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H INTRODUCTION

.'

NCCIRN
b 2
The rationale for conducting this study as well as the survey design
-y :.- and objectives are described in the Introduction to the Fall 1977 report.
§§ 35 For the reader's convenience, the following comments are reprinted from
2 Sj the Fall report. Some references are added to reflect chronological and
;; survey content changes.
2
ri
i‘ Background and Objectives
X There are a number of factors that are related to a young man's
i;’ decision to enlist in a military service. Factors such as national unem-
" i ployment and regional cultural enviromments can have a strong bearing
upon enlistment. Other factors related to enlistment behavior include
EE youth's general attitudes concerning military service and their awareness
of the opportunities provided by the services. These factors, especially
avareness, are influenced largely by promotion and advertising as well
as the many activities of service recruiters. Youths' attitudes and aware-
ness also reflect the impact of various other influencers, such as their
| ;? peers, parents and family, teachers, coaches, counselors, and ex-servicemen.
. Generel attitudes concerning military service can change over
al :@ time partially because the potential market of 17 to 21 year old youths
{q changes every year as new youths enter and older ones leave this age bracket.
é; The outcome of recruiting efforts can be influenced by altering military

service attributes such as salaries, bonuses, training options, length of

. service, and so on. The military services can also directly influence the
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propensity to serve through increasing awareness of these attributes and
by improving attitudes by means of promotion, advertising and recruiter
efforts. Indirectly, improved awareness and attitudes can also be achieved
by improvingtthe awareness and attitudes of the influencers of potential

enlistment prospects.

Beginning in 1971, semi-annual youth surveys have been conducted
each Fall and Spring (excepting Spring, 1975) for the Department of Defense.
These surveys include interviewing a sample of non-prior service 16-21

year old male youths to gain insight into a variety of issues associated

W

with their attitudes toward employment in general and military service in
particular. This present report provides detailed analyses of the fifth of i

a five part survey (Fall 1975, Spring 1976, Fall 1976, Spring 1977 and

Fol§ W 4

Fall 1977), with an examination of some changes between Fall 1976 and Fall

1977.

In order to compete eftectively in the youth labor market, the
Department of Defense has a continuing need to obtain current attitudinal
information concerning the nation's youth. The principal purpose of this
survey is to provide the Department and the Services with valid, timely,
and actionable data concerning the youth labor market on a continuing
semi-annual tracking basis. This survey deals with propensity to serve in
the military; effectiveness of advertising and recruiting efforts; impact
of influencers; importance of military attributes; and characterization of

youths by such factors as their demographics and 1life goals.

-. SN ] ,f’ ' -‘. -y -‘, o S S ...~_....-.'_. &£ .- \ .'\."~q’.‘~'_‘ '_.. \-..‘q.‘-.- ~° \-.\! \ .
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The information gathered on this and the past four surveys has

v

R

three fundamental objectives. The first objective is to gather information

that has common utility for all the military services.

o Secondly, twenty-six special recruiting areas were isolated
throughout the country so that special analyses could be performed on each
-~ of them. These areas, referred to as Tracking Areas, comprise one or more

geographic units of each of the services: Recruiting Detachments (Squadrons)

;i {Air Force), District Recruiting Commands {Army), Recruiting Stations

‘Cu (Marine Corps), and Recruiting Districts (Navy). Each service then can
B track the study variables over time within actionable geographic areas
‘i defined by recruiting boundaries of each service.

ﬁ' Thirdly, the study is designed to provide observations over time
I. so that changes in attitudes and behavior can be detected and appraised.
o It is anticipated that controlled experiments might be attempted over
ﬁ: time in the Tracking Areas to test such factors as promotional materials,

‘.” recruiting practices, and advertising strategy.

‘ §3 .
-, Beginning in January 1978, interviewing will be conducted on a
22 monthly basis, with similar numbers of interviews being conducted
:; nearly every day of the year. This change in the mode of data collection
" will increase the sensitivity of this study to time anl the occurence of
8

important environmental events which may effect attitudes. As such, it

will provide the services with an on-going information system, accessible

fe’a"a a1 BK - Tate 0 la”

at any time.

.
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Study Design

The survey involved 16-21 year oll males who do n t .ave prior
or current military involvement and who are not beyend their cecond yvear

of college. In total, 5,280 interviews were crmpleted.

The survey employed telephone interviewing., Resvondents were
selected by random digit dialing. Arrroximateily 000 interviewss were rom-
pPleted in each of 26 tracking areas. Thus, the atuly rrovides statistically

valid samples for each tracking area and a.lcws computation - 0 ¢ tal 7.9,

estimates.

In the first two waves of this study (Fall 1975 anl “vring 1077,
only 13 tracking areas were studied independently. The 13 arecas ~umu-
latively accounted for about €65% of the U.S. "military available." The 13
tracking areas were selected from a total of 26 bv using threec criteria;
a) maximizing the percentage of the potential aprlicant pocl cuvered,

b) providing sufficient gecgraphic dispersion or regional crverare, and
c) limiting the number »f recruiting units to three or less ver aervi-..
The tracking areas included in the first twc waves contain the following

rincipal cities and/or states:
D

. New York City
. Albany/Buffalo
. Earrisburg

. Washington, D.C.

e S e S e e AN e O e S e Sl e S SO
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Axllae Florida

(3
F )

;ﬁ o Alabama/Mississippi/Tennessee
ol Ohio
A !. . Michigan/Indiana
E Chicago
S
e . Minnesota/Nebraska/North Dakota/South Dakota
\
2R Texas
-
n Southern California/Arizona
s
3N Northern California
R o
) <. The remainder of the country was treated as one area and was
. ) referred to as "balance of the country". Approximately 40O interviews
i |I were conducted in this aggregated area.
S
“ o,
SR
2 - In the three most recent waves (Fall 1976, Spring 1977, and Fall
a)
l’ 1977), the sample was allocated to all 26 tracking areas. In addition to
:i h the above 13 areas, interviews were conducted in these additional tracking
4
X areas:
MU
-
s 3 . Philadelphia
N
]
] Boston
¥
ZR Pittsbursh
- * 2

Richmond/North Carolina

[ e Ak
Py

South Caroling/ eorring

New Orleans

-

oy Arkansas
"0

~.I ‘-.

- ' Kentucky

)

]
f
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Des Moines
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New Mexico/Colorado

LI
.

Washington/Oregon

Kansas City/Oklahoma

1
i
]
'i

The 26 tracking areas account for 100% of the "military available"

in the continental U.S.

o Aalatd

Detailed tabulations referred to in this report are given in five
volumes. Volumes 1 and 2, which constitute most of the analyses, reported in
this study, -ontairn both Fall 1976 and Fall 1977 data for those questions

which were the same in both waves.

Rhk Ly B

Volume 1: By Individual Tracking Area j
Volume 2: By Enlistment Propensity Toward Active Duty in the

Air Force, Army, Marine Corps, Navy and Coast Guard %
Volume 3: By Scheoling Status and Grades in High School
Volume L4: By Age, Race, and Quality Groups ‘;
Volume 5: By Enlistment Propensity Toward Reserves and the

National Guard

el

[ WO

The interviewing for this wave took place between October 18, 1977

and November 27, 1977.
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L
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d: Contents of the Interview
% ﬁ; The interview focused on the following areas of information:
N - (1) Respondent demographics
N Age
"N
o
N oL Marital status
N
" . Racial/ethnic affiliation
kY
$:~£: . Education
IR
o . Employment
CORte
A ] (2) Propensity to enlist in the military
jd o (3) Assessment of the importance of Job attributes and their
{} ~° attainability in the military
< -
L4
]

(4)
(5)
(6)

. R
=

:‘
nJ'l’;.

*

" (7)

(8)
(9)

Ry
e el

N yo (10)
R
u’:{ "-
e (11)
N

=&

(12)

Assessment of advertising recall and meaningfulness
Magazine readership and TV program preferences

Information seeking activities about enlistment
involving self, recruiters, and other influencers

Attitudes of certain influencers toward serving in
the military

Nature and outcome of recruiter contact
Knowledge of current military starting pay

The relative effect of a $50 a month pay increase on
propensity to enlist in the military

Knowledge about educational benefits

Life goals and their achievability in the military

Questionnaire Change
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F)
i; The study design permits the inclusion of new elements from time
to time. The current survey has several new features: a question concerning

expectations about working part time to finance an education, questions




N Page 8

S about magazine readership and television program type preferences, a question

bR assessing expected responses to interesting advertisements, and questions
N concerning propensity to join the military as a function of several con-
f
*;f tingencies: combat likely, combat unlikely, working with women doing a
0 .
AN similar job.

d o' L .
a:J Two questions were changed in the Fall 1977 questionnaire. U
-
:S Positive propensity respondents were asked when they thought they would join
Y
o~ the military service, irrespective of whether they intended to Join the I
A
sj active duty services or Reserve components. Respondents who could not give
k)
%j an estimate of monthly starting pay were asked to make a guess.
B
- ‘.‘_
A i
oo Analytic Comments
f‘a 1
-,
fs: In such a large study, many results are likely to appear which are 3
S
Y
: due solely to chance nr sampling variance. In order to minimize the effect
W of such spurious findings, this report delineates those results which are
4
0 unlikely to be due to chance or sample idiosyncrasies. Specifically, when
N,
;L the report indicates that a finding is significant, this means that there
e
?: is less than a 5% likelihood that such a result would occur solely due to
I:'o
{3 chance.
- o" N
4.‘ 0
2
i- The use of stratified sampling in this study necessitates that
l'q
’$1 respondents be weighted unequally. Accordingly, it'is not correct to assess
o,
*
-

standard errors by methods which would be appropriate with unweighted data.

When the correct procedures are applied, standard errors average 10 greater

RRAELE

than those obtained by applying the procedures ordinarily used with unweighted

LN Lt
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data. Hence critical t values for statistical significance were adjusted
upwards by 10 percent in tests of significance on the national sample

(see Appendix I).

Only a minimum sample of telephone numbers has been issued to
interviewers. Additional numbers then are issued in small subsamples until
the correct number of completed interviews is reached. This procedure

provides tight control of the sample and is now standard for the survey.

In response tc requests from the services, the reporting format
for the Fall 1977 wave was changed. ©Specifically, this report focuses
more on trend analyses of key data elements. Moreover, the report
has been shortened by eliminating unnecessary repetition in
discussing issues such as job attributes and life goals. Finally, the
report profiles the enlistment-related behavioral and attitudinal characteristics

of high school graduates who are not currently attending school. The services

have expressed particular interest in this sub-group.

-
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i EXECUTIVE SUMMARY

Introduction

This report is a discussion of the Fall 1977 wave (i.e., Wave V)
of the tracking study of youth attitudes toward serving in the armed forces.
A total of 5284 randomly selected males between 16 and 21 years of age were
interviewed by telephone. Approximately 200 interviews were conducted in

each of 26 tracking areas across the continental United States.

Major Conclusion of the Study

This wave of the study provides a 24 month historical perspective

from which the following conclusion is drawn.

It appears that the negative trend in propensity to enlist has

begun to slow.

In past reports, it was suggested that two variables -- full-time
employment and high school graduate/not attending school -- could reasonably

explain the observed downward shifts in propensity. It was reasoned that

improvements in the civilian job market may make a military career less
attractive to a young man for whom the military may have been the best
opportunity for advancement in a poor economy. In the present survey reported
incidences of full-time employment and high school graduate/not attending

school are unchanged, and the downward trend in propensity appears to be slowing.
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These two demographic variables, therefore, may well be only partial determinants
of propensity. It appears that there are other unidentified factors contribut-
ing to the decline in propensity that are bevond the range of variables in this
series of studies to date.

National Trends In Propensity

Propensity to join the armed forces declined somewhat from
Fall 1976 to Fall 1977. While the declines for all the services except
the Navy are statistically significant,the magnitudes of the declines are
less than those observed in the comparable Fall 1975 to Fall 1976 period.
Voluntary mentions of military enlistment have always paralleled
propensity changes. Voluntary mentions declined by a statistically
significant amount from Fall to Fall. Like the propensity figures
the decrease in these voluntary mentions from Fall 1976 to Fall 1977
is less than the decrease cbserved in the Fall 1975 to Fall 1976 period.
Hence, the downward trend with respect to enlistment intentions appears

to be slowing somewhat.

The overall rank order of the active duty services based on

expressed propensity levels has not changed from Fall 1975. The order is

as follows:

Fall'76-Fall' 7T Percentage
Fall '75 Fall '76 Fall '77 Di fference Decline

. Air Force 20.4% 17.9% 15.7% -2.0% 12.3%
. Navy 19.6% 16.5% 15.5% -1.0 6,1%
. Army 18.4% 1k.5% 12.7% -1.8# 12.4%
. Marine Corps 1L.9% 12.4% 11.0% -1.he 11.3%

#The differences shown are statistically significant
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i , Many of the variables that discriminate between positive and

negative propensity to serve in the military did not change from Fall 1976.
- Recalled incidence of any recruiter contact, both recent ani long-term,
) - remained steady, as did the incidence of taking the Armed Services aptitude

test and characteristics of employment and education (the proportion of

non-high school graduates not attending school, however, did increase).

On the other hand, recalled incidence of recruiter contact with

specific services declined for all services ecxcept the Army. The depree to which

] respondents reported talking to influential sources about enlistment also
;5 - declined. Talking to teachers/counselors, however, did not change.
=
=
.
ll Fall-to-Fall shifts occurred with respect to life goal achievement.
= c s .
b The military experienced setbacks with regard to perceived job secruity,
A :{{ recognition and status, helping other people, developing potential and

‘ working for a better society; but maintained its position relative to
civilian life with respect to the perception of all other life goals:
adventure and excitement, doing challenging work, learning es much as one
can, respect of friends, ability to make own decisions, making a lot of

SR money and personal freedom. In general, the Fall 1977 levels of those life

goal perceptions that have shifted appear to be moving in the direction

[1

favoring civilian life.
During the past year the relative importance attached to various

Job attributes remained virtually unchanged. The most important job
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attributes continue to be: teaches you a valuable trade or skill,
provides good benefits for you and your family, <ives you the job you
want and gives you an opportunity to better your life. The least
important attributes continue to be: allows you to see many

different countries of the world,has other men you would like to work with

and trains you for leadership.

Differences By Tracking Areas

There are significant differences in the data across the 26 tracking

areas on all of the variables included in the tracking area analysis.

In the first two waves {(Fall, 1975 and Spring, 1976), the markets
where propencity was low for the military were the major metropolitan areas
such as New York City and Chicago. This is also true in the present wave.
Both areas tend to be below average with respect to propensity to serve in the
active duty services. Southern California and Philadelphia are below the
nation with respect to propensity to serve in the Army. Ohio, Minnesota/
Nebraska/North Dakota/South Dakota,and Wisconsin are below the nation with
respect to propensity to join the Marine Corps. Wisconsin falls below the

national averages for all of the active services except the Army.

Propensity for the Reserve components is especially low in New

York City, Chicago, Michigan/Indiana and Philadelphia.
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Perceptions of the Services

A military enlistment is perceived most often as allowing a young

man tc have adverture a::d excitement and job securlty. On the other hand,

it is perceived as not permiting young men to enjoy personal freedom, make

/]
- their own job-oriented decisions, or earrn a lot of money.
Young men value certain job attributes when considering joining
t the service. Three of these were perceived as being attainable in the
service. These were "teaches you a valuable trade or skill", "a career
’ éi you can be proud of" and "opportunity to better your life". Valued job
::f'- attributes perceived as being hard to attain were "goocd benefits for you

and your family", and "job you want".

The individual services were perceived differently. The Air
Force has particular strength with respect to teaching a valuable trade
g or skill, providing a challenging job, enabling the serviceman to improve
himself, and providing the serviceman with a career about which he can be
% proud. The Army was associated most often with help in obtaining a college

education. The Marine Corps was associated with training for leadership,

R
F;é i: and the Navy was equated with world travel.
E..; - Enlisted Starting Pay
Efi : One-half (50.1%) of the sample claimed to have no idea of the level
E;g | of monthly enlisted starting pay. Among those who did give estimates,
;i‘if, the average estimate was $401 which is close to the true value of $397.
Eii - However, the averages range from a low of $352 to a high of $453 across
SR

:f: - tracking areas.
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Positive propensity men value good starting pay but did not think they

can achieve this in the military. Respondents who initially claimed to have no
idea of the level of starting pay gave somewhat higher estimates of pay than
others, when asked a second time. As in past surveys, those with negative
propensity (in both the group that initially gave estimates and those that

were asked a second time to give an estimate) gave higher pay estimates than did

those with positive propensity to enlist. The data suggest that the lower pay 1

estimate among positive propensity people might present a recruiting opportunity.

More than one-half (53.9%) of the positive propensity group said they would be
;:{ more likely to enlist if starting pay were increased by $50 a month. Among the g
?ii negative propensity group, about one-in-six men said they would be more likely |
b‘ to enlist. J
Eig Perceived Attitudes of Influencers 4
;5; Positive propensity men claimed that their parents are generally |
;ii in favor of their joining the service, particularly for the job training .
i{? they will receive. Negative propensity men felt that their parents do not i
?Eﬁ want them to join the military. Loss of status, a desire for their sons tﬂ
iia to get a civilian education, fathers' negative experiences with the military -
Ein and family separation and danger are the major reasons given why some R
é?% parents were perceived as opposing military service. If respondents' ]
b .-, .
-ii perceptions were accurate, these findings are important since parents are b
.t& key influencers in the military recruiting/decision-making process, as ?
S repeatedly established in this series of surveys. These perceptions have |

‘ been fairly consistent over time. J
ii: R
A .
'}ﬂ Advertising Awareness
i; Over one-half of the respondents were aware of advertising for j
5:: specific services. About one-half of these same individuals could not ]
7 y
]i j
S T T N O AT e L




F!'-'-'!'.'-'.I.I'-l.l.!.! R B it i bl At S et S 0 s s et are i B S At e S g

recall any content of the qduertisineg.,  ITn this recpect all Soar cevrvie
woere comphrabile,  However, sincee Sprins 1977 (when the present advertiosios

miestisng were added ), adverticing recal!l has increas ! nignificantly ¢ r

all four serviceo,

Amon;t respondents who did recall advertising content, they moot
v rten reecalled copy points about teaching/learnine a trade, job opportunities
ane eniicting.  Respondents also frequently recalled “arine slogans and

travel copy r the Navy,

Educational Benefits (Veterans' Fducational Ancistance Program)

t appears that there continues to bhe little knowledge about the
~arrent. educational henefits plan. Positive propensity men are somewhat
more familiar with the provisions of the educaticnal assistance program

than negative propensity men.

in Analysis .7 Three Key Explanatory Variables of Propensity

The completion of the fifth wave of tracking youth attitudes enabled

us to test six important hypotheses with respect to propensity.  The
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hypotheses pertain to the total set of data rollected dnringr the last two
years and focus on three important variables: services, tracking areas,
and time. These hypoctheses were:

1. Are the services cqual with respect to propensity?

2. Are the 2( tracking areas equal with respect to propensity?

3. Are the five waves of surveys equal with respect to propensity?
. Have the services exhibited different patterns with respect

to propensity over the five waves?
5. Have the services exhibited different patterns with respect

to propen:iity across the 26 trackins areas?

6. Have the 6 tracking areas exhibited different patterns over

the {'ive waves?

An analysis of variance was conducted to test these hypotheses.
This analysis revealed that enlistment propensity differs significantly as
follows: (1) among services, (?) across tracking areas, and (3) from wave-

to-wave (Hypotheses #1-3). However, time-related changes in propensity are

not unique to any of the services, but arc pgeneral in nature (Hypothesis #4).

While the individual services show some unique strengths and weaknesses
across tracking areas, and while there are some unique time-related changes
within tracking areas, there is no well-defined picture of what is
occuring with respect to propensity to join the services at the tracking

area level  (Hypotheses #5 - #6).
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Younger
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More likely to be non-White
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job attributes to be important when
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. Feeling the military is relatively more likely to enable

him to achieve most of his life goals
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-- . Having sought information on a military career by mail

or by phone -

Havin;; taken a military aptitude test

J

Havin- discus.ed entering the military with parents or o
fr ' vnds
. Feeliug relatives support his Joining the service -

Having positive propensity for more than one service

"

Differences between positive and negative propensity groups with
respect to demographics, perceived importance of job attributes and life
goal perceptions appear to be general and not service specific. Thus it
appears that all service may draw upon pools of positive propensity young
men with fairly similar demographic profiles and similar perceptions of job
attributes and life poals, and that these young men differ in a consistent

fashion from negative propensity men.

High School Graduates Who Are NWot Attending School

Individuals wh have graduated high school aud are not currently
attending school repre: :nt a particulariy attractive rarket to the services.
Thes~ youny men can be lescribed in contrast to the overall average, as . ,

Tess likely to be unemployed and o
looking for wark.
Below averape witn respect to propensity to join the military.

. Abov. averapge, however, with respect to having been tested

for »ilitary cervice,

Abe ve averare with respect to ineidence of reeruiter contact,
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information,

. Below average, however, with respect to feeling more
favorable about enlisting after talkine to recruiters.

. Averase with respect to perceived attitudes of influencers
and parental discussions about enlistment.

. Average with respect to service advertising recall.

. Average with respect to importance attached to Job attributes

and achievability of life goals
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SECTION I

NATIONAL TRENDS

FALL 1976 VS. FALL 1977
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SECTION I

National Trends - Fall 1976 to Fall 1977

Throughout this investigation the principal measure has been
enlistment propensity (i.e., the rated likelihood of serving on active

duty in each military service). This analysis begins with an examination

of changes in propensity and then those variables that are related to
enlistment propensity. The primary time frame for analysis is Fall 1976
to Fall 1977. However, Fall 1975 (Wave I) data also are shown in order

to provide a complete historical presentation of the findings. Given this
full two year Fall-to-Fall time frame, seasonal effects are eliminated and

observed changes can be viewed as indicative of underlying trends.

The data reported in this section represent weighted total U.S. data
obtained from twenty-six (26) tracking areas. Thirteen (13) of these are
the same as those used in the Fall 1975 wave of this investigation. The
balance are thirteen (13) tracking areas which in the Fall 1975 wave were
aggregated into one group and labeled as 'balance of the country". These

thirteen (13) new tracking areas were first defined in the Fall 1976 wave.

The sampling is described in detail in Appendix II.
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N 1.1 Definition of Propensity
ALK
- As an attitudinal measure, propensity summarizes the degree to which
f
. young men are predisposed to joining the military. Propensity was operationally
{:} defined as follows. Respondents were asked how likely they would be to serve
oY
‘ﬂﬁj in the military in the next few years. The question was repeated for each of
Y
! the main active duty services plus the National Guard, Rescrves, and Coast
\
g[f Guard. A l-point scale of likelihood was used. Respondents were classified
'ffj into either positive propensity or negative propensity based on answering the
2 question as follows:
Fos
:' n"
- Definitely
', —» Positive Propensity Group
% Probably
.r.'-'. —
rFJ s
o\
po —_—
*::: Probably not
b
: Definitely notH® Negative Propensity Group
Y
A No answer
2 —
v-*. )
A
A
.\.:.-‘
:}} 1.2 Adjustment in Propensity
250
,:;3 In the interest of broadering the ability of the Tracking Study to assess
v,
oS advertising effectiveness, an item measuring "top-of-mind" awareness of the
f}:: military services was introduced into the study in the Spring 1977 survey.
1 4'.'1',
o
#:ﬁ For a measure of this type of awareness to be useful, it must be taken before
'
-
any military services are mentioned by name by the interviewer. Accordingly,
.
- .l'
o the "top-of-mind" awareness question was asked early in the interview (Qu. la)
g
g "'
fl
A’
by, ¢
*
J.d§‘
~
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following a question of near-term occupational plans (Qu. 3i) and just prior

to asking propensity toward the individual services (Qu. 5a).

The introduction of this awareness measure inflated the level of
reported propensity in the Spring 1977 survey. In order that the data be
comparable to those of previous waves, an adjustment was made to the earlier
propensity rates (i.e., they were increased by 4.7% points). This adjustment
was based on the statistical relationship between spontaneously mentioned
plans for a military career (Qu. 3i) and propensity (Qu. 5a). The details
of this adjustment were explained in detail in Appendix IV of the Spring 1977

survey report.

In order to empirically assess the effect of the "top-of-mind"
awareness question, a split-sample procedure weas used in the Fall 1977 survey
with respect to this question. Specifically, 274 respondents were not asked
the "top-of-mind" awareness question. The 95% confidence interval of the
effect of the awareness question on measured propensity across the four
active duty services included the L4.7% point correction factor, derived in

the Spring 1977 survey. Hence, this empirical test supports continued use

of that correction factor.




o e 0.,.\"'..‘."

LA
(AR NS

p—
”

D
FL

AN A

T T )

L N

-
‘)

"

e 7
D)
e o’

44355
W SN0

o
P
-,
e

e

et
J' '. - |
B A Ay

e,

X
’
4 %I'.

(o N
l..ll

k]
e
<

et &

ERAETL ST VLAY N g AP I A N
e " O P

Page 25

1.3 Changes in Propensity: Fall 1976 to Fall 1977

Positive propensity for all four services declined from Fall 1976.
From a statistical standpoint, the declines for the Air Force, Army and
Marine Corp§ are significant. The findings are graphed in Figure 1.1. The Air
Force had the largest drop in positive propensity (-2.2% points which represents
a 12.3% Fall-to-Fall decline) followed by Army (-1.8% points which represents
a 12.4% Fall-to-Fall decline). The Marine Corps had a decline of 1.L4%
points, a 11.3% Fall-to-Fall loss. Propensity for the Navy decreased 1.0%
point (a 6.1% Fall-to-Fall change). This decrease, however, is

not statistically significant.

Since Fall 1975, positive propensity for each of the services has
declined, on the average, 4.6% points. As a percentage of Fall 1975
propensity figures, the Army has had the largest loss (-31%) followed by
the Marine Corps (-267), the Air Force (-23%) and the Navy (-21%) over the
past two years. The declines in propensity from Fall 1976 to Fall 1977,
however, are less than those observed in the cormparable Fall 1975 to Fall
1976 period. Hence, the negative decline in pr: pensity appears to be slowing.
With respect to changes in propensity for each service observed across time,
all four services have shown similar patterns of dec.‘ne. This is confirmed

by an analysis of variance of the propensity data, which is discussed in Section IIq{

The index of pro-military attitude has beern another measure of
propensity for enlistment. This index is derived from asking respondents
what they think they might be doing during the next few years. The index

is a net measure of all unaided mentions of military service. The index,
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POSITIVE PROPENSITY TO SERVE IN SPECIFIC SERVICES
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:3't3 AIR FORCE Change Significant

Fall
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- FIGURE 1.2 !
‘.. VOLUNTARY MENTIONS OF MILITARY SERVICE l
e AMONG PLANS FOR THE NEXT FEW YEARS
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illustrated in Figure 1.2, appears to have declined from Fall 1476 (6.2% to
5.5%). This conclusion is not certain, however, since the decline is not
statistically significant. In all five waves, this index

has paralleled fluctuations in positive propensity toward each of the four
services. Like the propensity figures, the decrease in this index from ‘
Fall 1976 to Fall 1977 is less than the decrease observed in the Fall 1975

to 1976 period.

Table 1.1 reviews the positive propensity figures for the four
services recorded in each of the five waves of this investigation. Unaided
mention of joining the military (pro~military index) also is shown for

each wave.

On both measures there is a definite downward trend over the five
waves with respect to intention to join the service. However, this trend
appears to be slowing down in terms of the magnitude and percent of decline.

Moreover, there is a noticeable seasonality effect, that is, fewer people

in the Spring than in the Fall express an intention to purcue a military career.




F A d
LN

Page 29

TABLE 1.1

POSITIVE PROPENSITY TO SERVE IN SPECIFIC SERVICES
AND UNAIDED MENTION OF PLANS TO ENTER THE MILITARY

Fall Spring Fall Spring Fall
'75% '76% '76%* '77 '77
kJ 2 i 2 2
Air Force 20.4 17.5 17.9 15.7 15.7
Army 18.4 13.1 14.5 11.8 12.7
Marine Corps 14.9 11.8 12.4 10.7 11.0
Navy 19.6 16.4 16.5 15.2 15.5
Unaided Mention of
Plans To Enter Military
(Pro-Military Index) 8.9 5.7 6.2 4.5 5.5
Base (All Respondents) (3176) (3001) (5475) (5320) (5284)

Propensity rates for the first three waves have been adjusted
upwards 4.7% points for comparability with Spring '77 and Fall'77
on the basis of the relationship between the pro-military index

and propensity (see Appendix IV of the Spring 1977 report for the
detailed adjustment procedure.)
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1.4 Changes in Variable:; Related to Propensity

There are a number of variables that have historically discriminated
between positive and negative propensity groups. These variables and their
Fall 1976 to Fall 1977 changes are presented in Table 1.2. The following

conclusions can be drawn:

1. Recalled recruiter contact with any service (within the past
six months and longer) was stable from Fall 1976 to Fall 1977.
Among youth who reported having contact, however, the
recalled incidence of specific contact with recruiters from the Air

Force, Marine Corps and Navy, however, did decline.

ro

The incidence «f talking to influential people about
enlistment declined. Talking to teachers/counselers, however,
did not change.
3. The incidence of taking a military~sponsored aptitude

test in high school did not change significantly from

Fall to Fall.
b, As of Fall 1977,respondents viewed military life as better
enabling achievement of the frllowing life gosls: adventure
and excitement, Job security, doing challenging work,
recognition and status, learning as much as one can and

helping other people.




o S

of | 4

Page 31 2

[

B R
N TABLE 1.2

s 1

A CHANGES IN VARIABLES RELATED TO PROPENSITY q

- ~]

" Fall .

Fall Fall Fall '76-'77 Statistically
. '75 '76 ‘77 Change Significant q
. % 2 3 % '

NN

Recruiter Contact
(Qu. 8a & 9a)

’
ALl

A
- Past 5-6 months - .
o any service 24.7 24.9 26.0 +1.1 No .
<

‘\ Ever - any service 49,2 49.9 50.0 +.1 No 4
( &
N Recruiter Contact with

. (Qu. 9%b) :
' — ]
4 Air Force 14.4 15.5 13.5 ~2.0 Yes -
o Army 25.3  24.3  23.5 -.8 No ]
'; Marine Corps 14.7 14.9 13.0 -1.9 Yes
.l -
> Navy 17.1  17.5 15.4  =2.1 Yes 3
-

-~ Talked About Enlistment .
< With (Qu. 8c) ]
» Friends with military .
.~ experience 39.7  40.9  37.4 -3.5 Yes :}
2 .

Parents 37.4 36.9 32.5 -4.4 Yes

N

2

?: Teachers/Counselors 12.0 11.6 12.0 +.4 No

'& Girl Friend/Wife 19.5 18.8 16.0 -2.8 Yes :j
- Aptitude Test in

N High School By .
3 Armed Forces (Qu. 8c¢) 19.8 18.1  18.3 +.2 No -
L) 4

Base (3176) (5475) (5284)

,"! e

&
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T TABLE 1.2
}f ) (continued)
i | Fall
Co Fall Fall Fall '76-'77 Statistically
'75 '76 '77 Change Significant
3 3 3 k]
Life Goal Achievement
A Civilian Advantage Over
“ Military (Qu. 11) (Averages)
T Adventure and Excitement 2.54 2.34 2.39 +.05 No
- Job Security 2.53 2.37 2.56 +.19 Yes
o Doing Challenging Work 2.78 2.79  2.80 +.01 No
Recognition and Status 2.85 2.77 2.86 +.09 Yes
n Learning As Much As
One Can 3.00 2.92 2.94 +.02 No
:ﬁ Helping Other People 3.02  2.87  2.95 +.08 Yes
Developing Potential 3.00 2.93 3.02 +.09 Yes
[
. Working for a Better
Society 3.06 2.95 3.03 +.08 Yes
Y
-t Respect of Friends 3.15 3.02 3.06 +.04 No
. Ability to Make Own
. Decisions 3.85 3.89 3.88 -.01 No
Making a Lot of Money 3.83 3.92 3.94 +.02 No
Ky
o
g Personal Freedom 4.04 4.12 4.14 +.02 No
ijfl Base (3176) (5475) (5284)
'_‘ _J
o Scale Value:
‘ ¥ +1 = Military - much more likely
:% +2 = Military - somewhat more likely
::;ﬁ +3 = Either military or civilian
:; +4 = C(Civilian - somewhat more likely
i ' +5 = C(Civilian - much more likely
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+ TABLE 1.2
s {continued)
i
Fall
Fall Fall '76-"'77 Statistically
'76 '77 Change Significant
3 3 s
Relative Importance of Job
Attributes (Qu. 6a) (Averages)* +
Teaches you a valuable
trade or skill 2.05 2.07 +.02 No
Provides good benefits
for you and your family 2.05 2.07 +.02 No
Gives you the job you want 2.15 2.16 +.01 No
Gives you an opportunity
to better your life 2.20 2.20 - No
Pays well to start 2.31 2.23 -.08 Yes
Gives you a job which is
challenging 2.31 2.29 -.02 No
Is a career you can be
proud of 2.35 2.33 -.02 No
Helps you get a college
education while you serve 2.32 2.42 +.10 Yes
Trains you for leadership 2.53 2.55 +.02 No
Has other men you would like
to work with 2.74 2.76 +.02 No
Allows you to see many
different countries of
the world 2.88 2.82 -.06 Yes

Base (5475) (5284)

* A smaller value means greater perceived importance

+ These data were not measured in a comparable form in Fall 1975.

Hence, Fall 1975 data are not shown.
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In the Military (Qu. 6b)
(¥ Saying "Yes") +

A gmnn Jingh Shem Sene J

adintt A S v g e

Attainability of Job Attributes

Allows you to see many
different countries of
the world

Teaches you a valuable
trade or skill

Helps you get a college
education (while you serve)

Is a career you can be
proud of

Gives you a job which is
challenging

Trains you for leadership

Gives you an opportunity to
better your life

Provides good benefits
for you and your family

Has other men you would
like to work with

Gives you the job you want
Pays well to start
Perceived Attitudes of Parents

Toward Joining the Military
(Qu. 1l2a)+

Father in favor

Mother in favor

Base

Hence,

SR S S S S LN T N RNy 10 POy
T N T N S e e,

Page 3k
TABLE 1.2%
(continued)

Fall
Fall Fall '76~'77 Statistically
'76 '77 Change Significant
ki ks i

90.0 90.3 +.3 No
89.9 88.1 -1.8 Yes
83.5 82.8 -.7 No
84.3 82.4 -1.9 Yes
84.1 82.1 -2.0 Yes
84.3 81.9 -2.4 Yes
80.9 79.7 ~1.2 No
79.6 79.7 +.1 No
73.6 73.2 -.4 No
71.2 70.0 -1.2 No
62.6 62.8 +.2 No
30.9 30.1 -. No
21.7 22.4 +.7 No
(5475) (5284)

+ These data were not measured in a comparable form in Fall 1975.
Fall 1975 data are not shown.
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During the past year the military lost ground relative

te civilian life with regard to five life goal percepticns:
Job security, recognition and status, helping other people
developing potential and working for a better society. The
military maintained its perceived position relative to
civilian life un the remaining life goal attributes. 1In
general, the Fall 1977 levels of those life goal perceptions
that have shifted appear to be returning upward to Fall 1975

levels which are in the direction favoring civilian life.

The pursuit of a career, whether civilian or military, involves

the consideration of numerous factors. One aspect of this
decision-making process is whether certain life goals can be
more readily achieved in the military or in civilian life.

Hence, this set of questions has been an important measure in

this study.
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The relative importances attached to varicus jcb attributes
remained virtually unchanged. The most important job
attributes continue to be these: teaches you a valuable
trade or ckill, provides good benefits for you -und your
family, gives you the Job you want and gives yon an
opportunity to better your life. At the same time, the
least important job attributes continue to be these:

allows you to see many different countries of the world, has
other men you would like to work with and trains you for

leadership.

The stated importance of three attributes did shift
sisnificantly. Pays well to start and allows you to see
many different countries increased in terms of their

stated importance. Helps you get a college education

while you serve decreased in terms of its stated importance.

As in the past, the young men in the sample generally

felt that every Jjob attribute can be found in the military.
The data range from 90 percent of all respondents who

felt that the military allows you to see many different
countries of the world to 63 percent of the respondents

who believed that the military pays well to start.

The proportion of young men who believed that these job
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. attributes can be attained in the military remained, for

. the most part, unchanged from Fall to Fall. There were

: N . significant declines, however, with respect to four
é.ttributes: teaches you a valuable trade or skill, is
"

%ﬁ a career you can be proud of, gives you a Jjob which is

challenging and trains you for leadership.

T. The percentage of respondents who perceive their

e g
.

-
.

parents to be in favor of their Joining the military

RPN
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did not change from Fall to Fall.
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l 1.5 Key Demographics
: - Tables 1.3-1.5 profile the key demographics of the Fall 1976
RS
Cd {"
j "\ and Fall 1977 samples. Fall 1975 data also are shown in order tc provide
y a complete historical perspective. The following conclusions can be
i e
(] drawn from these tables:
'
b
g 1. Both the Fall 1976 and Fall 1977 samples are identical
a Pj with respect to age and race. As in previous waves,
~
the data weighting procedure, explained in Appendix III,
v,
> i; eliminates any sampling differences on these two
SRS variables by balancing the results of each wave to
AR
‘Q‘\« known "military available" statistics.
4 ' 2. Both Fall samples are identical with respect to their

o8 employment status and with respect to those not employed

ot A%l
.'.’ »

and either looking or not looking for a Job.

\ ) 3. The percentage of respondents currently attending school
3 ;j remained unchanged from Fall to Fall. This is true
{ - of reported high school, vocational school and college
éi attendance. Moreover, the percentage of young men who
. have graduated from high school did not change from Fall
% 2: 1976 to Fall 1977. However, the percentage of young men

who reported that they are not currently attending school

B
«

and have not graduated from high school increased during

v "
e ae

O

Y

Y

the past year.
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TABLE 1.3
AGE AND RACE

e
"!/
%

e 4

a
P I ]

>

Fall '75 Fall '76

2 2
Age
16 18.5
17 : 18.4
18 18.0
19 16.6

20 15.3
21 13.3

18.5
18.5
17.5
16.7
14.8
14.0

Race

White 86.3
Non-White 12.8
Refused .9

85.3
13.4
1.3

Base (All Respondents) (3176) (5475)

................
P
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Fall '77

{oe

18.6
18.5
17.5
16.6
14.8
14.0

85.3
13.4
1.3

(5284)
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TABLE 1.4 r
:
! EMPLOYMENT STATUS j
: |
N Fall ]
Fall Fall Fall '76-'77 Statistically i
) '75 '76 '77 Change Significant '
] L 3 s
N Employed (Qu. 3f, 3g) 57.0 61.0 62.1 +1.1 No ;
= Full-time 31.3  35.2  35.9 +.7 No :
G Part-time 25.7 25.7 26.1 +.4 No
o
jDY) Not Employed (Qu. 3h) 42.9 38.9 37.9 -1.0 No
~ Looking for a job 26.0 21.5 20.9 -.6 No
. Not looking 16.9 16.9 16.6 -.3 No
’ Not specified - .5 .4 -.1 No
<

' Base (All Respondents) (3176) (5475) (5284)

A . 1 .
PRy 2 PR
e Al s gt h Bl Bl ol ek

TABLE 1.5
- SCHOOLING STATUS

- Attending School (Qu. 3c) 58.4 56.9 56.7 -.2 No )
' In high school 40.3  39.2 40.7  +1.5 No :
-2 In vocational school 2.8 1.6 2.0 _.4 No i
et In college 14.9 14.9 13.5 -1.4 No i
5 Not specified .5 1.2 .5 -.7 No X
. y
Y Not Attending School ]
(Qu. 3d) 41.6 43.1 43.3 +.2 No ‘
. 1

g High school graduate 31.6 34.2 32.7 -1.5 No
Not high school ]
1o, graduate 10.0 8.8 10.5 +1.7 Yes .
e )
- Quality Index (Mean) 6.43 6.36 6.38 +.02 No 1

)

Base (All Respondents) (3176) (5475) (5284)
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L. As an additional means of demographically profiling
the sample, a quality index is computed for each
respondent. This index is a composite measure based on
self-reported grades, number of math courses taken
and passed in high school, and the science courses
covering electricity and/or electronics taken and
successfully passed in high school. The index ranges
from a low score of 1 to a high score of 10. Table 1.6

explains the derivation of the quality index.

TABLE 1.6
(Number of Math Courses (Science Courses in
(High School Grades) in High School) High School)
Value Value Value
A's & B's 3 None 1 Yes 2 |
o B's & C's 2 One 2 No, not
- specified 1
e C's & Below 1 Two 3
S
N Not.Specified O Three 4
-‘~\
Four 5
Not Specified 0
i&
N
:;: Respondent quality remained unchanged from Fall 1976

to Fall 1977.
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l. In past reports, it was suggested that two variables -- full-time

. employment and high school graduate/not attending school -- could reasonably
. i: explain the observed downward shifts in propensity. It was reasoned that
improvements in the civilian jJob market make a military career less
attractive to a young man for whom the military may have been the best
opportunity for advancement in a poor economy. In the present survey full-
time employment and high school graduaste/not attending school are unchanged,
e and the downward trend in propensity appears to be slowing. The two

.. demographic variables, therefore, may well be only partial determinants of
ii propensity. As a result, it appears that there are other unidentified

e factors contributing to the decline in propensity that are beyond the scope

of this study.
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SECTION 1II

KEY RESULTS BY TRACKING AREA
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SECTION 1II

Performance Differences By Tracking Areas

The interviewing was conducted in 26 defined geographical areas
referred to as tracking areas. The tracking area approach localizes the
information derived from this investigation and thereby mskes it possible
for the individual service recruiting commands to receive feedback with

respect to their performance within specific geographic areas.

In the first two waves of this study, the data were collected and
reported in terms of 13 geographical areas and the balance of the country.
Beginning with the Fall 1976 wave, the balance of the country was divided

into 13 additional tracking areas, creating 26 tracking areas in total.

This section is a discussion of key results by the 26 tracking
areas. In previous reports the data have been examined from two perspectives.
The first perspective looked at whether date from individual tracking areas differ
specifically from national levels. The second focused on year-to-year
changes within the original 13 tracking areas relative to corresponding
year-to-year national changes. This second perspective was an attempt to
determine whether observed changes within these individual tracking areas
were unique to the tracking areas or merely a reflection of a national

occurence.

In noting tracking area differences from national levels as well

as year-to-year changes within tracking areas, we must te aware of the large
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Hal number of statistical tests being conducted. Whille some year-to-year
changes have been observed within tracking areas across various measures,

the incidence of these has been close to the level of chance (i.e., 5%

of the tests are significant at the 95% confidence level).

In an attempt to better understand the tracking areca differences
in the data, two sets of tracking area data were submitted to a factorial
analysis of variance. The completion of the Fall 1377 survey provides sufficient
time-series data to make this form of analysis possible. The two sets of data were
enlistment propensity measures and the perceived adequacy of recruiter information.
The first was chosen because it is the principal measure in the study. The
second set was chosen because the information provided by recruiters is
controllable by the services and, therefore, the measure of perceived

adequacy represents important feedback to the services.

As a statistical method, factorial analysis of variance enables
us to critically analyze the independent and interactive effects of two
or more explanatory variables on a dependent variable. There are three

principal explanatory variables in this study. They are time (conceptualized

in terms of five waves of interviewing), the individunl services, and the

Fseapenng

26 tracking areas. The dependent variables, for purpoces of this analysis,
. . . . . ‘

d are enlistment propensity and perceived adequaey o recrii*er information.
"“: 1
A The basic analytical question is whether - bserved variatioas in these two
R J
iy
e dependent measures can be attributed to Airfovoeo o ot ime | servivces, tracking

\ . N 1

areas or some combinations of these three exi o oo 0w Do, '

..'J.

A



were tested.
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Are the 26 tracking areas =qual with re pec’ * 1ropensity?

i - .

With respect *o enlistment yr-r. i o8 fer prgrt 3 gyt heses
These were:
1. Are the servicas equal with roopess 4o o penoity?

Are the five waves of surveys equa’ wiii re pect to rropens

Have the services exhibited different nartern: with respect

to propensity »>ver the five waves?

Have the services exhibited different patternc with respect

=X t

to propensity across the 26 tracking areas?

Have the 26 tracking areas exhibited dif:er

over the five waves?

~ent pntterns

-
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Em The analysis of enlistment propensity data revewled results
(A
?715 which are illustrated below.(See Appendix IV for F ratic:s).
R Statistically
Independent Variable Significant
j}ﬁ: Service Hirhly significant
- Time Hirhly significant
W,
e Tracking Areas Highly significant
- Service X Time interaction No
}}i: Service X Tracking Area interaction Marginally significant
Vo . o
e Time X Tracking Area interaction Marginally significant
:}~: The analysis reveals that differences in enlistment propensity
:;;; differ significantly as follows: (1) among services, (2) from wave-to-
wave, and {(3) across tracking areas (Hypotheses F1-#3). The active
'i?ﬁ duty services differ significantly with respect to propensity irrespective
f:f- of time or tracking area. For example, average propensity levels for the
S0
. Air Force and the Navy have been consistently higher than those for the
J: Army and Marine Corps. Propensity to enlist, irrespective of service or
¥y
LR . . . s s N . s
O tracking area, has shifted significantly over time. The largest shift in
average propensity to join the military was from Fall 1975 to Spring 1976.
The next largest shift was from Fall 1976 to Spring 19(7. Finally, during
i:.x the two-year period in which this study has been conducted the southern
i;: tracking areas consistently have had higher average propensity levels than
.4
SR
-j}: other areas. On the other hand,propensity has been below average throughout
:-'_".
: : much of the northeastern and midwestern areas of the country.
,«f\
=

IRy

B

-
-
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The lack of statistical significance with respec* to the interaction
of the individual services and time indicates that the time-related changes
in the measure are not 'inique to any of the services Lut are eneral in
mature (Hypothesis #4). The marginal significance of both th  service-by-
tracking area and time-by-tracking area interactions suggests the following
(Hypotheses #5-#6). While the individual services shcw some unique strengths
and weaknesses across tracking areas, and while there are some unigue time-
related changes within tracking areas, the level of significance in both
cases is so marginal that it would be misleading, from an action standpoint,

to single these out.

The analysis of variance of the propensity data has implicaticns
for reporting the data. The following discussions c¢f variations in
enlistment propensity appear to be valid:

. Differences across services

. Differences across time (viewed in terms of time-related

changes in the national levels).

. Differences among tracking areas (viewed in terms of those

that are above or below the U.S. average)
Hence, year-to-year changes within tracking areas, repcrtea in previous

surveys, have been deleted.

A similar analysis of variance was undertaken with respect to
perceived adequacy of recruiter information. That is, the same six

hypotheses tested with respect to propensity were terted., "o analysis

ctnded b Bt
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R revealed that this measure differs significantly (1) among services and !
o %
’}:; (2) from wave to wave. There are no significant differences in this measure |
o across tracking areas nor are there any significant interactions among
)
AN services, time and tracking areas with respect to this measure (see Appendix 1
o 1
o
.ikﬂ IV for F ratio.).
~.
.
{\j Tables 2.1 to 2.13 summarize the key tracking area data. Interpre-
o
i*i tation of these tables has been facilitated by the following system of notation:
O
S
_312 . Percentages that are significantly different from the U.S.
.
N . .
YRS average for a particular service are .
'f::.-
Olig
. CIRCLED if the entry is lower than the U.S. average
. BOXED if the entry is higher than the U.S. average
2
;ﬂin Propensity to Serve
T:(;
Rk
.-.:_\
[

The key measure in this study is propensity to serve in the Armed
Forces. As in past reports, the reader is cautioned against making any

absolute interpretations of the propensity data. The propensity measure is

an index of likelihood of entering military service. Accordingly, the

"‘

l'l'l‘l‘{l‘l

o
-

propensity data should be interpreted in a relative sense (e.g., the

oA

+

identification of "high" versus "low" tracking areas). There are various

factors such as time of entry, enlisted man versus officer status, and the

’-u

rates of mental and physical qualification that enter into any attempt to

s
L}

g)
l}‘

" .. "
s 8

forecast accessions.
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~3‘2 2.1 Positive Propensity by Tracking Area

.'

23 o Figures 2.1 - 2.7 graphically present the propensity data for

R

- active duty services as well as the National Guard, Reserves and Coast Guard.
.J ‘H'

ﬁ: The overall rank order of the active duty services based on

- :; expressed propensity levels has remained consistent across all five waves

[ of this study. Once again, the Air Force is highest (15.7%), followed
closely by the Navy (15.5%). The Army (12.7%) is third and the Marine Corps

(11.0%) fourth.

‘Jf% The propensity to serve in the Reserves is 15.7% and for the

b ‘i National Guard the figure is 16.1%. Respondents who expressed positive

3 propensity to serve in the Reserve Components also were asked which branches
- of the Reserves and National Guard they would choose. The data are presented

in the tabulations: Volume 2, Pages 24 and 26; and Volume 5, Pages 24 and 26.
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Table 2.1 summarizes the propensity data for each of the services

[ within each of the 26 tracking areas. Relative to national averages, the

following exceptions occur:

,; T! 1. The propensity to serve in the Air Force is below the U.S.

é . average of 15.7% in one tracking area: New York City

?}\i- (6.8%). Three tracking areas -- Texas (2L.0%), Scuth Carolina/
;:_5 Ceorgia (23.L4%), and New Mexico/Colorado (21.6%) are above the
L e

7 national average.

;3 2. The propensity to serve in the Army is below the U.S. average
SE:} of 12.7 percent in these tracking areas: New York City (6.5%),
;:. Chicago (T7.4%), Southern California (8.6%) and Philadelphia

¢
K: (7.2%). South Carolina/Georgia (20.2%), New Orleans (18.1%),
‘3 :j and Kentucky (18.2%) are above this U.S. average.
Py
A t{ 3. The overall propensity to serve in the Marine Corps is 11.0
EE’Q percent. Seven tracking areas deviate from this average. New
ﬁ E’ York City (6.1%), Ohio (6.4%), Chicago (6.7%), Minn=sota/Nebraska,
-i o North Dakota/South Dakota (7.2%), and Wisconsin (6.5%) are
E: - below the national average. South Carolina/Georgias (20.8%) and
é E; Kentucky (18.7%) are above this U.S. average.
o
Y ?j L. Six tracking areas deviate from the Navy's national average of
1
‘3 ;i 15.5 percent. These are New York City (7.4%) and Chicago (8.1%)
. - which fall below the national average and Florida (21.6%),
I ‘ Boston (24 .5%), South Carolina/Georgia (°2.3%), and New Mexico/
S
)

Colorado (22.5%) which are significantly above the U.8. averege.
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The National Guard with a total U.S. averape of 16.1 percent s
is sisnificantly below average in New York City (3.6%),

Michisan/Indiana (10.2%), Chicago (6.5%), and Philadelphia 3
(9.4%). Alabama/Mississippi/Tennessee (25.7%), Baston (26.1%),

and Des Moines (72.3%) are all above the U.S5. average.

6. The propensity to serve in the Reserves is 15.7 prorcent. New
York City (5.2%), is below average. South Carolina/Georgia (2L4.1%)

is above the U.S. average. 3

~ -

"

7. The propensity to serve in the Coast Guard is relatively low
in New York City (4.8%), Chicago (6.1%), and Minnesota/Nebraska/ ;

North Dakota/South Dakota (7.7%). The propensity to serve in

oy

the Coast Guard is relatively high in Florida (18.9%) and

Boston (19.1%). a
These data indicate that two tracking areas are relatively weak ]
with respect to propensi“y to join any of the military services. These q
S
areas are New York City and Chicago. On the other hand, the military tends
to have particular appeal in socuthern tracking areas, as well as in Boston }
@ and New Mexico/Colorado. These observed differences among tracking areas,

N, P
~
:}: discussed at the beginning of this section, can be the result of such factors j
*.

) as demographics, economics, and military recruiting efforts. Variables that .

) 4
A 4

are believed to influence propensity are examined in detail in Section III. b

]

:'.'; 1
."I' 1
I 1

s

> 2.2 Two Factors Mediating Between Expressed Propensity and Enlistment

ey

Two important mediating factnrs between expressed propensity to

Il‘
A

serve in the military and actual enlistment arc expected tir- of entry and

whether the young man will enter as an enlisted man or arc an officer. Both

NS
l'l‘-.

factors add further meaning to the propensity measure. A discussion of

1

a4
[y L3
" e g - A

‘4 4em

L
'y

these two factors follow:.

o - T‘“-" n‘-q" -"‘-"h"‘ --' -‘ n.“'-"‘-".-.' ". - - . L
(iﬁikﬂugdbiﬂﬁah‘\LguhJﬂimhi&lﬁi&ih .
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2.2.1 Expected Time of Entry Into Military Service

In past surveys, positive propensity respondents were asked to
indicate when they expected to enter (1) the active duty services and (2)
the Reserve components. In the Fall 1977 survey, positive propensity
respondents were asked only to indicate when they expected to join the

military service.

The percentage of positive propensity men who said they will
enter either the active duty services or Reserve components within the
near future (within two years) is 31.9%. Three tracking areas are
above the U.S. average with respect to enlisting in the military within
the next two ycars. These are New York City, Florida, and Washington/

Oregon. On the other hand, Harrisburg, Texas, Pittsburg, Richmond/North

Carolina, and New Orleans fall below the U.S. average.

| »

:j D Ohio, Chicago, and New Mexico/Colorado have an above-average

:;'ii percent of positive propensity youth who expressed long-term expectations,

= (i.e., two or more years) with respect to joining the military. The proportion
E; 52 of positive propensity youth who do not know when they will enlist is below
Eif_v average in Washington, D.C., Ohio,Chicago, Minnesota/Nebraska/North Dakota/

ii ;; South Dakota, New Mexico/Colorado, and Washington/Oregon and above averace

;i i: in Texas and Southern California
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0 )
NN
Y
o
S As stated in past reports of this study, any attempts to forecast
- rates of accession must consider several factors. These are regional
s
Fz} differences that occur for both positive and negative propensity, expected
N
A time of entry, and mental and physical disqualification rates.
- )
fij, 2.2.2 Officer Versus Enlisted Entry Expectations
'f-‘° Table 2.3 shows the data for officer versus enlisted entry
:?jj expectations. As the table indicates, 72.5% of positive propensity
f::: youth expect to enter the military as enlisted men. This is slightly higher
AN
. . . .
S than the Fall 1976 figure of 70.8%. This difference is not

statistically significant, however. The percent of those with positive

propensity who expect to enter the service as officers remains unchanged.

The balance of respondents (3.5%, not shown in the Table) do nct know

whether they would enter as enlisted men or as officers.

L

ﬁ%i Texas, New Mexico/Colorado, and Washington/Oregon have the lowest
jﬁg percentage of positive propensity youth who expect to enter the military
AN

_;:;: as enlisted men. Just the opposite is true of Michipan/Indinna. Witk
s

:\t‘ respect to expectations to become military officers, Michigan/Indiana is
tﬂt below the national level, while Alabama/Mississippi/Tennessee, lNew Mexico/

Colorado, Texas and Washington/Oregon are above this average.
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-%; 2.3 Academic Achievement and Derived Quality Index

._: l A young recruit's success in the military is contingent, in part,
3 {: on his mental abilities. As in past waves of this study, the relative
.(:.\ mental quality of respondents is determined by asking them to

;ﬁ !! report several areas of academic information -- high school grades,

SRR

ﬁé high school education program, mathematics courses taken and passed in high
o~

{i {; school, and science courses covering electricity and/or electronics taken
RERS and successfully passed in high school. A quality index number is computed
,;:': for each respondent based on his responses to these questions. High school
f? ;; education program (i.e., college preparatory, commercial business, and

vocational) is not used in developing this index, since it is difficult to

assign scalar values to this factor. The index ranges from a low score of

. 1
3000 ey s
'ty

1 to a high score of 10. The derivation of the quality index was explained

P
L~ f

’

earlier in Table 1.6.

S

» The quality index data are reported in Table 2.4. The national

:j !! quality index value is 6.38 which is comparable to the Fall 1976 figure

ji: . (6.36). The current level appears to be a reversal of a downward trend
LS

S observed in the quality index across the previous waves. The quality index
:‘ - has ranged from a high of 6.43 (Fall 1975) to a low of 6.29 (Spring 1977).
% N Levels of quality index show a regional pattern. Quality index values

P -

are below average in several southern areas: Florida, Alabama/Mississippi/

m:
r

p Tennessee, Richmond/North Carolina, and Kentucky. On the other hand, quality
q -,

-IJ -,

T E index values are above the U.S. average in these eastern tracking areas:

et
"

fb w New York City, Boston, and Pittsburgh.
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As Table 1.6 showed, the number of math courses taken and pasced j

is an important component of the quality index. Table 2.5 shows that ea:zt i
coast tracking areas are superior to other areas in terms of the number of 1

math courses reported taken and passed. Just the opposite is true of

southern tracking areas. This finding is consistent with previous surveys.

ke gontl LA 38

While the high school curriculum does not figure directly into
the derivaticn of the quality index, it contributes to an understanding of
the propensity measure. For example, yourg men enrolled in college prevaratory
courses are probably less likely than the average high school student to be
inclined to pursue a military career, since students who have actually
attended college are known to be disinclined toward enlistment (see Table 3.2,

page 99 ).

Table 2.6 shows that the 26 tracking areas differ widely with

respect to high school education programs. Respondents in New York City,

Boston and New Orleans are more likely than their counterparts in ~ther areas

of the country to have had a college preparatory program in high school.

Respondents in several southern and in at least two midwest tracking areas

A
NP

Pl
o
“e

are more likely to have had a vocational program. On a national basis, the

A
ALY

percentage of youth who report having had a college preparatory progran in

[ S

15

high school (42.3%) is down significantly from Fall 1970 (L8.07),

N
.
’
.

R [NEARA
PR

A more detailed documentation of academic achievement, incluiing

1 Q.

quality index values, is available in Vol. 7, pages 20 to 7 7 i

supplementary Jdocument to this report.
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N0 2.4 Recalled Recruiter Contact
m! Table 2.7 shows the level of recalled recent recruiter contact
:ji__ (past 5 to 6 months) for the total national sample and for each of the 26
2 ' tracking areas. Nationally, 26.0% of the sample report having had

contact with a military recruiter within the past five to six months. New
York City falls below this national average. Minnesota/Nebraska/North Dakota/

';. South Dakota and Wisconsin are significantly above the average. As discussed
in Section I, there is no significant Fall-to-Fall national change in this

- measure.
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2.5 Adequacy of Information Received From the Xecruiter

As in the past, adequacy of information is defined in quartitative
terms. Specifically, each recpondent who reported having had recruiter contact
was asked whether he felt that the information provided was . .

. A1l the information you wanted

. Most of it

. Very little
Inadequate information was defined by a response of "very little'".

The analysis of variance discussed earlier revealed that this measure,
over the two-year period of this study, differs significantly (1) from wave
to wave and (2) among services. Differences in this measure across tracking
areas and differences with respect to the interactions of services, tracking
areas and time all were found to be not statistically significant. The lack
of statistical significance with respect to tracking areas indicates the
following. In each wave of this study, including the present wave, the
measure of information adequacy has shown great diversity across the 26 tracking
areas., However, there appears to be no consistent pattern. The lack of
statistical significance with respect to the {1) service~by-tracking area,

(2) service-by-time, and (3) tracking are-by-time interactions suggests first
that the individual services, on the average, show no unique strengths or
weaknesses across trackineg areas. Tn addition, time-related changec in the
measur~ are not unique to any of the services but are general in nature.
¥inally, there are no unijue time-related changes within tracking areas.

Hence, only yerar-to-year changes and diferences anoanr services are discussed,
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Table 2.8 shows the percent of respondents who reported that they
received inadequate information from the various services. On a national
basis, all four active duty services do reasonably well in Fall 1977. At
worst, only one-in-six respondents felt that the contacting services did not
provide enough information. In the present wave, the Air Force does slightly

better than the other three services in providing informaticn on a Fall 1976

to Fall 1977 basis. The services as a group did not change on this measure.
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2.6 Other Activities Concerning Fnlistment

The study has examined in all five waves various behaviors related
to seeking information about the military. Each respondent is asked whether
or not he has undertaken a series of information seeking activities during
the last six months. The data are summarized in Table 2.9 in terms of the

percent of youth who say that they have undertaken a particular activity.

Enlistment-oriented activities are presented below in descending

order of mention for the total U.S. sample. There have been no major shifts

in these behaviors since the first wave of the study.

Talked with friends in or out of service
Talked with one or both parents

Taken aptitude test in high school given by
Armed Services

Talked with wife/girlfriend
Talked with teacher or guidance counselor
Asked for information by mail

Physically or mentally tested at military
examining station

Made toll-free call to get information

There are some differences across tracking areas with respect to
seeking information about the military. New York and Chicago respondents
were somewhat less likely than youth in other areas of the country to seek
information about enlistment. On the other hand, Pittsburpg, Soulh Carling,

Georgia, and Wisconsin youth were somewhat more likely to have sought

information.

37.4%

32.5%
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2.7 Knowledge of Monthly Enlisted Starting Pay ;

’

Respondents in each wave of the study have been asked to provide "

L

unaided their best estimates of monthly enlisted starting pay before taxes. ?

] \

For tabulation purposes, the estimates of starting pay are coded by 350

intervals.

N
TR e

- Estimates of monthly starting pay are presented in Table Z.10 in

terms of the percentage of respondents who were not able to make an

f
:; estimate and the mean dollar value of monthly starting pay for those respon-

_ dents who made an estimate. i
= E
i‘ The percentage of respondents who could not make an estimate is Y
) 50.1% for the nation as a whole. This figure is signifircantly higher
f. than the corresponding figures for three preceeding waves: L1.6% (Fall 197%),

46.4% (Spring 1976), and 43.9% (Fall 1976). It is comparable, however, Lo
- the Spring 1977 figure (49.6%). The proportion of respondents not able to

o~ make an estimate is particularly low in Southern Califcrnia and particularly

high in New York City and Washington, D.C.

{
1
O, \\
The average estimate of starting pay for the total U.S. sample ig N
1
;; $h01, very close to the actual figure of $397. Thirtcen of the 26 trackins {
1
areas ranged from $1h to $52 above the U.S. average and 1.2 of the nreas .
- ranged from $15 to $49 below the U.S. average. The latter tracking areas
;i represent geographical areas in which marketing oommunications conl i b {
implemented to alter percentions of monthly enlicted startineg par.  nly
-"
| ]}
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Arkansas is on par with the U.S. average.

The relationship between starting pay and propensity to serve is

examined in more detail in Section IV.
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2.8 Perceived Difficulty of Obtaining A Full Time Job

Labor market factors can be expected to have an effect on enlist-
ment. Unemployment rates typically vary from region-to-region and for
men of different ages, and people's impressions of the job market may have
a greater role in career choice than the actual labor situation. In the

survey respondents regularly have been asked how difficult they felt it

was to get a full time Jjob.

Table 2.11 summarizes young men's perceptions of the market for
full time jobs. Nationwide, 38.2% of the sample felt that for a
person their age getting a full time job in their area was very difficult
or almost impossible, and 59.7% felt that it was somewhat difficult
or not difficult at all. These figures are consistent with Fall 1976 figures.
A number of tracking areas depart in one direction or the other from the
national averages. Generally, those areas in which more respondents felt
that a job was very difficult/almost impossible to get are located in
eastern urban regions, e.g., New York City, Philadelphia, Washington, D.C.
In South Carolina/Georgia, Arkansas, Des Moines, Kansas City/Oklahoma,
Minnesota/Nebraska/North Dakota/South Dakota, and Texas, more individuals

felt that getting a full time job was only somewhat difficult or not

difficult at all.

....... RIS I W .

[ IR e SV I e ) A h“‘__
R, Cy CORTR PO AL UV S TR (a0 (PP LR PP LR 2 L P NI LY PO NI AN PO AL

T e WU @ T R e 0T s T e e

-\;x\.\

\
‘L‘ oy




-

2 Sl R v cor iy BN T EC R | TR OSTINE ZrClNAC IR IS ) A

N D
/

)
i

)

.

.
A
\‘

MU BTL Ve T eT e« T aT e

77¢ uor3isand :adinos

o St

sjuapuodsay IV :oseq

N 'l

,.

Tt 0°1

.

. sz 8°¢ 1 L'v ° 0°¢ yL 6°1 €y L 4 19MSUY ON

5 /mou) 3 ,uod

b

b,

p. b9 0°GS £°0L v IL 1°8S £°€9 T°19 ¥ 09 T°vs @ s 9°LS e L°6S 11® 3 JITNOTIITP JION

w. /3IND1331p Ieymdwos

3

.

- B°Gt 9°Zv% 1°8¢ L°SE °ve 0°6€ 8°Z¥ 8°8¢% £€°SYy S 0¥ €°69 Z° 8¢ ITNOT33TP Kiaa

¥ /@1qissodut 3somtv

¥ .

. ‘1ed *1ed *X3J, as *TYd ‘ur ‘4o ‘ur ‘eT1d *D°d ‘bgsig “jng JAN ‘s°n ....

. *ON ) /aN VARY! /°SH ‘ysepM / a1V Te30lL v\...

b /°an /" 1Y iy

. /UR 1\..

e v

2 N

- F A

' r--)

5 |
w A

u.. *@jewTisd eaay Huryoexl aYyj JO SI0IXF pIepuels oM} 3JO dbuex ....4

A 9yl puoikaq STTBJ °"S°Nl TeIOL 2I3YM ISOY3 SI° SITIJUS PaXoq pue PaToOIT) L

. S

o X

" 0L IAWIL TINd ONINIVIEO JO XITNIIAJAIA QIAIZ¥Ad TT°Z T4Vl “

..n

Datwia{ax{aly




Fage 92

@ 0°¢te £ ct €°¢ee

"e1¥0 “Bs10  “IoD  “osIM
/TO"M /°useM  /'W'N

‘93euTisy BaIY Hurioex] SY3z JO SI0I1xd PIEpueIS OM3 JO Sbuea

| A4 1°2
0°vL| 2°SS |9°89 9°€9 T°EL 0°%9 0°9¢ 1°09 a L°6S
@ 6°€EY e 0°v¢ 8 z-€g £°2b T1°6€ 0°9$ z°8¢
"SuW  *AM Ay ~utao “eo *O°N *3rd -u3lsgd  -TTUd *s'n
-saqg MaN /°0°s /4oty T®30L

3y3 puokaq syITe3 °"S°'n 1LIOL 2I3yM ISOY3 BI® S9TI3uU® PIXOq pue pPaToItd

900 AWIL TINd DSNINIVIEO 40 ALTNDILAIA AFAIFDWEL 11°Z IT9vd

o
{ e~

Fga

<3

¢ suorisand :951N08

sjuapuodsay 11V 1aseg

Iamsue ON/MOuY 3,uoq

TT® 3e 3ITNOTIITP JON
/3TNITIFTP Ieymawos

ITNOTIITP Axap
/31qrssodut 3sowyv

-y

-
“ry

8"

L]
P

A

-
&9

PP 7L g4
Nt

N

RN LRERGut

Lo g

LS

s

PLACYC PPN P

AISEIP

Ty




Page 93

SECTION III
ANALYSIS OF TARGET MARKETS
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SECTION III

s: Analysis of Target Markets

'r.

Through the use of the propensity measure, we are in effect
segmenting the pool of "military available" young men into those men who
are likely to be more receptive to the military's recruiting efforts (i.e.,
target market) and those who will not. It is important to have an understanding
of what causes one man to consider the military as a career and another man to
exclude the service from his career options. Such an understanding should

help the services to maximize the effectiveness of their recruiting.

The present section, first examines the relationship between
propensity and a number of demographic, attitudinal, and behavioral

factors. The intent of this analysis is to identify those factors that

discriminate between positive and negative propensity groups and it is
undertaken for propensity for military service in general as well as for
the individual services.

The following variables are included in this analysis:

Demographic Variables

. Age (Qu. 3a)

. BEmployment Status (Qu. 3f, 3g, 3h)

. Race (Qu. 26)

. Educational Status (Qu. 3b, 3c, 3d, 3e)
. Education of Father (Qu. 21)

. Quality Index (See Section I)

. Intention to self-support post-high school education (Qu. 3J)
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Importance of Job Attributes (Qu. 6a)

Achievability of Life Goals in the Military (Qu. 11)

I Information Sources Actions Taken

. Persons Spoken To/Actions Taken (Qu. 8c)

(s . Recruiter Contact (Qu. 8a, 9a, 9b, 9c, 94, 9e)
. Influencers (Qu. 12a, 12b,13)

Advertising Recall (Qu. Tb, T74)

NS Following this first analysis, this section examines demographic,

*

~ attitudinal and behavioral characteristics of young men who have graduated
from high school and are not currently attending school. This demographic

r}é group represents a desirable target market to the services.
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3.1 Probability of Serving

Propensity consists of young men's ratings of their probability

v

'E: of entering any of the four major services. While most analyses in this
., report examine positive versus negative propensity, scrutiny of the
- distribution of responses within the measure leads to some interesting
ig observations. Table 3.1 presents the propensity measure broken down into
N

each of its response alternatives.

N
«?
<<
e Several conclusions can be drawn:
.

1. Very few young men indicated that they are definitely
-
:3 going to enter the military service. The great majority
~. of respondents in the positive propensity group rated

themselves as probable entrants rather than definite

?: entrants.

2. The largest single category consists ©of those who said

KA

that they will definitely not enter a given military

LA

service. This ranges from a low of 43.4% for the Air

"

Force to high of 49.7% for the Marine Corps.

L
"1_‘_1

-~

3. About one-half of the respondents labeled themselves as’

Qv

probably likely or probably not likely to Join a military

service. The combination of these middle ground respondents

-.‘A.',_-‘

constitutes the majority for each service, with the exception
of the Marine Corps. This group of young men, who are

not strongly committed for or against a military career, may

v (s

li_l

provide a large, fertile market for recruitment programs.
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NN TABLE 3.1

N~ DISTRIBUTION OF RESPONSES FOR MEASURE OF PROPENSITY

N Air Marine
Food Force Army corps Navy

(- Response

;}é Definitely 1.6 1.4 1.3 1.7
: Probably ' 14.0 11.3 9.7 13.7
Probably Not 36.3 36.6 35.3 35.8
- Definitely Not 43.4 46.4 49.7 44.8

Don't know/No answer 4.7 4.3 4.1 4.0
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3.2 Demographic Variables

Demographic differences between the positive and negative propensity
groups are presented in Table 3.2. The statistical reliability of these
differences was assessed by computing univariate F ratios. All the com-
parisons appearing in the Table 3.2 are statistically significant at the 95%
confidence level.

The difference between the positive and negative propensity groups

can be characterized as follows:

1. Positive propensity individuals are younger.

2. Considerably more positive propensity individuals are

unemployed and looking for work.

3. Blacks comprise over twice as great a proportion of the
positive propensity group as of the negative propensity

group. Other non-Whites are also more highly represented.

L. High school students - ake up a higher proportion of the
positive grour of the negative group, but college
students are about three times as likely to have a negative
propensity for military service. High school graduates who
are no longer in school are also more likely to be found in
the negative propensity group. This demographic group is

examined in greater detail at the end of this section.

5. The quality index, detailed in Section I, indicates that
positive propensity individuals have weaker academic

preparation. Positive men appear to come from lower
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X TABLE 3.2
~
<
P
:j ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY
N PROFILES ON DEMOGRAPHIC VARIABLES
; 3
.t~ j
L )
o Positive Negative
X Variable Propensity Propensity
A Average age* 17.82 18.56
-
N Not employed/looking for work 30.4% 16.4%
!
o’
A Blacks 14.2% 6.0%
3
kY,
> Other non-white 7.0% 3.9%
.
\:,
L Students 62.3% 53.7%
e
X p
. 10th grade 9.2% 3.3% ;
11th grade 24.9% 13.1%

>
%
(R !

1-2 years of college 5.8% 17.0%

l.'ft.'t. »?n ]

L4 4

High school graduate,

~ R

; not in school 24.8% 36.5% :
- -
-

i Education of father* 2.61 3.24 1
4"' .
%

. Quality index* 5.90 6.59 g
o g
A
) Would work part-time to support .
AN post-high school education 82.8% 76.2% 4
fj * Mean scale values shown
<
N
N
.: ‘.:

B

.
.
L

N

.........................................
.......
...........
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socic—economic backgrounds, at least as indexed by €ather's

education, ¥

More positive propensity young men would work part-time
to support any post-high school education. This seems

consistent with their lower socio-economic backgrounds.

e Sl .
-'I:»

RROARK S AR R S SO

- * Education of father was measured on an eight point scale:
1. Did not complete high school
o 2. PFinished high school or equivalent
o 3. Adult education program
4. Business or trade school
-, 5. Some college
e 6. Finished college (four years)
ind 7. Attended graduate or professional school
8. Obtained a graduate or professional degree
e
>
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The demographic profile of the individual ser.ices has also
been examined and the characteristics of men with a positive propensit
for each service appear in Table 3.3. Profiles for the negative prope:
groups have been omitted since they resemble the profile of the overal
negative group shown in Table 3.2. Statistical tests have been conduc
vhich compare each service's positive propensity group to the corresp«
negative propensity group for each variasble. Entries in Table 3.3 vwe:

found to be significantly different from the characteristics of the ne

group.

The differences between positive and negative groups within
each service are essentially the same as the differences between the
overall positive and negative groups. A statistical analysis of the
demographic profiles for each service reveals that these profiles are
identical to one another. Thus it appears that all services draw upor
pools of youths with fairly similar demographic profiles, and that

these youths differ in a fairly constant fashion from negative propen:

youths.
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TABLE 3.3

DEMOGRAPHIC PROFILES OF
POSITIVE PROPENSITY GROUPS -

INDIVIDUAL SERVICES

Air National
Force Army Marines Navy Guard Reserves
3 $ s 3 ] ]
Average age* 17.79 17.87 17.82 17.88 18.08 17.99
Not employed: :
looking for work 29.4 36.4 30.7 29.9 29.7 30.6
Blacks 17.1 18.2 15.4 14.3 16.5 15.7
Other non-white 6.5 7.2 8.0 5.9 6.1 6.4
Students 63.2 60.3 61.5 61.7 55.6 61.4
10th grade 9.3 10.3 10.7 7.6 7.3 7.1
11th grade 25.7 22.7 24.9 25.7 21.2 22.8
1-2 years of college 5.2 5.2 5.5 5.8 6.1 6.5
High school graduate
not in school 25.8 24.2 24.7 26.7 30.1 26.6
Education of father* 2.68 2.28 2.35 2.58 2.60 2.71
Quality index¥* 6.06 5.78 5.69 5.86 5.92 6.07
Would work part-time
to support post-high
school education 83.4 81.9 80.9 83.3 83.3 83.8

* Mean scale values shown
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3.3 Importance of Job Attributes

Part of Section I examined the relative importance of job
attributes as perceived by 16-21 year old males. At this point, attention
is focused upon .the different perceptions of positive and negative propen-

sity men. Table 3.4 provides this comparison.

The positive propensity group rated each job attribute, on the
average, as more important that did the negative propensity group. The
greatest difference on any attribute appears for "Is a career you can
be proud of". Compared to the negative propensity group, positive
propensity men felt this attribute is particularly important. The pattern

of these data have not altered noticeably since the Fall 1976 survey.

These data were analyzed for each of the services. Generally,
the results for individual services are similar to those for overall
propensity found in Table 3.4. A statistical analysis of the data reveals
that differences between positive and negative propensity groups are general
and not service specific. That is, all of the services draw upon youths with

similar perceptions of Jjob attributes.

For an attribute to help attract prospects to enlist, it must be

both important and perceived as attainable in the military. Hence, an
attribute's perceived relative importance and perceived attainability, considered
together, may be a particularly informative comparison. Such a comparison is
illustrated below, first for positive propensity respondents and secondly

for negative propensity individuals.
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ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY
MEAN RATINGS OF IMPORTANCE OF JOB ATTRIBUTES*

Is a career you can be
proud of

Gives you an opportunity
to better your life

Trains you for leadership

Allows you to see many
different countries of the
world

Teaches you a valuable
trade or skill

Gives you a job which is
challenging

Provides good benefits

for you and your family
Has other men you would like
to work with
Gives you the job you want
Pays well to start
Helps you get a college
education

* Scale Value:

TABLE 3.4
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Positive Negative
Propensity Propensity Difference +
2 ki 3
1.98 2.48 .50
1.96 2.29 .33
2.31 2.64 .33
2.59 2.92 .33
1.85 2.16 .31
2.07 2.38 .31
1.87 2.16 .29
2.57 2,84 .27
1.97 2.23 .26
2.10 2.29 .19
2.30 2.46 .16

+1 = Extremely Important
+2 = Very Important

+3 = Fairly Important

+4 = Not Important At All
+5 = No Answer

Therefore, smaller values indicate more perceived importance.

+In the difference column a large value indicates that the positive
propensity group considers the attribute as more important than the

negative propensity group.
than zero.

All differences are significantly greater
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Relatively Easy Relatively Hard
To Attain * To Attain
Teaches valuable trade Good benefits for you
Relatively Opportunity to better your life and your femily

Important Career you can be proud of Job you want

Opportunity for travel Men you would like
Relatively Challenging job to work with
Less Important Helps you get a

college education
Pays well to start

Trains for leadership

Only three attributes perceived by positive propensity individuals
to be relatively important are also among those perceived to be relatively

easy to attain in the military.

"Peaches you a valuable trade or skill" was considered by positive
propensity youth to be important and attainable in the military. Clearly
this dimension is a strong point in the military recruiting effort. However,
two important attributes -~ "Gives you the jJob you want" and "Good benefits
for you and your family" -~ were viewed as relatively hard to attain in the

military. These areas represent recruiting opportunities.

This pattern in the evaluation of job attributes among positive
propensity youth is similar to the past two surveys (Spring, 1977 and Fall,

1976). Two exceptions appear with respect to the relative attainability

* Based on a rank ordering of percentages of respondents who feel the
attribute can be achieved in the military (Qu. 6b).
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( I! of job attributes. "Opportunity to better your life" is now perceived to be
3 . relatively easy to attain, while the opposite shift appears for "Trains

:2 ;i for leadership".

The same Job attribute analysis appears below for negative

propensity respondents. Only one of the 11 attributes was perceived to

LSS i
IT: ". .r

be both relatively important and relatively easy to attain in the military --

Cand

"Teaches you a valuable trade or skill."

[

Relastively Easy Relatively Hard
; To Attain To Attain
YIRS
X o
s > Teaches valuable trade Good benefits for you
) and your family
. ‘ Relatively Job you want
Important Pays well to start
R Opportunity to better
: R your 1lift
ol
, o7 Challenging Jjob Men you would like
X .
:’_, Helps you get a college to work with
A Relatively education Career you can be
l ~ Less . proud of
Tmportent Opportunity to trave:l
i: Trains for leadership
-]

The pattern in the evaluation of job attributes among negative
ljs' propensity respondents differs from that of their positive propensity
'
|

counterparts in several ways. Both propensity groups perceived

s

' "Pays well to start' to be relatively hard to attain in the military.

N
RIS

However, the negative propensity respondents attached more

M
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importance to pay than did positive propensity youth. Both groups attached
relatively lower value to "Helps you get a college education" and "Trains
for leadership” but differ in their perceptions of their attainability in
the military. Moreover, both groups attached relatively higher value to
"Opportunity to better your life", but differ in their perceptions of its
attainability in the military. Finally, in sharp contrast to positive
propensity respondents, negative propensity youth perceived "Is a career

you can be proud of" to be both low in importance and perceived attainability.
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3.4 Achievability of Life Goals

Positive and negative propensity groups should be distinguishable
with respect to whether they feel that life goals can be better achieved in
military or civilian life. Table 3.5 presents the findings for this issue.
An average rating less than 3.00 indicates that the goal is perceived to
be more achievable in the military; a rating sbove 3.00 indicates that the

goal is more achievable in a civilian career.

For every goal the positive propensity group viewed military life
as better enabliné achievement than did the negative propensity group. The
difference between the two propensity groups is particularly great in the
cases of "Developing your potential," "Learning as much as you can,”" and
"Doing challenging work." However, even positive propensity men did not
view a military career as a means to '"Making a lot of money," "Being able
to make your own decisions on the Job" and achieving "Personal freedom."
Negative propensity men viewed all life goals as more attainable in civilian
life except "Doing challenging work," "Adventure and excitement," and "Job

security." These findings are fairly consistent with past surveys.

These data also were analyzed for each of the services. The results
for individual services are similar to those for overall propensity found in
Table 3.5. Like the jJob attribute data, differences between positive and

negative propensity groups were found to be general and not service specific.
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"y TABLE 3.5 ’
ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY
ACHIEVABILITY OF LIFE GOALS
AVERAGE RATINGS*
Positive Negative 1
Propensity Propensity Difference
s 3 % :
4
Developing your potential 2.44 3.28 .84 |
Learning as much as you can 2.39 3.17 .78 1
Doing challenging work 2.30 3.00 .70 !
Adventure and excitement 1.93 2.59 .66
Making a lot of money 3.49 4.14 .65
Recognition and status 2.44 3.04 .60
Having the respect of friends 2.65 3.23 .58
Working for a better society 2.63 3.20 .57
Being able to make your own
decisions on the job 3.55 4.03 .48
Job security, i.e., a steady
job 2.24 2.70 .46
Personal freedom 3.82 4.27 .45
Helping other people 2.64 3.07 .43 1
* Scale Value: j
+1 = Much more likely in military
+2 = Somewhat more likely in military :
+3 = Either civilian or military 1
+4 = Somewhat more likely in civilian
+5 = Much more likely in civilian

Therefore, a smaller value indicates relatively greater military
likelihood. The groups differ significantly on all goals.
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! ls 3.5 Information Sources, Actions Taken, Recruiter Contact, Influencers
3 - From a recruiting standpoint, this section details a particularly
'J .'\

5 ;1 important set of variables. Some factors which distinguish positive and
T

p - negative propensity men are potentially controllable by the military, e.g.,
¥ -~ recruiter contact. Other factors, such as information sources, also might

constitute elements in the process of meking a decision to enlist. Table
3.6 compares the two propensity groups in terms of the people with whom
. enlistment was discussed, enlistment-related action initiated and recall of

military recruiting advertising.

-k Some respondents from both propensity groups have discussed enlist-
ment with various people, but talking about a military career with parents,

i friends with military experience, or others is far more common among those
with positive propensity. They are also more likely to have sought information

- either by mail or by calling a toll-free information number. More young men

'l with a positive propensity have been tested by the Armed Services either

in high school or in a military examining station.

In summary, positive propensity individuals are far more likely to
have discussed a military career or to have engaged in various enlistment-
related actions. All these differences are statistically significant and
most are large in absolute magnitude, i.e., positive propensity men are often

SR twice as likely to have talked tn somecne or have engaged in the iven action.

W The relationship of recruiter contact to propensity has been
. examined and the findings alsc appear in Table 3.f. More positive propensity

. respondents have at some time had contact with a recruiter. Moreover,

. %
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TABLE 3.6

ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY
INFORMATION SOURCES, ACTION TAKEN, RECRUITER CONTACT, ADVERTISING RECALL

AN Positive Negative
R Information Sources Propensity Propensity Significant
v 3 %
o Talked with one or both parents 5377 2372 yes
A
Talked with friends already in the
e service or who have been in the
- service 53.9 30.0 yes
f:f Talked with teacher or guidance
e counselor 22.0 7.6 yes
-~
o d
\ Talked with wife or girlfriend 28.4 10.8 yes
»
10
NG Actions Taken
;'.;J' Asked for information by mail 20.8 8.3 yes
~
= Made toll-free call to get information 6.7 1.9 yes
AN Physically or mentally tested at
e at a military examining station 7.5 3.8 yes
-
:ﬂ- Taken aptitude test in high school
o given by Armed Services 23.7 16.3 yes
NS
‘{,‘ Recruiter Contact (Ever) 56.8 47.4 yes
ol
{: Recruiter Contact (Past 5-6 Months) 34.7 22.3 yes
-'
~ .
SN Recruiter Contact Initiated by
. Recruiter 59.8 73.6 yes
. Recruiter Information Considered {
» Adequate 90.3 86.9 no
's:s
BEH .
'gd Felt more favorable about joining
N after talking to (service)
N recruiter
L 3 ————
:_ Air Force 43.9 25.1 yes
o
;i; Army 42,2 19.2 yes ;
e !
T Marine Corps 38.3 19.9 yes
P Navy 45.4 26.1 yes
> "J
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TABLE 3.6
(continued)

Positive Negative
- Propensity Propensity Significant
) 3 2
O .-
g~ - Influential Sources in Favor of
. Enlistment
':‘ N
N Father 45.1 23.7 ves
N LR
\ Mother 36.3 16.3 yes
SR
:‘:? Initiator of Parental Discussion
-
;% .. Father 15.1 19.0 yes
N = Mother 7.8 9.1 yes
E <» Respondent 72.2 62.5 yes
) LA
;w " Advertising Recall (% Recall Seeing/
3, Hearing
P . Air Force 62.2 57.7 no
t~ g+ Army 65.1 63.8 no f
- |
o Marine Corps 60.6 64.2 no
M Navy 62.3 61.8 no
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:f: recruiter contact during the past 6 months shows clear differences between
;Eé& positive and negative propensity groups, with 12.4% more positive propensity
%?i; men having such contact. When contact with a recruiter has occurred, a
,:{i. clear majority, T73.6%, of negative propensity respondents indicated that the
:i:;; contact was initiated by the recruiter. On the other hand, 40.2% (100% -59.8%)
£~E of positive propensity respondents indicated that their contact with a
\-; recruiter was self-initiated. A small, but statistically significant, difference
fé:% between propensity groups appears in terms of the perceived adequacy of

;&j recruiter information. There are large differences, however, with respect to
o

:{j the degree to which recruiter information favorably altered attitudes toward joining.
o
S
; :f More positive propensity men reported that they perceive their
sﬁxﬁ parents to support the idea of their serving in the military. Fewer mothers
‘?Si than fathers in either propensity group were perceived as favorable toward
-i:: enlistment, but more mothers of high propensity prospects were perceived to

v

‘ be favorably disposed than those of negative propensity youth. Regardless

of propensity, it is usually the respondent rather than his parents who
initiates discussion about joining the military.

W
i?zi Positive propensity respondents were as likely as their negative
?f:’ propensity counterparts to recall seeing or hearing advertising for each of
b the active duty services.
,\;S
Ny

::i: Table 3.7 relates propensity towards each service to contact with
;f;? a recruiter from that service. For each of the services, the propensity
P

);ﬁz groups differ in contact with a recruiter. These differences are statistically
LD

':‘J:é significant.

EVENIER (Y SRR G




)
P a4

14

.
I

",%

I
‘o

6:-‘.'

et
)

o Y
E ~

R
e |

LY

L
~

.
LS

. B &
datel

‘¥

FOES,

S AKAOMCRE Ak S i duk At A et Aot AR Sal T A S A

Fage 114

TABLE 3.7

EVER HAD CONTACT WITH RECRUITER FROM SPECIFIC SERVICE
RELATED TO PROPENSITY FOR THE SAME SERVICE

Propensity for Individual Services

Positive Negative Difference
k] 2 k3
Air Force 20.4 12.2 +8.2
Army 33.6 22.2 +11.4 3
Marine Corps 22.6 11.8 +10.8 }
Navy 25.3 13.5 +11.8 5
1
Base: All Respondents
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3.6 Enlistment Decision Process

In this report an individual is defined as heving & positive
propensity for military service if he has indicated that he definitel
probably will enter any of the four major active services. Table 3.&

demonstrates the extent to which this occurs in the Fall 1377 sample.

From Table 3.8 it is clear that a large number of men who ha
positive propensity for each of the active services were also positiv
towards one or more other services. This is the case most often for
dividuals with positive propensity toward the Armyv and Marine Corps.
those with a positive propensity toward the National Guard or Reserve

often showed a positive disposition towards the active services.

This finding reinforces conclusicns drawn by the analysis of
demographic variables that the various active services, for the most
part, draw upon the same or a similar pool of ycung men. It is also
sistent with the notion that many individuals initially decide upcn &

military career and then chocose between the different services.
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3.7 Summary Comments on Target Market for Active Services f
From this analysis of positive and negative propensity groups a
profile has emerged which characterizes the likely candidates for active
duty military services. Findings from previous waves provide confirmation
that the high propensity young man in contrast to his low propensity peers

can be characterized as;

Demographics

. Younger

. More likely to be unemployed
. More likely to be non-white
. Less educated
Having a less educated father
. Having lower values on the Quality Index

Attitudes, Beliefs, Values

. Feeling that important job attributes can be found in the
military

Believing that the military is relatively more likely to
enable achievement of life goals

Environmental/Behavioral Varisbles

. Having had recent contact with a recruiter

. Having sought information on a military career by mail
or by phone f

. Having taken an Armed Services test at a recruiting
station or in high school

Having discussed entering the military with parents or
friends

. Feeling that his parents are more favorable to his !
entering the military
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3.8 High School Graduates Not in School

Individuals who have graduated high school and are not currently

attending school represent a particularly attractive market to the services.

In the Fall 1977 survey, 32.7% of the sample fall into this demographic
classification. Tables 3.9 and 3.10 profile this group in terms of key
demographic, attitudinal and behavioral variables vis-a-vis the total

sample. The following conclusions can be drawn:

1. High school graduates who are not in school are below the
total national population of 16 to 21 year old male youth
with respect to not employed and looking for work and, in
general, tend to be above average with respect to their

quality index but below average with respect to high school

grades and father's education.

2. High school graduates who are not in school tend to be below
the U.S. average with respect to propensity to join the

military.

3. With respect to enlistment-related information sources and
actions taken, high school graduates who are not in school
tend to be below average with respect to talking to parents
and teachers/counselors about enlistment. On the other hand,
this group is above average with respect to talking with
wives/girlfriends. Despite their lower propensity to Join,
this segment of male youth is above the U.S. average with

respect to having been tested for military service.
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High school graduates who are not in school reported an

above average incidence of recruiter contact. Reported
recruiter-initiated contact is above average for this

group with respect to the Army and below average with respect

to the Air Force.

High school graduates who are not in school are generally
on par with the U.S. averages with respect to the perceived
adequacy of recruiter information. This group, however,
was below average as far as feeling more favorable about

enlisting after talking to recruiters.

This sub-sample of male youth are on par with national
averages with respect to perceived attitudes of influencers

and parental discussions about enlistment.

With respect to service advertising recall, high school
graduates who are not in school are on par with national

averages.

High school graduates who are not attending school are on
par with the U.S. averages with respect to the relative
importance of job attributes and the achievability of life

goals.
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-, TABLE 3.9
“~
DEMOGRAPHIC PROFILE OF HIGH SCHOOL GRADUATES NOT IN SCHOOL

:~: High School Total Statistically
L Variable Graduates Sample Significant
- Not employed/loocking for work 12.4% 20.9% yes

Blacks 8.6% 8.6% no
Other non-white 4.3% 4.9% no
-:: A's and B's in high school 24.2% 29.3% yes
Quality Index* 6.48 6.38 yes

Education of father** 2.69 3.05 yes
=
-

Base (1728) (5284)
'“ * Mean scale values shown
it ** FEducation of father was measured on an eight point scale:
! 1. Did not complete high school
hib 2. Finished high school or equivalent
’ 3. Adult education program
=~ 4. Business or trade school
-,
2 5. Some college

6. Finished college (four years)
’, 7. Attended graduate or professional school
»
o 8. Obtained a graduate or professional degree
.. + Total U.S. falls beyond the range of two Standard Errors of the high school
o graduate estimate.
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TABLE 3.10

ATTITUDINAL/BEHAVIORAL PROFILE OF HIGH SCHOOL GRADUATES NOT IN SCHOOL

(Propensity to serve in the military, information sources,
action taken, recruiter contact, advertising recall)

High School Total Statistically
Positive Propensity . Graduates Sample Significant
k1 3
Air Force 12.4 15.7 yes
Army 9.4 12.7 yes
Marine Corps 8.3 11.0 yes
Navy 12.6 15.5 yes
Information Sources
Talked with one or both parents 28.8 32.5 yes
Talked with friends already in the
service or who have been in the
service 38.8 37.4 no
Talked with teacher or guidance
counselor 9.5 12,0 yes
Talked with wife or girlfriend 19.2 16.0 yes
Actions Taken
Asked for information by mail 11.1 12.0 no
Made toll-free call to get information 3.6 3.3 no
Physically or mentally tested at a
military examining station 7.2 4.9 yes
Taken aptitude test in high school
given by Armed Services 22.9 18.3 yes

+ Total U.S. falls beyond the range of two Standard Errors of the high school
graduate estimate.
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.2 TABLE  3.10
. L .
OACEER! (continued)
e
(? . High School Total Statistically+
LN Graduates Sample Significant
N 2 k2
3
{(,‘:v Recruiter contact (Ever) 60.3 50.0 yes
)
e ™ Recruiter contact (Past 5-6 Months) 27.1 26.0 no
-'q :4"
S . e
Y Recruiter contact initiated by
IS, B recruiter
M
aa Air Force 55.7 59.8 yes
Y ‘
;ﬁ s Army 71.1 68.3 yes
ISP
A
L4
MRS Marine Corps 70.5 69.8 no
I
Ap Navy 62.4 62.5 no
T -
ORI
..’ ’1‘
':‘ * Recruiter information considered adequate
l\
. Air Force 86.2 85.4 no
N Army 82.1 82.2 no
‘e
¢
Marine Corps 83.1 82.9 no
.
\“
) Navy 83.1 80.7 yes
~
'5 Felt more favorable about joining after
talking to recruiter
D% !
" Air Force 24.8 30.9 yes !
N Army 20.1 26.9 yes
[~
Marine Corps 22.1 26.0 yes
i
',
¥ e Navy 28.0 32.8 yves
g; Influential sources in favor of enlistment
™ Sy
ad Father 28.1 30.1 no
LY e
PP
4 Mother 20.5 22.4 no
! = + Total U.S. falls beyond the range of two Standard Errors of the high school

graduate estimate.
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TABLE 3.10
{continued)
High School Total Statistically+
Graduates Sample Significant
% %
Initiator of Parental Discussion
Father ' 16.7 16.9 no
Mother 8.7 8.6 no
Respondent 65.3 67.3 no
Advertising Recall (% Recall Seeing/Hearing)
Air Force 56.9 59.2 no
Army 65.1 64.4 no
Marine Corps 63.8 63.1 no
Navy 62.1 62.1 no

+ Total U.S. falls beyond the range of two Standard Errors of the high school
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SECTION IV

AWARENESS AND KNOWLEDGE

OF MILITARY TINFORMATION PROGRAMS
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(R SECTION IV
AN
".:‘ DO
SO ,
. Avareness and Knowledge of Military Information Programs
iﬁ !!
.‘ e
N Historically, this study has examined various factors which may
aq
:\ :? affect a young man's decision to join the military. ©Some of these factors
A . tend to be basically psychological, i.e., an individual's life goals, and
SN
fj o the importance of various job attributes in deciding upon a career. A
N
ACYIRYR second set of factors consists of important persons who may influence the
- decision to enter the military. Both of these sets of factors have been
T4
w};.é discussed in previous sections of the report.
SN
'*i

-
A

A third set of factors are the products of military information

~
{ﬁ - programs: awareness of advertising for the various services and knowledge
S of starting pay in the military. These are discussed in the following
section.
" o e
N
2
ARRN
~f ﬁ- .1 Top-of-Mind Awareness of Specific Services
-
Y~ One measure of advertising effectiveness is "top~of-mind"
\j f\
- Al
':H e awareness, or the initial associations an individual has with a given
Y
AN
o :: concept. Starting in the Spring 1977 wave a measure of "top-of-mind"
[)
Py o

awareness was introduced primarily to establish a baseline for future

ACAOAS
Qarty !
.

assessment of advertising effectiveness. Respondents were asked to indicate

o
o W

which branch of service they thought of first, when the "Armed Services" or

.- "military" are mentioned.

LA A
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Results are presented in Table 4L.1. The Army was mentioned
first by the greatest number of respondents, followed by the Air Force,
Navy and Marine Corps. Combining first, second and other mentions, the
Army, Air Force and Navy were each named by approximately 60-70% of the
respondents, while the Marine Corps was named by 46.5%. Awareness of each

service did not change significantly from Spring 1977.

Table 4.2 presents the relationship between "top-of-mind"
awareness (first association) of each service and propensity to join that
service. There appears to be a definite association between these two
measures. As in the Spring 1977 wave, men with a positive propensity for
a given service tended tc initially associate the concept "Armed Services"
or "military" with that service. This is particularly true with respect to
respondents who expressed positive propensity for the Army. The circled
values in Table 4.2 highlight this association. No statistical significance
is implied by this notation. As was suggested in the Spring 1977 report
of this study, the "top~of-mind" awareness measure appears to be a good

advertising-related tracking indicator of vositive propensity for specific

services.
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[}u . TABLE 4.1

BRANCH OF SERVICE NAMED IN RESPONSE TO "ARMED SERVICES"

- Percent of Respondents Who Mentioned
) Specific Services
(] All
A All Other Mentions
LR Service Mentioned First Mention Second Mention Mentions Combined
. % % k3 %
| Army 34.9 20.9 13.6 69.4
Air Force 24.0 19.2 17.0 60.2
= Navy 21.5 32.1 15.8 69.4
s Marine Corps 13.3 15.9 17.3 46.5
-
| Coast Guard 1.9 2.3 6.1 10.3 ‘
! |
X . None/No Answer 4.3 9.6 45.6 59.5

Sy

Source: Questions 4a and 4b
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4,2 Advertising Content Recall

Starting in Spring 1977 respondents were asked to report eve

thing they remembered about advertising for a specific service. Resj

answers have been coded into a set of categories and the results are

in Table 5.3 for each service. In order to assess any changes over 1

in this measure, both the Spring 1977 and Fall 1977 data are presente

The following conclusions can be drawn:

1.

Advertising recall for the Air Force has increased
significantly from Spring to Fall, increasing by 10
percentage points. The percentage of respondents who
were not able to recall specific advertising content,
however, did not change. Approximately one-half of the
young men who reported that they remember seeing or
hearing advertising for the Air Force were able to

recall what they had seen or heard.

Young men who could recall something about the Air
Force's advertising most often remembered information
about learning a trade and Jjob copportunities. Other

frequently recalled content were scenes of men with

equipment and talk of educational benefits.
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The recall of these copy points increased significantly from
from Spring to Fall: teaching/learning a trade, variety cof
Jobs, equipment without men, educaticnal benefits, travel,

good pay, slogans, and service praise.

Advertising recall for the Army increased significantly
(+8.4% points) from Spring to Fall. Of the four services,
the Army's advertising received the highest recall. At

the same time, a larger proportion of young men in the Fall
than in the Spring were able to recall specific advertising
content. More than one-half of the Fall 1977 survey
respondents were able to recall what they had seen or

heard.

Young men who could recall content of the Army advertising
most often remembered information about learning a trade,

job opportunities, education benefits, travel opportunities

and messages urging enlistment.

Coupled with the increase in overall Army advertising
recall were significant increases in the recall of specific
copy: teaching/learning a trade, variety of jobs, men
with equipment, men in uniform, educational benefits,

travel, good pay, adventure and service praise.

Advertising recall for the Navy increased sipgnificantly
(+6.7% points) from Spring to Fall. The percentage of
young men who were not able to recall specific advertising

copy did not change.
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!! Travel, adventure and messages urging enlistment were
MY
) advertising content remembered most often. Travel content
§: was linked most often with the Navy.
<
;} Few significant changes in recall of specific copy content
- were noted.
| &
_ L. Of the four services, the Marine Corps registered the
Zﬁ largest increase in Spring-to-Fall changes (+11% points)

in advertising awareness. At the same time, a larger
percentage of respondents were able to recall specific

o advertising copy.

The most memorable advertising content were Marine Corps

Al
slogans. Of those recalling a Marine Corps slogan, 83
- percent remembered that the "Marines were looking for a
few good men". (See tabulations: Volume 2, page T9).
T
N
Significant Spring-to-Fall increases in advertising content
:} recall include: teaching/learning a trade, variety of
-
. Jjobs, men in training, men in uniform, educational benefits,
X travel, slogans and service praise,.
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e TABLE 4.3 J

RECALL OF ADVERTISING FOR THE AIR FORCE

Statistically

i} Spring 1977 Fall 1977 Change Significant
i 2 3 ;
i{ Have Seen/Heard Advertising; Recall Content 49.3 59.2 +9.9 yes
- Teaching/learning a trade. 5.8 8.4 +2.6 yes
Opportunities 4.8 . 6.1 +1.3 no
Men with equipment 4.4 5.5 +1.1 no
Variety of jobs 2.1 5.2 +3.1 yes
Educational benefits 3.3 4.9 +1.6 yes
Travel/see the country/world 2.5 4.5 +2.1 ves
Want you to join/enlist 3.7 4.2 +.5 no
Equipment without men 1.9 3.5 +1.6 yes
Good pay/good starting pay 1.5 2.6 +1.1 yes
Slogans (e.g., Fly with the Air Force) .8 2.6 +1.8 yes
Praised service .4 1.5 +1.1 yes
Men in training .8 1.5 +.7 no
Adventure .7 1.4 +.7 no
Men in uniform .6 1.2 +.6 no .
Fun/recreation .4 .6 +.2 no &
Men with flag - .1 +.1 no
Men with guns - - - - 3
Other benefits (e.g., health) 1.9 1.7 -.2 no
Other miscellaneous mentions 4.7 3.2 -1.5 yes i
Don't recall content 29.4 28.7 ~-.7 no
]
Have Not Seen/Heard Advertising 50.7 40.8 -9.9 yes K
Base* (1871) (1737) i

* The reduced bases reflect the fact that each respondent was asked the advertising gquestion
for only one or two of the four military services.

2Ll

ot

e

Lt

s

N

. S RN P S URD O SR T L WL G N S I N At e e e e
':_ﬁ:(.‘.{_ e l‘;‘i‘;"i'!.n.l'.\;..'.;..‘J\_A~J."A.‘.-‘A..' AN .':‘-'_'f}f.'(:":.-(‘.‘} -V‘ ."\-".‘ "-'.' e J‘\".." DL S . ",




-
'; Page 133
TABLE 4.3
Al
- {continued)
i . RECALL OF ADVERTISING FOR THE ARMY
, Statistically
' . Spring 1977 Fall 1977 Change Significant
- . % b3
N ) Have Seen/Heard Advertising; Recall Content 56.0 64.4 +8.4 yes
| =
VT Teaching/learning a trade 6.1 8.1 +2.0 yes
; Educational benefits 4.3 7.3 +3.0 yes
e,
P Variety of jobs 3.3 6.7 +3.4 yes
! Travel/see the country/world 3.6 6.6 +3.0 yes
w
x: Opportunities 5.9 6.5 +.6 no
Want you to join/enlist 6.1 5.4 ~.7 no
. Good pay/good starting pay 2.6 4.0 +1.4 yes
Slogans (e.g., Join the people who've
.- joined the Army) 3.3 3.9 +.6 no
¥
e Men with equipment 1.4 3.9 +2.5 yes
Men in training 2.5 3.2 +.7 no
. Men in uniform 1.2 2.7 +1.5 yes
Praised service .5 1.6 +1.1 yes
Adventure .3 1.5 +1.2 yes
Equipment without men .6 .9 +.3 no
‘.! Fun/recreation .3 .3 - -
o0
Men with guns .1 .1 - -
" Man with flaa - .1 t.1 -
L
Other benefits (e.g., health) 2.1 3.3 +1.2 yes
}} Other miscellaneous mentions 6.2 5.3 -.9 no
o
v Don't recall content 30.8 26.2 -4.6 yes
‘e
éi Have Not Seen/Heard Advertising 44.0 35.6 -8.4 yes

Base* (1838) (1955)

]

* The reduced bases reflect the fact that each respondent was asked the advertising

question for only one or two of the four military services.
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TABLE 4.3

{continued)

RECALL OF ADVERTISING FOR THE NAVY

Have Seen/Heard Advertising; Recall Content

Travel/see the country/world
Want you to join/enlist
Adventure

Equipment without men
vVariety of jobs
Teaching/learning a trade
Opportunities

Men with equipment
Educational benefits

Men in uniform

Praised service

Men in training
Fun/recreation

Good pay/good starting pay
Slogyans (e.g., Navy makes boys into men)
Men with flag

Men with guns

Other benefits (e.g., health)
Other miscellaneous mentions

Don't recall content

Have Not Seen/Heard Advertising

Spring 1977 Fall 1977

Statistically
Significant

joe

yes
no
no
yes
no
yes
yes
no
no
no
no
yes
no
no
no

no

no
yes

no

The reduced bases reflect the fact that each respondent was asked the advertising

question for only one or two of the four military services.
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Have Seen/Heard Advertising; Recall Content

RECALL OF ADVERTISING FOR THE MARINE CORPS

Slogans (e.g., The few, the proud,

the Marines)
Teaching/learning a trade
Men in uniform
Educational benefits
Opportunities

Variety of jobs
Men in training

Want you to join/enlist
Travel/see the country/world
Praised service

Men with equirment

Good pay/good starting pay
Adventure

Fun/recreation

Equipment without men

Men with guns

Men with flag .

Other benefits (e.g., health)

Other miscellaneous mentions

Don't recall content

Have Not Seen/Heard Advertising

Base*

*

The reduced bases reflect the fact that each respondent was asked
question for only one or two of the four military services.
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TABLE 4.3
(continued)
Statistically
Spring 1977 Fall 1977 Change Significant

K k3

52.1 63.1 +11.0 yes

9.3 16.7 +7.4 ves

2.9 5.0 +2.1 yes

2.6 4.6 +2.0 yes

1.8 4.2 +2.4 yes

3.1 4.1 +1.0 no

1.4 3.9 +2.5 yes

2.7 3.7 +1.0 yes

3.3 3.6 +.3 no

1.6 3.5 +1.9 yes

.7 2.8 +2.1 yes

1.6 2.0 +.4 no

.8 1.4 +.6 no

.4 .9 +.5 no

.5 .6 +.1 no

6 .4 -.2 no

.2 .3 +.1 no

.1 .1 - -

1.2 1.3 +.1 no

6.0 3.9 -2.1 yes

29.1 25.6 -3.5 yes

47.9 36.9 -11.0 yes
(1811) (1592)

the advertising
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'l Respondents who recalled advertising by a specific service also

R
)

-

were asked how meaningful the advertising was to them. Ratings were made

LAY
-

e on a four-point scale and the results appear in Table L.k,

3
'y
ota
.

ll I’,}

According to Table L.4, the advertising by all four services was
rated on the average between "Somewhat meaningful" and "Not very meaningful".
There were no significant differences among the services on this measure

. nor changes in the data from Spring to Fall.
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TABLE 4.4

Percent Who Believe
Advertising to Be

Service "Very"/"Somewhat" Meaningful

Air Force 54,9%

3
‘ Army 44 .2%
u Marine Corps 42.7%
f Navy 49.7%

* Scale Value:

o
>,
" +1 = Advertising Very Meaningful
F +2 = Advertising Somewhat Meaningful

) +3 = Advertising Not Very Meaningful
:J +4 = Advertising Not At All Meaningful
)
: Source: Question 7c
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PERSONAL REACTIONS TO ADVERTISING ABOUT SPECIFIC ACTIVE SERVICES

Sample
Average Rating* Base
2.56 526
2.73 745
2.75 593
2.61 574
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I

22 L.3 Likely Response to Advertisements

iy An inherent part of the services' print advertising progranms

;&E has been to encourage readers to actively seek additional information

;§; about the services (e.g., call toll free number, mail in coupon, etec.).

ﬁu‘ As a means of assessing what actions young men are likely to take with

E&i- respect to an advertisement that interests them, respondents were asked in

ﬁ:{ the Fall 1977 survey to rank order four possible responses to an advertisement,
»

The results shown in Table 4.5 indicate that respondents are more
likely to clip out an ad and save it and least likely to go to the advertiser

(e.g., recruiter) for more information.
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8 TABLE 4.5
¢ . LIKELY RESPONSE TO ADVERTISEMENTS
- . Percent Naming
. Action Likely to Take As First Choice
‘ %
SEKS -
- Clip out the ad and save it
S for future reference 37.4
AR
e L Call toll free number 23.5
l.:.'
‘ - Mail in a coupon attached
to the ad 22.1

Clip out the ad and go to the

location to get more
ﬂ information 12.6
.

Base: All Respondents

Source: Question 17
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A

Historically, this study has attempted to provide guidance in

—Bed

the development of advertising strategies. In an attempt to provide

. further input to the creation of advertising strategies, respondents were 1
?:. asked a series of new questions dealing with magazine readership and
t}ﬁ television programming preferences. The results are discussed below. 1
L
9
. . b
Respondents were read a list of 22 magazines plus Sunday newspaper ¥

and asked to indicate how often they read each and which were their two

favorite.

As shown in Table 4.6, Sunday newspapers are read by virtually

all of the respondents. Sports Illustrated, Sport and TV Guide

follow in order. All four of these periodicals are read with
some degree of frequency. In total, 15 of these periodical
information sources are read by at least one-half of the young

men. Sunday newspapers and Sports Illustrated lead the list of

favorites by a large margin. -

Table 4.7 indicates respondents' preferences with respect to
type of television programs. Comedies are the favorite programs followed

by sports. Movies and dramas are next, with respondents indicating equal

4
b

preference for these two types of programs.

l: .t
»

>

4
»
i

s

»

P S -
.t ~, e e YN » . - -, L -
- - - . - - - » - - - -

,rat aintatala Yt etaYa nlnt

hECTRR




ST

-
Lo

.-‘ A

al

i’

Fi

N
el
N
'\."

[

)
.

oty
Pollaly

* 0
B AT

.

Magazine

Sunday newspaper
Sports Illustrated
Sport

TV Guide

Time

Reader's Digest
Newsweek

Popular Mechanics
Popular Science

Mechanics Illustrated

Outdoor Life

Field & Stream

Hot Rod

People

Sports Afield

Cycle

Car Craft

Popular Hot Rodding
Parade

Senior Scholastic
Family Weekly

National Future Farmer
Ebony

Base: All Respondents

*Scale value:

+l1 = Very often

+2 = Fairly often

+3 = Once in a while

+4 = Never

Source: Questions 15%a and 15b
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TABLE 4.6

MAGAZINE READERSHIP

Rate As
First/Second

Read Favorite

s %
88.2 29.7
78.4 18.7
72.2 8.7
72.2 9.0
68.7 8.7
67.9 4.8
63.3 5.8
61.0 5.5
59.0 3.1
57.6 3.2
55.5 5.1
52.2 5.0
51.7 8.6
50.1 3.6
49.4 3.5
39.6 5.1
33.5 2.3
32,1 4.0
25.1 2,0
17.3 .3
16.9 .5
14.9 1.2
13.2 1.9
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Frequency

of Reading*

1.87
2.39
2.59
2.52
2.81
2.88
2.92
2.96
3.12
3.03
3.07
3.20
3.11
3.19
3.13
3.31
3.43
3.43
3.59

3.75
3.73
3.76

3.77
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TABLE 4.7

TELEVISION PROGRAM PREFERENCE

Percent Naming
Program Type As FPirst Choice

%

Comedies (e.g., All
in the Family,
M*A*S*H* , Welcome

Back Kotter) 45 .4
Sports 24.5
Movies 15.1

Dramas (e.g., Starsky &
Hutch, Little House on

the Prairie, the Waltons) 13.9
Base: All Respondents
Source: Question 16
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4.5 Starting Pay

Insofar as today's military represents an alternative t¢
career opportunities, perceived starting pay may be an imrortant
in deciding whether or not to join the service. Accordingly, res
have been asked in each wave of the survey to estimate the starti
pay for an enlisted man in the military. Table 4.8 presents the r
terms of averages, first for those who were able to make an estim
and then for those who were asked again to make an estimate after
answering "don't know'". Within each of these two clusters of res
results are presented, first for those with positive versus negat

propensity for the military in general, and then for the respectis

and negative propensity groups for each of the major services.

Overall, 49.9% of the sample was able to estimate startir
This is significantly lower than the Fall 1977 figure -- 56.1%. ©
estimate was $401. This is very close to the actual current figw
However, as in past waves there was a great degree of variation ir
estimates. As many as 11% of the total sample and 9.8% of positin
men estimated monthly starting pay to be more than 3475, while aln
both the total sample and positive propensity men estimated starti

be under $274 a month.

Respondents who initially claimed to have no idea of the
starting pay gave a somewhat higher average estimate of pay (&L27]

others, when asked a second time.
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i
- ESTIMATE OF STARTING PAY
BY POSITIVE AND NEGATIVE PROPENSITY GROUPS
Could Estimate
Positive Negative Difference
Propensity Propensity (Positive minus Negative)
Any Service $389 $407 ~3$18
Air Force $392 $403 ~-$11
Army $383 $404 ~521
Marine Corps $391 $403 ~$12
Navy $398 $402 -$4
Total Sample $401
Could Not Estimate
Positive Negative Difference
Propensity Propensity (Positive minus Negative)
Any Service $417 $425 -$8
Air Force $427 $422 +35
Army $408 $426 -$18
T Marine Corps $422 $423 -$1
"y
e W
:;2:'_ Navy $408 $426 ~$18
2
;L; Total Sample $422

!

)
L 3

2
2

AN

Source: Questions 10a and 10b
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For every service, those with negative propensity gave higher
estimates of starting pay on average than did those with positive propensity.
This finding is consistent with findings reported in past waves of this
study. In preceding reports it has been suggested that positive propensity
individuals tend to have lower salary expectations because they are drawn

from more modest socio-economic backgrounds than negative propensity

individuals.

A demographic analysis of the data to support this reasoning appears
in Table L.9. This analysis indicates that the father's education (an
indicator of socio-economic background) is the most discriminating variable
with respect to estimated starting pay. As Table 4.9 shows, the average
estimate of starting pay of respondents whose fathers have less than a high
school education is $42 (among young men who could estimate) and $60 (among
young men who initially could not estimate) less than those whose fathers

have at least some college education. Race appears to be a less discriminating

variable with respect to this measure.

Among job attributes investigated in this series of surveys, good
starting pay has consistently received rankings of moderate importance by
both positive and negative propensity respondents. However, it is viewed
as the attribute which is least achievable in the military. Since positive
propensity individuals have tended to underestimate the true level of start-
ing pay in the military, it has been suggested that correcting misperceptions

about starting pay might have a positive impact on recruitment.
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TABLE 4.9
ESTIMATE OF STARTING PAY
BY SOCIO-ECONOMIC BACKGROUND

Education of Father Could Estimate

Less Than High School $384

High School $395

More Than High School $426
Race

Black and Other Non-White $388

White $403

Could Not Estimate

$397
$413 &

$457

$416

$423
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ﬂ. With the above in mind, respondents were asked what effect a $50
a month pay raise would have on their likelihood of enlisting. The results

are shown in Table 4 .10.

Among men with positive propensity for joining the service, more

5 than one-half (53.9%) said that they would be more likely to enlist given

a $50 a month pay increase. Among men who do not intend to enlist the idea
of a $50 a month pay raise has some impact. Seventeen (17.3) percent of
these young men said that they would be more likely to enlist if the starting
pay were increased by $50 a month. These figures are similar to findings
reported in the Fall 1976 survey. All in all, communication of pay and pay

increases may offer recruiting opportunities among both positive and negative

‘ ' propensity men.

“w
o)

S,

Cr

l’lJ
4,1, 4

|

L%
E
L
- SRR I T I I I TR S I SRR T P T ‘-_':_‘ -,-_:...‘.-_ ‘.".."..'.-";‘..;".'-" AL
fe e e e .\'.\A.",.'n-\’.\tﬁlﬁj? ;1‘.);\‘.‘1'_‘13:.&5.‘;‘;; RIS, LY VS SRR GRS AR T ald i




" -
W N

P 'y WA
.7,
X~ IS "."'.':dq
P A -'J:_.

A

bt

‘.

LA

Pl
s T4, "-
LA

]

% ’.‘ |
e A

A

XD
x
YA

0 ”~
;

.
"lb
f

:‘.) {;,’

’ '.‘c..' ."‘_t

Wy

garys)
ONWNN
WXALANN

)

O
i J&f}"e

£t oG

.
VA e
R S L
bt e
e’a’s"aaa 0

4 1%

XX
TN

Ve
: 275

Y

[T
Paded

Page 148

TABLE 4.10

EFFECT OF $50 PAY RAISE ON LIKELIHOOD OF ENLISTING
RELATED TO POSITIVE AND NEGATIVE PROPENSITY GROUPS
ALL FOUR ACTIVE DUTY SERVICES COMBINED

Positive Negative
Propensity Propensity
% $

More likely 53.9 17.3

Not more likely 39.9 77.3

Don't Know/No Answer 6.3 5.4

Base: All Respondents

Source: Question 10c
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current educational benefit program in which the government contributes

{ W Page 1L9
) !l 4.6 Knowledge of Educational Benefit Programs
v

:: N The Fall 1977 survey assessed respondents' knowledge of the
o

$2.00 to an educational savings account for every $1.00 which an individual

contributes. Respondents were asked to identify this program from among

AL
, 2

three possible alternatives.

NN
L P

As Table 4.11 shows, each alternative received 20-L0 percent of

the choices, indicating the possibility of considerable guessing. Nevertheless,

‘! :..:

the positive propensity group of young men selected the correct program
L (i.e., government adds $2.00 for every $1.00 saved) more often than the
incorrect alternatives, and significantly more often than the negative

propensity group. All in all, it appears that, despite poor knowledge about

537 PR
=

‘2%

P the current education benefit program, positive propensity men are somewhat

AR
\

more informed than negative propensity men. These findings are comparable

‘3
14
[N

iy g e

to Spring 1977 findings, at which time this question was first posed to survey

respondents. Hence, the level of knowledge regarding the current educational

5 .';
.

*a
.

benefit program has not changed during the past six months.

.

el
» M
»

3
‘
A S

b
)

A

. v s
'.'. N o

- '.-';\. N LI Wl Sy ‘.}n‘;.<.;.\..'- ‘-..--‘.'-I,\_.;"..:-'. ‘J‘ > -f\-:.,.\',‘:‘.-:'-;.-‘;.‘..'\-'_::_'-.'\




LAt Aaiag st sl e T it RCRA SRR O TEITITITETEER TR O T rv?fT
Page 150
b —
1
] :
TABLE 4.11
3 ..
. KNOWLEDGE OF CURRENT EDUCATION BENEFIT PROGRAMS ﬁ
-
N Positive Negative -
. Benefit Alternatives Propensity Propensity ]
X | 3 3 5
Eligible for up to 36 -3
months of tuition o
assistance 25.7 31.3
»
Government adds $2.00 -
for every $1.00
saved* 39.3 27.2 N
Eligible for up to 18 3
months of tuition b
assistance 22.0 21.3 !
S
Don't know/No answer 13.0 20.2 -
"
a
4
Base: All Respondents
8
* Correct alternative. The difference between the positive ﬁ
and negative propensity groups is statistically significant. Y
Source: Question 14 '%
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Y VNP VR Y I U

Because respondents are weighted unequally it is not correct £
to assess standard errors by methods which would be appropriate with

unweighted data. {

Hence, standard errors were computed for all those variables
revort ! at the national level using a rerlicated .ample procedure developed

by W. E. DPeming for use with weighted data (Proceedings of ihe ASQC,

June 5, 1961). *

Standard errors estimated in this way averaged 10 percent

greater than those obtained by applying the procedures ordinarily used

PLY YN

with unweighted data.

The accompanying tables provide 95% confidence intervals for
percentages observed in this study which are ten percent larger than those

obtained by ordinary binomial methods. J
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APPENDIX [
STATISTICAL RELIABILITY

STATISTICAL RELIABILITY FOR DETERMINING ACCURACY
OF PERCENTS WITHIN A SINGLE SAMPLE*

At the 95% level of confidence

Magnitude of Expected or Observed Percent

Sample 10% 20% 30% 407, 50%
Size 90% 80?0 70% 60% 50%
100 6.4 8.7 9.8 10.6 10,87 |
200 4,8 6.2 6.9 7.5 7.6
400 3.3 4,3 5.0 5.2 5.4
600 2.6 3.5 4,1 4,3 4,5
1000 2,1 2.8 3.1 3.3 3.4
2000 1,4 2.0 2.2 2.4 2.4
2600 1.3 1.7 2.0 2.1 2.1
3000 1.2 1.6 1.8 2.0 2.0

Not to be used for comparing observations from different groups of
respondents

%  Observed percent + the appropriate number shows by how much the
observation could vary due to sampling error

STATISTICAL RELIABILITY FOR COMPARING PERCENTS
BETWEEN TWO INDEPENDENT SAMPLES*

At the 95% level of confidence

Average of the Two Observed Percents
0 0 0 Q

of Each s
Samgle 90?0 80% 70% 6020 50%
100 9.2 12.2 14.0 14,9 15.2 |
200 6.4 8.7 9.8 10. 6 10. 8
400 4.6 6.2 6.9 7.5 7.6
600 3.7 5,0 5,8 6.2 6.3 *
1000 2.9 3.8 4,5 4,7 4.9
2000 2.1 2.8 3,1 3.3 3.4
. 2600 1.8 2.4 2.8 2.9 3.0
. .2 2.5 2. 2.
3000 1.7 2 8 8

Not to be used for measuring accuracy of percents within a single
sample

sle st

Minimum difference required between the observed percents in the
two sampled populations to be statistically different I

..........
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APPENDIX II

TRACKING AREA CONCEPT

The "Tracking Area' concept is an integral part of the study ob-
Jectives. It is designed to allow each Service to relate the findings to
one or several recruiting districts. Each Service has a different num-
ber of recruiting districts with some local discretion as to advertising
and recruitment allocations. A Tracking Area represents the common-
ality among Services. Data collection and analysis based on Tracking
Areas allows comparison, evaluation, and goal setting within each Service

on a local basis.

The trackirg Areas were constructed around these criteria: 1) to
limit the number of Army District Recruiting Commands, Navy Recruiting Districts,
Air Force Recruiting Detachments (Squadrons) and Marine Corps Recruiting
Stations to three each or less per Tracking area, 2) to see that the TA's
have a high commonality among services, i.e., a high percentage of the
counties' Military Available being common to all four Services, and 3) to
represent regionally meaningful clusters of recruiting districts for the
Services.

For purposes of this research, 26 TA's were defined which account
for every county in the Continental United States. This strategy provides
for national conclusions to be drawn from the survey findings, as well as

individual findings for the 26 TA's.
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. Since each Tracking Area is to contain undivided Recruiting
Districts for each Service, some counties occur in more than cne TA.

For all 26 areas the cumulative overlap is 13 percent.

=
f - The percentage of Military Availables in the United States ac-
) counted for by varying numbers of tracking areas is approximately as
f A follows:
:t Number Percent
S of TA's Military Available
>
Top 5 28.7
e Top 10 52.9
: Top 13 65.1
i Top 15 72.2
Top 18 81.2
Top 20 86.8
.0
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:{ APPENDIX TIIT

S

LY .

ik WEIGHTING OF RESPONDENTS

e

.’.i -." )

b, The need to compare characteristics of individual tracking areas
[, ~:

a0 leads naturally to a study design in which the numbers of respondents in

Ll

each tracking area are approximately equal. However, since the track-

ing areas contain unequal numbers of military availables, we cannot estimate

—
]

national statistics by simply adding up the data for all the respondents;

respondents in larger tracking areas should be weighted more heavily than

‘g 5% those in smaller tracking areas.

-

A ! The respondent weighting system used in this wave represents

3 - an improvement over that of earlier waves. In the first two waves each

3 J respondent was classified into one of 156 cells on the basis of tracking

* !3 area, age, and race (13 tracking areas X 6 age categories X 2 races = 156
; ’ cells). The actual number of military availables corresponding to each
Sfii cell was estimated from census data. The weight for respondents in a cell
b

s was then simply the estimated number of military availables corresponding
é X to that cell divided by the number of respondents in the cell.

4

' The problem with that weighting method was that for some cells

4 éz with few respondents (such as blacks in certain age categories in certain
~ tracking areas) the denominator of the weighting fraction was quite variable,.
8

This led to weights that varied considerably from cell to cell, an under-

- sirable property since it leads to some loss of statistical precision in
\ the data.
N
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The weighting system used since the Fall 1976 wave is somewhat
different in principle, in that fewer weights are required. One weight
is computed for each tracking area and another for each age/race combi-
nation. The weighting constant for each cell is simply the product of

the appropriate tracking area and age/race weights.

Since fewer weights are computed by this method (26 tracking
areas plus 12 age/race combinations = 38) than by the old method (12 X 26 = 312)
they are much more stable and the variation between effective weights applied

to individual cells is reduced substantially. This should lead to some

increase in statistical precision.
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o - F RATIOS FOR ANALYSIS OF VARTANCE
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> Information
:i: ‘i Propensity Data Adequacy Data

{ - Variable F Ratio F Ratio

Service (8) 110. 7k 5.03

.\
e
So

O Time (T) 99.12 5.57
-1y

s

Tracking Areas (TA) 26.99 .91

o
N A

A SxT .6 1.26
‘.l

Y . S x TA 1.82 1.12

= T x TA 4.95 1.92
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APPENDIX V
THE QUESTIONNAIRE
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Market Facts, Inc., 100 S. Wacker Drive, Chicago, llinois 60606 OMB #22-R-0339 Job No. J300-1]

Qu. No,
MILITARY SERVICE STUDY 1-4)
- Screening Questions - 55
Market Facts Repr. & 8
Field Station Date ’L I 1

Time Interview Began AM/PM Time Ended AM/PM

ap.osl [ J T JL T T Je

Hello. My name 1s of Market Facts, an opinion research company. Ian taking a survey among
young men between the ages of 16 and 21.

1. Is there a young man in your household in this age group? (DO NOT INCLUDE SONS LIVING AWAY
AT SCHOOL.) (21 open)
Yes 1 No 2 (TFRMINAIEF AND EHECORD ON T pe
; CALL KE:ORD SHEET)
2a. How many? (CIRCLE NUMBER)
1 2 3 4 5 or more (WRITE IN NUMHBER) (22)

2b. What 18 his age, please? *(What are their ages, please -- pleasc start with the oldest, ) (RECURD BELOW)

Qu, 3a

Currently

a Juntor

or Senior In Military Scrvice,

in College Naiional Guard or Rescrves

or in Qu, 3b Qu, 3¢ Qu, 3d

(u, 2b = Ages Grad, School Now Has Been Wil Be
6 17 18 13 0 21 Xes No_ Yes No Yes No s Ne

LoD & 3 0k B D (h [ Ch e L L2 Ll L2 (23-27)
2. [ [k I3 Tw (B (3 O 2 [ Ik L 12 [ 2 (28-32)
3. O 2 [ [k B [k [ LR (h [ 2 ci R 1 L (33-57)
o Th Tk '3 "k 5 b i [» Ch Uy I ¥ L1 e (38-42)

3Ja. (DETERMINE FOR FACH) Is (NAME FIRST AGE) currently a Junior or Semior in college or attending
Graduate School? (RECORD ABOVE)

3b. (DETERMINE FOR EACH) 1S he currently 1a mulitary service, National Guard or the Reserves ?
{THIS DOFS NOT INCLUDE ROTC.) (RECORD ABOVE)

3c. (DETERMINE FOR EACH) Has he gycr served in military service, Mational Guard, or the Reserves?
(TH1IS DOFES NOT INCLUDE ROTC,) (RECORD ABOVE)

3d. {DETERMINE FOR EACH) Has ne been accepted for service v a branch of the Armed Forces and now
18 waiting for the date when he 18 to go on active duty? (THIS DOKS NO! INCLUDE ROIC,} (RECOKD
ABOVE)

NO1E: QUALIFYING MALES ARE THOSE WiiO ANSWERED “NO" TO QU, 3a, b, s¢, AND 3d. LI31
THE AGES OF THE QUALIFYING MEN BELOW (STAR!ING WITH THE OLDEST) AND GO 10O
YOUR "RESPONDENT SELECTION SHEET" TO DETERMINE WIHO (O IN[ERVIEW,

Ages and Pirst Names of Qualifying Males

TELEPHONE NUMDER {Oldest) 1.

{(Next Oldest) 2.

{Next Oldest} 3.

(Next Oldtcgt) 4.

MAKE UP TO FIVE CALIL.BACK APPOINTMEN1S TO COMP'LELE INVERVIFW WILH MALL SELFCTED,

lst App't: Date Time Result:
2nd App't: Date Fime Resul?:
3rd App't: Date T:me Result:
4th App't: Date Time Resgult: _
Sth App't: Date rime Regult:
KFEP TRACK OF TERMINATES, CHECK HERF IF NO ONE IN M
HOUSFHOLL QUALIFIES OR {} ——’Ll {4} {(44-7H opend

NO INITERVIFW [5 CONDUCTED -1
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.l‘- Page 4
ta, P Ve 1o resel seccral statetents. At'c s b read cach statement, please tell me how unportan’ you feel
oot e b you were o onside rang qointng o o rviee. Herpe's the first one. (READ STATEMENIDY
Piooven conwrtop o batronaely huperteng Veorw Important, Fawrly important, or Not lniportant Ar All”
tE LN R A ALY MENT )
Not
SEART Lo ey Very Fairly Iruportant Lon 't
HE et R hwp.  _lmip AL Al ;
[ Trive s y o A oppor Lantty
o Lettor oo it L P i 2 A 4 : T
(. Dralie vee dtor Lo v gL N . ' 2 3 ] - ISR
{ ) Peacbies voira o taboaole troasn
Grostoallo o . P | 2 ¢ 4 : (Y]
L) Fielps von e collooe e aion . Lo L] 2 3 3 “ (119
[ Allow o vl 0 e sy
e rent s ounirue
of e wordd 0000000 N 4 i B (45)
) Provides gooa Lenerts tor
vou ol yonr farrle o000 | 2 4 4 ‘v (+6)
[S Is a4 tarcer vou can e
Drobof Lo Lo 2 3 4 A (47)
t ) Hos other coa o wonli
D to work w00 0L 0o N &1 1 - (3%}
C 0 Gaves von ne Job a.want L L L K 3 H s 49)
[ Coanrs vorca ol Aot 1y
challenpane o000 00 0L . R | N 4 4 q [CYH)
o} Paws wedbco siarr o0 00 0000 0000 N 3 4 5 (54
by, I oty 1o reart the —raletients again The first une as 0 WBUAD). 3o you think this is true of any
of " e ¢~ or not’”
[N (i Yhoon PO T b ARl S e sernioe 18 tnas ost true of 2 (SINGLE RESPONSE
NI
<y, L Qu, ve
Tr
Mg Vi Most True Of:
STAR! hon 't Arr Coast Marine Don "t
HERFE Tes Noo kuua Force Army Lugrd Corps Navy Know
¢ ) Gives you an opportutity
to berter your e, oL L] N . (5.2) 1 2 3 4 5 " (03} b
() Lrains vou for leaderatap, . 1 2 : ) 1 N 3 4 5 t (v4)
() P bara vou s valuable crad, b
or sedl o000 0000 N 3 [ 1 2 3 4 5 3 (65} 1
[ Haelps you get o college
education . d 2 3 (35) 1 2 3 4 S & {66}
[} Allow . oty v e any ]
diflerent countties
of the world . . L . 0. . 0 N § (°6) 1 2 3 4 “ [ (7 o
[ Provides goad benetyis tor
youand vour tacaly . oL 00 ] 2 3 (=7 1 2 3 + 5 [ (oK}
{1 Is a career you can be .
procd ot o000 0 00 0oL 2 3 - K) 1 N 3 4 A [ oY) .
(] Has other nen o wounld
bire towark with oL L 0L ) 2 ) (59) i 2 b 4 5 4 (7o)
() Clave s vaa the job you want L 1 2 4 (] i ! 4 4 Y 9 (71 .
-
{ ) Giives you a job o wihin -
challenge o L | 2 5 1) 1 2 3 i 5 t (72
[ Pays well vo gitar: ., P | 2 3 (62) 1 2 3 4 4 [ (7Y A
..
‘
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OMB #22-R-0339
Job No. J300-1
Page 5-B
7a. If you were advising a friend who was thinking of entering a Service,
which Service would you recommend? (DO NOT READ ALTERNATIVE
ANSWERS,)
Air Force . . . . . 1 Mirine Corps . . .4 (74)
Army. . . .. ... 2 Navy . . . . . - . .5 75-2
Coast Guard . .3 None , . .. ... .0 (76-79 opn)}
§0-2
- 7b. Will you please tell me everything you romember about the advertising Cd. 3
- for the Active Air Force that you have scen or heard recently, (PROBE) Dup.1-4
S What did the advertising say? What did it show ?
5
- 0
6
:‘:- Have pot seen advertising, . . . . .. .. ... ...0|SKIP TO
At oo Have scen advertising, can't remmember content . . . X ]| QU, 7d
a L)
\‘
. Tc. How do you feel about the advertising for the Active Air Force? Would
h you say it was, personally.... (READ ALTERNATIVE ANSWERS,)
) Very meaningful to you . . .1 (7)
Somewhat meaningful to you, . . . .2
L Not very meaningful to you . .3
e Not at all meaningful to you. . 4
) 7d. What do you remember about the advertising for the Active Coast Guard?
E {PROBE) What did the advertising say? What did it show?
N 8
) 9
] Have not seen advertising, . . ... ... ... .. .0|SKIP TO
e Have seen advertising, can't remember content . . . X] QU., 8a
) e
j Te. How do you feel about the advertising for the Active Coast Guard? Would
VA you say it was, personally.... (READ ANSWER ALTERNATIVES,)
K Very meaningfultoyou ., , . .. ... .. .. .. ..1 (10)
Somewhat meaningful to you. . .2
Not very meaningful to you .3
- N L (11-16
e e Not at all meaningfultoyou. . . . . ... .. ... .4
Lo open)
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= OMB #22-1x- ...
.: Job No. J30u-)
" Page O
.<'.-' Now, let's go on to anothe r subjeor,
Ba. in the last six mionths, have you had any contact with a military recruits .
representing the active taluary ?
s
Yes 1 No 2 (SKIP 1O QU, B¢)————-1 .
;‘:‘- Hb. How were you in contacl with the recruiter? (READ EACH
oA STAITEMENT, STARID WIIH THE "X'd'" ITEM,)
e In the Last
u STAR'I Six Moathsg
- HERLE Yes No
{ ) Have yougone toa recruiting station and talked
V- toa recruller o o o . v v 0 e e e e e e e e e e e ] 2 (1)
() Have you talked faq ¢-to-facr with @ 1voruiter
somewhcere other than at a4 recrulling station ., ., 1 2 (1)
( ) Have you heard a recruiter give a talk at your
high school P | 2 20
t ) lave you talked to a local recruiter by telephone , .0 ) 2 (1)
( ) Have you received recruiting literature in the mail . 1 Z (£0)
Bc. (ASK FVERYONE) In the last six months (READ FACH ——————"
STATEMENT, START WITH THI "X'd" ITEM.)
Yes No
{ ) Have you discussed the possibilily of enlistment
with friends already in the service or who have
been in the service P | 2 (23)
{ ) Have you talked with a teacher or guidance counsclor
al school about possible cnlistinent, PP | 2 o)
( )} Have you talked with your girl fricnd or wife about
possible enlistment , . . P | 2 (i)
{ ) Have you talked with one or both parents about
possible enlistment . . . . . . . . ... .1 4 (2v)
( ) Have you taken an aptitude or carcer guidance test
in high school given by the armed services ., . . 1 e (27)
{ ) Have you made a toll-free call for information
about the milttary. . . . . . . .. .. ... .. .. 1 2 (<M)
{ ) Have you asked for information about the military
by mailt ., ., . . .. . .. . 0. o e e e . P ()
{ ) Have you been physically or mentally tested at a
military examination stalion . . . . o o . . . . . . 1 2 (30}
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[ el mors gucstions about taltary recrwtors. (e SO U, R ASE LY o i fe A dnE
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Pearntets tepteacitied by 4 4 ' f
\ i v
H o CATN B GEO R T TARMY T O e
TUIARINE  CoRbes, ASEL) D thie ™
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PoNT L RO )2 Aciine Ay A i Active
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Ale lar, Aty Tval, Manoe
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Anrc AT QUIESTTIONS FOR A SFEVLL
BEE it GOING O 10 THE Y K1)
"l Dul the (NAME SERVICE ) vecrvuster " J’
ventaet you first, ur did you cunlact
Laim” (- 4) (BB 132) (33) (+5)
Iorcruiter contacted farst L 0 0L L] 3 1 1 1
Respoadont contacted farst ., . L 2 g 2 < K
thev adeguate was the intormaton
vu frotn the (NAME SERVICE)
tearuater? g e give you L., . ) [N} ) i) (41
All the anturssation you
wasLtht.e oo oo o s 1 i 1 !
Mostof st oo L0 o 0L 2 N 2
Or, Very liitle © 0 00 00000000, H 3
,” WVis your attitude toward Joining (CJAME
SERVICE) more or less favorall. than 1
hefore yon talked to tse recrulte v, or
apa't ©@ocngnge? ) [ (i) [ (S
Mory Favorable
(Was that ...,
Much o faveorabl., . 0, . | i 1 1 1
or, Shghtly nrore taverable 0L L 0 : 2 i 2
Dhdn't thange « v v v v o L. L 8 g s 3
legs Vavorabl
(Was thav ....0
Shighit), less tvrorante .0 0, + 3 4 3
\ ar. Mach less tavorable o, L L, . 5 5 S
‘ Lico As b v oas vouknow, chat s the waring SV 0D Y o tor o0 b B D MAT Nt nalitary -
Cotore taxes are Ao bacted” (MO Do Tadb SNE A s Tt L A
WRE T s et LT T
Lah. U "Dt 1o QP Dar Askc ) Wonki o plodss v 1 5 i Lo St g =5 48 4ot startin,
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11, lam going to read a list of life goals that youny inea like yourself might have, As I read each one, ‘
please tell rme whether o feel you would be siore hiesly to acnicve this goal in the military service
or in a civilian job, or could 1t he actieveq in cather one ” (READ FIRST GOAL., IF "MILITARY"
OR "CIVILIAN, " ASK:) Would you say you wold he (nuch more hikely or someuwnat more likely
to achieve this goal wn 'ne malitary) OB ({soewhat more or inuch taore licely to acnicve thas goai
1 a civilian jobi?> (RECORD BELDW

Y ST |

_ Malito ry Fathey viliag
K . lucn “omewhat Malitary Som anat Muck:
SN Sore Aove or More More
> iakely Licely Civilan Likely Likely
N Personal freedoui . . . . . . . . . L] 2 3 3 5 (6u)
Developing your potential . . . . . . . .. .1 2 3 4 5 61)
Job security, L.e., a steady 1od . . . ., 1 2 3 4 5 (621
Making a fot of mwney. . . . .. .. .. .. i 2 3 4 5 (63) :
Working for a better soviely . .. .. L, L] 2 3 4 3 {64)
Having the respect of triends . . . o ., ., .1 2 3 4 5 (03}
Downg challenging work . . . . . . . .. .. ,1 2 3 4 5 (66) "3
Adventure and exciiemieat. . . . . . .. . . .1 2 3 4 5 (67) K
Learning as muchas youcan . . . . .. ., , .1 2 3 4 5 {6d) '_
Helping other people, . . . . . . . . . . . .1 2 3 4 3 {69)
Being able to make yonr own decisiouns
onthe job . . . . . . .. .. ... .. ... 2 3 4 3 (7T
Recognition and status . . . . . . . . .. . .,1 2 3 4 5 iTL) B
Just a few more questions. How would vour parents feel if you told them you were thinking about jolning
any of the military services?
i2a. Would your father be in tavor of vour joining the service, agawnst 1t, or neutral?
(IF "IN FAVOR," ASK:) Wouid he be very much in favor of it or slightly in favor of it?
(IF "AGAINST, " ASK:) Would he be slightly agawnst it or very much against 1t”
(REPEAT QUESTION FOR "MOIHER,” RECORD BELOW,
Father Mother .
72) (731
DON'T HAVE ., .. .., ... . e e . 0 0
IN FAVOR
Very tnuch o o L v 0 L0000 L e e L 1 h
Shightly « . . o . o v 0 0 oo s el 2 Z
AGAINST
Slightly . . . . . ... ... ... 0 0 0.3 3
Very much o . . o 0L 0 L o s e & 4 K
NEUTRAL . . . v oo v wn et . . e S 5 .
DO W e .. P ) 6
12b. (ASK FOR EACH PERSON IN QU, 12a WHO WAS “IN FAVOR'" OR "AGAINSI'") You said
your (NAME PERSONI would be (IN FAVOR OF/AGAINST) your joining one of the military
services. Why do you :hink the/she) would feel that way? (DON'T READ ALTERNATIVE
ANSWERS,
) Father Mother
FAVORABLE COMMENTS (74) {76) ‘s
Patriotism. . . o 0 0oL L L L e e e e e e b i .
Growing wp/maturily . . . 0 0 0 s e s e e e e . & 2 B
Benefits are zood .« . . L L L0000 e 3 3
Fxciting job/career . . . . L L L. oL oL 0. . 4 4
Job training/learning a career . . . . . . . v . . 0w .. B 5 .
Other than the above . . . . . . . . .. ... ... b ) B
ONFAVORADBLE COMMENTS {75} 77
Separation/beang apart . ... oL 00w L
Danger/tear ot inpary ordeath « o . o« v v 0 v v v 0w . 2 2 K
L.oss of status of malitary vs. civilian status carcer *
(r.g., "You can 1o better than being a soldier™), . . . 3 3
¢avilian education (Going to s~hool/continuing
educasion) . . .. oL L L L L L 0L s e 4 4
Negative mihitary experience by father. . . . . . . . . . 5 5
< Other than the above ., . . . . . . L. v v v i vt b 6
4
“e
Q'J 13, (ASK I "YEST 1O "TALKED WIIH ONE OR BOTH PAKREN1S" -- QU, &, PAGE 6,)
- In your distussinns with your parents about the possibility of your joining the military, who s
- usually the one to bring up the subject -- you or your mother or father?
‘ Regponden: 1 Mother 2 Father 3 Not sure 4 (18)
':\ 79 oprn)
N 80-3 -
LY .
-, .
J A
*u .
o
{\
4
< *
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14,

STAR1
HERE
(O]

()

15a.

15b,

16,

17.

STAR
HERE
()

)
()
()
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OMB #22-R-0339
Job No. J300-1

Page 9
Cd. 4
You probably ktow that veterans of the rulitary service can recoive financial support for schooling. Dup. 1-4
Please tell mne which of the tollowing thres statemicuss bestdesonibes the cducetional assistance
progran available 1o thuse currontly entermg the screvice, (READ STATEMENTS, START WITH
'R ITENM)
Those who cormmplete their tour of ~rvice are elytble for up to 36 awonths
Of LUILION asDI8LANCE L L o 0 v v o e e e e e e e e e e e e e e e e ] (5)
For thase walling to place a porvien of tboar piry 10 an cducational savings account, the
poverument vitl add 32 (or vver s $F Uiy save daring nearr 3 year tour 2
lThose who complets therr tour of Service are eligable for up to 18 months of
LULILION @30 t5ialite o o 0 0 0 v e vt e e e e e e e e e e e e e e e e e e e 3
Dont know . .« . . L L L L s s e e e e e e e s e e e e e e e e e e e e e e e . 4
Now. ©would like ta twnnion the nasmes of somie tapazanes.  As I natme cach one, please tell me
how trequently vou read it -- Very Often, Fairly Often, Once ina While, or Never, Let's start
with  baeld & Streang ' How frognently do you read it Very Often, Fairly Often, Once 1 a
While, or Never? {H¥P PFAT FOR FACH MAGAZINE LISTED,) 15b
l5a, Pl‘:l—and
Vegy Faarly Once m a Second
Utten ien While Never Favorites
Field & Stream 1 2z 4 (6) (29)
Hot Rod Ce e i 2 3 4 {7) (30)
National Future Farmer, | I 2 3 4 (&) (31)
Parade . . L 2 3 L )] (32)
Popular Scienes 1 2 3 4 (19) (33)
Spor: . e t 2 3 4 (i) {34}
Reader's Digeat . 1 2 3 4 (12) (35)
Cyolen . 1 2 3 + (13 (36)
IV Guide . 1 2 3 4 e (37)
Car Cratt 1 2 3 L] (15 {38)
Mechanies Hllustrated | 1 2 3 ! {ln}) {39)
Outdoor lafe . . . . . .. 1 I4 3 4 (17) (40)
Poputar Mechanics 1 2 3 4 {1y} (41)
Feople . . . . . . ... .. L 2 3 4 {19) (42)
Popular Hot Reddug. . . 1 2 3 4 (20) {43)
Sports Atweld. ..o L L L L] 2 3 4 1) (44)
FlhLony P | 2 3 3 {22} (45)
Senior Scholastic ., . ., .1 2 3 4 (23) (46)
Fannly Weekly. « . . . . L 4 b 3 {24) (47)
Fuane, ..., 1 2 3 4 (25) (48)
Newsweek . 1 2 3 4 @2u) (49)
Sports Illustrated 1 2 3 4 27) (50)
Sunday Newspaper. . . . ., | 2 3 4 (28) (51)
(IF 2 OR MORF MAGAZINFES READ "VERY OFTEN," SAY:) You say you read (NAME
MAGA7ZINES READ "VERY OFTEN") very often. Which of these do you consider your
favorite? Which 1s your next favorite? (WRITE A "1 ON THE LINE AFTER FIRST
CHOICE, WRITI. A "2 ON THE LINE AFTER SECOND CHOICE,) (RFECORD ABOVE,}
Which of the following types of television progratns do you enjoy most? What would be your
second chotce” (ASK FOR THIRD AND FOURTH CHOICES. WRITE A “1" ON THE LINE
AFTER FIRST CHOICE, A ¢" AFTER SFCOND CHOICE, ETC.)
Comedies (such as All in the Fannly,
M A'S H, Welconwe Back Kotter) . . . . . . (52)
SPOTES L v v Lo s e e e e e e e e (53)
MOVICs o 0 s e e e e e e e e e (54)
Dramas (such as Starsky » Hulch, Lattle
House ou the Prairie, The Waltons). . . . . (55)
When something you read in an advertiscment wterests you, which of the following are you
most hikely to do” (READ ALL STATFMENIS, STARTING AT [HE “X", WRITE A "1 ON
THE LINE AF[FR FIRST CHOICE, DEFITERMINE 2ND, IRD, & 41H CHOICES, WRITE "2,
T3ITOR 4T ONOTIE CORRBECT LINES,)
Call tol} free number . e e e e e e e e e e e (56)
Mait in a coupon attached to the ady o v L 0 v v v v v v v v e (57)
Clip out the ad and go to the location to get morv information. {58)
Clip out the ad and save it jor future refercnce ., {(59)
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OMB #22-R-0439 1
Job Neo. J300-1
Page 10-A 1
18, Chre 1e0re question abow aaddiaey s ioaoe. Uy oa huew you alinust certainly would be required to ) -
serce i a position which v ouli vapos- 0w e camibiat, how Lbely would you be to serve 1n the l !
oty Y
-l
Detuntely would | L1 e nably vould uat .3 Dun'’t knowy (61
Frobably »auld , . . 2 dhotinatesy would not, . 4 oot sure . . . .5
Ly, hoyou xnew that yoorr job s tne servie o sould ineolve workang vith wormen doing work like yours,
how Lk-dy wonld j oz be co =vrve oa b riluary? ]
Detfiattely wonla . oo | trabably would not L L 8 thea't kaow/ iu2) B
t'robably waould ., 2 Do fanately anaid noto o aol sure L. . . 8 9
CLAS R TCATION SECTIUN
Hoew, Fuave a tow guestions Lo iclp us put our participenls wito propor groups, Remember that the information
i eive us ts cotupletely confidential, “
2U, Are younmarried, stnple, scpavated or divoreed?
Married ) Syl 4 Separated/Divorced/Widowed 3 {63) 1
‘4
21 “What was the haghe st cducational 1ovel your fathe r campleted™ It you are not sure, please ¢
gIVe e your best gucss. "
Bid not cotnipl-te tngh schianl . Finished coilege {four years) . . ., . b (Li)
Fimished hagh school or cquinalinr L, L2 Attendad graduate or professional }
Adult education prograne |, . ., . . . Lo school . . .. .. Lo 0.0 007
Business ortrade »ohool 0L 0L, 4 Obtawmed a graduate or professional
Some college. oo 00000000 LR deyrve , . . . -
24, VWhat (arc/werce) your average grades o hiigh school” (READ LIST OF GRADES,)
A s ana B At (DO T READ)
IV s il €y L2 Does not apply . . . . . 3 [CRY]
C's and 1) .3 Lron't remember o ., 0 b
s and Lo low 4
.ﬂ
23, What cducation program {are L ou/» ere vou) i, 10 high school? (READ ALTERNATIVES) 4
College proparatory, | C ot rezal ot business tranng 2 Vocational 3 (vu)
24, Which of the tollow g nathe aatics courses, 1 any, dud you take and pass wn high school?
Fleownotary Algcbra, . .1 Intermediate Algebra, . 3 (67) b
Plany Goonciry o0 0 0 2 Irygonowetry, o o . . . %
(DG 1 FAD)Y None of these L, 0 0§
4o, d vou take and pass any sGence couisos  high school which covered electricity or electronics i
o,
Ves L N4 (nmi N
e, fust to be sure we are representing all groaps o oour survey, please tell ne whether you
deseribe yourself as o 0 L (FITAD [IS1) L
. 1
Cluban R | Other Spantsh ., . 4 Oricatal, . . 7 (v x
Mexican-Amertearn oL 2 Amcrnan ndian . . 3 White . ., . 8 E
Fucrto Rican, $ Black. . .. . . ..«
e Bleau i Refused . . . R
.. 4
. Nate o1 Respondent .
-
Audress .

City/state Zip Code

lLelephone Nurnber / 70r l I [ I 174

}
2, MNext, Twould like to Faos your Socne! Security vy, 3

Becausc ot a recently enacted law, [ must
tell 5 o that the authority ta rogueast this mformation as given an 10 USC Lo,

Praviding this informa- (75-74
tion 1s voluntary on your part and there are

no cons: quences 1f you choose not to do so. This informa- open)

tion 1s necesdgary to enable w5 to ro ~contac! you tn the futiure regarding your decisions. 80-4 ;
. . . .5 '
“What is your Soctal Sccurity Nunmner ™ Cd D
Dup. 1-4 -
/ /
Note 0 Retased %

S T O I A :

.
.l

Your opwitons have been vory helptal ani Dappeotete tar tinee you taok 1o partivipate n this survey, [hank you,
PMPORTANT: TO MAKE THIS A VAL L0 RVIES D BLEASE RECORD ON PAGE | AND HERE, 1HE :
LD, NUMBER FROM YOUR CALL oo R FORM, '.
L}
(20~ 7 -
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