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INT~~DUCTION

This report covers the eighth wave of the Youth Attitude Tracking

Study. The rationale for conducting this study as well as the survey

• design and objectives are described in the Introduction to the report of

7 the first wave (Fall 1975). For the reader ’s convenience, the following

co~~~nts about the study’s background and objectives are reprinted from

that report .

Background and Obj ectives
There are a number of factors that are related to a young man ’s

decision to enlist in a military service. Factc,rs such as national un-
employment and regional cultural environments can have a strong bearing
upon enlistment. Other factors related to enlistment behavior include
youths’ general attitudes concerning military service and their awareness

S 
of the opportunities provided by the services. These factors , especially

awareness , are influenced largely by promotion and advertising as well as
the many activities of service recruiters. Youths ’ attitudes and aware-
ness also reflect the impact of various other influencers , such as their

peers , parents and family , teachers , coaches , counselors, and er-servi cemen.

General attitudes concerning military service can change over time

partially because the potential market of 16 to 21 year o]d youth changes

every year as new youths enter and older ones leave this age bracket. The

outcome of recruiting efforts can be influenced by altering military
service attributes such as salaries , bonuses , training options, length of

service, and so on. The military services can also directly influence

the propensity to serve through increasing awareness of these attributes

and by improving attitudes by means of promotion, advertising and recruiter

efforts. Indirectly , improved awareness and attitudes can also be achieved

by improving the awareness and attitudes of the i nf l uencers of potential

enlistment prospects.

— — — - —— 
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In order to c~~~ete effectively in the youth labor market , the
Department of Defense has a continuing need to obtain current attitudinal
in formation concerning the nation ’s youth. The principal purpose of this
survey , therefore , is to provide the Department and the services with
valid , timely, and actionable data concerning the male youth labor market
on a continuing semi-annual tracking basis. This survey deals with pro-
pensity to serve in the military; effectiveness of advertising and recruit-
ing efforts; impact of influencers; 1~~ortance and achievability of certain
attributes; and characterization of youths by such factors as their demographics. ~

The inf ormation gathered in each of the eight waves of this study
has three fundamental objectives. The first objective is to gather informa-
tion that has common utility for all the military services.

Secondly, twenty-six special recruiting areas have been i solated
throughout the country so that special analyses can be performed on each S

of them. These areas , referred to as Tracking Areas , comprise one or more
geographic units of each of the services: Recruiting Detacheents (Squadrons)
(Ai r Force) , District Recruiting Commands (Army), Recruiting Stations (Marine
Corps), and Recruiting Districts (Navy) . Each service is able to track the 1
study variables over time within actionable geographic areas defined by
recruiting boundaries of each service.

Thirdly, the study is designed to provide observations over time so

that changes in attitudes and behavior can be detected and appraised, and
recruiting strategies modified accordingly .

-i
Study Design

As in each of the previous waves, the survey sample included 16-21
year-old males who do not have prior or current military involvement and who
are not beyond their second year of college. In the Spring 1979 wave , a 

S

total of 5,203 interviews were completed.

The survey employed telephone interviewing. Respondents were selected
on the basis of randomly-generated telephone numbers. Approximately 200

interviews were completed in each of the 26 tracking areas. These geographic 1

- -
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areas account for 100% of the .ilitary available male population in the

S 
continental U.S. Thus, the study provides statietically valid samples

for each tracking area and allows c~~~utatioe of total U.S. estimates.

The 26 tracking areas are as follows:

• New York City

. Albany/Buffalo S

Harrisburg

Washington, D.C.

Florida

Alabama/Mississippitrennessee

Ohio

‘I— . Michigan/Indiana

S . Chicago.

Minnesota/Nebraska/North Dakota/South Dakota

• Texas

Southern California/Arizona

• Northern California

Philade lphia

Boston

Pittsburgh

• Richmond/North Carolina

South Carolina/Georgia

New Orleans

Arkansas

• Kentucky

Des Moines

• Wisconsin

. 5 ~1
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New Mexico/Colorado

Washington/Oregon

• Xansas City/Oklahoma -

In the first two waves of the study (Fall 1975 and Spring 1976) however, 
-

only the first 13 tracking areas (New York City to Northern California) were 
-

~

studied independently The remainder of the country was treated as one area -

and was referred to as “balance of the country.”

The 26 tracking areas account for 100% of the “military available”
in the continental U .S.

Detailed tabulations referred to in this report are given in five
volumes. Volumes 1 and 2 , which constitute most of the analyses , reported in
this study , contain both Spring 1978 and Spring 1979 data for those questions -

which were the same in both waves. The five volumes of tabulations are as 1follows: - S

Volume 1: By Individual Tracking Area 
-
‘

Volume 2: By Enlistment Propensity Toward Active Duty in the
Air Force, Army, Marine Corps, Navy and Coast Guard “‘~ S

Volume 3: By Schooling Status and Grades in High School -

Volume 4: By Age , Race , and Quality Groups
Volume 5: By Enlistment Propensity Toward Reserves and the

National Guard
The interviewing for this wave took place between April 15, 1979

and May 27 , 1979.

1

I-
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Contents of the Interview

The interview focused on the following areas of information:

(1) Respondent demographics
Age

• Marital status

Racial/ethnic affiliation

• Education
Employment

(2) Propensity to enlist in the military

_ (3) Factors mediating propensity to enlist in the military

(4) Re—enlistment intentions
(5) Nature and outcome of recruiter contact

(6) Information seeking activities about enlistment involving
self , recruiters, and other influencers

(7) Conversations with certain influencers about serving
in the military

(8) Perceived attitudes of certain influencers toward
serving in the military

(9) Assessment of the importance of job characteristics
and their perceived attainability in the military

(10) Assessment of advertising recall and meaningfulness

(11) Attitudes toward draft registration

The study design permits the inclusion of new elements and the deletion

of others from time to time. The current survi’~j has several such changes.

The following questions appearing in the previous (Fall 1978) wave

were deleted: motivating factors for self-initiated discussions with

service recruiters; knowledge of current enlistment lengths, starting pay,

and enlistment bonuses; the relative effect of two year enlistments, in— S

creases in starting pay, bonuses, and college and trade school tuition

benefits on propensity to enlist in the military. At the same time, ques—
tions concerning the following issues were added: factors mediating the

decision to enlist; re—enlistment intentions; discussions with friends about 
S

enlistina; nerceived attitudes of friends toward enlisting; intentions and

experience of friends with respect to military service; marital intentions;

L

it 
5 - - - - 5  - — S

_______________________________________
- -r-w-~~- 

- - - - - ~~~~~~~~ -



Page 6

1
attitudes toward draft registration. Finally, the lists of jab attributes and

life goals used in previous waves were co~~ined into one list of job character-

istics. Certain job attributes and life goals were dropped, and several new

items added. The changes were as follows: a
~

Job Attributes Dropped

• Doing something for your country

• Training you for leadership

• Helps you get a college education

• Allows you to see many dif ferent countries of the
world

• Provides good benefits for you and your family

• Is a career you can be proud of

• Has other men you would like to work with

• Gives you a job which is challenging

Pays well to start

• Gives you an opportunity to better your life

Life Goals Dropped

• Personal f reedom

• Making a lot of money I

• Working for a better society

• Having the respect of friends

• Adventure and excitement

• Learning as much as you can

Helping othsr people

j
r~ ~~~~~~~ 
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Job Characteristics Added

• Gi-j c - . you an opportunity for a good family life

. Retirement income

• Good income

— These questionnaire modifications were prompted by the changing infor-

mation needs of the Department of Defense, as well as the desire to explore
— the dynamics of enlistment propensity .

— 
Analytic Comments
The following important analytic comments are reprinted from previous

reports.

In such a large study , many results are likely to appear which are
— due solely to chance or sampling variance. In order to minimize the effect

of such spurious findings, this report delineates those results which are

— unlikely to be due to chance or sample idiosyncrasies. Specifical.~y, when

the report indicates that a finding is significant, this means that there

is less than a 5% likelihood that such a result would occur solely due to

chance.

The use of stratified sampling in this study necessitates that

respondents be weighted unequally. Accordingly , it is not correct to assess
— 

standard errors by methods which would be appropriate with unweighted data.

When the correct procedures are applied, standard errors average 10% greater

than those obtained by applying the procedures ordinarily used with unweighted

data. Hence critical values for statistical significance were adjusted upwards

— by 10 percent in tests of significance on the national sample (see Appendix I).

Finally, the primary focus of the analysis is Spring-to-Spring

changes in key measures. Nevertheless, the reader should review the pre-

vious seven reports in order to understand the pattern of the data over the

full 3~ year period in which this study has been conducted.

~~~~~
- 

~~~~
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EXECUTIVE SUMMARY

Introduction

This is a report of the eighth wave (Spring 1979) of the Youth
Attitude Tracking Study. The attitudinal and behavioral data discussed in

— this report are based on 5,203 randomly selected males between the ages of

16 and 21. As in each wave, the data were collected in an approximately 30

— 
minute telephone interview. The sample was stratified in terms of 26 geograph-

ical areas (tracking areas) encompassing the Continental U.S . An approximately

equal number (200) of interviews were conducted in each area.

Major Conclusion of the Study

The Spring 1979 data reveal the first statistically significant drop

in propensity to join each of the services in two years . These current data

underscore the downward trend in propensity observed throughout the 3~ year

— 
period (Fall 1975 to spring 1979) in which this study has been conducted.

S Significant decreases in propensity occurred during the initial two years of

the study (Fall 1975 to Spring 1976 and Fall 1976 to Spring 1977) . Although

the changes in propensity from Spring 1977 to Fall 1978 were not statistically

significant, they were directionally downward.

In recent waves it has been hypothesized that real and perceived

improvements in the youth job market may be contributing to declining pro-

pensity as well as actual market place behavior. It was reasoned that , for

— 
many, the military is a stepping—stone to a civilian job. To the extent that

a young person can find satisfactory employment in the civilian sector , ~
-

~ � -~ay

be less inclined to enlist. The Spring 1979 data suggest that this hypothesis
— is still tenable. Reported employment increased from spring to Spring and

respondents continue to be optimistic about finding full—time and part—time

— employment. In the present wave, a question was asked with respect to factors

that might mediate the decision to enlist. The results of this question support

~~~~~~~ ~~~__--S S~-~~ ~~~~~~~~~~~~~~~~~~~~~~~ - —~~~~~ — ,,•- ~~~-•.~~
______

_ — - -~~~ ~~--
-S, 
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the notion that real and perceived emplo”ment conditions mediate propensity. When
asked what might affect their decision to enlist , the predominant response was
“get a job .”

National Trends in Propensity

The percentage of young men who reported positive propensity for any of the ac-

tive duty services dropped significantly from Spring 1978 (31.1%) to Spring 1979

(27.0%). Positive propensity for the Air Force, Marine Corps and Navy dropped sig-
nificantly from ~pring to Spring. Although the current propensity for the Army is
lower than the Spring 1978 level, the change is not statistically significant. Prior
to being asked how likely they are to enlist in each of the active duty services,

respondents are asked to indicate what they thinit they might be doing in the next

few years. Typically, some respondents mention joining the service. In the Spring

1979 wave , voluntary mention of enlistment is lower , although the year-to-year

decline is not statistically significant.

The propensity data for the four Spring waves are summarized below. The

services are rank ordered in terms of expressed propensity. This order has

not changed throughout the eight wa ’es.

Spring ‘78 % Decline —

Spring Spring Spring Spring Spring ‘79 Spring ‘76
‘76 ‘77 ‘78 ‘79 Differences* Spring ~79**

% _ _ % 
_ _ _ _  

% __ 
% 

_ _ _ _ _ _  —.
Air Force 17.5 15. 7 17.0 14.0 3.0 —20%

Navy 16.4 15.2 15.2 13.5 —1.7 - —18%

Army 13.1 11.8 12.4 11.1 l.3 —15% 

—

Marine
Corps 11.8 10.7 11.4 9.5 —1.9 —19%

Any Active 24.8 29.6 31.1 27.0 4.1
Duty Service

* The di fferences shown for the Air Force , Navy and Marine Corps are
statistically significant at the .95 level of confidence .

**Repregents the Spring ‘76 — Spring ‘79 difference as a percentage of
the Spring ‘76 figure.

- •  ~~~.—.- --- - — —~~—— —— — S - _~_~__5_ -.,_- ,~~~-•~~ ._ — -: -.-
~~ —- -

~~
-------

~~ ~~~~~~~~~~~~ — --- —--— --~ -— -_ - -—
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Throughout the eight waves of this study, a number of behavioral

and demographic variables have discriminated between individuals who express

positive propensity and those who express negative propensity. As such,

these variables help to explain, in part, the observed changes in the
propensity measure • In the Spring 1979 wave, significant changes were observed

in several of these variables. The following variables showed significant
Spring-to—Spring increases: Talked about enlistment with parents and re-
ported part-time employment. Tb’” following variables showed significant

&creases from Spring 1978: recalled recruiter contact (ever); recruiter con-

tact with Army , Marine Corps and Navy representatives; talking about enlist-
ment with friends, girlfriends/wives; not employed/looking for a job, and

mother perceived to be in favor o! enlistment.

Differences by Tracking Areas

— The Southern states are the strongest recruiting markets. The following

tracking areas appear to be particularly good for the services: Alabafl%a/MissiSsippi/

— Tennessee , Texas , South Carolina/Georgia , and New Orleans . The following tracking

areas , on the other hand, appear to be poor recruiting markets : New York City ,

Chicago, Northern California, and Wisconsin.

Desired Job Characteristics

In each wave of the tracking study respondents have been asked to indicate the

degree of importance they attach to certain job characteristics. In the present

wave , 16 to 21 year old males attach the greatest importance to enjoying one’s

~ob and good income and the least importance to recognition and status.

Perceptions of the Services -

Whether certain jo . attributes and life goals can be more readily realized

— 
in civilian l i fe  or in the military has been an issue studied throughout these
serieF of surveys.

~~~~~~~~~ -~~-w~*’m~ -
. 
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In Sprin~ l97~ , mi litary ~~rvit~e was perceived relative to civilian

l i f e  as allowing an individua l to achieve the following: “teaches valuable trade !
skill ,” “job security~ ” “challenging work ,” and “retirement income .” At the

same time, th,~ military was perceived relatively weaker as allowmg the achievement

to “make your own decisions on the job ,” “esployer treats you weli,” “opportunity
for good family l i fe,” “good income,” and “enjoy your job.”

The following valued job characteristics were perceived by po~itive

~~~~ensity~~~yth an being more achievable in the military than in a civilian

job: “job security,” “teaches valuable trade/skill ,” “developing your
potential.” Valued job characteristics perceived as more achievable in a

civi lian job include “enjoy your job ,” “good income,” and “opportunity for
good family life.”

Negative propensity youth also perceived certain valued job

attributes to be more achievable in the military than in a civilian job.
These are “job security” and “teaches valuable trade/skill.” At the same
time . the following valued job characteristics were perceived to be more
achievable in a civilian job: “enjoy your job,” “good income , ” “opportunity

for good family life,” “developing your potential,” and “esployer treats

you well. ’

a

-— ~~~~~~~~~~~ -~~~~ — -  — 
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Active Duty Positive Propensity Respondents Target Market Profile

The demographic, attitudinal and behavioral profile of the
positive propensity individual has been fairly consistent throughout each
wave of this study. He can be described in contrast to his negative pro-

pensity peers, as....

• Younger

• More likely to be non-White

• More likely to be une~~ loyed

• Less educated -

• Having a less educated father

• Having lower values on the Quality Index
(a measure of educational ability)

— 
• Believing that the military is relatively

more likely to enable him to achieve cer-
tain job characteristics

• Feeling more favorable about enlisting
after talking to a service recruiter

• Having had recruiter contact

• Having sought information about the military
by mail or by phone

• Having discussed entering the military with
parents , friends , or teachers/guidance counselors

• Feeling relatives and friends support his
joining the service

5 

• Having positive propensity for more than one
service

• Having taken an antitude or career guidance test
in high school given by the Armed Services

• Having more friends with military experience

In past waves , it appeared that the services may be drawing upon

pools of positive propensity men whose demographics, perceptions and attitudes

— —  
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.-.

are fairly similar . The present survey supports this hypothesis. In the Spring

1979 wave, differences between positive and negative propensity youths are

general and not service specific. Thus positive propensity men differ in a general

way fro. negative propensity men. This conclusion is further s~~ported by the fact

that 56% of positive propensity youths express positive propensity for two or

more services.

Advertising Awareness -

Awareness of recruitment advertising increased significantly from Spring-

to-Spring for the Army , Navy , Air Force and Har*ne Corps. Awareness of the Joint —

Servi ces campaign also increased significantly from Fall 1978, when awareness of

this campaign was first tracked, to Spring 1979. As sumearized below, there has —

been an upward trend in the levels of awareness for all five sources of re—

cruitinent advertising over time.

- Spring ‘78- %Increase
Advertising Spring Fall Spring Fall Spring Spring ‘79 Spring ‘77— —

Source ‘71 ‘77 ‘78 ‘78 79 Differences* Spring ~79**

Army 56.0 64.4 66.2 70.4 74.0 +7.8 +32%

Navy 55.3 62.0 58.1 63.9 71.5 +13.4 +29% —

Marine
Corps 52.1 63.0 59.9 65.1 66.0 +6.1 +27% 

-

Air Force 49.2 59.1 54.8 60.3 62 .2 +7.4

Fall ‘78— % Income —

Spring ‘79 Fall ‘78—
Differences*** Spring ‘79

a
Joint
Service ——— ——— ——— 53.1 66.2 +13.3 +25%

* The differences shown are statist ically significant at the .95 level a

of confidence.

** Represents the Spring ‘77— S;ring ‘79 difference as a percentage of

the Spring ‘77 figure.

*** Not part of survey prior to Fall ‘78 Wave .

~~~— _ _ _- - - - - 5-— _---w e—-  _____
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In the present wave, the level of recall of specif ic advertising

content was high: for each source of advertising , better than one-half of the Tempos-
dents who were aware of advertising were able to recall specific messages.

In the Fall 1978 wave , the most memorable advertising messages recalled
were about the military per se rather than how individuals can benefit
from the service. As such , there appd?ared to be a degree of incongruity

between the most memorable service advertising content and ‘what 16—21 year
old youths value in a job. In the Spring 1979 wave , however , this appears

to be less true. While the most memorable copy points tend to convey military

imagery (e.g., men with equipment), at least two -- educational benefits and

job/skills -- relate to valued job characteristics. Moreover, the year-to-
— year significant changes in recall indicate an increasing congruity between

advertising awareness and what target market youths consider to be most

important. One negative indication is the decreased recall of messages

about teaching/learning a trade.

Draft Registration Perceptions

In The Spring 1979 wave , respondents were asked whether they

felt that registering all 18 year olds for a military draft was necessary,

and if so, for what reasons. The data suggest that there is no clear con-

sensus among 16 to 21 year olds as to whether or not a draft registration i-s
necessary. Individuals were almost as likely to feel registration is

necessary as they were to oppose it. Among respondents who felt that a
draft registration is necessary, the predominant reasons for this feeling

were that the all—volunteer military is not attracting ~npuqh peoj~j~_and the

government ~~~~~~~~~~~~ P the means of quickly mobilizin~ the nat*.on. The fact

that almost one-half of the respondents in this study perceived a need for a
draft registration suggests that a substantial number of target market youth
may not oppose having to register , should this become government policy.

- -a--- --
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Strategy Implications

The findings of the Spring 1979 wave provide definite guidance for
the development of recruiement strategies aimed at increasing accessions to —

the active duty forces. These strategy implications are discussed below under
four headings: job placement, joint service efforts, perceptions of services,
and indirect couununication~.

1. Job Placement
1

The study suggests that the predominant motivation for

joining the service is to use the military experience as a

stepping—stone to a desirable civilian job. Whether or not an

individual enlists may be contingent on whether he first is

able to find satisfactoty ~aployment in the civilian sector.

What the services must do is avoid the image of the military

as the “last alternative” and create the impression that

military service is at least the equal of alternatives avail— —

able for a young man ’s first civilian job. Hence, any increased
efforts to provide volunteers with military jobs that are

similar to the kinds of jobs they desire, might be effective.
Recruiting communications and changes in recruiting procedures
that address the notion of placing individuals in desired jobs

should be seriously considered.

2. Joint Service Efforts

The tracking study has consistently shown that the services

are drawing upon a fairly common pool of available manpower.

Hence , the enlistment decision process for a significant portion —

of this pooi may be two—step. First, the individual decides upon

the military (i.e., the product ) and then chooses among the

different services (i.e., the brand). If this is the case , it

suggests that joint efforts on the part of the services may be
a

warranted.

3. Perceptions of Services —

The service perception data reveal several advertising and
a

— 
- 
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recruiting opportunities. Specifically , valued job character—
— istics viewed as more achievable in the military than in a

civilian job should be emphasized in advertising and recruiting

co~~ unications. These characteristics include “job security,”
“teaches valuable trade/skill,” and “developing your potential.”
Stressing these job characteristics would reinforce these posi-
tive perceptions of the services. Particular attention should

be given to “teaches valuable trade/skill.” Recall of this

idea in service advertising decreased significantly from Spring—

to—Spring.

In an attempt to appeal to higher quality individuals who

— 
are less interested in military service, valued job characteris-
tics viewed as store achievable in civilian life also should be
stressed. Emphasizing these job characteristics could change

- 

- 
such perceptions and, perhaps, expand the target market. In-

cluded here are “enjoy your job,” “good income,” “opportunity

- for good family life,” and “employer treats you well.”

—. 4. Indirect Communications

This series of studies has shown that 16 to 21 year old
— youth are tentative with respect to their enlistment intentions.

In each wave of the study , the great majority of respondents

— 
label themselves as either “probably likely” or “probably not

likely” to enlist. As such, they may be unusually sensitive

to the real and perceived attitudes of influential others re-

garding military service. The study has shown that many youth

talk to their parents about enlistment. Moreover, the majority
— of parents are perceived to be not in favor of their sons serv-

ing in the military. Hence, these findings suggest that the

— services should direct more attention to the role that parents
play in the enlistment decision-making process.

____-~~~ —.- -.- 
_ _ _ _ _— w-— - V ~~ — ~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~ s_s_ - __-_____ 
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L.

SECTION I

NPTIONAL TRENDS

5 SPRING 1978 vs SPRING 1979
L
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SECTIOSI I

National Trends - Spring 1978 to Sprinq~ 1979

Throughout this investigation, the criterion aaurt has
been rated likelihood of serving on active duty in each military service.
This measure is referred to as enlistment propensity and is cate-

gorized as either being positive or neg~tiv.. Section I is an examination

of changes in propensity and the variables that are r.lat.d to en1is~~~nt

L propensity. The principal time fr~~~ for the analysis is Spring 1978 to
Spring 1979. Spring 1977 (Wave IV) data also are shown in order to provide

L a complete two year presentation of the f indings. Given this full two year
Spring-to-Spring time frame , any seasonal effects are .liainat.d and observed
changes can be viewed as indicative of underlying tr.nds.

The data reported in this section represent weighted total U.S. data
obtained from twenty—six (26) tracking areas , first during Spring 1978 and

-~ again in Spring 1979, The rationale for weighting the data as well as the
procedure used are described in Appendix III. The sampling is described in

-

- 
more detail in Appendix II .

L

I

- •- -5 .- --
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I
1.1 Definition of Propensity

As an attitudinal measure, propensity s~~~arizes the degree to —
~

which young men are predisposed to joining the military. Propensity was

operationally defined as follows: Respondents were asked bow likely they

would be to serve in the military in the next few years. The question

was repeated for each of the main active duty services plus the National

Guard , Reserves, and Coast Guard. A 4-point scale of likelihood was used.

Respondents were classified into either positive propensity or negative

propensity based on answering the question as follows: I
I

Definitel~ 7
Positive Propensity Group

Probably

Probably not

Definitely not Negative Propensity Group ‘1
No answer •-—

1
I

-t

~“1

;‘I
~~~ 

:

— -



L

1.2 Changes in Propensity : Spring 1978 to Spring 1979

The percentage of young men who reported positive propensity for

any active duty service (measure of propensity for military service in general)

- 
was 27.05. This is significantly lower than the Spring 1978 figure (31.1%) ,

L as well as the Spring 1977 figure of 29.6%.

L Positive propensity for each of the four active duty services

declined from Spring 1978. Except for the Army, these decreases are

L statistically significant. The propensity figures also are lower than

those recorded in the previous (Fall 1978) wave. Ht~nce , there appears to
be a continuing decline in propensity over the course of the eight waves of

this study. The findings are graphed in Figure 1.1.

The index of pro—military attitude is another measure of propensity
for enlistment (i.e., voluntary mention of enlistment intentions) . The index

L is based on asking respondents what they think they might be doing during the

next few years. Although the decrease is not significant, the index did de—

L d ine from Spring 1978 (4.4% to 4.2%). This decline is consistent with the

decline in propensity. “he findin9s are q~aphe&~ in Ficzure 1.2 .

Table 1.1 reviews the propensity and Pro—Military Index results

from each of the eight waves of this study. The table shows that

L propensity to serve in the military has dropped significantly during

the 3½ year period in which this study has been conducted. As the

table shows, large decreases occurred during the first half-year (Fall 1975

to Spring 1976) of the study. These were followed by statistically

significant up and down fluctuations in the measure up through the Spring 1977

wave. Nevertheless, the directionality of the propensity data was down-

ward. The Spring 1979 data reveal the first statistically significant drop

in propensity in two years.

L Since the first wave of this study, the Air Force and Navy have

recorded the highest levels of propensity followed by the Army and Marine

Corps. This pattern continues in the Spring 1979 data. Finally, the four

active duty services have shown similar patterns of change with respect to

changes in propensity across all eight waves.

- - 5-- - - - - - 5 - -— —-— —5 -—— __
~~
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FIGURE 1.1
-‘

POSITIVE PI~)PENSITY TO SERVE IN SPECIFIC SERVICES

Spring ‘78— ’79 Statistical ly
AIR FORCE - Change Significant

Spring ‘76 17 .5%

Spring ‘77 15.7% 
—2.9 yes

spring ‘78 _________ 17.0%

Spring ‘79 14.1% T
5 spring ‘76 13.1%

Spring ‘77 11.8%

spring ‘78 - 

~~~~ ~~~~~ 
12.4% 

—1.2 no

Spring ‘
~~~~~~ 11.2%

MARINE CORPS

Spring ‘76 ~~~~~~~~~~~~ 4 11.8% 1
Spring ‘77 10.7%

-1.8 yes
Spring ‘78 _________ 11.4%

Spring ‘79 V 
,
~~~~~~~ 9.6% _

1~_

NAVY

spring ‘76 ~~~~~~~~~~~~~~~~~~~ 16.4%

Spring ‘77 15.2%

spring ‘78 15.2% 
—1.7 YeS

Spring ‘79 ~~~
‘ 

~~~~~~~ 13.5% 1

Source : Question S

.~~. -1 - s~ ~~~~~~~~~~
- -‘ . - ~

7’ - ~~~~~~ —.-—-—-- -—-- -
— 

- 

—I T ~~ T~’ ’ — ---- —--——- ——
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FIGURE 1.2

VOLUNTARY MENTIONS OF MILITARY SERVICE

AMONG PLANS FOR THE NEXT FEW YEARS

Spring ‘78— ’79 Statistically
change Significant

I
Spring ‘76 1~ ~~~~~~~ 5.7%

Spring ‘77 4.5%

spring ‘78 4.~~~~~~~~~~~ 4.4%

- S — .2 no

a -

-, -~ S~~~~~~5 • 5

Spring 79 
~~~~~ 

4 .2% ~ 7

Source:~ Question li 
~ . :,‘

S . — ,—— - - - - —...-,--~~ —.5~~~_~_55._J---- 
~~~~~~~~~~~~~~~~~~~~~~~ - 
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1.3 Changes in Variables Related to Propensity

There are several variables that have discriminated between positive

and negative propensity groups throughout the eight waves of the tracking

study. These variables are :

Contact with service recruiters

Talked about enlistment with
influential others

S 
. Took Armed Forces aptitude test in

school

Perceived attitudes of parents re-
garding military service

The four variables and their Spring 1978 4o Spring 1979 changes
- are presented in Table 1.2. The following conclusions can be drawn:

1. Recalled recruiter contact with any service
within the past five to six months remained

unchanged from Spring to Spring. Recalled

recruiter contact with any service over a

longer period of time, however, did decrease

— 
- significantly. Slightly less than one—half

of the young men interviewed reported that

they had been in contact with a service re—
cruiter at some time in the past . Among

those who reported having recruiter contact ,

the recalled incidence of contact with recruiters
from the Army , Marine Corps and Navy decreased sig—

— nificantly . Although the change is not sianificant,
recalled contact with Air Force recruiters also decreased .

2. The reported incidence of talking to friends
with military experience and girl friends
and spouses about enlisting decreased signif-
icantly from Spring to Spring . On the ,ther

hand, the incidence of talking to parents

- - - - S - -S

— — _••_*________ .._.__._ 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~ 
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TABLE 1.2

CHANGES IN VARIABLES RELATED TO PROPENSITY

Spring
Spring Spring Spring ‘78-’79 statistically

‘77 ‘78 ‘79 Change Significant

Recruiter Contact (Qu. 8a & 9a)

Past 5—6 months — any service 25.9 27.1 25.4 -1.7 no

Ever - any service 49.1 52.5 48.9 —3.6 yes

Recruiter Contact With (Qu. 9b)

Air Force 14.8 14.2 12.8 -1.4 no

Army 23.1 26.4 23.3 —3.1 yes

Marine Corps 14.5 14.9 12.9 —2.0 yes

Navy 14.4 17.4 15.2 —2.2 yes

Talked About Enlistment With
(Qu . 8c)

Friends with military experiónce 38.6 42.0 37.7 —4.3 yes

Parents 34.3 32.1 36.0 +3.9 yes

Teachers/Counselors 12.8 11.0 10.8 - .2 no

Girl friend/Wife - 
17.9 17.2 15.2 -2 .0  yes

Aptitude Test in High School
By Armed Forces (Qu . 8c) 18.3 14.8 15.9 +1.-i no

Perceived Attitudes of Parents
Toward Joining the Military
(Qu. lOa & lla)

Father in favor 30.6 28.2 27.4 — .8 no

Mother in favor 22.0 18.0 15.8 -2.2 yes

Base (5520) (3979) (5203)

- - - - - S
- -WI5. - - S—-~~~~- S
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increased significantly during this time

period. The incidence of talking to

teachers/counselors about enlistment

remained unchanged.

3. The incidence of teking a inilitary-spon-

cored aptitude test in high school remained

unchan ged from Spring to Spring .

4. The proportion of respondents who perceive

— 
their mothers to be in favor of their enlisting

decUned significantly fromi Spring to Spring.

The same measure with respect to fathers re-

mained unchanged.

- I

-- - — -5  _ _  _ _  
1
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1.4 Key Demographics

Tables 1.3—1.5 profile the Spring 1977—1979 samples in terms of
age, race, employment, schooling status, and mental quality. Spring 1977

data are shown in order to provide a two year perspective. The following

conclusions can be drawn.

1. The data weighting procedure used in this study

eliminates any sampling differences with respect
to age and race by balancing the results to known
“military available” statistics. Hence, all three

Spring samples are identical with respect to age

and race. The data weighting procedure is expla-

ined in detail in Appendix III. —

2. Reported employment continues to increase from

the first waves of the study. Reported employ-

ment among Spring 1979 respondents is signif-

icantly higher than that for the Spring 1978

sample. This is primarily the result of an
increase in reported part—time employment. The

percentage of respondents reporting full—time

employment did not change. Concomitant with

the finding of increased employment is the

finding that the overall percentage of young men

not employed and the percentage of those not

employed and looking for a job both declined

significantly..

3. The Spring 1978 and Spring 1979 samples

are identical with respect to their educational

profiles. There were no year-to—year changes

with either reported school atten4ance or level

of education achieved. —

a’

• ______
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—

TABLE 1.3

— 
AGE AND RACE

Spring Spring Spring
4 ‘77 ‘78 ‘79

C C S

_ 16 18.5 1.8.5 18.5

17 18.5 18.5 18.5

18 17.5 1.7.6 17.5

19 16.6 16.5 16.6

20 14.8 14.8 14.8

21 14.1 14.] 14.1

Race

White 85.2 85.7 85.4

S Non—white 13.9 14.3 13.9

Refused .9 - .6

— 
Base (5520) (3979) ~52O3)

Source; Questions 3a and 23
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TABLE 1.4

EMPLOYMENT STATUS —

Spring
Spring Spring Spring ‘78—’79 Statistically
‘77 ‘78 ‘79 Change Significant

Employed (Qu . 3f, 3g) 60.2 62.4 66.2 +3.8 yes

Full-tim. 32.0 36.5 37.3 + .8 no

Part—tim. 28.0 25.9 28.8 +2.9 yes

Not specified - - .1 + .1 no

Not Employed (Qu. 3f, 3h) 39.7 37.6 33.8 -3.8 yes

Looking for a job 27.2 25.1 22.4 —2.7 yes

Not looking 12.2 12.5 11.1 —1.4 no

Not specified .2 - .3 + .3 no

Base (5520) (3979) (5203)

TABLE 1.5

SCHOOLING STATUS S

Attending School (Qu . 3b, 3c) 60.0 57.5 58.4 + .9 no

In high school 44.3 44.0 44.3 + .3 no

In vocational school 1.2 1.7 1.8 - no

In college 12.7 11.7 12.3 + .6 no

Not specified 1.8 .1 - - .1 no

Not Attending School (Qu . 3b, 3d) 40.0 42 .5 41.6 - .9 no

High school graduate 29.9 31.7 31.5 - .2 no

Not high school graduate 10.0 10.8 10.0 - .8 no 
—

Quality Index (Mean) * 6.29 6.38 6.40 +.02 no

Base (5520) (3979) (5203)

* Combination of questions 19, 21 and 22

- -5,--  
- -- -- 5 _ _ _ _ _ _ _ _ _- - W ~~~~ ‘-~~ 
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4. The quality index is a composite measure based on

— 
self-reported grades, number of math courses taken

and passed in high school, and the science cour ses
covering electronics and/or electricity taken and

- 

— successively passed in high school. A 10—point

scale is used to compute this index. As shown in
— Table 1.6, the higher the score , the higher the

educational quality of the r.spondent , as measured

by this index. This index is computed for each

respondent.

Respondent scores on the quality index did not change from year to year .

— TABLE 1.6

(Number of Math Courses (Science Courses in
(High School Grades) in High School) High School)

- 
Value Value Value

A’ s & B’ s 3 None 1 Yes 2

B’s & C’ s 2 One 2 No, not
- specified 1

C’ s & Below 1 Two 3

Not Specified 0 Three 4
Four 5

- Not Specified 0

: L 

-5-- - - 5 5---- 
1

— ______________



- 
Page 31

a.

i1~

— SECTION II

KEY RESULTS BY TRACKING AREA

H .
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SECTION II

— Performance Differences By Tracking Area

— 
In order to provide localized feedback to the individual service re-

- cruiting com.ands, 26 geographical areas were delineated, and are referred to

as tracking areas. Information collected in this investigation is presented

in terms of these tracking areas. In this way, performance within specific

geographic areas can be assessed.

Several topics are discussed in this section: propensity, recruiter

— contact, specific information seeking activities, job opportunity perceptions,

and respondent demographics. The Spring 1979 levels are shown for each of the

— 
26 tracking areas. National levels are used as a frame of reference to which

the data from the 26 tracking areas are compared. Deviations from the national

levels by any of the tracking areas are highlighted.

Tables 2.1 to 2.10 sunsnarize the key tracking area data. The following
— system of notation aids the interpretation of these tables.

— Percentages that are significantly different from the U.S.
- average for a particular service are .

— 
• CX~~LED if the entry is lower than the U.S. average.

• BOXED if the entry ii higher than the U.S. average.

- Statistical significance is based on the total U.S. figure falling beyond the

range of two standard errors of the individual tracking area estimate. This
— notation is made only in those cases where a chi square analysis of the

data first reveals statistically significant differences in the measure across

— tracking areas.

- - S - - • - -

—5— — - --5— ---- —
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a

2.1 Positive Propensity by Tracking Area

The tracking area analysis begins with an examination of the propensity

data. The reader should recall that the propensity measure is an index of lik~-
lihood of entering military service . As such , the index should be interpreted
only in a relative sense (e.g., the identification of “high” versus “low” tracking

areas). Absolute interpretations of the propensity data would exceed the proper— —

ties of the index. As stated in previous reports, factors such as mental and
physical qualification status and time of entry contribute to the forecasting of

accessions based on the propensity data. Since the propensity index does not

include such factors, only relative interpretations can be justified.

Figures 2.1 — 2.7 graphically present the propensity data for active duty

service as well as the National Guard, Reserves, and Coast Guard. —

The propensity data for the four active duty services were discussed in —
Section I. The propensity data from Spring 1979 for Reserves and Coast Guard
represent a significant decrease in likelihood to enter military service over

figures collected in Spring 1978. The decrease in propensity over the past year

to join the National Guard is not significant.

Respondents who indicated a positive propensity to serve in the Reserve

components also were asked which branches of the Reserves and National Guard —

they would select. The data are presented in the tabulations: Volume 2,

pages 55 — 62 and, Volume 5, pages 28 — 31. 
—

Table 2.1. suunarizes the propensity data for the active duty services.

Reserve components and Coast Guard within each of the 26 tracking areas. Rela-

tive to national averages, the following exceptions occur:

1. The propensity to serve in the Air Force is below the U.S.
average of 14.1.% in these tracking areas: New York City (7.1%),
Chicago (9.6%), Philadelphia (7.3%), and Wisconsin (7.5%). Two —

tracking areas —— Texas (19.6%) and New Orleans (25.2%) -—
are above the national average.

‘
.5— ~~~~~~.•- - S S — _•_~5~_~S- S-~~~_~~~_S __ ~ -- —5- - 5 - — --5- 5-- --55-5-5- -~~ ——
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a

Relative to the national figure , the level of propensity for
the Air Force has been consistent in several of these tracking
areas in the most recent waves of this study. In the Spring
1978 wave, Chicago was below average and Texas and New Orleans
were above the U.S. average. In the Fall 1978 wave, New York
City, Chicago, and Wisconsin also were below average and Texas
was above average . —

2. The propensity to serve in the ~~~~ is below the U.S. average
of 13.5% in three tracking areas: Chicago (8.0%), Minnesota! —
Nebraska/North Dakota/South Dakota (8.4%), and Wisconsin (8.0%).
Texas (18.8%), South Carolina/Georgia (18.5%), and New Orleans
(23.6%) are above this U.S. average. 

— 

S

Propensity to serve in the Navy has consistently been below or
above average in several of these areas in the most recent
waves. In the Spring 1978 wave, Wisconsin also was below the —

U.S. average for the Navy. South Carolina/Georgia, on the other
hand , has been an above average tracking area for the Navy in
the last two waves of this study. 

—

3. The U.S. average propenstiy to serve in the ~~~~ is 11.2%. Eight
tracking areas deviate from this national propenstiy figure.
Northern California (7.7%), Philadelphia (7.7%), Wisconsin (3.8%),
and Washington/Oregon (7.4%) are below the U.S. average. Florida
(17.7%), Alabama/Mississippi /Tennessee (16.6%), South Carolina !
Gerogia (20.2%), and New Orleans (17.8%) are above the national —
average

In the Spring 1978 wave, Northern California , Wisconsin, and
Washington/Oregon also were below the U.S. average for the —

Army. Likewise, South Carolina/Georgia was above average. In
the Fall 1978 wave, Northern California and Washington/Oregon
also were below the U.S. average. Alabama/Mississippi/Tennessee —

and South Carolina/Georgia, on the other hand , were above the
average.

4. Three tracking areas fall below the Marine Corps national
average of 9.6%. These are New York City ( 4 . 7 % ) ,  Minn-
esota/Nebraska/North Dakota/South Dakota (5.2%), and North
California (6.2%). Alabama/Mississippi/Tennessee (14.8%),
Texas (14.9%) , South Carolina/Georgia (14.2%), and New Orleans
(16.3%) are above the national average. In the Spring 1978
wave , Northern California also was below the U.S. average for
the Marine Corps. New Orleans was above the average . In the 

S

Fall 1978 wave New York City and Minnesota/Nebraska/Nor th
Dakota/South Dakota also were below the U.S. average for the
Marine Corps..

--5, ~~~—S -  - S  
~~~~~~~~~~~~~ ——— - ~~~~ — -- -- — ~ -— ~~~~~ --— — — — ——— -—-—- ---_ —— -----—., -
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5. The Reserves has a U .S. average propensity figure of iS. 7%.
New York City (5.7%) and Chicago (7 .3%) fall below the national
average , while Aiabama/Missi$Sippi/Tennes4)ee (22.2%) are
above the national average.

— 6. The U.S. average propensity to serve in the National Guard
is 15.0% . Seven tracking areas deviate from this national
average . New York City (7.5%) , Chicago (8.7%) , South Carolina
(9.3% ) ,  North California (7 .3%) , Kentucky (9.1%) New Mexico/
Colorado (9.6%) fall below the national average. Only
South Carolina/Georgia (24.4%) ii above the national
average .

7. The propensity to serve in the Coast Guard has a national
average of 11.8%. New York City (7.1%) , Chicago (6.6%),
Arkansas (5.6%) , Kentucky (6.9% ) fail below the U.S.
average , while Florida (18.0%) , South Carolina 06.6%) ,
New Orleans (20.7%) are above the national average.

Over-all, four tracking areas are relatively weak with respect to the

-~~ propensity to join any of the military services. These areas are New York City ,

Chicago , Northern California , and Wisconsin . On the other hand, four southern

tracking areas indicate a significantly greater propensity to join any of the

military services than the national average . These tracking areas are Alabama!

Mi.sissippi/’rennessee, Texas , South Carolina,Georgia, and New Orleans. rhis

pattern is consistent with findings from past waves. Finally, the pattern of
time—related changes in propensity within tracking areas has been fairly similar
across the 26 tracking areas .
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a

a

2.2 Academic Achievement and Derived Qu.tlity Index

Since mental abilities contribute to the success of a new recruit in
a

the military, respondents were asked several questions about their academic

background. More specifically, the relative educational quality of the

respondents was computed and is based on information concerning——high school
grades , high school education program, mathematics courses taken and passed
in high school, and science courses covering electricity and/or electronics
taken and successfully passed in high school. High school education program

(i .e. ,  college preparatory ; commercial , business , and vocational) is not in-
cluded in this index. The index ranges from a low score of 1 to a high score
of 10. The derivation of the quality index was explained in Table 1.6. 

a

Table 2 .2 presents the quality index data. The national quality index

value is 6.40 which is only slightly higher than the Spring 1978 figure (6.38). —

However, this does reflect the maintenance of the reversal (since Fall 1977)
of a downward trend observed in the quality index in earlier waves. Six —

northern tracking areas have a significantly higher quality index than the U.S.

average: New York City (7.35%), Albany/Buffalo (6.82%), Harrisburg (6.77%),

Minnesota/Nebraska/North Dakota/South Dakota (6.72%), Boston (6.90%), Wiscon sin
(6.82%). On the other hand, several southern tracking areas have a quality

index which falls significantly below the national average: Alabaaa/Mississippi/
Tennessee (5.82%), Ric,hmond/North Carolina (5.77%), New Orleans (6.04%) , Ken-

tucky (6.00%), as well as Ohio (6.08%), Des Moines (6.09%), and Kansas City/

Olkahoma (6.07%). The quality index results in several tracking areas are

similar to Spring 1978 findings. That is, New York City and Albany/Buffalo a

also were above the U.S.  average for this measure and these areas were below

the national figure : Alabama/Mis~ issipp~~Tennessee and Richmond/North Carolina.

As Table 1.6 showed, the number of math courses taken and passed is an

important component of the quality index. Table 2.3 presents the data on

nus**r of math courses taken and passed for each of the 26 tracking areas.

Paralleling findings obtained in past waves, east coast tracking areas are

superior to other areas in terms of the number of math courses taken and

passel. In contrast, certain southern and midwestern tracking areas fall -5

be low the national average (See Table 2.3). The following tracking areas

a

- - - - — 5 —  —— ~~~~~~ — ~~~~~~~~~ — - — V~~~~~~~~~
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are those in which the Spring 1978 levels of this measure parallel those in
— the present wave: New York City, Albany/Buffalo, Alabama/Mississippi/Tennessee,

Philadelphia, Boston, Richmond/North Carolina, Kentucky, and Des Moines.

L While the high school curriculum is not directly included in the computa-

tion of the quality index, it does provide some useful information for inter-
preting the propensity measure. For example, young men enrolled in college
preparatory courses are probably less likely than the average high school

— student to be induced to pursue a military carreer, since students who have

actually attended college tend to be disinclined toward enlistment.

Table 2.4 shows that the 26 tracking areas differ widely with respect to

high school education programs. Respondents in New York City, Albany/Buffalo !

flarrisbirg, Philadelphia and Boston are more likely than their counterparts

* 

in other areas of the country to have had a college preparatory program in

high school. Northeastern tracking areas consistently have been above the

national average with respect to the proportion of youth who report having had

a college preparatory program in high school. Moreover, the pattern of these

data across tracking areas tend to parallel the quality index data. On a

national basis, the percentage of youth who reported having had a college

preparatory program in high school (44.1%) is identical to the Spring 1978

figure. However, the percentage of youth who report having had a vocational

program is down significantly from Spring 1978 (43.4% to 39.7%), and the
percentage of youth who report having had a commercial or business training
curriculum is up significantly from Spring 1978 (11.9% to 14.5%).
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2.3 Recalled Recruiter Contact

Table 2.5 shows the level of recalled recruiter contact (past 5 to 6 a

months) for the total national sample and for each of the 26 tracking areas.

Nationally, 25.4% of the sample report having had contact with a military
recruiter within the past five to six months. New York City (19.9%),

Southern California (19.7%), Richmond/North Carolina ‘18.6%) and South

Carolina/Georgia (13.8%) fall below this national average. None of the 
—

tracking areas are significantly above the national average. As discussed in

Section I , there is no significant Spring-to-Spring national change in this
measure

a

On a year—to—year basis, New York City is the only tracking area that deviates

significantly (i.e., below average) from the national level for this measure in

both the Spring 1978 and Spring 1979 waves.

a

a

a

a

a

a

a
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2.4 Type of Recent Recruiter Contact
There are many forms of recruiter contact that range from very direct ,

personal contact (e.g., at a recruiting station) to very indirect, annonymous

contact (e.g., direct mail literature). This study has tracked various types

of recruiter contact since the first wave. In previous waves , this informa-

tion was reported as part of the propensity analysis. In the present report,

this information is discussed as part of the tracking area analysis as well

— as in the analysis of propensity (Section III). The analysis of these data

at the tracking area level provides the Department of Defense and the services

— 
with additional feedback on recruiter performance at a local level. Table 2.6

shows the percent of respondents who had each of the following types of recruiter

contact and the Spring 1978 and Spring 197’I ‘national levels for each .

Statistically
Significant

Spring ‘78 Spring 179 Change

• Talked to recruiter by tele-
phone 47.6% 52.3% Yes

- Heard a recruiter talk at high
* school 47.6% 48.6% No

. Talked face—to—face to a
recruiter , but not at a recruit—
ing station 48.1% 47.7% No

• Received recruiting literature
— in mail * 45 3% ——

• Gone to a recruiting station 24.6% 26.4% No

* Questionnaire change make’; figure not comparable

On a year-to—year basis, only the level of “talked to recruiter by ta le—
— phone” changed significantly. Acz oss tracking areas , however, this item does

not deviate significantly from tht national figure. The same is true for “talked
— face—to—face to a rectuiter ” and “ gone to a recruiting station.” The other two

types of recruiter contact showed some weaknesses and strengths across tracking

areas.
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a

2.5 Other ~.ctivities Concerning Enlistment —

The study has examined in all eight waves various behaviors related

to seeking information about the military . Each respondent is asked whether or
a

not he has undertaken a series of information seeking activities during the
last iix months. The data are summarized in Table 2.7 in terms of the percent

of youth who say that they have undertaken a particular activity, a

On a Spring—to—Spring basis, there were significant increases for the —

following: “talked with one or both parents” and “physically or mentally
test d at military exaining station.” During the same time period, these sig— 

—

nifi ant decreases were observed: “talked with friends in service,” “talked

with wife/girlfriend ,” and “asked for information by mail.”

Statistically
Significant —

Spring ‘79 change

• Ti~1ked wi th f r i e n d s  in service 4 2 . O &  37.7% Yes

• Ta i ked with 01W u i  both parents 17.1. 3(.0% Yes

• Taken aptitude test in high
s.’hool given by Armed Services l4.A’~ 15.91 Nc.

- Talked with wife/girlfriend 17.2”. 15 . 2 1 .  Yes —

Talked with tea&-l..~r or guidance
c unselor 11.0’. 10.8% No

• Asked for information by mail 11.8% 10.1% Yes

• Ph-isically or mentally tested at —

mi l itary examining station 3. !~~- 4 .5% Yes

- Made toll—free call to get
iI’.forlnat.l.ofl 3.3% 2.7% No

There are some differences across tracking areas with respect to seeking

information about the military. Youth in New York City, Albany/Buffalo, Philadel-

phia , Kentucky and Wisconsin were below the national averages on at least two —

information seeking activities. On the other hand , no one tracking area revealed

any consistent strengths with respect to these information seeking activities.

a

- - - - - -  —-  - .  — — — - 
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2.6 Adequacy of Information Received from the Recr uiter

As in past waves, respondents were asked to indicate the adequacy of

the information that the recruiter contact provided. In order to quantify

this measure, respondents specified whether the information was . , -

- All the information you wanted

• Most of it

• Very little

— 
Inadequate information was defined by a response of “vezy little .”

Table 2.8 shows the percent of respondents who reported that they
recej ’-ed inadequate information from the various services. On a national

— basis , all four active duty services did reasonably well in Spring 1979. At
worst, only one-in-five respondents felt that the contacted service did not

— 
provide enough information . In the present wave, the Air Force does slightly
better than the other three services in providing information. On a Spring-to-
Spring basis there were no significant changes perceived in the adequacy of the

information provided by service recruiters. No significant variation across

tracking areas is revealed.

Statistically
Significant

Spring ‘78 Spring ‘79 Change

Air Force 16.9% 15.4% 
- 

No
— Army 21.2% 19.9% No

Marine Corps 20.5% 19.9% No
— Navy 19.1% 17.6% No

- - - ~~~~~~~~~~~~~~~~~~ ~~—
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a

2.7 Perceived Difficulty of - obtaining Either a Pull Time or Part Time Jcb
Labor market factors can be expected to have an effect on enlis~~ent.

Unemployment rates typically vary from region-to-region and for men of different
ages. However , since perceptions of the job market may have a greater impact 

a
on career choices than the actual labor situation, the survey e~amined how
difficult the respondents felt it was to get a full time job and a part time

ajob.

Table 2.9 si~~~~rizes young men’ a perceptions of the market for full time a
jobs . Nationwide, 28.9% of the entire sample felt that for a person their age getting
a full time j ob in their area was very difficult or a lmost impossible , and a

68.2% felt that it was somewhat difficult or not difficult at all. The comparable
Spring 1978 figures were 29.8% and 68.8% , respectively . Although the changes
are not statistically significant , these figures indicate the continuation of
the trend toward a more optimistic outlook among youth with respect to the job
market, a

Respondents in New York City and Washington , D.C. were particularly —

pessimistic about finding full time employment. On the other hand, youths in
Texas , New Orleans , Des Moines , Washington/Oregon, and Kansas City/Oklahoma
were especially optimistic about finding full time employment.

Table 2.10 s’~~~.rizes perceptions of finding part time employment,
Nationally , 14.6% of the sample felt that it was almost impossible or very diffi-
cult to find part time employment in their areas . At the same time, 81.9% a

felt it was somewhat difficult or not difficult at all to find part time work.
The comparable Spring 1978 figures were 15.9% and 82.3% , respectively. Although
the year—to-year change is not statistically significant, these data also reflect
a continuing trend of optimism about employment for youth. - 

a

Respondents in these tracking areas, relative to other areas, were
especially optimistic about part time employment: Minnesota/Nebraska/North Dakota/
South Dakota, Pittsburgh, Des Moines, Washington/Oregon, and Kansas City/Okla-
homa. Respondents in the following two southsrn areas, on th. other hand , were a

especially pessimistic: Alabama/Mississippi/Tennessee and Arkansas.

a

a

_________ 
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SECTION III

Analysis of Target Markets

For the convenience of the reader , the background for the ana l yses d Lscussed

in this section is reprinted below f rom previous reports .

Through the use of tne  propensity measure , we are in effec t s~gmenting
the pool of “military available” younq men into those me n who are l ikely ~o be

— 
more receptive to the military ’s recruiting efforts and those who will no : It

is important to have an u derstanding of what is related to one ma’-i ’s wi]~~ingness
to consider the military as a career • ptior ’. and another mln ’swillir4-gness ,o ex-
clude the service from his career options. Such an understanding should ‘kelp
the services to maximize the effectiveness of their recruiting.

The present section irst examin .s the relationship between p~:opensi~y and

— a number of demographic , attitudinal, and behavioral factors. The intent of this

analysis is to identify those factors that discriminate between positive md

— 
negative propensity groups and it is undertaken for propensity for military
service in general as wel L as for the individual services.

— 

The following vari thles  ar incl ’.ided in this analysis :

— Den~~ raphic Variables

Age (Qu. 3a)

Employment Sta c”.z (Qu. 3f , 3g, 31’.)

— - Race (Q’.’. 23)

Educational Status (Qu . 3b , 3c , 3d , 3e)

— 
. Quality Index (See Section I)

Importance of Job Characterist ic’~ (Qu . 15a)

Achievability of Job Characterist ics (Qu. iSa)

Information Sources Actions Take:

Persons Spoken To/Actions ~aken (Qu. 8c)

Recruiter Contact (Qu. Ba, 9a, ,‘I> , 9c, 9d, 9e, 9f, 9h)

rr s.— ——______________  _____ 
_ _v- -w r -~ —‘— ————-—w—-~ ——--— —— — —-——- _ _~~~_ .
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Mvertisu-tg Recall (Qu . 7a , 7b)

Ir~fluencers (Qu . lOa , lob , lOc , lOd , lOd , h a , llb , ilc , lid , lie, i2a, 
—

l2b , 12c , 12d , l2e , l3a , l3b , 13c , i3d , 14)

Following this analysis of the positive and negative propensity groups ,
this ss-ction examines the demographic , attitudinal and behavioral characteristics 

—

of yourg men who have graduated from high school and are not currently attending

school -

The section concludes with a discussion of factors mediat ing positive pro-

pensity and re— en iistment  in tent ions  of positive propensity youths . 

— — — -
~~

_w—- .
~ ~~~~— - --- -- —- — — - — — - --v —— —
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3.1 Probability of Serv ing

The criterion measure in this study is propensity --- the r.ited likelihood of

entering any of the four active duty services. As discussed in Section I, pro-

pensity is measured on a four-point scale of likelihood. Scrutiny of he distri—

buti~ n of responses within the measure provides some insight into the ~;trength

of respondents ’ eniistment intentions. Table 3.1 presents the prOpens - - ty measure

broken down into each of its resporse alternatives.

Several conclusions can be drawn from the data in Table 3. 1: -

1. Enlistment intentions cre at best tentatiVe. ApproximateI~
nine—out—of—ten positive propensity youths characterized

— 
themselves as probable entrants rather than definite entra~ ts.

This is true across all four services. The proportion who con-

-- sider themselves to be definite entrants does not differ a- ~ross

services nor has it significantly changed across time .

2. Negative enlistment intentions , on the ether hand , are

less tentative . The majori ty of negative enlistment intentions
are respondents who said that they will “definitely not” e r h i s t .

Across the services , this ranges from 44% (Air Force) to 51 7%

(Marine Corps) - These proportions are comparable to Sprini :

1978 figures.

3. As in previous waves , therefijre, approximately one—half -

— of the respondents 1abe~ ed themselves as either “probably
likely” or “probably not. likely ” to join thc m1lita~r-j . The
fact that these yourr~ mt-n i ’. . ’- neithe r strongly for or
against serving in the ru i l it ary  may make them unusally
sensitive to in f luent ia)  conurunicat ions (both pro and

— con mil i tary  service.) -

-- ——— — - —- _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _
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—

TABLE 3.1 
—

DISTRIBUTION OF RESPONSES FOR MEASURE OF PROPENSITY

Air Marine 
—

Force Navy Army Corps
Response

Definitely 1.7 1.6 1.3 1.0

Probably 12.4 12.0 9.9 8.6

Probably not 39.4 38.0 38.0 36.6

Definitely not 44.0 46.0 48.7 51.7

Don ’ t know/Not sure 2.5 2 .5  2.1 2.0

Base ( 5 2 0 s)  ( 5203) (5203) (5203)

Source : Question S

=

‘a 

~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~ - - - 
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3.2 Demogr~phic Variables
Across the eight waves of this study, there have been noticeable demographic

differences between positive and neg.ttive propensity youths. Table 3.2 profiles

the positive and negative propensity groups in terms of 13 demographic vtriables.

The two groups differ significantly on all but one variable. The demographic

differences between the two groups have been consistent from wave to wave .

The differences between the two propensity groups can be characterized

as follows :

- 1. Positive propensity youths are younger.

2. Considerably more positive propensity youths are unemployed

and looking for work.

3. Blacks and other non—White youths make up a substant iul ly

greater proportion of the positive propensity group than they

do of the negative propensity group.

~~~- In this series of studies, fa ther ’s education has been used
as an index of socio—eccnomic status . Using this index , it
appears that positive propensity youths come from lower
socj o-econon’.ic backgrounds. Father ’s education is explained
below. *

* Education of father was measured on an ~ight point scale:

1. Did not complete high school

2. Finished high school or cqui~ ’. t lnn 1

3. Adult education proqram

4. BusinesS or trade school

5. Some college

6. Fi:iishe(i c- s,l leqe ( four  y(.ar~ )
- 

7. Attended graduate or professional school

8. Obtained a graduate or professional degree

- ____ - - —- —- 
~~

-
- — ~~—-w -L ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ -~~~~
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TABLE 3. 2

PINALYSIS OF PROPENSITY TO SERVE IN THE MILITARY

DEMOGRAPHIC PROFILE~ —

Positive Negative —

Variable Propensity Propensity

Average age* 17.75 18.55 
—

Not employed/looking for work 29.9 19.4

Blacks 16.9 6.5

Other non-white 5.9 3.8 —

Students 64.9 56.0

10th grade 20.0 8.7

11th grade 23.4 15.1

1-2 years of college 5.8 14.7

High school graduate , not in school 21.9 35.2 —

Education of father* 2.85 3.44

Quality index* 5.90 6.59 —

A’s and B ’ s in high school 22.9 33.1

Plan to marry within year 7 5 1 7.81

Base ( 1404) (3728)

* Mean scale values shown .

+ The two propensity groups differ significantly on all variables except where noted .

1 Not statistically significant .

— ~~~— - 
__________— 

— — —---~, — w 
~~~~~~~~~ 

— - —— --
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s. There are significantly more high school students among the

positive propensity group than there are among the negati-Je

propensity group. On the other hand , college students and

high school graduates who are not currently in school are

more likely to be in the nuq~ 1ive propensity group.

- 6. The academic backgrounds of positive propensity youths
- 

appears to be weaker than their negative propensity counter-

parts, as indicated by the quality index and reported high

school grades.

— 7. The only demographic variable on which the two propensity

groups do not differ is marital intentions. This variable vas

— added to the Spring 1979 wave for the purpose of exploring the

effects of marital plans on enlistment intentions.

Table 3.3 profiles the demographir~s of the positive propensity groupu for

each of the four active duty services and the Reserve Components . Prof iles for
— 

the negative propensity groups have been omitted since they resemble the overall

negative propensity group shown in Table 3.2.

Statistical tests have been conducted which compare the positive and :~egative

— propensity groups for each service on each variable. Based on this analysis, the

following conclusions can be drawn from the data.

1. The positive propensity group for each of the services

differs significantly from its corresponding negative

propensity group on most of the demographic variables.

Three variables tend not to discriminate the two groups.

— These are the proportion of other non-whites , the pro-

portion of students, and tb” proportion who plan to marry

within the year.

2. The differences between :he two propensity groups

within each service are •~ssentia11y the same as those

observed between the ove ra l l  positive and negative pro-
— 

pensity groups described in Table 3.2

- ~~~ — - ~~ —‘ ~~—- - - — 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 1, ~~~~~~~~~~~~~~~~~~~~~~~~ 
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TABLE 3.3 —

DEMOGRAPHIC PROFILES OF
POSITIVE PROPENSITY GROUPS~ —

INDIVIDUAL SERVICES

Air National
Force Army Marines Navy Guard Reserves

_i. .i.
Average Age* 17.70 17 .84 17.80 17.82 17.99 17 .97 —

Not em ployed !
looking for work 30.6 31.5 32.1 30.2 28.1 28.0 

—

Blacks 18.1 21.5 21.5 15.6 16.4 l6.j

Other non—white 6.6 7•~ 7.0 5~71 5 3 1 5 5 1

Students 67.7 6 1 9 1 63.6 ~~2~~2.1 6 0 11

10th (Jrade 21.0 19.5 22.7 19.3 15.3 15.6 
—

11th prade 24.4 21.4 20.0
1 23.0 20.8 20.5

1—2 y -ars of college 5.4 4.7 4.5 5.7 6.1 6.4

High school graduate 22.3 21.9 22.6 23.5 24.5 25.1 —

Educa t ion of father* 3.02 2.51 2.44 2.89 2.84 2.95

Quality Index* 6.05 5.60 5.72 5.92 5.89 5.99

A’ s ard B’s in
high school 25.0 19.4 19.9 23.1 21.1 21.5 —

Plan to marry 1 1 1 1 1 1
within year 8.6 8.6 8.0

Base (729) (580) (498) (702) (773) (803) 
—

* ~‘tuaI sca] e values shown .

+ The - ositive propencity group for ear-h :;ervice d i f f e r s  significantly from its
corresponding negative propensity yroup on v i r tu a l ly  all variables , except where
noted.

1 Difference not stati~tica1ly significant from corresponding negative propensitygroup.

- ~~~— - - _ _ _ _-- 
~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
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3. The positive propensity groups for each of the services
tend to have similar demographic characteristics. Hence ,
it continues to appear that the services are drawing upon

a fairly conunon pool of available manpower~

. . - ~~ — — — --—— —— -  -
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3.3 Importance of Job Characteristics

In previous waves of the study, respondents were asked to indicate how

important they considered certain job attributes to be if they were considering —

j oinin-~ the service. Beginning with the present wave , this section of the inter-

view w-~s modified . As discussed in the Introduction to this report, the list of —

job attributes was combined with a list of life goals used in previous waves.

Certain attributes and life goals were dropped and several new job characteristics

were created. All in all, respondents considered 12 attributes. Moreover, the

focus of the question was changed. Rather than ask respondents how important

the attribute would he if they were considering joining the service, respondents —

were asked the importance question in terms of choosing a job. This change in

the questionnaire was prompted by the desire to make the question more completely —

reflect the decision faced by the respondent.

Table 3.4 compares the two propensity groups on these 12 job characteristic

iinportances. The two groups dif fer on stated importances of only four of these job

characteristics. Positive propensity respondents attach greater importance to 
—

“t eat’ ie~; valuable t radc./’;k il. l , i r(~m (’nt i ru-omc , “ .nid ~‘r ecoq n i t  ion and ~-tatus”

than (to negative propensity youths. The ixnportaY)ce attached to “teaches valuable

trade 1skill” and “recognition and status” is consistent with messages used in service
recruiting communications. As such, the finding suggests that these communications —

are addressing relevant issues. On the other hand, the negative propensity group

attac -mes more importance Lu “employer treats you well” than does the positive group.

The s -rvices ’ image wi th  te~pect to t his ~haru~:teristic has tiot been favorable.
Pecrutting messages addressing this chara;teristic night be effective.

The attitudinal similarity between the two groups , not seen in previous

waves, reflects the change in the question rather than a real attitudinal shift.

When put in the context of “any job” ratla- r that’ a “military job,” both positive

and ne ;ative prop ’nsity ind3vidua lt; tend to value the same job characteristics. —

On a r ank  order basis , both groupm~ attarh the most impor tance to such job

charact:eristics as “enjoy your job” and “good income ,” ar d the least importance —.

to “challenging work,” ‘make your own decisions on the job,” and “ recogn ition

and status .” —

— — - — —~~~ — — — - -——- __ ____ • 4 - - ~~- — — - -



— 
Page R i

— TABLE 3.4

ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY

— MEAN RATINGS OF IMPORTANCE OF JOB CNARACTERISTICS*

Positive Negative
Job Characteristics Propensity Propensity Difference

— 
Enjoy your job 3.40 3.43 -.03

Good income 3.34 3.30 +.04

— Job security/steady job 3.29 3.28 +.01

Teaches valuable t’-ade/skill 3.29 3.22

Developing your potential 3.25 3.29 -.04

— 

opportunity for good family life 3.23 3.23 -

Retirement income 3.20 3.13

— Employer treats you well 3.14 3.22 _ .O8**

Gives you the job you want 3.10 3.11 - .01

Challenging work 3.01 2.98 +.03

Make your own decisione on the job 3.00 3.00 -

Recognition and status 2.79 2.71

Base ( 1404) (3728)

Source: Question 15a

* Scale Value :

— 4 Extremely important
3 = very important
2 = Fairly important

— 
1 = Not important at all

Therefore, larger values indicate greater perceived importance . The two propensity
groups differ significantly except where indicated .

** statistically significant .

- ~~~~ —.—- —-——.--- ~~~~.-~~~ —~~~~
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3.4 Achievability of Job Characteristics
An issue that has been pursued throughout this series of studies has been 

—

where certain job attributes and l i fe goals can be realized more readily : military

or civilian life. As explained in Section 3.3 and in the report Introduction ,

the lists of job attributes and life goals were combined into a list of 12 job

characteristics. After being asked how important they considered each job

characteristic to be, respondents were asked to rate the 12 characteristics in

terms of whether they could be more readily achieved in military or civilian

life . A five-point scale was used. An average rating less than 3.00 indicates —

that the job characteristic is perceived to he more achievable in the military;

a rating above 3.00 indicates that the characteristic is perceived to be more

achievable in a civilian job.

Table 3.5 summarizes the job characteristic perception data. For every 
—

job characteristic the positive propensity group considered the military as

better enabling achievement than did the negative propensity group. This is

especially true with respect to the following job characteristics: “gives you the

job you want,” “enjoy your job , ” and “developing your potential.” —

The absolute levels of the perception data indicate the degree to which

respondents perceive the job characteristic to be achievable in either the

military or in a civilian job. Hence, positive propensity youths did not view

the military as a means tn six of the twelve job characteristics : “make your own 
—

decisions on the job,” “employer treats you well ,” “opportunity for good family
life , ” “good income , ” “enjoy your job,” ~~id “gives you the job you want. ”

Negative propensity youths consider—~d all but three job characteristics to

be more attainable in a civilian job. T:te three exceptions were “teaches valuable

trade/skill , ” “job security/steady job , ” and “retirement inccine. ” Al]. three were 
—

viewed as more attainable in th’ militar’,. The perceptions associated with these

three bob di,i i~icte: i t i e~; , th ri’ f e i  , ~;u ge~ t ponsihi e r~ crui t inq opport tin i tics

imuri(~ the n -y,-
~ 
t ive ~~i upeiisi t y grelq’ . 

—

An analysis of the perception data by positive and negative propensity —

grout-s within each service reveals diffe~ences similar to those for overall

propensity .

~~~— -  - — - — - - - -  — ——-.----- - - __________________ _____
— w—.w~~~~
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— 
TABLE 3.5

— 
ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY

— 
ACHIEVABIL.ITY OF JOB CHARACTERISTICS

AVERAGE RATINGS*

L
Positive Negative

Job Cha racteristics Propensity Propensity Differ ence +

— Teaches valuable trade/skill 2.42 2.79 - .37

Job security/steady j ob 2.52 2.76 -.24

Challenging work 2.55 3.08 — .53

— 
Retirement income 2.59 2.85 -.26

Developing your potential 2.63 3.20 -.57

— Recognition and status 2.70 3.07 -.37

Gives you the job you want 3.00 3.59 - .59

Enjoy your job 3.24 3.83 - .59

— 
Good income 3.34 3.86 -.52

Opportunity for good family life 3.39 3.89 -.50

— Employer treats you well 3.49 3.86 -.37

Make your own decisi ons on the job 3.66 4.04 - .38

Base (1404) (3728)

Source : Question l5b

* Scale Value :
5 — Much more likely in civilian

— 4 Somewhat more likely in civilian
3 = Either civilian or military
2 — Somewhat more likely in military

— 
1 = Much more likely in military

- Therefore , a smaller value indicates relatively greater military likelihood.

+ The two propensity groups differ significantly on all job characteristics.

,- .- 
~~~~~~ — -  - - 
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In previous reports of this study , the relative importance and perceived

attainability of each job attribute were considered together in the foxiit of a

two—by-two matrix. The purpose of this analysis was to identify those attributes
which respondents considered to be both important and attainable in the military;
that is, attributes with enlistment motivation potential. The analysis involved

rank ordering each attribute on two different dimensions: job attribute impor-
tance and whether job attribute true of any service.

Despite the change in the job attribute questions , this analysis still can

be undertaken. The present analysis involves dividing the 12 job characteris- 
—

tics into two groups . those perceived to be more achievable in the military and

those perceived to be more achievable in civilian life. Next, within each group ,

the job characteristics are rank ordered in terms of their relative importance.

The top six are those considered to be relatively important and the balance are

those considered to be less important. The result is a two—by—two matrix. The —

present analysis is an improvement over what was done in previous reports.

The job characteristic achievability dimension is a more focused measure of —

whether an individual perceives an attribute to be achievable in the military.

This analysis is shown below, fi rst for positive propensity respondents and

secondly for negative propensity individuals. 
—

Positive Propensity Respondents

More Achievable More Achievable —

in Military* in Civilian Job**

Job security Enjoy your job
Relatively

Teaches valuable trade/skill Good income
Important

Developing your potential Opportunity for good family
life

Retirement income Employer treats you well
Relati\k 1.y less

Challenging work Gives you the job you want
Important —

Recognition and status Make your own decisions on
the job

* Based on scor ’s of less than 3.0 on the job characteristic achievability
scale (See Table 3.5)

**Based on scores of 3.0 or higher on the job characteristic achievability
scale (See Table 3.5)

a 
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As shown, these valued ~ob characteristics were perceived as being more

achievable In the military than in a civilian job: “job security,” “teaches

valuable trade/skill,” “developing your potential. ” Military recruiting cossnuni-
cations have addressed these issues. However , the following valued job character-
istics were perce5 ,ed as being more achievable in a civilian job: “enjoy your

job,” “good income,” and “opportunity for good family life.” These areas
represent recruiting opportunities.

The same job characteristics analysis is shown below for negative propensity

respondents .

Negative Propensity Respondents

More Achievable More Achievable
in Military* in Civilian**

Job security Enjoy your job

Teaches valuable trade! Good income
Relatively skill

Opportunity for good family
Important life

Developing your potential

Employer treats you well

Retirement income Gi ves you the job you want

Make your own decisions on
the job

Relatively less
Challenging work

I~~ortant Recognition and status

— * Based on scores of less than 3.0 on job characteristic achievability
scale (See Table 3.5)

**9~~.d on scores of 3.0 or higher on job characteristic achievability
- scale (See Table 3.5)

1~ 
- , 
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a

Negative propensity youths also perceived certain valued job characteristics
to be more achievable in the military. These were “job security” and •teaches

valuable trade/skill ” Like positive propensity youths, the negative propensity
group viewed the following valued job characteristics as being more achievable a

in a civilian job ; “enjoy your job ,” “good income” and “opportunity for good family
lif e. ” In addition , negative propensity youths considered two other valued
characteristics as being more achievable in civilian life. These were “developing
your potential” and “employer treats you weil~’ All five of these valued job
characteristics, perceived as more attainable in a civilian job , represent adver-
tising and recruiting opportunities.

a

a

a

a

a

a 
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3.5 Information Sources, Actions Taken, Advertising Recall, Recruiter Contact
.— Influencers

Throughout this series of studies positive and negative propensity men have

— differed not only in terms of demographics and attitudes but also in terms of

c~’rtain enlistment—related activities, advertising recall , contact with recruiters
and perceptions of key influencers. Analyzing the two propensity groups in terms
of these variables provides insight into the dynamics of propensity. Secondly ,
it provides guidance for recruiting strategy , since factors like recruiter

— contact can be controlled by the military.

—
~ Table 3.6 compares the positive and negative propensity groups in terms of

the people with whom enlistment was discussed , enlistment-related information-
seeking actions initiated and recall of service advertising . As the table indicates ,

positive propensity men were more likely than negative propensity men to have
talked about enlistment with their parents , f riends who have served in the mili-

tary, wives and girlfriends and teachers and counselors. Positive propensity
men also were more likely than others to have taken the Armed Services aptitude
test in high school, asked for information by mail , been physically and mentally

tested by the military and made toll—free telephone calls to the services.

With respect to service advertising recall , a significantly larger propor-

__ don of positive propensity respondents than negative propensity men re~a1led

advertising for the Air Force . The two groups do not differ , however , with

respect to recall of advertising for the other services or the joint service

advertising campaign.

——— .--- _____—,---- - ---- -—-.#---- _
~~

•__ •_________ _
~
__
~
__‘•~

•_________v—y 
.~
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TABLE 3.6

ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY

INFORMATION SOU~~~ S, ACTION TAICEN, ADVERTISING RECALL

Positive Negative Statistically
Propensity Propensity Significant

Information Sources (Qu . 8c)** 
-

Talked with one or both parents 58.4 27.5 yes

Talked with friends already in the
service or who have been in the
service - 53.2 31.7 yes

Talked with wife or girlfriend 24.8 11.6 yes

Talked with teacher or guidance
counselor 20.4 7.3 yes

a

Actions Taken (Qu . 8c)** a

Taken aptitude test in high school
given by Armed Services 19.1 - 14.6 yes

Asked for information by mail 18.2 6.9 yes

Physically or mentally tested at
a military examining station 7.2 3.4 yes

Made toU-free call to get
information 5.]. 1.8 yes

Advertising Recall: % Recall
Seeing/Hearing (Qua . 7a , 7d)* a

Air Force 64.9 60.9 yes 
-

Army 74.0  74.1 no ‘

Marine Corps 64.5 66.7 no

Navy 72.8 70.8 no a

Joint Service campaign 65.7 66.7 no

Any active duty service (Net) 84.0 82.0 no

* Base equals respondents asked question for specific service .

** Base equals all respondents.
a

_ _ _
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Table 3.7 compares the two propensity groups in terms of reported

—. recruiter contact. As the table shows, significantly more positive pro-
pensity respondents have at some time had contact with a service recruiter.

—. 
Likewise, more positive propensity men reported having had recruiter con-
tact within the past half year. Among positive propensity respondents

reporting hay ing had recruiter contact , more than 40% indicated that the
contact was self—initiated. Corresponding figures for the negative pro-
pensity groups are significantly lower. While the two propensity groups

— do not differ with respect to the perceived adequacy of the information
provided by recruiters, there are significant differences with respect to

,-. feeling more favorable about enlisting after talking to a recruiter. That
is, positive propensity men are nearly twice as likely as negative pro—

— 
pensity men to have felt more favorable about enlisting.

The data summarized in Tables 3.6 and 3.7 are fairly consistent with
data from the previous waves • The levels of the figures and the magnitude

of differences between the two propensity groups are similar to past data.

In general , positive propensity men are more likely than their negative
propensity counterparts to have discussed military cervice , t.o have engaged

in various enlistment-related activities, to have been in contact with a

service recruiter and to have initiated that contact, and to have felt that

recruiterinformation may have favorably altered their attitudes about enlisting .

Parents and f riends may play an important influential role
in an individual ’s job decision-making, especially the decision whether

to j oin the service . This influence may operate indirectly in terms of
shared attitudes and actual enlistment behavior , in the case of peers; or

directly in terms of conversations about enlistment. Respondents In the
Spring wave were asked a series of questions regarding their conversations with

parents and friends about enlistment and their perceptions of the attitudes of

— 
these influencers. While an analysis of these data in terms of propensity does
not indicate causality , it does provide insight into the dynamics of the measure.

Table 3.8 examines the relationship between propensity and con-

versations about enlistment with parents and friends . As the table in—

— ~~~ —----- - - -_- -----~~- —-— — — -- ____

~~— 
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TABLE 3.7

ANALYSIS OP P~DPENSITY TO SERVE IN THE MILITARY

RECRUITER CONTACT

a

Positive Negative Statistically
Propensity Propensity Significant

a

Recruiter Contact: Ever (Qu . 9a) 52.9 47.6 yes

Recruiter Contact: Past 5-6 Months
(Qu . 8a) 33.5 22.4 yes

Recruiter Contact Initiated by —

Respondent (Qu. 9d)*

Air Force 49.5 32.7 yes a

Army 41.5 - 22.8 yes

Marine Corps 40.6 25.4 yes —

Navy 43.2 31.4 yes

Recruiter Information Considered
Adequate (Qu. 9e)*

Air Force 84.8 84.6 no
Army 80.5 79.6 no

Marine Corps 77.9 81.0 no

Navy 82.4 81.9 no —

Felt More Favorable about
Joining After Talking to a

(Service) Recruiter (Qu. 9f) *

Air Force 32.4 21.6 yes 
-

Army 34.8 16.6 yes

Marine Corps 34.5 20.7 yes
a

Navy 42.5 21.7 yes

* Base equals respondents having contact with specific service.

a

- ~~~—-  — 
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TABLE 3.8

ANALYSIS OF PROPENSITY TO SERVE IN THE MILITAP-Y
CONVERSATIONS ABOUT ENLISTMENT WITH INFLUENCERS

Positive Negative Statistically
.
— 

Propensity Propensity Significant
%

.
— Spoke with Father* ~~~ ]. ]~g 5  no

Once 15.]. 28.9 yes
— Several times 47.4 46.4 no

Quite a few times 36.1 22.7 yes

— 
Spoke with Mother* ~~~ ~~~ yes

Once 20.2 31.8 yes
Several times 44.6 46.2 no

~~. 

Quite a few times 34.2 20.4 yes

~poke with Friends* 
~L.2. ~~~ yes

Once 12.7 17.6 yes
Several times 52.4 58.9 yes

-.. Quite a few times 32.5 20.9 yes

~ Base equals respondents who spoke with parents or friends .

Soucce : Questions 13a , l3b , and l3d

11 

~~~~~~~~~~~~~~~~~ 1T1TiII 



r- — . - - — - -  -.

Page 92

indicate~ positive propensity men are more likely than others to have talked
0 their mothers and fr iends about enlistment. The two propensity groups,

however, do not differ with respect to whether they spoke with their fathers.

Among respondents who spoke with either their parents or friends, positive pro-

pensity men tended t? have more frequent conversations than others, and more

negative propensity men to have had only one discussion. 
a

Table 3.9 examines the relationship between propensity and the per-

ceived attitudes of parents and friends. In previous waves, more positive

propensity men than others perceived their parents and other influencers as
favoring their enlisting. Whether these perceptions reflect reality or —

are simply instances of respondents projecting their attitudes to others

cannot be determined. This phenomenon is seen again in the present wave.

More than twice as many positive propensity men a~- negative pro—

pensity men perceived their fathers and mothers to be in favor of their

enlisting. With respect to friends, the ratio is four-to—one. More fathers

than mothers and more parents than friends in both propensity groups were a

perceived to be in support of military service. In virtually all cases in
both propensity groups, the largest response category is “neutral. ’ That a

is, the majority of respondents consider their parents and friends to be

neither in favor nor against their serving in the military.

Respondents were asked why they thought their parents would be in

favor or against their enlisting. The rank order of the frequency of
responses to the question is virtually the same for both propen5ity groups.

Respondents in both propensity groups mentioned “job training” most often a

as a reason why their parents would be in favor of their joining one of the

military services. “Danger,’ “education,” and “separation~’ were mentioned a

most often as reasons why parents would be against their sons enlisting.

Few individuals in either propensity group mentioned “living con-

ditions,” “drug problems,” “racial problems,” “not getting a desired job

in the service , ” or “lack of freedom” as reasons why their parents would

oppoPe their enlisting.
a

Respondents also were asked why they thought their friends would

a
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TABLE 3.9

ANALYSIS OF PW)PENSITY TO SERVE IN THE MILITARY
PERCEIVED ATTITUDES OF INFLUENCERS

— TOWARD JOINING THE MILITARY

Positive Negative Statistically
Propensity Propensity Si~gnificant

• Mother .!..
In favor 29 .3 10.7 yes

Against 26.1 39.6 yes

Neutral 40.6 44.3 yes

Favorable Coements*

Job ~raining/ 1earning a career 35.9 34.6 no
Growing up/maturity 23.5 23.3 no
Exciting job/career 12.4 9.9 no
Benefits are good 9.5 11.9 no
Patrioti sm 7.8 10.0 no

Unfavorable Comsents**

Danger/fear of injury or death 39.1 29.8 yes

Separation/being apart 33.1 25.2 yes
Civilian education 8.9 18.5 yes

Negative military experience
by father 5.2 6.1 no
Loss of career status
military vs. civilian 3.1. 6.1 yes
Living conditions 1.2 1.8 no
Lack of personal freedom .7 1.8 no
Didn ’t get job desired .7 1.8 no
Racial problems .5 .2 no

Drug problems .2 .4 no

Base (1404 ) (3728)

* Base : Mother in favor of rsspondsnt joining military.

** Base : Mother against respondent joining military.

• Source : Questions h a  lie , 11.

_ _ _ _ _ _ _  ~~-. .. ______________,.-— — .,
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TABLE 3 . 9

ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY 
—

PERCEIVED ATTITUDES OF INFLUENCERS
TOWARD JOINING THE MILITARY

Positive Negative Statis tically
L. Prop ensity Propensity Significant

Father .1.

In favor 44.4 20.9 yes

Against 9.7 20.3 yes

Neutral 37.5  49.6 yes

Favorable Coement$*

Job training /learning a caree r 28.3 27 .2  no
Growing up/maturity 21.1 18.6 no
patriotism 16.4 16.6

Exciting job/caree r 11. 4 7 .3  yes
Benefits are good 9.6 11. 6 no 

—

Unfavorable Cosm~ents**

Danger/fear of injury or death 16.5 10.2 no

Civilian education 14.6 26.5 yes
Separation /being apart 13.0 11.4 no

Loss of career statu s
military vs. civilian 12.0 1.0.5 no
Negative military experience
by father 9.8 14.0 no —

Lack of p.rsonal freedom 1.8 2 .0  no
Didn ’t get job desired 1.3 1.8 no

Drug problems .6 .4 no

Living conditions — 1.9 yes

Base (1404) (3728 )

~ Base : Father in favor of respondent j otning military .

** Bc*se : Fathe r against respondent joining military .

Source: Qu.stions lOa, lOc, l0e

1~~~~~ ~~~~~~~~~~~ 
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TABLE 3.9

ANA.L.YSIS OF PROPENSITY TO SERVE IN THE MILITARY
PERCEIVED ATTITUDES OF INPLUENCERS

TOWARD JOINING THE MILITARY

Positive Negative Statistically
Propensity Propens~~y Significant

Friends _i.
In favor 20.7 5.4 yes

Against 19.3 33.8 yes

Neutral 54.4 53.0 no

Favorable Cc ents*

Job training/learning a career 21.7 26.7 no

— Exciting job/career 13.3 16.3 no

Growing up/maturity 10.3 9.4 no
Benefits are good 9.6 13.8 no
Patriotism 7.3 1.1.4 no

Unfavorable Cosments**

5eparation/being apart 30.5 23.0 yes

Negative military experience
by f riends 12.8 11.9 no
Dinger/fear of injury or death 8.6 9.6 no
Lack of personal freedom 8.3 9.4 no

Loss of career status -

military vs. civilian 8.1 11.9 no

Civilian education 5.4 9.6 yes
— Living conditions .5 1.4 yes

Racial problems .4 .1 no

Didn ’t get job desired .3 2.4 yes

Drug problems - .5 no

— 

Base (1404) (3728)

* Base : Friend s in favor of respondent joini ng military.

** Base: Fr iends against respondent joining military.

Sourcs & Questions 12a , 12c , 12e

- •

~~~~~~~~~~~~~~~~~~~~~~~~~~~ i~ 1~~
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be in favor of their serving in the military. “Job training/learning a —

career” was the reason given most often by both propensity groups. On the
other hand , “separation ” was the reason mentioned most often by both pro—
pen sity groups as a reason why their friends would oppose their serving in
the military. With respect to other perceived attitudes attributed to 

—

friends, the data are similar to the data for parents discussed above .

Finally, respondents were asked to indicate how many of their friends
are currently serving , have already served , or are planning to enlist. The
findings are shown in Table 3.10. Relative to the negative propensity
group, more of the positive propensity youths ’ friends have had or are about
to have military experience .

a

a

a

a

a
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TABLE 3.10

ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY

FRIENDS IN SERVICE

Positive Negative Statistically
Propensity Propensity Significant

Number of
• Friends In Service

Majority 6.6 2.9 yes

Sev.ral 43.3 31.5 yes

Only a few 33.2 39.4 yes

None 16.9 26.1 yes

Base (1404) (3728)

— 
Source : Question 14

~ 
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3.6 Relationship Between Propensity and Recruiter Contact

Recruiter contact is the most direct means of influencing the miii—

tary available market that the services have available to them. Through

recruiter contact, individuals become more informed about military service,

which in turn may affect (positively or negatively) their attitudes toward

joining the military. At the same time, individuals’ attitudes may deter—

mine whether or not they have recruiter contact. Presumably the causal a

direction of this attitude—behavior relationship operates in both directions.

In each wave positive propensity individuals have reported significantly —

higher levels of recruiter contact than their negative propensity counter-

parts. The Spring 1979 data are no exception. Table 3.11 relates propen-

sity for each service to reported contact with a recruiter from that service.

The proportion of youths with positive propensity for a particular service

and who also reported that they had contact with a recruiter from that

service ranges from 19% to 35%. Among negative propensity respondents the

range is 11~ to 22%. in all cases the negative propensity figures are

significantly lower than those for the positive propensity group.

a

— ~— —-. ~~~~~~~ - 
~~~~~~~~~~~~~~~~~ - —
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— TABLE 3.11

EVER HAD CONTACT WITH RECRUITER FROM SPECIFIC SERVICE

— RELATED TO PROPENSITY FOR THE SAME SERVICE*

Propensity for Individual Service

Contact With Positive Negative Difference

Recruit Froc

Air Force 19.2 11.6 + 7.6

Arty 35.1 21.9 +13.2

Marine ~or~s 22.6 11.9 +10.7

23.~ 13.8 + 9 .2

— Source : ~uestion ~~

3ase~ are the a;;rcria:e ~csitive and ne;ati?e propensity ;rcups fcr eachser: ice.

_ _ _ _  
a
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3.7 Enlistment Decision Process

It was reported in .the beginning of this section that the services
appear to be drawing ~~on a fairly cosmon pool. of available manpower. —

Positive propensity individuals for each service tend to be demographically
and attitudinaily i~ia.~lar to one another. In many cases, in fact, they —

are the same individuals. Table 3.12 shows the extent to which individuals
express positive propensity for more than one service. From Table 3.12

it is clear that a subst antial n~~~er of men who have a positive prc~ensity
for each of th. active duty services also expressed positive propensity 

—
towards one or more other active duty services. This was especially true
for individuals with positive propensity toward the Marine Corps. Overall,
56% (not shown in table) of the positive propensity group expressed enlistment
intentions towards more than one active duty service.

The Spring 1979 data support the hypothesis raised in previous waves
that the enlistment decision process is two—step. First the individual decides
upon the military (i.e., the product) and then chooses among the different
services (i.e., the brand). If this is the case, it supports the notion of

a
joint efforts on the part of the services.

a

a

a
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— 

TABLE 3.12

THE EXTENT TO WHiCH PROSPECTS SHOW P OSI TIW PROPENSI TY

FOR MORE THAN ONE SERVICE

Air Mar&ne
Force Navy

Also Show Positive Propensity —

for These Services:

Air Force 42.6 48.6 48.5

Army 33~~ (~T~) 52.5 39.3

— Marine Corps 33.2 45.1 38.1

— Navy 46.7 47.5 53.7

Average Number of
Active Duty Services 2.14 2.35 2.55 2.26

Base (7~ 9) (580) (498) (702)

Source : Qu.ation 5

~~~ T~~~- -~~~~~ ’~ i- - 
-
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3.8 Su ary Cc~~~nt~ on Target Market for Active Services 
—

Free this analysi. of positive and negative propensity groups, the
likely candidates for the active duty military services , in contrast to others ,
can be characterized as follows: —

Demographics a

Younger

• More likely to be une~~loyed

More likely to be non-White 
—

• Less educated

Having a less educated father —

Having lower values on the Quality Index

Attitudes

Bs].ieving that the military is relatively more
likely to enable achievement of certain job char- a

acterietics

• Feeling more favorable about enlisting after
talking to a service recruiter

Environmental/Behavioral Variables a

Having talked about enlistment with parents,
friends, spouses , teachers/counselors

• Having sought information on a military career
by mail or by phone

Having taken an aptitude or career guidance test
given by the Armed Services in high school

Having had contact with a recruiter

Feeling that his parents and friends are more
favorable to his entering the military a

• Having more friends with military experience

This profile of the likely candidate for military service has been

consistent across the eight waves of this study.

a

~~~~~- ~~~~~~~~~~~
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3. 9 High !0h001 Qraduates Not in School

Individuals who have graduated high school and who are not currently
attending school are an attractive market to the services . As discussed

in previous reportb , their attractiveness is at least two-fold. First,

they tend to be more able mentally and more mature than high school drop-
L outs. Secondly, they ar€ likely to be responsive to the job-oriented

.
~~~~ training that the services offer; vocational training that they otherwise

may not ~e abl. to acquire,

In the Spring 1979 wave , 31.5% of the sample are individuals who
have graduated high school ax~d are k~ot currently in school. This is identical
to the Spring 1978 figure (3 1.7%) Tables 3.13 and 3.14 examine this group
in terms of their demographics , attitudes , and behavior vis—a-via the total
sas~ le. The overall profile of this group has been fairly consistent across
each wave of this study . In general , this group appears to be less inclined

— than others to be interested in military service. This group can be char-
acterized as follows: 

-

1. Demographically, the group of high school graduates

who are not in school are below the U.S. averages
for l6-to—~ 1 year-old males with respect to these
characteristics: not einpl.yed and looking for
work, father’s education, and reported high school
grades. On the other hand , they are above average
with respect to intending to marry within the next
year. With respect to race and mental abilities

— 
they do not differ from other individuals.

2. The propensity figures for this target group are
— 

three to four percentage points lower than the
U.S. averages. These differences are statistically

significant.

— 
3. This target group is below average with respect

to talking aboutenlistment with their parents and

— 
with teachers/counselors and asking for recruiting

1•~~~ ~~— _______
- -~~ —— 
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TABLE 3.13

DEMOGRAPHIC PROFILL~ OF HIGH SCHOOL GRADUATES NOT IN SCHOOL

a

• High School Total Statistically
Graduates Sample Significant+

Variable

Not employed/looking for work 9.9 22.4 yes-lower

Blacks 8.9 9.5 no

Other non-white 3.6 4 .5 no

Quality index * 6.41 6.40 no
a

Education of father* 2.98 3.28 yes-lower

A’s and B ’s in high school 25.7 30.2 yes-lower a

Plan to marry within year 14.7 7.8 yes-higher

a

Base (1640) (5203)

a

a

a

a

* Mean scale values shown.
a

+ Statistical significance based on total U.S. estimate falling beyond the range a

of two standard errors of the individual variable estimate. Where statistical
significance is indicated , the variai.le estimate is either higher or lower than
%he U.S. estimate.

~~~~~
- 
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TABLE 3. 14
ATTITUDINMd. ‘~IEKAVIORAL PROFILE OF

HIGH SCHOOL GRADUATES NOT IN SCHOOL

PROPENSITY TO SERVE IN THE MILITARY , INFORMATION SOURCES , ACTION TAKEN

High School Total Statistically
Graduates Sample Significant+

Positive Propensity (Qu. 5)

.
~~~ Air Force 10.0 14.1 yes-lower

Army 7.8 11.2 yes—lower
— Marine Corps 6.9 9.6 yes-lower

Navy 10.1 13.5 yes—lower

Information Sources (Qu. Bc)

Talked with friends already in the
service or who havà been in the

— service 39.0 37.7 no

Talked with one or both parents 29.2 36.0 yes-lower
Talked with girlfriend or wife 18.4 15.2 yes—higher
Talked with teacher or guidance
counselor - 7.8 10.8 yes-lower

Actions Taken (Qu. 8c)

Taken aptitude test in high school
given by the Armed Services 18.8 15.9 yes-higher
Asked for information by mail. 6.2 10.1 - yes-lower
Physically or mentally tested at a
military examining station 5.3 4.5 no

Made toll—free call to get information 2.6 2.7 no

Base (1640) (5203)

+ statistica l significanc , based on total U.S. estimate falling beyond the rang.
of two standard errors of the individual variable estimate. Where statistical
significance is indicated , the varia ble estimate is eithe r higher or lower than
the U.S. estimate.

_ _ _ _  _ _  
_
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TABLE 3.14
ATTflVDIMAL/BEHAVIORAi, PROFILE OF
HIGH SCHOOL GRADUATES NOT IN SCHOOL

RECRUITER CONTACT
a

High School Total Statistically
Graduates Sample S~gnificant+ —

Recruiter Contact: Ever (Qu. 9a) 58.5 48.9 yes—higher

Recruiter Contactz Past 5-6 Months (Qu .8a) 22.6 25.4 yes-lower

Recruiter Contact Initiated By a

Respondent (Qu, 9d)*

Air Force 37.4 37.9 no -‘
Army 23.2 28.8 yes-lower

Marine Corps 25.6 29.6 no 
a

Navy 36.3 34.7 no

Recruiter Inforaition Considered
Mequate (Qu . 9e)~ 

—

Air Force 84.2 84.6 no
a

Army 80.3 80.1 no

Marine Corps 81.9 80.1 no
Navy 82.7 82.4 no a

Felt More Favorable about
Joining Af ter Talking TO 

- 

a
(Service) Recruiter (Qu. 9f)*

Air Force 20.5 25.3 
- 

no

Army 17.1 22.3 yes—lower

Marine Corps 21.0 24.6 no
Navy 23.6 28.4 no

* Base equals respondents having contact with specific service .

a

a

+ Statistical significance based on total U.S. estimate falling beyond the range
of two standard errors of the individual variable estimate. Where statistical
significance is indicated, the variable estimate is either higher or Lower than
the U.S. estimate.

- - -_ _ _ _ _ _ _ _ _~~~~ — ________________________
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TABLE 3.14

ATTITUDINAL/BEHAVIORAL PROFILE OF
HIGH SCHOOL GRADUATES NOT III SCHOOL

ADVERTISING RECALL

High School Total Statistically
• Graduates Sample Significant+

Advertising Recall: % Recall
Seeing/Hearing (Qua. 

- 7a, 7d) **

Air Force 63.4 62.2 no

Army 74.5 74.0 no

Marine Corps 63.7 66.0 no

Navy 69.3 71.5 no

Joint Service Campaign 67.0 66.2 no

Any Active Duty Service*** 82.5 82.6 no

** Base equals respondents asked question for specific service.

— ~~~ Base equals all respondents.

+ Statistical significance based on total U.S. estimat. falling beyond the range
of two standard errors of the individual variab le estima te . Where statistical
significance is indicated , the variable .stimat. is either higher or lower than
the U,S. estimate.

_____________ _ _ _ _  _ _ _ _ _ _ _ _

- - ____________
- —— — - w-.

~~~ ~~~
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TABLE 3.14

ATTITUDINAL/BEHAVIORAL PROFILE OF
HIGH ~CHOOL GRADUATES NOT IN SCHOOL

JOB CHARACTERISTIC ATTITUDES

High School Total Statistically
Graduates Sample Significant+

Achievability of Job —

Characteristics (Qu . lSb)
Average Ratings* 

-

Make own decisions an the job 3.96 3.94 no - 
—

Goc’~zi income 3.85 3.71 yes—higher
Employer treats you well 3.82 3.75 yes-higher —

Enjoy your job 3.79 3.67 yes-higher

Opportunity for a good family life 3.77 3.75 no —

Gives you the job you want 3.48 3.43 no

Developing your potential 3.12 3.05 no

Doing challenging work 3.07 2.94 yes-higher
Recognition and status 2.98 2.97 no
Retirement income 2.78 2.78 no —

Teaches va].ua1~te tr. .de/skill 2.78 2.69 yes-higher
Job security 2.75 2.69 no —

Base (1640) (5203) 
—

* Scale Value : —

5 — Much more likely in civilian
4 — somewhat more likely in civilian
3 Either civilian or military —

2 Somewhat more likely in military
1 — Much more likely in military
Therefore , a smaller value ~ayors the military. —

+ Statistical significance based on total U.S. estimate falling beyond the rang. —

of two standard errors of the individual variable estimate. Where statistical
significance is indicated, the variable estimate is either higher or lower than
the U.S. estimate. —

r~~ ~~~~~~~~~~~ 
— — — — — —- —- - - --- --- — - _ i-.--- — .

~~ ~~~~~~
---- — _.

~~
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— 
TABLE 3.14

ATTITUDINAL/BEHAVIORAL PROFILE OF
HIGH SCHOOL G1~ADUATES NOT IN SCHOOL

— JOB CHARACTERISTIC PERCEPTIONS

— 
High School Total Statistically

• Graduates ~~~~le Significant+

— Relative Importance of Job
Characteristics (Qu . iSa -

Average Ratings) *

Enjoy your job 3.43 3.42 no
Good income 3.36 3.31 yes-higher

— Job security 3.32 3.29 no

Developing your potential 3.31 3.28 no

Teaches valuable trade/skill - 3.29 3.24 yes—higher

Employer treats you well 3.27 3.20 yes-higher
Opportunity for a good family lif e 3.25 3.23 . no

Retirement income 3.18 3.15 no
Gives you the job you want 3.12 3.1]. - 

no
Make own decisions on the job 3.03 3.00 no

- 
Doing challenging work 3.03 2.99 no
Recognition and status 2.79 2.73 yes-higher

— 
Base (1640) (5203)

* Scale Value :
4 — Extremely important
3 — Very important
2 — Fairly important
1 — Not important at all

Therefore , larger values indicate greater perceived importance.

+ statistical significance based on total U.S. estimate falling beyond the range
of two standard error~. of the indivici~ia1 variable estimate. Where statistical
significance is indicat ed , the varia ble •stiaate is either hiq~er or lower than
the U.S. estimate.

I .... IL.I ~~~~~~~~~~~~~~~~ 
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information by mail. They are above the
U.S. average, however, with respect to having

taken the Armed Services aptitude test in —

high school and talking with their wives or

girl friends about enlistment. —

4. with respect to reported recruiter contact (aver),
- 

the high school graduate group is above the

U.S. average. This stay reflect the interest

service recruiters have in these individuals.

With respect to the reported recruiter contact

during the past six months, -however, this group
is below the U.S. average. In acMition, high
school graduates are below the U.S. average with

respect to reported self-initiated recruiter

contact wi.th the Army.

5. High school graduates who are not in school are

on par with the U.S. averages with respect to

the perceived adequacy of information provided by
recruiters from all four services. This group also —,

doeg not differ with the U.S. averages with respect to

feeling more favorable about enlisting after talk— —

ing to recruiters from the ~ir Force, Marine Corps,

and Navy. High school graduates, however, are be- 
—

Low average with respect to feeling more favorable

about joining the Army after talking to Army re-
cruiters.

6. High school graduates are as likely as others to

have ec,:i] cd RCIV I ~~~ • t .  Iv . ,- ,  i ~ i t uj

7. High school graduates attached above average impor-

tance to these job characteristics: “good income,”
“teaches you a valuable trade/skill,” “employer

treats you well,” and “recognition and status.” 
—

r~’~~~ ~~~~~~~~~~~~~~~~~~~~~~ 
- -- — — - —  - .

~~~~—~~~--‘.-- — ¼~~~~~ ~~~~~~~~~~~~~~~~~~~~ —--- --— ~~~~~~~~~ — —~~ - —_-.v-
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8. High school graduates differ from the U. S.
— averages with respect to five job characteristic

perceptions. Compared to other individuals,

— they vjew civilian life as better enabling the

achievement of “good income,” “employer treats

— 
you nell,” “enjoy your job,” “challenging work,”
and “teaches valuable trade/skill.” The fact

that high school gr’aduates also attach above

average importance to three of these character-
istics -- “good income,” “employer treats you

— well,” and “ teaches valuable trade /skill” —-
suggests possible recruiting .pportunities

— aimed at this targe t group.

9. When job characteristic importances and perceptions
are considered together , the following finding.

— 

are revealed. High school graduates perceived only
two valued job characteristics as being more achiev-
able in the military than in a civilian job. These
are “job security” and “teaches valuable trade/skill.”

“Retirement income” and “recognition and status” also

— 
were perceived to be more achievable in th. military,

but relatively less importance was attached to
them. This ana lysis reveals no difference s between

— high school graduates and others.

,.._ 
~~~~~

—- - - - — - -  —- - - __--w—,.- - — 
~~

—
~~,!_ r w ~~~~~~~~~ 
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3.10 Factors Mediating Positive Propensity

Do positive propensity individuals eventually enlist in the military?

If not, what are the reasons? These are major questions that have accost—

partied this study since the first wave. At issue is the predictive validity

of the propensity measure. —

Short of linking propensity direct to actual enlistments, it is 
—

possible to identify those factors that are likely to affect positive

propensity youths’ decision to enlist. This provides additional insight

into the dynamics. of the propensity measure. Hence, in the spring 1979 wave,

respondents who expressed positive propensity towards one or more active

duty services were asked the following question: —

“You said that you would probably serve in

one of the military services. What would

your decision to serve in the military depend

on? That is, what Mqht cause you to decide to

serve in the military or not to serve in the

military?

Table 3.15 summarizes the response to this question. The pattern

responses is similar across each of the individua l service propensity groups.

“Get job” was the reason given most often. This is consistent with an hypothesis

about enlistment discussed in previous waves, that military service is an interim

step in finding civilian employment. To the extent that the individual is 
—

able to readily find a satisfactory civilian job, he may be less likely to enlist.

Otr~er frequently mentioned responses were “go to college” and “get 
—

job I want in military .”

These findinqs suqq.~~t . th 1t i ,’ iitrrpa’~c•d v ffc-rrts to provide volunteers

with milit.try jobs th,it are simi1.~r ‘~o th~ type of jobs they desire, might

prove effe :tive . Hence , recruiting communication s and possible changes in

recruiting procedures that address the notion cf placing individuals in desired

jobs should be considered .

-- . . __________
- .— w—~~- — — .- --— w v  m~rt— — —---— 

~~~~~~~~~~~~~~~ 
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TABLE 3.15

— FACTORS AFFECTING POSITIVE PROPENSITY YOUTHS’

DECISION TO ENLIST

Positive Pro~ensitv GroupsAir Marine
Total Ferce Army Corps

Response*

— Get job 22.6 21.0 20.4 25.8 22.0

Go to college 13.7 15.6 13.3 12.2 12.2

Get job I want in military 13.2 13.6 14.0 10.5 12.8

— 

Get accepted by military 5.9 6.2 6.9 6.9 6.9

Go to vocational school 5.0 4.9 4.8 4.4 5.2

— Get married 1.4 1.4 1.5 1.4 1.2

Don’t know 13.4 14.6 11.7 14.3 13.3

• Base (1404) (730) (702) (581) (497)

Source: Question 6a

— * Respondents may give more than one response. -

0~ ~~ — - - - -- --—- -.- -- —--
- -__‘,,—
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341 Re—enlistment Intentions

In the Spring 1979 wave, positive propensity respondents were asked
how likely they would be to re-enlist if they joined the military. A four-
point likelihood scale was used. The primary importance of this question is —

that it provides one measure of the cameitment to the W.ilitary that positive
propensity individuals might make. That is. do these young men view the

military as a short- or long-term job? This information is critical to -

recruiting policy decision-making.

Table 3.16 sunstrarizes the response to this question. The responses do

sot differ across the individual service propensity groups. As the table shows,

about one—half of the respondents indicated that they would be likely to re-enlist.
The table also shows that the great majority of responses were tentative in

nature (i . e . ,  “probably ” and “probably not”). This is not surprising, given

that respondents were given the hard task of predicting their future behavior.

—

S

•1

S

S

— — — - -- 
~~~~~~~~~~~~~~ ~~~~~~~~~~~~~ ~~~ -~~~~~.- ..- ~~ - —— - - .--,- --~~~~~ — —~~~~ 
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TABLE 3.16
— 

POSITIVE PROPENSITY YOUTHS ’

LIKELIHOOD OP RE-ENLISTING

Positive Propensity Groups
Air Marine

— Total Force Corps
Response

Defiult.ly 6.1 6.9 6.4 5.9 7.3

— Probably 43.6 47.0 44.4 50.2 46.2

— Probably not 35.7 32.0 35.2 31.2 31.7

— 
Definitely not 11.1 10.0 10.9 11.0 11.6

Don’t know 3.4 4.2 3.1 1.7 3.3

Base (1390) (722) (696) (576) (493)

— 

Source : Question 6b

= 

•

—
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— SECTION IV

— ADVERTISING PIWA~~ WSS

In addition to recruiter contact , advertisi ng has been a major means
• of cc un icating to the 16-21 year old male market. All forms of advertising

have been used by the services in individual service campaigns and in the recent
joint service effort. Since the Spr ing 1977 wave, respondents have been asI~ed
a series of questions assessing their awareness and recall of individual

— service advertising. The information collected in this study provides the

services with impc~rtant feedback on one dimension of the relative effectiveness
of their advertising. The completion of the Spring 1979 Wave provides a full

two year time fra e in which to assess recruitment advertising.

A discussion of the Spring 1979 advertising awareness and recall data

follows.

— /

e
S

— 
• 

~~~_ ~~ ~~
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4.1 Top-of-Mind Awareness of Specific Services

One measure of advertising effectiveness is “top—of-.ind awareness 
—

(i.e., the initial associations an individual has with a given concept). Hence,

respondents were asked to indicate which branch of service they thought of

first, when the terms “Armed Services” or “military” are mentioned.

The results are shown in Table 4.1 As in previous waves, respondents —

associated the terms most often with the Army. The Air Force, Navy, Marine

corps and Coast Guard followed in order of first mention. When fir~t, second, —

and all other mentions are combined, nearly as many people named the Navy as

the Arsiy. The pal~tern of these data has been fairly consistent across time . 
—

In previous reports it was suggested that the “top-of-mind” awareness

measure appears to be a good advertising—related indicator of positive propensity

for specific services. The Spring 1979 data suggest that this hypothesis is

still tenable. As Table 4.2 shows, respondents with a positive propensity for

a particular service tended to initially associate the terms “Armed Services”

and “military” with that service. The relationship between the two variables —

is strongest in the case of the Army. Fifty—eight percent of the individuals

who expressed positive propensity for the Army first associated the two terms

with the Army.

For the convenience of the reader the circled values in Table 4.2

highlight the association between the “top—of-mind” awareness and propensity

measur~s. No statistical significance is implied by this notation. —

- ,~~~~~~~~~~~ 
_ _ _ _ _ _ _  _ _ _- ~~
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TABLE 4.1

BRANCH OF SERVICE NAMED IN RESPONSE TO ‘~ARMED SEW/ICES”

L.
Percent of Respondents Who Mentioned

— Specific Services
All

First Second AU Other Mentions
Mention Mention Mentions Combined

Service Mentioned.

Army 37.3 19.~ 15.7 72.9

— 
Air Force 22.8 19.1 22.8 64.8

Navy 19.6 30.1 20.8 70.5

Marine Corps 13.3 18.5 23.1 54.9

Coast Guard 1.8 2.6 8.5 13.0

None 5.2 4.5 20.8 30.6

— Base: All Respondents

Source: Questions 4a, 4b and 4c

— T:•~—w ~~~ ~~~ _~~‘ ~~~~~~ ~ —~-——-~~~~ .— .—--———-— -— —— - • .~,.. .,.. — 
-
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— TABLE 4.3

RECALL OF SERVICE ADVEI~TISING

SPRING 1977 - SPRING 1979 S~ USARY

% Increase
Spring Fall. Spring Fall Spring Spring ‘77-
‘77 ‘77 ‘78 ‘78 ‘79 Spring ‘79*

S S

S

Army 56.0 64.4 66.3 70.4 74.0 +32%

Navy 55.3 62.0 58.1 63.9 71.5 +29%

Marine Corps 52.1 63.0 59.9 65.1 66.0 +27%

— Air Force 49.2 59.1 54.8 60.3 62.2 +26%

— Joint Services — — — 53.1 66.2

Source: Question 7a

* Represents the Spring ‘77 - Spring ‘79 difference as a percentage of the Spring
‘77 figure.

— ** Represents the Fall ‘78 - Spring ‘79 difference as a percentage of the Fall ‘78
figure, since no data were collected prior to Fall ‘78.

f
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4.2 Advertising Content Recall

Respondents were asked to recall everything they could about the —

advertisin g for individual services and about advertisements featuring all four

services. Any one respondent was asked only about one specific service or about

the combined service advertisements. Table 4.3 suninarize~i the levels of advertising

awa~--eness for the last five waves; the period during which the individual service

advc~rtisinq data have been collected. Data for the joint Services campaign are shown

for the Fall 1978 and Spring 1979 waves only; the period during which this campaign

has been tracked. Respondents ’ answers to the advertising awareness question were

cod’d into a set of categories and the results are shown in Table 4.4 for each source .4

advertising. The follow ing conclusions can be drawn from the advertising recall data —

for each of the five sources of recruitment advertising.

1. During the two year period in which advertising awareness

has been tracked, the level of awareness has increased

significant ly for all of the sources of recruitment adver-

tising. - In the Spring 1977 wave, approximately one-tn-two

respondents recalled hearing or seeing recruitment

advertising. By Spring 1979, the level of awareness
had risen to approximately two-out-of-three people.

In other words, the levels of advertising awareness

have increased from 25% to 32% over initial figures.

2. As shown in Table 4.4, advertising recall for the Air Force

has increased significantly during the past year. At the same
time, however, a significantly greater percentage of m~n —

could not remember what they had seen or heard.

Among those who could recall specific content , 
—

scenes of equipment with or without men and messages

about learning a trade were the most memorable 
—

copy points.

a

_ _ _  
_ _ _ _ _ _ _ _ _ _ _ _ _ _
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S

Siqnific~nt Spring-to—Spring decreases in recal)

occur red with respect to these specific copy points:
scenes of men with equipment , and teaching/learning
a trade .

— 
1. Spring-to-Spring recall of ~~~~ advertising increased

significantly. Of the four services, the Army continues
to register the highest level of advertising aw.u eness.

The percentage of respondents who could not remember
specific content did not change.

S

The most memorable copy points were messages urging
— enlistment and educational benefits.

Recall of the following specific advertising content

increased significantly during the past year: messages
urging enlistment, educational benefits, good pay ,

variety of jobs, and adventure . Significant decreases

in recall occurred for four specific copy points :
teaching/learning a trade, slogans, scenes of men with
equipment and messages praising the service . The

— pattern of significant changes in recall of specific

copy points tends to be in line with what 16-21 year

old youths value in a job. One important exception is

- teaching/learning a trade.

S

4. Advertising recall for the Marine Corps increased significantly
from Spring 1978. There were no changes with respect to

— the proportion of respondent. who could not remember what

they had seen or heard.
S

As in previous waves, the slogans featured in Marine Corps

advertising were the most memorable copy points.

~~~~~~~~~~~~~~~~~~~~~~~~~~ 
_ _ _ _ _ _ _ _ _
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Significant year-to-year changes in specific copy point recall

include an i ncrease for educationa l benefit s and these decreases:

teaching/learning a trade, scenes of men and equipment,

L messages praising the service. As in the case of the Air 
a

Force and Army, the drop in recall of messages about learning

a trade is noteworthy. —

5. Of the four services, the Nay~ realized the largest year—to—

year increase in advertising awareness (+ 12.4 percentaae

points). The proportionwho could not remember specific copy 
—

points did not change during this time period.

Travel continues to be the most memorable copy point, in spite

of the fact that its value , as measuzed in previous waves , is lower

than other job characteristics.

The large increase in awareAess of Navy advc~rtisiriq is reflected

in significant Spring-to-Spring increases for a number of

specific copy points: job/skill, adventure, messages urging

enlistment, educational benefits, variety of jobs, good pay ,

fun/recreation, and scenes of men in training.

~~ . In the Pall 1978 wave, respondents were asked to recall

what they remembered seeing or hearing in an advertisement

that included all of the military services. In reality

the large-scale joint service advertising campaign did not

begin until after the Fall wave. Hence, the data provided

a baseline of awareness. As the table indicates , awareness

of the joint service campaign increased by 13 percentage points.

(53.1% to 66.2%) from Fall to Spring. As discussed in

the Fall 1978 report, the level of awareness in the Fall

most likely reflected confusion among young men.

a
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S

TMLE 4.4

RECALL OF ADVERTISING FOR ThE AIR FO1~ E

Spring Spring statistically
‘78 ‘79 Change Significant

1~

Have Seen/Heard Advertis~ng~ 548 622 +7.4

- Men with equipment 9.3 6.0 -3.3 yes

Equipment without men 6.2 6.0 - .2 no

Teaching/learning a trade 7.6 5.3 —2.3 yes

Educational benefits 3.4 4.8 +1.4 no

Opportunities 3.4 4.7 +1.3 no

Want you to join/enlist 3.8 3.9 + .1 no

Travel/see the world/see the country 4.5 3.8 - .7 no
Variety of jobs 4.1 3.8 - .3 no

Good pay/good starting pay 2.3 2.5 + .2 no
Adventure 1.2 1.8 + .6 no

Men in training .6 1.5 + .9 no

Men in uniform 1.1 1.2 + .1 no
Fun/recreation .4 1.0 + .6 no

Slogans (e.g., Fly with the Air Force) 1.5 1.0 - .5 no

Rest service/praised service 3.4 .2 -3.2 yes
S

Other benefits (e.g., health) 1.9 1.2 - .7 no

Other miscellaneous mentions 4.0 7.8 +3.8 yes
— Don’t recall content 24.5 29.0 +4.5 yes

Have Not Seen/Heard Advertising 45.2 37.8 -7.4

Base** (1291) (1050)

S

Source: Question 7a

* Respondents who have seen/heard advertising may give more than one response.

** The reduced bases reflect the f~ict thit each respondent was isked the advertisinq
question for only one of the four military services or for the joint advertising .

S

S 

,‘_  ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ .- - 
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TABLE 4 .4

RECALL OF ~DVERTIS1NG FOR ThE ARMY

Spri ng Spring Stati stically
‘78 ‘79 chinqe Significant
S ~. S —

Have Seen/Heard Advertisinq* ~~_~
-

~
-

~
- ±L2 yes

Wdnt you te joita/ cialiit 5.9 10.3 +4.4 yes

Educutional benefits 6.9 9.7 +2.8 yes

Travel/see the sorid/see the country 7.7 6.9 - .8 no

Men tn training 5.7 6.7 +1.0 no

Opportuniti es 5.3 6.0 + .7 no

Teaching/learning a trade 9.0 5.7 -3.3 yes

Good pay/good starting pay 3.1 5.6 +2.5 yes

Variety of jobs 3.0 4.9 +1.9 yes

Slogans (e.g., Uncle Sam Needs You) 8.5 4.8 -3.7 yes

Men with equipment 8.8 4.8 —4.0 yes

Adventure 1.7 3.7 +2.0 yes
Men ~n uniform 3.7 2.7 —1.0 no

Fun/recreation 1.4 1.9 + .5 no

Equipment without men 1.~) 1.1 - .8 no —

Best service/praised service ‘~.3 .5 —3.8 yes

Men with flag .1 .2 + .1 no

Men with guns .7 - - .7 no

Other benefi ts (e.g., health) 2.8 2.9 + .1 no

Other miscellaneous mentions 5.7 13.1 +7.4 yes

Don’t recall content - 24.2 22.7 —1.5 no

Have tiot Seen/Heard Advertising 33.8 26.0 -7.8

Bast** (1392) (1039)

Sourc’~: Question 7a

* Re:.~’onden t. -i who l~aV(~ seen/heard idvertininq may give , more thdn one response.

** The reduc’d bases reflect the fact that each respondent was asked the advertising

~ue ,tion b r  only one of the four military services or for the joint advertising.

p•_ —
~~~~~~~~~ 

—-- --
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TABLE 4.4

S

RECALL OF ADVERTISING FOR ‘IIIE MARIIIE CORPS

— 
Spring Spring Statisticall y
‘78 ‘79 change Significant
S S

S

Have Seen/Heard Advertisin~* 59.9 660 +6.1 yes

slogans (e.g., The Few, The Proud,
The Marines) 18.0 17.4 - .6 no

_ Want you to join/enlist 4.3 6.2 +1,9 no

Men in training 6.4 5.9 - .5 no

Men in uniform 5.8 5.7 - .1 no
S

Educational benefits 1.7 4.4 +2.7 yes

Travel/See the world/see the country 4.8 3.7 -1.1 no
— Teaching/learning a trade 5.2 3. 1 -2.1 yes

- Opportunities 2.4 2.9 + .5 no

S Men with equipment 5.4 2.8 —2.6 yes

Variety of jobs 2.4 2.8 + .4 no

Rest service/praised service 4.3 2.3 —2.0 yes

Adventure 1.5 2.0 + .5 no

Good pay/good starting pay 1.3 2.1 + .8 no

Equipment without men 1.4 1.5 + .1 no

Fun/recreation .3 .5 + .2 no

4 Men with guns 1.2 .5 - .7 no

Men with flag .4 .3 - .1 no

Other benefits (e.g., health) 1.0 1.8 + .8 no

Other miscellaneous mentions 3.0 6.8 +3.8 yes

— 
Don’t recall content 21.8 23.1 +1.3 no

Have Not Seen/Heard Advertising 40.1 34.0 -6.1

Base** (1297) (1044)

Source: Question 7a

* Respondents who have seen/heard advertisin g may give more than one response.

** The reduced bases reflect the fact that each respondent was asked the advertising
question for only one of the four military services or for the joint advertising .

S

S

-- 
_ _ _ _ _

Ii — - — S 
~~--v r~ r—-



Page 1’8 
—

TAB LE 4 .4

RECALL OF ADVERTISING FOR THE NAVY

Spring Spring Statistically
‘78 ‘79 

— 
Change Significant

5 5

Have_SeeIi /Heard p lver t fs inq * 58.1 71.5 +13.4 yes

Tr .wel/s~~ Ihe world/see the country 16.6 15.5 —1.1 no

Ad venture 7.1 11.4 +4.3 yes —

Eq-iipment without men 9.6 8.5 -1.1 no

Want you to joth/enlist 4.8 7.9 +3.1 yes —

Me.~ with equipment 8.5 6.3 -2.2 no

Teaching/learning a trade 3.9 5.3 +1.4 no

Educational benefits 1.6 4.8 +3.2 yes

Vadety of jobs 2.1 4.2 +2.1 yes

Opportunities 2.7 3.8 +1.1 no

Go’d pay/300d starting pay .6 2.7 +2.1 yes

Mci in unLforr* 1.4 2.7 +1.3 no

Fun/recre ition .7 2.0 +1.3 yes

Me.k in tr Uning .4 1.6 +1.2 yes

Be ;t serv i ce/praised service 2.5 .3 + .5 no

Me with j ung .1 .2 + .1 no

Sl’ .gans (~ .g..  Navy Makes Boys Into Men) .1 .2 + .1 no

Me~ with flag .1 — — —

Otier benefits (e.g., health) .8 1.7 + .9 no

Otr~er miscellaneous mentions 2.6 9.8 +7.2 yes

Don ’t rec~~1l content 22.4 23.1 + .7 no —

Have Not Seen/Heard Mvertisi~j 41.9 ~~~~ -13.4

B.~se (1297) (1024)

Source: ~uestion 7a

* Respond’~nts who have seen/heard advertising may give more than one response.

•~ ‘rhe red4ced bases reflect the fact that each respondent was asked the advertising~
(juestio l for only one of the four military services or for the joint advertising.

_ _-- ~~~~~~~~~~~~~ 
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TABLE 4.4

RECALL OF ADVERTISING FOR THE JOINT SERVICES*

Pall Spring Statistically
‘78 ‘79 change Significant

S S S

Have Seen/Hea rd Advertisin g** 53.1 66.2 +13.1

Want you to join/enlist 6.5 9.0 2.5 no

Travel/see the world/see the country 8.2 8.1 - .1 no

Educational benefits 5.2 8.0 +2.8 yes

opportunities 4.8 7.4 +2.6 yes

• Teaching/learning a trade 5.3 6.2 + .9 no

Service mentions/slogans 16.9 5.4 -11.5 yes

Adventure 3.8 5.3 +1.5 no

— 
Men with equipment 4.8 4.7 — .1 no

Men in training 2.5 3.9 +1.4 no

Good pay/good starting pay 2.1 3.5 +1.4 no
S

Equipment without men 2.9 2.7 - .2 no

Men in uniform 2.6 2.6 - no

Mentions all/several services - 2.1 +2.1 yes

other miscellaneous mentions 17.3 7.6 —9.7 yes

— Don’t recall content 14.0 22.1 +8.1 yes

Have Not Seen/Heard Advertising 46.9 33.8 -13.1

S

Base*** (868) (1045)

S

S
Source: Question 7a

* Recall of joint Services advertising was first asked in Pall 1978.
S

** Respondents whc have seen/heard advertising may give more them one response.

*** The reduced bases reflect the fact that each respondent was asked the advertising
question for only one of the four military services or for the joint advertising.

S
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The most m~~orab1e copy points were messages about j ob/skills, —

messaqes urging enlistment , travel and educational benefits.

There are a number of siqnificant wave—to—wave in~reases in
awareness of specific copy points. Awareness of these copy 

—
points increased : educati onal benefits and job skill opportunities.
On the other hand, recall of service slogans dropped substantially.

The high level of recall of slogans in Fall 1978 illustrates the 
—

confusion respondents apparently had with this campaign at that time,

since no service slogans are featured .

In the Fall 1978 report , the advertising awareness data were analyzed

vis—a-vis job characteristic perceptions. The intent of this analysis was to

determine the “fit ” between what young men value , perceive to be attainable in

the service, and recall the rx st about recruitment advertising. Since enlistment
relatei perceptions and attitudes can be affected by recruitment advertising , this
analysis seemed to be a reasonable means of assessing another aspect of military —

advertising efficiency. This analysis is repeated for the Spring 1979 data.

Irrespective of the source of advertising , the following copy

points . ~~. •

Were Recalled Most Often

• Want you to join/enlist

• Educational benefits —

• Travel

• Men in training

• Men with equipment

• Equipment without men

• Slogans

• Jobs/ skil ls

• Mv øiture

Showed Significant Year-to-Year Increase in Recall

• Wan t you to join/enlist

— .. — V.— ~ — v—.--—,—---———------ -- —.w_ - -
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S

• Educational benetits

• Good pay

• Variety of jobs

• Adventure
_ • j obs/skills

• Fun/recreation

• Men in training

Showed Significant Year—to-Year Decreases in Recall

• Teaching/learning a trade
— 

• Men with equipment

• Slogans

• Praised service

In the initial analysis of this type in the Fall 1978 report, the most m~~or-

ablO advertising messages recalled were about the military per se rather than how
individuals can benefit from the service. As such, there appeared to be a degree of
incorgruity between the most memorable advertising content and what 16-21

year old youths value in a job. In the Spring 1979 wave this app ears to be less truc.
While the most memorable copy points tend to convey military imagery (e.g., men with

equipment), at least two -- educational benefits and job/skills -- relate to valued

job characteristics. Moreover, the year-to-year significant changes in recall in-

dicate an increasing congruity between advertising awareness and what target market

youths consider to be most important. One negative indication is the decreased

recall of messages about teaching/learning a trade.

S

Finally, respondents who r.~called advertising for a specific service were

asked how meaningful the advertisiiq was to them. A four—point scale was used.

The results are shown in Table 4.5.

As in previous waves, respondents considered recruitment advertising to be

between “somewhat meaningful” and “not very meaningful.” There were no sig—

nificant differences among the five sources of recruitment advertising on this

measure. Moreover, the data have not changed significantly from year-to-year.

S

t ~4

-

~

- -

~

— —  -
~~ _V .~~



Paqe l32 —

• TABLE 4.5

PERSONAL REACFIONS TO ADvERTiSING ABO(71~
SP~~IFIC I~CTIVE SERVICES

S

Percent Who Believe
advertising to Be

“Very/Somewhat” 
*Service Meaningful Average Rating Sample Base

Air Force 46.1 2.27 347

Army 47.8 2.31 532

Marine Corps 45.8 2.28 445

Navy 46.1 2.26 493

Joint Services 52.0 2.37 460

Source: Question lb —

* Scale Value:

4 = Advertising very meaningful
3 = Advertising somewhat meaningful
2 = Advertising not very meaningful
1 = Advertising not at all meaningful

S

S
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S

S

S

S

S

SECTION V
S
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S

SECTION V

Ana~y~is of Draft Registration Perceptions

Since its inception, the all—volunteer military has been th~ subject of

great debate. In recent months this debate has intensified . A maj,r focus

— of the discussion is whether the country could quickly mobilize enough trained

manpower in case of an armed conflict. This has caused both supporters and

critics of the all-volunteer military to question the need to reinstitute
draft registration. A resumption of registration could arouse emotion regarding
military service. The impact on voluntary enlistments of renewed intensified

— social feelings about military service is unknown. In order t. determine what
this impact might be, it is necessary to first gauge reaction to the draft

— registration concept. To determine this reaction, two questions must be asked.
These are : Do targ et ma r ke t youths perc eive a need for registratior? What are
target market youths attitudes about having to regist?~~~ If they do not perceive
a need for it , it is likely that they will not be in favor of having to register.

The Spring 1979 wave of the tracking study addressed the first of
these two questions: Do target market youths perceive a need for a draft
registration? Specifically, respondents were asked to indicate the degree to
which they agreed or disagreed with the following statement:

S

Requiring all 18 year olds to register for the draft
is necessary to provide a strong defense for America.S

— Respondents who agreed with the statement then were asked why they f l t  tha t
draft registration wins necessary.

The information obtained t hrough these questions provided meme insight
into the current. sentiment of 16-il year old youths toward draft regi5tratjon.

— What follows is a discussion of the results of these questions .

S

S

S

_—,
__ 
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5.1 Percie.ved Need for_~~~ tt Registration

Talle 5.1 si arizes the general response to the question of whether
draft regi: tration is necessary for th e couniry ’s dt~fense. The following con-

clus ions can be drawn from the table:

1. There is no clear consensus among 16-21 year old
males as to whether a draft registration is necessary.

Respondents were almost as likely to agree as they were
to disagree with the statem~nt. —

2. The fe~ir ly even distribution of responses across the 
—

six points of the scale used in the question indicates

that there also is a great diversity of perceptions

regarding this issue. Thi.s may reflect individuals’ 
—

lack of knowledge about the subject. Increased vis-

ibility of the issue may result in more skewed or polarized

responses.

r’~’ ~~~~~~ 
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S

TABLE 5.1
S

P (EIVRD NEED FOR DRAFT REGISTRATION

“Requiring all 18 year olds to registe r for the dr. ift
is neces~;ar y to provide ;J ~ t i onq detonne for Asterit a”

- Spring
‘79

.
5

Agree with Statement 43.9

Strongly agree 12.9
Generally agree 19.7
Agree just a little 11.3

S

Disagree with Statement 55.2

Disagree just a little 8.9
Generally disagree 19.2
Strongly disagree 27.0

Average 3.16
S 

I

Base (5203)
S

Source: Questions 16b, 16c

S

* Mean scale values shown

Scale Value:S

6 — Strongly agree
5 — Generally agree
4 Agree just a little
3 — Disagree just a little
2 ‘ Generally disagree
1 — Strongly disagree

.5

Tz~erefore, larger values thdicate stronger agreement.

S

S

S

i ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
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Table 5.2 s~~~arizcs these perception data among key demographic groups T
‘. is-a-v : s the total samp le. The average estimate of each sut.qroup is compared

o the ~ota1 U.S .  avera ge . Where the total U.S. average falls beyond two standard —

errors (.f the subgroup’s estimate, sLatistical significance can be interred.

th e fol owing conclusions can be drawn from the table.

1. Positive propensity men ~nd other nor~-white indiv iduals

expçessed above average agreement with the statement that

a draft registration is necessary .

2. High school seniors would be the group immediately affected

by a registration. Not surprisingly, their average level

of agreement with the ~tztement is below the U.S. average.

Negative propensity men also were below this average. —

espite the thversity of perceptions regarding this i5sue , the segmentation

o the m~rket cannot be readily oxj l~ iiied in terms of demographics and the

qiality index .

~espondents who agreed with the statement were asked why they felt that

a draft  r egistration was needed. TabLe 5~3 suninarizes the major reasons given.

I: general, respondents viewed the need for draft registration as a necessary

mt ans of getting enough people into the military. Few conunents were made about

t1,e costt of an all-volunteer force or about the characteristics of current vol-

unteers. The predominant perception i were that the all-volunteer military is —

noi 
- 
attra:ting enough ~~~ple and the government must have the means of quickly

mo~ ilizj ng the nation in the event of an armed ç~~flict. Other reasons mentioned —

le s frequently (and not shown in the table) included the following : the need to

ha,e a la ge military force in case of an emergency , everyone should have to 
—

fi iht for his country, and that ihi~’ m i 1 i t .~ry is a way of training unemployed
yoi.t hs.

By way of summary, these data suggest that target market youths may —

not be ov’rwhelmingly opposed to draft registration , as popularly believed.

— . 5—- - --  — ----- •— - -  -~ — — — -- ______________________________ __________________-— — .— ~-—-v a-’. — — w — —  — — -
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TABLE 5.2

PRECEIVED NEED FOR DRAFT R~~ISTRATION

“Requiring all 18 year olds to register for the dra ft
is necessary to provide a strong defense for America”

S

DEMOGRAPHIC ANALYSIS*

~ •1 Spring Statistically
‘79 Significant ’

Total U.S. Estimate** 3•~~

Variable

positive propensity 3.68 yes-higher
Negative propensity 2.96 yes-lower

lOth/llth grade 3.22 no
Senior 3.00 yes-lower
In college 3.03 no
High school graduate not in school 3.20 no
Not in school and not high school graduate 3.33 no

High quality index 3.10 no
Medium quality index 3.19 no
Low quality index 3.22 no

— White 3.15 no
Black 3.25 no
Other non-white 3.28 yes-higher

Source: Questions l6b, 160

* Mean scale values shown
Scale Value :
6 = Strongly agree
5 Genera lly agree
4 Agree just a little
3 — Disagree just a little
2 - Generally disagree
1 — Strongly disagree

Therefore, larger values indicate stronger agreement.

•* Base cluals all respondents.

•~~ Base e juals appropriate respondent groups for each variable .

+ Statist ical significance based on total U.S. estimate falling beyond the range
of two standard errors of th . individual variable estimate . Where statistical
signif icance is indica ted, th. variable estimat. is eithsr higher or lower than
the U.S. average.

- . - - - -. - . -. - -
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a
TABI~ 5.3

MAJOR REASONS FOR SUPPORTING DRAFT REGISTRATION a

a

Spring
‘79

Rea ,ons_Gi,en:* —

Num.~er of n ) un i  - , t 04) : . r n . i h  I I . ‘‘ 
—

So military can get peopio faster if necessary 30.3
a

Qua~.ity of volunteers not good 13.6
a

Too many minorities/racial imbalance 1.1

Vol 2nteer i i i  Lary  co.~;t~ ; too much .6

Ba-;e** (2289)

a

Sou~ce: Question 16d

* M .ltiple responses. 
—

** B. se eqw ls respondents who “Strongly Aqree”/”Generally Agree”/”Agree Just
a Little with draft registration statement . 

—

:

_____
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S

The fact that almost one-half of them perceive a need for r~gistration suggests

that a substantial number of them may not oppose having to register.
S

S

S

S

S

S

S

S

S

S

S

S

S
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S

APPENDICES

S

S
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APPENDIX I

STATISTICAL RELIABILITY

Because respondents are weighted unequally it is not correct to assess

standard errors by methods which would be appropriate with unweighted data.

Hence , standard errors were computed for all those variables reported at the

national level using a replicated sample procedure developed by W.E. Deming for use

with weighted data (Proceedings of the ASQC, June 5, 1961).

— 
Standard errors estimated in this way averaged 10 percent greater than those

obtained by applying the procedures ordinarily used with unweighted data.

— 
The accompanying tables provide 95% confidence intervals for percentages

observed in this study which are ten percent larger than those obtained by ordinary

binomial methods.

S

S
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—

STATISTICAL REL IABII.11 TY FOR DET ERMIN ING ACCURAC Y
OF PERCEN TS WITH IN A SINGLE SAMPL E * —

At the 95% level of confidence

Ma gnitude of Expected or Observed Perc.nt
Samp le 10% 20% 30!. 40% 50%

SLze~ -

100 6.4 8.? 9, 8 10. 6 l0. 8
20t~ 4.B-~ 6.~ 6.9 7 .5  7.6 

—

400 3 .3  4 .3  i. 0 5. 2 5 , 4
600 2.6 3 .5  4 .1  4. 3 4.5 a.

1000 2 . 1  2.8 3. 1 3 , 3  3 ,4
2000 1. 4 2 .0 2 . 2 2 .4  2 .4

2600 1 .3  1.7 2. 0 2 . 1  2.1 
—

3000 1 .2  1 .6  1. 8 2 .0  2 .0_

o Not to be used for comparing observ at ion . from different gro up. of
res pondent s

as Observed percent + the appropr iate number shows by how much the
observat ion could vary due to samp ling error

STATISTICAL RELIABILITY FOR COMPARING PERCENTS —

BE TWEEN TWO INDE PENDENT SAM PL.ES*

At the 95% level of confide nce

Average of the Two Observed Percent s
of Each 10% Z07~ 30~ 4~~~ ~UW
Sample 90% i2~~t 

-

100 9.2 12. 2 14.0 14. 9 is. r
200 6.4 8.7. . 9.8 10.6 10.8

400 4.6 6. 2 6.9 7.5 7.6
600 3 . 7  5. 0 5. 8 6 .2 6 .3

1 000 2 . 9  3. 8 4, 5 4 , 7  4 , 9
2000 2 . 1  2 8  3 . 1  3 . 3  3 .4

2600 1.8 2. 4 2. 8 2 .9  3.0
3000 1.? 2. 2 2 .5  2 .8  2 .8  

—

* Not to be used for mea sur ing accuracy of percent . with in a singi.
sample

** Minimum d(ffer.nce requ ired betwe en th. observed percents in th.
two sampled popula tio n, to be sta tI st ically d ifferent

-

~ 
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APPENDIX TI

TRACKING AREA CONCEPT

The ‘Tracking Area” concept is an inteqral part of the study ob)ecttves. It

is designed to allow each Service to relate the findings to one or several recruiting

districts. Each Service has a different number of recruitment al]ocations. A

Tracking Area represents the coninonality among services. Data collection and

analysis based on Tracking Areas allows comparison, evaluation, and goal setting

within each service on a local basis.

The Tracking Areas were constructed around these criteria: 1) t limit the

— 
number of Ariay District Recruiting Coninands, Navy Recruiting Districts, Air Force

Recruiting D-’tachments ~Squadrons) and Marine Corps Recruiting Stations to three

each or less per Tracking area, 2) to see that the TA’S have a high comeonality

among services, i.e., a high percentage of the counties’ Military Available being

coninon to all four services, and 3) to represent regionally meaningful clusters of

recruiting districts for the services.

For purposes of this research, 26 TA’s were defined which account for every

county in the Continental United States. This strategy provides for national

— 
conclusions to be drawn from the survey findings, as well as individual findings
for the 26 TA’s.

Since each Tracking Area is to contain undivided Recruiting District:~ for each

service, some counties occur in more than one TA. For all 26 areas the cumulative
— overlap is 13 percent.

— The percentage of Military Availables in the United States accounted for by

varying numbers of tracking areas is approximately as follows:

- ~~~~~~~— -- --- -  - --- ~~--- - — 
~ —v ~~~~ ~
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Number Percent 
—

of TA’s Militar y Available

Top 5 28.7

Top 10 52.9

Top 13 65.1

Top 15 72.2

Top 18 81.2

Top 20 86.8 
—

All 26 100.0

I
,
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APPENDIX III

WEIGHTING OF RESPONDENTS

The need to compare characteristics of individual tracking areas leads naturally

to a study design in wh ich the numbers of respondents in each tracking area are
approximately equal. However, since the tracking areas contain unequal numbers of

military available, , we cannot estimate national statistics by simply adding up the

data for all the respondents; respondents in larger tracking areas should be weighted

more heavily than those in mealier tracking areas.

The respondent weighting system used in this wave represents an improvement over

that of earlier waves. In the first two waves each respondent was classified into one
— of 156 cells on the basis of tracking area, age, and race (13 tracking areas x 6 age

categories x 2 races = 156 cells). The actual number of military availables corres-

ponding to each cell was estimated from census data. The weight for respondents in

a cell was then simply the estimated number of military available. corresponding

to that cell divided by the number of respondents in the cell.

The problem with that weighting method was that for some cells with few respondents

(such as blacks in certain age categories in certain tracking areas) the denominator

of the weighting fraction was quite variable. This led to weights that varied

considera}~1y from cell to cell , an undesirable prope rty since it leads to some loss

of statistical precision in the data .

The weighting system used since the Fall 1976 wave is somew).at different in

principle , in that fewer weights are required . One weight is computed for each

tracking area and another for each age/race combination. The weighting constant

for each cell is simply the product of the appropriate tracking area and age/race

weights.

‘S
Since fewer weights are computed by this method (26 tracking areas plus 12 age/

race combinations — 38) than by the old method (12 x 26 312), they are much more

stable and the variation between effective weights applied to individual cells is

reduced substantially. This should lead to some increase in statistical precision. 
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-P

~~~~~ t rents. ~~~~ . • 100 South Nejvs• r~~1~~~ qn, 1118 4 0$506 — 422-00339
.Tob Na 9343

IULrenES I~~ Sr ~~~~ 7 (U ~~~~ )
-- b-.-.—- — me i—Jo

- 
s~~~~~t rusts 

~~~~~~
. 12[ []~- n_aid station ___________________________________ Nat ______________________________ is L I I I I

~~ lto. ny n is _______ 
of Ihahat rust., an aptalon r~~~ .zch c~~~~ sy. ou era c~~~~act t.g a usaisy to find ~~~-. 

~~~~, 
I~~ 9tj~~~~~~5 t r d  fut . oc~~~~ t 4 .  Tour Pou.~~ ol4 has hus~ d .en by ~~~ no. and say £afsaaeti.. yen

qi,. en is ~~~~ ints1y oni,ft~~~ tL.1. 0

1. Are ti~~r. any )uuaq — ** ~~~ r ~~—~~~~ 1d hstsasa the aqua of 16 .nd 21 currently living at b ?  
~l

ves... 1 Na... 2 —~~~-(~~~~~~~~1T Sam 00 ~~ U. IleDO00 ~~~~ r) (22 opan)

— 
2. - ny •~~~~~~ b.tsasis thu ages of 14 ~~~ 21 are in your Iwussiloid? (CI~~~i 3SE1)

— , 
- 

1 2 3 4 5 NOes than five _______________________________ (23)
(saI1~ IN)

~~~ I sasid Lila to ask ~~~ a coapl. of questions about sack y~~~~ nen b.tvscn the aqua of 16 and 21 in your hause-
huid. (starting vitA til. oldest.) -

-
5-

lb. How old is be? (~~ DO~~ ISaI*1 ~~J. lb LOE)

3a. Is he currs.tly a Jenier or lanior in culiags. a College Craduats or attending Graduat. Scheol? (PE~~00 1W
gO. Ia ~~~Mm

— IA. I. he c..rrsntly is the .ilitary service, the National Qsagd ox tile Ss..rvea? (enDOam I~~~~~ 51. 3b eE1~~ )

Ic. Has ha ever ..rvsd in the .ilttagy service, the National ISsard or thu Haserves? (ESQ)le) 1W ~~I. 3c ~~~~~
3d. Has he been accepted for s.rvics in a branch of the 4 x 4  parc.. and i~~~ is netting for a Eat. skun he is to

~O on active dety? (THIS DOES lOt I1I ~~~~~ ~~TC. ~~~~~~ 1W 5). 3d ~~~~ )
- (sa~~~10 I leTIOE IEZ~~~, 71110, courneje MKIW~ ~~~~~, *1100 Mm Nn.116Sr SZRVT~~ 676193, 51- lb. Ia. 3),. 3c. 3d,

roe *14. 30006 a..... 16 MO 21, P~~~( OESES? 10 101W? .)

ha (lirrently a .Ir./Sz. in Zn lI$litazy Service , National 606r4 .r Neeerv ..
coii.g., Collage Grad or 

~~ : 3b ~~~~~~~~~ 
-

________________________ in Grad Ishuel Currently Ever Has he been
16 17 15 19 20 21 YeS N0~~~~~~ Yes No lbs No Yea No

1 2 3 4 5 6 1 2 1 2 1 2 1 2 (24—26)
ha

1 2 3 4 5 6 1 2 2 2 1 2 1 2 (29—33)

1 3 3 4 5 6 1 2 1 2 1 2 1 2 (34—3*)

- 
1 2 3 4 5 6 1 2 1 2 1 2 3 2 (39—43)

(Q(~ Z.IflIlO H6139 ASS 11052 nec SaS10~~Mm .110.. 93 5). 3. and lb and Tc ~~~ 3d, b I ND ~~US~~S. STARTING WITH leS CISSIT,
LIST TeS A ou ien QUALIFYING Y~~SIG I~~~ 52EN.) —

005 ~~~~w UI~~TI00 IOE 10 ueT WS nexoe 5)IIWTIIIG Na22 MmUW on ~~~ SELICI10 R3SP~~~~~~~. 1W

~~~~. w~~ ~~~~~~ m, . ,r CINGLE 1~~ ISISIP I~~~ Z1O — PENeON •

he, Au.. of Qrealifiiaq Male. Ssinct.d ~~~~~ 
-

~~~ 1 (44 ocen)

(Oldest ) 1. ____________ 
1 

___________

(Next Oldest ) 3. ______________ 
2 ~~~~ sx of Qualified Males 1 2 3 4

(Next Oldest) 3. 
____________ 

3 Sslsct ~~ - ‘ t  l6~~~.t 1 1 1 3
ha (Wart Oldest) 4 __________ ~ ~~~ \~~~SId record .7

(*52 ~~~ FULL $5l~~ Or 5ONGT~~ HESP.~~~~~r. ~~DOb NN~~ AND 7102211005 152W 52L00•)

N_el __________________________________________________ Tel.pbone Ibj ebers _________________________

ha
(I? lOT AT IIOWI MASS AS APPOIN10eSIT 10 CALl. I~~~~. MASS UP 10 1101 CP~’-~~~~ APPOINTHOITS 10 C~~WLET5 I1IIeSVIEv WITH
MIS SZLSCTW 52~~b MIS, TIM *310 SI00.T Or 1*01 APPOII52SIT.)

1st A4p tI Oat. __________________ 
ha.  __________________ 

M.ult... 1 2 4 6 6 (46)

2nd Agp tI Date __________________ TIse __________________ 
Sesult. • .  1 2 4 6 -9 (47)

3rd App t i  Date _________________ 
Tins _________________ 

Sesult. .. 1 2 4 6 6 (45 )
4th 549’t, oat. 

__________________ 
Tine 

__________________ 
Nenilt • .  1 2 4 6 9 (49)

5th App t I  D5t _________________ 
Tins 

_________________ 
aesult... 3 2 4 6 S (SO)

na 6th Agp t I Date _________________ 
Tine 

_________________ 
Seault. .. 1 2 4 6 S (Si)

7th App t x  Date __________________ 
. m e  

__________________ 
Wemlit. • 3 2 4 6 S (52)

6th *~p ’ti nuts __________________ 
Tine __________________ 

Ns.ult. .. 1 2 4 6 S (53)

I 9th Agp ti nets _________________ 
Tins _________________ 

Nesult... 1 2 4 6 5 (54 )
ha 10th *gp’t~ Cat. _________________ 

Tins _________________ 
Naselt. - .  1 2 4 6 7 S (SS)

CINGIS 152555 0? FlING. A155 ?, SSDONG SIULT Or PIML AITUST,

1 6 Io anawer 1 (57)
ha 2 7 Phase diacoaseated/Qut of eider I

3 S Long—ta rn neaveileilility/Lsaquaqe barrisr/Nandieapped/Netaidud 4

I 4 9 Wafueal after qualification detsealned 4
- 

5 10 (56) Qualified —.~ - t set a,ailakls after 10 stt.apts 7
ha 

- 
DaaplstSd istarviw S

~ _ _ __ _  - -._- - - - - - -~~~~~~-~~~~~~ --— - _ _ _ _  _ _ _ _ _ _ _ _ _ _ _

~~~
‘‘ v — —  —~~~~~ — — ~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~

_

- —  _: - — _ _
~~ - ( _ ~~~~~~~

_
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OS4Ba zz..a-usp
ha ______________________________________ 

Sob Its . 9343

MU~1TA3Y SERVICE STUDY
Znderviowsr Name Qi.stdo airs -

ha Reuposdeet F— I i t I I I I I I I i
Numb.r 1L~~

I_ I I (4  Data SI I I I 1 7 1 9 1 1 6
Moeth Day V..,

_ _ _  (11 open)

interviewe r Numbe r 12! 1 1 I 14
Interview

Time Inierview Began ___________AM/ PM Time 151 1 I 1 *7

h F  CONTINUI14G SURVEY FRO 1. SCREENER, CIRCLE RESPONDENT S AGE UNDER QU. Ia AND BE(IIN
INTERVIEW WrrH CU. 3b.)

REINTRODUCE YOURSELF AND PURPOSE OF THE SUR VEY IF TALKING WITH NEW RESPONDENT:

Hello, I’m ________ of Ma rke t Facta . May I plea.. speak with 7
Ar (RE SPONDENT’S NAME )

We are co~~~ct1ng a enrysy to f ind ant young men’. aititudea toward where occspetlons asd would like to have
your opinion. Your haneebold ha. bees cbo..n by chance. Any toforenattos yes give ne is compladely cosfideithal.
There ii an outside chanc, you may be called by my .n~~loy.r juet he cheek that I did speak wi~~ yew. Do yew

us have some time to be inte rviewed now on this survey? (W NOT, REQUEST SPEC~~1C APPOINTMENT AND (1$-24
R ECOR D ON SCREENER.) opsa)

3a . F irst of ni l, jus t to be sure l a m  lctervaav *og the right psrson, what Is yosir age plea.. ?

Under 16. . L...(TERMINATE) 19 5
16 2 20 
11 3 

25)

18 4 22 1 cv., . $ -Ho’(TZRMINATE )
lb. Are you attsudleg achool now ?

ha
Y.s 1
No 2 ~~ (SK IP TO QU. 3d) (26)

3c. What i. your current  year In school? (IF NA CE&SARY, ARC :) What type of school I. it?

10th Gr ade (High School) 1 27) let year of 4~ year collage (Frsehmea) . 6 1 -

11th Grade (High School ) 2 2nd year of 4-year collage (Sophomore)  7 L.Ma. (SKIP TO
12th Gr*de (High School) 3 1st year of Jun ior/Comm un ity college . 8 CU. 30
First year of specia l training In 2nd vaar of JneinrlCeinmneitv coilase - I .3

vocat Ion al or trade school . . . . 4 year of collags 1
Second year of special tra ining In 4th vaar of rolla.a at mare s ((2*)
- vocatiunal or tr ade school . . . . 5 

(81~ P TO OT. 31) 
3d. Ar e you a high school graduate ?

ha Y.5 1 ~~~(SlCIP TO QU. 3f) No ~~~~~~ (29 )

3e. How many years ci schooling hAve you completed ?

I.e. than 1 yea r of High School. . - 1 2 year. of High School 3 - (3D)
1 year of H igh School 2 3 years of High School 4

ha
31. Are you curre ntl y employed?

Yes ~~~~~~~~ N~ (31)

3g. Ar . you work ing full time or Sb. Ar. you currently looking for a jeb,
ha per t tlme? or nOt ?

Full t ime I Y.s 3 No 2 -

Part  time 2 (32) (~3I

31. Now, 1.1’. talk about your plans for iii. next few year.. What do you thlak p.s might be doing?
(DO NOT READ LIST . PROBE W ITH ‘ ANYTH ING E LSE?” . ETC., UNTl l~ UNPR ODUCT IVE. )

Going to schoo l Ii
Working 2 ~~~Øn(53UP TO QU. 33, PAGE 2)
Dot3g eoth ing 41 (34 )

ha Other sJ
lolaing the s.rviee 3

IT RESPONSE ABOVE IS “JOIN THE SERVICE ” , ASK : Yo~ meetloaed that you unliht be joining the
ha ser vice, wh ich branch would that be? (RECORD ONLY ONE AN$WE R UNDER CU. 3j BELOW)

3k. WhIc h type of service would that be: *ctlv. Duty, Rsaervsa , or National Guar d ? (RECORD ONLY Q~ANSWER UNDER 3k BEL OW.)

ha - Tea. .f Serylee
Active National Don’t Know

Branch of Survlca (35) Duty t..eryes Guard TrUe

Air Force I im 1 2 4 (36 )

— Army 2 ~~~ 1 2 3 4 (37)

Coast Guard 3 ~w 1 2 S (IS)

Mar Io. Corps 4 ~~~ 1 2 S (39)

Navy 5 ~~ * 2 — 3 (40)

~~~~~
-— - ——-— —----

~
—-- — -— ———— - _____________________________________



0è~~~~ ZZ-a—U39Job No. ,ag~
Pbg. z

us

31. Hew saey or difficult in it for someon, at veer age to lets full ~me lob in your area ? W.eid you
say it I, almost impossible, very difficult. seineahe.t d~~leult or net difficult at all? (RECORD
BELOW.)

3m. Hew about getting a 0511 Urns lob -- would you say it is almost impossIble , very diffic ult, somewhat
difficult or net difficult at all? (RECOR D BELOW .)

IL
F.M Time Ebri T ime

Almost impossible 1 (42) 1 (45)
Very d ifficult 2 2
Somewhat difficult S 3
Not difficult at ail 4 4

us
• (DON’T READ) Don ’t know S S

4.. Whea I ~~~~~~~~~ “Armed Services” or “milNaiy”. which brnach of Service do you think of 8rat?
(DO ~~~~~ READ ALTERNATIVE ANSWERS. RECORD BELOW UNDE~1 CU. 4e.,)

i.e.
4b. What is ik. sent breach yew think of? (DO I~~ 

READ ALTERNATIVE ANSWERS. RECORD
BELOW UNDER CU. 41.)

4c. Are there any others that com, to mind’ (DO ~~~~ READ ALTERNATIVE ANSWERS. RECORD
us BELOW UNDER CU. do.)

CU. 4. QU. 4b QU. 40
Ft rs t Sec.nd AM Other
~~~~h4 ~~~~ .4

(45) (46)
ha

At r Force 1 1 1
Ar my 2 2 2
Ceest Gisrd S 3 3
Marine Corp 4 4 4
Navy S S

None 6.ib(SKIP TO $a(SKIP TO 6
Q U . S )  Q U . 5 )

5. Now , I’m going to read you a list of several things Which young men your age might do in the next
few years. For each our I read, pleas, tall me how likely it I. that you will b. 4s4.g that. For in-
stance, how likely i. it that you would be ... (RE AD STATEMENT)? Wash yes any “Deflaitsly, ”
“Probabl y. ” “Probabl y Not. “ or Definitely Net?”

Du n t
Probably Definitely Know!

— 
Definitely Probable Net Nat )~~ Sure

START 
Work ing is a laborer on construction job s . . - 1 2 3 4 5 (47)

AT “X” Working at a desk In a busins.. office I 2 3 4 S (4$)
in the military - - 1 2 3 4 S (49)

TIONS) Working as a salesman I 2 3 4 5 (50)

Serving In the National Guard 1 ~~~~~ 2 3 4 i (51)

Is that the Air Nat. Gourd , • 1 or the Army Fiat. Gun .. Z Don ’t Knew. • S (52)
ha ( ) Serving in the Reserves I ‘

~~~~~ 
2 ‘~~~~ 3 4 S (53)

Is tha t the Air Force Army Cossi 5uard ‘
~Sarlae Corp. or Navy Den t (54)Re serve.. I Reserve. • 2 Reserve S Reserve 4 Reeervs. • S Know. .6

Serving Is the Al, Force (Active Duly) - . . . ~1 2 1 ~
Serving in the Army (Active Duty) 

~~ 
3 4 5 (56)

I ) Serving in the Co..t Guard (Active Duty). . . .  I 2 3 4 s (57)

Serving In the Marine Corps (ActIve Duty) . . . {i~~~ 2 3 4 ~ (5k)

Serving Jo lbs Navy (Active Duty ) I I  2 3 ~ (5~)

(SEW TO YELLOW OPEN END ANSWER EIEET IF YOU ~~~ NOT CIRCLE COPE “1” (DEFINITELY) OR
CODE “2” (PROBA BLY) FOR Q~~ OR ~ Q$~ OF THE YOUR BOEND *VICL’Sa AIR FORCE, ARMY,
MARBlE CORPS, NAVY.)

4.. Yes said that yes would srohah&v serve In one of the military services. What would your decision to
serve Is the military depend oa? That I., what might cans. you 1 dec14. to sorvs in the military or
sot to serve in lbs milita ry? (DO NOT READ ALTERNAT IVES) Anyth ing else ? (PROBE)

ha 0.t married 
Get job z
Go to collegs 

— Go So vocation al echool 4 (60)
Get accepted by military S

• Get j.I I wset Is mill. ,, 6

— 
Other (DB$C*IIEl~~~ 7
Dos t heew S 

* —

~~~~~~~ 

________

-~~~ - -
“ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 

-
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ha Page 3

6b. fl ynn went Into the service, $.a.e tell me how likely It Ii that you would
es-enlIst after complotlng your Initial enlistment. Would you say you would
“Definitely ”. “Probably”, “Probably Not”, or “Definitely Not” re-enlist?

Definitely 1
Probably 2 (61)
Probably Not (62-78Definitely Not 4 “9

(GO TO YELLOW OPEN END ANSWER SHEET)
Cd.3

1) up I - ID
Now, let’s go on to anothe r subject. (L l-28 op.n) -

Ba. In the last a~x months , have you had any contact with a militar y recruite r
represent ing the active military?

Yes I No 2 (SKIP TO QU. Bc)

Sb. How were you in contact with the recruiter? (R EAD EACH
STATEMENT. START WITH THE “X’d ” ITEM. )

START Iii the Inst
AT ”X” Six Mouth.
(SEE INSTRUCTIONS)

Have you gone to a recruiting station and talked
to a  recruiter 1 2 (30)

Have you talked Lace-to-face with a re cr u iter

ha 
somewhere other than at a recruiti ng statio n . . . 1 2 (3W)

Have you heard a recruiter give a ta lk at your
high school 1 2 (32)

( ) Have you talked to a loca l recrui ter by telephone . - 1 2 (33~

5c. (ASK EVERYONE ) In the last six month. (READ EACH -~~~~~

STATEMENT . START WIT H THE “X’d ” ITEM. )
ha 1st lia

H*ve you received recruiting Litera ture in the mail . 1 2 (3*)

ha ( ) Have you discussed the possibility of enlistment (35-40 open )
with friends alread y in the service or who have
been In the service 1 2 (41)

Have you talked with a teacher or guidance counselor
ha at school about possible enlistment 1 2 (42)

Have you talked with your girl fr ien d or wife about
possible enlistment 1 2 (43)

ha ( ) Ha ve you talked with one or both parent. about
possible enlistment 1 2 (44)

Have you taken an aptitude or career guidance test
ha in high schoo l given by the armed serv ices - .   2 2 (45)

Have you made a toll-free call for informa tion
about the millta ry 1 2 (46)

ha ( ) Have you asked for infor mat ion about the military
by mail 1 2 (47)

) Have you been physically or mentally tested at a
military examina tion station 1 2 (48)

ha

ha
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I have several myr que.Uoss chant mt1~~~ry recrun.rs. (17 “NO” TO (NJ. S.. A~~ QU.- 9a. OTHERW~~~, 5Kw
ha 

T000. 9b. )

9e_ Have ~wa ever bed any co.dnct wUk any mW*ary recrsit~r?

Yes I No 2- (SKIP TO QU. 10 )  (49)

ha 9b. You say you have been in contact with a mUitary recruHer. What breach or branches of the service did they
represent? (R ECOR D BELOW. PROBE.) Lay other mWtery recrufrer? (PRO~~ UNTIL. UNPRODUCTIVE )

Don’t
Air Force Army Merle. Corns ~~~~ha Rec r~ tters represented 1 2 3 4 (50)

9c. (IF “AIR FORCE”.”AR M Y”, OR
MARINE CORPS”, ASIC:) Did Tthe (NA3~.E SERVICE) recruiter Qu

o
ha represent lbs (READ ALTER- ‘se’ ‘61 

• ion)
NATIVE ANSWERS - EXCEPT -
FOR “DON’T KNOW”)? Air National Ar my Nat ional MarI ~s -

~Guard. . • 2 G u a r d . , . .  lb Reserve. .
Air Forcs Armyha Reserv e .  L Reserve ., 3J~
GO TO NEXT BRANCH , OR IT NO OTIU~R BRANCH , GO
ON 70 NEXT PAGE , QU. iOn.

Active Air Active Army , 1 Active
Force. - .  1 Don ’t Know . - 4 Marines . ,

Don ’t Know • 4 Don’t Know. ,  4

N. Did the (NAM E SERVICE)
recruiter contact you first , or

ha 
did you conta ct him ? (52) (57) (62) (66)

Recruiter contacted flr.t 1 1 1
Rsspondsnt contacted first 2 2 2 2

ha 9.. How adequate was the informa -
tine you got from the (NAME
SERVICE) rec ru iter ? Did he
give you.. .  (53) (58) (63) (67)

AU lb. InformatIon you wanted 1 1 1 1
ha

Mo.t of it 2 2 2 2

Or , Very little 3 3 3 3

9f. Was your attitude toward JoIning
ha (NAME SERVICE) more or less

favorable than befor, you talked
to the recru iter , or didn’t it
chang .? (54) (59) (64) (68)

ha ‘ More favorable 1 1 1 I
L s s  fa,orabI~ 3 3 3
Didn’t change 2 7  2”— -7 Z—7 ...ii

GO TO NEXT BRANCH , OR £3’ NO OTHER BRANCH, GO ON TO
NE XT PAG E . QU jO a . —

9g. Was that. . • (READ ALT ERNA’rIVES) (55) (60) (65) (69)
Much more favora bi, 1 1 £ 1 (70.70 opea)
SUgidly more favorabls 2 2 2 2 

~~ ~~~j
ha - Slightly 1... favorable 3 3 3 3

Muck less favorable 4 4 4 4

ha GO UP TO NEXT BRANCH, OR IF NO OTHER BRANCH , oo~~fl[TO N Z X r  PAGE , QU. iOn . I

_  

_ _ _

‘
~~~~~~~~~~~W ~~~~ -~~r ~~-‘ ~~~~~~~~~~~~~~~~~~~~~~~~~ - ~~~~~~~~~~~—- —~~~~- -

~~
_. ~~~~~~~ — -,
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.Juat a few more questions. Now would your parents end friends feel if you told th you wore ~~~~ ~~~~
thinking about )oining any of the .ilitary services?

ha - 10. . Would your fa t her be in favor of yout joini ng the servics. ageinat it, or mutEd ?
In favor 2 Don’t have . . . .

Neutral 4 
~~~~~~~~~~~~~~~~~ 

It) QU . lie) Ill)
Aqainst 3 --- ‘(SKIP TO Oil. lOd ) Don ’t know . . . . sJ

ha
lob. ( I? •IN FAvOR’ . ASK:) Would he be very much in favor of it or slightly in favor of it?

Very ouch . . 1 Slightly . • . 2 (12)

100 . tlhy would your father be in favot of your joining one of the military s.rvices? (DtN ’?
1~~~ 

READ ALTERIIATIVES)
Patrioti 1
Growing up/m.turity 2
Benefits are good 

~~~~ TO 00. lI e) ( 13)
Exciting job/career 4
Job training/learning a career. . . • S
Other then the above 

ha 
100. (IF AGAIN ST , ASK: )  Would he be slightly against it or very ouch against it?

Slightly. . • 1 Very much. . . 2 (14)

jOe . wny would your tether be against your j oining one of the military service.? (DON ’T READ
ALT~~~IATIVES )

ha Separation/be ing apart i
Danger/tear of injury or death 2
toss of statu, of military vs. civilian etatun career (e .g. ,  ‘You

can do better than being a soldier ’) 3

ha Civilian education (Going to school/continuing education ) 4

Negative military experien co by father /fr iends 5 (15)
I,ack of personal freedom 6
Racial probl em. 
Living conditions 
Drug problems 9
Didn ’t get job desired 0
Oth er than the above X

h a .  Would your mother be in favor of your joinin g the service , against it, or neutral?
In favor 2 Don ’t have . , . ,

• Neutral 4 ~_ _ ,,(SKI’ TO PAGE 6 , ( 16)

Against . . . . . •  3— ~~(SKIP TO 00. lid) Don ’t know . . . . 5J
lIb . (IF IN FAVOR’, ASK:) Would she be very much in favor of it or slightly in f.vor of it?

Very much . . i slightly . . • 2 (17)

lic. Why would your mother be in favor of your joining one of the military services? (DON ’T
BEAD ALTERNATIVE AZIS1EPS)

Pat rioti 1
Growi ng up/matu r ity 2

ha 
Benefits are good 3 ~SXIP TO PAGE 6, ( 18)
Exciting job/career ~~~ 12 a)

Job traini ng/learning a career S
Other than the above 6

ha lid. (1? ‘AGAINST’ , ASK:) Would she be .l*gbtly against it or very much against it?
Slightly. . . 1 Very much. . . 2 (19)

11.. :Ihy would your mother be against your joining one of the military services? ( DOi1’T READ
ALDHEATIVr AIIS~ r R3 . )

ha Separation/being apart 1
Danger/fear of injury or death 2

Loss of status of military vs. civilian status career (e.g., ‘YOU
can do better then being a soldier ’) 3

ha Civilian education (Going t’ school/continuing education) 4
Negative military .xp.rienc , b3’ Zath.r/fti.nd. 5 (20)

LSck of personal freedom S

Racial problems 
ha

Living conditions 
Drug problem. 

Didn ’t get job dosired 0

Other than the ahoy IC

— ~~~ 

~~~~~~~~~ ~
‘i’ —~w
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ha 12.. Would your fr iends be in favor of your joining the service , against it, or Sautral ?
In favor 2 Don.t have . . . .

Neutral 4 SKIP vo Oil. l3a) (21)
Against 3 --‘ø(SKIP TO 011. 12d) Don’t know . . . . 5

ha
12b. (IF ‘1W FAVOR’, ASK:) Would they be very ouch in favor of it or slightly in favor of it?

Very ouch . - 1 Slightly . . . 2 122)

12c . G y  would your friends be in tavor of your joining one of the military services? (DON ’T
READ ALTERIIATIVI AII$ ’ESS)

Patriotisa 1

Growing up/maturity 2
Benefits are good SKIP TO ~U. l3a ) (23)
Exciting job/car eer 4
Job tra ining/learning a career 5
Other tha n the above 6

12d, (IF AGAINST’ . ASK:)  Would they be slightly against it or very ouch against it?
Slightly. . . 1 Very ouch. . . 2 ( 24)

l2e . .lhy would your friends be against your joining one of the military services? (DON ’T READ
ALTERNATIVE ARS~fERS )

Separation/being apart 
Danger/fear of injury or death 2
Loss of status of military vs. civilian status career (e.g. • ~You

can do bet ter than being a soldier’) 3

ha Civilian education (Going to school/continuing education) 4

Negative military experience by father/friends 5 (25)

Lack of pereonal freedom 6

Racial problems 1
ha Living conditions 8

Drug problems 9

Didn ’t get job desired 0

Other than the above X
ha ________________

13.. ( LOOK BACK TO 00. Bc, PAGE 3, IF ‘NO’ TOITAUCED TO ONE OR mOTE pa~~~’rsisxip TO 00. l3c)
Earlier you said that you talked to one or both of your parents about possible enlistment.
Which parent did you talk to? (CIRCLE ONLY 01(E)

Mother 1
ha Father 2 (26)

Both 3

13b . (ASK FOR EACH PARENT TALKED TO: )  Did you talk to your (PARENT) once, severa l t ines, or
quite a few times about the possibility of your joining the military?

ha Mother Father
(27) (25)

once 1 1
Several times 2 - 2
Quite a few times 3 3

ha Not sure 4 4

13c. Do you and your friends ever talk about serving in the military?
ye.. . . 1 No. . . 2 —.~~ (SXZP TO 00. 14) (29)__ 13d. About how often have you and your fri end s talked about serving in tim military? Would you

say it has been once, several times, or quite a few tiass?
once 1
Several times 2 (30Quits a few tim es 3 *

ha Not Cure I

14 . Some of your friend s may have already served in the military, er. currently serving , or planning
to serve. Would you say this ii t rue of the majority of your friends, severa l of your fr iends ,
or none of them?

Majority 1
ha S.v*ral 2 (31)

Only a few 3
lion 4

ha

ha

- .  

-~~ -- - —- --- ---~~~~~~~ - - -~ - -
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lSa. I~d like to read several job characteristics. Af ter I read each characteristic , please tell
am how important you feel it would be in choosing a job. (ammO CHA*~~ YEP1STIC) Do you con-
sider that Extr~~~~ly Important, Very Important, Fa irly Important, or Not Important At All?
(REPEAT FOR EACH CHARACTERISTIC)

START AT X (SEE I IICTIONS) Kxtre.ely very Fairly Important Don • t
Characteristics Important Important Important At All Know

~~~loyer t reats you well 1 2 3 4 5 (32)

Teaches you a valuable trade or skill  1 2 3 4 5 (33)
L ( ) Give, you the job you want 1 2 3 4 5 (34)

Gives you an opportunity for a
good family life 1 2 3 4 5 (35)

C ) Retirement income 1 2 3 4 5 (36)
Enjoy your job 1 2 3 4 5 (37)
Developing your potential 1 2 3 4 5 (3k)

Job security, i . e . ,  a steady job. - .  1 2 3 4 5 (39)

( )  Good income 1 2 3 4 5

ha C ) Doing challen ging work 1 2 3 4 5 (41)
Being able to make your own

decisions on the job 1 2 3 4 5 (42)

I Recognition and status 1 2 3 4 5 (43)

lSb. I am going to reread the list of job characteristics. As I read each characteristic, please
tell me whether you feel it would be sore likely to occur in military service or in a civilian
job, or could it occur in either one? (READ FIRST CHARACTERISTIC. IF ‘MILITARY / CIVZLIAN ONLY ,
ASK:) Would you say tha t would be ~auch more likely or sosewhat sore likely to occur in (the

ha military 3ervice /a civilian_j ob) ?

Military Either Civihan
START Ar ~x’ (SEE IN SrRUcTIONs) Much Somewhat Military Much omeimat
I More More or Mor e More

ha 
Characteristics Likely Likely Civilian Likely Likely

Employer treats you well 1 2 3 5 4 (44)
( ) Teaches you a valuable trade or skill . 1 2 3 5 4 (45)

I ) Gives you the job you want 1 2 3 5 4 (46)
ha ( ) Gives you an opportunity for a

good family l i fe  1 2 3 5 1 (41)

Retirement income 1 2 3 5 4 (48)

Enjoy your job 1 2 3 5 4 (19)
ma ( ) Developing your potential 1 2 3 5 4 (50)

Job security, i.e. • a steady job. . .  1 2 3 5 4 (51)

cood income 1 2 3 5 4 (52 )

ma ( ) Doing challenging work 1 2 3 5 4 (53)
Being able to make your own
decisions on the job 1 2 3 5 4 (54)

Recognition and status 1 2 3 5 4 (55)

16a. £ an now going to read a statement to you . After I ’ ve read it , please tell me wiather you
igree or disagree with it .

Requiring all 18 year olds to register for the draft is
necessary to prc .vide a strong d.fense for America.

ma ~jou1d you say that you agree or disagree with this state ment?
Agree . . . 1 —y Disagree. . . 2—~~ (SKIP TO 31J l6c) (56)

16b. (I? ‘AGREE’, ASK:) Do you strongly agree , generally agree , or agree just a litt e?
ma Strongly Agree 11

Generally Agree 2 SKIP TO 00. 16 I) (57)
Agree Just A Little 3

l6c. (IF ‘DISAG REE’, ASK:)  Do you strongly disagr ee , generally disagr ee, or disagree just a little?
ha Strongl y Disagr 6 )

Generally Disagree 5 (SKIP TO 011. 17 ~)Disagree Just A L ittle. . . . 4

l6d . (I F  ~STRONGLY AGRRE ’/’GENE RALLY A~ REE ’/ ’AGRRE JUST A LITTLE’ , ASK:) Why do you feel that
r.quiring all  18 year old. to register for the draft Is necessary to provide a s :rong

ha defense for America? (DON’T REAL )

Number of volunteers is too small 1
Quality of volunteers is not good enough 2
Too many minorities, racial imba lance 3 (SS)
Volunteer military costs too much 4

ha Registration enables military to get people faster
in an emergency 5

Othet (DESCRIBE ) 6
Don ’t know 7 (59 -69 open)

-- 
~~~

— —__---_.-_-_--—_— 
_ _ _ _ _  ________________

- m•—~w .r~— ,~ 5--—.-
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ha CLASSIFICATION SECTION

Now, I have a few questions to help us put our participants into proper groups. ~~~~~l”r that the
information you giva us is completely confideatial,

l ie. Are you married , single, separated or divorced?

Married 1 (SKIP ~~ ~~~~~. 1$)
Single 2 (70)
Separat.d/Divorced/w5~ owed  3__ 

lib . Do you plan to marry in the next 12 months?
Yes. . - 1 No . . . 2 (71)

18. What was the highest educational level your father c~~~~leted ? If you are not sure , please
give me your beet guess.

Did not complete high school. . . 1 Finished college (four years) . . . 6
Fini shed high school or equivalent 2 Attended graduate or professional
Adult education pr ogram school 7 (72)

Business or trade school 4 Obtained a graduate or professional
degree a

Bose college 5

19. What (are/were) your average grades in high school? ( READ LIST Of GRADES )
A’ s and B s .  . . . 1 ( DON’T READ )
B’ s and C’ s. . . . 2 Does not apply . . 5 (73)
C’ s and D’ s. . . . 3 Don’t rem ber . . 6
D ’ s and below. . . 4

20. Wha t education program (are you/were you) in , in high school? ( READ ALTERNATIVES)
ha College preparato ry 1

Cc ercial or business traini ng . . . . 2 (74)
Vocational 3

ha 21. Which of the following mathematics courses, if any, did you take and pass in high school?
Elementary Algebra 1 Intermediate Algebra 3
Plane Geometry 2 5’rigo~~~~try 4 (75)

- ( DON T READ ) None of these 5
ha

22. Did you take and pass any science courses in high school which covered electricity or
electronics?

Yes. . - 1 No. . . 2 (76)
23 . J ust to be sure we are representing all groups in our survey, please tell me whether you

ha describe yourself a s . . .  ( READ LIST)
Cuban 1 Oriental 6
Mexican-A merican 2 Black . • 7 (77).
Puerto Rican 3 White 8
Other Spanish 4 (78~~~~~n)

American Indian 5 Refus ed 9

ha

GO TO YELLOW OPEN END ANSWER SHEET , 00. 24 AND 25 TO RECORD RESPONDENT
RARE , ADDRESS, TELEPHONE NUMBER AND SOCIAL SECURITY NUMBER.

ha

ha

ha

‘V

ha

ha

—r’ s~~~~~ - - - - — - — — --- - —w---~ -- — 
~—~~~

--— v — W ~~ -
~ ~~~--~~~~~~~~ 5-~~~~-—
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MILrrAB Y SERVICE STUDY Card 4PAPER I PENCIL 
~~~~ 1—l0

OPEN END *5511MB BaEET

7a. W i l l  you please t . I 1  as everythi ng you remember about th . advert ising for the ACtiv  Arm
— that you have seen or heard recently. (PRO SE) What did th , advertisi ng say? Wha t Id

it show?

_  

-

~~~~~~~~~ 
_ B

Have not seen advert ising 
~~~~~4SK7p TO OUES”IOPt ld)

Have seen advertising, can t re.eaber content .  . ( 13 — 14 epen)

lb. How do you feel about the advertisin g for the Active Army ? Would you say it was ,
personall y . . .  (I WER_A LTERNAT I VES)

Very meaningful  to you 
Somewhat meaningful to you.  . 2 (15)
Not very meani ngful to you.  . 3

— Not at ill meaningful to you . 4 ( 16—55 open)
7c . Did any of the advertising you reca l l  seeing or hearing about the Active A~~Y include any

other mil itary aervices?
Y~~s 1 (56)
110 2 (5 1—59 open)

IF  RESPONDENT IS AWARE OF ADVERTISING FOR ACTIVE ARMY (QU. 7a) RECORD YE S IN QU. Id AND[ GO TO WHITE QUESTIONNAIRE, QU. Sc , PAG E 3.

7d . Have you seen or heard recruiting advert ising for any of the active duty mi litary services?
Yes 1 (60)
No 2

[ GO TO WHITE QUESTIONNAIRE, QUESTION 8a, PAGE 3. 
j

24 . Name of Respondent ____________________________________________——
Addre ss _________ __________

City/State _______________________________________ lip Code ___________________

Telephone Numbe r 
___________/ -______________

25 . Next,  I would like to know your Social Security Number . B*caus, of a recently enac ted law .
I must tell you that the authority to reques t this inforaation is given in 10 USC 1)6. Pro-

— - viding this information is voluntary on your part and there ar, no Oenaeq uehces if ~ou choose
not to do so. This i n f o r m a t i o n  is necessary to enable us to re—contact you in the future
regarding your decislone .

Whet is your Social Security  Number?

61 [ I -LIII / L T I / [ I 1 1 1 69 None . . . 0 Refused . . K

Your opinions have been very helpful and I appreciate the time you too k to part icipate in this
survey. Thank you.

TO lIAR! THIS A VALID INTERV IE W , PLEASE RECORD THE TA , STATE AND COUNTY HOMIER FROM YOUR CAU, RECORDha FOBs .
TA (STATE) (COUNTY) 17 ~~~1 I (iS open)

70 _____I 1 76 79~~~~~~~S0

ha BE SURE TO RECORD COMPLETEO INTERVIEW’ CODE S ON SCREENER UNDER RESULT Of FINAL ATTEMPT. ATTACH
OPEN END ANSWER SHEET AND SCREENER TO BACK OF QUESTIONNAIRE.

- Time Interview Ended _______ AIVPII

ma 

_ _ _ _ _
- - - 

~~~~~~~~~~~ - - - - -

-5- - ~~~~~—-.~~-- _ _ _ _

- - ________
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