCURACY

3 OF PERCENTS WITHIN A SINGLE SAMPLE,

At the 95% level of confidence

Magnitude of Expected or Observed Percent

Sample 10% 20% 30% 40% 50%
Size 90% 800 70% 60% 50.

100 6.4 8.7 9.8 10.6 10.8-

200 4.8 6. z 6.9 7. 5 7.6

400 3.3 4.3 5.0 5.2 5.4
bOO z. 6 3.5 4.1 4.3 4.5

1000 Z. 1 2.8 3.1 3.3 3.4

2000 1.4 2.0 2.2 2.4 Z. 4

2600 1.3 1.7 2.0 2.1 2.1
3000 1.2 1. 6 1.8 2. 0 .0

Not to be used for comparing observations from different groups of
respondents

S* Observed percent + the appropriate number shows by how much the

observation could vary due to sampling error

STATISTICAL RELIABILITY FOR COMPARING PERCENTS
IP BETWEEN TWO INDEPENDENT SAMPLES*

At the 9516 level of confidence

Average of the Two Observed Percents
of Each 10%O Z0%0  3Olo 40U/j 50
Sample 90% 80% 700 6076 50%

100 9.2 12.2 14.0 14.9 15. "
200 6.4 8.7 9.8 10.6 10.8

400 4.6 6. 2 6.9 7.5 7.6
600 3.7 5.0 5.8 6.2 6.3 *0

1000 2. 9 3.8 4,5 4.7 4.9
- .2000 Z. 1 2. 8 3.1 3. 3 3.4

2 ;, 2600 1.8 Z. 4 Z.8 2.9 3.0

3000 1.7 2. 2 2. 5 2.8 2.8

Not to be used for measuring accuracy of percents within a single

sample

*4 Minimum difference required between the observed percents in the
* "' two sampled populations to be statistically different
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APPENDIX II

TRACKING AREA CONCEPT

The "Tracking Area" concept is an integral part of the study ob-

' jectives. It is designed to allow each Service to relate the findings to

one or several recruiting districts. Each Service has a different num-

ber of recruiting districts with some local discretion as to advertising

"9,- and recruitment allocations. A Tracking Area represents the common-

ality among Services. Data collection and analysis based on Tracking

Areas allows comparison, evaluation, and goal setting within each Service

on a local basis.

The tracki-g Areas were constructed around these criteria: 1) to

limit the number of Army District Recruiting Commands, Navy Recruiting Districts,

Air Force Recruiting Detachments (Squadrons) and Marine Corps Recruiting

Stations to three each or less per Tracking area, 2) to see that the TA's

have a high commonality among services, i.e., a high percentage of the

counties' Military Available being common to all four Services, and 3) to

represent regionally meaningful clusters of recruiting districts for the
-.

Services.

For purposes of this research, 26 TA's were defined which account

for every county in the Continental United States. This strategy provides

for national conclusions to be drawn from the survey findings, as well as

individual findings for the 26 TA's.

?04
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Since each Tracking Area is to contain undivided Recruiting

Districts for each Service, some counties occur in more than r-,ne TA.

For all 26 areas the cumulative overlap is 13 percent.

• "The percentage of Military Availables in the United States ac-

counted for by varying numbers of tracking areas is approximately as

follows:

Number Percent
of TA's Military Available

Top 5 28.7

Top 10 52.9

Top 13 65.1

Top 15 72.2

A Top 18 81.2

-. Top 20 86.8

* -All 26 100.0

J

I

.

4 •

o1

a.

ti
,1

:."-; . -" ", ""'. ", '. ,'. "- ."'.<' ;" ",.' " ' "d ' ' " ", ".".. . . .. .,. .',.. . . . . . . . . .".. . . . -.. . . . . .,,. . '-.,,-



Page 156

Jul N N m N N fn - N . N N "I fl) N

a

0

z zl

Z

s..r Tr N N fn'- N N N N N -

(.I-

!4

. u c -- 0' N 0 ',. i,.. 0 -, ' .. 0 u ,.o 0' -. - ', I' 4' o", N m 4U1 oA " 1 r N v ^a N r-'n N ""n N q j wN w.-N a.r cn fn - -

U ."

Go' - 0 . , - r N v ,, 0 It a" f'". kn LA 1"- ,-' v' en CY en 00' 0 " r,0 It k "

,~ 0

O~ ~~% 00" en- 0 C cc, u 0 0 r,- a,, ,,0 Im 'D aP v, w, i-o - u , t - o , -

Go a, N. aro v 10 -"400 - 01c -"a

S -. =~ - 0'U '- 4
."-..- -o -"-

.4 uO :o - ,

" M N 4' N 0 . NoN. fn "- V- =' N

." . *.0 0 -~0- '0. r _r r ..r -

,'.. -

0.

'a -n 0 ' U' Cc-r- a,' ~ UM 1'- - r- D0 N 0

cn 0 N.-~ en u ~ j vIUU 4 4''44' v~N .~ N- n v ' c

U ~ 0 0

U

b. 0 ~O Oa
A s N " r - N 0 0a , 1 ^

-t 4

N UM -rj0. . a,. 0 1 71 a,~ r- 0.0 t-- v a, 00e - C 0Q
t v4 r- o wC r - r-C' 0 In.~ -W- v 4e ,M^ 3

V~~ £4. C 11>4 .

.. z 0 .2

*~~ 
0.. . . * g.- -. - . . .- .

. . . . . . . . . . . . ... . . .

4. . . .. . . . . . . . = 0 4 . . . . . . .



4

S I V
A

I -. j
ot,~ -

-~ I

.1
7 1

I

-

?~47 I
/ /I

1
I

I

I
II

N 4



'4 ______-..--

1.. .--..

Tk ~

N -p----.- 4.

* .IIN,0S0VA . - '.~
F. -

A.....- -4.-- A
(-4. -, .

w .K ~

>4 - >9
9 '~

L
-

(Vs,
4..-. Ci

r-
4 .,~

1'

-. ~' 4 4-4.~

.4
'5

I- - -

I .. ~). .4~44~-4 .. 4.4
- 4 r-'---. 4 4

.4~ .- 4

/ 4.,.

- 4~

* i.-.I-. 1i- J..44 S4. >....

* .4.

'. -

- . . 4. . . . .



UIA

KA--

COI*AO - -



MV t / - - /

AtA

10 AA

AXA9A

II,

0!? 1. L. N

A/



JIN

ALASKAA-SAS

- K

*IS

./



D _ I- .

WIS~.VS~ -- -

MILLMOVS

OHI 7 ~

-T,

,. EA N

.a~



SOIA

VFW

K. 4<... A



TR A CK;. A P iA A1 I .'f C

N-~ It *i i. i rt i S :1 m

Vol I{0.

"OR CARO

AR s
A R FA

( 5''C - 'A.N

AL'SA-

4*.JDA



.. . - ; -. . . . . . ., - .. .. . .-. .- - - ..- - - . . . . . . .- w-L .-~-~ -'-

"% Page 157

APPENDIX III

WEIGHTING OF RESPONDENTS

The need to compare characteristics of individual tracking areas

leads naturally to a study design in which the numbers of respondents in

each tracking area are approximately equal. However, since the track-

ing areas contain unequal numbers of military availables, we cannot estimate

national statistics by simply adding up the data for all the respondents;

respondents in larger tracking areas should be weighted more heavily than

those in smaller tracking areas.

The respondent weighting system used in this wave represents

an improvement over that of earlier waves. In the first two waves each

respondent was classified into one of 156 cells on the basis of tracking

area, age, and race (13 tracking areas X 6 age categories X 2 races = 156

cells). The actual number of military availables corresponding to each

-: cell was estimated from census data. The weight for respondents in a cell

was then simply the estimated number of military availables corresponding

to that cell divided by the number of respondents in the cell.

The problem with that weighting method was that for some cells

with few respondents (such as blacks in certain age categories in certain

tracking areas) the denominator of the weighting fraction was quite variable.

-- This led to weights that varied considerably from cell to cell, an under-

sirable property since it leads to some loss of statistical precision in

the data.

%1
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The weighting system used since the Fall 1976 wave is somewhat

different in principle, in that fewer weights are required. One weight

is computed for each tracking area and another for each age/race combi-

nation. The weighting constant for each cell is simply the product of

the appropriate tracking area and age/race weights.

Since fewer weights are computed by this method (26 tracking

areas plus 12 age/race combinations = 38) than by the old method (12 X 26 312)

they are much more stable and the variation between effective weights applied

to individual cells is reduced substantially. This should lead to some

increase in statistical precision.

.

N

) __,
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APPENDIX IV

F RATIOS FOR ANALYSIS OF VARIANCE

Information
""' Propensity Data Adequacy Data

Variable F Ratio F Ratio

'IWO-Service (S) 11074 5.03

Time (T) 99.12 5.57

Tracking Areas (TA) 26.99 .91

S x T .6 1.26

SxTA 1.82 1.12

STx TA 4.95 1.92

.4.

°a
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APPENDIX V

THE QUESTIONNAIHE
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rket Facts. Inc., 100 S. Wacker Drive, Chicago, Illinois t,06b BO.M #Z2-R-03 Job No. J300-1

'. .. N o.
MILITARY SERVICE STUDY 11-4)

- Screening Questions -

Market Facts Repr. _7

Field Station Da_______________Ote 13____ILJ....J......J'

Time Interview Began-_ AM/ PM Time Ended AM/ PM

.. . . 14 20
Hello. My name is _ of Market Facts. an opinion research company, I an) tak ing i iurvey -. ong
young men between the ages of I, and 21.

1. Is there a young man it your household in this age group? (DO NOT INLI). SONS LAVING AWAY
AT SCHOOL•.)
AT S Yes 1, No 2 (IF'RNINAI AND EC.OVID ON (21 open)

GALLi. O(t t)D SHE1.1)
Za. How many? (CIRCLE NUMBER)

1 2 3 4 5 or rrore _ (WIlIE IN N
T
'MER) () )

" 2b. What is his age. please? '(What are their ages, please -- pleas, start with Lhe old, st. ) (RECORD B,LOW)

Qu. 3a
Currently
a Junior

or Senior In Military St rvice,
in College- National Uuard (ii Rc'se rw-

or in Qu. 3b Qu, 3c Os. id
Qu. 2b - Apes Grad- School Now If-s B,,,n I I lI4e

lb 1 IS 2 0 Ye YN No0N Yes No Y N.

I. H Lk b L L~ LII D~i !Lb ~ } L (23-27)

2. El Lb 1-4 J5 D6 0l LP I Lj' I 2 (28-32)
3. H L2 317 L_) 7I5 L H J1 Li [ l A il Lb (33-37)

4. F-11 3 ]3 J4 L S R L L [19 b DI -i L 2 (38-42)

3a. (DETERMINE FOR EACH) Is (NAME FIRST AGE) currently a Junior or Senior in -olleg( or attending
Graduate School? (RECORD ABOVE)

3 b. (DETERMINI FOR EACH) 15 he currentl in ilitary s.rvice, Nation. I , rd or the R..erves
(THIS DOPS NOT INCLUDE ROTC.) (RECORD ABOVE)

3
c. (DETERMINE FOR EACH) Has he ever served in military servi,-, National uard, or th( Rcscrve'

(tIlS DOES NOT INCLUDE ROTC.) (RECORD ABOVE)

3d. IDETERMINE FOR EACH) Has ne been accepted for service to a branch of the Aroed E orces and now
is waiting for the date when hi. is to go on active duty? (THIS DOES NO: INCLUDE ROI C. ) (RECORpD
ABOVE)

NOI E: QUALIFYING MALES ARE THOSE WVO ANSW4EREID "NO" TO clU. 3a, 5b, Sc, AND 3d. 1._1:1
IHE AGES OF THE QUALIFYING MEN BELOW (STAR) ND WITH ;i-iE OLD)EST) AND (D 10
YOUR "RESPONDENT SELECTION SHEET" TO DETERMINE ilfO iD IN EtiVLEW.

Ames and l'irut Names Of ( ualifying Males

ELEPHONE NIIIAER ()OIdt) 1.

(Next Oldeut) 2.

_."-(Next Oest) 3.

(Neat )ild t) 4.

MAKE UP TO FIVE CALLBACK APPOINTMENIS TO COM'I,- IE INI ItIV)W Nll11 MAIlI SI-I FIf.

lat App't: D-ie T ime _ Result:

2nd App't: Date I irire _ Result-

3rd App't: Date l- :me _Rrit:_

." p4th App't: Date _Time Result:

5th App't: Date (!i e Ii, soft:

" KEEP TRACK OF TERMINAI ES. CHECK HEIFE IF NO CNE IN
a- -IOUSFHOi QUA1.IFIt S OR 18 --- 4 ,1 0'---7 IsF t
- NO IN I NERVIE\W IS GONJtr 1 1- l L ,6-I

- . . .*. . - . . .. . . . . . .. ,
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Page 5-B

7a. If you were advising a friend who was thinkini. of entering a Service,
which Service would you reonmtid? (DO NOT READ ALTERNATIVE

ANSWERS.)

Air Force.... . . . . I ii Corps .. .4 (74)
Army. .. ...... 2 Navy .. ...... 5 75-2
Coast Guard . . .. 3 None .. ....... 0 (7b-7'4 opn)

80-2

7b. Will you please tell me eve rythlig you11* rloicriber about the adverttsinp Cd. 3
mp for the Active Air Force that you have seen ,r heard recently. (PROBE) Dup. 1-4

4What did the advertising say? What did It 110- ?

Have not seen advertising. .. ............. 0 ISKIP rO
Have seen advertising, can't rernembe r content . . . Xi OPL. 7d

7c. How do you feel about the advertising for the Active Air Force? Would

you say tt was, personally .... (READ) ALTEFRNAT-IVE- ANSWERS.)

7,Very meaningful to you .. ............... 1 (7)

Somewhat meaningful to you .. ............. 2

Not very meaningful to you .. ............. 3
Not at all meaningful to you. .. ............ 4

7d. What do you remember about th(, advertising for the Active Coast Guard?
(PROBE) What did the advertising say? What did it show?

9

*Have not seen advertising. .. .............. 1 SKIP T0

dHave seen advertising, can't rememibe r content . . . XJ QOU. 8a

7e. How do you feel about the advertising for the Active Coast Guard? Would

you say it was, personally ... . (READ ANSWER ALTLRNATIVES.)

Very meaningful to you .. ............... 1 (10)

Somewhat meaningful to you .. ............. 2
Not very meaningful to you.. ............. 3 (11
Not at all meaningful to you.......................... . . . .I l4

open)



Job No. J3t)-i

Page t,

* Now, lets go (on to oti F SUt)- I

8a. In the Last si i months. lavt. you had any contact with a military recruit.

i(p(res~utinv,11 A(e (eiVe .nilitry I

Y e-S 1 _ /N o 0 (S K I Pl 1 0 Q U. 8 )

61. flow were you in ( ouitol with the re-cruiter? (READ) EACH!

S I A I F~MFEN 1. S I A) IW I i nI I:1X 'd I riLm.

In tile Last

ST AR]I Six Monthis
-1 F: K K Ye 5 No

Have you goo.- to a ret ruiting 5tato and taker!

to. a r-crUiterI. .. . . .................. I

lfay. you ta lked fa, -to-h(a,-, -it h a, i. r uite r

8c'" ew herec oth. r that) at - r,-, rUitttg station . . . 1I (

Have you heard a recruiter gtive a talk at your

high schooL.......... ........ . . . ... .. .. .. .... 2 Vt

I have- you talked to a local re cruiter by telephone .. 12(

Have yotl received recruiting literature in the mail .I ?

8c. (ASK EVERYONE) In the last six months (READ EACH Od-

S1 ATEMENTE. START WIl 11 IlE 'd ITEM.

Yes No

Have you discussed the possibility of enlistment

with friends already in the Ser-viLL or who have

been in the service...... ... .. .. .. . ....... (25)I

( ) ave YOU talked with a teacher or gutdance counselor

at school about possible enilistmenit..... .. .. .... 2 11

Have you talked with your girl friend or wife about

possible enlistment....... ... . .. .. .. . . . . . ...

H-ave you talked with one or both pare-nts about

possible enlistment........ ...... . ..I . .. .. .. . ...

Have you taken an aptitude, or career guidance test

in highi school given hy th, arouculi services . . . .1

[Have you made a toll-free call for information

a bout the milita ry........ ...... . .. .. .. .. . . ....

Have you asked for informlat ion about the nmilita ry

by mail........... ........ . . ... . ... .. .. .. .... 2

Have you been physically or mentally tested at a

F~iia y e a ia i n S a lu . ... . . . . . . . . . . .
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l1. I am going to read a haL t ll, - goal, r at young".iicn like vurself risight have. As I read each one,
please tell -e whe'r,, feel yoi would I o :ore ly to achi -ev(e this goal in the military service
or in a civilian job. or could it ',e alA ,,t in either or, (READ iFIRST GOAL. IF "MILITARY"

OR 'CIVILIAN, ' ASE:) Would you say you t ,,ld he ritiuch niore likely or some-nat more laxcly
to achieve this goal in n, nilitar, (IF oV,r: at il i -or, or nuch -ir' hkuel to acnli-- till goal
in a civilian robi' (RFCOftI) Bi-iL)".

Mlit-ey I it!". Civilia ,

,r.ca ,oewnat Milltary orn. .aa Mucr.
Mor', nI x'' or More More

1, eikIely L-ely CivilIan Likcly Li el

Personal free dozi ..... ......... .... . . 1 3 4 5 (6)
Developing your potential ............ 2 3 4 5 (61)

Job sec nurt). i... a teady iD. . . . 2 3 4 f(6ei

Making a lot of vt-n,,n v . ......... .. . 2 3 4 5 (63)

Working for a better so, i ....... 2 3 4 5 (t4

Having the resp( t of trieirid .... ......... 1 2 3 4 b(03)

Doing challenging %'ork .... ............ .1 2 3 4 5 (66)
Adventure and eacitec-et ..... ........... 1 -1 3 4 5 (o7)
Learning as much as you car. ........... .. 1 2 3 4 (on)

Helping other people.. ................ .1 2 3 4 (09)
Being able to make yo':r own dte..solois

on the job ........ .................. I 2 3 4 5 (7t1

Recognition and status .................. 1 2 3 4 57

Just a few more questions. Hot would cour parents feel if you told ther oy ou were thinking about joining
any of the military services?

12a. Would your lather be in faor of %our joining the servtce, against it, or neutral'
(IF 'IN FAVOR, ' ASK:) Would he lie very mUiCh favor of it or slightly in favor of it
(IF "AGAINST. ASIK:) W ould he be slightly against it or very much against it'

(REPEA 1 OL'.STION If, 'MOI IFER.' RECORD BELOW.

Father Mothe r

(72) (73)'

DON". HAVE .......... ....................... 0 0

IN FAVOR

Very nuch ........ ...................... . I

Sligh Il. ........... ....................... 2 2

AGAINS T

Slightly ................. ...... ..... 3 3
P Very much .............................. ... 4 4

NEUTRAL .......... ......................... 5

DON . KNO'.'," .......... ....................... 6 6

12b. (ASK FOR EACH PERSON IN l2. Ia WHO WAS 'IN FAVOR' OR rAGAINSI") You said
your (NANME PERSONI would hr (IN FAVOR OF/AGAINST) your joining one of the military
services. Why do you :hink lli'/!shel would feel that way9' (DON'T READ ALTERNATIVE
ANSWERS. 

Father Mother

% AVORAtfLE LOMIMEN I S (74) (76)

Patriotism ............... ...................... I I
V roiii lp/lA turity ......... ................... 2 2

Bene tits a -ood . . . ....... ................. ... 3 3
Fat ing j ob/career ....... .................... .. 4 4
Job ira iimig/learning a career .......... . . 5 5

Other than the abov'e ....... ................... ... 6 6

'NIA Vt'ltAIll.. (JOMMIN IS (7,) (77)
Separationt/bpsrg apart ....... .................. I
Danger/t..ar ot inj'iry or death ... .............. 2 2
I oss ot status of :ilitary vs. ivilian status career

,g., You can Io better than being a soldier') .. 3 3

(,ivilian education Ging to s'hool/contirsutug
'duicaor ...... ........ ................. ... 4 4

Ne',itri.e -ilitarv xperenie by father ............. 5 5

Otler than th, above. . .... .................... b b

13. (ASK U YE.S ( I: 'fALKED WIlit ONE DR BOlli I'AfI INIS'' -- Q'. c, PAGF 6. 1
In your list.,sitm s with your parents about the possibility of your joining the military, who is
usually thr ine to bring up the subject - you or your itiother or fath, r?

l.'I?,p a pllh n'. I ',Iht. t f'ta se I 3 Not sur, 4 178)

_1 .(79 open)

-% 580-3

V32

- *,.-.,..,....- -. . .'- . - - '. -.'. ....-. ' i. . ' . . * ';
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Cd. 4
14. You probably kl,o, FL, S t i-ral, s cf tii- r lia rV ,r~Ic - 1, if-c. I ,. findnciai support for schooling. Dup. 1-4

pros ra-i vailabi, it tll,- urr- lilly -It.,rIli tihi s('rvic. , (RFAD SrAIFMEN-IS. START WIT1H

SIARI
IERE

Il101 .1- Ih UIo: Ipfrl til 11vi tor of -rVc. 11 - I-flIbtiIi- fur IIp to i. iiic~ths

of t riioll . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .. . . . .1. (5)

f-or 11F-ot- 11111)141' PI;i p I. It prIril r If. i: Ill to an isoa ilsVing-i 1, counit. hr

go,- "IL-rt i-i'.".ilIai d t ( r .r . 1 ., v . , dtriig ri- r ytar tour ..... ..... ..
( i si- oalo s o I I . L11-il t. It ir o .f r-.ii- t, 'ligible for lip to 18 riionth of

1 foil 't know . .......... ......... ....... . . . ...... . 4

1Ia. Noix. I - iknirsr si to I; , Iuh -i, i ,a lit-s ilt - - z g il-tni1. -. As Ir ia -t c , i , one. ph'-a e te1l nle
Fow ri I Vf rl I,- ,i It _= _ fy fi-r, fairly LUftin-. 0 I. n a Wh f, . or Ne-r, - . t.-s start

wii I t.Iri r. a-r, Hl,. Fow frit-, , tly (Ii, you ri-d it: Vitty Often. f-airl) Often. Once in a

*. , . whih, or Ni-. 'r ' F I-' I f(Si :- AFI I MAFA/IN i.fSI f-ED. )

L 15b.
" i5a. Fi rst and

\-c-1  F- ,. O ,- lIi a Seconl

Pr lLf 0't tl (.- In hi=le Never IP avorites

ld . . . . . . . 1 4 (6) (_ _)

I Hot Rod . . . .. . . . ... I 2 3 4 (7 1 (30)

National f Etrl -t- ,, r . . . 2 4 (I (311
I r.alt,.. . . . . . . . F V 4 0F) (32f

- i ii f-i ull Si, -il - - 2 34 (10) _____(33

Spor- ........... .. 2 3 4 ( ) (34)

f , .a t i 's t . . . ... . 2 3 4 (12) _ (35)

.C ' . . . . -. . -.-.. . 1 2 3 4 (13) (3b)

I- . % al( .......... . . 4 ) (7)

N M ec . ait , s r. . . .. . . 1 2 4 (Lr,) _ _ (39)
kl h m ,% (:a:"t raat . . . . . . . . 1 4 (115) j 38)

Outdolir litf . ..-.-. . .. 1 . . 4 (17) (40)
Popula r %-hanil . . ... . . I 2 3 4 (18) (41)

P oplh.. .... ........... 1 2 r 4 (1)) c) (42)

oPlpula r fiot tioL!V. I...1 2 3 4 (20) (43)

.ports Ai ,-ld ... ......... 1 2 3 4 (21) (44)
E1bony ...... ............ 1 2 3 4 (22) (45)

Senor eSholastic ....... . 1 2 3 4 (23) (46)
FIatlfrIv Lerk - 4 (24) (47)

I i"l. . .. . .. . . .. . . 1 2 3 4 (25) (48)
Ne.swre. ....... 1 2 5 4 (Z , (49)

Sports Illustratd .. .. 1 2 3 4 (27) (50)
, Sunday Newspaper ...... ... 1 2 3 4 (28) (51)

l5b. ( a Orf MORF_ IA;A/yNf S READ Ei RY OFTNF ' SAY:) Yot say you read (NAME
4 ! MA(;A/INf.S READ iVI. RY Of I FN') very often. Which of these do you consider your

favorieF Which is your olit x favorite? (WRIfF: A ''I ' ON THE- LINE: AP I FR FIRST
p CII~~lCHOf-E. WRI f1 . A '2 ' ON -t (IF LINE AFTFELf SECOND CHIOICE. ) (RECORD ABOVE.I

1I. Whh of the- follownc, typ,,s of telvision programs do you enjoy riost? What would be your

sriond ihoi, e
" 

(A.SK FOiF THIRD AND FOUIfI H CHOICES. 'ARITE A "1 ON THE LINE
AF IEf FIRSI (FOl A 2" AP I-R SECOND CHOICE-, ETC.I

( o o t-es Fsuch as All in Lht f-a lly.

MI A S ,. W,.i....... Back Itter) (5Z)

iports .. . . . . . . . . . . . . . . . . . . . . (53)

, . ........... . . . (54)
Dra-ti s (such as Starky Hfutch. Iittl"

Ho- floie the Pr - rle, !h Waltons). . (55)

17. Wh-n s-lltthlog yo riad In. -i afv'rtiS-,- etnt intlerests yo , which of thfe following are you
imost likly to do"' (REA D ALL STAfE MI-NIS, SIAPIIN6 A[ IJIF "X". WRITE A -I- ON
TiE- I.INy At IffR I. IR-; CIIfiICE. D.:I IRMIN- 2ND. hIl, l, 4ff- CHIOICES. WRITE "2",
j ' OR '4' ON ! Il ((F1iFri ( f INESF.)

%'. STARI
HERE

Call toll frte iuimber .).. . . . . . . . . . . . . . . . . . . . . . . . (56)

Mail in a CoupoO atta hfle'! to th(' ,II . . . . . . . . . . . . .. . . . (57)

Clip out the ad and go ltl th locaittiti t )fet iilr-, tor- l.. .lat ..t (58)
Clip out the al anti say, It hr future rtfer-ice . ...... . _._._.. (59)

/.-
", (.J

. . . .. . .. . -.4. '
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I , ilOi> tjr cLiilii ist.Oti riai li -'.s4- , it ,'."'o .. I""I t you aliiiust ci-rtainly ,ould th ri'quuriit to

, i lO , c iit,0il wh i I rirl - i 01, it,:it, how lih tIy would you be to s-rv- in the
riihitt I>

lt'tti i.I r-ir~lit , . I itr. ,Oilbly - ..rir riH ot . . .2011l~ iio-, (bIt

Proba bly -,mni . .. 1r sIri r y ut) t. . 4 riot sure . . . .

l Ii, It y-4 r i, that yor jlt1. iii, -O V., ouli ii-l.ni- working ith rOt r it loig work lie yOurd.

how l .i.-ly ai'ld ,r t hi o o, , , .,, t ist.ry'

irobably -. .i,, -I, co in e . I tn our . . 5

(I AY. ri- tA IIO' N Si-C IUN

....................... ... . I ,,t tlt to h1li 
1
i.t <a- it rt,.-iit ) riiiii prop, - gr-ops. Rciiierrmber that the infornation

, -: w- , iir lp , Ltely i orfid-rttin l.

.t. . i t i olz - rried, itr,gk , - 1 , i , - tivor ,!

.,a rrll-d I sl,;g I. -x-<apa rated/lDivorcedlWV , i d ( 3 {

I ,Lat :s 11- iIgh t i 01-t l , 1 fa r ati / -o-plete d hi you alr not sure, please

glre li- your lit-r gil-,b .

Did iot .o-pl,.t, h" 1 , . . . . . . k .1lshi d .o;h ,- (four ye.ars. . . .i..i (1,4

f ullited ighot - o r o r , i w . Attvrd, d W aduat or professional
Adult 1-dg-toti p .. ....... school .............. 7

Btilntsii or Irted , - iol ......... 4 btanned a graduate or professional
S-me cull Q ............ . . deg reei . ...... ..................

z?. Vhat (art /wr.) y-ir . ,.r;,, giri; .a I ltg h ct. utol' (HLAl) 1.1.41 OF" GRA)ES. I

A r c, ; ...... I DUN'I R AT))
IS ;-h1 ( . .. . . . . . D io t apply . .. . .. 5

tt c , ) h, . . . . .. ........ I l . . .. i ber . . . . t

2. Wht. id- atioi prof rai tai'i-./ i. re r01 ,it,. t litgi rchool? (READ ALTERNATIVES)

Iilt i e pr. tot rat, ir- 1 t rpr al ei aa 1 1: b siirr- s traloin ng 2 Vocational 3 (ul

24. it Ill Ih of i. tilli,, lctn ,,,itr.i .n ni .1-0 111'. it ,aly, 11-t YOU akt ant Pas in high school?

1 -n.i ... at-) Al,, .bra . I Intmer tediate Algebra. . 1 (37)
Ilan, th .in, iilV ... rigoortry.........

I'M - f( . t" LI tf v . o .f hi..nt- . . . . 4
(1)0jT' I j }'.A I)) Y ,l Of th -~ 5

At-I .'o tlii" arid pai" ii. i-tin s 1- i, t ylgh schoo l ht (. rrov-i. t r--triity or t- Ir-tronics"

-t,. -;rt t .h i ir r. -* t I i-C all ci-,p ",1 1-r -1-rv-y. pl at. el ir- whether you
d, r ib, 1ult 1 1 A 1 l iA ) !.-;1)

Coubalt .............. I t)thti IrSiih . 4 Oriental . .. 7 (c'i)
I. ,.i - AlltI .... A lt-. 1,l hlt bld I,-l W hit, , 8

1 ', cr , V an n. . . I F . .t . ii . . ttr s,'d . . . R

Atotll ... .... . (foattn . . .
C~~I itci v It ZI IRI

i-iy~ti tr- ru 'F 704

-It. Ni-ct. I would h.o nI -rIn uti , %.i t -1i 1i ,tJL[ I-i. It-,tii ri ot a r,-ci-ntly enacted law. I must

N11 It ,, tIhrat 0h- .....it.l..ri t-. r. qir. t this irtt<r-rtr/ icti a, givt , it, I 'S( lit,. Providing this informna- (75-7i
tIl . i, oolrtitary ot yi-ir ja i t e r-It t ir 11aIa 1-nis if you tonic tn t to do so. This informa- open)

r I & us ni-i .sa ry toi n.thl , . .r -- + tao i yrirrll tir he ri tin rtgAirLng your di-cistons. 80-4

,t, ,tt ii yiiiir Soci~al . ~,< u Ni .trlCd. S
Drip. 1-4

_____."___/ _______I ______

pal I NI,,sI-v, l I, ] I I" 1 l[; ,Ip e i srvey h rg y u

-tir, I lit in

fini Y te riut itni~l hayl- (in enl in- C in hlrt-I uill i
1

.tlirn , r~ i.. I .rrtr ylii. i l iit jiartipate ilt this survey. ITharil you.

IPrtt Ar 1 t Mto FAI i- Il 5 \A1l', I . IF AI i t ASP' liI ,R t ,)t PA, -t I AND hERE. IllH.

1.1. !1 F 14lt F r Sf tri t At f I t rI N It; 1 01 \I.

N .L .,, -, '

Is°l e
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