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INTRODU CTION

The rationale for conducting this study as well as the survey design

and objectives are described in the Introduction to the Fall 1977 report .

For the reader ’s convenience , the following comments are reprinted from

the Fall report . Some references are added to reflect chronological and

survey content changes.

Bac)çground and Objectives

There are a n umber of factors that are related to a young m a n ’s

decision to enlist in a military service . Factors such as national unem—

ployment and regtonal cultural environments can have a strong bearing

upon en l is tment .  Other factors related to enlistment behavior include

youth’ s general att i tudes concerning mil i tary service and their awareness

of the opportunities provided by the services. These factors , especially

awareness , are in fluenced largely by promotion and advertising as well

as the many act ivi ties of service recruiters. Youths ’ attitudes and aware-

ness also reflect the impac t of various other in f luen cera , such as their  P

peers , parents and family , teachers , coaches , counselors , and ax—servicemen.

General attitudes concerning mi l i t ary  service can change over

time partially because the potential market of 17 to 21 year old youths

r changes every year as new youths en te r  nM older ones leave this age bracket .
‘-‘S

The outcome of recruiting efforts can be influenced by altering military

service attributes such as salaries , bonuses , t ra in ing  options , length of

service , and so on. The mil i tary services can also directly influence the

•
r 

~~~~~1
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propensity to serve through increasing awareness of these attribute8 and

by improving at t i tudes by means of promotion, advertising and recruiter

efforts. Indirectly , iriproved awareness and attitudes can also be achieved

by improving the awareness and attitudes of the influencers of potential

enlistment prospects.

Beginn ing in 1971 , semi—annual yout h surveys have been conducted

each Fall and Spring (excepting Spring, 1975) for the Department of Defense.

These surveys include in te rv iewing  a sample of non—prior  service 16—21

‘S I year old male youths to gain insight into a variety of issues associated

with thei r  attitudes toward employment in general and mi l i tary  service in

particular . This present report provides detailed analyses of the fifth of

a five part survey (Fall 1975, Spring 1976, Fall 1976 , Spring 1977 and

Fall 1977), with an examination of some changes between Fall 1976 and Fall

1977. —~

In ord er to compete ef fec t ive ly  in the youth labor market , the

Department of De fense has a continuing need to obtain current attitudinal

information concerning the nation ’s youth. The principal purpose of this 1
survey is to provide the Department and the Services wi th  val id , timely,

and actionable data concerning the youth labor market on a continuing

semi—annual tracking basis. This survey deals with propensity to serve in

the mi l i t a ry ; ef fec t iveness  of advertising and recruit ing effor t s ; im1~act

k of i n flu e nce r s ;  importance of m i l i t a r y  attributes; and characterization of

youtha by such factors an their demographics and li fe goals .

‘U’

— ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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The information gathered on this and the past four surveys has

three fundamental objectives . The first objective is to gather information

that has c~~~on utility for all the military services.

‘a. Secondly , twenty—six special recruiting areas were isolated

throughout the country so that Special analyses could be performed on each

of them . These areas , referred to as Tracking Areas , comprise one or more

geographic units of each of the services~ Recruiting Detaclssents (Squadrons)

(Mr  Force), District Recruiting Commands ( Army),  Recruiting Stations

(Marine Corps), and Recruit ing Districts (Navy) .  Each service then can

track the study variables over time within actionable geographic areas

defined by recruiting boundaries of each service .

Thirdly,  the study is designed to provide observations over time

so that changes ir. attitudes and behavior can be detected and appraised.

It is anticipated that controlled experiments might be attempted over

time in the Tracking Areas to test such factors as promotional materials ,

recrui t ing practices , and advertising strate~~r . P

Beginning in January 1978 , interviewing will be conducted on a

monthly basis , with similar numbers of interviews being conducted

nearly every day of the year. This change in the mode of data collection

will increase the sens i t iv i ty  of this study to time and the occurence of

will provide the services with an on—going inf ~~s~ation system, accessible
I ~~~ 

. important environmental events which may effect attitudes. As such , it

-
at any time .

d 
_ _ _ _ _ _ _ _
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Study Design

The survey invo lved lt’-.’l year old males who do not . have pr ior

or current mi l i t a ry  involvement and who are not boy ‘td the i r  second year

of college . In total , ‘ ,.~OO interviews were comp leted . I

The survey employed telephone interviewing. Respondents were

selected by random digit dialing. Approximately .‘oo interviews were com- 1
pleted in each of .‘o tracking areas. Thus, the study provides statistically

valid samples for each t racking area and allows computation ot’ total U.S.

estimates.

In the first two waves of t h i s  study (Fall lQ7~ and ~pr i ng 1076),

only 13 trackin~’. :~reas were gt.udi~ d indrpen ttent l y .  The 11 areas cumu—

la tiv’ely accounted for about 1I’S~~ of the U .~ “m i l i t a r y  ava ilab le . ” The 13

tracking areas were selected from a total of ‘ ‘ by using three criteria;

a ) maximiz in g  the percentage of th~ potential applican t. IIOO~ covered , I

b)  providing su f f i c i en t  geographic dispersion or regional coverage , and I
c)  l imi t ing  the numbe r of r e c r u i t i n g  un i t s  1 ’  three or less per service . p

The t rack ing  areas Inclu ded in  the f i rs t  tw o w.sves contain the following 1
principal cities. and or states. :

New York I ’l t y

A l  l~umv f’ m 1

i l a r r i s t ’t m r g

Washington , l~. I’.
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Flor ida

— . AlabamafMississippi /Tennessee

Ohio
— 

. Michigen/Tndian a

Chicago

Minnesota/Nebraska/North Dakota/South Dakota

,— . Texas

Southern California/Arizona

Northern California

— The remainder of the country was treated as one area and was

referred to as “balance of the country”. Approximately ~OO interviews

were cc~.ducted in this aggregated area.

In the three most recent waves (Fall 1976, Spring 1977, and Fall

1977), the sample was allocated to all 26 tracking areas. In addition to

the above 13 areas , interviews were conducted in these additional tracking

areas:

p.
Philadelphia

Boston

Pittsburgh

— 
. Richmond/North Carolina

~out h  ~aro2 0 7 / j  1 or~

New Orlean s

Arkansan

Kentucky

_ _ _ _ _ _ _ _ _ _  - -~~~~~~~ -----,
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-‘

Des. Moines

Wi ..‘I rI51n

New Mexio~ / C~ lorado

Wa~ hi ngt c’n ,’Orego n

Kans as City/Oklahoma

The .16 tracking areas account for 100% of the “military available”

in the continental U. C.

a

Detailed tabulations referr.-d t o  in  this  report are given in f ive

~~ 
1$’ volumes. Volumes 1 and 2, which constitute most of the analyses , reported in

this study, contait. both Fal l lot6 and Fall 1977 rlata for those questions

U which were the same in both waves .

Volume 1: By I n d i vi d ua l  Tracking Area

Vo lume 2 :  By En l i s tmen t  Propensity Toward Active Duty in the
A i r  Forc’ e , Army, Marine Corps , Navy and Coast Guard

Vo lume 1: By ~ch~~’l i n f  Status and Grades in High School

Volume ~: fly Age , Race , and Quality Groups V

Volume ‘ . By Enlistment Propensity Toward Reserves end the
National Guard

The interviewing for thIs. wave took place between October 18, 1977

and Novo~her 27 , 1977. 
—

I

I) 

V 

_
—V 
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Contents of’ the Interview
9-

The interview focused on the following areas of information:

- . 
— 

(1) Respondent demographics
- 

. Age

Marital status

- . Racial/ethnic affi l iation

Education

— 
. Employment V

( 2 )  Propensity to enlist in the military

— (3) Assessment of the import ance of j ob attributes and their
• attainability in the military

( 14 ) Assessment of advertising recall and meaningfulness

(5) Magazine readership and TV program preferences

(6) Information seeking activities about enlistment
i r r ~ol~ri ng sel f , recruiters , and other influencers V

(7 )  Attitudes of certain influencers toward serving in
the military

— 
(8) Nature and outcome of recruiter contact

(9)  Knowledge of current military starting pay

(10) The relative effect of a $50 a month pay increase on V

propensity to enlist in the military

— (11) Knowledge about educational benefits

(12 ) Life goal s and ti .eir achievability in the military

Questionnai re (‘hangs
• p..

The study desi~n permits the inclusion of new elements from time -
•

to time . The current survey has several new features: a question concerning

expectations about working part time to finance an education, questions

- •V — ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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about magazine readership and television program type preferences , a quent . inn

assess tUg ;~ 5 ;~ec tOd ri’ ; pit; :;e S t, in  tere sting ad vt’ rt I si’men t, , and qu e st i t  ‘n;;

concerning propen si ty  to join the mi litary as a function of several con—

V 

- 
t ingencies :  combat l i k e l y , combat unl ike ly , working w i t h  women doing a

si mi l a r  job. —

a
Two que s t . i~ .;;~ were changed In the Fall 1077 questionnai re.

Posi t ive  propensity respondents were asked when they though t they would join

the m i l i t a r y  service , irrespective of whether they intended t .~ join the

-
. • V  ac t ive  duty services or Reserve components. Respondents who could not give —

an estimate of monthly starting pay were asked to mak e a guess.

4
&nalytie (‘csnments

rn such a larg e 3tudy , many results are l i k e l y  t o  appear which are V

due sole ly to  chance - -r sampling variance. In order to minimi ze the effect —

of such spurious finliug;; , this report. delineates t.hos.e results which are

ti-n i Lk ely I ;  be due I. chance or sample i d i osy n c ra si es .  ~lpec I ft  call y , when

the report ind i cates t hat, ii f i n d i n g  i~ s i gn i f i c ant , t h is  mean s that there 
V 

p

is less thai; a 5% l ike l iho o d  that such a result would occur solely due to

chance. 
—

The i i ; ’  of  ~I rntl fled siunpi tu g  in  tit le study necessitates that a

l’eti pitn leflt. o be weight- - i ;;n,’.luai IV. Pcc ir i I ugly, it is not correct to  assess
-~~ a

~~ standard errors by met hod;; which would be appropriate w i t h  unweighted data.

When the  ‘ r r e ’t  p ; ’ ’ -  tu r n; i-n ’ appt ted , standard errors average 10 greater 
—

( h n ;  I 5 ;;,- dit i l ;;,~t Iv apt ly I ii~ t.t ;~’ procedures ord i nar~ ly uned with unveighted

a

- ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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data. Hence critical t values for statistical significance were adjusted

p.’ upwards by 10 percent in tests of significance on the national sample

(see App endix I ) .

Only a minimum sample of telephone numbers has been issued to

interviewers. Additional numbers then are issued in small subsamples until

the correct number of completed interviews is reached. This procedure

provides tight control of the sample and is now standard for the survey.

In response i requests from the services , the report ing format

for the Fall 1977 wave was changed. i~pe’I firally , this report focuses

more on t ren d analyses I f  key data elements. Moreover , t he report

has been shortened by e l imina t ing  unnecessary repeti t ion in

discussing issues such as job a t t r ibutes  and l i f e  goals, Finally , the

report prof i les  the en l i s tment—rela ted  behavioral and attitudinal character istics
9-

of high school graduates who are not currently attending school. The services

— have expressed particular interest In this sub—group.

p

—

a V

9-

p.,

V 

_ _- -
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EXECUTIVE SUMMARY

Introduction

This report is a discussion of the Pall 1977 wave (i.e., Wave v)

of the tracking study of youth attitudes toward serving in the armed forces .

A total of 52814 randomly selected males between 16 and 21 years or age were

interviewed by telephone. Approximately 200 interviews were conducted in

each of 26 tracking areas across the continental United States.

tV —

M~jor Conclusion of the 8tudy~

— This wave of the study provides a 214 mont h historical perspective
‘

~ 
from which the following conclusion is drawn.

It appears that the negative trend in propensity to enl ist has

begun to slow.

p
— In past report s , it was suggested that two variables -- full-time

employment and hi gh school graduate/not attending school —- could reasonably

explain the observed downward shifts in propensity. It was reasoned that V

Improvements In the civilian job market stay sake a military career lea.

attractive to a young man for whom the military may have been the best

— opportunity for advancement in a poor economy. In the present survey reported

incidence. of full--time employment and high school graduate/not att .nd ing

school are unchanged, and the downward trend in propensity appear, to be slowing.

11 - 
_
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These two demographic variables, therefore, may well be only partial determinants 
—

of propensity. It appears that there are other unidentified factors contribut-

ing to the decline in prosensity that are beyond the range o~ variables in this

- - - series of studies to date. —

National Trends In Propensity

Propensity to join the armed forces declined somewhat from

Fall 1976 to Fall 1977. While the declines for all the services except

the Navy are statistically significant,the magnitudes of the declines are

less than those observed in the comparable Fall 1975 to Pall 1916 period. —

Voluntary mentions of mil i tary enlistment have always paralleled

propensity changes. Voluntary mentions declined by a statistically

si gnif icant  amount from Fall to Fall. Like the propensity figures

the decrease in these voluntary mentions from Fall 1976 to Fall 1977

is less than the decrease observed in the Fall 1975 to Fall 1976 period. 
—

Hence, the downward trend with respect to enlistment intentions appears ‘

to be slowing somewhat.

a

The overall rank order of the active duty services based on 
—

expressed propensity levels has not changed from Fall 1975. The order is

as follows:

Fall’76_pall’77 Percentage
V Fall ~fl Fall ‘76 Fall ‘77 Difference Decline — 

V

. Air  Force ~o .14 % l7.~~ l5 .7~ — 2 . 2  12.3%
a

Navy P). (% 16. r,% 15 .5% — LO 6.1%

Ariq l8. Ii% 114 .)% 12 .7% —i.8 ’ 12.14%

Marine Corps 114.9% 12 .14% 11.0% ~~~~ 11,3%

a

5The differences shown are statistically significant
11..
~~~ 
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— Many ci’ the variables that discriminate between positive and

negative propensity to serve in the military did not change from Pall 1976.

Recalled incidence of any recruiter contact, both recent and long—term ,

— remained steady, as did the incidence of taking the Armed Servicea aptitude

test and characteristics of employment and education (the proportion of

— non—high school graduates not attending school, however, did increase).

On the other hand , recalled incidence of recruiter contact with

— 
specific services Iiec1~ ned for all services except the Army. The degree to which

respondents reported talking to influential sources about enlistment also

declined. Talking to teachers/counselors, however , (lid not, change .

9—

Fall—to—Fall sh i f t s  occurred with respect to l i fe  goal achievement.

— 
The military experienced setbacks with regard to perceived job secruity,

recognition and status, helping other people, developing potential and

working for a better society; but maintained its position relative to

civilian life with respect to the perception of all other life goals :

— 
adventure and excitement , doing challenging work, learning as much as one

— 
can, respect of friends , ability to m ake own decisions , making a lot of

money and personal freedom . In general , the Fall 1977 levels of those life

goal peroe;ti (.ns that. have shifted appear to be moving in the direction

favoring civilian life .

During the past year the relative importance attached to various

job attributes remained virtually unchanged. The most important job
9-

L —

p 1
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a t t r i b u t e s  cont inue to he: teaches you a valuable trade or ski l l , 
—

prov ides  good b ene f i t s  fo r  you and your family, gives you the job you 
—

want and gives you an opportuni ty  to better your life . The least

importan t a t t r i b u t e s  c on t in u e  to be: allows you to see many —

d i f f e rent . count r ies  of the vorld ,has other men you would l ike to work with

and trains y.~u b r  leadership.

Differences By Tracking Areas

There are significant differences In  the data across the 26 tracking —

areas on all of the vari ables included in the tracking area analysis.

Tn the first t w o  waves (Pall , 1975 and Spring , 1976), the markets

where properlo I ty was low f o r  the military were the major metropolitan areas

V such as New York rit.y and Thicago. This is also true in the present wave.

Both areas tend to be below average with  respect to propensity to serve in the

act ive  duty services. southern California and Philadelphia are below the —

nation with respect to propensity to serve in the Army . Ohio , Mi nnesota/

Nebraska/North Dakota/South Dakota ,and Wisconsin are below the nation with
V p

respect to propensity to join the Marine Corps. Wisconsin falls below the 
—

national averages for all of the active services except the Army.

r~ pcn:; I t y  I’. - the IF- . ;- rv ’ compo nent s i I I  ec.pec-1 a l l y  low i n  New

I v , l’)il ’-t~~- , Mi. -Iilgaii / lnila n~t ‘~niI Phi l iuleip h ilL .

—

1~~p

L 
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I

— rerceptiotis of the Services

A m i l i t a r y  enlistment Is  perceived most often as allowing a young

aim F . - have adverturc s.d excitement and job security. On the other hand ,

i t  is perceived as not penniting young men to enjoy personal freedom , make

t h e i r  own j ob—oriented decisions , or earn a lot of money. V

Young men val is’ certain job a t t r ibutes  when considering jo in ing

the service . Three of these were perceived as being attainable in the

— 
service . These were “teaches you a valuable trade or ski ll ” , “a career 

-

you can be proud of ” and “opportunity to better your l i f e” . Valued job

— attributes perceived as being hard to a t ta in  were “good benefits for you

and y cut -  family” , and “ job you want”. 
V

t V

— 
The indiv idual services were perceived differently. The Air

Force has particular strength with respect to teaching a valuable trade -

~~ skill , providing a challenging job , enabling the serviceman to improve -

himself , -tnd providing the serv i ceman with a career about which he can be

— 
proud . The Army was associated most. often with Isi p in obtaining a college - I

education. The Marine Corps was associated with training for leadership, -- p

and th e  Navy was equated w i t h  world travel.

Enlisted St a rt  ing r~ 
V

On e—h a l f (‘ .0. °~) of the sample claimed t o  have no idea of the level -

-b monthly enlisted ~t -t ing  p.-iy - Among those who did give estimates ,

I i i - average i-~ t,inuit ,- w:u ;  $14oi which is ciose t.~ the true value of $397.

P P..vcvi -i’ , the averages range front a low of ~~~~~~~ to a high of $1453 across

I i”t I’ area:;.

4

—__V
~~~~
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ro s it ive  pr op ensity men value good starting pay but did not think they 
—

can achieve t h i s  in the m i l i t a r y . De~ pondents who in i t ial ly claimed to have no

idea of the level of st a r t ing  pay gave somewhat higher estimates of pay than

others , when asked a second time . As in past surveys , those wi th  negative

propensity ( i n  both the group that in i t i a l ly  gave estimates and those that

were asked a second time to give an estimate ) gave higher pay estimatea than did 
—

those with posi t ive  propensity t o  enlist . The data suggest that the lower pay

estimate among p o s i t i v e  propensity people mi ght present a recrui t ing opport uni ty .  —

Mo re than one—hal f (i~ t .Q %)  of the posi t i ve propen si ty group said t h ey would he

more l i k e l y  t o  en l i s t  i t’ star t i ng pay we re increased by $50 a month. Among the

nega t ive  propensity group , about on e — i n — s i x  men said they would be more likely 
—

t o  enlist.

Perceived A t t i t u d e s  of Tn f luencer s

Posit  lye prope ns i ty  men claimed that the i r  parents are generally

In favor of  t h e i r  j o i n i n g  the service , particularly for the job t ra ining

hey will rec,’i ye. Negat lye pr~pe’nstty men felt that their  parents do not . 
-

V

want  t hem I . ’ joi n the m i l i t a r y .  la’s:; of status , a desi re for th ei r eons

to ~et a c i v i l i a n  educ a t i on , fa thers ’ negat iv~ experiences wi th  the mi l i ta ry  V

and family separation and danger are the major reasons given why same

pare’:e I vi - ; -e ’  pe’rce I ved as opposIng sti lt t ary se rv ice .  If respondents ’

pe rcept ion s  were accurate , these f ind ings  are Important, since parents are

key i n f lue ’n cers  in  t I ;  ni Ii tary recrut t I ug/ deci  st. ’n—m ak ing process , as

r~’pea t e d  F e~~t.*tt I i  shed i n this sort e:; of surveys - These perceptions h~vc —

been f a i r l y  - o t s i  :1 e ’ i i l  over t ime’  -

Ali~~~~~~~ sI tt Aw a r e n eV ;r-

Over one—h al f of the respondents were aware ~f advertising for

r -p e o l f i .’ services. About one—hal f of these same individuals could not

‘.~~~ -

— ~V_~~~~~~ -V : V ~~
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recal l any con ten t  of t h e - a d v e r t i s i n g .  In this respect all four service

were comparable . However , since Sp r i n g  19fl (when the present advert isi

i ‘au; we re added), adverti slug recal l has In c  r e a s e V t  s i g ni f i c a n t l y  f i r

a l l  four sot-vice :;.

Ant ’ng respondent -s who did recal l adver t i sln f  content , they most

— 
!‘t en recal l e t  copy  po i it : ;  about t e ach ing/ i  earl; lug a trade , job o p por t u n i t i e s

and e -n~ 1:0 ing . Hesp on donts also frequently recalled Marine slogans and

— t r ave l  copy t’- .r  th  Navy .

F F ,icst~ F ooal B, He b i t s  ( Vet “rat : ‘ Ed uc it. I m a  F A: ; F stan cc’ Program

It. appea r;; tha t .  there cont inu e : :  to he l i t t l e  knowledge about the

V V V r r , Snt educat i mnal benefi t:; plan . r .sitive propensit.y men are somewhat

— rw.r” familiar with the provisions of the educational assistance program

than n e g at iv e  p r op en si ty  men.

Put An n l y s ;  o- ~‘hree’ Key ~~~~~~~~~~~~~~~~~~~~~ ahh-:; of Propensity

The comp c t  F • iii of the fi f th wav e  ‘t ~ t r a c k  i n j~ y ou t h  at t i  t estes enat ’ Fed

11:’ F .  Is : ;  t :; F ~ Importan t hypot. I  i. - ; s; with re F~ e -c t  t o  p r o p et i s  I ty .  The 
- p
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hy l ’t In’ ::’ — pert sin  t~~ t h e  t o t a l  set of da ta e’ol Fe et  ed during the Fast two 
—

e ara  and focus on F Fii ~e -,- impo r t ant vae-t ~ b les v i ce~s , F t a - k  I i g  areas

and F tine . These hypotheses were :

1. Are the services ‘-qua] with respect, to pro pens it y7  —

Are I-h” V~t trackj,~j&j .~~eas equal w it h  respect to propens i ty?

F. Are the fIve waves of’ surveys equal with respect to prapensit.y~ 
—

1 . Have the service s  e x h i b i t e d  d i f f e r en t  pat terns w i t h  respect

to propensity over the f i v e  waves?

5. Have the services exhibit c t  differe nt patterns with respect —

t o  pr pen i t y  across the Cb t rackin g areas?

I’ . Nav e - F lie - .0 track F,j~~~~~-eas e’xt i ib l  t c - f  d i f f e r e n t  p-n t t.erns over —

the I v , -  waves .

Aim ann I ys is f van tine,’ was conduc teti I ’  F o:;t these hypotheses.

Th i  a s i tme l  v.  i s  reveal r~l t hat  en l  i : ;tm en t  1 r opensi  F v d i f f e r s  s i gn i  f i c an t V l y as

‘F F ‘w a 1 ,ur ’it g ::c r v ice: ;  , ( - 
t m ’ 1- - : ;  track I h g  are-as anti ( i) from wave —

I ‘-wave I lyp ’t h ,- ce ; .  P1 — i). However , t im e—r el  ated changes in propensit y are

not i r n i  qne t - any - • f t ) i e  services , but are gen.’t-~ l i n na tu re  ( Hyptm t heel it l I t  I -

W h i l e  F he F ad i v  i dua l  V ; , _ r ~~ I •-e;: sh ow ‘ ‘mc ’ nfl I • l t l ~’ ot r engt  ha tind weaknesses

tier ’;;;’ t r a ck i ng  ti -e s ; ; , and w h i l e  there are- 5 m c V un i q u e  t i m e — r e l a t e d  change:; —

vi U; in F rn -k i ng areas there it ;  no w e l l  — d e f i n e - I  p 1 - I  mu -c of what i s  - 
-

oc rUr ing  vi t h  respect F ’  p ropensi ty  t o  j o i n  the services at the tracking ‘

area level (Hy potheses P S — # (‘) .

4 .

V 
_________________________________
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— Active Duty Positive Propensity Respondents Target Market Profile
V 

As in previous waves of this study, the positive propensity

candidate for active mi l itary service can be described in contrast to his

low propensity peers, as. . .

Younger

- More likely to be non—White

— 
. More likely to be unemployed and looking for work

Less educated

— . Having a less educated father 
V

- Having lower values on the Quality Index

• Considering all of the job attributes to be important when

considering joining the service V 
-

- Feeling the military is relatively more likely to enable

him to achieve most of his life goals

Underestimating the level of starting pay

— 
. More motivated to enlist should pay be increased by -~5O a month

Having had more recent recruiter contact

_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _- — 
V

L ~
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Hay ing sought rn fo rmat i on  on a m i l i t a r y  career by mail

or oy phone a

• Having taken a military aptitude test

• H n v i n - ~ d i s c us -  ‘d en te r ing  the military with parents or

f; m ud: ;

Feel ing relatives support his  j o i n i n g  the service

- H av in g  pos it iv - propensity for more than one service 
—

Dif f e rences between positive and negat ive  propensity groups with 
—

respect to demographics , perceived importance of job attributes and l i f e

goal pe rceptions appear to be general and not service s pe c i f i c .  Thus i t  V

appe ars tha t  a] I se-rv F -  may ii reew upon pe ‘ ‘ l t - ~~ f I’- ’- ;  i t .  i vs pr op e-n: I ty young —

me lt VI Ut f a i r l y  m i m i  h it -  I e — m i m t F r e e p h l i c  p i -  r~ l -: t  - e t i F  11f F I er tee n— i- Id i n s  or je t ie

att rli’utes ant libe goals , and t h a t  t I i c :;e yot ln , 1 m i - I t  di t’be r F i t a - inst ::teitt.

fashion from negative propensity melt .

Hig)-t Schoci Graduates Who Are Not Attending School

in d i v i d u al s w h ’  have graduated h igh  sc ’ho ’l  and are i t  current ly

a t tend i ng school repre: nt a p a r t i c u l a r l y  a t t rac t  ive r -arket t o  the services.

These young men can be iescrib~- ’ in contrast to the overal l average, as - . - 
—

- Less l i ke ly  to be unemployed and

1 ‘ok l ng for work . —

th e - I ‘v ‘average w i t h  r000, - -  t I. ’ Pr imitens i  F y  t ’  j ,’i n  thi s ci lit :o-y -

- A l ’ c v - - t ever ;ige , itct we-v - r , wi t I t re - ; ;leet .  to h a y 1 l i i?  boon t e - s t e l  —

I i t t er y  : - m r v t e e .

• Al’ ’v,- average w i t h  respect to inc idence  of recruiter con tac t .

I-
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V 

— 
- Average with respect to perceived adequacy of recruiter

i n f o r m a t i o n .

- Re low average , however , w i t h  respect t m  f e e l i n g  more

av- . r -tle about enlisting after talking to recruP~ers.

r ;t~ ’ w i t h  respect to perceived at t I t u d e :~ of In f luencer s  V

— and I tr e nta l  mu scus:t1on~ about snll : tme i i t .

• Average wi t h respect to service advertising recall .

- Average with respect to importance attach ed to job attributes

— and achievability of life goals.

p

p

{ .  
_ _ _ _ _ _ _ _ _ _ _  _ _ _ _ _ __ _ _ _ _ __ _ _ _ _  
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SECTION 1

National. Trends — Fall 19(6 to Fall l9fl

Throughout this investigation the principal n~ asure has been

enlistment propensity ( i . e , the rated likelihood of serving on active

duty in each mili tary service) .  This analysis begins wi th  an examination

of changes in propensity and then those variables that are related to

enlistment propensity . The primary time frame for analysis is Fall 1976

to Fall 1977. However, Fall 1975 (Wave I) data also are shown in order

V to provide a complete h istor ica l  presentation of the f indings.  Given this

full two year Fall—to— Ful l time t’rwne , s~~aDonal ~ ff ecL~ tire eliminated and

c btis rye -il change:: car- li e ’ viewed as t u t u c- t e l .  i VO of witierl y I ng trends.

V 

— 
The data reported in this section represent weighted total U.S. data

obtained from twenty—six ( 2 ( m )  tracking areas. Thirteen ( 13)  of these are
p

— the same as those used i i i  t h -  Fall 1975 wave of th :s  investigation . The

balance are th i r teen ( I i )  tru ck ing  area:; which  in the Fall 1975 wave were

aggregated into one group a n t  labeled atm “ba lance of the -oun t ry ” . These

thirteen (13) new tracking areas were first defined in the Fall 1976 wave .

The sampl I rig is  desert hod in detai l in  Appendix Ii. ‘

_ _ _ _  V_ _ _ _ _  

---‘~~~~~~~~~~~~ -~~~~~~~~~~
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a,

1.1 Definition of Propensit~y

Aa an attitudin,.l measu re, propensity summarizes the degree to which

young men are predisposed to joining the military . Propensity was operational ly 
—

defi ned as follows . I~espondents were asked how likely they would be to serve

in the military in the next few years. The question was repeated for each of

the mai n active duty services plus the National Guard , Reserves, and Coast

Guard . A ia -point scale of likelihood was used. Respondents were classified

into either positive pro~mensity~~?~-.negative propensity based on answering the 
—

question as follows:

Defini te ly
I—+ Positive Propensity Group

Probably 

—

rrobably no
~1

Def in i tely  no4— Ne~ at i ve Prope ns i ty  Group —

No answe r 
— 

V

1.2 Adjustit~ nt in Propensity

In the interest of broadening the ability ‘f t’ie Tracking Study to assess

advertising effectiveness , an item measuring “ top—of—mind ” awareness of the

mi l i t a ry  services was introduced h it.  the study in the SprIng  1977 survey.

For a measure of ’ thi s t ype of awareness to be useful , it must be taken before 
—

any m i l i t a r y  services are mentioned by name by the interviewer. Accordingly ,

¶ th~ “ top—o f -mind ” awareness quest ion was asked early in the interview (Qu. Ir a)

_ _ _ _ _  - V 
, V 

V ~~~~~~~~~~ V~~~~
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following a question of near—term occupational plan s (Qu. 31) and just prior

to asking pro pensi ty  toward the individual  services (Qu. 5a) .

The introduction of this  awareness measure inf la ted  the level of

— reported propensity In  the Spring 1Q77 survey. In order that the data be

comparable to those of previous waves , an adjustment was made to the earlier

propensity rates (1.e , they were increased by 4 .7% points) .  This adjustment

vat based on the statist ical  re la tionsh ip  --.tween spontaneously mentioned

plan s for a mili tary career (~ u. i i )  and propensity (Qu . Se) . The details

of this adjustment were explained in detail in Appendix IV of the Spring 1977

survey report .

ru t order to entpirieally assess the effect of the “top—of—mind ”
awareness question , a allit— sample procedure was uøed in the Fall 1977 survey

wi th respect t m ’  th i s  quest ion.  Spec i f I cally , 274 respondents were not asked

the “ top—of—mind ” awtert-r te ss question . The o’~% con f lu ence interval  ‘f the

— ef fec t  of the awareness question on measured propensity across the four 
F

active duty services included the’ I r . 7~ poin t co r rec t ion  factor , derive d in P

the Spr Ing  1077 survey. Hence , this empir ical  test, support s contln;ued USe’

— 
of t h a t  ‘‘reel ’ I hen fuci r -

:

‘ S

4 V _ 
__________________________________________________ . __________________________________________



!i! I 

V -~_~,~V- ~~ ~~~~~~~~~~~~~~~~~~ ~-S ~~~~~~~~~~~~~~~~~~ m’~~~~,,mr m ’ ~ “ ,?i ~~~~~. ‘ ~~~~~~~~~~ — V ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ —

i i
F

Page 25

I. changes in Propensity: Fall 1976 to Fall 1977

Positive propensity for all four services declined from Fall 1976.

From a statistica.l standpoint , the declines for the Air Force , Army and

Marine Corps are signi ficant. The findings are graphed in Figure 1.1. The Air

Force had the largest drop in positive propensity (—2.2% points which represents —

a 12. 3% Fall—to—Fall decl ine)  followed by Army (— 1.8% points which represents

a 12.4% Fall—to—Fall decline), The Marine Corps had a decline of i. it%

points , a 11. 1% Fall—to—Fall loss. Propensity for the Navy decreased 1.0% —

point (a 6. 1% Fall—to—Fal l change).  This decrease , however , is

not statistically significan t.

Since Fal l l ) U , , posi t ive propensity for each of the services has

decli ned , on the average , 4 . tu% po in ts .  A:; a percent-agi- of Fall i ’ 1(’

p ropensity figure:; , the Aru~v has had the largest losti (—ii%) fol lowed by

the Ma rine Corp s (_ . ‘r ) , the Air Force (— ~
‘$) aunt the- Navy (— 71 % ) over the

past two years. The declines In propensity from Fall lOits t eu Fall 1977,

however , are lesri than; those oh~erved in the con;parable Fall l97’ to Fall

1076 period. Hence’, the negative decline in pr pens i ty appears to he alovinug . 
—

W i t h  respect to changes in propensity for each :; ‘rvice observed across time ,

all four services have shown similar patterns of decline . This is confi rmed a-

by an an ai.ysia of vari ance of the propensity data, which is discussed in Section II.

• The i ndex of Pro—m ilitary a tV t i t V Ud C  has been; another measure of
a,

ju ree pensi ty t~’r eel i c - in t en t . Th i s  I nde x is  derived from asking respondents

what t hey think t hey nuI~~I c t IcC d i c i n g  during the next f~w years. The Index a,

is a net measure’ of :e F I unn imi , . ul mentions of m i l i t a r y  service.  The index ,

_ _ _ _ _  V ~~~~~~~~~~~~~~~~~~ 
~~~~~~~~~~~~~~~~~~~~~~ 
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FIGURE 1.1

POSITIVE PROPENSITY TO SERVE IN SPECIFIC SERVICES

I’ Fall  ‘76- ’77 Sta t is t ical ly
AIR FORCE Chançje Significant

V Fall ‘75 ~~~~~~~~~~~~~~~~~~~ • ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 20.4%

~~ V

. 

—

Fall ‘76 ____________________________
— 

—2. 2 yes V

Fall ‘77 * 15 7%

I -

V ARMY
— 

Fall ‘75 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~

— 
VI Fall ‘76 ~~~~~~~~~~~~ 

~~~~~~ ~~~~l4 ,5% - 
V

I — -1.8 yes
-

- Fall 77 ~~~~ 
~~~~~~~~~~~ ~~~~~12.7%

MARINE CORPS 
V

Fall ‘75 111111111111114 .9%

Fall ‘76 1111111111112 4%
-1.4 yes

- 

Fall ‘77 1lUII~ IU I 1l.0%

NAVY

— 
Fall ‘7~ “ m,!~~~~~~~~~

’
’ 

~~~~~~~~~~~~~ ~r~~~~~l 9 .6 %

Fail ‘7(~ ~~~~~~~~~~~ e~~~~~~~~

”
se~l6.5% 

—1.0 no
a, Fall ‘77 ~~~~

‘ 
~~~~~~~~~~~ d~~~~~~ l5.5%

Source: Question 5a .

I -V_ _ _  _ _ _ _ _ _ _ _ _ _ _ _
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a,

FIGURE 1.2

VOLUNTARY MENTIONS OF MILITARY SERVICE
AMONG PLANS FOR THE NEXT FEW YEARS

a

Fall 1976—Fall 1977 Statistically
Change Significant

Fall ‘75 ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~8.9% —

V Fall ‘76 ~~~~~~~~~~~~~~~~~~~~46.2%

- .7 no V

a,

Fall ‘77 5.5% a,

Source : Question 3i.

a

p
a,

a,

L 
_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  

_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _
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4 —

— 

illustrated in Figure 1 . _ c , appears to have declined from Fall WT6 (6,2% to

5 .5% ) .  This conclusion is not certain , however , since the decl ine  is not

statistically s ign i f i can t .  In all five waves, this index

— has paralleled fluctuations in positive propensity toward each of the four

services. Like the propensity figures, the decrease in this index from

I 
— 

Fal l 1976 to Fall 1977 Is less than the decrease observed in the Fall 1975

I — 
to 1976 period.

— Table 1.1 reviews the positive propensity fi gures for the four

services recorded in each of the five waves of this investigation. Unaided

men t ion of  j o i n i n g  the ’ m ij i t i c ry (pro—military 1nde~x )  also is shown for 
V

~ fte lc w:ev,- -

— O~ both measures the re is a definite downward trend over the five

wave-s  w i t h  reapee-t to I n ltV e nuti .n to j o in  the service . Howeve-,- , t~),i trend

— appears to be slowi ng down In terms of the magnitude &nd perce n t  of decline .

Moreover , there is a noticeable seasonality effect , that is , fewer people

In the Spring than in the Fall express an Intention to purrue a military career.

P

C . —

—
~~~~

a,

1. ‘

~ 
— 

- V
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TABLE 1.1

POSITIVE PROPENSITY TO SERVE IN SPECIFIC SERVICES 
—

AND UNAIDED MENTION OF PLANS TO ENTER THE MILITARY V

Fall Spring Fall Spring Fall 
V

175* 17 6 *  ‘76* ‘77 ‘77

Air Force 20.4 17.5 17.9 15.7 15.7

Army 18.4 13.1 14.5 11.8 12.7 —

Marine Corps 14.9 11.8 12.4 10.7 11.0

Navy 19.6 16.4 16.5 15.2 15.5 V

Unaided Mention of —

Pl1ans To Enter Military
(Pro—Mil i ta ry  Index) 8.9 5.7 6.2 4.5 5.5 

I

Base (All Respondents) (3176) (3001) (5475) (5520) (5284) 
-

P

a, -

* Propensity rates for the first three waves have been adjusted
upwards 4.7% points for comparability with Spring ‘77 and Fall’77
on the basis of the relationship between the pro-military index — -
and propensity (see Appendix IV of the Spring 1977 report for the
detailed adjustment procedure.)

a,

a,
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L I  Changes in V a , - i a b l e -  Iielated to I’ropen;ity

There are a n umber of variables that have historically discriminated

between positive and negative propensity groups. These variables and their

- 

- 
— Fall 1976 to Fall 1977 changes are presented in Table 1.2. The following

conclusions can be drawn :

1. Recalled recruiter contact with any service (within the past

— 
six months and longer) was stable from Fall 1976 to Fal l 1977.

Among youth  Wh V ’ report ed having con t act , however , the

recalled incidence of spec i fic contact with recruiters from the Air

— Force , Marine Corps and Navy , however , did decline.

7. The II ’iII -nce f t a lk ing  to In f lu e t i t i a l  people about —

— enlistment, declined. Talking tV V teachec-s/couns- -lers , however,

dill not change .

1. The inciden ce of L a k i n t ~ a ai 1 it ary— spo m -ored  apti tude 
V -

— 
test in high school d i d  n~~t I -hange ;ign i  ficat~tly from

Fall to pVal l

— It . As of Fal l 1977 ,respondents viewed m i l i t a r y  l i f e  as better - V

p
enabling achIe ~ -’ment of the : V V l 1 c c w ~~ng iife goals: adventure

and excite ment , job security, doing challenging work,

— 
r ecogn i t ic -n  and status , lea r n in g  as much as one can and —

helping other people.

4-
I.
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TABLE 1.2 —

CHANGES IN VARIABLES RELATED TO PROPENSITY —

Fall
Fall Fall Fall ‘76— ’77 Statistically V

‘75 ‘76 ‘77 Change Significant

Recruiter Contact 
—

(Qu. 8a & 9a)

Past 5—6 months - 
—

any service 24.7 24.9 26.0 +1.1 No

Evcr — any service 49.2 49.9 50.0 4.1 No —

Recruiter Contact with
(QU. 9b) —

Air Force 14.4 15.5 13.5 —2.0 Yes

Army 25.3 24.3 23.5 — .8 No

Marine Corps 1 4 . 7  1 4 . 9  1 3 . 0  — 1 . 9  Yes 
—

Navy 17.1 17.5 15.4 —2.1 Yes V

p -

Talked About Enlistment a,
With (Qu. Bc)

Friends with military 
—

experience 39.7 40.9 37.4 —3.5 Yes

Parents 37.4 36.9 32.5 —4.4 Yes

Teachers/Counselors 12.0 11 .6 12.0 4 .4 No

Girl Friend/Wife 19.5 18.8 160 —2.8 Yes

Aptitude Test in
High School By —

Armed Forces (Qu. Sc) 19 .8 18.1 - 18.3 + .2 No

Base ( 3 1 7 6 )  ( 5 4 7 5 )  ( 5 2 8 4 )  
—

I

• 
\.._.____ 

_ _ _ _ _ _ _

V ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ _
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TABLE 1.2
(continued )

— Fall
Fall Fa l l  Fall 76— ’77 Statistically
‘75 ‘76 ‘77 Change Si gni f ican t  

V

L i f e  Goal Achievement
— Civilian Advantage Over

Mi litary (Qu. 11) (Averages)

— Adventure and Excitement 2.54 2.34 2 •39 +.05 No

Job Security 2.53 2. 37 2.56 4 .19 Yes

Doing Chall en cting Work 2.78 2.79 2.80 + . Ol  No

Recognition and Status 2.85 2.77 2.86 4 .09 Yes

Learninq As Much As
One Can 1.00 2 . 9 2  2 .94 4 .02 No

— 
Helpin g Ot her Peop le 3.02 2.87 2.95 + .08 Yes

— 
Developing Potential 3.00 2.93 3.02 + .09 Yes

Working for a Better
Society 3.06 2.95 3.03 +.08 Yes

Respect of Friends 3.15 3.02 3.06 + .04 No

— Ability to Make Own
— Decisions 3.85 3.89 3.88 — .01 No

Making a Lot of Money 3 .83 3.92 3.94 4.02 No

Persona l Freedom 4.04 4.12 4.14 4-.02 No

— Rase (3176) (5475) (5284)

~k-a lc Value:

I M i I i t , i r y  — notch more likely

+2 Milit ary - somewhat more likel y

+3 — I-:ithcr military or civilian

+4 — Civilian - somewhat more likely

+5 Civilian — much more likely

V 
-~~~~~~
__ _ _ _ _ _ _ _ _  _ _ _ _ _

~~~~~~~~~~ ~~-~~~~~~~ -~~~~~~- - — - 
- —- 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~
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TABLE 1.2
(continued)

Fall
Fall Fall ‘76— ’77 S t a t is t i c a l l y
‘76 77 ç~~~~ Si g n i f i c a n t

Relat ive Importance of Job
Attributes (Qu. 6a) (Averages) * +

Teaches you a valuable 
—

trade or skill 2.05 2.07 4.02 No

Provides good benefits
for you and your famil y 2.05 2.07 4.02 No

Gives you the job you want 2.15 2.16 4 .01 No

Gives you an opportuni ty
to better your life 2 .20 2.20 — No

Pays well to st.4rt 2.31 2.23 — .08 Yes —

Gives you a j ob which is V -

chal lengi ng 2 .31  2 . 2 9  - .02 No —

Is a career you can be V

proud of 2 . 3 5  2 . 3 3  — .02 No

Helps you get a college
educa t ion wh i l e  you serve 2 . 3 2  2 . 4 2  4 .10 Yes

Trai ns you for leadersh i p 2 .53  2 .55 4 .02 No

Has other men you would l ike —

to work with 2.74 2.76 +.02 No

Allows you to see many 
—d i f f e r e n t  countr ies  of V

the world 2 .88  2 . 8 2  — .06 Yes

V Base ( 5 4 7 5 ) (5284)

* A s m a l le r  va lue  meant ;  e i t e i t c ’ r perceived importance

+ These data were not measured in a comparable form in Fall 1975. —

Hence , Fa ll  l97S data are not shown .

- -
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TABLE l . 2~
(con t inued)

Fall
Fall Fall ‘ 7 6 — ’77 Stat is t ical ly
‘76 ‘77 Change Significant

—

A t t a i n a b i l i t y  of Job A t t r i bu t e s  V
In the Military (Qu. 6b)
( %  Saying “Yes ”) +

Allows you to see many
— d i f f e r e n t  coun t r i es  of

the world 90 .0  9 0 . 3  + . 3 No 
V

Teaches you a va luable
trade or s k i l l  89 .9  88.1 — 1 . 8  Yes

Helps you get a col lege
educa t ion  ( w h i l e  you serve) 83 .5  8 2 . 8  — . 7 No

Is a career  you can be
p roud of 8 4 . 3  8 2 . 4  — 1 . 9  Yes

Gives you a job which  is
cha l lenging 84.1  82 .1  — 2 . 0  Yes

Trains you for leadership 8 4 . 3  81.9 - 2 . 4  Yes

Gives you an oppor tun i ty  to V

better your life 80.9 79.7 —1 .2 No

Provides good benefits
— for  you and your f a m i l y  79.6 79.7 +.l No

p
Has other  men you would
like to work with 73.6 73.2 — .4 No

Cives you t ’~e job you want 71.2 70.0 —1 .2 No

— Pays wel l  to s tar t  6 2 . 6  62 .8  4 .2 No

Perceived Attitudes of Parents
— Toward Joining the Milit a ry - Vi

(Qu. 1 2u )  ~

_  Father  i n  f a v o r  30.9  30.1 — .8 No
Mothe r i n  favor 2 1 . 7  22 .4 + .7 No

Base (5475) (5284)

+ 
- 

These data were not measured in a comparable form in Fall 1975. 
V

Hence , Fal l  1975 data are not shown .

-~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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During the past year the military lost ground relative

to civilian life with regard to five life goal perceptions:

job security, recognition SVnd status, helping other people

developing potential and working for a better society. The

military maintained its perceived position relative to 
V

civilian life on the remaining life goal attributes. In

general, the Fall 1977 levels of those life goal perceptions —

that have shif t ed appear to be returning upward to Fall 1975

levels which are in the direction favoring civilian life.

The pursuit of a career , whether civilian or military , I nvolves I 
V

the consideration of’ numerous factors. Ot~e aspect of this . 
V

decision—m aking process is whether certain life goals can be

more readily achieved in the military or in civilian life. —

Hence , this set of questions has been an important measure in

this study. I -

~
‘1
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5. The relat i ve lmportances attached to variocs job attributes

remained virtually unchanged. The most importa~tt job

attributes continue to be these : teaches you a valuable

trade or skill , provides good benefits ror you luld your

— 
family , gives you the job you wan t and gives you an

oppor tun i ty  to better your life . At the same t ime , the

— least important job attributes continue to be t hc s e:

allows you to see many different countries of the world , has

other men you would like to work with and trains you for

leadership.

— The stated importance of three attributes did shift

si .7t i f i c not ly .  Pay s well to start and allows you t o  ~ee

many di fferent countries Increased in  terms of the i r

stated Importance. Helps you get a college education

while you serve decreased in terms of its stated importance.

6 . As in the past, the youn g men In the sample generally
p

V 
fel t t h f l t V  every Job a t t r i bu te  can he- foun d In  the m i l i t a r y .

The data range from 00 percent of all respondents who

—. felt that the military allows you to see many d i f fe ren t

countries of the world to 63 percent of the respondents

Who believed that the military pays well to stftrt .

The I portion of youmg men who believed that these job
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attributes can be attained in the military remained, for

the most part , unchanged from Fall to Fall. There were ,

significant decl ines , however , with respect to four

attributes : teaches you a valuable trade or skill, is

a career you can be proud of , gives you a job which is

— challenging and trains you for leadership.

7. The percentage of respondents who perceive their

parents to be in favor of their joining the military V

did not change frcs Fall to Fall.
-

a

I —

p

-~~ 

V

2

~ 

- 

-
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1.5 Key Demographics

Tables 1.3—1.5 profile the key demographics of the Fal l 1976

and Fall 1977 samples . I- all 1975 dat a also are shown i n  order t V  provide

a complete historical perspective . The following conclusions can be

drawn from these tables : V

1. Both the Fall 1976 and Fall 1977 samples are Identical

with respect to age and race. As in  previous waves ,

the data weighting procedure , explained i n Appendix 1T J , V

V eliminates any sampling di fferences on these two

variables by balancing the results of each wave to

known “military available” statistics.

~

‘ . Roth Fall samples are identical with respect to their

— employment status and with respect t o  those not employed

and e i ther  looking or not look ing  for a job .

t . The percentage of respondents currently  a t tending  school

— remained unchan ged from Fall to Fal l . This  is true

of reported high school , vocational schoo l and college - p

attendance. - reover , the percentage ~‘f young men who

have graduated from high school did not change from Fal l

1976 to Fall 1977. However, the percentage of young men

— who reported that they are not currently attending school

twit have not graduated from high : tchI ~~I t  itt - reamed dur ing

the pa-i t yea r .

_ _ _ _ _ _ _ _ _ _ _ _ _ _ _V

- - 
~~ V~~~~~V V V~~ V --- ~~~~~~~
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TABLE 1.3 -

AGE AND RACE

Fall ‘75 Fall ‘76 Fall ‘77

16 18.5 18.5 18.6
17 18.4 18.5 18.5
18 18.0 17.5 17.5p
19 16.6 16.7 16.6
20 1 5 . 3  1 4 . 8  1 4 . 8
21 13.3 14.0 14.0 —

Race -

White 86.3 85.3 85.3
Non—White 1 2 . 8  11. 4 1 3 . 4  —

Refused .9  1 . 3  1 . 3  V

Base (All Respondents) (3176) (5475 )  ( 5 2 8 4 )

~~~J A________________
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— TABLE 1.4
EMPLOYMENT STATUS

I
Fal l

Fall Fall Fall ‘76— ’77 S ta t i s t ica l ly
— ‘75 ‘76 ‘77 Change Si gn i f i c a nt

I I
— Employed (Qu. 3f , 3g) 5 7 . 0  6 1.0  6 2 . 1  + 1.1 No

Full—time 31.3 3 5 2  35.9 + .7 No
Part—time 25.7 25.7 26.1 + .4 No

Not Employed (Qu. 3h) 4 2 . 9  3 8 9  3 7 . 9  - 1. 0  No

Looking for a job 26.0 21.5 20.9 - .6 No
Not looking 16.9 145.9 16.6 — .3 N~
Not specified — .5 .4 — .1 No

Base (All Respondents) (3176) (5475) (5284)

— TABLE 1.5
SCHOOLING STATUS

— Attending School (Qu . 3c) 58.4 56.9 56.7

In hi gh school 4 0 . 3  3 9 . 2  4 0 . 7  + 1. 5  No
- — 

In vocational school 2.8 1.6 2.0 _ .4 No

V 
In college 14.9 14.9 13.5 —1.4 No

— Not specified 5 1.2 5 -.7 No
Not Attendin g School

(Qu. 3d) 41.6 43.1 43.3 + .2 No

High school graduate 31.6 34.2 32.7 -1.5 No 
- 

I -

Not hi gh school - -

V graduate 10.0 8.8 10.5 +1.7 Yes

Quality Index (Mean) 6.43 6~~36 6.38 + .02 No

Base (All Respondents ) (3176) (5475) (5284)

~~~~ ~~~~~~~~~ - V ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ — ——-i — ~~~~~~~~~~~~~~~ ~~~~~
_~ V
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4 . As an additional means of demographically profiling

the sample , a quality index is computed for each —
‘I

respondent . This index is a composite measure based on

self-reported grades , number of math courses taken — 

V V

an d passed in high sch ool , and the science courses

covering electricity and/or electronics taken and 
-

successfully passed in high 8chool. The index ranges

from a low score of 1 to a high score of 10. Table 1.6 V

explains the derivation of the quality Index.

I - 

TABLE 1.6 
-
~i
i

(Number of Math Courses (Science Courses In -

(u gh School Grades ) in High School ) High School) 
I

A’ s & B’s 3 None 1 Yes 2

B’s & C’s 2 One No , not V

specified I 
VC’s&Selow 1 Two 3

Not Specified 0 Three 
VV VV

~ 
-

Four S 
- 

I
Not Specified 0

—,

Respondent quality remained unchanged from Fall 1976 — 
V -

to Fall 1977.

—V V _ _ _~_~_VV -)

~
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V

— In past reports, It was suggested that two variables —— full—time

employment and high school graduate/not attending school —- coul d reasonably

explain the observed downward shifts In propensity. It was reasoned that

— improvements in the civilian job market make a military career less

attractive to a young man for whom the military may have been the best

— opportunity for advancement in a poor economy . In the present survey full—

time employment and high school graduate/not attending school are unchanged ,

V 
- ~- and the downvard trend in propensity appears to be slowing. The two

— 
demographic variables, therefore, may well be only part.ia~ determi nants of

propensity. As a result, It appears that there are other un iden t i f i ed

— factors contributing to the decl ine in propensity that  are beyond the scope

of this study .

:

S 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ —-
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— KEY RESULTS BY TRA CKIN G ARFA

p

- - - - ~~~~~~~~~ V V V V ~~~~~~~~~~~~~~~~~~~~~~~ 



~~~~ _~~~~~~~~~~~ jyp~~~~~~~~~~~~ 
V. ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~ - 

~~~~~~~~~~~~ ~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~ V -

Page li ti -
V

SECTION II

— Performance Differences By Tracking Areas

The interviewing was conducted in 26 defined geographical areas

referred to as tracking areas. The tracking area approach localizes the

information derived from this investigation and thereby makes it possible -

for the individual service recruiting commands to receive feedback with

respect to their performance within specific geographic areas.

— 
In the first two waves of this study , the data were collected and

reported in terms of 13 geographical areas and the balance of the country.

— Beginning with the Fall 3976 wave, the balance of the country was divided 
-

into 13 additional tracking areas, creating 26 tracking areas in total. - .

— 
This section is a discussion of key results by the 26 tracking

areas. In previous reports the data have been examined from two perspectives.

— The first perspective looked at whether data from individual tracking areas differ

specifically from national levels. The second focused on year—to—year

changes within the original 13 tracking areas relative to corresponding

year—to—year national changes. This second perspective was an attempt to

determi ne whether observed changes within these individual tracking areas I V

were unique to the tracking areas or merely a reflection of a national V

occurence . 
V

In noting tracking area differences from national levels as well

as year—to—year changes within tracking areas,ve must be aware of the large

L~. A ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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number of statistical tests being conducted . While some year—to—year

changes have been observed within tracking areas across various measures , 
—

the Incidence of these has been close to the level of chance (i.e., 5%

of the tests are significant at the 95% confidence level). 
V

In an attempt to better understand the tracking area di fferences

In the data, two sets of tracking area data were submitted to a factorial 
—

analysis of variance. The completion of the Fall 1977 survey provides sufficient

tine—series data to make thi s form of analysis possible. The two sets of data were —

enlistment propensity measures and the perceived adequacy of recruiter information.

The f irst  was chosen because it is the principal measure in the study. The

second set was chosen because the information provided by recruiters is 
—

controllable by the services and, therefore, the measure of perceived

adequacy represents important feedback to the services.

As a statistical method , factorial analysis of variance enables

us to critically analyze the independent and interactive effects  of two

or more explanatory variables on a dependent variable. There are three
p

principal explanatory variables in this study. They are time (conceptualized

in terms of five waves of Interviewing), the individual services, and the

26 tracking areas. The dependent variables, for purposes of this analysis,

are enlistment propensity and perceived adequacy of recruiter information .

The basic analytical question Is whether oboorved varintlono in these two

dependent measurec can he attributed to differences Rt- roF :; time , ~;I - r v ices , tracking

areas or some combinations of these three explanatory variables. V

L

-- —--—~~~— ~~~~~~~~~~~~~~~~~~ ~~~~~~~ 
_~~~~~~~~~
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Wi th respect c en l i s tment  p ropens i ty , c i x  import  ant hypothe ses

— were tested. These were :

1. Are the cervicos equal w i th  respect U ’ propensity?

Are the .~b tracking areas equal  w i t h  respect  t~ propensi ty?  -

- Are the f ive waves of surveys equaJ vi~ h re~~pect t o  p r o pen s i t y ?  V

1. Have the services exhibited different patterns with respect V

— to propensity over the five waves? -

“. Have th I S services e xh ih i  t e~j d i f f e ren t  pat ternr w i t h  respect V

— to propensity across t h e  ‘t’ tracking ar eas ? 
-

0. Have the V~~1 t racking areas exhib ited fterent patterns

over the five waves?

p

_ _  ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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The analysis of enlistment propensity data revealed results

which are illustrated below (see Appendix IV for F ratios). —

Statistically
tndependent Variable  S ign i f i can t  

—

Service Highly significant
V Time H i g h l y  s i gn i fic an t

Tracking Areas Hig lll v s i gn i f i c a n t

Service X Time interaction No

Service X Tracking Area interaction Marginally significant

Time X Tracking Area Interaction Marginally significant

The analysis reveals that differences in  enlis tment  propensity —

differ significantly as f o l low s : ( 1)  among services , ( . ‘) fr om wave—to—

wave , and (I) across tracking areas (Hypotheses #l—#3). The active

duty services differ significantly with respect to propensity irrespective 
—

of time or tracking area. For example , average propensity levels for the

Air Force and the Navy have been consistently higher than those for the —

Army and Marine Corps. Propensity to enlist., Irrespective of service or

tracking area, has shifted significantly over time . The largest shift in 
—

average propensity to loin the military was from Fall ~~~ to Spring 1976. 
p

The next l argest shift was from Fall lQTo to Spring ~~~~ Finally, during

t h e  two—year period In  w h i c h  this study has been conduct ed t VhO southern

tracking areas conc i t I ’I t I ~
- h ive had higher 1v~ -r ~~ y I - pr IpenS t ty leve l s  than

01 . l I -r  ar ’- - ~~i . ~!l t hI~ r hit  I , p r V ’ p o I l V~~i t y  tie:: 1, 19 1  i i -  1 W  ever~~~e’ th,rntghl tit —

V _ . mu c 11 0 f t ho nor tVhVflS t I tusI m i t  west ,- i-n tir e as ‘ii - C n u t  t r y  - —
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The lack of s t a t i s t i c a l  sign i fi cance w i t h  respect to the Interact ion

of the individual services and time indicates that the time—related changes

in the measure are not unique to any of the services t~1t are reneral in

u~ ture (Hypothesis #14). The marginal significance of both th~ service—by-- V

— tracking area and time—by—tracking area interactions suggests the following

( Hypotheses #5—#6). While the indiv idual  services show some unique strengths

— and weaknesses across tracking areas , and while there are some unique t ime—

related changes within tracking areas , the level of significance in both 
V

V 
cases is so marginal that it would be misleading , from an action standpoint , V

— 
to single these out.

The analys is  :1 variance of the propensity data has implications r

fo r report i ng the data.  The fo l lowin g  discussions of var ia t ions  in

enlistment propensity appear to be valid: V

— 
. Differences across services

- Differences across time (viewed in terms of time—related

— changes it: the national levels).

- D if f e r e nce s  among t r a c k i n g  areas (viewed in terms 01 those p

that are -Ibove ~r below the U.S. average)

Hence , y ea r — t o—ye ar ch at i1~e:: w i t h i n t racking areas , reported in previous 
V~

surveys , have been deleted . I_ I

A similar anal~~tis -~~ va r iance writ; undertaken with respect to

perceived adequacy of recruiter in fo i , n at t o n .  That is , the sant e ~lx

— hy po t .hescc tt -c t ,,l W i t h  respect I ; t 1 r Ip ~~n u : i  ty were t -cte ;t - This analysis

-
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revealed that this measure differs significantly (i) among services and

( 2)  f rom wave to wave . Then- are no significant differences in  this measure —

ascot;:; tt-acking ar,-as nor are there any significan t Interactions among

s,-rvices , time an! t i -t icking areas w i t h  i-esp ect to t h i s  measure (see Append ix

IV for F r a t i o s ) .

Tables 2.1 to 2.13 si~ marize the key tracking area data. Interpre-

tation of these tables has been facilitated by the following system of notation :

Pe rcentages that are s ign i f i can t ly  d i f f e ren t  from the U.S. 
—

average for a particular service are

CIRCLED if the entry is lower than the U.S. average

BOXED if the entry is higher than the ~~~ average

Propensity to Serve

The key measure In t h is  study Is propensity to serve in f l u e  Armed e

Forces. As in past reports , the reader is cautioned against mak i ng any

absolute Interpretations of the propensity data. The propensity measure is 
—

an index of likelihood of entering military service. Accordingly, the

propensity data ahoulil he interpreted I n  a relative sense (e.g., the —

V identi fication of “h i g h ” versus “low ” track ing area s). There ar e variou s

factors such as time of entry , enlisted man versus officer statue , and the

rates of mental and physical qualification that enter Into any attempt to

forecast accessions.

LA - _ _  

-

~~~~~~~~~
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-

2.1 Positive Propensity by Tracking Area

Figures 2.1 — 7.7 graphically present the propensity data for

active duty services as well as the National Guar d , Reserves and Coast Guard .

The overal l ran k order of the active duty services based on

expressed propensity levels has remained consistent across all five waves

— of this study. Once again , the Air Force is highest (15.7%), followed

closely by the Navy (15 .5%). The Army (12.7%) is third and the Marine Corps

- (11.0%) fourth.

The propensity to serve In the Reserves is 15.7% and for the

— National Guard the figure is 16.1%. Respondents who expressed pos~tlve

propensity to serve in the Reserve Components also were asked which branches

of the Reserves and National Guard they would choose. The data are presented

in the tabulations: Volume 2, Pages 71 and 26; and Volume 5, Pages 21u and 26.

p

—

a

p
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p..
- Table 2.1 summarizes the propensity data for each of the services V

— 
within each of the 26 tracking areas. Relative to national averages , the

following exceptions occur:

a- I

1. The propensity to serve in the Air Force is below the U.S. I

— 
average of is.i% in one tracking area: New York City

(6.8%). Three tracking areas —— Texas (21.0%), South Carolina!
Georgia (23,1%), and New Mexico/Colorado (2 1.6%) are above the

national average.
a-

— 
2. The propensity to serve in the ~~ is below the U.S. average

of 12,7 percent in these t rack ing  areas : New York Ci ty  ( 6 . 5 % ) ,  V

— Chicag o (7.1%) , Southern Call r. ~rn I a ( U .  1 % )  and Phil adel ph a

(7.2%). South Carolina/Geor~1n (70.7%), Ni-u Or l eans (18 .1%),
— 

and Kentucky ( 18.2%) are above t h i s  U .S .  average .

3. The overall propensity to serve in the Marine Corps is 11,0 
V

— percent . Seven tracking areas deviate from this average. New

York City (6.1%), Ohio (6.lu%), Chicago (6.7%), Minnesota/Nebraska! p

— 
North Dakota/South Dakota (7.2%), and Wisconsin (6.5%) are

below the national average. South Carolina/Georgia (20.8%) and
— 

Kentucky (18.7%) are above this U.S, average. V

— 
l~, Six traekjuu1’ ~t ut-a ; deviate from the Navy ’s national average of V

15.’-~ percent. These are New York City (7.1%) and Chicago (8.1%)

— 

which fall below the national average and Florida (21.6%),

Boston (21.5~ ), South Carolina/Georgia (77.3~ ) ,  and New Mexico!

— Colorado (72.s~ ) which are signi ficantly above the U.S. average. 

V
~~~~~~~~~--~~~~V
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5. The National Guard with a total U.S.  average of 16.1 percent 
—

is signifirantly below average in New York City ( 3 . 6 % ) ,

Michigan/Indiana (10.2%), Chicago (6 . 1%), and Philadelphia

(0.14%). Alabama/Mississippi/Tennessee (~ s ; ( %) ,  i~’ston ( :~t~. l ,% ) , —

and Des Moines ( V . ?  .3% ) are a] 1 )Lb~Iv4 t h e  U.S .  average .

6. The propensity t ’ serve in the Reserves is 15.7 percent . New

York City ( ‘ - - % ) ,  is below average . South Carolina/Georgia (21.1%)

is above the U.S. average . —

V 
7. The propensity to serve in the Coast Guard is relat ively low 

—

in New York City (1 .8%), Chicago ( 6 . 1% ) ,  and Minnesota/Nebraska!

North Dakota/South Dakota (7.7%). The propensity to serve in V

the Coast Guard is relatively high in Florida (18.9%) and

Boston (19.1%). I V

These data indicate that two tracking areas are relatively weak

with respect to propensity to join any of the mi l i t a ry  services.  These —

areas are New York City and Chicago. On the other han d , the m i l i t a r y  tends

t,o have par t i cu la r  appeal in sout hern t rack ing  areas , a~ well as in Boston
V p

and New M4-x 00 olorado. These observed d l r l ’erenoes among t r ack i ng  areas,

discussed at the beginning of this section , can be the result of such factors

as demographics , economics , and military recruiting efforts. Variables that —

are believed t-o influence propensity are examined in detail in Section III.

Two Factors M edi a t i n C Between Expre ss,-d Pr op en eit .y and &,listment

Two important me~Iiat ing fac tore he t Wc4 -n expressl -1  propensi ty  to

serve in the military and actual enlistment are expected t4rn o of entry and

whether the young man will enter as an enlisted man or as an officer. Both

factors add further meaning to the propensity measure, A discussion of

these two factors follows. -

V V 
~~~~~~~~~~V V ~~~~~~~~~~~~~~~ VV V~~~~~~
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— . .  - 1 Expected Time of Entry Into Military Service

In past surveys , positive propensity respondents were asked to

- .  V . 4~~ 4V ~~~ they expected to enter (1) the active duty services and (2 )

— 
- - .- Reserve V Vr V ! e rt 0 . In the Fall 1977 survey , positive propensity

* - ~~ V V 5) vp-re asked only to indicate when they expected to jo in  the

— •tl:’ ar~ sp -rv i ’ e .

The percentage of positive propensity men who said they will

enter either the active duty services or Reserve components within the

— near future (within two years) is 31.9%. Three tracking areas are

above the U.S. average with respect to enlisting in the military within

— the next two years. These are New York Ci ty , Florida , and Washington !

Oregon. On the other hand , Harrisburg, Texas , Pittsburg , Richmond/North

Carolina, and New Orleans fall below the U.S. average . V

Ohio , Chicago, and New Mexico/Colorado have an above-average V

— percent of positive propensity youth who expressed long—term expectations ,

(i ,e., two or more years) with respect to joining the military . The proportion p

of positive propensity youth who do not know when they will enlist is below

— average in Washington, D.c., Ohio,Chicago , Minnesota/Nebraska/North Dskota/

South Dekota , New Mexico/Colorado , and Washington/Oregon and above avera ge

in Texas and Southern California V

4-

E —

p
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As stated in pas t reports of this study , any attempts to forecast —

rates of accession must consider several factors. These are regional

d i f f eren ces that occur for both positive and negative propensity , expected

t ime of ent ry , and mental and physical d i squa l i f i c a t i on  rates.

2.2.2 Officer Versus Enlisted Entry Expectations —

Table 2.3 shows the data for officer versus enlisted entry

expectations. As the table indicates , 72 .5% of positive propensity —

youth expect to enter the military as enlisted men. This is slightly higher

than the Fall 1976 figure of 70.8%. Thi~s difference is not

— statistically significant , however. The percent of those with positive — V

propensity who expect to enter the service as officers remains unchanged.

The balance of respondents ( 3.5% , not shown in the Table) do not know —

whether they would ent-t~r as enlisted men ox- as officerc.

Texas, New Mexico/Colorado , and Washington/Oregon have the lowest

percentage of positive propensity youth who expect to enter the military -

as enlisted men. Just the opposite is true of Michigan !Indiana. With

respect to expectations to become military officers , Michigan/Indiana is 
p

below the national level , while Alabama/Mississippi/Tennessee , New Mexi co/ 
V~~~ 

i -

Colorado, Texac ~t nt Washington/Oregon are above th is average . 
—

~~1

L V  
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— 2.3 Academic Achievement and Derived Quality Index

A young recruit’s success in the milita ry is contingent , in part ,

— on his mental abilities. As in past waves of this study , the relative

mental quality of respondents is determined by asking them to

report several areas of academic information —— high school grades ,

— 
high school education program, mathematics courses taken and passed in high

school, and science courses covering electricity and/or electronics taken : V

and successfully passed in high school . A quality index  number is computed

for each respondent based on his responses to these questions . High school

education program (i.e., col lege preparatory ,  commercial business , and 
-

r~~. 
- 

— 
vocational) is not used in developing this index , since It is difficult to

assign scalar values to this factor. The index ranges from a low score of

— I to a high score of’ 10. The derivation of the quality index was explained

earlier in Table 1.6. V

The quality index data are reported In Table ~~~~ The national

quality index value is 6.38 which I s  comparable to the Fall 1976 figure

(6 .36).  The current level appears to be a reversal of a d ownward trend

observed In the quality index across the previous waves. The quality index - -  
P

— has ranged from a hi gh of 6.1t3 (Fall 1975) to a low of 6.29 (Spring 1Q77).

Levels of quality index show a regional pattern. Quali ty i n dex val ues

are below average in several southern areas : F lo r ida , fU abama/Mi s s i s s ipp i /

— 
Tennessee, Richmond/North Carolina, and Kentucky.  Ott t hu. other hand , quality

index values ai~e above the U.s. average i n  t hose ~a~t-et-n t racking areas :

New York City , Boston , and PittsburgL

p
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As Table 1.6 showed , the number of math courses taken and passed

is an import ant component of the quality index . Table 2.5 shows that east

coast tracking areas are superior to other areas in terms of the number of

math courses reported taken and passed. Just the opposite is true of

southern tracking areas. This finding is consistent with previous surveys.

Whi le the high school curriculum does not figure directly into —.

the derivation of the quality index, it contributes to an understanding of

the propensity measure . For example , young men enrolled in college preparatory —

V 
courses are probably less likely than the average high school student to be V

inclined to pursue a military career , since students who have actually V

attended college are known to be disinclined toward enlistment (see Table 3.~~, —

page 99) .

Table . ‘.t shows that the ~‘6 tracking areas differ widely with

respect to high school education programs. Hespondents in New York ‘ity ,

Boston and New Orleans are more l i ke ly  than thei r  counterparts in other areas 
—

of the country to have had a college preparatory prorram in high school.

Respondents in several southern and in at least two midwest tracking areas

are more likely to have had a vocational program . On a national basis , the

V percentage of youth who report having had a college preparatory program in

high school (li ’. ~%) is clown significantly trots Fall 1073 ~t8.O%). —

A more detai led documentation of academic achievement , including —
V

V quality I ndex Va! t1er~ , i available In Vol . - - , ~~~~~~ 
‘ 6)  t o  - d ) I  I’ -

: u h — ! I 1I -m . — n t . I I — v t~~~iit n~ i I  t — - h i :  ‘ l °
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2. l~ Recalled Recruiter Contact

Table 2.7 shows the level of recalled recent recruiter contact

— (past 5 to 6 months) for the total national sample and for each of the 26

tracking areas. Nationally, 26.0% of the sample report having had

contact with a military recruiter within the past five to six months. New

York City falls below this national average . Mi nnesota/Nebraska/Nort h Dakota!
4-

South Dakota and Wisconsin are sign ificantly above the average. As discussed

in Section I , there is no significant Fall—to—Fall national change in this

measure .
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‘ Adequacy of In for m a ti on  Received From t h e  Heci-uiter —

As in  the past , adequacy of in  format. ! -ic is defined in quan t h at. i Ye

terms.  Rpec i f i ca l  l y ,  eCC - h ro:;pccndent who report ed h a v i ng had r ec ru i t e r  contact

was asked whether Ic e f e l t  that  the i n fo r m a t i o n  p rov id ed  w a s . . .

- All the ttifotinct tlott yOU wanted V

Most of It  —

Very l i l t - I . -

Inadequate in f o r ma t io n  was de f i n e d  by a i~ pp~~5e of ‘ Vel-y l i t t l e ” . —

The analysis of variance discussed earlier revealed that. this measure,

over the two—year period of this study , differs significantly (1) from wave

— 
to wave and () among -jervicen . Differences in  t h i s  measure  5cr:’:; :: t r a c k i n g  -s

areas and d i f f e r e nce s  w i t h  respect to the interact ion:;  of ;e r r i :-i- : ; , t racking

areas and time all were found to be not statistical ly significant. The lack —

of sta t i s t i c a l  :;ign if ical lcc  w i th  respect t.o t r a c k i n g  areas in d ic a t e s  t h e

to! lowing . In each wave of this study , including the present wave , t I:,

5,-ast ir. - o f  lic I, 4144141 , i - cu  i U l O I !I l 5~’Y has ~t c - wu ,~~ I V I~~V t t  4 4 (  \ V 0 4 ’ V i t  ~ c I T ~ - l:O; 4 .4cc 4- t . r ackl h g

Nc ‘WeVe t- , I hero :tp pe arc: to Ise ic - cc  ~t t :  I s 4-c nI  ~~lI 4 4 I ’ ? ’ i c .  The 1~~dll 4.

: 4  -1 t  h : t  i o n !  c i g i c i  f i ’ance wit - h I I -  the ( ) :.‘i-v t c ’e— by—t i - n - k i n g  ar ea ,

( :) service—by—tim e , and ( I)  tc-acktng are—b y— tim e I i t t  ,‘rac -t  c on s  suggests ft rs t. P

V t. hat the i T c h i vi IIUit I se rv I c’es , c Ifl t. he ave rl1~ o • ~1iow 4)0 Un que :1 i cccg t  lc : -r

to 4~I I.. : :  t.rack1tI~ st-eat; . In rndcIi t i - - i : , I i m e — r e l  l i t  c t  ohwtges in t .t~c 
—

measure are not un ique  to any of the services but are general in nature .

Fin&lly, there are no un iqu e  t im e — r e l a t e d  changes withi n tracking Ri-eas. —

lieno t’ , oti I y year— t .o—yeai- change s and cii r fe i-cu I’(’ among 5cr vi c’e CT a u-c cii ~~ll  ed -

~~~~~~~~~~~~~~ 
. 
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Table 2.8 shows the percent of respondents who reported that they

received inadequate information from the various services. On a national

basis , all four active duty services do reasonably well In Fall 1977. At

worst, only one—in—six respondents felt that the contacting services did not

— 
provide enough informatIon . In the present wave , the Air  Force does slightly

better than the other three services in providing information on a Fall 3976 V

-- to Fal l 1977 basis. The services as a group did not change on this measure .

-
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2.6 Other Activjties Concerning Enlistment

The study has examined in all five waves various behaviors related

to seeking information about the military. Each respondent is asked whether

4 - or not he has undertaken a series of information seeking activities during

the last six months. The data ax-c stminarized in Table 2.9 in terms of the —

percent of youth who say that they have undertaken a particular activity.

Enlistment—oriented activities are presented below in descending

order of mention for the total U.S. sample. There have been no major shifts

in these behaviors since the first wave of the study. —

Talked with friends in or out of service 37.14% 
—

Talked with one or both parents 32.5%

Taken apt itude test in high school given by -

Armed Services 18.3%

Talked with wife/girlfriend 16.0% —

Talked with teacher or guidance counselor 12.0%

Asked for information by mail 12.0%
P

Physically or mentally tested at military
examining station 14.9% —

Made toll—free call to get information ~~~~~~~

There are some differences across tracking areas with respect to 
—

seeking information about the military. New York and Chicago respondents

were sc~sewhat less likely than youth in other areas of the country to seek

‘ 
information about enlistment. On the other hand, Pittsburg , South Carolina!

Georgia, and Wisconsin youth were somewhat more likely to have sought

information.
a
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2.7 Knowledge of t.bntbly Enlisted Starting Pay

Respondents in each wave of the study have been asked to provide 
V 

-

unaided their best estimates of monthly enlisted starting pay before taxes.

For tabulation purposes , the estimates of starting pay are coded by $50

— intervals.

Estimates of monthly starting pay are presented in Table 2.30 in

terms of the percentage of respondents wh’- were not able to mak e an

estimate and the mean dollar value of monthly starting pay for those respon—

— 
dents who made an estimate.

The percentage of respondents who could not make an estimate is

50.1% for the nation as a whole. This figure is significantly higher I 
-

— 
than the corresponding figures for three preceeding waves : 141.6% (Fall 1975),

— 
146.14% (Spring 1976), and 143.9% ( Fall 1976). It is comparable, however, to

the Spring 1977 figure ( 149 .6%).  The proportion of respondents not able to

— make an estimate is particularly low in Southern California and particularly

high in New York City and Washington , D.C. 
- P

The average estimate of starting pay for the total U.S. sample is

$1401, very close to the actual figure of $397. Thirteen of the 26 tracking

— areas ranged from $114 to $52 above the U.S. average and 12 of the areas V - —

ranged from $15 to $19 below the U.S. average . The latter tracking areas 
V

represent geographical areas in which marketing communications could be

implemented to alter perceptions of monthly enlisted starting pay. Only

4--
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— V

Arkansas is on par with the U.S. average .

The relationship between starting pay and propensity to serve is

examined in mos~e detail in Section IV.
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2.8 Perceived Di fficulty of Obtaining A Full Time Job

Labor market factors can be expected to have an effect on enlist-

ment . Unemployment rates typically vary fjom region—to—region and for

- 
men of different ages, and people’s impressions of the job market may have

— 
a greater role in career choice than the actual labor situation. In the

survey respondents regularly have been asked how difficult they felt it

— was to get a full time job.

Table 2.11 summarizes young men ’s perceptions of the market for

V . - full time jobs. Nationwide, 38.2% of the sample felt that for a

person their age getting a full time job in their area was very difficult

— or almost impossible, and 59.7% felt that it was somewhat difficult

or not difficult at all. These figures are consistent with Fall 1976 figures.

A number of tracking areas depart in one direction or the other from the

national averages. Generally , those areas in which more respondents felt

- that a job was very difficult/almost impossible to get are located in

eastern urban regions, e.g., New York City , Philadelphia, Washington , D. C. V

In South Carolina/Georgia, Arkansas, Des Moines , Kansas City/Oklahoma,

— Minnesota/Nebraska/North Dakota/South Dakota, and Texas, more individuals

felt that getting a full time job was only somewhat difficult or not

difficult at all.

a

$

a

—
V 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~



AD—A 056 877 MARKET FACTS INC CHICAGO IL FIG 5/9 
‘
~‘N~J 

~YOUTH ATTITUDE TRACKING STUDYP FALL 1977.1W -FEB 78 MDAYO3— 75—C—0296
UNCLA5SIFIEO NL

2 oF 2 ______

56877

_  _
_
_ 

_ 

I

•_pr;% !u~~~~iNm_
• A~~s lit 1fl
_ 

_ __9!_UDU



Psge 91
• ‘0 N

• I —0 4 1  U~ ‘0Z U  l0

• ‘0 0 Ill

0 4 1  14 .n N
‘00 ‘0 In

• N -.
—41 ‘0 0

£4 N N

‘0 ‘0 0
N .-i

Z Z Z U3 N N

• ‘0
4’ ‘0 ‘0U Ill

‘0o 0 4 1
N

~, •0~~ •~IC  .n 11 -.
41 41 ‘0

I.
.~~ N N

41 . ‘0 .-l ‘00 ~‘ 10

~
~~ 

•.
~~~~~~ • 9 .

~~ ( ‘ ~~
)

01 0

‘0
0 

‘0 N 041. 4141 4
o ~~C ..4 N

41. ‘0 In
~
. a

l’.

i~I W ~D~~1U 
_ _ _ _ _ _ _ _  

:

~~

04. - ‘ 0  —
0 0 41 0

- s  4 (I) 0 ‘0 14

4-41.



- ~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
— ~~~~~~ . . . . .

~ 
(
~~ r~n ~~ ~~~ ~

_
~_J m 

~~~~ 92 
•

:
— ~ ~:iii~ 111110

Z 0
‘.4 W .-4
4 ~~~ N

— 
I. I~~~~ 

0
4~~U

~~~~~~~ ~~~~~
. ~~~~~~~~~

~ L.~
) Ld ~

~~ ‘—
N 0

r~. .Cu
‘.4 N
0 .IZ

•i.•1 4.4W
4.4 V e ,r 4’ N ID

0.

:



~~~~~~
——---

~ 
‘ 

~~~~~~~~~~ ~~~~~

—

— 

Page 93

—

— SECTION III

— ANALYSIS OF TAEGET 
~~~~

p



F~~e 9~

SECTION III

Analysis of Target Markets

Through the use of the propensity measure , we are in effect

— 
se~~enting the pool of “military available” young men into those men who

are likely to be more receptive to the military ’s recruiting efforts (i.e.,

— target market ) and those who will not. It is important to have an understanding
of what causes one man to consider the mil i tary  as a career and another man tor
exclude the service fr om his career options. Such an understandip~g should

— 
help the services to maximize the effectiveness of their recruitin~.

The present section , first examines the relationship between

propensity and a number of demographic , attitudinal , and behavioral

factors. The intent of this analysis is to 1denti~~ those factors that

discriminate between positive and nogative propensity groups and it isr
undertaken for propensity for military service in general as well as for
the individual servicee.

The following variables are included in t.his analysis:

Demographic Variables

Age (Qu. 3m)

. F~nployment Statue (Qu. 31’, 3g, 3h)

Rane (Qu. 26)

Educational Status (Qu. 3b , 3c, 3d, 3e)

Education of Father (Qu. 21)

Quality Index ( See Section I)

Intention to aelf—Bupport post—high school education (Qu. 3j)
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I.~~ortance of Job Attributes (Qu . 6*)

Achievability of Li fe Goals in the Military (Qu . U) —

Information Sources Actions Taken 
—

Persons Spoken To/Actions Taken (Qu. 8c)

Recruiter Contact (Qu . 8*, 9a , 9b , 9c , 9d , 9e) —

Influencere (Qu. 12*, 12b ,13)

Advertising Recall (Qu . Tb , Id)

Following this first analysis, this section examines demograph ic , —

attitudin*l and behavioral characteristics of young men who have graduated

from high school and are not currently attending school. This demographic

group representa a desirable target market to the services.

:
I

A ~~~~~~~~~~~~~~~~~~~~~~~ .~~~~~. - .  — -—— .—~ - - i~ —--•~~~ ,
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3.1 Probability of Serving

Propensity consists of young men’s ratings of their probability

of entering any of the four major services. Whil e most analyses In this

report examine positive v~rsus negative propensity , scrutiny of the

distribution of responses within the measure leads to some interesting

observations. Table 3.1 presents the propensity measure broken down into

each of its response alternatives.

— Several conclusions can be drawn:

1. Very few young men indicated that they are definitely

going to enter the military service . The great majority

of respondents in the positive propensity group rated

themselves as probable entrants rather than definite

entrants.

L 

2. The largest single category consists of those who said

that they will definitely not enter a given military

service . This ranges from a low of ~3.~4% for the Air

— 
Force to high of 1a9.7% for the Marine Corps.

3. About one—half of the respondents labeled themselves as

probably likely or probably not likely to join a mili tary

service . The combination of these middle ground respondents

constitutes the majority for each service , with the exception

of the Marine Corps. This group of young men , who are

not strongly committed for or against a military career, may

provide a large , fertile market for recruitment programs.

- - - ~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
— ______________
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TABLE 3.1

DISTRIBUTION OF RESPONSES FOR MEASURE OF PROPENSITY 
—

A ir Marine
Force Corps —

I
Response 

— — — 
—

Definitely 1.6 1 .4  1. 3  1.7

Probably 14 .0 11.3 9.7  13.7

Probably Not 36 .3  36.6  35.3 35.8

Defini te ly  Not 43 .4  4 6 . 4  4 9 . 7  4 4 . 8

Don ’ t know/No answer 4 . 7  4 . 3  4 . 1  4 . 0

p

1 •
a

p

• 

‘

~~

.. •
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3.2 Pe*og~’apMc Variables

Demographic differences between the positive and negative propensity

groups are presented in Table 3..’. The statistical reliability of these

differences wa~; assessed by computing univariate F ratios. All the com—

pari.ons appearing in the Table 3 .2 are statistically significant at the Q5~
confidence level .

— 
The difference between the positive and negative propensity groups

can be char*cterised as follows :

F-
1. PositIve propensity individual s are younger.

2. Considerably more positive propensity individuals are

unmnployed and looking for work .
F-

3. Blacks comprise over twice as great a proportion of the

positive propensity group as of the negative propensity

— 
group. Other non—Whites are also more highly represented.

I& . High schoo l students make up a higher proportion of the

positive group than of the negative group, hut college

students are about three times as likely to have a negative

propensity for military service. H igh school graduates who

are no longer in school are also more likely to be foun d in

the negative propensity group. This demographic group is

exam ined in greater detai l at the end I~~f t h i s  sect ion.

5. The quality index, detailed in Sect ion I . indicates that

positive propensity individuals have weaker acadamic

preparation. Positive men appear to come from lower

- - 
,- - .- -  

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
‘..-
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TABLE 3.2

ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY

PROFILES ON DEMOG RAPHIC VARIABLES 
—

Positive Negative
Variable Propensity Propensity

Average age5 17.82 18.56

Not employed/ looking for work 30.4% 16.4%

Blacks 14.2% 6.0%

Other non—white 7.0% 3.9%

Students 62.3% 53.7%

10th grade 9.2% 3.3%

11th grade 24.9% 13.1%

1—2 years of college 5.8% 17.0% —
I.

High school graduate,
not in school 24.8% 36.5%

Education of father5 2.61 3.24 —

- Quality index 5.90 6.59 —

Would work p.art—time to support —
post—high school education 82.8% 76.2%

* Mean scale values shown

4p — -

II j — .-  ._____ I -- - 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
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— socfo—economic badcgrcsun~j s , at least as in dexed t .~ rath~,,-

education. ’
F-

n. More positive propensity young men would ~~~ part-t ime

to support any post—high school education . This ceoms

consistent .  with the r lower Soc io—eeonom j

F-

F-

F-

F-

F-

— 
* E&h~~a t ion of fathe r was measured on ,uI ci ~ U t poInt ~‘ :~i C

1. Did not complete high school
— .‘. Finished high school or e q u i v a h - n t

t . Adul t ed uca t ion progra~n - -i~usiness or t rade school
~~‘me col lege

r . F Inished col leg. . (four yt -*r :l
A t.te,ult~d ~r . q t 4 : I t  o or pr~~!’~’ : - -. ‘t ml •~~I~ ’ • , l

Obtal ned n graduate - ‘r p r ’  r,- OS • 140 I c, ’.

_________________________________________________________ ~~~~~~~~~~~~~~~~~~~~ ‘~~ 
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The demographic profilt of the ind iv idua l  services has a.ls,.~

been examined and the characteristics of men with a positive propensity 
—

for each service appear in Table 3.3. Pr, eilc~ for the negative propensity

groups have been omitted since t hey resemble the profile of the overall  —

negative group shown in Table 1.2. Statisticsl tests have been conducted

which compare each service ’s positive propensity group to the corresponding

negat i ve propensity group for each variable. F.~ tries in Table 3. 1 were all
F-

foun d be s i gn i f i c an t l y  d i ffe ren t  from the  charac teri s t ics  of the negative

gr i~~~ . —

The differences between positive and negative groups wi th in

each service are essen t ia l ly  the same as the d i t ’ferences between the 
—

overall positive and negative groups. •l s t a t i s t i ca l  analysis of the ‘

demographic p r o f i le s  for each se rv ice  r ve .~1~~ t h a t  these prof i l e:: are —

i d e n t i ca l  t o  one another. 1~~4 1I5 i i  4 1 1 - I L r :~ t h , i t ~ l 1 services  draw Ilporl

pools of youths with fairly oimilu dcmo~ rup li ic  profi les , and that

these youths differ In a fairly constan t fashion from negative propensity

youths.

~~~ L .
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—
TABLE 3 . 3

F- DEM OGRA P H IC PR OF I L E S  OF
POSITIV E PR OPENSITY GROUPS -

IN DI VID U AL SERVICES

F-

Air N at ional
Force Army Marines !~ !y Guard Reserves

Average age’ 17.79 17.87 17.82 17.88 18.08 17.99

L 

F- 
Not employed:

looking for work 29.4 36.4 30.7 29.9 29.7 30.6

— Blacks  17 .1 18. 2 15 .4 I-I . 1 16 .5 15.7

Other non—white 6 . 5  7 . 2 8 . 0  •~.4 6.1 6.4
F- 

Students 63.2 60.3 61.5 61. 7 55.6 61.4 
V

10th grade 9.3 10.3 10.7 7.6 7.3 7.1
F-

11th grade 25.7 22.7 24.9 25.7 21.2 22.8

— 1—2 years of college 5 .2  5 .2  5.5 5 .8  6.1 6 . 5

High school graduate
not in school 25.8 24.2 24.7 26.7 30.1 26.6

F-

Education of father* 2.68 2.28 2.35 2.58 2.60 2.71

— Quality index* 6.06 5.78 5.69 5.86 5.92 6.07

Would work part-time
to support post-high
school education 83.4 81.9 80.9 83.3 83.3 83.8

F-

* Mean scale values shown

>~ - V

V 
V -- — ~~~~~~~~~~ 
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3.3 ~~~ort ance of Job Attributes

Part of Section 1 examined the relative importance of job 
—

attributes as perceived by 16—21 year old males. At this point, attention

is focused upon the different perceptions of positive and negative propen— —

- 
t sity men. Table 3.Ii provides this comparison . 

—

The positive propensity group rated each job attribute, on the

- 
. 

average, as more important that did the negative propensity group. The

greatest difference on any attribute appears for “Is a career you can F-

be proud of”. Compared to the negative propensity group, positive

prope nsity men f e l t  this attr ibute is particularly important . The pattern — 

4

of these data have not altered noticeably since the Fall 1976 survey.

These data were analyzed for each of the services. Generally , — - -

the results for individual services are similar to those for overall

propensity found in Table 3.~ . A statistical analysis of the data reveals

j that differences between positive and negative propensity groups are general

—and not service specific. That is, all of the services draw upon youths with
p

similar perceptions of j ob attributes.

For an attribute to help attract prospects to enlist , it must be —

both important and perceived as attainable in the military. Hence , an
F-

attribute ’s perceived relative importance and perceived attainability , considered

together , may be a particularly informative comparison. Such a comparison is

t illustrated below, first for positive propensity respondents and secondly

f 

for negative propensity individuals. F-

F-

_______________________________________________________ - .-“ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ .._—‘.1_~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ - 
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— TABLE 3.4

ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY
MEAN RATIN GS OF IMPORTANCE OF JOB ATTRIBUTES ’

Positive Negative
- Propensity Propensity Difference +

L 

• Is a career you can be
proud of 1.98 2 .48 .50

Gives you an opportunity
— to better your life 1.96 2.29 .31

Trains you for leadership 2.31 2.64 .33

V Allows you to see many
different countries of the
world 2.59 2.92 .33

Teaches you a valuable
trade or skill 1.85 2.16 .31

Gives you a job which is
challenging 2.07 2.38 .31 - .~

Provides good benefits
— 

for you and your family 1.87 2.16 .29

Has other men you would like
to work with 2.57 2.84 .27

— Gives you the job you want 1.97 2.23 .26
Pays well to start 2.10 2.29 .19

— Helps you get a college
education 2.30 2.46 .16

* Scale Value:

— +1 Extremely Important
+2 Very Important
+3 = Fairly Important
+4 Not Important At Al l
+5 No Answer

Therefore, ~ma11er values indicate more perceived importance.

fIn the difference column a large value indicates that the positive
propensity group considers the attribute as more important than the

— 
negative propensity group. All differences are significantl y greater
than zero.
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Relatively Easy Relatively Hard
To Attain * To Attain

Teaches valuable trade Good benefits for you —

Relatively Opportunity to better your life and your family

Important Job you wantCareer you can be proud of

Opportunity for travel Men you would like

Relatively Challenging job to work with

Less Important Helps you get a 
—

college education

Pays well to start

Trains for leadership —

F-
Only three attributes perceived by positive propensity Ind iv idu a l s

to be relatively important are al so among those perceived to be relatively
F-

easy to attain In the military .

“Teaches you it valuable trade or ski ii ” W U LI  0:  ‘710 i III ii .’:I by p4 ‘U tt I

propensity youth to be important and attainable in the m ilitary . Clearly

this dimension is a strong point in the military recruiting effort . However,

two important attribute:; —— “Gives you the job you vant ” and ‘ Good bone f it s

for you and your family” —— were viewed as relativ ely hard I ’  :tttnln in the —

military. These areas represent recruiting opportunities.

This  pattern in the evaluation of  job attributes among positive

propensity youth in similar to the past two sur 1 i -y o  (Gprin g , 1977 and Fall ,

1076). Two exceptions appear with respect t o  the relative attainability

* Based on a rank e nt e r i n g  of percent-ages of respOt)dentll WhO feel th~
at t r ibu te  can be achieveii In the military (Qu. :0).

—

d
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— 
of job attributes. “Opportunity to better your life” is r.cw perceived to be

— 
relatively easy to attain, while the opposite shift appears for “Trains

for leadership”.

The same job attribute analysis appears below for negative

propensity respondents. Only one of the 11 attributes was perceived to
be both relatively important and relatively easy to attain in the military ——

• “Teaches you a valuable trade or skill.”

Relatively Easy Relat ively Hard

— 
To Attain To Attain

Teaches v*luable trade Good benefits for you
and your family

Relatively Job you want

Important Pays well to start

Opport unity to better
your lift

Challenging job Men ynu would like -:
- to work with— Helps you get a college

Relatively education Career you can be
Less proud of p

— 
Important Opportunity to travel

Trains for leadership

— 
The pattern In t.he evaiuatl c,n of job attributes among negative

propensity respondents d i f f e r s  from that of their, posi t ive  propensity

— counterparts in several ways. Both propensity groups perceived

“Pays well to start” to be relatively hard to attain in the military.

— 
However, the negative propensity respondents attached more

I

1,11_i ~~~~~ - -  
• - -

~~~~~~~~~~~~~~~~J
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importance to pay than did positive propensity youth. Both groups attached

relative ly lower value to “Helps you get a college education ” and “Trains 
— 

I

for leader shi p ” but diffe r in their perce ptions of the ir attainability in

the military. Moreover, both groups attached relatively higher value to 
V

“Opportunity to better yo~~ life”, but differ In their perceptions of its

attainability in the military . Fin al ly, in sharp contrast to positive

propensity respondents , negative propens ity youth perceived “ Is a career 
— I

you can be proud of” to be both low in Importance and perceived att~ti nabi 1ity.

h- ’

: H
F- •

~~~
p

—

~~~~~~~~~~
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I-

3,i~ Achievability of Life Goals

Positive and negati-ve propensity groups should be distinguishable

with respect to whether they feel that life goals can be better achieved in

— military or civilian life . Table 3.5 presents the findings for thi s issue .

An average rating less than 3.00 indicates that the goal is perceived to

- be more achievable in the mIlitary ; a rating above t.0O indIcates that the

goal is more achievable in a civ i l ian  career.
F-

For every goal the positive propensity group viewed military life

as better enabling achievement than did the negative propensity group. The

— difference between the two propensity groups is particularly great in the 
V

cases of “Developing your potential,” “Learning as much as you can,” and

“Doing challenging work.” However , even posit ive propensity men did not

— view a military career as a means te “l~ king a lot of money ,” “Reing able

to make your own d’’cI~ ions on the •l o l ’’ 10111 n c l i i  “V L i I ~ “ P’ r :o ,ti,d f i’ ’ ’ l m

— Negative propensity men viewed all life goals as more attainable in civilian

life except “Doing challenging work ,” “Adventure and exci tem ent - , ” and “Job

security.” These findings are fairly consistent with past surveys.

These data also were analyzed for each of the services. The results

— for ind ividua l services are similar to those for overall propensity found in

Table ~~.“ . Like the job attribute data , differences between posit ive and

negative prepenstt.y groups were found to be general and not service speci fir .

-a

-a
• V

- ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~
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—

TABLE 3.5

ANALYSIS OF PROPENSITY TO SERVE IN THE MILITARY
ACHIEVABILITY OF LIFE GOALS

AVERAGE RAT INGS *

V 
Positive Negative

Propensity Propensity Difference

Developing your potential 2.44 3.28 .84

Learning as much as you can 2.39 3.17 .78 —

Doing challenging work 2.30 3.00 .70

Adventure and excitement 1.93 2.59 .66 —

Making a lot of money 3.49 4.14 .65

Recognition and status 2.44 3.04 .60

Having the respect of friends 2.65 3.23 .58

Working for a better society 2.63 3.20 .57

Being able to make your own —

decisions on the job 3.55 4.03 .48

Job security , i.e., a steady
job 2.24 2.70 .46 ‘ 

V

Personal freedom 3,82 4.27 .45

Helping other people 2.64 3.07 .43 —

F- —

* Scale Value: ~•
+1 = Much more likely in military
+2 = Somewhat more likely in military F- 

V

• +3 Either civilian or military
• +4 Somewhat more likely in c i v i l i a n

+5 = Much more likely in civilian —

Therefore , a smaller value indicates relatively greater m i l i t a r y
l ikel ihood. The groups d i f f e r  sig n i f i c a n t l y  on a l l  goals.

I 
,
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3.5 Info rmation Sources , Actions Taken , Recruiter Contact , In f l uencers

From a recrui t ing  standpoint , this section details a particularly

Importan t set of variables. Some factors which distinguish positive ~u:d

— 
negative propensity men are potential ly controllable by the milit ary, e.g., 

-

recruiter contact. Other factors , such as information sources , also might
constitute elements in the process of making a decision to enlist . Table

~ .tI compares the two propensity groups in terms of the people with whom

enlistment was discussed, enlistment—related action initiated and recall of

military recruiting advertising.

— — Some respondents fr~-rn both prllpens I ty groups have di ~~~~~~~~~~~ en l i s t  —

nest WI t.h van -mu peopl e , but tal h i  v i g  about a m i l i t a r y  career w i t h  Ph r ent
f riends with m i l i t ar y  experi ence , or ot hers is far more common among those

wi th  pos i t ive  propensity . They are also more l ikely  to have sought informat i on

either by mail  or by ca l l ing  a tol l—free information ntsnber. More young men

— with a positive propensity have been tested by the Armed Services either

In high school or in a milita ry examining station.

In summary , positive propensity individuals  are far more l ikely to
—

have discussed a m i l i t a r y  career or to have engaged in var iou s  enlistment.—

— related act ions .  All  these differences are statistically s i g n i f i c a n t  and

most are large in absolute magnitude , i.e., positive propensity men are often

F- twice as likely to have talked to someone or have enraged in  1-ite g iven  aOt.iI)5.

l’tw r e l a t i o n s h i p  of recruiter contact to pr~pcIiiiit.y has been

A examin ed Ui•t the findiiij ~s also appear in  Table I. I’ . More positive propensity

re sp oncientr - h ave ~t some t im e  had contact with a recruiter. Moreover .

~ 

_-~-_ V — ~- —~~_ _ -
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TASL E 3 . 6

- 
• ANALYSIS or PROPENSITY TO SERVE IN THE MILITARY

• 
INFORMAT ION SOURCES . ACTION TAKEN . RECRUITER CONTACT , ADVE RTISING RECALL F-

Positive Negative —Information Sources Propensity Propensity Significant
I I

Talked with one or both parents 537 23:2 yes

Talked with friends already in the —

service or who have been in the
service 53.9 30.0 yes

Talked with teacher or guidance
counselor 22.0 7.6 yes

Talked with  w i f e  or g i r l f r i e n d  28 .4  10.8 yes

Actioni Taken

Asked for information by mail 20.0 8.3 yes —

Made toll-free call to get information 6.7 1.9 ye . J
Physically or mentally tested at 

F-a t a m i l i tary exami n ing stat ion 7.5 3.8 yea

Taken aptitude test in high school
given by Armed Services 23. 7 16.3 yes

Recruiter Contact (Ever) 56.8 47.4 yes

Recrui ter Contact (Past 5-6 Month s) 34.7 22.3 yes

Rscrui ter Contact Initiated by
Recruitor 59.8 73.6 yes

Recrui ter Information considered
Adequate 90.3 86.9 no

Pelt mor, favorable about joining ~
‘ 

V
after talking to (service)
recrui ter

Air  Force 43.9 25.1 yes

Army 42.2 19.2 yes •

Marine Corps 38.3 19.9 y.~ 
—

Navy 45.4 26 .1

a.

_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  — _________________________________
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TABLE 3. 6
(con tinued)

Pos i t i ve  N ega t ive
Propensity Propensi~~~ ~j j~~~~icant

Inf lu e n t i al  Sources i n Favor of
Enlis tment

Father 45.1 23 .7 yes

Mother 36.3 16.3 yes

V 
- 

Ini t ia to r of Paren tal D iscussion

— 
Fa ther 15.1 19.0 yes

Mother 7.8 9.1 yes

Respondent 7. ’ . .~ 6 2 . 5  yes

Advertisini Recal l ( % Reca l l Seeinj I/
— 

Hear ing

Air Force 62.2 57.7 no -:

— Army 65.1 63.8 no

Marine Corps 60.6 64.2 no

~ Navy 62.3 61.8 no

a.

.~~.

_ _  V

‘
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recruiter contact during the past 6 months shows clear differences between

positive and negative propensity groups, with l2.b% more positive propensity

men having such contact. When contact with a recruiter has occurred , a

clear majority, 73.6%, of negative propensi y respondents indicated that the

contac t was initiated by the recruiter. On the other hand, ~O.2% (100% —59.8%)

of positive propensity respondents indicated that their contact with a

recruiter was self—initiated. A small, but statistically significant, difference F-

between propensity groups appears in terms of the perceived adequacy of -

recruiter information . There are large differences , however , with respect to 
F-

the degree to which recruiter information favorably altered attitudes toward joining. 
—

More positive propensity men reported that they pe ~eive their —

parents to support the idea of their serving in  the mili tary . Fewer mothers

than fathers i n  ~i thcr p ropensity group were perceived as favurable toward 
—

enlistment , but more mothers of high propensity prospects were perceived to

be favorably disposed than those of negative propensity youth. Regardless

of propensity, it is usually the respondent rather than his parents who —

ini t ia tes  discussion about joining the military .

-s - ;

Positive propensity respondents were as likely am their negative

propensity counterparts to recall seeing or hear ing advertising for each of

the active duty serv1~-e- ; . —

Table ~.7 r eist -es propensit .y to~~rds each servi ce to contact w it h

a recrui ter  f rom that service . For each of the services , the propensity

groups differ in contact with a recruiter. These differences are statistically 
V

significant.
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TABLE 3 .7

EVER HAD CONTACT WITH RECRUITER FROM SPECIFIC SERVICE
RELATED TO PROPENSITY FOR THE SAME SERVICE

Propensity for Individual Services - 
-

— p~~~~j Negative Difference

Air Force 20.4 12.2 +8.2

-

Army 33 .6 2 2 . 2  +11.4

Marine Corps 22.6 11.8 +10.8

Navy 25 .3 13.5 +11.8

Basel All Respondents

- V V 
- V - -
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3.6 Enlistment Decision Process

In this report an individual  is defined as having a posi t ive

propensity for mil i ta ry  service if he has in dicated that he definitely cr

probably will  enter any of the f our  major aet ive services. Table 3.8

demonstrates the extent to which this occurs in the Fall 1017 sample.

From Table 3.~ ~~t is clear that a large number of men vho have a

posit ive propensity for each of the active services vere also positive

towards one or more other service~t. This Is the case most often for in-

dividuals with positive propensity toward the Army and Marine Corps . Even
• 

t h— se with a posi t ive prope nsity  toward t he N~ tio~al ~uard o~ Reserves —

often showed a posi t ive disposit ion towards the active services.

This finding reinforces conclusions dravn by the analysis  of —

deinographi - variables t ha t  the various active services , for the r~ost

part , draw upon the same or a similar pool of young men. It is alscV con-

sis tent  with the notion that many individu als i n i t i a l ly  decide upon a

military career and then choose between the different services .

p V

F-
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3.7 Summary Comments on Target l4arket for Active Services

From this analysis of positive and negative propensity groups a —

prof ile has emerged which char acterizes the likely candidates for active
* 

duty military services. Findings from previous waves provide confirmat ion

- ~, that the high propensity young man in contrast to his low propensity peers

can be characterized as;

Demographics —

. Younger

More likely to be unemployed
V 

. More likely to be non—white
—

. Less educated

. Having a less educated father —

. Having lower values on the Quality Index

Attitudes, Beliefs , Values —

Feeling that important job attributes can be found in the
military —

Believing that the military is relatively more likely to
enable achievement of life goals

Environmental/Behavioral Variables

Having had recent contact with a recruiter

Having sought information on a military career by mail
or by phone —

Having taken an Armed Services test at a recruiting
station or in high school

Havi.ig discussed entering the military with parents or
friends 

—

Feel ing that his parents are more favorable to his
entering the military
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3.8 High School l~raduates Not in ~cho l

— Ind iv idua l s  who have gradtt~ited h i g h  sch~oi and are not urrently

attending school represent a particularly attractive market to the services.

In the Fall 1977 uurv ey , 
~.
‘ .7% of t i lt ’  sample fall int o t iii s d mn ographic

— 

c l a ssi f i c a t i o n .  Tables ~~. ~ an d t . 10 pr o f I l e  t h i s  group in terms i key

demographic , at t i t u d i n a l  and behavioral var iables  vis-a—vi s  the total V

sample. The following conclusions can be drawn~

1. High school graduates who are not in  school are below the

total na t - t o n a l  populat ion of l6 to •‘l ~~ar old male youth

with respect t o  not employed and looking for work and , in

general , tend to he above average with respect to their

qual i ty index hut below average with respect to high schoo l

— grades and fat Vl te r ’ i~ educa t ion .

— 
-
, H i g h  :;ct ~~‘o I g raduates  who art’ not i n  s~ hoo 1 tt~nd to be below

the i~. i~. average with respect to propensity to ,loin the

mi li tary .
p

~. W i t h  respect t o  e n l I s t men t — r e l a t e d  in f o r m at i o n  sources and

(I t. I , , f l i  t ake’,i , high  school graduates who art’ not in school

— I (‘Psi t be be 11w average w i t  it re~;pvc t I o talking to parents

and t eachet-~; / c o p p n ~;e I oro abotit enlistment. On the other hand ,

t i p i  1 ~~ ‘t i p  i ;  abov e ,ivernt:t’ vi tb respect. t o  t a lk i n g  w ith

— 
W i v e : l  gj  t - t  f’r ien ds . I)eap i I ‘ t Vh Ci  r l ove r p r o pen s i t y  to ,t ’ i r t

this o~’gm~’tt t of male youth to above the t i .~; . average with

— respect t ‘ tv I TI~ been t c t  c-I for  m i l i t a r y  servi cc.

— - - ~ -V- - —-—- — --- V

L -.
~~~ 

— -. -- V .
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14 , High school graduates who are not in school reported an

above average incidence of recruiter contact. Reported —

recruiter—initiated contact is above average for this

group with respect to the Army and below average with respect

to the Air Force .

5. High school graduates who are not in school are generally 
F

-

on par with the U.S. averages with respect to the perceived

adequacy of recruiter information. This group, however , —

was below average as far as feeling more favorable about

enlisting after talking to recruiters. —

6. This sub—sample of male youth are on par with national

averages w i t h  respect to perceived attitudes of infl uencers

and parental discussions about enlistment .

7. With respect to service advertising recall , high school —

graduates who are not in school are on par with national

averages.
p

8. High School graduates who are not attending school are on 
V

par with the U.s. averages with respect to the relative - “

importance of job attr ibutes and the achievability of life

goals. F-

F-

- - ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ - - -



- 
.

-~~~ - - 
- - 

-

Page 120

— TABLE 3.9

DEMOGRAPHIC PROFILE OF HIGH SCHOOL GRADUATES NOT IN SCHOO L

— High School Total S ta t ist i ca l ly  +Variable Graduates Sample Signific ant

— Not employed/looking for work 12.4% 20.9% yes

Blacks 8. 6% 8 .6% no

Other non—white 4 . 3 %  4 • 9 %  no

A 9  and B ’s in high school 2 4 . 2 %  ‘9. 3% yes

— Qual ity Index5 6.48 6.38 yea

* 
Education of father55 2.69 3.05 yes

Base ( 1728) (5284)

• Mean scale values  shown

•~ Education of father was measured on an eight point scale:

— 1. Did not complete high school
2. Finished high school or equivalent
3. Adult education program

— 4. Business or trade school
5. Some college
6. Finished college (four years)

— 7. Attended graduate or professional school
8. Obtained a grad uate or professional degree

+ Total U.S. falls beyond the range of two Standard Errors of the high school
graduate eetimate.

F-

V _ _ _ _ _ _ _ _ _  - 
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TABLE 3.10

ATTITUDIN AL/BEHAVIO RAL PROFILE OF H IGH SCHOOL GRADUATES NOT IN SCHOOL 
—

(Propensity to serve in the mi l i t a ry,  information sources ,
action taken, recruiter contact, advertising recall)

High School Total Stati.tically V
Positive Propensity - Graduates Sample S ign i f i c an t

S

Air  Force 12.4 15 .7 yes

Army 9.4 12.7 yea

Marine Corps 8.3 11.0 yes

Navy 12 .6 15 .5 yes —

C. . ~- Information Sources 
—I’ * 

______________________________

Talked w i t h  one or both parents 2 8.8  32 .5  ye.

Talked w i t h  f riends already in the
service or who have been in the
service 38.8 37.4 no 

—

Talked with  teacher or guidance Vcounselor 9 .5  12 .0  yes 
—

Talked with wife or girlfriend 19.2 16.0 yes

Ac t ions Taken “

Asked for information by mail 11.1 12.0 no

Made toll-free call to get information 3.6 3.3 no ~~~.

Physical ly or men ta l ly  tested a t a
military examining station 7.2 4.9 yes

Taken aptitude test in high school
given by Armed Services 22 .q 18.3 yes

+ Total  U .S. f a l l s  beyond the r an~pc of two Standard Errors of the high school
I p graduate estimate.

a

e.~~

- 
-V 
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TABLE 3.10

V (continued)

F- High School T o t a l  S t a t  p a t  l,.al Iy•
Gz-aduates Samjale i i I J n t t t c V , f l t

—

- R.cruit.r contact (Ever) 60.3 ‘~0.0 -~- -

— 
Recruiter contact (Past 5-6 Month.) 27.1 ‘P .O no

Recruiter contact initiatsd by
recr uiter

A ir Force 55. 1 ‘~‘l .R y.-- ~

* 
Army 71.1 68. I yp .S

— Marine Corp. 70.’~ 69 .8 no

- . Navy 62.4 5.’. no

F-

Recrui ter information consider.d adequate

V —
Air FOrce 86.2 85 .4 no V

Army 82.1 82.2 no

Marine Corpa 83 . 1 8 2 .9  no

Nav y 8 1 . 1  8 0 . 7  yea

Pelt more favorabl e about joint~1af tat
talking to recruiter

Air Force 24.5 11 1 . - I  yes

— A z-My 20 .1 2b .~ ye s

— 
Merini Corp. .‘.‘.l .‘s t ~ y es

N avy 25 11 I .’ 8 ye-

Influen tial aources in favor of .nUstmant

Fa ther 28.1 30.1 no

Moth.r 20 . 5  2 .’ .4 no

V + Total U .S. falls beyond the range of two Standard Prt - o,- s of th e  h i q h  achoo l
V - graduate estimate. 
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TABLE .1 .10

(continued ) —

High School Tot.t l ~~~~~~~~~~~~ -
Gradu ates saInt . 1. - - - - P O P  . I I  I *

Injttator ot Parental l)iscussion —

F a t h e r  16.7 ~~~~~ l0
F-

Mot her 8. 7 8 . p

* * ttt’Spofldtlnt 6~’* . 3 (.7. 1 i~o

Advert isin~ Recall (% Rec~1l Seeing/Ha ari~~j

A i r  Force 56.9 5’I .2

Arm y 65.1 64.4 I I - ’  F-

M .it p \ , . ( Ill I’:i 6 3 . 8  I. ~~~~ it . .

N . t v y  6 2 . 1  I. .’ . I

F-

$ ‘rot.tl IT . S. f a l l s  beyond the ranqe of two Standard Errors ~ f it - t I  I - i h  S.~~1OI * I

*~ r .p duat  e t ’a t  inpate.

—

F-

* (_ :~~~~~ _ _ _ _ _
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SECTION IV

V 

* 
Awareness and Knowled&e of Military Information Programs

Historically , this  study has examined various factors which may

affect & young men’s decision to join the military . Some of these factors

— tend to be basically psychological , i.e.. an individual ’s life goal s , and

the importance of various job attributes In deciding upon a career. A

F- second set of factors consists of important persons who may influence the

• 
— 

decision to enter the military . Both of these sets of factors have been

discussed in previous sections of the report .

F-
V 

A th i rd  set of factors are the products of military information

programs : awareness of advertising for the various services and knowledge

of starting pay in the military . These are discussed in the following

5-
section. 

V

~~p— o f—Mi nd Awareness of Specifi.2 Services

— ~1ne measure of advertising effectiveness is “top-of—mind”

awareness , or the i ni t i a l  ass~ cia t ion~ an Ind iv idua l  has wi th  a g i ven

concept. . Starting in the Spring 1Q11 wave a measure of “top—of—mind ”

— 
awareness was Introduced primari ly to establ ish a baseline for future

asseSsment o f adver t i s ing  effectivt’ncaII . Respondents  were asked to I n d i c a t e

which  branch of service they t i  ‘ i i ’ ht  ft 1 whi’II I I  “Armt’d : ~ - rv h~i’s ’’ or

“military” are mentioned.

I

V - V
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F-
V Results are presented in Table i~.i. The Army was mentioned

firs t by the greatest number of respondents , followed by the Air Force , —

Navy and Marine Corps. Cm ~bining fi rst , second and other mentions , the

Army, Air Force and Navy were each named by approximately 60-70% of the —

respondents , while the Marine Corps was named by )
~6.5%. Awareness of each

service did not change significantly from Spring 1977 .

Table le .2 presents the relationship between “top—of—mind ”

awareness (first association) of each service and propensity to join that

* 
,. service . There appears to be a definite association between these two

measures. As in the Spring 1977 wave , men with a positive propensity for —

a given service tende d to initial ly associate the concept “Armed Services” V

V 
- or “military ” with that service . This is particularly true with respect to

respondents who expressed positive propensity for the Army . The circled

values in Table tp.2 highlight this association. No statistical significance

is implied by this notation. As was suggested in the Spring 1971 report

of this study , the “top—of—mind” awareness measure appears to be a good 
— -

advertising—related tracking indicator of nr tsit . i ve propensity for specir-i c

services, a

F- 

H-

F-

-
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TABLE 4 .1

BRANCH OF SERVICE NAMED IN RESPONSE TO “ARMED SERVICES”

Percent of Respondents Who Mentioned
Specif ic  Services

Al l
* All Other Mentions

Service Mentioned Fi r s t  Mention Second Mention Mentions Combined

— 
Army 34.9 20.9 13.6 69.4

* 

Ajr Force 24.0 19.2 17.0 60.2

Navy 21.5 32.1 15.8 69.4

Marine Corps 13.3 15.9 17.3 46.5

Coast Guard 1.9 2.3 6.1 10.3

— None/No Answer 4.3 9.6 45.6 59.5

Source: Questions 4a and 4b

t .  
- 
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5- 
~.2 

Advertising Content Recall

Starting in Spring 1977 respondents were asked to report every- V

9-

thing they remembered about advertising for a specific service , Respondents’

* 

- answers have been coded into a set of categories and the results are shown

in Table 5.3 for each service . In order to assess any changes over time

in this measure, both the Spring 1977 and Fall 1977 data are presented.

The followi ng conclusions can be drawn :

1. Advertising recall for the Air Force has increased
- s ignif icant ly  from Spring to Fall , increasing by 10

— 
percentage poin t o . The percentage of resliondents who

were not able to recall spec i fic adver t is ing content ,

however, did not change . Approximately one—half of the

young ncr who reported that they remember seeing or
— 

V

hearing advertising for the Air Force were able to

recall what they had seen or heard .
5-

Young men who could recall something about the Air

Force ’ s advertising most often remembered information

about learning a trade and job opportunities. Other

frequently recalled content were scenes of men with

5- equipsent and talk of educational benefits.

5-

• t - 
- - V -

. 
- - - -
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The recal l of th~~s’ -opy ‘into increased si gn i f i c a n t ly  from 
—

from ~ pri1ig to Fall: teaching/learning a trade , variety of

.lobs , equipment without men , educational benefits , travel , —

good pay , slogans, and service praise .

L’. Advertising recall for the ~ inc reased signi fi cantly

(+8.lt% poin ts)  from Spring to fall. Of the four services ,

the Army’s advertising received the highest recall . At

the some t ime , a larger proportion of young men in the Fall

than in the Spring were able to recall specifi c advertising

content . More than one—half of the Fall 1977 survey

respondents were able to recall what they had seen or 
V

heard.

Young mopi who could recall con ten t  of the Army advertising 
V

F-
most often remombe ropt informatiopi a b u t  l ou r n i n f  a trade ,

job oppo rt. u n i t  I t~~ - , *’ stucat i opt is -ipe t i  Is , t rILV,, 1 opportunitie s

and ~~~~~oafe I;  urginp~ eri l I ~tmcn t

Coupled ~.i t.h the increase in overall Army advertising

recal l were signi fican t increases in the recall of specif ic  
- 

*

copy : teaching/learning a trade, variety of jobs , men

with equipment, men in uniform , educational benefi t s , —

t ravel • good pay , adventure and service praise.
F-

3. Advertising recall for the increased significantly

(+6 .7~ points)  from Spring to Fail. The percentage of F-

young men who were not able to recal l spec i f ic  advertising

copy did not change.

I I 

-------— —-~~-------- --~---- — ~~~~~~~ 
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Travel, adventure and messages urging enlistment were

advertising content remembered most often. Travel content

was linked most often with the Navy.

Few significant changes in recall of specific copy content

were noted.

— -
. -

, 
i~~• Of the four ~erviees , t im  Marine C*,rps T- .-~~ i:;tI-rt d the

largest increase in Spring—to—Fall changes (+11% points)

in advertising awareness. At the some time , a larger

percentage of respondents were able to recall specific

advertising copy. - 
-

5- The most memorable advertising content were Marine Corps

slogans. Of those recalling a Marine Corps slogan, 83

percent remembered that the “Marines were looking for a

few good men”. (See tabulations : Volume 2 , pttge ?9) . 
*

Significant Spring—to—Fall increases in advertising content
5-

recall include : teaching/learning a trade , variety of

— 
jobs, men In training , men In un iform, educational benefits,

— trave l , O I I I C I U I :  iut l 0*95 t O I ’  I t ’ Ll  0’ .

— V 
-—~~~~~~ - - - V -~~~~~ —~~ V~~ ~~~~~~~~
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TAII!,E 4 . 3

V 
RECALL OF ADVERTISING FOR THE AIR FORCE

Statist ~ca1 lyV 1977  F a l L  1977 çhano~ ~~jnif L ea n t  V

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ Recall Content 49.3 59 . 2 + 9 ,9

-reac h ini l,’.,rni,ni -, t r ade  5. 8 8 . 4  +.~~- ), yes 
—

• *I•I• • ,* t u p i p t  i . -~ 4 . 1  (~.l  + 1 . 3  no

Mon w i t h  equiptsent 4 . 4  ‘~ . 5 + 1 . ~ ,~~
,

V a r i e t y  of ‘obs 2.1 5 .2 + 3 .1 yes V

Educational benefits L3 4 9  + 1.6 yes

Travel/see the count~y/wor1d 2. 5 4. 5 +2 .1 yes

Want you t o  join/enlist 3 . 7  4~~ v .5 no

I-:qu ipment wi thou t  men l . *3 3 . 5 +l.b yes

Good p.iy/qood starting pay 1.5 2 . +  + 1.1 yes

Sloqaris  ( e .q .,  F ly  w i t h  the A ir Force) .8 2 . 4 .  41.8 yes

l’ t a i sed  s t - rv  i t - * .4 1.5 + 1.1

Mon i i i  1- I .i i ul1~~) . B I . 5 4 . 1 nc-i

At !  yo u ) nrc .7 1.4 4 . 7  no V

Men in  un i f o rm .b 1 . 2  4 .6 no

Fun/ r ec r eat iOn  .4 .6 + .2 no

Mon w i t h  r1~ 13 — .1 4.1 no

Mo n w i t h  g un s - - - -

Other benef i t s  (e .g . ,  hea l t h)  1.9 1 .)  - 2  no 
—

Other miscellaneous mention s 4.7 3.2 -l .~ yes .. I.
Don ’t recall  content 2 9 . 4  2 8 . 7 - .7 no

Have Not  Svvn/Ile.i P- *t A d v er t l s in ~ 50.7 40.)) -9.9 ~es

BaSe 4 ( 1 8 7 1 )  (1731)

c t tu * - u ’l  ba~~c s  ret lee) t he  (act t h a t  o * ~ -) i  r t . sI co n tI , , n t  w.ii. . , qk i u t  t h e  .tdy, ~p t i p i ng  ques t  i on  —

101 o n ly  •~i i  0 * t W i t ‘I 3 3* , - t n t .  vii I i  t . i ry  ,ic’rvires .

I

_______________________________________________ _______________________ —-— 
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TAL3I .E 4. 3

(Continued )

— RE(’ALI. ..)F ADVERTISIN G FOR THE ARMY

Stati s t ic . , ! l y
— Sj c  u n ~j 19’) F.ilt 1 1 1  Chan~je Sl j j in  I t  b a l l )

Have S~~~~ /~~eard Advertisin9 • Reca ll Cont ent ~ 4 . O  64.4 + 1 .4  yes

Teaehing,-’bea rnjng a trade 6.1 8.1 ‘2.0
E ducat iona l  b ene f i t s  4 . 3  7.3 +3,0 ye.
Var ie ty  of jobs 3 .3  6 . 1 + 3 . 4  yes
Travel/see the country/world 3 .6 6.6 +3.0 yes
Opportunities 5.9 6.5 4.6 no
Want you to join/enlist 6.1 5.4 -.7 no— 
Good pay /good st ar t ing  pay 2 .6  4 .0 +1.4 ye.
Slogans (e.g., Join the people who ve

j oined the Army) 3 .3  3 . 9  4 .6 no
Men w i t h  equipment 1.4 3 .9 + 2 . 5  yes

— 
Men in  ti.ilni ng 2 . 5  3 . 2  + . 7 no

V 
Me’n in  u n u  f o r m  I - 2 2 . 7  +1.5 yes
l’ t- ,i tSc~,f •l*~ * VlO0 .5 1 .6 + 1.1 yes
A d v , ’n t u c 0  .3 1.5 +1 .2 yes 

V
Equ i pn*ont w i t  bout  me,, . (, .9 + . 3 no
F I l l , . - u 0.- ni - I ) jut). .3  .3 — —

Men w i t h  ~,uns .1 .1 - -

M.~ ,, .., l th f I n . .  . 1  ~ . i  —

Othc-q benef Its (*- . q ., hc~~l t hI 2 .1  ~~. 1 4 1 . 2  ye.
— O t I * c ’ u m isce ll aneou s ment i ons  ti .2 5. 1 — .9  no

Don ’t recall content 30.8 2 4 . 2  — 4 . t .  ye.

Have Not ~~~~~~~~~~~~~~~~~~~~~ 4 4 . 0  3 5 . ,  - 8 . 4

— Base ’ ( 1838) ( 1Q55)

The red~~~d bases reflect the fact that each respondent was asked the a d v e r t i s i n g
— 

quest ion tel onl y one ..r two  of the four  m i l i t a r y  services .

LL. -- V . T
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TABLE 4 . 3
(continued)

RECALL OF ADVERTISING FOR THE NAVY

Statistically
Spring 1971 Fall 1977 Change _~4~nificant

Have Seen/Heard Advertising; Recall Content 55.4 62.1 +6.7

Travel/see the country/world 13.3 14.7 +1.4 no 
—

Want you to join /enl is t  6.0 5. 8 — .2 no
Adventure 2.2 5.7 +3.5 yes

Equipment without men 2.8 3.8 +1.0 no

Variety of jobs 1.6 3.7 +2.1 yes

Teaching/learning a trade 5.4 3.6 -1.8 yes

Oppor tuni t ies  5.0 3 .6 -1.4 no 
V

Men with equipment 3.8 3.4 — .4 no

Educ .itjoccul benefits 3.2 3.3 + .l no

~ien in uniform 1.3 1.9 + .6 no

Praised service . 3  1.6 +1.3 yes

Men in training .7 1.4 4 .7 no

Fun/recreation 1.0 1.3 +.3 no

Good pay/good starting pay 1.7 1.0 -.7 no

Slogans (e.g., Navy makes boys into men) .5 .4 — .1 no

Men with flag - - - - —

Men w i t h  quns — — - - ~
.. p

Other b~cue tits (e.g. • health) .9 1. 0 4 .1 no —

Other iu * i lIce 1 l,inoous men) ions L 6 2 . 9 — 4 . 7  ye - ~
‘

I t . u u u t t - u u t  26 . 3 25 .? — . 4  cut,

h ave Not Seen/h ear d A d ve r t i s i ng  4 4 . 6 3 7 . 9  - 6 .7  ycs

Hase (1811) (1592)

The reduced bases ref lect  the fact  that each respondent was ~~~~~ the advert is ing —
question for only one or two of the four military servicea .

‘ 4 • ~~
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— TABLE 4.3

(continued)

RECALL OF ADVERTISING FOR THE MARINE CORPS

V Statistically
Spring_ l977 F a l l  1977 Change Significant

Have Seen/Heard Advertising; Recall Content 52.1 63.1 + 11.0

Slogans (e.g. • The few , the proud ,
the Marines) 9.3 16.7 +7 .4 yes

Teaching/learning a trade 2.9 5.0 +2.1 yes

Men in uniform 2.6 4.6 +2.0 yes V

— Edu ca t iona l  bene f i t s  1.8 4 . 2  4 2 . 4  yes

-
t 4 Opportunit ies  3. 1 4 . 1 +1.0 no

V ar i e ty  of jobs 1.4 3. 9 +2.5 yes

* 
Mecu in traininq 2.? 3.7 +1.0 yes

Want you to join/enlist 3.3 3.6 + .3 no
* Tr avel/see the country /world 1.6 3.5 +1.9 yes

l’r a ised service .7  2 . 8 +2 . 1 yes
— 

Mt-c, wit hi ,‘q u u )  r*c ’*c ’fl t 3 .6 2.0 + .4 no

j t .ly - .lOo.l startinq pay .8 1.4 4.6 no

Ad venture .4 .9 +.S no

Fun/recreation .5 .6 +.1 no

— Equipment without  men .6 .4  - . 2  no

Iten w i t h  guns .2  .3 + .i no

— Men w i t h  f l at ,  .1 .1 — —

Other benefits (e.g., health) 1 .2 1.3 4.1 no

— Other miscel laneous mentions 6.0 3 .9  -2 .1  yes

Don ’t recall content 29.1 25.6 —3.5 yes

Have Not Seen/Hea rd Adver tisi ng 47.9 36.9 1 l.0

_ Base0 (1811) (1592)

* rh, - * * d**e *-~ t,agc,; r u ’  I I vet (t i c -  t ac - h  t liii t each c c.st* onul. ’*u h w i  S t ~. k * .I t ho ,-cdvo rt is i rig

— 
(I  . 1 1 01* Iti c i i u h y  . * * - c i t  IWO u . t  I tuc  1,,ti,- m it i t , ,  y nc - i  v j u - * -s -
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— Nespocitlents who recoiled atjvertin;n1’ 113 1 ~u - n - i  l ’(~ se rv ice  a3so

were asked how meaningful the advertising wa - to t hem . Rat ings  were made
— 

on a four—point scale and the result,; apileur hi 1,.l ,1~ 1.

Accord in g t o Table It , li , the lid v o l -t i  S 1 l l ~~ 1 a~ I four services was

— rated on the average between “Gomewhat ;nearningru ]” and “Not very mean ingfu l” .

There were no significant differences cur.onp t } I ’ -~~ o- ;-v h-c- c UII th i s  measure
— 

nor changes In the data from Spring to F,;j

‘‘ p

- 

V—~ 
— - s
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TABLE 4 .4

PERSONAL REACTION S TO ADVERTISIN G ABOUT SPECIFIC ACTI VE SERVICES

— Percent Who Believe 
-Advertising to Be SampleService “Very”/”Somewhat” Meaningful Average Rat~~~~~ Base V

Air Force 54 9% 2.56 526 I

Army 44.2% 2.73 745

Marine Corps 42.7% 2.75 593

-~~~~~ 

— 

Navy 49.7% 2.61 574 J
* Scale Value:

+1 Advertising Very Meaningful

+2 = Advertising Somewhat Meaning f u l

— 

+3 = Advertising Not Very Meaninq fu l
+4 = Advcrtjsjnc; Not At All . Meanjnt;fuj 

. 
, -

Source: Question 7c 
- -

~~

•
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Likely Response to Advertisements —

An inherent part of the services ’ print advertising programs 
— 

- r

has been to encourage readers to actively seek additional information

about the services (e.g., call toll tree number, mail in coupon , etc.).

As a means of assessing what actions young men are likely to take with

respect to an advertisement that interests them , respondents were asked in

the Fall 1977 survey to ran k order four possible responses to an advertisement, 
—

The results show n in Table It .  5 indicate that reopnurtden t~; are more —

li k ely to cl.I p out an ad and Save’ it . told least likely I n n  ~~c ;  I t ,  t h e  advert) nc-c -

—(e.g., re’crui i c r )  f o r  more in f o rma t tou t .

p

- -

p 

—

p 4 —

_
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TABLE 4 . 5

— LIKELY RESPONSE TO ADVERTIS EMENTS

— 
Percent Naming

Action Likely to Take As First Choice

Clip out the ad and save it
for f u t u r e  reference 37 .4

Call toll free number 23 .5

Mail in a coupon attached
to the ad 22 .1

Clip out the ad and go to the
location to get more

— 
in fo rma t ion  12 .6

Base : All Respondents

p

Source : Question 17

c 
_ _ _ _ _ _ _  

_ _ _ _ _ _ _ _  
_ _ _ _ _

_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  — —
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Media Habits —

His torically, this study has attempted to provide guidance in 
—

the development of advertising strategies. In an attempt to provide

further input to the creation of advertising strategies , respondents were —

asked a series of new questions dealing with magazine readership and

television programming preferences. The results are discussed below.

Hespondents were read a list of 22 magazines PIUS f~unda~y nn wcpaper

and asked to indicate how often they read each and which were their  two —

favorite .

As shown in Table 14.6, Sunday newspapers are read by virtually

all of the respondents, Sports Illustrated , ~~~~~ and TV Guide — 
I 

-

follow in order. All four of these periodicals are read with I -

some degree of frequency. In total , 15 of these periodical V

information sources are read by at least one-half of the young 
—

men. Sunday newspapers and Sports Illustrated lead the list of

favorites by a large margin .  —

p

Table li ,7 i ndicates respondentuj ’ pre ferences w i t h  respect to

type of television programs. Comedies are the  favor i te  programs fo l lowed 
—

by sports. Movies and dramas are next , wi th  respondents indicating equal

pre ference for these two types of programs . —

_ _ _ _  ~~~
.
~~~~~~~~~~~~~~~~~

—-—- - — —_
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TABLE 4.6

MAGAZINE READE RSHIP

— Rate As V

First /Second FrequencyMagazine Read Favorite of Reading 0 
--

I I

Sunday ne.Jspaper 88.2 29.7 1.87
Sports Illustrated ‘ 78.4 18.7 2.39

— 
Sport 72.2 8.7 2.59

TV Guide 72.2 9.0 2.52
— Time 68.7 8.7 2.81

Reade r’s Digest 67.9 4.8 2.88 
1 -

— Newsweek 63.3 5.8 2.92

Popular Mechanics 61.0 5 .5 2.96

— Popular Science 59.0 3 .1 3.12
Mechanics Il1u~ trated 57.6 3 .2 3.03

— Outdoot Life 55.5 5 .2 3.07

Field & Stream 52.2 5.0 3.20

— Hot Rod 51.7 8.6 3.11 p
People 50.1 3.6 3.19

Sports Af ie ld  49 .4  3.5 3.13
rycle 39.6 5 .1 1 .31

(‘ar C r a f t  33.5 2 , 1 3,41

Popular Hot Rodding 32.1 4.0 3,43

Parade 25.1 2 .0 3.59

Senior Scholastic 17.3 .3 3.75 p.
Family Weekly 16.9 .3 3.73

National Future Farmer 14.9 1 .2 3.76

Ebony 13.2 1.9 L77

Base: All Respondents

0Scale Value:

+1 = Very often

4-2 = F a i r l y  o f t en

+3 = Once in a while

+4 Never

Source: Questions l5a and l5b

-— ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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TABL E 4 . 7

TELEVISI ON PROGRAM PREFERENCE

Percent  Nam ing
Program Ty~~ As F i r s t  Choice —

Comedies (e.g., All —

in the Family , 
-M *A *S*H* , Welcome

Back Kotter) 45 ,4 —

Sports 2 4 . 5  —

Movies 15.1

Dramas ( o . q , ,  S tar s k y  ~ 
- 

-~
Hutch , Ii tt I o )Iotcno urn 

—th e  Pt- ,-
i i r j e ’ , I he W I  I t u ) 1 3 . 9 

-

Base: Al l Respondents 
V

p

Source: 1211es 1 I on 16

I 
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— 14.5 Starting Pay

Insofar as today’s military represents an alternative to other

— 
career opportunities , perceived starting pay may be an important factor

in deciding whether or not to join the service. Accordingly , respondents

have been asked i n each wave of the survey to estimate the starting monthly

pay for an enlisted man in the military . Table 14.8 presents the results in

terms of averages , f irst  for those who were able to make an estimate ,

— and then for those who were asked again to make an estimate after in i t i a l ly

answer ing  ~‘don ’t know ” . Wi th in  each of these two clusters  of respondents , V

results are presented , f i r s t  for t l c tnne  w i t h  p osi t i v e  versus negat ive

p — propensity for the m i l i t a r y  in general • and then for the respective positive

and negative propensity groups for each of the major services.

Overall , 149.9% of the sample was able to estimate starting pay.

This is s igni f icant ly  lover than the Fall 1977 figure —— 56.1%. The average

— 
estimate was $1401. This is very close to the actual current figure — $397.

However , as in past waves there was a great degree of var ia t ion in the

— estimates. As many as 11% of the total sample and 9.8% of positive propensity

men estimated monthly starting pay to be more than $1475, while almost 8% of

both the total sample and positive propensity men estimated starting pay to

— 
be under $2714 a month.

— Respondents who Initially claimed t~ have no idea of the level of

• s t a r t i n g  pay gave a somewhat h igher  average estimat- e n~~f pay ($l42~) than

others , whe n asked a second time .
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TABLE 4.8

4 ESTIMATE OF STARTING PAY —

V BY POSITIVE AND NEGATIVE PROPENSITY GROUPS

Could Eat imate
Positive Negative D i f f e r ence

Propensity Propensity (Posi t ive  minus Negative)

Any Service $389 $407  —$18 —

Air Force $392 $403 —$11 
—

Army $383 $404 —$21 
—

Marine Corps $391 $403 —$12

Navy $398 $402 —$4

Total Sample $401

Could Not Estimate
Positive Negative Difference - pPropensity Propensity (Positive minus Negative)

Any Service $417 $425 —$8

Air Force $427 $422 +$5 —

Army $408 $426 —$18

Marine Corps $422 $423 —$1 —

Navy $408 $426 —$18

Total Sample $422

- -f
V 

Source: Questions lOa and lOb
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For every service , those with negative propensity gave higher

estimates of starting pay on average than did those with positive propensity.

— This finding is consist- ~ with findings reported in past waves of this

study. In preceding reports it has been suggested that positive propensity V

individuals tend to have lower salary expectations be~av~e they are drawn

from more modest socio-economic backgrounds than negative propensity

individuals.

A demographic analysis of the data to support this reasoning appears

in Table 11.9. This analysis Indicates that the father ’s education (an

— 
indicator of socio—economie backgrcrnnd~I is the most discriminating variable

with respect to estimated starting pay . As Table 11.9 shows , the average

— estimate of starting pay of respondents whose fathe rs have less than a high

school educat ion is $112 (among young men who could estimate) and $60 (among

young men who i n i t i a l l y  could not estimate ) less than those whose fathers

have at least some college education. Race appears to be a less discriminating

variable with respect to this measure .

— “ p

Among job attributes investigated in this series of surveys , good

• starting pay has consistently received rankings of moderate importance by 
— 

-

both positive and negat ive propensity respondents. However , it is viewe d

as the attribute which is least achievable in the military. Since positive —

— propensity individuals  have tended to underestimate the true level of start—

Ing pay in the military , It has been suggested that correcting misperceptions

about  starting pay m i ght  have a posi tIve  impact, on recrutt .ment .

- 
- 1’
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TABLE 4.9

ESTIMATE OF STARTIN G PAY
BY SOCIO-ECONOMIC BACKGROUND

Education of Father Could Estimate Could Not Estimate

Less Than High School $384 $397

High School $395 $413

More Than High School $4 26 $457 — 

-

Black and Other Non-White $388 ~-4l6

White $403 $423

— H

-

-

~

— —

~

-—--

~ -
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With the above in mind , respondents were asked what efVi -et  a $50

- 
a month pay raise would have on t h e i r  l i ke l ihood  of e n l i s t i n g . The r e su l t s

are shown in Table 11.10.

Among men with  positive propensity for joining the service , more

than one—half (53.9%) said that they would be more likely to enlist given

a $50 a month pay increase. Among men who do not intend to enlist the idea

of a $50 a month pay raise has some impact. Seventeen (17.3) percent of

these young men said tha t  they would be more likely to enlist  if the s t a r ting

pay were Increased by $50 a month. These figures are similar to f ind ing s
— 

reported in the Fall 1976 survey,  til l in all , commun ica t ion  of pay and pay

Increases may of t ’er reerul Li ng op luor t uIn I t -  e~ ass sup Iuuut , h post t .1 ye aruul negat i vu’

I ty men. -

p

-- - ~~~~~~~~~~~
-
~~~_
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TABLE 4.10

EFFECT OF $50 PAY RAISE ON LIKELIHOOD OF ENLISTING• RELATED TO POSITIVE AND NEGATIVE PROPENSITY GROUPS
ALL L~OUR ACTIVE DUTY SERVICES COMBINED — 

-

Positive Negative
~~~p~nsity Propensity — 

—

More likely 53•9 17.3

-

Not more likely 39.9 77.3 p

:1
DOn ’t Know/No Answer fu .3 5.4 

1

Base: All Respondents p

Source: Question lOc -

p -

£ ~~~~~~~~~~~~ - - - - - - - -~~~~~~~~~~~ - - - - V  — 
_ _ _  _ _ _ _ _ _ _ _ _ _ _ _ _
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— 11.6 Knowledge of Educational Benef i t  Programs

— The Fall 1977 survey assessed respondents ’ knowledge of the

• current educational benefit program in which the government contributes

$2.00 to an educational savings account for every $1.00 which an individual

— 
contributes. Respondents were asked to iden t i fy  this  program from among

three possible alternatives .

As Table 11.ii shows , each alternative received 20— 1~0 percent of 
V

— 

the choices , indicating the possi bil ity of considerable guessing . Nevertheless .

V 
the positive propensity group of young men selected the eurrect program

( i . e . ,  government adds $2.00 for every $1.00 saved) more of ten than the

— incorrect alternatives , and significantly more often than the negative

propensity group. All in all , it appears that , despite poor knowledge about
— 

the current education benefit program , positive propensity men are somewhat

more informed than negative propensity men. These findings are comparable

to Spring 1977 findings , at which t ime th i s  ques tion  was f i rst  posed to survey

respondents. Hence, the level of knowledge regarding the current educational

benefi t program has not changed during tlue p:u ;t ~ix mu - uu t h e . 
- 

P

~~r~~~~~Z ~~~~~~~~~~~~~ ——
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TABLE 4 .11

KNOWLEDGE OF CURRENT EDUCATION BENEFIT PROGRAMS

Positive Negative 
V

Benefit Alternatives 
~çgpensity Propensity 

—

Eligible for up to 36 —

months of tuition
assistance 25.7 31.3

Government adds $2.00
for every $1.00 

—saved * 39 ,3 27 .2

Eligible for up to 18
months of tuition
assistance 22.0 21.3

Don ’t know/No answer 13.0 20.2

Base : All Respondents ‘ 

p

p

* Correct alternative . The difference between the positive
and neqative propensity groups  is statist ical ly siqniticant . -

.

Source : Question 14
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Because respondents are weighted  unequally i t  is  not correct —

to assess standard errors by methods which would be appropriate with

unweighted data.

Hence , standard er~ ors were computed for all those variables

ru - u ‘rt at - th- - nationa~ level urinp a replicated r aznple pr -u ceclure developed —

by W. F. D erni lug  for use with wei~;hted data  (Proceedings of Lhe ~~

June ~- , 1961).

Standard errorr  estimated in th is  way averaged 10 percent -

greater than those obtained by applying the procedures ordinarily used -

w i t h  utru ~eighted data .

The accompanying tables provide 95% confidence intervals for

p~-rceu ut . ages  obsu -’rve l i n  t I u i  s study wl u i ‘it are ten pet-cent I arger than those

oh t a i  ri - ’ 1  by ord i onl y t t n p ) m i a l  meiluouls  . —

p

1~~~~

- -  - -  -- - ~~~~~~~~~~~~~~~~~~~ ~~V - ~~~~~ 
- - 

~~~~~~~~~ - --
~~~~~
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APPENDIX I

— STATISTICAL RELIABILITY

STATISTICAL RE LIABILIT? FOR DETERM ININ G ACCURACY
— 

OF PERCENTS WiTHIN A SINGLE SAMPLEc

— 
At the 95% level of confidence

Magnitude of Expected or Observed Percent
Sample 10% 20% 30% 40% 50%
Size 90% 80% 70%

100 6.4 8.7 9.8 10.6 10.8
— ZOO 4.8 6.2 6.9 7.5 7.6

400 3. 3 4.3 5.0 5.2
— bOO 2.6 3.5 4. 1 4.3 4.5 -c-

1000 2 .1  2 .8 3.1 3. 3 3.4

2000 1. 4 2 . 0  2 . 2 2 .4  2 .4

2600 1. 3 1. 7 2 . 0 2 .1  2 .1
3000 1.2 1.6 1.8 2.0 2.0

Not to be used for comparing observations from different groups of - -

re spondent s

u~~5 Observed percent ± the appropr iate number shows by how much the
observation could vary due to sampling erro r

STATISTICAL RELIABILITY FOR COM PARING PERCENTS
- 

BE TWEEN TWO INDEPENDENT SAMPLESI .

At the 95% level of confidence

Average of the Two Observed Percents
of Each 10% 207~ 307o 407* 507*

— Sample 
~~~ i2~.t

100 9.2 12.2 14.0 14.9 IS.E - - 
-

-. 
200 6.4 8.7 9.8 10.6 10. 8

400 4.6 6.2 6,9 7.5 7,6

- 
600 3.7 5.0 5.8 6.2 6.3

1000 2.9 3.8 4.5 4.7 4.9
p. 2000 2 . 1 2.8 3. I 3. 3 3 . 4

ZnO O 1,8 2.4 2.8  2.9 3.0

3000 1. 7 2 .2  2. 5 2 .8 2.8

‘~ Not to be us ed for measurin g accuracy of percent. within a sing le
- sample

** Minimum difference r.qulr.d between the observed percents in the
two samp led populations to be stat istically different
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APPEN DIX II —

TRACKING AREA CONCEPT

The “Tracking Area’ concept is an integral part of the  study ob-

jectives. It is designed to allow each Service t~ - relate the findin gs to

one or several recruiting d i s t r i c t s .  Each Service has a different nuts—

ber of recrui t ing d i s t r i c t s  wi th  some local discret ion as to a d v e r t i si n g

and recruitment allocations . A Tracking Area represents the common— —

ali ty among Services. l)ata collection and ana lys i s  based on Ti-uteking

Areas all own conlputri soui , eva lu a t ion , an t  goal SL-t t  I n~ wi thi ii cacti  Oerv ice

en a 1 O u ’fl I has is. 
— 

V

The tracking Areas were constructed around these c r i t e r i a :  1) to —

ihuit the number of Army District Recruiting Commands, Navy Recruiting Dlstr ict~~,

Air Force Recru i t ing  Detachments (Squadrons ) and Marine Corps R e c r u i t i n g  
- 

-: 1

Stations to three each or less per Tracking area, ‘) to see that the TA’s 
—

have a high commonality among services , i.e., a high percentage of the p

counties ’ Military Avai l able being coumlon to all four S,’rvi ceo u i - i  I )  t u p  —

represent regionutl ly m ,— zou i ui 5 fuul ci •u~~t u- r :~ ti ’ u- p - - i - u t  1, i n ~ 1 irt .ri ~~~~ I -r th u

Serv ie~-:: -

For purposes of thin research , :t~ TA’s were defined whi uo u - p - u ~~u t  
—

for every county In  the Cent lnentr~l tini ted States. This stratu-r.y 1- r PP v

for national conci us I u ’uu r ; to lie drawn fruits the survey ft ndingrr , an wel l a:; — V

V individual findings for the ‘6 TA’s.

L~~ ~~~~- - — -~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ —~~~~~ ~~~~~~~~~~~--- —- -
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Since each Tracking Area is to contain undivided Recruiting

Dist r icts for each Service , some counties occur in more than one TA.

For all 26 areas the cumulative overlap is 13 percent .

— The percentage of Military Availables in the United States ac—

counted for by varying numbers of tracking areas is approximately as
follows:

Number Percent
of TA’ s Military Available

Top 5 28.7
Top 10 52.9
Pop 13 65.1

— Top l5 72.2

Top 18 81.2
Top 2O 86.8

All 26 100.0

p

.:
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APPENDIX I II

WEIGHTING OF RESPONDENTS

The need t~ compare characteristics of’ individual tracking areas

leads naturally to a study design i n  which the numbers of respondents in

— 
eac h tracking area are approximately equal. However , since the track-

ing areas contain unequal numbers of military availables , we cannot estimate

— national statistics by simply adding up the data for all the respondents ;

respondents in larger tracking areas should be weighted more heavily than

those in smaller tracking areas.

The respondent weighti ng system used in th i s  wave represents - 
-

an improvement over that of earlier waves. In the first two waves each

respondent was c lass i f ied  in to  one ~ul’ lc 6 cpUs  on the hasi :; u - f  t . r au - k i n ~-

area , age , and race (13 t racking areas X 6 age categories X ra-’~ ; • 1’- )-

— 
cells). The actual number of military availahies p’orresponding t o  each

cell was estimateul from census data. The weight for respondents i n  a ce l l  
.. 

3-

— was then :; Imply thi- I~S t~ I ma ted numbl r o I’ ml I II u u ,- y - v uu I I I I - ] I’p; - - - Pu’ P p _ _ T I _ I l  TII~

to I-hat- ce I I ul iv I (tell by the numb,’ r it’ u- i’;; p u p l u -  SlI P I II I hi ’ c e l l

The p roblem w i t h  that we1~ ht . ln g  method was t h a t  fu~r spum e cells

with few respondents (such as blacks In certain age categories I n  ce r ta in

— tracking areas) the denominator of’ the weighting fraction was quite variable. 
V

This led to weights that varied considerably from cell to cell , an under-

sirabl e property since it lead B to some loss of’ statistical precision in

the data.

(

5~ 

_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

-
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The weighting system used since the Fall 1976 wave is somewhat

different  in principle , in that fewer weights are required . One weight

is computed for each tracking area and another for each age/race combi— —

nation. The weighting constant for each cell is simply the product of

the appropriate tracking area and age/race weights.

Since fewer weights are computed by this method (26 tracking

areas plus 12 age/race combinations 38) than by the old method (12 X ,‘6 = 3l~~) —

they are much more stable and the variat ion between effective weights applIed

to ind iv idu a l  c e l ls  i l  t’I’Ilu)cepl ;iph;; t~ jut. I ally. Thi ShIIII 1 I1 les I t o  ;pmi ~ .

I I I  Ol u ll i p p i  d l i  p ru ’~ : ; j - p , p ~ 
P

p -

I

- —  .-u-—’-——-—

C
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— 
APPENDIX IV

V 

— F RA TIOS FOR AN ALYSIS OF VARIANCE

Information
— 

Propensity Data Adequacy Data

Variable F Ratio F Ratio

3 Service (5) llO .TIp 5.03

— 
Time (T) 99.17 5.57

- 
Tracking Areas (TA) 26.’)0 .91

p -

S x T  .6 l.2(~

— S x TA i .ft 1.12

T x TA II. Q-i 1.92

- 
‘ P

a-

C;

I 
- -V ~~~~~--- - -~~~~~~~~~~~~~~ — ~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ -~~~~~~~

--—  
-~~~~~~~~~~~~~
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V d l1Ior0,I cOlrnl,I r .
.10 It. world I 2 3 (PC I I 2 3 4 (671 I p

I Prootdn 1oad b.f.(i t o
nfo 01,4 yo u r (o lrlll y I 2  I (Si )  I 2 3 I 5 )tO) —- 

( I I. tort ,.n b. 
I ( 

-
t proud to) - - - - - - - I 2 3 (S0 ( I 2 3 4 S C (RI) I ‘,. -

- 

- I I H.. ot her men yo.. would I - -
lt31v Io co..b w ar,  I 2 I ( S O P  I 2 I 4 5 I, (70) 

— 
. - 

poll lhr Jot vow w e,I - - I 2 3 IsO) I 2 3 4 5 6 (‘II)
I I GIrti ro.. . job chin k

I 2 3 (e l I  I £ 172I
I ) P y. coI l 10 .Ior I 2 3 11121 I 2 3 4 S 6 (73)

.~1

L j  
-

~~~ 

~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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0MB lZZ.R .0339
- Job No . 7300-1

Page 5-B

is. If you Were advisI ng a frie nd who was thiniting of entering • Se rvice ,
I w hich Service would you recomm end? (DO li ~~I 

READ ALTERNATIVE
ANSWERS. )

Air Forc e 1 Mo lint- Cor ps . . .4 (74)
- 

Army 2 Navy S 7 5 - 5
- Coast Gu a rd , . . . 3 Nun ., 0 (76-79  opn )

V 80-2
7b. Wtll you please Iell me everyth i ng you rt-IIIel1,be r about the advert istn g Cd. 3

- 1°. for the Active Air Force tha I you have sc-en or heard recen t l y .  (PROBE) Dup. 1-4

- 
I - W hat did the advertising •ay ? What did it 3)10W ?

V Hav e~~~~~.een adve pt isIng O1SKIP TO
Have seen adve rli s ing , can ’ t reme mber u-ontenl . . . XJ OW . 7d

r 7c . How do you feel *bout the *dv ert istn g for the Active Aix Force? Would
p 

you say it era. , perso nall y , . . .  (READ ALTERNATIVE ANSW ERS . )

Very meaning ful to you 1 (7)
Somewhat meaningfu l to you Sr Not very mean ingful to you 3

, Not at  a ll meaningful to you 4

- 7d. What do you remember about (Isa adv ertising for the Acti v e Coast Guard ?r (PROBE) What did the adv ertising say ? What did it show ?

L
9

— Have ~~ j seen advertising 01 SKIP TO
P Have seen advertIs i ng, can ’ t remember conten t . . . xJ OW . Ba

7.. How do you feel about the advertising for the Active Coast Guard? Would
you say It W55 , pe rsona l l y . . . .  (READ ANSWER ALTERNATIVES . )

- Ver y meaningful to you 1 (10)
Somewhat meaningful to you z
Not ve ry meaning ful to you 

~ -16
~

°° Not at all meaningful to you 4
I open)

r

r
- 

_ _ _  _ _ _  - V__ _ _ _ _ _- - -
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0MB #22- k - - , .
V Job No. 73011-I

Page (~ V

No , let ’s go on to anoth er s ubje ct.
-5

Ba. in the last st a mont hs , have you had any contact with a milit ary ret rut ).
representing th. activ e lntli tary ?

Ye. I No 2 (SKIP TO OW . Sc) II - I 

-

V

86. How were you in cont act with the recruite r? (READ EACH
STATEMENT . START WITH THE “ X d ’  ITEM .)

In the Last V

START Six Month s
~~~~~ Xii

Have you gone t o o  recruiting stat ion and ta lked
to a recr uiter ( I I )

( Have you talked f ace,: to _ f aer  with a rec ruiter
somew here other tha n at a nI’crui tin g s tat i on . .  1 2 (I ’ ) lI~~ 

-

Have you heard a recruiter giv e- a ta lk at your
V 

I 
h i gh schoo l I S (2 IJ )

( ) Have you talked to a local recruite r by te le phone .  1 2 (i l l —~

V ( ) Have you received recruitin g literature in the mail  1 2 (2.1 ) I -

So. (ASK EVERYONE) In the last s ix months (READ EAC}4~~~- -
- - 

STATEMENT. START W ITI) THE “X ’ d” ITEM.)  - 
-

Xii
Have you dt scu s se d the possibili ty of enlistment

wit h friends alread y in the servic e or who have
been in t he service ), 2 (21 )

( ) Have you talked wi th  a teache r or g utdance counselor
- at school about pos. Ibl .- c n lt,Ll ,r t ~nt 1 2 ( ( 3  

V

L 

I (  ) Have you ta lked with your g ir l friend or wife about
possible en listment i (. ., )  V

V 
- - ( ) Have you talked with one or both parents abou l p’~

possi ble enlistment 1 2 (it. ) - 
-

( ) Have you taken an aptitude or care -er guidance test V

In high school given by t)Jt- a rm ed bervi ce e . .   I 2 ( 2 7)  •‘ l

( ) Have you ma de a to ll-free call for information I - P
about the mi lita ry I 2 (~ S)

Have you asked for infor m ation about )he mi litary
by mail 1 2 (29) p

I Have you been physically or mentall y tested at a
military exan li nation sta t t on 1 2 (30)

-I

-5

•1
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4 0.11. I~~I ‘I-u,~ ,
- Jot, No, 2 2 - P A - I

I I V . . V , , vsI O’ore qa..t lo.t O about mt t t ia ry v . - ,r u , t .e . .  Ilk “NO’- J O DC . ~~ . *2111 (41P . bs OI I ILRW IS1.(0,,,1 51111 I~~ OIU. 9b.,
* - I 1 ,  y, IVI ,V l V t h u I -nv . mdocI wit S osy .n,III.ny r ,cr ot i .  I

Nt, (51:1)- 11) u~ . 110 I - I’

- r tb - IPr .0~ j-.u Lo. 1.~~n ~, ‘-0l  I web s 0t,Ir-Otn IOI,aI - 31 Or braS &~~i• 4 1 1
Ill the1 r I~~~,enI tRE, t)Iol) IIrt,U* , P0001k - I So y o:h- v.iltIo r0 v r,, (P50111 P - A III
IPNI’II I.,UIICI 1111- .

Mo r ton Coa.i Du~~’tI at 
~~~~~~ ‘~~ - - - ~~~~~~ ~ aCL - 

claus S1la~
ra pt .-., st ud I ( 7  ( - I I

1. - ( I I  ‘ AIM *00CC . ” “AIIMIY . ‘ OR / / / ‘I V‘ MA R(NC COOP S.’ *511:) 11,3 thu / / / 105*1,41. SL RV IC F( r- -u r l, i te. .o pr . -  / I I (131 £11 10 . 0 1  tIm IP~~AD A LIFI I NAT IVE J IANSW EIO S — F X C I I P  I- OR ( I V I  ~~ 1171 III)
AON t KN()W )t Autlr. A Ir ur ic,

- - - I A . ’ - - o  - - I I .Iar .. I II

Air Not . A tat - Maria-
Go.,.). - I —‘ I..~tr .I. . ( .o It .,-eu.

Air For ,- . A~~..1- Uoo I ~.ow I 7
H .m ev , .  I ‘I l u . , , , .~ I

I l l - :  ‘ I I - . M-t  10 1 1 1 4 , 1 .  A :  II~ I ’  
G .o i  

1 
I ’ m  0 0 1

- - - ( JI l l  I- CCl t i (A CI till I P O . 1
0 :114 I- OIl l I lt AlI t (OI.C31 . A n t I ,

V AeJI ‘P3 1 0 ) 5 1  COO S~ AND 1(14 I A l I t
- 5 4 0 .  ‘O Il t OASt I UAII IO CDII - AC P -

A 4-. Al  - UUFSIION N FOIl A Pr) ((lIl t
1 1 ( 1  - o p  GIPING ON 10 lIl t Al u l . P

oh DIII It ,- NAI.45 SEHViC~~) , , - , ra , I . r  
~ ./ -

p urr ’ 
• 

( 7 4 )  (l it ) Iitl) lo l l (III P 

- 011.- v  aootanre.1 I l to l  I l I I I

- r Mos ~~~~dr0r ,~~~,.eIl-a It r o l  2 2 2 2

- I I - , ,  031150510 uoo Ike orlo n ,IolIwI
- .111 k°’ leo ,.. tI,. (SA l lE Sh IIV ICt(
, , - . r I , , I , - rS  1)13 hII.,o- 100 ‘S) - ‘I III 141. 1 (IIIP All Ito thta r ,r,.l ioa yo u

caol,-J I I I I I
Moo, 0! II -

Or. Vvr y 11,11, I 1 3 I I

P lP~ Co. y lOiC I ttIlI idv IOo o rd 1ot n,ot, (NAI.l)
s ll.OV ICE( ..rorr or I... Iaoaral, I- 1)100
lu-tore yea t oW ed Io Ph- ro cruI , . r . or V
11.10 1 11 h.0~ r?  II..) : C I  (4 41 ( 4 7 1  DIII 

V
Man w Iaeansbt.
Wa . 111.1 - - I

MauI, ..~o ,,  f.voro hI, I I I
or. SIl ihIly .10ev I.oo ro blv . . . . 2 2 2 2 2

1
•11 

D~~~L Chaos.- I I 1 3 I

Lao. F~~~ ft ~
)W 5. that . . . , l

P SIIIhI) n In.. I0oO ~obIn I 4 4 4 4
or . Moot I... l000rabI. — I S S

(0. . A . P r o .  yo u knuru . • ha, . 1k. .i.rims MON P l I l Y  IIII lIr e ..-r * NI _I SI  111 MAN to lb. n . t IIl . ry .-
I,, I,Ilo lowe. See d .d ,oi.a ’ (IIOIO NI) 11.1 P I l l  031 AI, !P, I 1)01.1 Alt .)

(WRITE IN) 8 ___________________________ 11w ’. 1.110w .0 - I  I I I I I~

V 
Ill,. (IF “031 tO QU . Ills. *531:) WuliW Mull Ill’ .5 lIla. ,,,. rI-Il U- 01 50.00 05 ~u Ill , .ISrIIO5

• m .IhIy p.o b r  an ,-nI,.Iod lrrao In th, o , , I t l o v y .

3 ____________________ R DC s s [  I I I

IA n II It. ot artS,5 pay we re  rnv r ,-..rd by $50 a ,,roo bh . a l - - I - p  3100 Is - e rov u I lk I l l .  or nor . to uoit s td.-r— po sul..3 cor al ‘I.e an .,,. n,sI,bary o , v l - I n , .’

Ms.. Ltk.I y I ~~ it *ild II 
l,,u v, 111. 1- 

Sot,,. 0 051 ‘0011- II- , Ip 
la.l . lit,l , “ o r, lil l y . .  0 —

Nut Clara l lk,-Iy . ,  S
Dmr ’t I*oo 7r
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— - 0105 •02 .R-I339
- m t  No. Jill-I
I - 

g I l
p.,

V II. lam goto g to r.nd • It., of Ill , goal. II.., young Into lIke yoanoe lf mlgtd have. Ao I ro na each ous .
pI.a.e m U  rIle wh rlher you (eel r o t  wu ,:Id be “ ne. III.oI y to  aaI,looe thIs ga. I In tli. nnl)ttsry O.rvl ue

I or I n s  vIvIlIan job, o r veal.) lb he .,ltivond ,u rl t to r con ’ (READ FIRST GOA L.. IF “M ILITARY”
OR “ CIVILIAN , -- A531 ( Woald you .ay yo u w ,.- ,ld be (,,ranh mur . lIkely or s on rowb at morn lIllely
to sebIevo th o . goa l In rho ~~,j~J 0 I OIl (.o : ,,nwho t mono or flou t fl l0t~ llk. Iy 10 sul t ieve th io goal
to a cIvilIan toh I’ (RECORD RIILO°( . -

MiI.iLire L ithe n CIvilIan
“Ion,, Somewhat MilItary So m ewh at  Macb
‘A oro .040ev or Mono More -

Lile le -~~~~~~~~ CIstlinu Llk.lo ~~~~~
P.rsottsl Ire.dom I 2 3 4 (601

- DevelopI ng year po l .ut (aI 1 3 4 5 (ill

P 
Job ..co r i ty , .... n t Ios d y job I Z 3 4 s (611

MakIug a lob .1 maccf I 2 3 4 31 )b3(
- Wo rktwg b r  a be,l. n .o(lo (7 1 z 3 ~ (64) V

I Hav Ing lb. re.pr, t at lr,rnd . I 2 3 4 S (oI l
Doing vIta lL.ugt~g work I 3 4 S (t6I
Adv entue . an d encil e w ont I 3 4 S (47)
Loom Ing aa macho.  you can I 2 3 4 31 (68)

I Hel ping other peop le I 3 4 5 (6 9)
Being able to mob. your own decis ion.

P co Ike j~b I 2 3 4 5 (70(
R.cognttloe and s tat us I 2 3 4 5 (71)

j aal a I.. moe, qa..ttono. (two wo uld yuan parent. f eo l If you 10111 t hom you err. Itinkleg Shoal joInIng
- any of lb. military .ervlan. ’
I V

I)., Would your  Laau be ,n favor 00 your )omtcg tIle .erv lc e , againol II. On sta t e n)? -1 IF IN FAV OR . ’ ASK :) Would h. be neny mItch In favor .1 It o, sl Ightly I. favor .111? V

- - 
I ICE ‘ AGAINST . -- ASK :) Would h. be o)ightly ogoto nt II or vo ry  mach Ogatoel It?

(R EPF.4 1 QIPE$TjON FOOl ‘MOTNEDC.” PVECORD BELow .)

472) (73 )n I

OON’I HAVE 0 0 V

IN FAV OR
Very moe) I I I

- Sllghlly 2 2 
—

-

AGAINST
Sl ightly 3 3
Vec y much 4

ckUTItV,’~L S 3 I
DON ’ T )CNOW 6 6

126. )ASK FOR EACH PERSON IN Dl. Ifs WHO WAS ‘IN FAVOR’ OR “AGAINS T ’) Yea
P yo ur (NAME PIRSONI win14 be (IN FAVOR CIF/AGAINST ( your jol nl*tg ins al It. millu ry

oervl ce . . WI, y lIe yea ,hin(o )I,y/alt.I wo o l.) led t tat o .y ? 1005 1 READ ALTERNATIVE
- ANSW ERS. ) 

LU~aa ~Ef ~*z 
V

FAVOI1VABLE COMMENTS (74 1 I7t(
Pntrt ol t u m I I
GrowIn g Itp Ir oo lar I I Y 2 2 I

- 
00,1e111. are joad 3 3

I Lo ott le g ,ob /ca r.oe - 4 4
Jo b lrao. c,g/ l .or n lng a cur ler S S —

DIhor Itan tt . shovI 6 6 I
LJI4FAVORI.ABLE COMMENTS ITS) (71)

Srpsrallolt /be lng apart I - -
D.ngonIi.an of In)aey or deat h 2 2

- i.e.. of .,.bu. 01 mIlItary OS,  vlnlliaa 51*10. car.. C I
lo g . ,  ‘ You cOn do betto r IltO n be ing a .oldlne I 3 3

Ciy tltan oduc at lo. (Go Ing po •c h,ol/cintlnoln I -
.dao o,Isn ) 4 4

Nego t la r yr IlIla ry rn pee , rnne by lall ror 5 31 (1

Ott.. han Ike obon e 6 b 
V

l i t ,  (ASK IF ‘ YES’ 10 TALKED W It H lylE Oil BOTH PAR IV I4TS’ ‘. DC. $~, PAG E t.)

Sn your d iauna,lon a w it h your parents ato ,it Ike poanibl lllr of you . j
~110s the mlt lt* ry , orto Is

usn all y in, sil o It br ot ig op 11,0 .abgrcl -- you or year nn*Ihsr or ESIJ,.r?

Rr.pott lt rnl I Mol ho, I F.th,, 3 Sn, a,tr , 4 )ls(

)l9 agsn)
a0..i

‘I

~~~~~~~~~~ _  ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
-- ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ -~~~~~~~~
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-- I Job Na. 2300-I P1 -  
l~~g e 9  P

Cd, 4 IIt. S ta prob abl e knoet Illol v.ters n . 01 It. It lt l l lam y se rvI c e can r.cmIv. fin antl o) .a(rlr an l lot •chsa llng , Dsp. 1.4 P

r 

I’ h- .ae 1.11 no wh at .0 Ito l.l)loreling t h ree o tal r . ,,vt, t a tool  des. rIb.. It. - .4o ,ot i na .I sn.lobsnu o- poeg man, ovalb oble to Ihc.o narrn n ll l e . .terO t g the oem In.. (READ III At  EMENIS. STAIt I W I T  H I‘0  l t IM. I
S tA l l ) 

- V

r I I thos e .1. o c o t ~p b.te 11,01, oar of t v - t o t .- ,’ 0 ,~~ . lI4Ible (a, Op t. lb ,,,ot ,th o
.11 bat l lon us o lo l u , ,no I (3) 1I I.e tb,l .e ..(Ili,,g t o p la,e a pael,m, ‘ - P I t - t v  (etc I,, on edo , 0110.1.1 con Ing. Oclene b . It. I
$nonr .lnm. ,i wI l l ad,b $2 1,1, ener ,  SI  ll,e n .aor darIng lS~ Ir I y o a v  It ,,, I( I Ito o. . w h o , a , ,  yl o le t hn l v  toil .1 So ~~~~ ave r lIgIbIn lot op to Ill nno,Ihe Of

tc,toct, O.e I.ta.,. , 

I bSo,I I knoo .

l ’s - Naru. I would l ike c., rt,n,.,lon Itt na,.,es 01 0.~1It ‘IIng..Io.. . - A. I ea rn. o •c t  one , pIta., tol l ow V

r how lv eqOe,, l In co o e n d  II V - V e t ,  tilt-n. I .IeIy ISleS , (S.c. In a Wtt I.- . or Non... Lot ’. ab o et  -w Il t  ) to ld SI r ,-a , , ,  - -- lIen In .4 t.enll y do y ou ve od It : V e r y  Ott.s , lo l r ly  (Ste . , Otna n 6,5 -I 
WI l lIe . ,.r Nnnr, - IllS ( T A )  1 0(1 E A0.Il MA L A/  1St 1.101 EL) , I 

ia..
p. , Fl rel .54

0 • ’ r  So , r l y  (St t o  l e a  •nond

~S.lIlIl S~ lalB., W btl. 
~ Z~gL 1MJgjiIj&

It .bd l 5l rn .,t , I I I 4 (1,) 125)
1(01 bttn( I 

— (30)
Nal icot ub (ulu re l o , l l , m o . .  I 1) 11 -b’oea , Io  t 1 4 (0)  (32 )r InIu,Iu e so t.ttc.. I P 4 11$) (33)
Sport - . . - -  b .~ 7 4 ) l l (  (34)Rea, Iev . II,g,.p I -‘ 3 4 (Il l (35)
c c - I -  - -  I I 4 I l)) 

—  (34)P S  I,,II,In I -P 7 4 14 1  — (I?)V . I I n a I p  I 2 3 4 ( IS) III)
Meeh o .nlco I l lc t l v slo. I  - . - - I 2 I 4 (It) (39) 

I -P Llaldaor L it. I 2 3 4 (Ii) 440) -
*‘opobl r Slot hunt ..  , -  . I 1 4 1101 (41)0 

- f°~ I~~opI. I I I 4 119) 
—  (42) II Popular Hem RwIlII,,f I 2 I 4 (20) (43) 

ISpo el . At lel d . . . . . .  I 3 4 (21 ) (44)0ba:,y I 3 4 (22 ) (45) ISenIor -St 1,01,511,, I 2 I 4 If)) 1461
- 

f.’0 (so, I Iy  IYeO t I31 I oP I 4 14) (4? )

N~ w :wr.k . I  2 i 4 jIb) ( 5 )  -
Spoml o lblu. ,va 1.11 I .‘ I 4 (27 I ISO).Stinduy New.pa pe r I 2 I 4 )2~ ( — 1311

- F ISO, (1$ I OK MORE MA (.A, ’ INIO RIA 17 ‘ V E R Y  1.11) ( N ”  lAY,)  You osy you r.ad INAMO 
I 

-
MAOA ‘IS IS REALS “ S i l tY  tiE ) IN p n.ry oft nn . Wh,cI, rIb bOo n 4- you u000ld . r you, 

-la,o r l I .  P W h I c h  I. your 0.01 t a no r l t e?  (WRI I  E A (Vi THE L.I(IE A P I  ER FIRST
CIIOII I . W I t ) )  I A (54 TIll 1.151 AFt  E R  3ECONI) CHOICE. )  (RECORD A BOV E.I

I lb . W hl , h  Id bIt. l,Ileo io~ op. . t4 Iolrnlol nn flag ro ,.,e 4~t yea enjoy I~’ou l - Wh ir wo, ,Id ha rote - P
so. ond chol , e — lASt (OK 11)1111’ AN II FOURT H CHOICES, WRI t  C A “ I ”  0*4 TH E LINE
A l t E R  1 1031 , I l l l l c y A 2 ’’ AP r10 SIlCIPS I I CHOICE, E L I : .)  

—: r t.o,nndle. I.oeh ne All I,, II I. Ia,r,t I y.  -
hI A S’ll . W eb ,,1,., loc k Ilo lloe l , . , . , ,  

— (III I’ 

SI 
— V Sll ra ,r ,ao )o oc  h a. St. r sh y It 1(01.-h . 1.1,11, 

I4 llot is . 00 I).. F’ Is lr l .  11.. Wall,. ,.) , (III
I ? . When so, n,’(II Ii.g coo t rod Ir, al l .dvo rllael ,ltnt ,n ’ rme els you . w hlo( , of Ike ts llow lag sr e you

V me., lIbel, lo do ’ (RI Al l  A L l .  $I A t r k l l t N( S. Sl Ab )bM.i A t  1)11 “ 0’ , W R IT E  A “I” ON I -I HF l IN E A ) )  P R  1 111.1 1 l lIUIC~~. Ill’ I IlStIIN(~ 2511 , SR I) . 5 4 T H  CHOICES. WRIT E ~~~~P (“5 (Ill ‘ ‘ 4 ’ ’  ON 11(1 ( 11(11111 I L . I N P0. (
- S l A b )

I I all loll I lee nOlr rb .r  
(It)I I Mall 10 • ctn.lpes s lbarho, )  o t t  
(I?)I I I lIp 001 It. ad and f l  I, ’ (he lot nI b ,, l O g ol “ .0cc 101 , , r , v O l , , n , . . . , ,  II)I Clip Sal It o ad 4,4 save II II’v (01.1Cr r. Iev eo ,o  (59)

_ _ _ _  

V
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0MB IlZ.R -O))q
Jab Os. 1300-I
‘ago 10-A

IS. là.. ‘norm 900-o lIn .booi, ,,.tI,t ,, ry .. ,n , .  ,- . U~~ott Ette,. yut. almost ce rta in ly wo ald bo raqolr nd to•,-rvr lu a p05111,., wh IolI,,,u hI to Na l’  p,,,, l,,,c,,,I.oI , how Ibltel y would you 0. t o ..rvn In It .lll i lbt uey 1

Def io bt.I j w o~ Id - , - I I’,.Oct,bly a ool,I out . . S f)nin l Itoo w / (411Pmabet l p w o~ I4 - , . I I’ Illi ebiel y w eaM not . . 4 set Sue. I
14 , Ii you tn.o tha t roor jab 1,1 lIt. ot-enl. - . . a aabal l,t oclot- oSek.Ing wIt h wo,1,en doIng wOrk lIlt. you re,hew Ittel y *o,ibj y -.i. ho - o o, ,nt , -‘i ’ (.t ’ ,rPlIIa.ry ?

- 1 I)rlli nltnl y ,.c,l)d , .  I P,utsbI1- Would 001 , .  I Liua ’b (1*00/ ((ill - 
-

l-1robs bl y woold - , - 2 II’ I lO b Iml ( ~ r.ald no t . -  4 s ot care . . S
cPI ,A. SSI ( I(Ar IQ*4 SP:CTIOYI

Now . Ihon. a I,w que sti on . Ia Itrl p I,n po t nan pltv t bc) pa,is 1.110 peop n-r groups R.nto .nbs m Stat the lejor ,rtagmotlou gb .  a. I• cottlpbotely c aa.tldvnII.I.

20 . Am. ettl, Inarmlod , O,t lg lv , or~t5 ruI, -d or d lvo ec ed 1 
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