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INTRODUCTION

This report covers the eighth wave of the Youth Attitude Tracking
Study. The rationale for conducting this study as well as the survey
design and objectives are described in the Introduction to the report of
the first wave (Fall 1975). For the reader's conveanience, the following
comments about the study's background and objectives are reprinted from
that report.

Background and Objectives

There are a number of factors that are related to a young man's
decision to enlist in a military service. Factors such as national un-
employment and regional cultural environments can have a strong bearing
upon enlistment. Other factors related to enlistment behavior include
youths' general attitudes concerning military service and their awareness
of the opportunities provided by the services. These factors, especially
awareness, are influenced largely by promotion and advertising as well as
the many activities of service recruiters. Youths' attitudes and aware-
ness also reflect the impact of various other influencers, such as their

peers, parents and family, teachers, coaches, counselors, and ex-servicemen.

General attitudes concerning military service can change over time
partially because the potential market of 16 to 21 year old youth changes
every year as new youths enter and older ones leave this age bracket. The
outcome of recruiting efforts can be influenced by altering military
service attributes such as salaries, bonuses, training options, length of
service, and so on. The military services can also directly influence
the propensity to serve through increasing awareness of these attributes
and by improving attitudes by means of promotion, advertising and recruiter
efforts. Indirectly, improved awareness and attitudes can also be achieved
by improving the awareness and attitudes of the influencers of potential

enlistment prospects.
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In order to compete effectively in the youth labor market, the
Department of Defense has a continuing need to obtain current attitudinal
information concerning the nation‘'s youth. The principal purpose of this
survey, therefore, is to provide the Department and the services with
valid, timely, and actionable data concerning the male youth labor market
on a continuing semi-annual tracking basis. This survey deals with pro-
pensity to serve in the military; effectiveness of advertising and recruit-
ing efforts; impact of influencers; importance and achievability of certain

attributes; and characterization of youths by such factors as their demographics.

The information gathered in each of the eight waves of this study
has three fundamental objectives. The first objective is to gather informa-
tion that has common utility for all the military services.

Secondly, twenty-six special recruiting areas have been isolated
throughout the country so that special analyses can be performed on each
of them. These areas, referred to as Tracking Areas, comprise one or more
geographic units of each of the services: Recruiting Detachments (Squadrons)
(Air Force), District Recruiting Commands (Army), Recruiting Stations (Marine
Corps), and Recruiting Districts (Navy). Each service is able to track the
study variables over time within actionable geographic areas defined by

recruiting boundaries of each service.

Thirdly, the study is designed to provide observations over time so
that changes in attitudes and behavior can be detected and appraised, and

recruiting strategies modified accordingly.

Study Design
As in each of the previous waves, the survey sample included 16-21

year-old males who do not have prior or current military involvement and who
are not beyond their second year of college. In the Spring 1979 wave, a
total of 5,203 interviews were completed.

The survey employed telephone interviewing. Respondents were selected
on the basis of randomly-generated telephone numbers. Approximately 200
interviews were completed in each of the 26 tracking areas. These geographic
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areas account for 100% of the "military available" male population in the

continental U.S.

Thus, the study provides statistically valid samples

for each tracking area and allows computation of total U.S. estimates.

The 26 tracking areas are as follows:

o YA SRR A S, R0 P 57 0 i B30

New York City

Albany/Buffalo

-Harrisburg

Washington, D.C.

Florida
Alabama/Mississippi/Tennessee
Ohio

Michigan/Indiana

Chicago
Minnesota/Nebraska/North Dakota/South Dakota
Texas

Southern California/Arizona
Northern California
Philadelphia

Boston

Pittsburgh

Richmond/North Carolina
South Carolina/Georgia

New Orleans

Arkansas

Kentucky

Des Moines

Wisconsin
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In the first two waves of the study (Fall 1975 and Spring 1976) however,

only the first 13 tracking areas (New York City to Northern California) were

studied independently. The remainder of the country was treated as one area

The 26 tracking areas account for 100% of the "military available"

Detailed tabulations referred to in this report are given in five

volumes. Volumes 1 and 2, which constitute most of the analyses, reported in

this study, contain both Spring 1978 and Spring 1979 data for those questions

which were the same in both waves. The five volumes of tabulations are as

By Enlistment Propensity Toward Active Duty in the
Air Force, Army, Marine Corps, Navy and Coast Guard

By Schooling Status and Grades in High School
By Age, Race, and Quality Groups
By Enlistment Propensity Toward Reserves and the

The interviewing for this wave took place between April 15, 1979

Page 4
. New Mexico/Colorado
. Washington/Oregon
. Kansas City/Oklahoma
and was referred to as "balance of the country.”
in the continental U.S.
follows:
Volume 1l: By Individual Tracking Area
Volume 2:
Volume 3:
Volume 4:
Volume S:
National Guard
and May 27, 1979.
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Contents of the Interview

The interview focused on the following areas of information:

(1) Respondent demographics
. Age
. Marital status
. Racial/ethnic affiliation

. Education

. Employment

(2) Propensity to enlist in the military

(3) Factors mediating propensity to enlist in the military
(4) Re-enlistment intentions
(5) Nature and outcome of recruiter contact

(6) Information seeking activities about enlistment involving
self, recruiters, and other influencers

(7) Conversations with certain influencers about serving
in the military

(8) Perceived attitudes of certain influencers toward
serving in the military

(9) Assessment of the importance of job characteristics
and their perceived attainability in the military

(10) Assessment of advertising recall and meaningfulness

(11) Attitudes toward draft registration

The study design permits the inclusion of new elements and the deletion

of others from time to time. The current survey has several such changes.
The following questions appearing in the previous (Fall 1978) wave
were deleted: motivating factors for self-initiated discussions with
service recruiters; knowledge of current enlistment lengths, starting pay,
and enlistment bonuses; the relative effect of two year enlistments, in-
creases in starting pay, bonuses, and college and trade school tuition
benefits on propensity to enlist in the military. At the same time, ques-
tions concerning the following issues were added: factors mediating the
decision to enlist; re-enlistment intentions; discussions with friends about
enlistina; nerceived attitudes of friends toward enlisting; intentions and

experience of friends with respect to military service; marital intentions;

ey
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attitudes toward draft registration. Finally, the lists of job attributes and
life goals used in previous waves were combined into one list of job character-
istics. Certain job attributes and life goals were dropped, and several new

items added. The changes were as follows:

Job Attributes Dropped

. Doing something for your country
. Training you for leadership
. Helps you get a college education

. Allows you to see many different countries of the
wor 1d

. Provides good benefits for you and your family
. Is a career you can be proud of

. Has other men you would like to work with

. Gives you a job which is challenging

. Pays well to start

. Gives you an opportunity to better your life

Life Goals Dropped

. Personal freedom

. Making a lot of money

. Working for a better society
. Having the respect of friends
. Adventure and excitement

. Learning as much as you can

. Helping other people

- —all
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Job Characteristics Added

. Gives you an opportunity for a good family life
. Retirement income

. Good income

These questionnaire modifications were prompted by the changing infor-
mation needs of the Department of Defense, as well as the desire to explore
the dynamics of enlistment propensity.

Analytic Comments

The following important analytic comments are reprinted from previous

reports.

In such a large study, many results are likely to appear which are
due solely to chance or sampling variance. In order to minimize the effect
of such spurious findings, this report delineates those results which are
unlikely to be due to chance or sample idiosyncrasies. Specifical.y, when
the report indicates that a finding is significant, this means that there
is less than a 5% likelihood that such a result would occur solely due to

chance.

The use of stratified sampling in this study necessitates that
respondents be weighted unequally. Accordingly, it is not correct to assess
standard errors by methods which would be appropriate with unweighted data.
When the correct procedures are applied, standard errors average 10% greater
than those obtained by applying the procedures ordinarily used with unweighted
data. Hence critical values for statistical significance were adjusted upwards

by 10 percent in tests of significance on the national sample (see Appendix I).

Finally, the primary focus of the analysis is Spring-to-Spring
changes in key measures. Nevertheless, the reader should review the pre-
vious seven reports in order to understand the pattern of the data over the

full 3% year period in which this study has been conducted.

Ao sl otz s e




EXECUTIVE SUMMARY

{

) Introduction

. This is a report of the eighth wave (Spring 1979) of the Youth
Attitude Tracking Study. The attitudinal and behavioral data discussed in
— this report are based on 5,203 randomly selected males between the ages of
16 and 21. As in each wave, the data were collected in an approximately 30
minute telephone ‘interview. The sample was stratified in terms of 26 geograph-
ical areas (tracking areas) encompassing the Continental U.S. An approximately

egual number (200) of interviews were conducted in each area.

Major Conclusion of the Study

The Spring 1979 data reveal the first statistically significant drop
- ‘ in propensity to join each of the services in two years. These current data
underscore the downward trend in propensity observed throughout the 3% year
period (Fall 1975 to Spring 1979) in which this study has been conducted.
Significant decreases in propensity occurred during the initial two years of
the study (Fall 1975 to Spring 1976 and Fall 1976 to Spring 1977). Although
the changes in propensity from Spring 1977 to Fall 1978 were not statistically

significant, they were directionally downward.

In recent waves it has been hypothesized that real and perceived
improvements in the youth job market may be contributing to declining pro-
pensity as well as actual market place behavior. It was reasoned that, for
many, the military is a stepping-stone to a civilian job. To the extent that
a young person can find satisfactory employment in the civilian sector, b2 way
be less inclined to enlist. The Spring 1979 data suggest that this hypothesis
is still tenable. Reported employment increased from Spring to Spring and
respondents continue to be optimistic about finding full-time and part-time
o employment. In the present wave, a question was asked with respect to factors

that might mediate the decision to enlist. The results of this question support
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the notion that real and perceived emplovment conditions mediate propensity. When
asked what might affect their decision to enlist, the predominant response was
"get a job."

National Trends in Propensity

The percentage of young men who reported positive propensity for any of the ac-
tive duty services dropped significantly from Spring 1978 (31.1%) to Spring 1979
(27.0%). Positive propensity for the Air Force, Marine Corps and Navy dropped sig-
nificantly from fprirng to Spring. Although the current propensity for the Army is
lower than the Spring 1978 level, the éhanqe is not statistically significant. Prior
to being asked how likely they are to enlist in each of the active duty services,
respondents are asked to indicate what they think they might be doing in the next
few years. Typically, some respordents mention joining the service. 1In the Spring
1979 wave, voluntary mention of enlistment is lower, although the year-to-year

decline is not statistically significant.

The propensity data for the four Spring waves are summarized below. The
services are rank ordered in terms of expressed propensity. This order has

not changed throughout the eight waves.

Spring '78- % Decline

Spring Spring Spring Spring Spring '79 Spring '76
'76 77 '78 '79 Differences* Spring '79%*
% % s % %
Air Force 17.5 157 17.0 14.0 -3.0 -20%
Navy 16.4 15.2 15.2 13.5 -1.7 : -18%
Army 13.1 11.8 12.4 11.1 -1.3 -15%
Marine
Corps 11.8 10.7 11.4 9.5 -1.9 -19%
Any Active 24.8 29.6 31.1 27.0 -4.) -9%

Duty Service

* The differences shown for the Air Force, Navy and Marine Corps are
statistically significant at the .95 level of confidence.

*#Represents the Spring '76 - Spring '79 difference as a percentage of
the Spring '76 figure.




Throughout the eight waves of this study, a number of behavioral
and demographic variables have discriminated between individuals who expresé
positive propensity and those who express negative propensity. As such,
these variables help to explain, in part, the observed changes in the
propensity measure. 1In the Spring 1979 wave, significant changes were observed
in several of these variables. The following variables showed significant
Spring~to-Spring increases: Talked about enlistment with parents and re-
ported part-time employment. The following variables showed significant
decreasee from Spring 1978: recalled recruiter contact (ever); recruiter con-
tact with Army, Marine Corps and Navy representatives; talking about enlist-
ment with friends, girlfriends/wives; not employed/looking for a job; and

mother perceived to be in favor of enlistment.

Differences by Tracking Areas

The Southern states are the strongest recruiting markets. The following
tracking areas appear to be particularly good for the services: Alabama/Mississippi/
Tennessee, Texas, South Carolina/Georgia, and New Orleans. The following tracking
areas, on the other hand, appear to be poor recruiting markets: New York City,

Chicago, Northern California, and Wisconsin.

Desired Job Characteristics

In each wave of the tracking study respondents have been asked to indicate the
degree of importance they attach to certain job characteristics. In the present
wave, 16 to 21 year old males attach the greatest importance to enjoying one's

job and good income and the least importance to recognition and status.

Perceptions of the Services

/
/

Whether certain joo attributes and life goals can be more readily realized

in civilian life or in the military has been an issue studied throughout these

series of surveys.
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In'Spring 1979, military service was perceived relative to civilian
iife as allowing aen individual to achieve the following: "teaches valuable trade/
skill,™ "job security." “challenging work,”"” and "retirement income."” At the
same time, the military was perceived relatively weaker as allowing the achievement
to "make your own decisions on the job," "employer treats you weli," "opportunity

for good family life," "good income," and "enjoy your job."

The following valued job characteristics were perceived by positive
propensity youth "as being more achievable in the military than in a civilian
job: "job security," "teaches valuable trade/skill," "developing your
potential.” Valued job characteristics perceived as more achievable in a
civilian job include “enjoy your job," “"good income,"” and "opportunity for

good family life."

Negative propensity youth also perceived certain valued job

attributes to be more achievable in the military than in a civilian job.
These are "job security" and "teaches valuable trade/skill."” At the same
time, the following valued job characteristics were perceived toc be more
achievable in a civilian job: "enjoy your job," "good income," "opportunity
for good family life," "developing your potential,” and "employer treats

you well."”

..




Active Duty Positive Propensity Respondents Target Market Profile

The demographic, attitudinal, and behavioral profile of the

Page 12

positive propensity individual has been fairly consistent throughout each
He can be described in contrast to his negative pro-

wave of this study.
pensity peers, as..

Youngex

More likely to be non-White
More likely to be unemployed
Less educated

Having a less educated father

Having lower values on the Quality Index
(a measure of educational ability)

Believing that the military is relatively
more likely to enable him to achieve cer-
tain job characteristics

Feeling more favorable about enlisting
after talkingto a service recruiter

Having had recruiter contact

Having sought information about the military
by mail or by phone

Having discussed entering the military with
parents, friends, or teachers/guidance counselors

Feeling relatives and friends support his
joining the service

Having positive propensity for more than one
service

Having taken an aotitude or career guidance test
in high school given by the Armed Services

Having more friends with military experience

In past waves, it appeared that the services may be drawing upon

pools of positive propensity men whose demographics, perceptions and attitudes

e
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are fairly similar. The present survey supports this hypothesis. In the Spring
1979 wave, differences between positive and negative propensity youths are
general and not service specific. Thus positive propensity men differ in a general
way from negative propensity men. This conclusion is further supported by the fact
k that 56% of positive propensity youths express positive propensity for two or

more services.

Advertising Awareness

Awareness of recruitment advertising increased significantly from Spring-
to-Spring for the Army, Navy, Air Force and Marine Corps. Awareness of the Joint
Services campaign also increased significantly from Fall 1978, when awareness of
this campaign was first tracked, to Spring 1979. As summarized below, there has
been an upward trend in the levels of awareness for all five sources of re-

cruitment advertising over time.

; Spring '78- sIncrease
Advertising Spring Fall Spring Fall Spring Spring '79 Spring '77-

Source *77 27 '78 '78 '79 Differences* Spring '79%*
3 s 2 3 ] X '
Army 56.0 64.4 66.2 70.4 74.0 +7.8 +328
Navy 55.3 62.0 58.1 63.9 71.5 +13.4 +29%
Marine
Corps 52.1 63.0 59.9 65.1 66.0 +6.1 +27%
Air Force 49.2 59.1 54.8 60.3 62.2 +7.4 +26%
Fall '78- % Income

Spring '79 Fall '78-~
Differences*** Spring '79

Joint
Service — —— ——— 53.1 66.2 +13.3 +25%

* The differences shown are statistically significant at the .95 level
of confidence. .

*# Represents the Spring '77-Spring '79 difference as a percentage of
the spring '77 figure.
#*** Not part of survey prior to Fall '78 Wave.

Pt g —
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In the present wave, the level of recall of specific advertising

content was high: for each source of advertising, better than one-half of the respon-
dents who were aware of advertising were able to recall specific messages.

In the Fall 1978 wave, the most memorable advertising messages recalled
were about the military per se rather than how individuals can benefit
from the service. As such, there appeared to be a degree of incongruity
between the most memorable service advertising content and what 16~21 year
old youths value in a job. In the Spring 1979 wave, however, this appears
to be less true. While the most memorable copy points tend to convey military
imagery (e.g., men with equipment), a€ least two -~ educational benefits and
job/skills -- relate to valued job characteristics. Moreover, the year-to-
year significant changes in recall indicate an increasing congruity between
advertising awareness and what target market youths consider to be most
important. One negative indication is the decreased recall of messages

about teaching/learning a trade.

Draft Registration Perxceptions

In The Spring 1979 wave, respondents were asked whether they
felt that registering all 18 year olds for a military draft was necessary,
and if so, for what reasons. The data suggest that there is no clear con-
sensus among 16 to 21 year olds as to whether or not a draft registration is
necessary. Individuals were almost as likely to feel registration is
necessary as they were to oppose it. Among respondents who felt that a

draft registration is necessaxy, the predominant. reasons for this feeling

were that the all-volunteer military is not attracting enough pecpie and the

government must have the means of guickly mobilizing the nation. The fact

that almost one-half of the respondents in this study perceived a need for a
draft registration suggests that a substantial number of target market youth
may not oppose having to register, should this become government pelicy.
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Strategy Implications

The findings of the Spring 1979 wave provide definite guidance for

the development of recruiement strategies aimed at increasing accessions to

the active duty forces. These strategy implications are discussed below under

four headings:

job placement, joint service efforts, perceptions of services,

and indirect communications.

3.

Job Placement

The study suggests that the predominant motivation for
joining the service is to use the military experience as a
stepping-stone to a desirable civilian job. Whether or not an
individual enlists may be contingent on whether he first is
able to find satisfactory esployment in the civilian sector.
What the services must do is avoid the image of the military
as the "last alternative" and create the impression that
military service is at least the equal of alternatives avail-
able for a young man's first civilian job. Hence, any increased
efforts to provide volunteers with military jobs that are
similar to the kinds of jobs they desire, might be effective.
Recruiting communications and changes in recruiting procedures
that address the notion of placing individuals in desired jobs

should be seriously considered.

Joint Service Efforts

The tracking study has consistently shown that the services
are drawing upon a fairly common pool of available manpower.
Hence, the enlistment decision process for a significant portion
of this pool may be two-step. First, the individual decides upon
the military (i.e., the product) and then chooses among the
different services (i.e., the brand). If this is the case, it
suggests that joint efforts on the part of the services may be

warranted.

Perceptions of Services

The service perception data reveal several advertising and
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recruiting opportunities. Specifically, valued job character-
- istics viewed as more achievable in the military than in a
civilian job should be emphasized in advertising and recruiting
communications. These characteristics include "job security,”
"teaches valuable trade/skill,” and "developing your potential."
Stressing these job characteristics would reinforce these posi-
tive perceptions of the services. Particular attention should
be given to "teaches valuable trade/skill."™ Recall of this
idea in service advertising decreased significantly from Spring-

to-Spring.

In an attempt to appeal to higher quality individuals who
are less interested in military service, valued job characteris-
tics viewed as more achievable in civilian life also should be
stressed. Emphasizing these job characteristics could change
such perceptions and, perhaps, expand the target market. In-
cluded here are "enjoy your job," "good income," "opportunity

for good family life,"” and "employer treats you well.”

- 4. Indirect Communications

This series of studies has shown that 16 to 21 year old
- youth are tentative with respect to their enlistment intentions.
In each wave of the study, the great majority of respondents
label themselves as either "probably likely" or "probably not
likely" to enlist. As such, they may be unusually sensitive
to the real and perceived attitudes of influential others re-
garding military service. The study has shown that many youth
talk to their parents about enlistment. Moreover, the majority
of parents are perceived to be not in favor of their sons serv-
ing in the military. Hence, these findings suggest that the
- services should direct more attention to the role that parents

play in the enlistment decision~-making process.
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SECTION I

NATIONAL TRENDS

SPRING 1978 vs SPRING 1979
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SECTION I

National Trends -~ Spring 1978 to Spring 1979

Throughout this investigation, the criterion measure has
been rated likelihood of serving on active duty in each military service.
This measure is referred to as enlistment propensity and is cate-
gorized as either being positive or negative. Section I is an examination
of changes in propensity and the variables that are related to enlistment
propensity. The principal time frame for the analysis is Spring 1978 to
Spring 1979. Spitinq 1977 (Wave IV) data also are shown in order to provide
a complete two year presentation of the findings. Given this full two year
Spring-to-Spring time frame, any seasonal effects are eliminated and observed
changes can be viewed as indicative of underlying trends.

The data reported in this section represent weighted total U.S. data
obtained from twenty-six (26) tracking areas, first during Spring 1978 and
again in Spring 1979. The rationale for wéighting the data as well as the
procedure used are described in Appendix III. The sampling is described in
more detail in Appendix II.
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1.1 pefinition of Propensity

As an attitudinal measure, propensity summarizes the degree to
which young men are predisposed to joining the military. Propensity was
operationally defined as follows: Respondents were asked how likely they
would be to serve in the military in the next few years. The question

was repeated for each of the main active duty services plus the National

Guard, Reserves, and Coast Guard. A 4-point scale of likelihood was used.
Respondents were classified into either positive propensity or negative
propensity based on answering the question as follows:
Definitely
Pogitive Propensity Group
Probably

Probably not

Definitely not Negative Propensity Group

No answer s
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1.2 Changes in Propensity: Spring 1978 to Spring 1979

The percentage of young men who reported positive propensity for

any active duty service (measure of propensity for military service in general)

was 27.0%. This is significantly lower than the Spring 1978 figure (31.1%),
as well as the Spring 1977 figure of 29.6%.

Positive propensity for each of the four active duty services
declined from Spring 1978. Except for the Army, these decreases are
statistically significant. The propensity figures also are lower than
those recorded in the previous (Fall 1978) wave. Hence, there appears to
be a continuing decline in propensity over the course of the eight waves of

this study. The findings are graphed in Figure 1.1l.

The index of pro-military attitude is another measure of propensity
for enlistment (i.e., voluntary mention of enlistment intentions). The index
is based on asking respondents what they think they might be doing during the
next few years. Although the decrease is not significant, the index did de-
cline from Spring 1978 (4.4% to 4.2%). This decline is consistent with the

decline in propensity. The findings are qravhed in Fiqure 1l.2.

Table 1.1 reviews the propensity and Pro-Military Index results
from each of the eight waves of this study. The table shows that
propensity to serve iﬁ the military has dropped significantly during
the 3% year period in which this study has been conducted. As the
table shows, large decreases occurred during the first half-year (Fall 1975
to Spring 1976) of the study. These were followed by statistically
significant up and down fluctuations in the measure up through the Spring 1977
wave . Nevertheless, the directionality of the propensity data was down-
ward. The Spring 1979 data reveal the first statistically significant drop

in propensity in two years.

Since the first wave of this study, the Air Force and Navy have
recorded the highest levels of propensity followed by the Army and Marine
Corps. This pattern continues in the Spring 1979 data. Finally, the four
active duty services have shown similar patterns of change with respect to

changes in propensity across all eight waves.
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FIGURE 1.2
VOLUNTARY MENTIONS OF MILITARY SERVICE
AMONG PLANS FOR THE NEXT FEW YEARS
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1.3 Changes in Variables Related to Propensity

- There are several variables that have discriminated between positive
and negative propensity groups throughout the eight waves of the tracking
study. These variables are:

. Contact with service recruiters

. Talked about enlistment with
influential others

% . Took Armed Forces aptitude test in
school
" . Perceived attitudes of parents re-
garding military service
S
The four variables and their Spring 1978 +o Spring 1979 changes
. are presented in Table 1.2. The following conclusions can be drawn:
—
1. Recalled recruiter contact with any service
et within the past five to six months remained
unchanged from Spring to Spring. Recalled
s recruiter contact with any service over a
‘ longer period of time, however, did decrease
o gsignificantly. Slightly less than one-half
i of the young men interviewed reported that
they had been in contact with a service re-
e cruiter at some time in the past. Among
those who reported having recruiter contact,
e the recalled incidence of contact with recruiters

from the Army, Marine Corps and Navy decreased sig-
Y : nificantly. Although the change is not sianificant,
recalled contact with Air Force recruiters also decreased.

Vs 2. The reported incidence of talking to friends
with military Axporience and girl friends

T and spouses about enlisting decreased signif-
icantly from Spring to Spring. On the other

- hand, the incidence of talking to parents

B T ——— R - _—
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]
TABLE 1.2
CHANGES IN VARIABLES RELATED TO PROPENSITY -
Spring
' Spring Spring Spring '78-'79 sStatistically
4 '77 ‘78 '79 Change Significant
3 LY LY LY LY R
Recruiter Contact (Qu. 8a & 9a)
Past 5-6 months - any service 25.9 27.1 25.4 -1.7 no -
} Ever - any service 49.1 52.5 48.9 -3.6 yes
(Y
Recruiter Contact With (Qu. 9b)
Air Force 14.8 14.2 12.8 -1.4 no -
Army 23.1 26.4 23.3 -3.1 yes
Marine Corps 14.5 14.9 12.9 -2.0 yes
-y
Navy 14.4 17.4 15.2 -2.2 yes
!
Talked About Enlistment With i
(Qu. 8c)
Friends with military experience 38.6 42.0 37.7 -4.3 yes -
Parents 34.3 32.1 36.0 +3.9 yes
Teachers/Counselors 12.8 11.0 10.8 - .2 no .
Girl friend/Wife ; 17.9 17.2 15.2 -2.0 yes
Y
Aptitude Test in High School
By Armed Forces (Qu. 8¢) 18.3 14.8 15.9 +1.1 no
=y
Perceived Attitudes of Parents
Toward Joining the Military
(Qu. 10a & lla) -~
Father in favor 30.6 28.2 27.4 - .8 no
Mother in favor 22.0 18.0 15.8 -2.2 yes -
Base (5520) (3979) (5203) -y
-
-,
T —
Wy T T T T ~ .
l s



increased significantly during this time
period. The incidence of talking to
teachers/counselors about enlistment

remained unchanged.

The incidence of taking a military-spon-
sored aptitude test in high school remained
unchanged from Spring to Spring.

The proportion of respondents who perceive
their mothers to be in favor of their enlisting
declined significantly from Spring to Spring.
The same measure with respect to fathers re-

mained unchanged.
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1.4 Key Demographics

Tables 1.3-1.5 profile the Spring 1977-1979 samples in terms of

age, race, employment, schooling status, and mental quality.

data are shown in order to provide a two year perspective.

conclusions can be drawn.

1.

The data weighting procedure used in this study
eliminates any sampling differences with respect
to age and race by balancing the results to known
"military available" statistics. Hence, all three
Spring samples are identical with respect to age
and race. The data weighting procedure is expla-
ined in detail in Appendix III.

Reported employment continues to increase from
the first waves of the study. Reported employ-
ment among Spring 1979 respondents is signif-
icantly higher than that for the Spring 1978
sample. This is primarily the result of an
increase in reported part-time employment. The
percentage of respondents reporting full-time
employment did not change. Concomitant with
the finding of increased employment is the
finding that the overall percentage of young men
not employed and the percentage of those not
employed and looking for a job both declined
significantly.

The Spring 1978 and Spring 1979 samples

are identical with respect to their educational
profiles. There were no year~to-year changes
with either reported school attendance or level

of education achieved.

Spring 1977

The following
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16
17
18
19
20
21

Race

wWhite
Non-white
Refused

Base

Source:

T AN A -

TABLE 1.3

AGE AND RACE

Spring Spring Spring
‘77 '78 '79
3 > X
18.5 18.5 18.5
18.5 18.5 18.5
17.5 17.6 17.5
16.6 16.5 16.6
14.8 14.8 14.8
14.1 14.1 14.1
85.2 85.7 85.4
13.9 14.3 13.9

.9 - .6

(5520) (3979) (5203)

Questions 3a and 23

\ P —
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TABLE 1.4
EMPLOYMENT STATUS
Spring -
Spring Spring Spring '78-'79 Sstatistically
'77 '78 '79 Change Significant
E LY s 3 LY
Employed (Qu. 3f, 3g) 60.2 62.4 66.2 +3.8 yes
Full-time 32.0 36.5 37.3 + .8 no
Part-time 28.0 25.9 28.8 +2.9 yes
Not specified - - il + .1 no
Not Employed (Qu. 3£, 3h) 39.7 37.6 33.8 -3.8 yes
Looking for a job 21,2 25.1 22.4 -2.7 yes
Not looking 12.2 12.5 11.1 -1.4 no
Not specified ol - =3 ¥ 3 no
Base (5520) (3979) (5203)
TABLE 1.5
SCHOOLING STATUS
Attending School (Qu. 3b, 3c) 60.0 57.5 58.4 + .9 no
In high school 44.3 44.0 44.3 + .3 no
In vocational school 1.2 1.7 1.8 - no
In college 12.7 11.7 12.3 + .6 no
Not specified 1.8 ok - - .1 no
Not Attending School (Qu. 3b, 34) 40.0 42.5 41.6 - .9 no
High school graduate 29.9 31.7 31.5 - .2 no
Not high school graduate 10.0 10.8 10.0 - .8 no
Quality Index (Mean)* 6.29 6.38 6.40 +.02 no

Base (5520) (3979) (5203)

* Combination of questions 19, 21 and 22

P — N —
b B i o o G e eore e = s ~
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4. The quality index is a composite measure based on
self-reported grades, number of math courses taken
and passed in high school, and the science courses
covering electronics and/or electricity taken and
successively passed in high school. A 10-point

scale is used to compute this index. As shown in
- Table 1.6, the higher the score, the higher the
; educational quality of the respondent, as measured
% by this index. This index is computed for each
respondent.

Respondent scores on the quality index did not change from year to year.

TABLE 1.6

5 (Number of Math Courses (Science Courses in
(High School Grades) in High School) High School)

g Value Value Value
A's & B's 3 None 1 Yes 2

% B's & C's 2 One 2 No, not

i C's & Below 1 | Two 3 apuiiied 3
Not Specified O Three 4

- Four

Not Specified O

L i

b P e
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SECTION II

KEY RESULTS BY TRACKING AREA
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SECTION II

Performance Differences By Tracking Area

In order to provide localized feedback to the individual service re-
cruiting commands, 26 geographical areas were delineated, and are referred to
as tracking areas. Information collected in this investigation is presented
in terms of these tracking areas. 1In this way, performance within specific
geographic areas can be assessed.

Several topics are discussed in this section: propensity, recruiter
contact, specific information seeking activities, job opportunity perceptions,
and respondent demographics. The Spring 1979 levels are shown for each of the
26 tracking areas. National levels are used as a frame of reference to which
the data from the 26 tracking areas are compared. Deviations from the national
levels by any of the tracking areas are highlighted.

Tables 2.1 to 2.10 summarize the key tracking area data. The following
system of notation aids the interpretation of these tables.

Percentages that are significantly different from the U.S.
average for a particular service are . . .

e CIRCLED if the entry is lower than the U.S. average.

® BOXED if the entry is higher than the U.S. average-

Statistical significance is based on the total U.S. figure falling beyond the
range of two standard errors of the individual tracking area estimate. This
notation is made only in thoée cases where a chi square analysis of the

data first reveals statistically significant differences in the measure across
tracking nreés.
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2.1 Positive Propensity by Tracking Area

The tracking area analysis begins with an examination of the propensity
data. The reader should recall that the propensity measure is an index of likc-
lihood of entering military service. As such, the index should be interpreted
only in a relative sense (e.g., the identification of "high" versus "low" tracking
areas). Absolute interpretations of the propensity data would exceed the proper-
ties of the index. As stated in previous reports, factors such as mental and
physical qualification status and time of entry contribute to the forecasting of
accessions based on the propensity data. Since the propensity index does not

include such factors, only relative interpretations can be justified.

Figures 2.1 - 2.7 graphically present the propensity data for active duty

service as well as the National Guard, Reserves, and Coast Guard.

The propensity data for the four active duty services were discussed in
Section I. The propensity data from Spring 1979 for Reserves and Coast Guard
represent a significant decrease in likelihood to enter military service over
figures collected in Spring 1978. The decrease in propensity over the past year

to join the National Guard is not significant.

Respondents who indicated a positive propensity to serve in the Reserve
components also were asked which branches of the Reserves and National Guard
they would select. The data are presented in the tabulations: Volume 2,

pages 55 - 62 and, Volume 5, pages 28 - 31.

Table 2.1 summarizes the propensity data for the active duty services.
Reserve components and Coast Guard within each of the 26 tracking areas. Rela-

tive to national averages, the following exceptions occur:

1. The propensity to serve in the Air Force is below the U.S.
average of 14.1% in these tracking areas: New York City (7.1%),
Chicago (9.6%), Philadelphia (7.3%), and Wisconsin (7.5%). Two
tracking areas -- Texas (19.6%) and New Orleans (25.2%) --
are above the national average.

Gl it den £ g s st i 45 — -
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POSITIVE PROPENSITY LEVELS BY TRACKING AREA
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FIGURE 2.6

POSITIVE PROPENSITY LEVELS BY TRACKING AREA
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Relative to the national figure, the level of propensity for
the Air Force has been consistent in several of these tracking
areas in the most recent waves of this study. In the Spring
1978 wave, Chicago was below average and Texas and New Orleans
were above the U.S. average. In the Fall 1978 wave, New York
City, Chicago, and Wisconsin also were below average and Texas
was above average.

The propensity to serve in the Navy is below the U.S. average
of 13.5% in three tracking areas: Chicago (8.0%), Minnesota/
Nebraska/North Dakota/South Dakota (8.4%), and Visconsin (8.0%).
Texas (18.8%), South Carolina/Georgia (18.5%), and New Orleans
(23.6%) are above this U.S. average.

Propensity to serve in the Navy has consistently been below or
above average in several of these areas in the most recent
waves. In the Spring 1978 wave, Wisconsin also was below the
U.S. average for the Navy. South Carolina/Georgia, on the other
hand, has been an above average tracking area for the Navy in
the last two waves of this study.

The U.S. average propenstiy to serve in the Army is 11.2%. Eight
tracking areas deviate from this national propenstiy figure.
Northern California (7.7%), Philadelphia (7.7%), Wisconsin (3.8%),
and Washington/Oregon (7.4%) are below the U.S. average. Florida
(17.7%) , Alabama/Mississippi/Tennessee (16.6%), South Carolina/
Gerogia (20.2%), and New Orleans (17.8%) are above the national
average.

In the Spring 1978 wave, Northern California, Wisconsin, and
Washington/Oregon also were below the U.S. average for the
Army. Likewise, South Carolina/Georgia was above average. In
the Fall 1978 wave, Northern California and Washington/Oregon
also were below the U.S. average. Alabama/Mississippi/Tennessee
and South Carolina/Georgia, on the other hand, were above the
average.

Three tracking areas fall below the Marine Corps national
average of 9.6%. These are New York City (4.7%), Minn-
esota/Nebraska/North Dakota/South Dakota (5.2%), and North
California (6.2%). Alabama/Mississippi/Tennessee (14.8%),
Texas (14.9%), South Carolina/Georgia (14.2%), and New Orleans
(16.3%) are above the national average. In the Spring 1978
wave, Northern California also was below the U.S. average for
the Marine Corps. New Orleans was above the average. In the
Fall 1978 wave New York City and Minnesota/Nebraska/North
Dakota/South Dakota also were below the U.S. average for the
Marine Corps.
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5. The Reserves has a U.S. average propensity figure of 15.7%.
New York City (S.7%) and Chicago (7.3%) fall below the national
average, while Alabama/Mississippi/Tennessee (22.2%) are
above the national average.

6. The U.S. average propensity to serve in the National Guard
is 15.0%. Seven tracking areas deviate from this national
average. New York City (7.5%), Chicago (8.7%), South Carolina
(9.3%), North California (7.3%), Kentucky (9.1%) New Mexico/
Colorado (9.6%) fall below the national average. Only
South Carolina/Georgia (24.4%8) is above the national
average.

7. The propensity to serve in the Coast Guard has a national
average of 11.8%., New York City (7.1%), Chicago (6.6%),
Arkansas (5.6%), Kentucky (6.9%) fall below the U.S.
average, while Florida (18.0%), South Carolina (16.6%),
New Orleans (20.7%) are above the national average.

Overall, four tracking areas are relatively weak with respect to the
propensity to join any of the military services. These areas are New York City,
Chicago, Northern California, and Wisconsin. On the other hand, four southern
tracking areas indicate a significantly greater propensity to join any of the
military services than the national average. These tracking areas are Alabama/
Mississippi/Tennessee, Texas, South Carolina /Georgia, and New Orleans. rhis
pattern is consistent with findings from past waves. Finally, the pattern of
time-related changes in propensity within tracking areas has been fairly similar
across the 26 tracking areas.

M.
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2.2 Academic Achievement and Derived Quality Index

Since mental abilities contribute to the success of a new recruit in

the military, respondents were asked several questions about their academic
background. More specifically, the relative educational quality of the
respondents was computed and is based on information concerning--high school
grades, high school education program, mathematics courses taken and passed
in high school, and science courses covering electricity and/or electronics
taken and successfully passed in high school. High school education program
(i.e., college preparatory; commercial, business, and vocational) is not in-
cluded in this index. The index ranges from a low score of 1 to a high score

of 10. The derivation of the quality index was explained in Table 1.6.

Table 2.2 presents the quality index data. The national quality index
value is 6.40 which is only slightly higher than the Spring 1978 figure (6.38).
However, this does reflect the maintenance of the reversal (since Fall 1977)
of a downward trend observed in the quality index in earlier waves. Six
northern tracking areas have a significantly higher quality index than the U.S.
average: New York City (7.35%), Albany/Buffalo (6.82%), Harrisburg (6.77%),
Minnesota/Nebraska/North Dakota/South Dakota (6.72%), Boston (6.90%), Wisconsin
(6.82%). On the other hand, several southern tracking areas have a quality
index which falls significantly below the national average: Alabana/Hississippi/
Tennessee (5.82%), Richmond/North Carolina (5.77%), New Orleans (6.04%), Ken-
tucky (6.00%), as well as Ohio (6.08%), Des Moines (6.09%), and Kansas City/
Olkahoma (6.07%). The gquality inde# results in several tracking areas are
similar to Spring 1978 findings. That is, New York City and Albany/Buffalo
also were above the U.S. average for this measure and these areas were below

the national figure: Alabama/Mississippi/Tennessee and Richmond/North Carolina.

As Table 1.6 showed, the number of math courses taken and passed is an
important component of the quality index. Table 2.3 presents the data on
number of math courses taken and passed for each of the 26 tracking areas.
Paralleling findings obtained in past waves, east coast tracking areas are
superior to other areas in terms of the number of math courses taken and
passed, In contrast, certain southern and midwestern tracking areas fall

below the national average (See Table 2.3). The following tracking areas
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