AD-A143 187  YOUTH ATTITUDE TRRCKING STUDY VOLUHE 2 FALL 1976<U)
MARKET FACTS INC CHICRGO IL J T HEISLER JAN 76 H398
DMDC/MRB-TR-76/1-V0OL-2

UNCLASSIFIED F/G 5/9




; N\ulqj'..qﬂ oA
(ANAZ .r\...\...\.u» bv—«... I

e 1
O.n!\..-u.bvﬁ I’

,
P

FOURMR LS

PR N i o

16

J 133 3

, ddaq
JAdagaa4.i

) 0__ —

e ———
]

B RPN S By

L4

MICROCOPY RESOLUTION TEST CHART
NATIONAL BUREAU OF STANDARDS-1963-A

22 |

-




DR R R, Ry T

; 4
5 Ju

Z

PHOTOGRAPH THIS SHEET

AR~

o
.

o * 1N
AR,

ADA-143/07

s

ety
Y
.Q*J

LEVEL INVENTORY

RP‘L No. {390
_OMNB Ni. 22-R -0339

DOCUMENT IDENTIFICATION J an.' 7€
DMDC/WRB/TR-26/1 - Vot A

DISTRIBUTION STATEMENT A

Approved for public release;
Distribution Unlimited

DTIC ACCESSION NUMBER

. DISTRIBUTION STATEMENT

v, ACCESSION FOR

E;» NTIS GRA&I 2
‘g

S [rsoms H DTIC
Evi | uNANNOUNCED 0

[~ | susTiFicATION ELECTEDNW
& JUL 16 88471 B

o
w34 [BY
§ DISTRIBUTION/ D

. AVAILABILITY CODES

’ DIST AVAIL AND/OR SPECIAL
}-, H DATE ACCESSIONED
N pTIC
: ] I voPY
b \ INSPECTED

1
j DISTRIBUTION STAMP
DATE RETURNED
DATE RECEIVED IN DTIC REGISTERED OR CERTIFIED NO.

PHOTOGRAPH THIS SHEET AND RETURN TO DTIC-DDAC

onM 70A DOCUMENT PROCESSING SHEET PREVIOUS EDITION MAY BE USED UNTIL




S
[
®
E
E
o
(&
)
P
rl
[
<

MARKET FACTS




d MARKET FACTS

-

YOUTH ATTITUDE
TRACKING STUDY

FALL 1976

A Renrt Preggred for:

The Department of Defense

LA

Prepared by: "._

Ly

Market Facts, Inc, 2,

100 So. Wacker Drive B
Chicago, Illinois 60606 ~

'I..l.

January, 1977

Job., No., H390
OMB #22-R-~0339

‘ 4"-

] ‘I »
PR )

*

.‘.-' IV, e

R SRS B S T2 4 ) » - o) Ly
' AT A e 11 1‘.\_ 3% ’lwﬁﬂ‘ilig ' 1,1 %



. ..
3 .‘-’.'-'a“ -a s

;. -

L ARBEICC oY

SECURITY CLASSHICATION Or THIS PAGL

REPORT DOCUMENTATION PAGE

1a. REPORT SECURITY CLASSIFICATION 1b RESTRICTIVE MARKINGS
Unclassified
2a. SECURITY CLASSIFICATION AUTHORITY 3 DISTRIBUTION / AVAILABILITY OF REPORT
Approved for public release; distribution

2b. DECLASSIFICATION / DOWNGRADING SCHEDULE 'iS unl imi ted.
4. PERFORMING ORGANIZATION REPORT NUMBER(S) S MONITORING ORGANIZATION REPORT NUMBER(S)

H390 DMDC/MRB/TR-78/ 1 - VOL 2
6a. NAME OF PERFORMING ORGANIZATION 6b OFFICE SYMBOL 7a. NAME OF MONITORING ORGANIZATION

(If applicable)

Market Facts, Inc. Defense Manpower Data Center (DMDC)

6¢c. ADORESS (Gity, State, and 2IP Code) 7b. ADDRESS (City, State, and 2IP Code)

1611 North Kent Street 1600 Wilson Blvd., Suite 400

Arlington, Virginia 22209 Arlington, Virginia 22209

8a. NAME OF FUNDING / SPONSORING 8b OFFICE SYMBOL 9 PROCUREMENT INSTRUMENT IDENTIFICATION NUMBER
ORGANIZATION Office of (if applicable)

Secretary of Defense | _anmumr:mﬂr__zz_am- -

8c. ADORESS (City, State, and ZIP Code) 10 SOURCE OF FUNDING NUMBERS

TASK WORK UNIT
Pentagon, 2B269 PROGRAM o | ReoIecT NO. ACCESSION R:0d
Washington, D.C. 20301

1. TITLE (Include Security Classification)
Youth Attitude Tracking Study Fall 1976

12. PERSONAL AUTHOR(S)

Principal Investigator: Or. James T r -
13a. TYPE OF REPORT 13b TIME COVERED 14 DATE OF REPORT (Year. Month, Day) |15 PAGE COUNT
Technical Report FROM _ ™0 lJanuary 1976 161

16. SUPPLEMENTARY NOTATION

Data tapes and documentation available at DMDC,

\ COSATI CODES ] 18 SURIECT TERMS {Continue on reverse if necessary and identify by block number)
FIELD GROUP sus-GrRour _IMilitary/Manpower/Active Force/Recruiting/Market/
05 09 Research/Non-prior service and Prior service/Male

39 ABSTRACT (Continue on reverse if necessary and identify by biock number)

The Youth Attitude Tracking Study (YATS) is a telephone interview survey in which respon-
dents are selected by random digit dialing. It is a component of the Joint Market Research
Program, contributing to recruiting policy formation and the development of recruiting stra-
tegies. In 1983, YATS underwent a reconfiguration and was renamed YATS II. Initiated in

1975, it tracks the self-reported attitudes perceptions, and pre-enlistment behavior of non-
flitary 16 to 21 year olds with respect to future service in the military for both active
and reserve duty. Respondents are categorized into two groups: those with a negative pro-
ensity to enlist in the active military and those with a positive propensity. Negative pro-
ensity individuals stated in the survey that they would definitely or probably not enlist or
fd not indicate. Positive propensity individuals said they would definitely or probably
nlist. YATS includes advertising awareness, contact with recruiters, and knowledge of the
inancial incentives for enlisting. YATS also provides time series data about the propensity !
f young men and women to enlist in the military. Through the Spring of 1980, males only

SO OISTRIBUTION FAVAILARILITY OF AASTRACT 21 OA9STRACT SECHRITY CLASSIFICATION
X Clumciassiwiepmneenten [ same ag vt Tl onc usiRs “nc]as;jfj?d — -
224 NAME OF RESPONSIBLE INDIVIDUAL 205 TFLE PHONE (Include Area Code) | 22¢ OF#E SYMRNDL
ind ‘293)
DO FORM 1473, 8a MAR o 93 APR 2 ition may be used until edhausted SECURITY CLASSIFICATION LY Ty PAGe
All other wditrong are obsolete -
Unclassified
S G A, S YL LA Lo g g AT T \-a,;a__'.-,_'.- T N A B R P SR AR




........
...........

.....................

L
......

Unclassified

SCCURITY CLASSIFICATION OF THIS PAGE

were tracked on a semi-annual basis. Beginning with the Fall 1980 survey, the sample size
was doubled to include females. Subsequent surveys have been conducted annually and include
cross-sectional samples of both sexes.

YATS 1976 surveyed 3008 young men in the Spring and 5475 in the Fall. The Spring YATS
added a series of questions dealing with the benefits of the GI Bill to the survey. The pro-
portion of respondents linking the Bill with educational benefits is above average among
nineteen year olds and high quality prospects. The association is below average among low
quality prospects. The rank order of the Services expressed by propensity levels is: Air
Force, Navy, Army, Marine Corps. The Fall 1976 report indicates a decline since Fall 1975 in!
the propensity of young men to join. This is the Fall study. !




P . 9
...............
.........................................

L8 B ke By Ay irhy Jrig SR Ay S T4

MARKET FACTS

TABLE OF CONTENTS

Page
lntroduction.-...........-................._......-....o..... 1

(0 7 R 'y |

Background and Objectives..cecceeseoseoscsscosccssnsees 1
studyDe'ign.....'l......l..'.“.......l..........l.... 4
Cont.nt otthe InterViGW.ooooooaocoooooooooooao L BN BN BN X B BN BN ] 7

Aulytic comment'.........'..................0........ 8

N . B

Ex‘cutives“mmr! @ 0 000 0 0005 00000 900080 SO0 SO0 E0O00NRIOSeeee 9

Introduct‘on........'............‘.0.'.ll'.".l’..l..'. 9

Major Conclusion of the Study, .....oc000ttescvvscccccccess 9

National Trends: Fall 1975 = Fall 1976, ...00000c000v000es 10
Diffarences By Tracking Areas,.......c.cc00eevvecencees 12
Perceptions of the Services.coccceroscccscssscsccerscses 13
Enlisted Starting Pay.ccceoececocsccscescscscsssccesccses 13
Attitudes of Influencersesceoccccsccoscscoscsssosscccscces 14
Advertising Copy Identification..ccceecocesccvocvsecsccess 15

Target Market Profile of Reserve Components.....cco0... 15

Target Market Profile of Active Duty Services....ccocveve. 16

U

) A, ¥, "y ”: L Pl “«y @ a¥ o # o Waw " - R ) A et e e et .‘.‘._.".‘,‘
L0 B SR P S A XSRS MSINRNG) SRS A MR MR A ) AR5 BRSSO L ATt ORI




i R A A A
Res »

M4 MARKET FACTS

]

o ”g

B ! Page
i‘: Section ! - National Trends - Fall 1976 Vs, Fall 1975 ¢cs00.e. 18
ik

i 1.1 National Trends - Fall 1975 to Fall 1976, ..sveuesee. 19
Lt

l.lllDefinition ofpropen'ity'.l"..QO..‘......... zz

- 1.2 Changes in Propensity....c.cco0ceessceoccrovoscce 22

5': 1.3 Changes in Variables Related to Propensity,........ 24
"é“ c 1.4 Key Demographics.,....ccccvveeeeeececescesoscosess 28
R 3 |
‘ﬁ Section II - Key Results By Tracking Area.....cc00etteceenes 32

. LS

R A _’:.n,
by MR

2.1 Positive Propensity by Tracking Area....cco00c00.. 36

2.2 Two Factors Mediating Between Expressed i
Propen.ity and Enli.tment... 00 005000 0000000008000 48

e
x>

2.2.1 Expected Time of Entry Into Military Servicecseccccc 48

2,2,2 Officer Versus Enlisted Entry Expectations.ccccceee 53

22

2.3 Academic Achievement and Derived Quality

IndeX sceccoccorocscscscrtscscnscsscssescoscscccocs 56
2.4 Adverti.ing Copy Identificationo-oo-oooo--co-oooooo 62
2.5 Recalled Recruiter Contacteccees ceosecesscsssscnsa 68

2.6 Adequacy of Information Received From the
RQCrulter.O.........l.............0'....'......'. 71

et P
s Du 3

2.7 Other Activities Concerning Enlistmentessccccceeeee 75
2.8 Knowledge of Monthly Enlisted Starting Pay..cecee e 79

o A
R
[ A

~uy {

At

- S
-

r "‘!“‘

s‘ctionm'Trend.B Tracking Ar€acscccecscsccscccscccsse 82

3.1 Ch‘nge. inPropen‘ity-oooooooooooooooooooocooo-oo 83

g

3.2 Recent Recruiter Contactesecsosevcscsercossssasnsce 89

e

k

i‘hs RV O 5 v’f‘#’ Y, % [ WA {

......

N 1 L S & O G T P DR L G T G R GNP R T et




. . . i . il Sy M e B s B A M A
EpA A Ay iy - . e AT 0 Rl R T R N A N R A A T A A P o oo T K ]

MARKET FACTS

Y KL

Page
Section IV - Job Attributes, Life Goals, Copy Points,

Pay‘ndlnfluencer’ @5 0 00000 000 000 00W PO OG0T R GS OO OSPNOIOOPNSTOSEOSINPOSEOIBSTPOEOE 91

4.1 The Importance of Job Attributes..cceeeseesscccececscecsee 92

4,2 Ratings of Military on Job Attributes...cccccs0c0ececeses 95

P

4.3 Rating‘ OfSPQCific serVicesoocooo.oooo.ool'.cior'oootao 98

g 4.4 Achievability ofLifeGoals...'....’.................... 101
;;,: D 4.5 AdvertiSing Copy Identification...-..................... 104
i
a - 4.6 startingpay..........................'............. .109
b
< ﬁ 4.7 Inﬂuencers............-............-......-........ . 114
z‘"

2:;: :3 Section V - Analysis of Propensitye.ccccceccecscscsscscsccccancese 119
4

s.l Demographicvariables....'...........'..'.'...'....0123

P

IR g

5.2 Importance of Job Attributes.cececcscsocecesessesssscssss 128

S s T
T

5.3 Ac“ievability OfLifeGoaiS..........-o...-..--...o.... 132

5.4 Information Sources, Actions Taken,
Recruiter Contact, Pay, Influencers,....coe00c000000-00 136

5.5 Enlistment Decision Process, ..ccceesecscccsccsscsese » 141

LSS

e e

5.6 Active Duty Services Versus National Guard/Reserves,, . 141

5.7 Summary Comments on Propensity Analyses,.ccceeeees o 146

Q;'y

AEEendices..‘...‘.‘..l............‘.........l..'.0..'...... . 147

—~ e e e
oo 2
BN R

| V&
ael

Appeudixl-StatiﬂticalReliabilit}'.........-...-.......-.... 148
Appendixu-TrackingArea.Concept-o-.-..........-..-... . 149

.
Y;:; .‘3 Appendix Il - Weighting of Reapondents. eesssscscascscnssess 152
;’S - Append’xw = The Questionnaire, seseesceeveccescsncosscees 154

PR O]
v.‘Q!a w

R T e

AR ROAL AL S SRS




; MARKET FACTS

LY O
e

i

vy a INTRODUCTION

ﬂ The rationale for conducting this study as well as the survey de-

sign and objectives are described in the Introduction to the Fall 1975

ARt
FYy ’

report, For the reader's convenience, the following comments are re-
xg printed from the Fall report. Some references are added to reflect

chronological and survey content changes,

LRI

Bacgkground and Objectives

There are a number of factors that are related to a young man's

LRI
he S

decision to enlist in a military service. Factors such as national unem-

A

ployment, the country's engagement in foreign conflict, and regional

T
Y

cultural environments can have a strong bearing upon enlistment, Other

factors related to enlistment behavior include youths' general attitudes

concerning military service and their awareness of the opportunities

A

provided by the services. These factors, especially awareness, are

g :ﬁ influenced largely by promotion and advertising as well as the many

’E E activities of service recruiters, Youths' attitudes and awareness also

"j reflect the impact of various other influencers, such as their peers, par-
? :“? ents and family, teachers, coaches, counselors,and ex-servicemen,

General attitudes concerning military service can change over

v’f;-" .

'

At

time partially because the potential market of 17 to 21 year old youths

x>
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\ .‘ changes every year as new youths enter and older ones leave this age
:3'_ bracket, The outcome of recruiting efforts can be influenced by alter-
:’-i; ing military service attributes such as salaries, bonuses, training
oA options, length of service, and so on, The military services can also
N
1: ‘.: directly influence the propensity to serve through increasing awareness

of these attributes and by improving attitudes by means of promotion,
advertising and recruiter efforts, Indirectly, improved awareness and
attitudes can also be achieved by improving the awareness and attitudes

of the influencers of potential enlistment prospects.

Beginning in 1971, semi-annual youth surveys have been conducted
each Fall and Spring (excepting Spring, 1975) for the Department of
Defense. These surveys included interviewing a sample of non-prior
service 16 to 21 year old male youths to gain insight into a variety of
issues associated with their attitudes toward employment in general and
military service in particulas- [he eleventh such survey was conducted
by Market Facts, Inc, in tu. all of 1976, This present report provides
detailed analysis of the third of a three-part survey (Fall 1975, Spring
1976, and Fall 1976), with an examination of some changes between Fall

1975 and Fall 1976,

M In order to compete effectively in the youth labor market, the

Department of Defense has a continuing need to obtain current attitudinal

W Lidashaciinss il Wb i ra s B b NYL A S AL g ST T e A A LACARGES CRARRA AR SR A AR AL R A i h
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information concerning the nation's youth., The principal objective of
this survey is to provide the Department and the Services with valid,
timely, and actionable data concerning the youth labor market on a con-
tinuing semi-annual tracking basis, This survey deals with propensity
to serve in the military; effectiveness of advertising and recruiting
efforts; impact of influencers; importance of military attributes; and
characterization of youths by such factors as their demographics and

life goals.

The information gathered on this and the past two surveys has
three fundamental objectives. The first objective is to gather informa-

tion that has common utility for all the military services.

Secondly, twenty-six special recruiting areas were isolated
throughout the country so that special analyses could be performed on
each of them., These areas, referred to as Tracking Areas, comprise
one or several geographic units of each of the services: Recruiting
Detachments (Air Force), District Recruiting Commands (Army), Re-
cruiting Stations (Marine Corps), and Recruiting Districts (Navy)., Each
service then can track the study variables over time within actionable

geographic areas defined by recruiting boundaries of each service,

Thirdly, the study is designed to provide longitudinal observa-

tions over time so that changes in attitudes and behavior can be detected
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( 2 and appraised. It is anticipated that controlled experiments might be
\:,_\
-\."'_: attempted over time in the Tracking Areas to test such factors as

l\‘-‘

,.\'.-

A promotional materials, recruiting practices, and advertising strategy.
'.::.:f A special feature included in the Fall 1976 study is a question
AT

X dealing with the effect of a $50 a month pay increase on propensity to
A

‘:-:f serve in the military, The study design permits such inclusion of

's special features from time to time. In the Spring 1976 survey, a
series of questions about the G,I. Bill and its educational benefits

A

:_\tl‘_ was included.

W

e

:‘..v'

N
‘ ’ Study Design

."‘\‘

's“:.ﬂ'-f The survey involved 16-21 year old males who do not have prior
yyAS

::" or current military involvement and who are not beyond their second
e year of college. In total, 5475 interviews were completed.

"...’!. . .
*;,.:: The survey employed telephone interviewing, Respondents were
e, selected by random digit dialing. Approximately 200 interviews were
o

¢
:::'f» completed in each of 26 tracking areas, Thus, the study provides sta-
-’-‘.‘A

" 4
" tistically valid san:ples for each tracking area and allows computation
S
;-; of total U.S. estimates.

~
b ~:

e In the first two waves of this study (Fall 1975 and Spring 1976),
A only 13 tracking areas were studied independently, The 13 areas

<
‘o

A
‘-),\-
‘n.n ............ -_-_-,‘ - ' - . PO N ST T Y .

N N N PO N LN e L O By N B A S O R R A R




L e e e TR TR R

‘.\‘
.'l::i
i MARKET FACTS

\‘:
> e Page 5
l‘ \':6 'A_'
LoK
\. ' cumulatively accounted for about 65% of the U,S. "military available, "
i
‘,*4 :: The 13 tracking areas were selected from a total of 26 by using three

e

criteria: 4) maximizing the percentage of the potential applicant pool

wtx o
j‘,’_‘; o covered, b) providing sufficient geographic dispersion or regional
’- "
e
SRS coverage, and c) limiting the number of recruiting units to three or
v."' -
3 y less per Service. The tracking areas included in the first two waves
ALY
:'.ja‘ S contain the following principal cities and/or states:
::' t e New York City
L e Albany/Buffalo
E{ e Harrisburg
:-;::, t‘{p [ J Washi.ngton, D. C.
et e Florida
o ® Alabama/Mississippi/Tennessee
. '! e Ohio

3¢ e Michigan/Indiana
3 e Chicago
-'::"_, f e Minnesota/Nebraska/North Dakota/South Dakota
ol e Texas
= e Southern California/Arizona

e Northern California

The remainder of the country was treated as one area and was re-

ferred to as ''balance of the country.' Approximately 400 interviews

AR
S EOA
::: o2 were conducted in this aggregated area.
B (Y
‘.5 In the present wave (Fall 1976), the sample was allocated to all 26

tracking areas. In addition to the above 13 areas, interviews were con-

ducted in these additional tracking areas:

(F

Ly
*

UK

EIP S . . BT . R R N R EIL Rt - » ’
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Philadelphia

Boston

Pittsburgh
Richmond/North Carolina
South Carolina/Georgia
New Orleans

Arkansas

Kentucky

Des Moines

Wiscon sin

New Mexico/Colorado/Wyoming
Washington/Oregon
Kansas City/Oklahoma

All in all, the 26 tracking areas account for 100% of the "military

available’ in the continental U, S.

Detailed tabulations, referred to in this report, are given in five
volumes. Volumes 1 and 2, which constitute most of the analyses, con-
tain both Fall 1975 and Fall 1976 data for those questions which are con-

sidered comparable,

L e &
v

Volume 1: By Individual Tracking Area

PN

Volume 2: By Enlistment Propensity Toward Active Duty in
the Air Force, Army, Marine Corps, and Navy

Volume 3: By Schooling Status and Grades in High School

| B3R

Volume 4: By Age, Race, and Quality Groups

e e
P :& L. M

Volume 5: By Enlistment Propensity Toward Reserves and the
National Guard

ix

The interviewing for this wave took place between October 19, 1976

and November 30, 1976,

‘ p : R ot T O
TN N AL M) VO LA N o s
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Content of the Interview
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et

(1)

(2)
(3)
(4)
(5)

(6)

(7)
(8)

(9)

(10)

L% . . .
PP ICSCU I L e SO

The interview focused on the following areas of information:

Respondent demographics

) Age

. Marital status

. Racial/ethnic affiliation
o Education

o Employment

Propensity to enlist in the military
Assessment of the Services' images
Assessment of advertising copy recognition

Information seeking activities about enlistment
involving self, recruiters, and other influencers

Attitudes of certain influencers toward serving
in the military

Nature and outcome of recruiter contact
Knowledge of current military starting pay

The relative effect of a $50 a month pay increase
on propensity to enlist in the military

Life goals and their achievability in the military

Page 7
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A nalytic Comments

In such a large study, many results ar< likely to appear which
are due solely to chance or sampling variance. In order to avoid
being deceived by such results, this analysis delineates those results
which are unlikely to be due to chance or sample idosyncrasies.
Specifically, all significance statements are based on the 95% con-
fidence level, This means there is less than a 5% likelihood that such

a result would occur solely due to chance,.

The report that follows covers the third of the first three waves
under the tracking area design. Fall 1975 to Fall 1976 changes in

key variables are examined,

The tracking area design of this study necessitates that the col-
lected data be weighted in order for us to make valid estimates of
national statistics, In the present wave of this study an improved
weighting system was used (see Appendix IIl). Furthermore, in order
to bring the sampling procedure into closer conformance withOMB sugges-
tions, the total sample of telephone numbers was subdivided into smaller
sub-samples, and each sub-sample was completed before proceeding
to the next. In order for us to makeFall 1975 to Fall 1976 comparisons,
the Fall 1975 data had to be retabulated according to ihe new weighting

system, As a result, Fall 1975 data reported in this documeant
may differ slightly from what was originally shown in the Fall 1975 report,
This weighting system is discussed in detail in Appendix III of this report,
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o EXECUTIVE SUMMARY

:! n Introduction

This report is a discussion of the Fall 1976 wave (i, e., Wave III)
of the tracking study of youth attitudes toward serving in the armed forces.
- -
P - A total of 5475 randomly selected males between 16 and 21 years of age

were interviewed by telephone., Approximately 200 interviews were con-

ducted in each of 26 tracking areas across the continental United States,

Major Conclusion of the Study

G This wave of the study provides a one-year historical perspective

from which the following conclusion is drawn,

" n It appears that the military services have had an increasingly more
: - difficult job of attracting (in numbers and in quality) young men into the
" : all-volunteer force. The decline in propensity to serve since Fall 1975
‘ n appears to be related to the fact that a greater proportion of young men
between the ages of 16 and 21 have graduated high school and are now
2 working full-time in civilian occupations,
. Today's military is an alternative to civilian occupations.
. This study has described positive propensity youth as coming from rela-
_; tively modest socio-economic backgrounds, Periods of high unemployment

affect the less-educated, less~-skilled, and less-affluent members of society

the most. At such times, the military may offer such young men their only

N - AN SR SN -
r
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opportunity to advance themselves, As the economy improves, the job
market improves as well, Accordingly, the military is no longer the

sole opportunity for a young man with a modest socio-economic background

to improve himself,

The following are considered to be the major findings of this study.

National Trends: Fall 1975 to Fall 1976

Propensity to join the armed forces has decreased from Fall 1975,
although the figures are up slightly from Spring 1976, The drop in pro-
pensity seems to be a trend, not a seasonal variation, Accordingly, it
appears that it is becoming increasingly difficult to attract men into the
all-volunteer armed services. This study also reflects a particularly

sharp increase between Sﬁring and Fall 1976 in the level of uncertainty

about when interested prospects will join the reserve components (increasing

from 35% to 52%).

Despite the downward shift in positive propensity, the overall rank
order of the active duty services based on expressed propensity levels did

not change from Fall 1975, The order is as follows:

Percentage
Fall '75 Fall '76 Difference Decline
e Air Force 15, 7% 13,2% -2.5 15, 9%
e Navy 14, 9% 11, 8% -3.1 20.8%
e Army 13, 7% 9.8% -3.9 28.5%
e Marine Corps 10.2% 7. 7% -2.5 24.5%

. WA

RN L SPu




o e geas auen Gean i g g -l SRRl LA SR
L g a8 e A N AT AAS IT TS

11 MARKET FACTS

2 Page 11
.

:' Many of the variables that discriminate hetween positive and

!; ! negative propensity to serve in the military did not change from Fall 1975,

E: :‘E Recalled incidence of recruiter contact, both recent and long-term,

. - remained steady., The degree to which respondents talked to influential

.j - sources about enlistment did not change., Self-reported academic quality

of the respondents did not change., Moreover, respondent age and race

Y are identical in both waves, by study design,

While school attendance in general is unchanged, more of the Fall

& 1976 respondents have graduated from high school and are not currently
_): ': in school. Also, the proportion of respondents attending vocational school
Y

:: - has dropped. Other significant changes include an increase in full-time
: ‘ employment and a corresponding decrease in job seeking, Moreover,

~< “‘: fewer respondents in the Fall 1976 wave mention having taken an aptitude
N - test given by the military in high school.

s . Significant Fall to Fall shifts occurred with respect to life goal

.1 “‘..ﬁ achievement, Relative to civilian life, the military was perceived to gain
.,'-5 ground in eight of 12 areas: job security, respect of friends, learning as
?-: - much as you can, developing potential, working for a better society, ad-

i = venture and excitement, helping other people, and recognition and status,
kR

g‘ * The military experienced setbacks with regard to perceived personal
\ }3 freedom and making a lot of money, but maintained its position relative to
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.
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civilian life with respect to the perception of doing challenging work

and ability to make own decisions,

Differences By Tracking Areas

There are significant differences in the data across the 26 tracking

areas on all of the variables included in the tracking area analysis,

In the past, the markets where propensity was low for the military
were the major metropolitan areas such as New York City and Chicago,
This does not seem to be entirely true in this present wave. Both areas
tend to be on par with the rest of the country with respect to propensity

to serve in the major services (the Navy is the one exception in New

York City).

On the other hand, both tracking areas are below average with
respect to seeking information about the services, At the same time,
propensity for the other services --National Guard, Reserves -- is

expecially low in New York City and Chicago.,

Wisconsin is clearly the poorest tracking area with respect to
propensity to join the military, Wisconsin falls below the national

averages for all of the active-duty services except the Army.
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Perceptions of the Services

A military career is perceived as allowing a young man to have
adventure and excitement and job security, On the other hand, a military
career is not perceived to permit a2 young man to enjoy personal freedomn,

make his own job-oriented decisions, or make a lot ol money.

Young men value certain job attributes when considering joining the
service, Two of these are perceived as being attainable in the service.
These are ''teaches you a valuable trade or skill'' and "a career you can
be proud of.'" Valued job attributes perceived as being hard to attain are
""good benefits for you and your family,' '"job you want, ' and "opportunity

to better your life,"

The individual services are perceived differently, The Air Force
has particular strength with respect to teaching a valuable trade or skill,
providing a challenging job, and enabling the serviceman to improve himself,
The Army is associated most often with help in obtaining a college education,
teaching a trade or skill, and family benefits, The Marine Corps is associated

with training for leadership, and the Navy is equated with world travel.

Enlisted Starting Pay

Almost one-half (43.8%) of the sample claims to have no idea of the
level of monthly enlisted starting pay. A mong those who do give estimates,

the average estimate is $374 which is the true value. However, the averages
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X

.-_':.-__: range from a low of $325 to a high of $439 across tracking areas.
__ - | Positive propensity men value good starting pay but do not think
‘_~j:'; they can achieve this in the military. As in past surveys, those with
;" negative propensity give higher pay estimates than do those with positive

"_'.::‘:: propensity to enlist and, as a result, come closer to the actual figure,

-: The data suggest that the lower pay estimate among positive propensity

people might present a recruiting opportunity, More than one~half (54, 9%)

. of the positive propensity group say that they would be more likely to enlist

if starting pay were increased by $50 a month, Among the negative propen-

- . sity group, nearly one=-in-five men say they would be more likely to enlist.

e A demographic analysis of the pay raise data suggests that a $50

\4 a month raise has more attraction to lower socio=economic men than it

-. does to those from higher socio-economic backgrounds,

:'f‘?:. Attitudes of Influencers

:" Positive propensity men claim that their parents and friends are

4 in favor of their joining the service, particularly for the job training they

: will receive, Negative propensity men feel that their parents do not

want them to join the military., On the other hand, loss of status, educa- |
.J tion and separation/danger are the major reasons given why some parents ]
}\E and friends are perceived as opposing military service, If respondents' |
-.ti perceptions are accurate, this suggests that these influencers are a
s:,:i critical element in the entire military recruiting/decision-making process. ‘
o \
e '
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. Advertising Copy Identification

Respondents have a difficult time associating each of the 12 copy

points with its correct sponsor., Only three copy voites are assocciated

-
Do with the correct service by as many as 40% of the sample, These are:
v s "Join the People'" (Army), '"The Few, the Proud’' (Marine Corps), and
.
{ ” "Most Important Part-Time Job' (National Guard).
AN
.
\ The following conclusions can be made with respect to the advertising
1
. 4
. a of the individual services. Relative to the copy points of other services,
the Air Force's ''Great Way of Life'' has not achieved high awareness,
Both Army copy points have relatively high awareness, as do both Marine
5 ! Corps' copy points, The Navy has achieved moderate levels of awareness
- . with both of its copy points. The National Guard's ‘'The....Belongs"
S
=
' generates little awareness of this component,
' .
N Target Market Profile of Reserve Components
. An attempt was made to determine whether the National Guard and
L]
: Reserves draw from the same pool of men as do the active duty services.
3 ;_', The following differences are revealed with respect to the profile of those
: men who intend to join the National Guard or Reserves,
."4
. '.;-_'
&
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Those men who indicate a positive propensity for the reserve
components, in contrast to their active duty counterparts, tend to

beooou.-

e Older
® More likely to be white

e More likely to be employed

o Less likely to be students, although more
of them are in college

® More likely to be high school graduates

e I ess likely to feel that, relative to civilian
life, life goals can be more readily achieved
in the military,

e Relatively more inclined to join a reserve
component than one of the active services,

Target Market Profile of Active Duty Services

As in previous waves of this study, the most likely candidate for
all of the active duty military services can be described, in contrast to
his peers, as,...

® Younger
e More likely to be non-white

e More likely to be unemployed and looking
for work

® Less educated
e Having a less educated father
e Having lower values on the Quality Index

® Considering all of the job attributes to be
important when considering joining the service
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Feeling the military is relatively more
likely to enable him to achieve must of
his life goals

Underestimating the level of sto ting vey

More motivated to enlist should i be
increased by $50 a month

Having had more recent recruiter contact

Feeling relatives and friends support his
joining the service

Having positive propensity for more than
one service

Pape 17
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§ - SECTION 1

.:‘i

o National Trends - Fall 1975 to Fall 1976

-

x, The key measure in this investigation is enlistment propensity
i 1‘.
) - (1. e., the relative likelihood of serving on active duty in each

L.

>

- military service), Accordingly, the analysis begins with an exam-
! ": ination of those variables that are related to enlistment propensity.

Changes in relevant attitudes and behavior are compared between

a;

Fall 1975 and Fall 1976, Given this full-year Fall to Fall time frame,

: \ seasonal effects are eliminated and observed changes can be viewed as

\

‘ indicative of underlying trends, As such, this analysis can confirm

-
IS

whether earlier Fall 1975 to Spring 1976 changes (reported in the Spring

DR

ot

L
LIS PN

1976 analysis) were indicative of real trends or merely seasonal variations,

L oY
t

§ The data reported in this section represent weighted total U, S, W
BN
A ';‘_\. data obtained from twenty-six (26) tracking areas, Thirteen (13) of
K - these are the same as those used in the previous two waves of this in-
-

vestigation, The balance are thirteen (13) new tracking areas which in

5 e e e

previous waves were aggregated into one group and labeled as ''balance

- of the country.,'" The sampling is described in Appendix III,

XX
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FIGURE 1.1

POSITIVE PROPENSITY TO SERVE IN SPECIFIC SERVICES
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Y L
54 %

FIGURE 1,2

y VOLUNTARY MENTIONS OF MILITARY SERVICE
- AMONG PLANS FOR THE NEXT FEW YEARS
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1.1 Definition of Propensity

As in previous waves, respondents were asked to indicate their
likelihood of serving on active duty in each military service. In addition
to the four main branches of the military, this question was extended to
include the National Guard, Reserves, and Coast Guard. Likelihood was
measured using a four-point scale: ''definitely'", ''probably", 'probably
not'" and ''definitely not" (Question 4a, Appendix). Positive propensity
has been operationally defined as a response of either ''definitely' or
"probably would serve''. Negative propensity is defined as a response

of "probably not', 'definitely not", or '"don't know/no answer".

1.2 Changes in Propensity

Although the figures for positive propensity for each of the four
services have increased slightly since Spring 1976, the changes since
last fall all have been downward. From a statistical standpoint, these
declines are real. The findings are graphed in Figure 1.1. The Army
had the largest decline (-3. 9% points which represents a 28. 5% Fall-to-Fall
drop) followed closely by the Navy (-3. 1% points which represents a 20.8%
Fall-to-Fall drop). Both the Air Force and Marine Corps showed declines
of 2.5% points. This represents a 15. 9%Fall-to-Fall loss for the Air Force

and a 24.5% Fall-to-Fall loss for the Marine Corps,

el W

AR \.-". . ...:.-: \.‘ EANE IR 4 q\‘-\'." \'.'\"\'.\‘ 'h‘l' - ‘.--\n-:_‘-;\n’\-.'“.'_..‘\"\-.\~ S M ) i . e . -’_.'-. _. "‘. .'_ ‘e



oy
J'_' o
: 4
ol
"  MARKET FACTS
SRS , ,
TN Page 23
M
L
.:-j . Another measure of propensity for enlistment is an overall
NE
_-‘g index of pro-military attitude., The index is derived from asking
_ ! respondents what they think they might be doing during the next few
l‘l
- years, The index is a net measure of all unaided mentions of
[N
Y
A N military service, The index, illustrated in Figure 1,2, declined

significantly from Fall 1975 (8, 9% to 6. 2%).

All in all, the above indices of propensity suggest that it is

§. ;3 becoming increasingly more difficult to attract men into the all-
§' i volunteer military,
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~ 1.3 Changes in Variables Related to Propensity
e
5N

In previous waves, a number of variables were identified that

3¢
St discriminated between positive and negative propensity groups, These

3 variables and their Fall 1975 to Fall 1976 changes are presented in
X Table 1.1,

A

L]

1

4

A

- 1. On a national basis, recalled exposure to recruiter contact
a~

3’ (both recent and long-term) did not change signifi-
% cantly from Fall to Fall, Moreover,recalled incidences
of recruiter contact for each of the services remained
N

3.: unchanged,

o

< 2. The degree to which respondents talked to influential

M

4

,,;é sources about enlistment remained virtually unchanged,

1
-~ This suggests, as it has in the past, that the decline in
-5.‘ propensity cannot be attributed to any changes in the
extent to which respondents discussed enlistment with

f
s

e friends, parents, teachers, girl friends and wives,

2

o 3. The incidence of taking a military-sponsored aptitude
2 -

test in high school declined,

o
»

2
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4, In deciding whether or not to pursue a military career
the potential enlistee presumably goes through a com-
s N plex decision-making process. Part of this process

involves the consideration of whether certain life goals

ey
R can be more readily achieved in the military or in
} o civilian life. Consequently, life goal achievement is

-
_‘ an important issue with respect to the military's
IR
N recruiting efforts, During the last year the military
3
)
ﬁ strengthened its position relative to civilian life with
) regard to a number of life goal perceptious,

oy
B
: . Relative to civilian life, the military gained ground in
; eight areas: job security, respect of friends, learning
:i o~ as much as one can, developing potential, working for
t

a better society, adventure and excitement, helping

N
; other people, and recognition and status,
A
N - On the other hand, the military lost ground relative to
¥

civilian life in terms of two life goal perceptions: personal
g freedom and making a lot of money. The latter may

reflect an improvement in the U,S, economy.

a The military maintained its perceived position relative
to civilian life on the remaining two life goal attributes

M
& --doing challenging work and ability to make own decisions,
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\
o TABLE 1, 1
'{ﬁ CHANGES IN VARIABLES RELATED TO PROPENSITY

:t-‘j Fail Fal Statistically
N 75 ‘76 Change  Significant
! Recruiter Contact (Ques. 7a & 8a)

'.-’4

o

‘{‘3 Past 5-6 months - any service 24,7 24.9 +0.2 No
4 Ever - any service 49.2  49.9 0.7 No
» Ever Contacted By

R Air Force recruiter 14.4 155 +1.1 No
- Army recruiter 25,3 24,3 -1.0 No
. Marine Corps recruiter 14,7 14.9 +0. 2 No
% Navy recruiter 17.1 17.5 +0.4 No
i

o Talked About Enlistment With (Qu. 7c)

\,‘3‘ Friends with military experience 39.7 40.9 +1.2 No
""Q Parents 37.4 36,9 -0.5 No
% Teachers /Counselors 12,0 11.6 -0.4 No
g Girl Friend/Wife 19.5 18.8 -0.7 No

Agﬁtude Test in High School By Armed
Services (Qa, 7c¢) 19,8 18.1 -1.7 Yes

Base (3176) (5475)
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2

Mt TABLE 1.1
.:J ~:
:::;_': o (Continued)
gl
o Fall Fall Statistically
},q, ‘ '75 '76 Change Significant
dex) .‘;:
.:.‘é' \
\ \ Life Goal Achievement
: : :;} Civilian Advantage Over Military
A3 (Qu. 10)
A ]
. i‘ Making a Lot of Money 383 3,92 +.09 Yes
Ak
% Personal Freedom 4,04 4,12 +.08 Yes
L ()
e o Ability to Make Own Decisions 3.85 3,89 +.04 No
.-'j ¢
. Doing Challenging Work 2,78 2.79 +.01 No
.
N Adventure and Excitement 2.54 2,34 -.20 Yes
N
:r“ ‘:_! Job Security 2,53 2,37 -.16 Yes
W Helping Other People 3,02 2,87 -.15 Yes
By !,,.‘ Respect of Friends 3,15 3,02 -.13 Yes
S
-~ Working for a Better Society 3,06 2,95 -e 1l Yes
»‘.'-§ 54
; R Learning As Much As One Can 3,00 2,92 -.08 Yes
T Recognition and status 2,85 2,77 -.08 Yes
Developing Potential 3.00 2.93 =407 Yes
Base (3176) (5475)
Scale:
< _ ) Military - much more likely +1
% N Military - somewhat more likely +2
y
B . Either military or civilian +3
‘.. a Civilian -~ somewhat more likely +4
‘) e Civilian - much more likely 45
*y *4
P .y
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o

.,'.}:.: 1.4 Key Demographics

3

:';_,‘ The following is a summary of the Fall 1975 and Fall 1976 samples
A

2:_5:‘ on certain key demographic variables. The data are reported in

N

‘ Tables 1,2 - 1.4,

¥

:E,_g o With respect to both age and race, the two samples are identical,
:":V‘; The weighting procedure, explained in AppendixIIl, eliminates
‘ any sampling differences on these two variables by balancing
'g:jz the results of each wave to known '"military available'' statistics.
£

. .' o The percentage of respondents employed in the Fall 1976 wave
.-::'.u‘ is higher. Consequently, fewer are currently looking for jobs.
)

R

“C o The percentage of respondents in the present wave currently
§:f‘: attending high school has not changed, However, more of the
'Sf:ﬁ Fall 1976 respondents have graduated high school and are not
iy currently in school, There also has been a significant decline
f in those attending vocational school,

«'.j:‘

X o Respondent quality is a composite measure based on self-reported
_ grades, number of math courses, and the inclusion of science
;;i.:‘ courses in high school curriculum, The two samples are approxi-
j.{%;i‘ mately identical with respect to respondent quality,

AN ]
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: . TABLE 1,2
S AGE AND RACE
- -
I Fall '75 Fall '76
3 % %
NI - -
Age
f"’f‘ b 16 18. 5 18. 4
=8 17 18. 4 18. 6
N & 18 18. 0 17.5
% 19 16. 6 16. 7
XA
7 20 15.2 14. 8
; 2 1

o 21 13,

"

'1'""1

s Race
q;‘ -\- ———
ol .

o White 86. 3 85. 2

- Q Non-white 12,7 13.5

AR

o) Refused 1.0 1.3
Y

¢’.

el ol w0
w2 2252410

1‘
NN

Base (All Respondents) (3176) (5475)
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X
L TABLE 1.3
po EMPLOYMENT STATUS
i
g Fall Fall Statistically
v 175 176 Change Significant
N % 7%
$~'; - =
= .
3o Employed 57.0 61.0 +4.0 Yes
-
v Full time 31.3 35,3 +4.0 Yes
\ Part time 25,7 25,7 - No
‘ Not Employed 42,9 38.9 -4, 0 Yes
an Looking for a job 26.0 21.5 -4.5 Yes
AN
Ad Not looking 16.8 16.9 +0. 1 No
f: Not specified 0.1 0.5 +0. 4 No
q‘."‘
v
j i.;: Base (All Respondents) (3176) (5475)
i
e TABLE 1. 4
A
i SCHOOLING STATUS
<
: Fall Fall Statistically
;W 175 176 Change Significant
N [
o Attending School 58,4 56,9 -1.5 No
. In high school 40, 3 9.2 -1.1 No
:.' In vocational school 2.8 1.6 -1.2 Yes
..
o2 In college 14.9 14.9 - No
Not specified 0.4 1.2 +0. 8 Yes
-~
; Not Attending School 41.6 43.1 +1. 5 No
o High school graduate 31,6 34,3 +2.7 Yes
o Not high school graduate 10.0 8.8 -1.2 No i
, g Quality Index (Mean) 6.43 6,36 -0.07 No ;
[ 1
:f-: Base (All Respondents) (3176) (5475)
o
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2, Based on this analysis and analyses of the data from previous
waves, it appears that two variables are related toc oropensity: full-

_.j time employment and high school graduate/not attending school,

Significant increases in these variables may explain, in part, the drop

in propensity to serve in the military, It appears that as thie economy

imporves, the military becomes less attractive to youth for whom the

’c

/

military may have been their only opportunity for advancement in a

poor economy, Thus, as the civilian labor market cpens up, fewer
- young men express an interest in a military career.

Propeunsity is examined in more detail in Section V.
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e
»

oy
B

N, SECTION II
R
:ff:i 3 Performance Differences By Tracking Areas
WS
R
-
o4 As in the previous waves of this study, the interviewing was con-
)
[
:;: w ducted in defined geographical areas referred to as tracking areas. The

]
-
D
-

tracking area approach localizes the information derived from this inves-

g
s

tigation and thereby makes it possible for the service recruiting commards

P )

to receive feedback with respect to their performance within geographic

Yy
ikl

»

areas which can be easily related to the recruiting boundaries of each service.

In the past two waves of this study, the data were collected and re-

o

. ﬁ ported in terms of 13 geographical areas and the balance of the country.

-:! ‘:.:; For the present wave, the balance of the country was divided into 13

S N additional tracking areas, creating 26 tracking areas in total.

ﬁ - What follows in this section of the report is a discussion of key results
: 1 3. by the 26 tracking areas. The data are viewed fr9m two perspectives. The
1 - first looks at whether data from individual tracking areas differ significantly

from national levels. The second focuses on Fall to Fall changes within the

g
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o
-
l_ original 13 tracking areas relative to corresponding Fall to Fall
o
&L .
Y:J national changes., The latter perspective enables us to determine
4
W whether observed changes within these individual tracking areas are
) ;S unique to those tracking areas or merely a reflection of a national occurence,
-::'; It shoud be pointed out that the demographics of the New York City

tracking area are different from past waves due to a new sammling

procedure which provides a more uniform dispersion of the sample

' throughout the counties that comprise the New York City tracking area,
'.::3 Accordingly, Fall to Fall differences in the data within this area may
‘:.;2 be a reflection of these demographic changes,
. )
3 An example of computing the Fall to Fall difference in a parti-
:::': cular tracking area relative to the change in the total country is shown
N’

below using positive propensity to serve in the Army in metropolitan
'-.':'\:: New York (one of the 26 tracking areas in this study and one of the

original 13),

L XA

3 Fall '76 Fall '75 Difference
£ E—

R NYC 6. 8% 8. %% -2.1%
Total U, S. 9, 8% 14. 0% -4, 2%

.;."_1' Net Change (NYC Difference minus

:j‘.l total U.S. Difference) +2.1%

5
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{

The above computation indicates that the change in the Army's

—
.
-

positive propensity in metropolitan New York was 2,1 percentage

. ’ points better (i.e., less) than the corresponding national change.

¢ When this 2. 1% change is tested for statistical significance, it is
P

" ;r'

shown to be not significant at the 95% level of confidence, In other

vl
|

o
r
2

words, the change that occurs in the Army's positive prorensity in

A

metropolitan New York is simply a reflection of what has occurred

h":!
|V

nationally and is not something unique to the New Yocrk area,

All of the key tracking area data are summarized in Tables 2,1

ERIFIFAG
LA

L

to 2,11, In order to facilitate the interpretation of these tables, those

)
j 3 2 percentages that are significantly different from the U,S., average for
IV "ol

L
;: * a particular service are CIRCLED if the entry is lower than the U, S,
" -,,a average and BOXED if the entry is higher than the U,S, average.

i

N
= Propensity to Serve

!

« Perhaps the most important measure in this study is propensity

LA

< to serve in the military, The data per se only represent indices of the
likelihood to enter military service, As such, they should be interpreted

in a relative, as opposed to an absolute, sense (e, g., the identification

A AN |- Ay
A

a of "high' versus ''low' tracking areas), There are various factors such
as time of entry, enlisted man versus officer status, and mental and

physical qualification that enter into any attempt to forecast accession rates.,

I3
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'::'-' The propensity to serve scale can be calibrated for purposes of
(} forecasting accessions to military service, Provision has been made
:;:‘:: to accomplish the necessary calibration by determining conversion

rates to accessions according to prior level of propensity to serve,

o 2.1 Positive Propensity by Tracking Areca

The propensity data are presented graphically in Figures 2.1 - 2.7

and are summarized in Table 2.1, In the Fall 1975 study serving in

the National Guard and serving in the Reserves were treated on a

L %

EE.; combined basis. In the present wave, they were measured separately
;‘ and are therefore reported separately,

""\':

0

The overall rank order of the active duty services based on

&& h .7
L LELS

L

e expressed propensity levels did not change from Fall 1975, As in the 1
::’& past, the order is as follows: Air Force is highest (13.2%), the Navy
N

5

NY follows closely (11.8%), Army is third (9.8%), and the Marine Corps ]
=

e is fourth (7. 7%).

v;-::: J
I.\:

.

s

«
L W

Propensity data for the other three services -- National Guard, s
N, R hically displ .

e eserves, and Coast Guard -~ are graphically displayed in

N

o, Figures 2.5 - 2, 7. On a national basis, the propensity to serve in the

.

’.

Pary |

Reserves is 13.3%. The National Guard follows closely with 12, 6%, !
With respect to which branches of the Reserves and National Guard 1

positive propensity people would choose, these data are presented in the

! (St 1!

azsl

tabulations: Volume I , pages 19 and 21; and Volume V, pages 19 and 21,

N

-
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o
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Table 2.1 summarizes the data graphically displayed in Figures
2.1 -2.7, According to Table 2.1, the following exceptions to U.S.
averages occur:

1. The propensity to serve in the Air Force is below the U.5.
average of 13.2% in Harrisburg (7.0%), Michigan/Indiana (7. 7%),
Wisconsin (7.8%), and Kansas City/Oklahoma (9.0%). Southern
California (20.0%), Richmond/North Carolina (18. 8%), and South

Carolina/Georgia (19. 1%) are all above the U,S. average.

2. The overall propensity to serve in the Army is 9.8%. Only

one tracking area deviates from this average -- Arkansas (17.5%).

3. The Marine Corps has equal strength across all but one tracking

area. Wisconsin (3. 7% falls significantly below the national

average of 7.7%.
4. The Navy has comparable strength across all but two tracking
areas. New York City (7.5%) and Wisconsin (7. 8%) fall below

the Navy's national average of 11.9%.

5. The National Guard with a total U.S, average of 12.6% is below

average in Ohio (5.4%) and Michigan/Indiana (7.3%) and above

A
»

average in Boston (17.8%), Richmond/North Carolina (18. 6%),

- ‘-{':" .

South Carolina/Georgia (21.4%), and Kentucky (20. 1%).

6. The Reserves have a national average of 13.3%. Three tracking i
areas deviate from this average -- New York City (8.5%), Chicago )
(9. 1%), and Texas (8.4%). %

.da
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0
DN 7. Five tracking areas fall below the Coast Guard's national
‘ '7_‘ average of 8.9%. Those areas where the propensity to join
a - the Coast Guard is relatively low include: New York City (4. 5%),
OXii Ohio (5.3%), Michigan/Indiana (5.8%), Des Moines (5.0%) and
;:‘_" ~ Kansas City/Oklahoma (5.0%).
o
_ - An analysis of propensity changes by tracking area between Fall 1975
IR
.:-‘,‘- and Fall 1976 reveals only three shifts that differ significantly from the
o
- .
. - corresponding FalletoeFall national changes in propensity, Both the Air
s Force and Army experienced significant declines in propensity in the
" S
NS
= Michigan/Indiana tracking area. The Navy lost ground in New York City.
b
Lo Wt
‘ n (Note: The decline shown in the second line of each row in the table is the.
'3 s net difference after subtracting the national Fall- toeFall shift from the tracking
-j:; _:-
i area Fall-to-Fall change, illustrated on page 34,
"

These data as well as subsequent data to be reported in this section

.
~d are merely descriptive in nature. The differences among tracking areas as
i - well as differences within tracking areas from one point in time to another
- .“'
o -
o can be the result of numerous factors (e.g., demographics, economics,
Ay
S military recruiting efforts). In Sections IV and V of this report, those
o Bl
. variables that are believed to influence propensity are examined in detail.
o
0
M &
1o
L0
e
’

AU
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- 2,2 Two Factors Mediating Between Expressed Propensity .
» and Enlistment =
g =
E: There are at least two mediating factors between expressed ‘\J
'-: propensity to join the service and actual enlistment. These are E::
3
¢ expected time of entry and whether the person will enter as an .
-_1

enlisted man or as an officer. Both factors are discussed below,

}j 2.2.1 Expected Time of Entry Into Military S -
5 a3
LY As in the Spring 1976 wave, the question dealing with expected )

i{ time of entry into the service was divided into two parts -- active

Ny

. duty and National Guard/Reserves., This was not the case in the

1.“ Fall 1975 wave of the study. Nevertheless, it is possible to make a

g rough Fall to Fall comparison. Young men with positive propensity

toward the military are less likely than in the past to enlist within the

:', near future (within two years). Near-term enlistment intent has dropped

i from 36% in Fall 1975 to 30% in Fall 1976, The current figure is

< comparable to what was observed last Spring, What was then speculated

::3 to be a seasonal result may therefore instead have been a real trend. j
" It should be pointed out that this drop in near=term enlistment intent 4
:":; has not been offset by a rise in the percent of those positive propensity

N o
youth who expect to enter the service in the more distant future, Rather, the :
e :
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3

ﬂ decline has been offset by an increase in those who say that they do not

s know when they will enlist. With regard to the National Guard/Reserves,

| ;:~: there has been a dramatic shift from Spring 1976, Compared to the

SIS Spring wave, respondents in the present Fall 1976 wave are not as sure

‘, ‘ when they will join these services. In the Spring 1976 wave, 35, 2% said

b E.‘ they did not know when they would join the National Guard/Reserves.

o This figure jumps to 51.8% in the Fall 1976 wave. Compared to the

j ﬂ active duty services, the National Guard/Reserves elicit a greater degree

v

8 of uncertainty (51. 8% versus 24.5%).
¥ '
g The data reveal several significant differences across the 26

i.' ﬂ tracking areas. Ohio, Philadelphia, and Arkansas are above the U.S.

-] - average with respect to joining within two years. New Mexico/Colorado

."' :;‘ falls below average in expectation of near-term enlistment. Chicago is

& 1 above average and Ohio and Pittsburgh are below average with respect to

expectation of enlistment of more than two years. At the same time, Pitts-

,
"1
¥

x
]

burgh has an above-average percent of positive youth who don't know when

A

they will enlist. Arkansas conversely has fewer respondents who respond

"don't know'!,

- The proportion of young men who intend to join the National Guard/

Reserves within the next two years is significantly higher in Wisconsin and

RPN
MCe

§ significantly .ower in Albany/Buffalo, Chicago, Minnesota/Nebraska/North
»
2; o Dakota/South Dakota and New Mexico/Colorado. Five tracking areas are
} 7
: ’ above the U,S. average with regard to the proportion of positive-propensity
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youth who intend to enlist in the more distant future. These are: Alabama/
Mississippi/ Tennessee, Chicago, Minnesota/Nebraska/North Dakota/South
Dakota, Northern Californiz, and Richmond/North Carolina. New York
City is below average for this time frame. Finally, New York City and
Albany/Buffalo have an above-average proportion of youth who do not know
when they will enlist in the National Guard/Reserves. Just the opposite is
true of Alabama/Mississippi/Tennessee, Northern California, Richmond/

North Carolina and Arkansas.

It was pointed out in the previous Spring 1976 report and it should be
repeated that any forecasting with regard to rates of accession should take’
into account the regional differences that occur for both levels of propen-
sity and expected time of entry as well as mental and physical disqualifi-

cation rates.
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i
2 .
; . 2,2.2 Officer Versus Eunlisted Entry Expectations
™

i -

As Table 2, 3'indicates, 70, 8% of those with positive propensity

expect to enter the military as enlisted men. This is a drop from the

tod

§ Fall 1975 figure of 77.0%. During the same period of time, the level

| AR

of expected officer entry increased from 19, 5% to 24, 9%. Relative to the

national averages, Minnesota/Nebraska/North Dakota/South Dakota and

‘b‘:',ﬁ.;

» Des Moines have the highest percentages of positive propensity youth

A

who expect to enter as enlisted men, Des Moines also is below average

,* ‘;'

with respect to officer entry, while Arkansas falls significantly above average.

P

o

P X R N ]

-
‘

New York City experienced the greatest Fall to Fall changes relative

_a

to the corresponding national shifts, The change in percentage of youth

L
AN

- e e S

who intend to enter the service as enlisted men exceeded the national

5B

change by 19, 2 percentage points, while the percentage intending to

s e R

enter as officers had a net loss of 18,3 percentage points, Interest in

=5

becoming an officer went up significantly in Ohio (+19. 0% points),
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-:::v';' 2.3 Academic Achievement and Derived Quality Index

;;E;J;f

A

; ‘ The military is concerned about the mental guality level of

50

TN their enlisted personnel. The present study attempted to gauge the

I

l:_‘:'.-: mental quality of those who express an intent to join the service,
Respondents were asked to report several areas of academic infor-

-

-}Q mation -- high school grades, high school education program,

";;.'

no mathematics courses taken and passed in high school, and science

';:}' courses covering electricity and/or electronics taken and passed

e

'x'l

;\' in high scho_.l, Based on his responses to these questions,a quality

“\: L]
{ index number was developed for each respondent, The index ranges H
R

e from a low score of 1 to a high score of 10, Table 2. 4 explains the

B

' 'A
i derivation of this index.
E Y ot

4
598

XS0

s Ll

e

2%

; Table 2. 4

'{:._,'. (Number of Math Courses (Science Courses in
‘{\j (High School Grades) in High School) High School)
Value Value Value
e A's & B's 3 None 1 Yes 2
o B's & C's 2 One T2 No, Not

o ‘ Specified 1
Y C's and below 1 Two 3

N

“

37?‘: Not specified 0 Three 4

N

j O Four 5

008

Not Specified 0

et e e e e e e ;

~
AR
-~
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4:.‘ . Table 2,5 shows the quality index of the sample as a whole and

:’ h those for each of the 26 tracking areas. Overall, the average quality

E '\E index value was 6,36, slightly down from the past two waves of this

= = study (6.43 and 6,41 for Fall 1975 and Spring 1976 respectively),

Eﬂ Quality index values were above the U,S, average in Albany/Buffalo,

AL

N -\:‘ Harrisburg, Texas, Philadelphia, and Boston. Alabama/Mississippi/

4 - Tennessee, New Orleans and Kentucky were below average. Both

:::Eé j Albany/Buffalo and Texas experienced upward shifts from Fall 1975 to

- i Fall 1976. New York City was the only tracking area whose quality

':',-E - index declined significantly during this time period. Once again, it

oo

t.::q N should be pointed out that the demographics of the New York City track- °

S
&
'

ing area are different in this wave from past waves due to a revision in

'_:‘i : sampling procedure designed to achieve a more uniform dispersion of
SO

-

- the sample throughout the counties of the tracking area. Therefore,

X D . the decline in the quality index in New York City may be a reflection of
1'1. e the change in sampling procedure.
vy
s
:‘ A The number of math courses taken and passed by individuals
ACEEN
]
;ﬂ ] is an important part of the quality index. Table 2,6 shows that tracking
NN
> .
o & areas differ widely with respect to math courses passed., In terms of the
j} <7 number of math courses passed, the east coast tracking areas excel,
~4 %
o« -
0|
-3 On the other hand, the southern tracking areas tend to fall below national
- '3 averages, A complete breakdown of academic achievement, including
N
>y -
o) DY quality index values, is available in Vol, I, pages 139 = 145 of the

: supplementary documents to this report,
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2.4 Advertising Copy Identification

Extensive advertising campaigns are an integral part of the
military's efforts at recruiting young men into the volunteer force,
Respondents were read a list of 12 copy points used by
the various services in their advertising. For each statement,
respondents were asked to name the service or services who were
making such a claim, Their responses are summarized in Table 2. 7,
Since the statements used in the Fall 1976 wave are not entirely
identical to those used in the Fall 1975 study, no Fall to Fall changes
Tracking areas that differ from the corresponding U, S,

are noted.

average, however, are noted and are summarized below:

Fall 1976
Below Above
Statement Average Average
AF: Look Up - Be Looked Up To HRSBG WASH/OREG
FLA
AF: Great Way of Life BSTN SO. CA
DES MNS
N. M/COL
A: Join the People NYC AL/MS/TN
SO, CA MN/NB/ND/SD
PHIL PIT
BSTN S. C/GA
ARK KY
N. M/COL
A: Project Ahead MN/NB/ND/SD N. M/COL
MC: The Few, The Proud NEW ORLN WASH D, C,
KY TX
NYC

.
e CERPC I S S R I "l W ~ . Ao~ - o B - L m L w ey .
L R S T TRV e NN AN Pt \,-)‘., W PN N AL

.'\"." '-\-'-‘-"-'\'- SR ALN

SN
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2%
. Fall 1976
o Below '~ Above
N Statement Average Average
o MC: Same Pay As Other Services NYC DES MNS
- - N. M/COL
ey K. C. /OKLA
J
‘ﬁ ~ N: Not Just A Job, An Adeventure NYC TX
- CHI DES MNS
\ BSTN
-':E:: = N: Looking For Adventure, the Field
- Narrows NYC TX
SN HRSBRG
] FLA
MN/NB/ND/SD
g NO. CA
.P{ S0
3 NG: Most Important Part-Time Job NYC WASH D, C,
' ' CHI MN/NB/ND/SD
SO. CA WIS
PIT
R NEW ORLN
s
L agl
. NG: The... Belongs NYC WASH D, C,
L MI/IN TX
Ly CHI ARK
) SO. CA WIS
- NO. CA
AR
. . CG: Good Work WASH D. C,
e SO. CA
e NO. CA
n
Se CG: Help Others, Help Yourself DES MNS
¥

..,';f:‘!c M
L5,

Three tracking areas do especially well with respect to advertising

copy identification: Washington D, C., Texas, and New Mexico/Colorado,

".\ Py
] On the other hand, New York City performs poorly on this measure,

K
CaACEC S
N .
Ty
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