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ABSTRACT

Effective communication on a massive scale be-

tween the government and the people of the United

States was essential between 191.7 and 1919 to mo-

bilize the American people in support of the First

World War effort. The pictorial poster is a medium

of visual communication that tells a story, usually

with few or no words. Thie study examines the us.

of the pictorial poster as the primary medium of

communicating the government’s needs to the American

people for the waging of war.

The study is illustrated with 1.29 plates, con-

sisting primarily of reproductions of World War I

war posters. A review of the literature dealing

with poster art, the temper of the times (19iI~-1919),

American military heritage, and e~~mination of

original and photo reproductions of war posters

provide the basis for analysis of the visual commu-

nication effort.

Categories of need are defined as groupings of

war posters wi th similar themes designed to reinforce,

or change, public attitude or behavior to produce

tangibl. products that answered governmental needs.

This study found six primary categories of needs

1) awareness of the threat, 2) the call for re-
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áourcee, 3) societal support of the combatants and

the allied effort, 4) humanitarian, 5) finish the

job-on to victory, and 6) retrenchment. The

categories of need, themes, messages, and symbols

are summarized in a matrix at plate 129.

The principles of pictorial poster design are

identified, and applied to selected posters to evalu-

ate the effectiveness of the visual message. Analy-

sis resulted in the following conclusions. 1) the

pictorial poster was successful in gaining general

public support for the American First World War

effort; 2) the principles of pictorial post•r de-

sign are applicable to visual communication regard-

less of the media; and 3) the graphic art poster

can fulfill an important and miss ion-related cx-

ternal role in today’s Army.

_______________________ 
~~~~~



F

V

ACKNOWLEI)GMENTS

I wish to acknowledge my debt to the following

people whose interest, help and support contributed

greatly to the deve].opm.nt of this thesis.

Albany Institute of History and Art, Albany, N. Y.

Linda Pul].ian

American Artists Magazine, New York , N. Y

Susan E. Meyer , Editor

Center of Military History, Washington, D.C.

Marylou Gjernee, Art Curator, Army Art Activity

Command and General Staff College, Ft Leavenworth, KS

LTC J. R. Angolia, Faculty Member
MAJ Ken Johnson, Classmate
MM Al Officer , Graduate Degree Program Office

• MAJ Don Rogers, Classmate, and his wife , Anne
COL R .  W. Schiater , Consulting Faculty Me*ber
Di’. T. R . Young II , Graduate Faculty Member
The staff of the CGSC library

Geo. C. Marshall Research Foundation , Lexington, VA

Anthony R. Crawford, Archivist

Kansas City District Recruiting Command , Kansas City, MO

John Lathrop, N. W. Ayer R epresentative
MM Ronald J. Viles, Executive Officer
5GM James W. Voss, Sergeant Major

National Archives and Records Service, Washington, D.C.

George C. Charlou , Asst Director , General Archives
Divi sion

Man ila B. Guptil, Modern Military Branch, Military
Archives Division

Timothy . Nenrsinger, Navy and Old Army Branch,
Military Archives Division

T ~~~~~~~~~~~~~~~~~~~~~~~~~~~ - _ -... - , -—-— - - . .  -... -- - -•—-.— .~~ ,
~~~~~~~~ - ~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~



• ~~ -••  ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~ -—— -,--- . • - —,--- •

vi

N. W. Ayer, New York, N.Y.

Thomas E. Maxey, Senior Vice President

Truman Library, Independence, MO

Dr. B. K. Zobrist, Director
The research staff

University of Kansas, Lawrence, KS

The staff of the Art Library and the Distribution
Desk , Watson Library

Because of his supportive atti tude , MM Jim

Channon, my Research Advisor, made the research

process and the writing of this thesis fun rather

than a chore, and for that I thank him .

A special thanks to Jim Helyar, Curator in Graphics.

Kenneth Spencer Research Library, University of Kansas

for his interest, advice and assistance and the

application of his invaluable editorial skills dur-

ing the massaging of the final thesis draft.

To my wife, Sharon, who agreed to share me with

the library and the typewriter, and who stuck to that

agreement, my appreciation and my love.

Philip J. Hickok

~

: .—r—ii— - — 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 

_

~~~~~~~
, — — .________ - 

~~~~~~
. - - .-

~ 
- . -



___

vii

TA BLE OF CONTENTS

THESIS APPROVAL P A G E . . . . . .  . . . . . . . . ii

ABSTRACT . . . . . . . . . . . . . . . . . . . . iii

ACKNOWLEDGMENTS . . . . . . . . . . . . . . . . V

LIST OF PI.ATES . . . . . . . . . . . . . . . . . x

CHAPTER

I. INTRODUCTION . . . . . . . . . . . . . . 1
Rationale for Selection of Subject . . 1
Art as Communication . . . . . . , . . 2
Development of American Atti tude

Toward War . . . . . . . . . . . . . 4
scope . . . . . . . . . . . . . . . . 7
Notes to C h a p t e rl . . . . . . ... .  9

II. BACKGRO UND OF THE AMERICAN POSTER AND A
REVIEW OF THE LITERATURE . . . . . . . 10

Development of Pictorial Poster in
America . . . . . . . . . . . . . . 10

Poster Art , . . . . . . . .. . . .  1
Review of the Literature . . . . . . . I
Notes to Chapter II . . . . . . . . . 19

III.  THE AMERICAN POSTER IN THE FIRST WORLD
WAR . . . . . . . . . . . . . . . . . 20

The Poster and W a r . . . .. . . . ..  20
The Temper of the Times . . . . . . . 22
America Enters the War . . . . . . . . 23
Military Preparedness . . . . . . . . 26
Need for Public Financing . . . . . . 27
Raising an Army • . . . . . . . . . .  28
Mobilization of the Communication

Effort . . . . . . . . . . . . . . . 29
War Poster Phases and Themes . . . . . 36
The Liber ty Loans . . . . . . . . . .
Symbols Used in Wa r Posters . . . . . 48
Notes to Chap.ter III . . . . . . . . . 53

IV. ANALYSIS AND CONCLUSIONS . . . . . . . . 57
Poster Cate gories and Themes . . . . . 57

— -1-_ —
~

- •_ i— $- - • - —- . - — . —— - —  

~~~~. ~~~~ • • ~~~~~~ ~~~~~~~~~~~~ ~~~~.



~~ -- -- - --- - --~~~~• - - • - - - •—, --.- .-
~~~~~

-- . • —-—

viii

Awareness of the threat. • • • • 58
The call for resources. . . . . . . 63

Guilt and shame theme. . . . . . . 69
The need for dollars . . . . . . . 70

Societal support. . . . . . . . . . 78
The allies. . . . . . . . . . . .  80

Humani tarian . . . . . . . . . . . .  83
Finish the job-on to victory. . . . 86
Importance of the production

base . •~~... . . . . . . . . . . 91
Sacrifice and economy . . . . . . 95

Re t r e n c h m e n t . . .. . . . . .. . .  100

Poster Trends in America . . . . . . . 103
New categories of need. . . . . . . 10
The other side’s point-of-view. . . 10
Freedom and the common man . . . . . 106
Recurring categories of need. . . . 106

Volunteer Organization for Poster
Production..... . .. . . . ..  114

Post World War II Poster Art . . . . . 116

The Anti—war Poster . . . . . . . . . 116
Colonial heri tage. . . . . . . . . . 117
Uncle Sam . . . . . . . . . . . . . . 119
Female/child image. . . . . . . . . 119
Nuclear war. . . ,.  . . . . . . . . . 122
Heroism. . . . . . . . . . . . . . . 122

Effectiveness of Poster Art . . . . . 122
Evaluation of categories of need. • 124
Awareness of the threat. . • . . . . 124
Call for resources. • . . . • • . . 124
Societal support-humanitarian-
finishing the job. . . . . • • • . 125

Retrenchment. . . .. . . . . . . .  126

Analysis of Selected Individual
Posters . . . . • . • . • . . • • . 126
Bad art. • . . . • . , • . • • • . 126
Comparison of good and bad art. . . 133
Good poster art of other countries.. 136

Poster Design and Symbolism . • • • . 139

Heroic l ma g e . ...... . . . ...  141
Heroic-scale. . . • . • • . . . • . 142

Uncle Sam • • . • . ..• • • • . • . . . 143

________________ . 
• - 

~~~~~~~~~

~~~~~~~~~~~~~~~~~~

. 
~~~~~~~~~~~~~~~

. ~~~~~~ • ~~~~~~~~~~~~~~~~~~~~~~~ • — - -~~~~~~~ ~~~~~~~~~ - • . •



ix

Female lmage •............. 147
Female image trends. . . . • • 1 S ~~~~~ 147
The Greatest Mother in the World. • 147

Conclusions ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 157
Analysis of poster production

components. . .• . .. . .~~~~~~.. 158
Principles of poster design. . • . • 160
General siniwnary of poster’s role. • 163

Future of the Graphic Art Poster . . • 164
Potentie.l of the poster today. • • . 165

Notes to Chapter IV . . • • . • • • • 167

BIBLIOGRAPHY... . • . .  . . • • •.  . . .. .  169

I

- -—

- I_ ~ ~~~~ — — 
j ij~J



~--~~~~~~~~~~~~~~~~~~~~~~~~~~~
•_

~~~~~
- ----_

~~~~~~~~ L - -~~~~ ----~~~~~~~~~

x

LIST OF PLATES

Plate Page

1. Chart of Essential Qualities of a Good
• Poster . • . . . . • . . . . . . . • • . 15

2. Armless C o l um b i a . . . . . . . . .. . . .  33

3. Art Student Recruiting Posters . . . . • . 34

4. Photo Portraits of Flagg and Gibson . • . 35
5. Posters from Chicago War Poster

Exhibition • . . . . . . . . . . • . . • 37

6. Men Wanted for the United States Ar~y . a 38

7. Send Smokes To Sammy . . . . • . . . . . 40

8. Our Boys in France Tobacco Fund . a • . a 40

9. Yanks in Germany want more Books . . • . . 40

10. Books Wanted For Our Men In Camp And
“Over There ” . . . . . . . . . . • a 110

11. $1,000,000 National Campaigns The
S a l v a t i on A r m y . . . . . . . . . . . . .  41

12. “Have you room in your hearts for us.” . . 11-1

13. Lest They Perish . . . • . . a • • • . . . 41

14. “You Won ’t Let Me Starve, Will You?” . . . 41
15. The Liberty Loan Campa~gns . . . . . . • . 44

16. YOU buy a Liberty Bond To-day - I’ll
do the rest . . . .  . , 1 I I • a ~~~~~~~~ • 45

17. FIGHT Or BUY B O N D S . . . . . . . . . . . .  4,5

18. They Kept The Sea Lanes Open • . . . . . . 46

19. SUR E We ’ll Finish the Job . . • . • . . 47

20. James Montgomery Flagg in Uncle Sam
Costume . •  • • a a • a • • • . . 50

~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
—

~~~~‘~~• •—_ ---——-- 
• 

- . -. -----.- .— -•--——-- . 
.



• __• ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
--- .-

~~~~

---- -•-

xi

21. Weapons For Liberty • . . . . • . . . • . 50

22. That Liberty Shall Not Peri sh From
The Earth • . . • . • . • • . . . . . 51

23. ENLIST (Lu sitania) . . . . • • . . • • •  59
24. Help Stop This .. ... . ... .. ..  61.

25. Beat back the HUN wi th Liberty Bonds . . 62

26. Tell That To The Marines! . , . . . . • • 61

2 7. KULTU.R . . . . . . . • • a • . . . . . . 64
28. Civilization Calls Every Man Woman

and Child . a a a . a • . a a • • a • • 65

29. Wake Up America Day • . . . . . . . . . • 65

30. Volunteers Wanted! . • , . . • . • . • a 67
31. Men Wanted for the Army a • . • . . . . 67

32. Register June 5th a . . . a a • • • • a 67

33. Don’t Wait for the Draft - Volunteer • a 67

311. Our R egular Divisions . . . . . . . . • . 68

35. Pro Patria! Join Army For Period of
War • . . . . • . . . . . . . a a • a 68

36. Daddy, what did XQ.!~ do in the Great War?. 71

37. If You Are A Coward-Peri8hl But If You
Are A M a n- F i gh t . . . . . .. . .. . .  71

38. I Wish My Daddy Had Been A Soldier
Back In 1917 . . a a a a a • • a a a a 71

39. YOU Are Wanted By U.S. Army • • a • • • . 72

40. I Want YOU For U. S. A.i’uty a • a • a a a 72

41. Liberty Loan Poster Contest Designs . . . 75

42. Help Win the War . a a s a a . . s a . a  76

43a Help Shorten the War • . • . . . . . . . 76

44. Help Them s Keep Your War Savings
Pledge • . . • • . a a a • •   • 77

~~~~~

-
- - -

~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~ ~~ 
.- •

~~ ~~~~~~~~~~~~~~~~~~~~~~~~



~~~~~~~ --~~~-~~-•---- -—~~~- - ---

xii

45. I am tellin& you . • . a • • • . . . . . 77

46. Boya and Girls! •.~~~~~~~. . . . a . . a s .  77
117. I need Smokes more than any thing else . . 79

48. My F4hting Men Need Bookss “Do Your
Bit a a.. a . . a • • • a a a • a • • a 79

1f9, Side By Side - Britanriia . . . . . . . . 81

50. All For One And One For All ! Vive
La France a • a • a • a • a a a a . 81

51. Welcome Nobl e Belgium . • , • a • • • . 82

52. Welcome Big Brother Democracy! . . . • • . 82

5). Red Cross Poster Display . . . . . a . a . 84

54. Help the Red Cross a . , • . . . . a • . . 85

55, Permanent Blind Relief War Fund . . . . a 85

56. How Much To Save These Little Lives? • a a 87

57. The Fatherless Children Of France . • . . 87

58. Lest They Perish . a . a • . • a . . a a a 88

59. “You Won’t Let Me Starve, Will You?” • . . 88

60 Help Her Carry O n ! .. .. . . . . . . ..  89

61. Four Years In The Fights The Women
of France a la . .. .  . . . . . . a .  89

62. SERVICEs National League For Womans
Service . • • a , a a a a . a . a a a . 90

63. National Services Women’s Land Army • a • 90

61i . Mak e Ready For Greater Service . . . a . a 90

6~ . For Every Fighter A Woman Worker . . . . . 90

66. Every Day ’s Work Boosts Him Nearer . . a a 93

67. Rivets are Bayonetss Drive them home! . • 93

68. Together We Win • . • a a a a • a a • . a 93

69. Your Work means Victorys Build
another One a a a • a a a a a a a a 93

- ~—~~~~~~ ;_ ~: 
- 

- 
____________ 

- - . 

~~~~~~~~~~~~~~~~~~~~~~~~~~~ 

- -



xiii

70. On The Job For Victory a a • • a • a . . . 94

71. On The Job For Victory . . a • • • • . . 94

72. Be Patriotic. sign your country’s
pledge to save food a a a a a a a a . a 96

73. Sow the seeds of victory! . . . . . . . a 96

74. Food is Ammuni ti on - Don ’t waste it. . . . 97

75. don’t let ups Keep On Saving Food . . a . 98

76. HUNGER . a a a a a a , • • . • . a a , a a 98

77. Keep it Coming a . a a a a a a a . a a a a 98

78. Order Coal N o w . . . . . .. . . . . . . .  99

79 “My Boy, You Certainly Made Good!” . . a 101

80. Jobs for Fighters • . . • • a a a • a a a 101

81. After the Welcome Home - a Job! . a . • a 101

82. SURE! We’ll Finish the Job . a a a a a a 102

83. a careless word.. a another cross a a a a a 105

84. silence — means security . . a . a • . . . 105

85. Italian anti—American poster . a a . a a a 105

86. OURS...to fight for (Four Freedoms) a . 107

87. To Make Men Free . a • • . a • • . • . 108

88. This is Nazi brutality . a . a a a • • . 110

89. German propaganda poster a a a . . a a a a 110

90. JAPa .aYou’re Next! a a a a a a • • a a a • 112

91. Help China! . . a a a • • a a . a a • a • 112

92. Your Red Cross Needs You! a a a a a a a 112

93. “My girl’s a WOW” . a a • a a a a a a a 113

94. Let’s give him Enough and On Time . • a a 113

95. Wake Up America Day . a . a . a a a . a a  11.8

96a The Americans Are Coming . . . . . . . . . 118

_ _  _____________________ 
.



•
~ 

—----— ~~~~~ 

xiv

97. Three Uncle Sam Parody Posters • a a • a 120

98. End Bad Breath . . . a a a • . . . . . a . 120

99. Vietnam Summer l967 . .. . .. . .. . .  121

100, IMPEDIAMOLO • . . a a a • a a . . a 121

101. President Truman and Iwo Jima Poster . a . 123

102. Parody of Iwo Jima Poster . . a . a . a 123

103. Student art work . a . a a . a a a a a a a 127

104. For Victory, Buy More Bonds a a a a . . a 128

105. Only the Navy Can Stop This a a a a a a • 130

106. When You Remember This. Enlist in
the Navy a a a a a a a a . a a a a a . a 130

107. The Ships are Coming a a a a a a a a . a a 131

108 a Liberty Loan Posterss Uncle Sam and
Statue of Liberty Symbols a . a a . 132

109a don’t let ups Keep On Saving Food a a a . 131

110. Over the Top For You a a a a a a a a a a a 134

111. ENLIST (Lusitania) a a a a a a a a a a a a 135

112. Fight World Famine a a a a a a a a a a . a 135

113. Hohlwein Poster (German internees) . . a • 137

114. Hohiwein Poster (German POWs) a a a a a a 137

115. Faivre Poster (French - “We will
get them!”) a • a a a . . a a a . a a 138

i~~~L r~ I
& . & J .  ~..ome ~na a a a a a a ~ . a a . a a a • a a

11?. Flagg painting “Tell That To The
Mar nes a a a a a a a a a a a a a a a

118. W (ITONS (Lord Kitchener) “W. ~e YOU” . a a 145

119. I Want YOU For U.S. Army . . a • a a 1.46

120. Female image s allegorical gmbols
of national unity . a . a a a a a a . a  148

-

~

- ~~~~i~iJ~iI~I J~.± -~~~~~~ i7 
~~~~~~~~~~~~ _ _ _



_ _ _  _ _ _ _

‘
xv

121. Female image. nurses and healers . .
‘ 
. . 149

122 . Female image s “ second line of
defensew 

. . . . a a a a a a a a a a 150

123. Female images victims of war . • . a . 151.

124. Female images heroic volunteers a a a a 152

125. Female images defenseless . a a a . • a 153

126. Female images allegorical warriors . . . 154

127a Female images trend from 1917 to 1967. . 155

- 128. The Greatest Mother in the World . a . . 156

129. Matrix. Categories of Need -

Wor id W a r I  . . a .  a a . . .  a a .  a a 161

• 1



r

I

C1L~PT~ I

I~T~ODUCTICN

~ rn~ t h e  ‘~‘o r11, r r o d  t h e  word to ‘r o w a re ,
t~~’J l  h~ over , we ’re cr ~r n i n~ over , And we won ’t
come back t~ ll l t ’ i over over there. l

Th i r  r t u d y  w i l l  i l l u rt ~’a te how thc ~ p ict n~~iai

p o r t e - P ’ w a r  u r e d  or o medium of communica ti ’n between

f h r  ~ r ’vp r r ~i r r n t  ~rd the p r o p le of the U i~i ted  Sta tes

~ u r i n~ the  F i rr t  ~or ld  ~~~~

ationale For Selection Cf Subject

-:hat i r  the  benef i t  of a study of  First  ~.‘1orld

~‘a~ p~~~ter a r t  to the  Uaited Stater  Army ? Ef fec t ive

c r ~ur~iea t i~ r~ between the ~o~rernment and the peop le

~~~~~ c r r er t i a l  to m o bi l ize  the  Amer ican  peop le in

r L : O P : ) r t  of the wa~ e f f o r t . Because j t  was an i n s t i —

f u ti an , t he  ~ovr~rnrnent w a r  a face les r~ au thor i t y  to

~~e peop le ;  ~n a~ thrrity t ha t  dealt  in ideology r ath e r

thai-i ta i ’r- i~ c o r r n o d i t i c s .  That ideology had to be

F t r a nr i at e d  i n to  s~~ r i e r  tha t  appealed to basic emoti nr

r r .~ : r r ~~~~’~~ t ’r e  ~-e~ p l e  to rup D or t  t h e  gover~~~ent’ r

ra u : e .  ~~e ~~ c t o t ~~1 p o r t e! , a ~~~~ of v irua l  cor~-

~un i  c a t i on ,  t ’ h r  a r - u~ uahl y w i t h  few or no

wor ;r .  2 h r ‘ orl~
4 ‘a’ I , ~hc’ p i ct o r i3 l  poster was

u~~r d  - ~ra I n ~~~~~ c r u p p c  r L’or the wa eff r t .

~~~~~~~ ~~~~~~~~~~~ ~~~~~~~ 
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In ~~~ 
- t~ c~ r . t inue  t o  pe ’~suadr ~ p e op l e  of the

r e c e s n i  ty  of r-~ ch ‘ - i  t i e r i~ on t~~r c ~ ‘n i ng  concepts

a~ ~~~~ or the maintenance of a im ~- c ntan d ing army

t .  ~~ter war , i t- is beneficial to review how such

- e dealt with in the past. Once visual

co on pr ir~c~ n l er ,  th emer  and t rends  hav e beer.

identi~ ie~1 , an evaluation of their effectiveness

ari d applicabilit y can con ±r~bute to current  and future

military comrnunicat ion needr between the government

and the neople.

The F i r s t  ‘~nr l d  ‘~‘ar np r j o c ~ has been selec ted

because of the ~v n l i ahi l i t y  of ~ ef°r  ence mater ials

in an extensive collecti on of photographs of World

War I posters ‘roused in the ‘!atson library. University

of Kanc ’os , L awrence.  Kansas  and a complete collecti on

of The Foster mnga7ine covering the First World War

year s in the  perio~ ical  L~epar tment of the Kansas

City Public Library, Kansan City , I~issouri. Concen-

tration on 4h e American First World War poster experi-

ence is also pertinent because that period ‘saw the

initiation of communication between the government

and the people on a grand scale, and left as its

legacy a visual language of patriotism , self-sacrifice

an d nat i onal  uni t.’i that remains recognizable and use-

a b l e  to thin day .

Art As Communication

C ommu n i c a t i on  in the means by which man shares his

~ 
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uce i n, cm t i ~~nr  ar id  ideon . G r c u p ~ of people, societies

f l ! L I  cu l  t w - e i -  r L m - e  r u l er  of l anguage  ari d custom a

? o m m u n t e a t i  on t aken various formr , or system s, within

and between gr o u r s  f pe~p lc , the most  common of

which  is human speech and language. 3 Another basic

communication system that  has been in existence since

man becam e sophi st ica ted enough to engage in social

groupings is art.

Cultural life is created by society . 1- egardless

of the degree of  unders tanding  he possesses concern—

jr~ the r~cial forces at work within his cul ture,

the artist’s work in influenced by that cultural life .

The artist’~ work - the art statement - consie~~ ~,f

a system of symbols to convey a meaning to an audience.

The power of art is in its effectiveness as a communi-

cation system - its success in evoking in an audience

a need , emot ioa , or idea .~ Art  is often used by in-

d iv iduals  ar d  i n s t i t u t ions  to support the customs of

society.S

Crc of U~e more widely practiced customs of so-

eieties is to wage war , and to raise and sustain miii- 
j

tary forcer for the purpose of protec t ion  or aggres-

sion .  C o m m o n  support of a war effort is usually re-

quia ed within a rociety to sustain the tremendous

phys ica l  and emotional energies necessary to endure

hardship ani deprivation in pursuit of victory. An

overt communication effcrt between the government and

~ne people is necensary to gain public support.

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~
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T~eve1opm cnt  of Amer ~ can A t t i t ude  Toward War

~~ me und e rn  Landing of Am er i c an  m i l i t a ry  her i tage

i~ necessary to proper l y fram e the b i r t h ,  evolut ion ,

and impact of the p i c to r i a l  poster  in America during

the F i rs t  W or ld  War .

Am erican at t i tu des about war grew f r om early ex-

periences in the development of the American society .

In early colonial t imes,  American ex is tence  in the

“New World” depended on the ability of the individual

to successfully defen d h imse lf and his family from

the host i l e  Indian m e n a c e .  Wa r evolved along differ-

r ’nt l ine r  than the c on v en t i o n a l  European conc ept of

j u st  occas in a s ,  proper ~im ~~ts of w a r f a r e , and pro-

fessional armies. The American Indian did not play

by the rules - and the Amer ic an colonist  had to adap t

to survive . In America , war became an ins t i tu t ion

for the citizen as well as the soldier . The experi-

ence of early colonial  America was reinf orce d by the

Amer ic an  f le ’ z aiu t i o n  where c i t iz e n — so l d i e r s ,  organized

as nilitia, d efended the hearth against all enemies.

C i v i l ian  con t ro l  over the army , as s tated in the

Fe deral Con sti t u t ion,  sim ply f ormalize d an insti tu-

tion of colonial life.6

State m i l i tia s evolve d into the ‘Wa tional Guard”

keeping alive the regional nucleus of the armed citi-

zen who could step into the soldier ’s role in defense

of hearth and home.? The idea of a strong , profes-

sional standing army was alien to American culture

- - ~~~~~~~~~~~ 
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:iii l ~ r - r ;  - t~~ . r~~~fl~~ ui j ’j c~~ ‘~1 r t t u i  of fli f —

~ 1ai s” i’ro~ i ‘‘ np-rn : ‘~~ ~ :~ r i~ i— :ii ~~i to 
-
~~ pre~ u d icec

of he s - t Lr~ co in y. ~~ 0 

~~. r : . ‘ e l i  t o ry  di at rus t

war ;  s t rengthened 1 y t on  ‘ Eri cori ox ç e ~~ .e! -.ce with “for-

eign ~iiercenanies ” emp l~~,’e~ ~y ~ r i t o i r ~ to t -trr. o the un-

r o l y c o l o n ist s  b e t w e en  ~~~~
‘(

~~~ aro~ ~~~~ American s

feare. l  a str ~ng regul ar n J i t a r y  force  and the power

i t  cou l d  i~iv~ an ur sc rup l ou s  leader  determined to es—

t~ hl1sh a mona r chy is. ~The new r epub l i c . 9 When the

soc iety  of C i n c i n n a t i  v a n  €o t a h l i sh e d  in 1783 by

American arn I French officers to “perpetuate their corn—

r adesh ip,  their memorie s , and their tradition ” i t  was

viewed with alarm and suspicion .1° Such an organi-

7ati on hinted of a military caste system and aroused

fears of a dangerous ceirter of ar i s tocracy .  Even

Ceorge Washington was suspicious of the threatening

ima~ e i t  convey ed to the young and vulne r ab le  republ ic . 11

rho r egu lar  soldier c o n t in u e d  to he consi dered as

“possibl y n i n ~~r~~er , ” and American attitudes about a

Lon dir if’ army lid not hr~ in to change until the lat ter

h a l f  of t he  nineteenth century .12 As the weapons of

war became more destructive, and more manpower was

necessary to sustain t he war e f fo r t , the necessity to

find troops quickly in a cri sis became critical .9

Amer ican  exper ienc e in the i’~exica.n and Civi l War s val-

id ated the necessity for a small standing ar my . Vol-

unte er’r, however , still outnumbered the regulars.14

,.n America ‘~nte~ ed the  20th century , her colonial

— —~~ ~~~~~~~~~~~~ ~~~~~~~~~ ~:~~~i~i:i~. ~~~~~~~~~~~ 
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heritage and the complex e vo l u t i o n  of her c it izenè ’

a t t i t u d e s  ab o u t  the i nadv i sab i l i t y  of a large profes-

sional army made essent ia l the shaping of national

will to gain general popular support arid resources

(men and mon ey) for the wag ing of war.  Even to this

day , wi th the a c cu mu l a t e d  wisdom and scar tissue of

a civil war , two world wars, and a number of limited

expeditionary and “police ” actions around the globe,

American p u b l i c  a t t i t u d e  about  war is the key to

effective comm itment of national resources. In

October 1976 , General George S. Brown, Chairman of

the U. S. J o i n t  C h i e f s  of Staff , Ii i  ~esponse to a

quest ion concerning poss ib le  U.  S. r eac t ion  to a

Pussian triggered conventional war in the Middle East

said:

But ther e woul d be no way to reac t without
the to ta l  wi l l  of the country and to ta l  mobili-
za t ion .  Because if you go into a game like tha t,
you~ve got t~ be able to get the people. And
there isn ’ t  any po in t  in get t ing into it unless
you ’re prepared to pr ov ide  the force to sustain
i t .15

How do you “re t  the peop le ” to support a war?

In the oar l :j  20th c e n tu r y ,  the government of the United

States  neede d  to develop the  national  wil l  of the

American peop le t o  supp or t  American involvement in the

Great War . A medium of mass communicat ion between the

~over nmes t  on~ the peop le was necessary to mobilize

total national resources and guide the day to day life

of the n a t i o n .  Since neither  radio  nor televi si on was

ye t available , the vi sual arts offered the link between

~~~~~~~~~ 
_ 
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~nr~ i tu~ i n i l  v n l ’ o s  and indivi 1 iia l ~:~lu ~~~.16 The

vehicle for  sei ling war to a society of ci tizen—col—

diers  was toe war ’noster .

Scope

Chapter I (Introduction). Prior to U. S. involve-

ment in World War I, the pictorial poster had little

influence on the li fe of the communi ty since it was

used primarily by publishers and manufacturers to

advertise household products, books, magazines, and

other items of’ general , i f’ limited , appeal. However ,

t h e  wa~’ c~~no ted a riced f ~ r mass c ommunica t ion  un-

paralleled in the Listor/ of the Uni ted States, and

the pictorial poster reached its full maturity in

Am erica because of its uniquc qualifications to meet

* 

that need.1? Subsequent chapters ‘‘iii define what

those qualifications were and how the poster was used

to communicate the needs of the United States at war

for  the f i rst  t i m e  on a ~1ebs.l scale.

C h an t e r  TI (~~ack~~r n u n r ~ of the  American Poster an d

a r eview of the  T i t r r a t r e)  d e f i ne s  the p ic tor ia l  pos-

ter and provides a brief history of the poster in

America ; list:; its q u a l i f i c a t i o n s  as a medium of mass

communication; and reviews the literature re~searched.

Chapter III (The American r~-ster in the First  World

War) relates t h e  birth and growth of  the American war

h 

poster dur inn the ~‘irst .‘o:’ld ‘Jar , examining such as-

p ect s  as the  ~nmp °~ of th e  t imes ,  i nst i t u t i ona l  and

-- ~~~~~~~~~~~~~~~~ .:  ~~~~~~~~~~~~~~~~~~~~~~~ .- 
...-. 
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- r -or; i za ti on for poster p ’oducti ~n , the

•ori~~i i .  n f I .J005 and 1esi~ ns for  p ) s t n~ s, the  phases

of  pos ter  asoducto ~ r : i r ~~ tu ’ ir  elationship t o  the war ,

~iiid the d e n t  i f ir a t ion of’ themes and  :;yr rLols  tha t

emerged and captured t h e  American spirit (e.g., the

stern , fin~ ei —pointir.g U ;el ~an i n 0o ~~)

A~. ~ralyris of the World ~s.o I p’~ r - t r - r  experience

is made in Chap te r  I!  (A n a l y s i s  or . u C on c l u s i o n s )

i d e n t i f y ing phasr ’ o of p - s ’ er p r o d u c t i o n  and themes

and symbols tha t  evolved is. America. Ihe effective-

ness of poster ar t  as a mass communication medium is

anal y z ed by l ook ing  at its use in v a r iou s  categories

~f governmen Lal  need such as- the  r a i s in g  of men and

money , ar id the r o su i t n a t  p r o d u c t .  Foster  trends in

A m e r i c a  ore  examined  by looking ct th e  use of the war

* poster  in  s u h : - e n u n n t  war :’ , the t r e a t m e n t  of World War

I t h e m e s , ard the bir-bh of new themes  due to d i f f e r ent

soc iet a l  c ir c u m s t a n c e s  and ~ n v o r n me nt a l  needs.  Anti-

war themes  luring the ‘/i ; t.nam era and the use of parti-

o t ic  t}iemes f’oi~ a nt i -w n ~ me ssages  are noted and ana-

ly z ed . U r ’ - ’oghout  the study , ~l l u r t r a t io n s  are pro—

vider l  to vi.~~u a l l y  d o c u m e n t  t h e  t e x t .  General conclu-

s ions  are d ’ o w n  con cern ing  the e f f e c t i v e n e s s  of the

~~~~~ p ) s t er  as a med ium of corrir un i c a t i on  b etween the

gov e r n m e nt  and the people ,  concerning the poster as

good or b~ d a r t , and concern ing  the fu ture  of the pos-

te i  as a c o m m u n i c a t i o n  ‘edi .;ro far  the U. S. Army .

-

~

-

~
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C 1 : A F P ’ ~ II

HAC~ G’ CUIE ) CF THE ‘~~‘~~t - ’ I Cj ~~ POST EL

A- ~) A EVIEW OF THE LITE AT U E

This chapter  p r cvid c - r a br ief  h is tory  and defini-

t ion  of the p ic tor ia l  p or t e r , l i s t s  the a t t r ibu tes

the poster o f f e r e d  as a c c ; -r u n i c at io n  medium between

the gover~ men t  and the pe oP le  in 10 14 - 1918 , and

describes the sources investi gated during the research

e f f o r t .

Developm ent  Cf  P i c t o r i a l  Poster  In Amer ica

C o m m u n i c a t i o n  throunh p ic tu res  w on  f i r s t  used by

the cav e dwellers.1 Thur poster ar t  can trace its

orig ins back to the ea r liest  recorded two-dimensional

form of com m u n i c a t i o n  between and among humans. The

messages communica t ed  we : e essen ti a l ly  the  same then

as now: to i nf ~’rrr , exhort , and p e r s uade . 2 The poster

te]ls  a s t o r y .  Before  lan ~ u a ge  was reduced to ~~iting -

~~ even more  s iy r ; i f i can t y ,  b e f o r e  lw-g e  nur ib er s  of

peop le became l i t e ra t e  - t h a t  a I ry  was told w i t h o u t

words .

The American pester owns  its heri~ nge pr imar i ly

to European i n f l u e n c es .  It  w a n  hoj-’ owed from French

and Br it i sh  sources , and h a t e r  from ~erman and other

foreign s ty le r .  Japanere p r i n t s  also i n f l u e n c e d

~ 

~~~~~ -
~~~: 
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- -~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 

~~_ _~ _~~~_ _ __ _ _,;-- ‘--  
- -~

—

ra~’lo 
p0 s t i~ U o t : , u n - i  : .ch chri~ acterir tics as

flatness , ~~~~ of s::a nwc , 1W ttle model ing , and “free—

hand” p’~’ sp~ et ivc Legan Lu appear in western poster

ar t .  3
rue or tistic h- r’tcr which enjoyed brief populari—

ty in th e  L: i  t~~ - -~ Elates fo~~r d  It s  roots  in early 19th

centur ’ France.  In 1 86n,  th~ f i r st color poster was

printed in France by Ju les  Oheret , who greatly in-

fluenced the deveiopmen~ of poster art. The popular—

i ty or t l ip  pos ter was or: tated by the American In—

lu st r i a l  h e v o lu t i o n  — th e  r o o v e m e n t  of Furop ean immi —

~r nnt s  and r n - o h  A m e r i c a n s  to the c i t i e s  for  employ-

ment and the resu l tan t  increase  in th e  need for on-the-

street cornlnunicati T- n w i t h in  -the community . Businesses

and ci t ies  expanded arid American publishers adopted

• the pos ter  as a m e t h o d  to increase m ag a z i n e  sales.

The pos ter  was c o n f i r m e d  as a r e s p e c tab le  a r t  form

~n 1886 by Ernest  haindr n ’g Lea A f f i c h o s  i l lu s t r~ es,

a h i s t o r y  of toe pos t -or  in France.  i H i ~ st imula ted

p u b l i c  i nt e re s t  in p a: .;t.er co l lec t ing  and the work s of

such a r t i s ts  as Chere t,  G r o s s e t ,  and Tou louse— Laut rec .  
j

The American poster r 000 issance  started in 1893 when

such mass c i r c u l a t i o n  m~ :nzines as Harper ’s I~a~azin c ,

The Century , and The Chap- B ook s ta r ted  to issue monthly

post e rs  and sp ns-n’ po:;i:r’ contests. Once the commer-

cin~ v alue  - f ’  pos t e r s  v ’ s  1e mr o n t r at e d  by publishers,

m a n u f a c t u r e r s  adopted  the poster for adverti sing .

~

- - - — -  
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~h e  ~t - o € -  i : I t  ~ ;st~
4 --~~ :Ws :- t:o~’ of 1W ~C —

- - a s  brie f , :onit.::ing - r : i ~ one  decade , u o t  I -~ a po - - -

I - n - I  ¶ n o  t on n:cric:n v nuol a: . i he p ten of

Woe 1890 ’ s v o n  t h e  p t i t al y vo -H~ ~~]~~ - i :o - 
~~~~~ v n l C r ,

•soer i c a r :s  v - ro in- t r o -duce d  to Ar 1m ev-snot  and toe n ew

Eu opens graph I c sty l 0:- soon t i n  t h e  p~ ct - -impressi  n .i ~t

i i  t h o s r : n W lc expor  ~n-: ’:.tn .

The- ovolut or of the pictor~ ah sIc-so- from the

e~ ”e c -n i  i~ o f ’  .~~~ i vç- mar .  to t he  mans e. mo’n •i cation

:~e W o o  o l :.~~~ 
- -

~~~ pn n1W-n ’aas kt - ’,ed to tee: rn ~ogic-i~

~~~~~~~~~~~~ Fo~~- s r ~~ ~he bi es~ boost to p - :st -n’  art

ca r s -  -
~~~~ tI the - ‘ -- e n t  ri of pain Lag n. tao en: ly pant

of’ W e  15t :i  c r r t u y ,  thus exn -.s.rh nr the h-p et of toe

-n - ‘H u n  --  -ore cop ies mean t w o r e  peop le  ~ - - : l d  see toe

:-~en s o  -e lot ‘he same r e lat i v e  time period . ~ Woodo’tts

• ‘ or e  use ’~ to  pr ir :  p ost er :  in An o n - l e a  well  in t o  the

I P~~T ’  r- . a n 1 i h o a r r i p h o  w o n  intro doe oi In ~~ Europe ,

rai l - l i  ~h t i m  rinni ~~~ r~~~t i t  H - :- : - : e at  in technoloty,

• F -  t~~~~:. ‘5  - - n :  - i ’  I S V.’ t 5  ( h~~e 0 , Y L n . ~ :10 impor~ -:r. t 

ic: ’~~vr ~ r t r~ri j i r1 .  H :  1 P C , ~rojgnr ‘- :r r e  Iron s-

t- pH -o t -soc heal cr1] or tn 1 1 gh t’-o h 1; zinc or

rot: : :  T inIer, rop i n e rr i g  in t: : r ’ Jr a r a u  s t . r :e s . n

An t : :t e ren t l n n  and inif’oo-na tive do:- or p1 icr: of t a r

ii ~h gr : i p h i c  process in ji - ’en by Joseph io~ sell  a a

• ‘ hook p u h l i : h • c - ’ in ‘ 0 n~~~] tied Josej~~~ 1 enn W : in-

• l l L E  L~ — J oao~ 1 s . 10 .:ol i. de sc rib er- Wor rv~~iu  t i cs

1 oar -  ‘~f :1 r’ wror p’~-s - n ’-  c m  c - r :oep t i . en  of ‘ i e  idea

L ‘

~ 

to i t s  in in  iog an d  t a r  b t h e  F o u r t h  I ib et l y I- --ur~

- ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ -
~~~~ -~ 
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COO I f l t i  ign .

Yoster Art

American t r ad i t iona l  disrespect for au thor i ty  and

f l air f or impr ovisat ion , coupled with  the dynamics of

th’~ competitive economic system , all owe d f or growth in

poster sty les. evertheless, growth was slow , pri-

marily because -of the feW lowing factors prevalent in

America : 1) A lack of artistic tradition made pos-

ter art rootless; 2) The success of Currier and Ives

l i t hographs , which use d literal an d sentimental de-

tail leaving no thing to the imag ina tion, was emulated

in poster art; and 3)  Early American poster artists

were usually german or Czech engravers who were inter-

ested in real is t ic  representation, thus making few

original contributions to poster art.?

Si dney Finkeistein stated that  the power of art

is i ts  ef fec t iveness  as a communication system .8 The

pictorial poster in ideally suited to meet Finkel—

stein ’s definition of visual communication . The

basic purpose for  creat ing a poster is to sell some-

thing .9 This d ef ini t ion of a poster ’s function was

n t ~~ted a l i t t le  d i f ferently in an ar t icle in the

February 1914 issue of The Poster as follows:

The important thing about a poster is not
i ts  country or i ts  date  or the nam e of the ar-
t ist , or i ts authent ic i ty  or any other fact  about
it - the important thing about it Is its power

- 
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1~i

t t r i ’ t i on  o r ’ ]  sell g eodf .  If  J t  }s•5
Hr  r ’ o c ( - - ‘f ’  : 1h- ~~r in~ i , j• i ~‘1orr r iot  much m at t er ’
W h e n  1. t W ’ ’ ~ 1151ri f ’, or W h ( ’ T ’ O ,  ()t’ b V  wI t t m — its us’’—
f u l n e s°  1: :  I ‘ p ’r - -r: “r ex i st ence . t0

~o sel l  :- ‘~rneth i r :J  e f fr ’c t i v el y, a poster mus t ’be

~ n n d  :~~t and r ood adve rt i s i ng . Since a poster Is a

r i o n s a pr  dram at ic al ly expressed in terms of the graphic

ar ts,  i t  should  conform to certain -“ales to be effec-

tive. A poster s hou l d  he: 1) startling (attract

a t t e n t i o n) ;  2 )  direct  (convey meaning immedia t e ly ) ;

~
) sim ple (mooning unmistakable); 4) convincing

(c-a - he rem emher ec l ) . ll

P lat e  1 1:: a dep ict i  n of the essential  qual i t ies

- f  o good po ster .

F’rom an i nst i tut i ona i v ievrpoint , pic torial posters

were the ideal advert is in.~ medium because they were

cheap , they could reach everybody,  they dramatized

the i r -  messages wi th pic tares and they were effective.12

‘ ; i r — w c-f Th’c~ I i  t u r a t u r e

An e x t r : niv r  -mo unt of 1i~~~r n t ur o  exis ts  on poster

n. m ‘
, h u t  l i t t l e  has her - devote ’ e xc lu s ive ly  to war

f ln r ~~r ’r nr - ’  of t he  U n i t e d  St at e s .  Two booklets were

p u h l i r -h e ’l  in 1°72 by the  Imperial  War I~1useum, London ,

En -~lan d  to advert i ’e the range and importanc e of the

mu seum ’s co l lec t ion  of F i rs t  and Sec ond World War

posters.  The booklets contain a selection of repro-

duc t ions  of war posters from the temporary War Poster s

Exh ib i t i on  of 1972 ( Imperial  War Museum ) offering a

i

~

i

~ 
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s o mp l i ng  from many of the coun t r i es  represented in the

n ’ i n o u r fl h r cr~11ectinn. The authors of the booklet state

that or internn tionai survey of war posters does not

nn T)p :-’ r r u - - i c t i r a b l e ;  t ha t  much mat er ial  in l isted hut

m~~ t c-mta1’~c~urd; that a special difficulty in the

rtu~ y of poster s is the large number extant; and that

many general sta tements about  poster s and their hi s-

tory, even in works of reference, are ill-founded.1-3

This last statement is not explained. However , dif-

ferent  poin ts o f view an d ideological posi ti ons are

cer t a i n ly conceptualized in the war poster output of

different r;ations. Therefore, varying an d even oppo-

si te interpretations and conclusions by authors and

his tor ians  can be expected.

Other mater ia l  reviewed paints a broad and general

background of poster h is tory  and development, and de-

scribes the evolut ion of the war poster Into one of

the primary tools used by governments for shaping masb

‘r- ’inion during the First and Second World Wars.

Amer ican  Poster J :enalssance by Victor  Margolin covers

the earl j  r1~ 1~~lopment of the poster in America and

the brief  American poster renaissance from 1890 - 1900 .

f lt h e r  hooks ,  such as Ervine N etzl ’ s The Poster - I~~ j
1~is tory and It ~ A r t ,  The Poster: an Illustrated History

from 1860 by h a r o l d  }iutehi son ,  The F’o~~ter in 1-Iistoirj Ly

~~-x Ga l lo , and The American Pq~ter publ ished by The

Am e r i c an  Fede~’at i o n  of ~t r t s  cover the evolut ion of the

on~~~1n- 5 f r i ~ the 10 th  cer.~ ury  through both world wars
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to , in some ca ses , the (960’s. Posters of the First

‘Jerld War by Maurice Rickards  contains a sampling of

World War I poster art from 12 countries that parti-

cipated in the war and commentary on the political,

social and mi l i t a ry  condi t ions,  primarily in Britain ,

which contributed to the development of poster themes

and trends. James Monty~ mery Flagg by Susan Meyer

contains reproductions of many of Flagg ’s First arid

Second World War posters, wi th informative background

material oriented toward the l ife and personality of

the a r t i s t .  The Truman Library ’s collection of war

posters, wh i l e  l imited to approximately 200 examples

of U. S. First and Second World War and Korean War

posters,  was examined to gain an appreciation for the

visual impact of the original art form .

flesearch was conducted in the Kansas City Public

Library , which has a complete collection of The Poster

magazine published during World War I. This source

was part icularly valuable as i t  contained period-

related information and insights into the organization

of artist/advertising volunteers in support of the war

e f fo r t,  reproductions of poster designs, relevant and

detailed information on Liberty Loan canQaigns, and

many facts concerning the use of the poster as a visual

communication medium during the war. Also contained in

the Kansas City Public Library’s reference collection

jr The Story of the Liberty Loans by Labert St. Clair,

- ~~~~~~~~~~~~~~~~~ ~~5- - 
~~~~~~~~~~~~ 
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published in 1919, and providing an invaluable source

of facts,  f igures  and i l lustrations on the conduct of

the five American Liberty Loan campaigns between 1917

and 1919. Watson Library , at the University of Kansas,

houses an extensive collection of photographs of

American First World War posters. Access to this

collection provided much data on themes and symbols

appearing in World War I poster designs. The National

Archives, The Center for Military History, and the

Smithsonian Institution were queried concerning rele-

vant material pertaining to U. S. war posters available

as sources.

A review of existing and reasonably available

material provides much insight into the use of art as

a visual communication vehicle in selling war , and the

effectiveness of the war poster in accomplishing that

goal . 

~~~~~~~~~~~~~~ ~~~~~~~-~~~ _ - -- ~~~~~ 
-
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NOTE S TO C~iAPTER II
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1 i ~ A1 ’~~TC•Th POST~~ Ih 1~LE FIRST ThflLD WAP

Thi~’ chap tor desc~ iben the birth of the American

v~~’~~ port~ ’~, and exami~-~es the needs of the United States

G~ ve~-ro~or,t that developed because of the war , and Low

tho~’e needs c’~jld only be met by selling the war to

the n eon le .  Cr i t i ca l  to the form and direction that

the communicat ion e f fo r t  took was the temper of the

— th e a t titu des of th~ American people in 1914—

1°18. Thin chapter exami.res the teriper of the times,

~rstitutioral and voluntary organization for pcster

production , an d the war poster phases an d themes that

rl eVelopi~d .

Thr’ Pester And War

~e hav e r e~ n tha t the  poster had been around for a

-~i v rh ~ r or yeril s beforc ~-~ot 1d War I, and was used by

~‘ lirhers and manufacturers to extoll their wares.

The ordinary c it i zen  of the in dustr alize d nation was

custonoi to 1oo~cing at posters for shopping guidance

or ’~ for  h is  or her at t i tu des in foreign a f fair s , party

pr~~~i t i Cc~ ard good or bad causes. Th€ - pictorial poster

h~— 1-1 a respor.sihle and resDected position in American

n i ~~ty pri or to Wo~ l1 W ar 1. 1

th e  United States declared war against Germany
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-~n 6 April 1017, an immediate need for  workers,  soldiers

~n 1 publ ic  support  developed. To meet those needs, the

necessi ty for war had to be sol d to the people. How-

ever , there was a d i f ference between the job facing

the government and that facing most businessmen. Values,

not tangible products, had to be sold.

There were two main ways the poster could serve

the United States (as it already was doing for the

other warring nations): 1) by stimulating patriotism

and national morale thi-o’:’th fostering hatred of the

national enemy and urging investment of private funds

in government securities and war loans; and 2) by

appealing for support on behalf of various charities

for the wounded, the Red Cross, the refugees and the

prisoners of war.2

These an d other areas vital to the success of the

war effort became major themes of poster production

and will be covered in detail later in this chapter.

Pictorial posters were now being used to plead

causes, not just sell merchandise. They stimulated

emot ions ~nd played on human hopes, fears and ambitions.

They became weapons of propaganda for mass persuasion -:

and psychological warfare.3 Some poster designs were

created hastily to dramatize shocking events, such as

the invasion of Belgium and the sinking of the Lusitania,

but they lacked imaginative overtones or implications.

Some were as static as photographs and almost as rigidly

______ - - - - - - - -- - — - - --r ——
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l i t er a l . C thcr~ lacked the subtlety and a r t i s t i c

flnesri e to e f fec t i ve l y involve the viewer and achieve

the desired response. some were flamboyan t and pre-

tent iouss  symbols without  a catalyst .4 The ultimate

effect iveness of the poster as a medium of comrnunica-

tion between the government and the people during

World War I wil l  be analyzed in Chapter IV.

The Temper Of The Times

The First World War started in July, 1914 , sparked

by the assassination of the Austrian crown prince,

Archduk e Franz Ferdinand and his wi fe  on 28 June 191Li-

at  Sara j evo . The assassination provided the excuse

Germany and Austria needed to force Europe into a war

conceived to deliver to Germany the territory she

needed for her planned political and economic empire . S

3y 12 August 1914 Serbia, Russia, France, Belgium , and

England were at war wi th the Central Powers. 6 The

American people did not  generally favor entering the

war .  America was enjoying the prosperous frui ts  of a

rapidly expanding munit ions and war trade wi th Europe,

and was net anxious to become involved in the depri-

vations and horrors of the war going on across the

Atlan t ic.7  President Wilson was a moralist (perhaps

even a “pacif is t  at hea r t” ) 8  and the policies of

isolat ionism and pacifism had many supporters. There

were also several million American and recent irnmi-

grants of German descent whose a t t i tudes  and loyalties

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~ ~~~~ 
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were an unknown factor.9 However , American public

sympathy was wi th  those unfortunate nations that felt

the wei ght of the G erman war machine, and stories of

German at roci t ies in Belg ium ( many untrue, the result

of Alli ed propaganda) and the shooting of the Bri ti sh

nurse and spy Edith Cavell aroused public indignation

in America . 10 But not enough to join the f ight . 11

America declared her neutral i ty at the star t of the war

in 1914. President Wilson and his cabinet were committed

to a policy of peace; a sentiment apparently shared

by a majori ty of American voters since Wilson was re-

turned to off ice  in 1916 on the slogan “he kept us out

of war .”12

Anti-J3riti sh sentiment arose as a result of Eng-

land ’s flagrant violation of America ’s neutrality on

the open seas by her enforcement of a blockade against

American vessels bound for G erman ports and the mining

of the North Sea.~~
3 However , German submarines were

claiming American lives, while the British were only

seizing American property . Obviousl y, the Briti sh

action was “the lesser of two evils. ”~-~

America Enters The War

Although America managed to remain neutral for

three years, there was much “hawkish” sentiment in the

United ~3tates to get into the war . The effort  to pre-

pare the nation for war was not lef t  until the last

minute ,  and many volunteer organizations took it upon

~
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t ) ir ’:n :~elve:: ~ ~ up n : t t i onu:L wi l l  and concern .

The si.n~ ie most imp or tan t  cause ol  the Uni ted

States ’ entry into the war was Germany ’s policy of un-

restricted submarine warfare.~- -5 Three days after

G ermany ’s 31 January 1917 announcement of her lethal

submarine warfare policy, the United States broke dip-

lomatic relations with her.16 Prior to formally

announcing a no-holds-barred submarine campaign. Ger-

riany had perpetrated attacks on unarmed merchant ships

various occasions throughout the war. The sinking

of the Lusitania wi thout warning on 7 I.lay 1915 by a

5e~ m an U-boat with the resultant loss of 1, 198 lives

( in c lud ing  114, 1”8, or 139 American s - depending upon

the source - who were mostly women and children )

aroused great anti-German sentiment wi thin the United

States among militants and pacifists alike.17 Presi-

dent Wil son protested the sinking and Germany agreed

in October 1915 that merchant ships would not be sunk

wi thout warning or safeguarding of noncombatant lives.18

However , with the tightening noose of the British

blo ckade, Germany stepped-up her underwater warfare

threat .  On 24 1larch 1916 , a German U-boat torpedoed

a British owned steamer, the Sussex, which it had mis-

taken for a mine layer . The ship was not sunk , but 80

of the 325 passengers were killed or injured. Presi-

dent Wilson gave the G erman Government the ultimatum

that unless they abandoned “present methods of sub-
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marine warfare against passenger and freight-carrying

~. -s e1 r ” the Uni ted States would sever diplomatic re-

lations.l9 Germany was conciliatory , and on Li. Nay

1916 promi sed to conduct submarine warfare in accor-

dance with international law .2° However , events trans-

pired within the military leadership sphere in Germany

to place pro-U-boat forces in positions of influence

with the Kaiser , leading to the 31 January 1917 dec-

laration of unrestricted submarine warfare.21

Also contributing -to America ’s entry into the war

on the Allied side were revelations of German plots

to sahota~ e the highly profitable American muni tions

trade. 22 Publication of documents obtained from Ger-

man espionage agents by American and British authori-

ties confirmed their intentions to foment strikes in
- 

- munitions factories and fed the suspicion that Ger-

many was involved in the 1916 $22 mill ion explosion

at the I’iew Jersey Black Tom muni ti ons plant. 23 Per-

haps the most sensational exposure of German duplicity

was the interception and release in the newspapers of

the Z immerman note.  In January 1917, Zimmerman , the

German Foreign Secretary , cabled the German minister

in r- :exico that in the event the United States entered

the war on the All ied side, a German-Mexican alliance

shoul d be pursued. Nexico was to be lured by the

possibil i ty of recovering Texas, New Mexico and Ari-

zona. Japan, already on the Allied side, was also to
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b~ courted . 
f ~~~r tcans ve r ~ shock ed rind “~i:; news did

much to unite the United States against the Central

Power s. 211

Using these events as necessary provocation ,

couple d with Germany’s refusal to limit submarine

activit ies and the resultant ruthless sinking of an

additional four unarmed American merchan t ships, on

2 April 1917 President Wil~~on asked Congress to “for-

mally” enter the war that had been “ t hrust” on America. 2

Congress passed the resolution and four days later the

United Sthtes went to war .26

~‘1j lj tary Preparedness

America was not mil i tar i ly  ready for war . Isola-

t ionisrn and pa c i f i sm had many supporters in ear ly 1917. 27

germany was well awar e of American reluctance to strain
— Hexican-American relations beyond the breaking point ,

thu s l imi t ing  the 1916-191. 7 Punit ive Expedition led

by Ge nc-ral Per shing into i l ex ic o  in pursuit  of Pancho

vi l l a. 2e G e r m an y ’s a t t i t u d e  was one of scorn, view-

ing the l imi ted  - xpe d i t ion  as a fa i lure  of Amer ican

mi l i t a ry  power rather than the exercising of a diplo-

mat ic  show of force. 29

America had a small standing army of less than

100 , 000 men and off icers .  The National Guard - that

legacy of the ci t izen-soldier from America ’s colonial

experience - had been sh owed to lapse into an ineffec-

a—
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~i v e  ?°rce thr ou gh  federa l  i na t t ent i on .  It was a vic-

~~1fl ~-~f’ na t i~ na1 p a c i f i s t  pol icy - more a myth than a

vi~ hlc ’ force .  Wi l l i am Jennings Bryan , the pa cif is t

Secre tary of Statc~ u nder ir e s ident  t~i l son , gave vo ice

~~ tha t myth  when he stated tha t  wer e the nat ion

r d arger -er l  “ a m i l l i o n  men would l eap t~- arms between

sunr ise  and sunset . ”)°

Ther e was a serious scarcity of weapons and mili-

tary equipment .  General Pershing, in his wri ti ngs

on the Great War , stateds “ I t  was brought out that

we had to issue , no t in the hands of troop s, only about

2 85, 000 Spring field r i f l es,  400 light f ie ld  guns, and

150 heavy field guns. ”31 Al th ough the United ~~ates

had become a great munitions manufacturing nation

keeping the war going across the Atlantic ,  none of

the supplies had been diverted to her own arsenals

and none of’ the people engaged in war ~ ‘oduction had

been consul ted on the arming of America. One of the

most  seri ous problem s w ar the hack of shipping .’2

N eed For Public Financiri~
Faced with serious shortages of ~J .litary personnel

arid materiel,  transportation and eventually fuel and

food , the governnent called upon the American people

to finance the war . T
~aises in income -taxes and in-

ternal and export revenue taxes did not produc e enc’Igh

money . To meet the financial crisis , the government

inaugurated Liberty Loan drives, asking -the people to
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- ~ric~’ is the only principle to

follow thst will fl c-ad to success in this war ,
and that should be well unders tood.  \.‘e are in
thi s ~ -ing for keeps kind it is going to demand
the ~ tn~op~ exer t ion  a nd  the best of preparat irn
50 W .lf l.  3’~
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Am c r i c n n s  commj t t e~ in the Grea t  War- . 35

~obilization (~f The Comm un icati on Eff or t

Once wn~ - was declare-~, poster production to sup-

port the war effor t became highly organized. Cr 6

April 191 7, George W. Creel was placed in charge of

the government’ s newly establ ished Committee of Public

Irfo rma-ti or~.36 his responsibilities can generally be

divided into three areast recruiting , public speaking,

and pictorial publicity .~ ? Eleven day s later , the

r)ivision of Pic torial Publ i ci ty was create d wi th in

the Commit te e  of Publ ic  Informat ion , and Charles Dana

Gibs on was selected as chairman .

George Creel has been accused by one source of

not understanding posters or painters, and assuming

that inspiration for the war effort could be bought

like bread or coal or steel and that ideas could be

mans produced like any other commodity .38

In The American Poster, however , 1’-largaret Cogswell

°t t r ibut e s  the fo l lowing posi tive and perceptive state-

m en t  to Cree l:

eri e of the f i r s t  r e a l i z a t ion s  of the Committee
was the importance of pictorial publicity in
bui ld ing  mor3ie , arousing the spir itual forces
of the Nat ion,  and r t i mulat ing the war will of
the people. It was ric~t only that America neededposter~A hut it needed the best posters ever
drawn .J~’

In h1~ book , How We Advertised America , Creel de-

voted a chapter to the Division of Pictorial Publicity.

i~ . ~~~• j ~~~~~~~~~~~~~~~~
:- -- - - ---

~~~ ~~~~
. -
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In tha t chapter , he stated :

Even in the rush of the first days, when we
were calling writers and speakers and photogra-
phers in to  service, I had the conviction that the
poster must play a great part in the fight for
public opinion . The printed word might not be
read , people might not choose to attend meetings
n ’~ -to watch motion pic tures ,  but the billboard
w on something that  caught even the most indif-
ferent  eye. The old-style poster , turned out by
commercial a r t is ts  as part of advertising routine ,
was miles  away from our need , however. The cur-
rent Washington idea that imagined art as a sort
of slot-machine was a mistake that had to be rec—
t i fied .  What we wanted--what we had to have--
wa~ posters that represented the best work of
the best ar t is ts--posters  into which the men
-of the  pen and bru~ h had poured heart and soul
as well as genius.~ 0

Gibson , wi th  the assistance of a vice-chairman/

secretary , 1.0 associate chairmen, a 16 member execu-

t ive  commi t t ee ,  and 7 departmental captains set about

th e job of mobi l i z ing  the ar t is ts  of America to meet
- 

- 
the poster needs of a n at ion  newly at war . Orders were

taken from governm ental department s and those orders,

translated in to  poster themes, were assigned to ar-

t ist s  best f i t t ed  for the particular need. Obtaining

cooperation and the approval of sketches by the gov-

ernmental department heads was no easy task , but Gibson

and the other executive directors of the Committee per-

severed arid eventuall y “penetrated the official con-

3ciousnesr . ”~~1

This volunteer organization of ar t is ts  dedicated

to communicat ing governmental needs to the people met - ‘

weekly at i;eene ’s Chop House in New Yor k City to d iscuss

_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _  
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th~ took oH eof l t r- ihu te  ideas and ct~it i ci sm .42 The

50t a l  f rec  c mt r ih ” t i o n  of vi sual communication media

turned i n  Lj ~Le D iv is ion  of Pictorial Publicity was

a s taggoriro T 1I $)3 ~~aw ir :~’ s and designs. Of the total ,

700 were p n r t~~r - - i es i ~rn r .  The major i ty  of poster de—

si~ rs were s ub m i V ed  in  The following general subject

ar eas: American J~ -~ Cruss  ( 100) ,  Four th Liberty Loan

( 100) , Sh ipp i ng Board ( 1Oc~) , War Camp C ommuni ty Ser—

v cc- ( 1 0 1) ,  - !ar Saving Stamps (50), Foo d Administra-

t i - r n  ( 5 0 ) ,  D i v i s i o n  of ~‘ilms (33 ),  Fuel Administration

( p 5 ) .  Th ’~ r e m a i n i n g  de si~~nc were spread out among 42

og encies and s ub j ect s . 43

Even p r ior  to America ’s entry in to  the war , ar-

tists and advertising men were offering their experi-

ence and talent in the effor t  to get the message to

th e people. On 7 April , 1916 , in the Hotel Astor ,  New

York City . the message was sponsored by the Industrial

preparedn~~ s Committee before  an audienc e of’ artists,

car tooni st s , i l l u s t r a to rs ,  and poster advertisers.

T h e  chai rman of the commit tee  told the assembled ar-

tists that America had to organize industry for defense.

A representative of the poster advertising interests

told the group that In the event of war , 50 , 000 poster

bc-ards could be covered wi th war posters calling the

nation to arms in twenty-four hours. 44 All he needed

i:as the pesters - and the war . James ldontgomery Flagg

displayed h i s  noster of the “Armless Columbia ” designed

_ _ _ _ _ _ _ _ _  - ~~~~~
- •
~~~~~~~
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t o  W O?~e America up (see p late 2).45 The artists were

re c(’ji L i v~ ~iiul i~:d e  p iano to begin a poster campaign

for indus t r ia l  preparedness. 46

~any of the art schools in America turned the talents

of their students in the directi on of the war effort

after the United States entered -the war . America

learned from the English experience that poster art

required more than the effor t  ~f s good lithographer ,

i t  also needed a good artist.  The New York School of

Fine and App lied Art turned out designs for both the

regular force and the National Guard under the cri ti-

cal eye of an army of f icer  acting as both model and

technical advisor (see plate 3) .  By June of 1917,

10 , 000 posters designed by art students had been dis-

tributed throughou t New York City. The New York Teach-

ers ’ College made plans to conduct a class in war

poster design and advertising in its fine arts divi-

siori .47 The Society of Illus trators, claiming many

of America ’s top artists and illustrators as members,

were a primary source of original war poster designs.48

Photographs of Jame s Montgomery Flagg and Charles Dana

Gibson with a representative sampling of their war

poster designs are shown at plate 4. In August of

1917, an exhibit ion of war posters was presented by

the Art Institute of Chicago to keep the public aware

of its responsibility during war and the artist ’s con-

tr ibution to the v-’ar effor t , and to stir American

— - .  ~~~~ ___ -S._.__ ~_ -_~.5--- --,~ — — - - - - -
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;v t t  i r~t i  o~~ -~~i : - i  t . Tkic~ :~nri”oncomen t for  thc  e x h i b i t

r ta~-ed t~~’t  ~~~5 t . —
~~~~~ R ( - r 2  r e e dor l  to r emind the American

~ -:~o~)1e that - they ~nust  su~- p ~ rt  the war ~~~j  cultivating

thp  s~ il , cor-oerv~n~ food , support ing the army, navy ,

and Thd Cr~’rr and purchasing war h~nds.~~ (P1at.~ 5
—-ontn

~

n -  ox~- ‘~ipl es of posters exhi1~ited. )

-jar Fostpr  I ~ i ser And Themes

i~ar p o-r t - e~ - s were produced in iden t i fi ab le  phases,

f o i l  ovd. n~ the pattern of warfare  i tse l f .  I~1aurice

‘ ickardo ,  in his book Poster s of the Fi rs t  World i~ar,

i ’~en tif l e~ four disdnct phases experienced inter—

t1- naJ ly,  w i th  a recur~’en I th eme appearing through-

out the pattern. The f ir s t  phase wa s  the call for

man power ar~ inve~ tmsnt  of pr ivate  funds .  The man-

power neod  was f e l t  keerest ~~~r Eri tain , and later the

Un i t e d  ~tatos,  wi t h thei~ po lic ies  of volunteer  mill-

tory forces. ~Jhen consc’-i;tion became ~Aniversal, the

number of r ec ru i t i ng  posters d imin ished .  ~n example

of rip eanl~’ ~~~ . 5 .  recru i t ing  poster  issued before the

dra f t  was insti tuted is at plate 6.

Annoals for money v’e’~e constant. In America. , they

took the fo~-n of posters extol l ing gov ernment war bon ds,

w— ~-- savir ~r::.: rt—- ’-p s , and urging the neople to support

t1-~e war t~r~ogh the f ive Liberty Loan campai gns .

~air ~ng of mon ey was -
~ ~r ior i t y , and the call for  c r-~ o-

r!i tment of private funds  \-?ar repeated again and again
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i. h , - o i i r h n n i .  t~h war .

The see~ nd phase was in support of the actual corn-

botants - comforts for the troops and assistance to

the figh ting man through sacrifice at home. Such

i tem s as hooks and tobacco figured prominently in

American poster s issued during thi s phase ( see plates

7- 10).

An appeal for help for the wounded , the orphans

an d refugees identified the third phase. Images of

wounded soldiers  and the innocen t v ic t ims  of war were

on incentive to the people -to sacrifice - they jol ted

the public conscience. This phase was important to

the sustainment of the war effort and was not intro-

~t T ced too soon for fear of creating premature des-

pondericy, but  soon enough for off icial  recognition
S 

~f public sacr ifice. 5~- This was perhaps the most

dignif ied an d moving theme of an~
5 -of the war posters,

since it  communicated compassion , not hate . 52 (See

p l a t es  1 1— 14 ) .

The f our th  phase was caused by the increasing

shortage of fighters and war materials. Themes pre-

sented in this phase were women as factory workers,

increase d pr oducti on , saving of vital materials, econ-

omy in food consumption and increased personal sacri- - 
S

P.1cc and austerity.53

The recurring theme was the appeal for money, for

one latt momentous effort, to overwhelm and crush the

-- 

- - - - 
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enemy. Money was needed everywhere - in ship build-

ing , munitions production , relief for refugees and

orphans, support of charitable organizations such as

the fled Cross and YWCA , and so on.5~ It was certain-

ly the most predominant theme, serving as a link be-

tween the phases of poster production and appearing

in many of the other themes clamoring for the public ’s

attention and support.

The Liberty Loans

The importance of need for money and the recur-

rence of that theme is best explained through a look

at the five Liberty Loan campaigns conducted by the

U. S. Treasury Depar tment from May 1917 through May

1919. This story is very well documented in Labert

St. Clair ’s The Story of the Liberty Loan, published

in 1919.

Posters used in support of the Liberty Loans

appealed to patriotism and never failed to evoke an

overwhelming response from the American people.55

Virtually two-thirds of the war funds used by the

United States during actual hostilities were obtained

through sale of Liberty Bonds. The money was used

for loans to Allies, to equip and maintain the armed

forces, and to build ships for the emergency fleet.

There were five loan campaigns conducted from 1917

to 1919. A total of approximately $2k billion was

~ 

- 

‘- ‘5
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subscribed and approximat~ly $21.5 billion was actually

acccpted by the Treasury Department. (plate 1~5 depicts
a chart of the five caxripaigns.) Total individual pur-

chases were a little over 66.25 million. The impact of

the fund-raising campaign s can be appreciated by corn-

paring the total of outstanding U. S. Government Bonds

on 1 July 1916 ($1 ,378 , 124 , 593) to the total of almost

$2i1. billion less than two years later .56 (Example s of

Liberty Loan posters are at plates 16-18.) The phe-

nomenal success of the Liberty Loan campaign Is at-

tributed to the effectiveness of the pictorial poeter

in communicating the patriotic ideal s effectively.

That , and the effect of incessant repetition , accom— 
-

pu shed the goals. S? R.  W. Emerson , who was iii charge

of production and national distribution of the Liberty

Loan poster for the government during the war , analyzed

one of the posters for the Victory Liberty Loan in

The Poster magazine as fol lowss  The poster fosters

identification wi th the patriot who wears four previous

Liberty Loan buttons and is digging into his pocket

with an “expression of’ ready confidence on his face

~indicating~ conclusively that again he stands ready

to provide the necessary money for the nation , while

wi th admirable commonsense and prudent forethought,

making the soundest of investments for himself. ”58

(See plate 19).
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110W th E~ people reacted to h poster theme depended

on two key factors: The literal message conveyed by

the copy (or s1L~gan) and the emotional message imparted

by the visu~ i image. In “The Battle of the Fences”

chapter from his book, How We Advertised America, George

Creel states that the Divi sion of Pictorial Publicity

had a “ contact man ” who *-‘ould visit  the chiefs of the

war-making branches of government to advise them of the

a.it i st lc  services available through the Committee, and

rht,ajn from each department its l1~ t of’ poster needs.

Charles Dana Gih~on, the Committee Chairman, woul d

then make assignments to specific ar t is ts .  The f inished

work then traveled hack through this chain to the depart-

ment heads for approval.59 Joseph Pennell , in his

- 
- book on the r~okin~ of a Liberty l oan poster , states

that a competition was held for the Fourth Liberty Loan

campaign to ro’lect posters to announce the campaign.

Pieces entered by artists first had to pass a jury in

New York , and then receive final judgement at the —
Treasury Department in Uashington. 60

These “ categories of need” developed by government

off icial s were translated into messages to the public

through the pictorial image of the poster artist. The

artist used many symbols to assist him in getting his

visual message across. “ Uncle Sam ” as the most pop-

ul ar sy~ bol of American patriotism ever , is immortalized

-—
~~~ ~~~

. — — - ,- - ;
~
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in James flontgomery Flag~ ’n fierce roc’uiting poster

which proclaimed; “I Want You. ” F] ag~ used himselI

~ s the model , a(1 c11fl.~ the goatee and patriotic props ,

and iisi~i a m i rr or .61 (see plate 20). Other symbols

were a combination allegorical-heroic approach, such

as Leyendecker ’ s flag-draped Statue of Liberty bearing

the ~wo~-d and shield of’ nati onal defense, with clean-

cut American youth represented by a Boy Scout as her

squir e ( see pla t e 21) , and Jo seph Pennell ’ s lithograph

of New York City burning in front of a ravaged and

war-torn sta tue minu s head and torch (plate 22) .  The

depict ion by Pennell of an imagined event that was

mi l i tar i l y  impossible (enemy planes could never reach

Fl ew York ) t~ incite public fear and hatred of the

enemy - thus support of the nation through contribu-

tion to the Liberty loan - is representative of the

“unrea ’” approach to actual events freel y subscribed

to by war poster artists.  This would support the

thesis presented by 3evis }iillier in Posters that the

people of the West incline to believe propaganda , re- —

gardless of the t ruth behind It . 62

O ther ~ ‘rib~ ls freely used by American poster ar-

tists to communicate patriotism , fear or hatred of the

eneriy, conpassi.on for  war wounded and the innocent vic-

tims of war , and othe ’ najor  themes were the stars and

stripes; the American eagle; heroic soldiers - usually

charg ing an unseen enemy ; the despotic and feared

- 
~~~~~~~~~~~~~~f lr- —~~~ — -.5 -

• - -—--- .5-’- - - _.-_---- - -_-.~.- ---.
~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ - - - - - 

-‘ - - - ---
-~



- - - -—--~~ - - -—~- ~~~~~~~ mu- -r - -.S---5--~~~. 
~~~~~~~~~~ _______________________

- iS
~~~~~~~~~~~~~

1-

I— 
-~ I 

____

- 
_ _  

_ _

~~~~~~~~~~~~~~~~~~ 
.?.

S
,,~

t -
- 

.
~~ ‘ -:t ~, k ~~~~~~~~~~~~~~~

S 
•
~ -~~~~~~~~~~~~~PJ~~7r 

_____________

-
‘~~~-

- 
&~e-~~

.-$ 
~~~~~~ 

L~~

- 
_____ 

_ _ _ _

________ S
____________ ‘I

- __________- S

____ _ _ _ _  1~
______ 

- 
_______ -

3. 
.5 

_______  
_____ 

‘.t
5

4~~~~ .

_ _  

~~~~~~~~~~

S
- ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 

-

*I S  ~ S - ~~5 •
5

S ~~ k - ,  :,~ -

.5 
- -

—~~~~ 
5
~ 

- 
~. -‘ :.‘~ 

- .  - 
5 ‘ 5 - 

545 
-
~~~ - -

.5 . - S 
- 55di 

~

-

~~

- ‘

~ 
. 

________ 
~~‘iS 4%s .~~~~~.

_ _ _ _  ~19 - 
_ _ _ _

_ _ _ _ _  

S - 

i ’ : ~~ ’ •
- 

-
. 

- .5 

-
i
~~; H

5
~

- -

4 , 
~1

_____ ________ - 

~~~~~~~~~~~~~~~~ ~
s - S

~~ ~~~~~~~~ ,~~~

_ _ _  

- 
5) 

~S S5

5

S~

- ~. 
5~ ‘

~
- S ~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~ ~~~~ 

-
- . 5 . - ~~~~~~

S ‘ ‘ ‘ ‘ ~~~~~ ‘ 
S 

~~
~~~~~ 

-.- k -~
4 ’ 

. - - ~~~~~ ~~~~~~~~~~~~~~ 
5’

20 

A ~~~~~ ~

* ‘~~~ ss5” . S

~~~~~~~~~~~~~~~~~~~~

-j
21

.5 —b-. 
.5 5 — — -~~~~~ - — — — - “S  -~~ — - --——- -S



r 
- --5-

~~~~~~~~~

----—------ 5--

~~~~~~~~ 

- - - 

~

,-5-- -.

~~~~~~

- .-- - S ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

~~~~kk~
’
~& ,,~.•t ~~~~~~ 51.;~~~g - - 

~~ _ _ _•1 ~~~~~~ 
~~~~~~~~~ 

_ _

~~~~~ 
I 
, 

~ ~ 
/j ~~~~~~~~~~~~~~ ~~~~~~ 

7 _
?~~,r-1~ ~~~~~~~~~ 

~~~~~ 
~~0 .54 . ~~~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~

I I~~~~~ ~~ ~ :-- .‘- ~~~~~ 
.5 \ ‘ 

4 5 
5 ~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~

~~~~~~ ~~~~ I j:-; J .4:k4T&4
~

.5 S 
~~~~~~~ . 

- 5 
5

. ~~
.; ‘

~~ 
tI_~~~~~, ~ ; - 1--’~~.~~~~~4 

WA’
~~&~~

)I
~~~ 11 )

~ 
;~ ~~~~~~~~ ~~~~~~~~~~~~~~~ ~ ;•L ~~~~~~~~~~ ~~~~ 

~~~~~~ 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 

S 

~~ 
___

~2~~’~;f&•5 - .A 5 ‘ 
• 

. r - ‘~~ ~~ ~ ~rI~!~~~~i~~~~ ~~~~~ - ~~~~~~~~~~~~~~~~~~~ ~
~~~~~~~~~~~~~~~~ ~~5~~5 S~~~S ~~~ ~ ~~~~~~~ -?f ~~~~~~~~~~~~~~~I*~~~~~~~~~~~

S ~~~~~~~~~~~~ ~, ~~~~~~~~~ c 
~~~~~~~~~~~~~~~~~~~~~~~~~~~ 

5
~~ 

S 5 .5 J( r)~ f ~~~~~Wi-~~~ ~~

~~~~~~~ ~~~~~~~~~~~~~ ~~
5 •;~- - ~~~~~~~~ ~1 ~~~~~~~~~~~ 

‘ ~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~

(~~J 
~~~~~~~~~~~~~ ~~~~~~ ~~~~~ ~~ ~

( 
, 1w

~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
~~~~~~~~~~~~~~~~~~~

_

5

_

5

_ 

I 
;~~~~~~~ ~~~~~ _ _

~~~~~~~~~~ 
- . 

- - ‘~ .. ‘
,

~~ ‘
~

‘
~
‘ 

~~~~~~~~~~~~~~~~~~~ ‘. i~ -’~ 1
-
‘ ~? ~~i ’ 

~ ,‘( ~ .,

~~~
I ~~~~~~~~ ~~

I’ ~~~~~

)‘ 

~~

-c 
1~ 

- ‘ _________ ‘ -

_ _ _  

4 , _ _ _

~~~~~~~~~~~~ .t .::~’ ~~~~~~~~~~~~~~~ ~~~~~ ~ 
- 

‘
~
•
~ 5 .55 5 ~~~ ,.555j~~ 5 S

~~~~~~~~~~~~~~~~~~~~ 
- 

S 

~~~~~~ S 
- 

.5

‘S 41. - -I - - 3U ~~
- -  -: . - - S ‘~~

‘it~~

~~ -1 1. :~-
. 

~~~~~~~~~~ ~
- ‘..

— ‘4~5,. ~~~~~~~~~~~~~~~ 

I

I

THAT L i B~-I RTY SHALL NOT
P E R I S H  PROM THE ~‘ARTH

BUY Li BERTY B O N D S
F 0 U !‘ t I—I L~ 1 lB E± F~ 

- I ~Y I ( )- \  ~s~J
— -5--.-— -- — — — - -  ,.

~~~~— — 
-- 

- - - —- 
. 5 

5%~

- - - 5 - .5 - —.—~~~~~~— - - .  -—-5- . 5 -  _•__ _.5_•_.5___S_5_5_S~~~~~~~~ __ 5_5 _5__ _ _ -~ .-S5-~~~~~’.—S-,- 5.5.5.5 - -5---- -



S - - 5 5- 5~~~~~~ _____________________________

- 52

- j J , s  ( . r p ’ - ’ r d  ~n some a] 1p ~ ed a troci ty:

~~ - r~~f l l  ~~~ ~15(- o l  \-?omen and ch i l d r e n  imn(~er

1 - - 
~~~~~~ ~~~ j  

t : f lr ’  (5) noint  of view .

-

S I 
_ _  

_ _ _ _ _  _ 

j

_________ -- 
—- —-

~ 

— 

~~~~~~~~~~~~~~ ~~~~ —



:3

0C , 
~~~ 

-~~i Ii £

1. r 5 j 4  • ‘ I ~~~
C 1

~~~~
5 - ) 5 , i~~’- ~ n~~er: An

11 ~~~~~~~~~~~~~~~~~ 5 ’’~- r  ~~~~~~~~ ~~ ‘-o , ( i  cr~~’ - r  studio Virt~.-.,
~~~

~: ~~
:‘

‘ - . :~ v i ’ ’  ‘( t 7 - :~ r 2;t ’.:~~ it~ h is t o ry  ~nd
It - ~— t , ( r Y- ~~~’~ ;at~ ~~~

—
~~
‘ -

.: ~iL ,  ~~~~~~ pp.  e9-91 .

- . , - : . ‘. - ‘ - “ i n  ~1cr ~~~ ~~~~. ~ - - r f i e l - d ,
: 5 r’ F~.-’ ’ ’ -  ‘ ‘ - - e--~~~’ , (‘‘ ‘ ‘-.‘e1~-r~ : The ‘ . ‘

~~~. P5rr.~r
C— ., ‘

~~~ 
, ~~~~.

, 0~~~~~: ~~~~ . .

‘ 

~~~~~~~
. :~ ~~~~~~~ 

-
~~~~~~

- 

•

- - -
~ 

I;

.5 5 .5 1 j  , 5~ .5 ____ ~~~~~~~~~~~ - -
_______ 

, V~~~
- r ., ~c-W ~~

‘ -
~~~‘:  ~e-~

C~ -~~tu~~ .- ~~~~~~~~ 
-
, ~) i v i r i r , ‘~~~~ ‘-~~~~~“ - ~~r

~~~~~ 
i n~~~a ) ,  ,

. 7~ .
r s-~~~~-l ?

0 u” ~ r- , p. ~~

lej,

~~~ . Jr t ’ c- ~ ‘~‘c ~’~~~ - 1 W - - (~~- 1 . ) ,  ~. r ?h~st ‘ . : : T . 5 d ~-r ,
(
~~

-
~

, - ~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~ 
-
~~~

-
~~~~ 

:‘-
~~~~

-
, l°’2), n • 27~T.

~ ‘ . ~ 
i—

, • ~ S ~~ ~~~~ i c ’ - , ~~. 5~ 9.

3. ~ ir i - , ~~~~~ ~?1 — 2 ?- , 29’~.

iL L . - ‘~ 1~ ::, n:- - .

i s .  ~~5~~l ’r , pp. ~~~1~~C); TWn~~, p. 271 ; 2 a i i oy ,

~~~~~~~~ 
-
~~~~ ii ~~~

.-:: , flj). ~~~~

17. ‘~~~~~ir ’~~ , p . 1 ’.Ll Icing , n. 175; and Bailey, p.
577’

‘

~ 

L.1 ~~~~~~~~~~~~~ 5-~~~~~ -. _ _ _  -



- ~~~~~_~~~~~~~~~~~~~ _ .5S_ -~ - - --- .5 ---” - -- 

1~’. IWn ~~, p. 276.

19
• ~~~~~~~~~~ 

p . 5314. .

20. Ib id .

21. Ic ing ,  pp. 276 -277.

22. ~ri1e y, p. 5~2.

- .5 1 23 . I b i d . ,  pp. c~2-533 .

p4 . Ibid., 
~~~ 

1c01 592.

75 .  Ibid .,  pp. 59 1-593.

“6 . Ibid .

27. ~~~~~~~~~~~ p. 2~~4S7 .

7~~. John J. Pershing, Fly Experiences in the
World War, ‘/ o. ~.. I . ,  ( F ~ev’ York : Frederi ck A. Stokes
Company , 1.931), pp. O 1 . O .

20 . i:ir~~, p . 277 .

30. .i1ler , p. 1 6 2 ;  and Daniel J. Bocrstin,
The :~meri c~ ns: The Coloni al Experience, (New York:
P~ nd om ~ oure , l95~- ) ,  p. 356.

31. Per shing ,  p. 26.

32. W i l i er , pr . i~ -2 - - 1 63.

33. thid . ,  r . 3(4.
34. Persh inr ’~, p. 14 .

35. f-l .t.iler , p. 1(4.

36. r-~~-’garet Cot~-nweli , The Ar~cr~’ican Poster~
~T-!ew Y:

Ssr ~~~~~ The American Federation of Ar ts ,  19~ 7 ) , -p .  51.

37. Joseph ~arracot t  and Eelinda Loftus ,  Imperial
.!~ r :~use~ m , First World ‘Jar Fosters, (London: Her
h~!jesty ’r Stat ionery O ff i c e ,  1972) , p. 7.

;:: ~~ ~~~~~~~~~~
. 

S

14.Q~ ~oo r’~e Creei , :-:ow We Adver ti sed  America,  (New



-___  
—- ---- - ~~~-~~~~~~~~~~~~~~

- --

55

1$1. Tb1C~., p. 135.

p42. ~usan E. lVleyer , J~ ne ;~ flo n t~ omery Flagt , (N ew
York : Wnt snn - (~up ti . 1.l , 1. 07 11) ,  p. 37.

43 Cr ’~el , pp. 134-138.

44. “Poster s to E~5 d  hational Defense, ” Th e
Poster, 7 :2 9— 3 1 , l.’lay 1916.

45. Ibid., p. 31.

46. Ibid.

47. “Artists Tb obi l ize  for world War , ” The
Poster, 8 : 2 3 - 2 5 ,  June, 1917.

48. “Where U. S. War Posters Come From, ” Th e
Poster, 8:59, September, 1917.

49. “American War Posters Exhibi ted , ” ~~ Q
Poster , 8:~~7— 5 3 , August , 1917.

50. J~1aur ic e ~1ckarr3 .s, Posters of the First
Wo r ld  War , (Wow York : J~ lker and Company, 1968), pp.

51. Ib id .

~ O . l3evis Hillier , Posters, (Ne’i. York : Stein
and Day, 1969), p. 23?.

53. Pickards, p. 9.

• 514.. Ibid.

~5. 
Labcl’t St.. Clair , The ~~~ory of the Liberty

loans, (Washin~ tcn , D.~~.: James William Bryan Press,
1919), p . 14 .

56. Ibid., pp. 77-28.

57. Edwin Band , “Poster Art and the U. S. War
I-an s,” The Poster, 10*23, January 1919.

58. 7. W. Emerson, “Poster s for Victory Liberty
Loan, ” The Poster, 1.0: 21 , 1-lay 1919.

S
~

. Creel , ~p. 134-135.

60. Joseph Fennell , Joseph Pennell’ s Liberty-Loan - 
-

~

Poster, (Phi lade lphia:  ~~. B. Lippincott Co., 1918), p. 9,
notes for illustration I and II.

~ 

.~~~~~~~~~~~~~~~~~~~~~~~ 

- — 
— - — 5 . 5  —~~ . 5 41



.5 - - - - -—~~~-S--~~~~ ----- ~~~~~~~—-- — - - -  ~~~~~~~~ S - -~~~~~~~--- .5---~~~~~~~~ -~~~~~~~~— -.

61. Daracott, p. 27.

-

S 

62. Hillier , p. 224.

S

i

~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~ -~~~~~~~ — .5 _ _ _ _ _  

j



-~ S.- --- - - -~~~~~~~~~~~~~~~~~ 5- ~~~~~~ -S -~~~~~~~~ - - - -” — - - - - -~~~~~~~~~ -.-- 

57

CHAPTEfl IV

ANALYSI S AND CONCLUSI ONS

This chapter analyzes the American First World

War poster experience. Categories of need and themes

of American poster production are identi fied and the

effectiveness of the poster as a medium of coinrnuni—

cation between the government and the people is

analyzed. A comparison of First and Second World

‘-Jar poster themes is made to identify trends, and

the volunteer artist organization for poster pro—

duct ion is examined during both major war periods.

To finalize the analysis, the use of the poster to

eor.vey anti-war messages during the Vietnam era is

examined , and conclusions are reached concerning:

the effectiveness of the war poster as a medium of

visual communication ; a brief analysis of the poster

os good or bad art; and the future of the poster as

a communication medium for the U. S. Army .

Poster Categories And Themes

American World War I posters can be classified - 
-

i n  gi ’ ,  e1~~nr 1 y id en t i f i a b l e  categories of need. These

categories of need have a direct relationship to the

governmental needs that determined the themes used

in American war posters. For the most part, they 
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p ::rnlloled the mere gen er al  phases .f international

rc~~tpr developmen t dercribed t~y I’iauricc’ i~tckards and

discussed in  Chapter I I I .  Di fferences are attributed

to the uniqueness of’ American cultural heritage and

the strong American societal attitudes about freedom

and war.

Awareness of the threat. Since America was late

in joining the war , the f i rs t  category fostered

public awareness of the threat rather than initiating

an immediate and urgent call for soldiers arid money.

The predominan t themes were fear and hatred of the

enemy cultivated by drawing attention to the alleged

atrocities commited by the Central Powers. Some in-

cidents, such as the sinking of the Lusitania, were

ready-made for dramatic exploitation through emotion-

al appeals to American values of fair play . Plate 23

depicts the Lusitania tragedy through quite skillful

j use of the human image in a powerful visual message

of a drowning mother and child. With the incident

already on the public mind (and conscience?),  no

words are necessary and the one word “ENLIST” ful-

fills the secondary role of’ meeting a governmental

need - manpower.

The depiction of the hated an.~ feared enemy -

the “ iun” - as a brutal, hulking and menacing figure

wi th the enemy-identifying symbol of the spiked hel-

met (for clarity of the message) was an often repeated
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image. Plate 2Zl~ shows the enemy trampling through a

ravaged arid war-torn Belgium, with the plea ‘HELP

STO P THIS” aler ting all viewers to the possibility

of such a tragedy being repeated in America. The

secondary message addressed the governmental need for

funds from the private sector - in this instance to

support war production through purchase of War Sav-

ings Stamps.

Plate 25 conveys the same primary message of

fear arid hatred , showing the brutal and degenerate

enemy peering threateningly over ruined Europe at

the viewer . The copy proclaims “Bea t back the HUN

with LIBEPTY BONDS.” Again, the secondary message

supports the institutional need for financial re-

sources.

James Montgomery Flagg’s painting of the all—

American boy stripping down for action in response to

the newspaper headline: “HtJNS KILL WOMEN AND CHIL-

T)REN!” (plate 26) loudly proclaims that any red-

blooded American will not tolerate such cruelty and

injustice as war on women and children . The unstated

message - the feeling evoked from the imagery of the

fighting stance of the male figure and the warning in

the newspaper headline - may well be that America

must stop this now before it happens to American women

and children . The secondary message is an appeal

for manpower , this time in support of the Marines.
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-i :~ ~1~pLotton r~ f  rP~t ] i n m  ( tha t  i~~, the realism of

~r’:~ th , fa Ll ~ ur ’ , er~-~ona~ ~orr -ow and I o~-s ,  or even

direct confrontation with the enemy ) was not widely

practiced in poster art. A notable exception is the

poster at plate “7 which vividly conveys the themes

of fear and hatred of’ the enemy . The threatening

symbols of swor d , spike d helmet , and Kaiser ’s mu s-

tache are clearly drawn to identify the enemy. The

secondary message of public support of the govern-

ment through purchase of liberty bonds is clearly

subservient to the primary and shocking impact of

the  visual message of fear and hatred for the enemy .

The slogan “WAKE UP A 1JEFICA” is also a predomi-

nant theme in this f i rst  category.  James Montgomery

‘~‘1ag ’- used it at least three times in his “Armless

- - Columbia, ” “CIVILIZATIO 1’~ Ct~LLS EVEII Y r-~AN WOMAN AND

CIIILfl!” ( plate 28) ,  and “ ,JAKE UP A1~EP.ICA DAY” (plate

29). The visual images used are symbolic, depict-

in g Anerican society in the form o~ an allegorical

Columbia in plates 2 and 2~ , and referring to the

American colonial heritage in plate 29. The message

~~ clear , exor t i r~g Americans to wake up before i t’s

toe late and the feared enemy Is on America ’s shores.

The call for resources. The second category is

the call for  resources.  This category consisted of

two primary sub-categories , or elements - recrui ting

and financing . Two themes were used in the recruiting

-- 
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-
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r ’ ’ ” ‘~ ~- r ~~ : f tc r - t~ - r ~ arri v~~l ~~~~f t’h~ 
(
~5 -~- •~ f4~.

: ) ~~~1 i f l ~ ~~ p r~~c~~ 1:)r~ 
j O t 1flL~ to attr ~~ct -  v~ l r t ~~~rz~.

r of r-1er’ c~ r- uni t~ ~md heri tage wr sre widely

~~ec~ to ‘ - ~ vi~~o ~~
- ‘c~r.~ of visual iden t if i ca t ion  wi th

the pat”iotic theme. The American f lag,  Uncle Sam ,

the wo -’like .\no~ icar ea~ le, and the image of the Lonore~

o ’d resppctocl rnldior o~pear in plates 30, 31, 32, 33,

~ I , o~-d ~~~ . ~~~ 
5.r 1~~u~~1 ~ oss~ ge ir- li~.ited ~o patri—

C a’~~ ~n nt  ~ertt on—~ C 1 . 1in~ 
1 T icO in plate

~~~~~~ 
~:— ~~ ‘~~ ) o -

~~“~~‘:~~~~- t[.o aesna:e .

Pir~t ’~’r 31 ~- :H 3~ ~~oI1 ~nor~’ on t - o f’ ’ — orid i~ar I

of ~~~ eova 1r~ ~~~~ :- r t a in in~ an iflference of

‘-~nr r-~ ic~ rm : r ~ ft-’ ~—~ n ~-~ l]Jng point. Th e military

-.-n~ forn i r Cy~’1o 1 of ur~ t~i in it ~’elf , ~rc 1 visur.li~
r~~~~ tahl~ f-~oling of ro c~~~ ty and or der
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I t : l t ’CPr l I’ 1 1 •
~~ f - e  t u o l  .

in  ~‘1~~1 o”  
-

~~~~ ~~r~~ ’ 33 , the ~oc~~e t n i  ~-yrrhol of Uncle

c -n i l :- ’ . - - to ~ o~- ~st-er f’~~- t h e  r
~~r af t  (p l a te

~~~ o:~d , j~-~ ~ ‘~~
-
~ro  hel1t~’c-i’ent tone (p la t e 33) ,  chal—

1 enges tb-~ v~ e’~’er : ~~~1f ‘. -!AIT for  the Draft  vO-LU~TF~’:.”

Thi~ I~~ t i.’ioge al so  cnn t hin~ a str ong gui l t  theme

( ; ‘ibe~ t ~y i n f e rence )~ a good Amer i can  wouldn ’t wai t

he d r a ft ed , hu~ would volunteer  i~rinediately be—

c -~usr  h i r  count ry  obviou~-ly needs him or there would be

no n’~~~~ -d for .-~~~naft .

Plate 3!: r eminds  the ~rj ~~~w~~r of the hon one d and re-

~pc-rte$~ pla e ~ho soldier holds in American society .

Thi s car he seen by the proud stance of the male fi gure,

the sharpness of the unifrr’i, the “winner ” symbolism

~f ~h o  lau~ el wreath ,  the proximi ty of’ the flag evok—

the ~~r-~e ~1efender image , and the admiring and

app~oving loo~~ of the surrounding cr -~wd of civiliars.

Th- - ‘lop i ct~ on of the full l ength soldier  image above

$ b r  eut - -Y~r ~i~ u’~es of the crowd is psycholog ically im—

t , ~~rhn ri7-~~g ~ o the viewer th r  gr eater  importance

‘ -~~~ ~~~
-
~~~ - ‘-“l- ’~ -~r .  T~-2 use of the ~‘ord “r EGUIAY~” in the

~~l y ’ ?~~~~~~- 1 r n  ~mportant , ~ckn owle dging rrcietal accep-

~.anc ’- o!’ 
~~~

‘
~~~‘- x~sed for  pr-~~ e~ s-ional n il it a ry  services.

G
~~

il ~ ~‘~~d shame th s~’~c. The gu i l t  ‘r shame theme

‘‘as als~ us~ d in varinu: ’ deg~’ees of s ub t l e t y to atter~pt

t~) procur f 5’ c~n l i st rnen ts .  The best example of this rather

un~~~;ni~ ie~ approach is ~h c  ~3r it ish poster  “Dadd y , whz~t

-
-

.5 p . 5 .  pp 
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~~ 

:



71

‘id °U ~ n ‘h’- ’ Great  ‘-!~-r?” ( n e  + e 3(S~~~ f ’ eur i oe

I 
~~
‘ ‘:,  - i’. -, - ‘ . ‘ - - :

~ ‘f the Fij-sL 1—~or l ( t  War , desc r~ br s

r’ ‘ui] t. ~~~~~~~~~~~~~ e n  as fol low s :

1’~ “ C l . O  ~~hOPt. ran ,’e-l between . th~ naive and
~~~~ -“ n c - ’  - : - ~~ 

l , : n ~.c , ‘4 :h ever—inc” ea ~-ing insistence
~~~ c iv i i~ nn rv iaie ~ r s  -eed led .  I ~ shor t ly  becam e
o nTh115 ‘~nt~ “n ~~ r sh-~r ’e. “D~’dr~y, ‘I~hat d id  you do

the Gr e o  ~ ‘.~ n ? ” .. . sa~’s an ~nr~i~ creet little
~ i”l to :lcerating father in years to come ,
as a son end he i r  p l ay s  soldier s at their feet.~

, o # 
~ ~~ out-’one, Amer ican pe s t er  r t ist s  cam e up

~- l ~±- “n eh slogens as “IF iT-U AI~E A COWA~ D—P E~ ISH BUT

~~ 
‘
~~~~

-
~~~
‘ 2 A h - h -~ I~hT” (niate 37) ,  and “I ~1ISH ~ Y

fl~~)~ Y 1IAT ~ ~~~~ A ~~LT)I~ 1. 3ACK I~ 19 17” (p late 38) .

h3 ’~s” p ‘o l d er s on d chi1dr~r serve as th e  visual  images .

a rn- - r ’ ~ rnb t~- . o n ot e , i t  s t i l l  r~s thr eatenIn~
to t!-~~ A~ er~ cer m a l e  civiUn~~, are the finger—pointing

sr’idi~ r (Pe -~:-hirg? ) ir. p la t e  39 and. uncle  Sam in plate

“-fl , proc 1air4~~; f~ :~ all t~- see that  “~‘~ U” are not only

-~‘er ed , hut  needed to defea’~ your country . The stern—

roes  of 1ot~ . the soid~ cr hea.~:e an d Uncle Sam clearly

c~~n±o  that this ~ a ver~ ~rni ous matter , an d the

ecu~— ing fing er s~ n~ ii rg  out the individual viewer 
I ’

~.ppear s desi~ r 1ed to induce ~-‘c~ oi ogical gui l t  in those

a ~~-i-odied American male s  - -hr have not responded to

~h r ~~r m u  ‘y ’ r c a l l — t n — a r m s .

The n eed !S or dollars. The financing element of

-1-h r’. call t’cr - r r ou r ~~~ s cst~~~e~ y is prina~ il y repr e—

L 

~
- .~~:- -

~ ‘-d n -fto Lib er t .-r I oan and ‘ -- T ar Savin~s Stamp cam —

ns~ r-n r .  These c.ar-~noi—rn n w~~ e overt solicitation in

— ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ -~~ -- _ _ _ _ _ _ _ _ _
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.5 ~~~~~ -

~‘upport of —c’verrirnentr .l needs, onprDsed to other calls-

~~-~~: ~‘i naricial n~:~ h : tance f or LAI n~~ t i a ~. -
~~~~~

conf ~~’t purposes.

As discussed in Chapter  III , approximately two—

t thirds of’ th~ ~oc-
-4 ual war costs  were f inanced through

t i h e T ’t ~- . 0n sales .  The money was used to produce

n~~l i t s ry  ec ;’!i yr~ont , build ships , sustain Allies (loans--),

nn’1 main tai n tne armed fn~ ces. Liberty 2onds were

¶ ‘ol~ t-n indi.vi duals in soecific dollar increments

(~ 5~), ~100, e t c .) ,  wi th matur i ty  dates f r om L~ to 30

i-~or -~ in the f -~tu~ e , depending on th e  particular cam—

pai ga i n  p-”o~ ress.

~i C  ‘Th~ ~avin gs ~do’rcnent was started in the fall

~ 4 191 ~~. I ts concept was originally based on the

~o- ld r  m d  Services L.)octr4nn . Americans were ex-

~
p
~~enein~- ~r inc- -’ease in  wages as n resul t of the war .

‘
. ~ : - ‘ a~~ 1-lovement a t-tempted to impress upon the

p~ onle th’-’ n’- ’~d t-° lead these surplus wager to the

,~- -~ vnr n r 1 e n~ In .  u~~r in hinia r : la bor and purcha sing

w a ato”inl ~o auppo~ t the ~.‘sr effort , rather than

spending ft ‘~n Ux ur i ec . 2 The appeal was : “Do not

spend your r~onr~’ for san ocessary luxuries ,  as this

will take li-~hor and ratc”-ial from the essential in—

‘~‘~s - t n i e r . ”3 ‘~-!a r ‘~av lr~ r ~tar’~ps ~lee provided ai~ op-

ul ) - ~
- : . S t . ~~ i.t y ~~~-

-
.

- people -.‘h n could not  sfford the hi gher

pric ed I i t er t~, ~3r~nr~s ± i nver t their quarter s in

n ’tpp or t  o4’ ~i.e ‘.-ir r effn-’t
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h i p  f’::’ -~ l i ,~ i - oymb:~l r of the fo rebod ing  Hun ,

‘~‘ - ~~: ( ‘H  :~~~I e hi l’I~
- ’— ’s , po f e r n - ’ l  Uncl e Sara,

h n ’ o i  c nol h i  e’- :- , the Ane ’-tenn f l ag ,  the statue of

li berty, an ~.llrrn nIesl olumbia in battle array ,

c~ ep~~ a t i -r r  and  cr ’ncerne ’1 c ivi l ians,  and the machines

~

f wnr ar- c ~-l l  por t rayed in selling the message that

investment  of personal funds  will lead to victory.

i~ostev cOflt~ s-tr ‘—ere conducted to promote the Liberty

l oans - .  Exrmp les  of designs submi tt ed in the Secon d

Liberty Loan coT t es -t are at p la tes 4I- ’~i-3.

P late ‘~~~ ~r nr ~ exar’pl -~ of a Uar ~avings- I~iovement

n~~~tn ~~~• The v i ru e l  image immedia te l y conveys the

message thet ir.ve stment in ‘:Jar Savings Stamps supplies

~“ 1]c t~ to th e  f ight ing  man . The copy : “Help Them

XT~P YC~UF ‘IA’ ~AVIr-:GS FI~hflGE” reminds the viewer that

cont inued irn ’estm ent is necessary to keep the troops

supp lied ‘-4 th the equipment  to successfull y f ight .

here , the visual  imagery dir ec t ly  an d clearly - supports

the governm enta l  need.  Ir- this respect , i t  is success-

fLi -~rvn’ rm ~rt- te-peop ir communication. In contrast,

~h ’ U T S C  ~~~~
‘ 

~ P T)aterflal U’~~l e Sam image in plates Lt~5

.1 -d ‘-‘-6 h r s  ~~o direc t- v i s ual  link wi th the goals of the

~‘Jar Savings hovenent. Plate 
~5 

is confusing through

use of the nerds “army” and “enlist” and the message

he int~ ’ ’r ete’~ intellcctuaUy by the vi ewer he- —

f -~re the neaning becomes clear. Plate L~6 is a l i t t le

cLearer tbr-’ni . nsc’ cf  the copy : “~~CYS and GIT LS Y’

I
- - ~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
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an ! “~ nv~-’ ~iü~~~r ~~~‘r I e~ s. “ The vr’r,) docile pooc~ ~f the

e l ij i dr e n , however, doer- l lt tle  to in~ t iH the viewer

w i t h  the -~ e to immediately invest in War’ Savings

stamps, and without the presence of the copy, the visual

message would be very unclear .

.5 Societal support. The thir d category was societal

support of the combatants and a concern for public

awareness and support of the Allied effort. The

suppiyin~ of tobacco and hooks to the troops were

desired ends, and the public was informed , exhorted

~nd persuaded to sen d money and gi f t s  in support of 
-

th is  worthy cause. The image of the soldier smoking

or reading was widely used to convey the message that

the least the American public could do for their heroic

de fen der was to provi de him wit h a few simple luxuries.

The f inger-nointing image in plate 14.7 proclaiming “I

nee d SMOKES more than any thing else ” is an exten-

~~
• I s-ion of the guilt thene us-ed ~~ -- ecrJting . The wide—

- : eyed expression and -the oq~~ ne-jawed determination of

the image are riot in harm--’ay w i th  the written message.

Plate l~~ is an examp le of bad art combined w~ th an un-

clear l i teral message. The vi ewer may be more concerne d

wi th mental ly replacing Uncle Sam ’s top hat with horns

-to complete the unfortunate resemblance to a goat,

r-

~
i ther than getting the in tended message of donating

money or books -to the “FIGHTING NEN . ” In this respect,

a poor visual image ca.n be more damaging to the

~ 

~~~~~~~~~~ J
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r

eo
communicative effort than the complete absence of a

pictorial image.

The allies. Allegorical symbols predominate in

the depiction of the United States and her allies

(plates 4 9— 5 2) .  In plate 49, the viewer senses the

unity of purpose communicated by the linked arms of

Uncle Sam and Britannia. The national symbols of

the eagle and lion , obviously alert and prepared for

the fight, flank their master and mistress. In view

of the strong pre-1917 anti-British sentiment in

America because of Britain ’s sea blockades, an overt

exprc~ssion of unity of purpose between America and

Bri.tain was essential to governmental needs. Plate

5° commemorates the strong pro-France feeling pre-

vnlent in America since the American Revolution. The

words “ALl FOFF ONE AND ONE FOIl ALL!” and the crossed

rwords of the group of four soldiers backing a sword-

F wielding ~~rianne of France (suggesting by the action

in the pose a total national unity of purpose) convey

the wedding of the comradeship of the French musketeer

wi th the heroirm and idealism of the “modern” American

soldier. Plates 51. and 52 are examples of the use of

the female and male allegorical images to convey the

same message. The same relative size of both the

American and Belgian figures in plate 51 may well con-

vey acceptance of the smaller nation as an equal part-

ner in a unified war effort. The reverse is true in

Ti:~ ~~~~~~~~~~~~~~
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the diop lay of the Americon and russian land masses

ond populatio’i ~igures in -the pictorial image in plate

52 , i.e., although smaller than Russia, America is at

least equal to Russia in the unified and democratic

struggle for victory over the common enemy.

Humanitarian. The humanitarian category emerged

as the war effort began to create a greater influence

on the routine of daily life in America. Here the

themes of sympathy, charity and compassion for the

war wounded , the prisoners of war, and the innocent

victims of war (the refugees and orphans) were pre—

dominant. As stated in Chapter III, such emotional

themes were use d by the government to persuade the

people to sacrifice. Once used to giving up personal

luxuries for such good causes as those espoused in

the humanitarian category, it was easier and more

natural to sacrifice further to support the more basic,

hut  less acceptable, governmental needs of war materi-

al , manpower (soldier and civilian worker), and money.

Nany charitable organizations, sponsoring a mul-

titude of hurmni tar ian  causes, communicated their

need for financial support to the people. Perhaps

the most well known were the Ned Cross, the Young

Women’s Christian Association ( YWCA ),  and the Sal- - -
vation Army. Plates 53 and 54 solicit support for

the ed Cross. The cross itself is the predominant

symbol in r~ed Cross posters, and the image of the

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
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female  “nu~~se-Tnother ~-madonfla ” symbol appears in most

o f  hi ’ po~ t;~ i’~~ :r.  wel l . “The CLEATE~ 2 NOTHER in the

~:r~r.r~” i~~ pT-~~-(~n ;~I L iv i ’  ~~ the fled Cr ’~r~ image in

both ~Jor ld War I and World War II , and wil l  be di s-

cussed in detail  later in this chapter. The other

examples of American poster art produced in this

category appeal to the generosity of the people, and

use the sympathy-evoking images of -the blind , the

wounded~ the innocent refugee, and the orphaned child

as both attention-getter and primary message vehicle

(see plates 5 5 - 5 9) .

Finish the job - on to victory! The next category

was the call to finish the job; to make that last

great effort and go on to victory . This category

was necessitated by the growing shortage of both

soldie’r~ and the materials of war. Women were needed

to replace men in the factories so that manpower and

production levels were maintained as the war used up

both- Themes that emerged in this phase were patri-

otisin , responsibility , guilt for wasting resources,

self-sacrifice (domestic heroism), and national pride.

They appeared in the form of a call for increased pro-

duction on 4-he home front, unifying the soldier and

the work force, using women as essential members of - 
-

the work force, and economizing vital resources such

as food and fuel. Plates 60—65 call on women to take

over many of the jobs customarily held by men - to

- —
‘ . -~ —- • -p . s  .L t —
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act as the “ second line of defense .” The f emale image

in displayed in uniform and in work garments, .lwa~re

slim and attrac tive, and often heroic in carrying out

her assigned role to eupport the war effort .  The

“Miss America ” in plate 60 oo~1.td ea~Uy win ’ the bathing

suit event to establish her ri ght to wear that title.

The viewer is offered the choice of identif ~&i~g wi th - 
-

the beauti ful and selfless service volunteer .tp.iates

60 and 62) ,  the industrious foreign example (-plate 61), 
-

the backbone oi’ the American economy - the farmer

(plate 63), the average housewife and mother preparing

to do her par t (plate 611.), or one of the consoientious

and responsible masses willing to do a man ’s 3ob at

home to support the fighter at war (plate 65~~ It

is interesting to note the similarity of design of

plate 65 with some that have been produced in -Red China

in more recent years proclaiming the unity of the

“People’s Army.”

Xmportpnce of the production base. As the war

progressed , it became essential that sufficient civilian

manpower was obtained to insure a solid produc~ton

base, and make the worker feel that he was as impor-

tant as the soldier. As discussed in Chapter III, the

United States was not militarily prepared to enter the

war in April 1917, and a momentous effort had to be ‘

made to augment and maintain the war material pro-

duction bas~’. A wedding of the worker and the soldier

_______________________
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in the mind s  of the people was necessary to help uni fy

n~t t iu~u~1. u t  ii Lu1c1% ~nd r cnourc et~ b ehilAd the wur effort .

Posters car ry ing the mess age of rec~oneibility and

national pride were produced showing the war production

worker as the behind-the-scenes force that directly

and primarily aided the soldi er in finishing -the job

and gaining the all important final victory . Plate

66 depicts the worker and the soldier as team mates,

wi th the worker boosting the soldier toward “VICTORYTM

which is just over the horizon . In plate 67, the

riveter ’s tool is synonymous wi th the soldier ’s r ifle,

and the copy informs the viewer that rivet s are as im-

portant as bayonets in finishing the job. Plate 68

shows the soldier , sailor and wo rker as comra *es-in-

arms, unified in their efforts towar d victory. In plate~
69, the copy iMorms t “Your Work means Victory , ~ and

F exhorts the worker tos “ Build another Q~~~
.” Since

one of the critical gov ernmental needs was sufficient

~iipping to get men and supplies “over there , ” great

emphasis was placed on ship building. Plates 70 and

71 contain visual images emphasizing the need for

worker s to build ships, and carrying the message that

the way to victory was through increased shipping .

The sturdy ship builder, rivet gun in hand, became a

major symbol of civilian work force support of the

war effort (plates 67 and 70) .  .
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~ac~ i~’ice and economy . Another major element of

t1’t~ te~”o’~-y of need was eccnomy of the vital resources

made sca”-ce by the great demands of the war. Availa-

bility of food became a major issue since the United

— states was feeding many of the European homeless as

well as her own citizens. A pleading Columbia cries

- 
- “Be Patriotic” as she exhorts the viewer ‘to save food

(pl ate 72). A more serene Columbia sows her own gar-
-
• 

- 

den with the ~‘ood advice : “Sow the seeds of Victory!

plant & raise your own vetetables” (plate 73) . The

ultimate message is that money not spent on food can

be spent on ammunition and war supplies. Victory

gardens became a part of the American heritage as a

result of this World Uar I campaign to economize for

the ultimate national good. Plate 74 also directly

links food economy with war producti on with the ccpy~
“Food ir  Ammunition-Don ’t waste i t . ” The implied

~mi it  theme i~- if you waste food,  you waste ammunit ion

-‘ ~nd hur t  ‘the war e f fo r t .  The viewer is ~‘eassured in

plate 75 that  raving food w i l l  resul t  in the defeat

of the enemy . America ’s assumption of the awesome

resporsi’bility of feeding the refugees and orphans in

the war zone is adverti sed in plates 76 and 77, wi th

the reminder that  the viewer shares that  responsibil i ty .

“fl” PEi~ COAL ~O~I” h~ J. C. I eyendecker (plate  78) en-

p~ m-i~.er the  need for fuel conservation and planning .

The art qual i ty  is high , and the desi~ n simple and

- ~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~ 
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Poster Trend~ In America , 11
Th e First 1-’Jorld War post er experience l e f t- a  legacy

of themes and symbols that were to be used again in a

larger and more awesome world-wide conflict  a ~ca~ t

twenty-three year s after the end of the “Great~War .”

However, the societal environment had changed in

America. Although the need for government-to-people

communication still existed , the techniques had changed.

The radio gave the government direct access to ’ the

people. There was no need -to inspire patriotic in—.

terest or to recruit. Everyone was involved ae a re-

suit of the national unifying effect of the Japanese

attack on Pearl Harbor , and conscription softened the 
a

urgency of the manpower requirement. The pictorial

billboard poster , the main outdoor advertising’ ~iediutn ,

declined due to gasoline rationing which kept people •

a 

off of the roads. Paper was also short and rationed. - - -

The Uni ted States felt the paper shortage acutely. Of

the more than two thousand posters with war sld~ans

sent to the Office of War Information in 1942, only

three were published.5 Duri ng World War II. ~oe•ietal

circumstances ( public attitude, conscription , other -

effective communication media, and fuel and paper - - -

shortages) limited poster production.6 -

•

New categories of need. Nevertheless, posters 
-

were produced to communicate war needs to the American

people. New categories of need, such as appeals for

~ 

~~~~~~~ • 

- - 

-



r 

-

blood donors and warnings about security , did appear.

Security became a major category, and many different

poster designs were published communicating that need.

Plates 83 and 84 are examples of the security category.

Plate 83 incorporates fairly effectively the principles

of good poster design - simplicity, clarity of image,

good art , and sufficient impact to be remembered.

It requires copy, however, to clearly convey t~e a

message that careless talk on the home front can give

the enemy an advantage overseas. Plate 8k, oi-i the other

hand , contains an ambiguous visual message. The crouch-

ing soldier could ‘be listening, or startled, c’i’

frightened , or behaving in a number of ways other than

carefully or silently as the message intends. ~ T h e .  - 

-

- ~a

viewer does not immediatel y identify with the tdea 
-

conveyed by the visual image; the image does riot - .
,

convincingly inform, exhort or persuade the viewer. 
- 

- 
- 

—
The message, then, is not instantly clear and-its

effectiveness suffers accordingly.

The other side’s point-c~f-view. Ilacial bias is

also a new category that is represented in an Italian

poster (plate 85) portraying a black American G.I .  -‘

irreverently clutching a priceless art object. ? The

vi sual message labels the American “ enemy” as apeish, - 
-

‘ ~•
uncouth destroyers of civilized values ( the hate theme) .

Other new categories of need concentrate on p.r sonal ‘
~ 

—

cleanliness and hygiene to prevent epidemics, warn—

L - _ _ _ _  _ _ _ _ _  
-

- • — .-•~ — - - _ T -
— — “ ~~~~ 
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—
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ir ’;d ab’~ut  ~c dent ~ ~- ‘~ t’ ~;c~ p ’n ~~, t Lu :~eed for cl~~t h—

~: ~~~
-
~~
‘ 

~ 
t~- a ”~ -~ , a--~ -t~-~ prc-se~ ’:atiOn of freedom . ~

F:-7ee~ om on]~ the common man. The preservation of

~~eedom ert r- ;~-T’ r’:; was i1lu :-t~’at~ d h:’ florman Pockwel .

n the “?ou• - e~~~~~s ” p~- st ~ rs (p la te  ~6 ) .  i~oCkw~ ll

s o l  ftc i r ’ e of th c  c n-’mon man os his vehicle to

iu~ icote  oot5•onal  ~~~~~ an~ u n i t y  of e f f o r t .  In

~:-~ “ CC~~-) ! ’~ (
~~~d ~~eech ” p orter , the focal  point is

1:~ e ~r r o~-nr l l~ ~~~~~~~ f~~r-~ c i t i z e n  ;-!h fl is exercising

I is -~1t  t - ;  f ~’ee fl~eech in the ti’~ d it i o n al  American

cnvi ’onn( ’nt ef the ~~wn c ommunity mo et in~~. He is

fl:i nI~ed by two more :mall~ ’ dressed c i t i zens  who are

1• i .r t ~ ’-ii n-~ ~ tterit ivel y to \- -hat he has to say . Thi s

tr ia ge c- ~ n1rc ~ ’s the me~~~~~e tLat  in An:erico everyone has

th e  right ~~ speak out ~~~ be l istened to , and that

i~ ht - n l d  bo exerci sc-” and p seserved .  T~ockwell

ai r ’~ r e m in d s the viev :er of his American heritage in

9~ ( “ T o  ~~~ rm ri Fr~ o ” ) .  The concept of

‘a i r i ’-t ,i~~r ’ i uc1 pr i lo  in -ftc American mil i tary  tradi tion

r ! r ~r~~ o t-- ecnve~— r~ t i on ~ l survivabil i ty  and the wi l l—

r t{~n~-ass -
~~~
‘ the  American peop le to f ight  for the pre—

~~~~~~~~~~~~~~ of freed~m.

~ecu~n i n ~ cate~’-’- -~r i e s  of need .  F~ecu’ ring categories

f rom th~ T’ i’~’rt ‘:lorld h’ar experienc e were depiction of —

t~~ ~n~ r’~-’ ~~~
-: 0 mon ster  (hat e  and fear th eme s) ,  A l l i ed

~-r r i ~~h .rc~~, ~ii shir ~g thc job ,  haman i tariar. causes
a 

(~~~d C’~ -r -~ ) ,  and war ~~ odu ct i o r .
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- c~~- j  in in thr -  ‘ -Jo~~~c I

I ~~~~ t ’  : ‘ : - ‘ i i  ‘ L a S ! l Ca ’ , i~~ - ‘ ~n - - C l ’  ~r o t I~ ii t Le r -c

a ~~~~~‘ -  - ‘  ~ ‘ a ~~~~ ~ j a ~~~” f p ‘ - a ‘ - t n j  ~~~~~~~ .~u TI.  icVir

a~~ t 1 -
~~~- ‘ 

~
-- i or~: ~~~~~~~~~~~~~~~~~ q u o te s  : r .  A .  J - r .

1 ~‘~~t oot e  ~ :~L~ - ~~ r~li r :~ h i st o ry ,  1914-4S,

ii t h e  ~‘~~-~~t Y or l l  !or rMarl~r e~reryone believel
c s t o r i e’  -f German a t r o c i t i es ,  though relatilrel y

fey ’ \• ‘P~~~- t !’I ) e . I~ t :-~ ~ecood 1.-~onid ‘ia -~ nearly
ev c ry o r e  ~c- fn r ed  f a )  ~c1ieve the stories,  though
th ’~ r ~- . c ’~a t~~~e , ~ ; r 1  f tc ~ errn an c’~irnes the most
~t~~’e~~~ns ever comr t t o c ’ by a c iv i l i zed  nation .9

Thr ~~~ qh-:t.n ~,o:~ tc-r ~il ’strated at plate ~8 re-

r h:5-71 a t ra ~ c i t ~~es ~n Cz e c h o s l o vak i a  in a shock—

-
~~ ims  rn t h - ’ t  r kf l  1 f : i ]~~~ i ncorpc~’ates the copy in the 

- ~~~~~~~ dr-~’~ r’ -•  -th ~ v~ e~’or ’ s ~~~~ at~ cnt ion.  In

: t i~~ g r~~rt a rt  is ~‘ o ~n~ i pos ter  (p late 89) which

~~-o  Ge~’rs n ro~~ i~- ~~ ti~o vi ci ’s friend . Even

‘-“
, t,hr ’ -’n i~ a co ldn ess  snr l  reserve about the f ixec~

- -n~ le , ~ h c  i n L ~i~~. i~~t~ of the viev’er t~ see the eyes ,

~~ Y -
~~~ n~

- h rc  ~v: :- rr l  r f f i  ciency of the helmet  and

n~foro ti~: 
a. hr - f l .n~~ t~~ i i ~tend.el messa~ r .

~ 1s ’rn 91 rnho~ ’ a foo~ i.ng o’ cc :‘arsion for the

• ~~~~~~~~~~~ ~~~~~ +~~~~ ~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ ~~ ~~~ +~~ ~~~ • • ~ ~~~~ ~~ 11
- - - - - - -  - —~~ a . - ¼_ a s  . a - a . _ . S 

~ 
- S ‘JS4  Ca_S £ C - -5-

—‘
~~
-
~~
‘
~ -‘ -ol j e~~1:~~- r~~ si stance f- i -’ th e  rel ic 4’ of the  less

4’- tirna~ e n i  1i~~d connt”~ - in t h is  ci sc ,  China . The

of ‘T nole ~‘ am on~-~ s t ing  the h n m c l o s s,  but s t i l l

a
~~c tr 1 -m i r er l

, ~-r omrn  ond ehi~ c~ r e m ir d s  the viewer c ’f h is

‘~~~~~~~~~~~~~1~~ -~’~ to ta~’c c :-’e of th is  heroic and unbeaten

1 1 ~ — 
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Plato 90 i. l lu rtr a tes  the c~ togory of noed fi rst

identified during ~Iorld ‘Jar I - that of finishing the

j ob. Here, the image is one of action - Uncle Sam

is rolling up his sleeves preparatory to making a final ,

great effort.  The wrench grasped tightly in his right

hand is symbolic of the vi tal importance of the worker

to the war effort  and fini shing the job .

Plate 93 also falls into the category of finish-

ing the job . It conveys the soldier ’s pride in the

fact that his girl is contributing to the war effort

as a Woman Ordnance Worker ( W . o . W .) .  The primary

message reinforces women as war production workers.

An implied message of guilt also exists, if the viewer

is female and is not contributing personally to the

war effort .  Plate 9L~, another Rockwell creation, 
—

contributes to the governmental need for a strong

production base. The image of the soldi er behind a

machine gun and the copy t “Let’ s give him Enough and
— 

a Crt Tine ” convey the message that the need to provide

the soldier wi th the instruments of war is vi tal to

victory . Here, the script form of the ccpy type does

nct support the urgent and dangerous emotion portrayed

by the pictorial image , and the to tal impact of the

po ster suffers as a result.

The humanit arian category is seen again in plate

92. where the Red Cross cause is espoused. The familiai-

symbols of the cross, the nurse and healer , and a 
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~ t h e  ~r i e’-,,’~’ In ~-~ poort  ~~~

‘ ‘l f l ’ ( t (  e~’ ‘ y s a .~~~~~7 a 1 t i( ar  
~~~~~~ Fnit O- -

~ - 1 n c- t ’5 cri

j~~ ~~~~~~~~~ ~~~~~~~ ~ ~01 \fl n o n  for  T i c —

-~~‘~~a - ~ ~~~~ ~ c i t. - w~~; er~-s~~’ zed ~~~~~ si n - ” t  the  nr oduc—

‘ 
~~‘ - - - ‘:e~~

-
~~’ rh ’:~~ r~-— ‘~— n - l d  ‘hs - I. A similar  organi—

+j f l f l  -~~~~~ \r l a a f l + .~~~~ rs  y ’ - ~~ -on~ tituted on t O t-larch 19~ 2

~~~~ ~~~~~- - - ‘ hn ’ h C~ ‘
~y under t h r ~ raae A r t ist s  for Vi ctory ,

l - ~r v ~~~r , -~ - J . r- a- ’ . The t S ’ r ’ s ra r~f the o on izat i o n  is sufl—

~ 1 C p1 ’C~~T - I h l C  + - -
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C ) r ~r~
] t U 1 ’ O f l t

- ~~~
‘ - - , -: i - l a  -
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y a  , 5 b~ r’ v~e1 f — ’  e
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~ f ti en ~~~~~~~ a~f l f l  th e  ~~-l ‘i:~~~~~

1 ra -‘: -t
~
’ t. r

i nit  oner~ -
~ -s . ‘Ic o f f e~- our

~ eri ;r , ~~~~ ~l1 , to 1:e lp to ‘- ‘in the won so that
“e rh~~~11 cT)ain a f ree u~ti on d e d i c at e d  to a c -e a—
ti’- -’~- nr r - - r ii . 1 1 ~~~~ pr sct i  d c -  the  art~-’ and sciences
~ f ’ l(5- a c ( ~

I n  es c-nnec. , tho “gani rat io r i  hoped t 5-a apprise the

~~~. c~ ~~~ or~ “f ftc re~- 1onsnecc-  of the  ‘--ar and his

~~~ ~ stamps ,
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d r - n i ~~~~c- ”n ( ’ p i c t o r ia l  images conceived hy ar t is ts,

~~~~~ a~~~i- t ’a~~Y f ~ tn : l ;)1c~.1 (-r s.12

The ‘- ~~ e i -j  e~
-
~ 

-~f ~-ivr rnmer ta i  need described b:~’

~~~~ ~
‘ - - e T  e~ ¶“er o: 1 )  ~~~~~ p’~n du e t i or , 7)  the effect

- i p  e i’r i l i~~~~~ ;~~ 
1i4 ’ r , ~

) th c  -nl ra- ’ ting job , 4) the cause,

‘
~~~ t F r  eanr -)ir ac~’. 6) ~ t c- coun ter strategy , and 7)

c iv il ian  ne~ c~1e and s tote  of m ind. 13

Three main themes wero considered appropriate

t’-i the cL ’te~ eries of need .  They were:  1) The fact-

uni  nhnse of n~ etonia1 im agery required when the

A’ i~~~~’i can ~~~~~~~~~~ ic bec ame ‘; ‘oa~-’y of the constantl y repeated

r, er ’c’ n ; cs ;  2) T~he ~ie’oace or threat motive assoc-

it’  ~hc enemy, to i nclude the slovery and atroc—
- t : ;  t-he~~r ’- ;  on-I ~

) Th e idea l i za t ion  of l iberation,

~~~ rH 1-r 0r ’ e to convey the seriousness and r ight-

C - .a r p c - 5~ ’ - i f  t’~~ All ied  cc-u se,  the prese”vation of free—

- l  
~~ a r d ‘:h ’ n lt i~~m t e  tr iumph of the American way of

A ’ t i c -t c -  fn ~ Victory contr ibuted poster designs

~n c~oi.rr: rmrentrl agencie s, and sponsored poster cornpeti—

~~~, C ’ - a  :-ri~! ~~~~ e;:hihits ~n furtheranc e of their obj ec—

-~- r c  
~~~ r ’’-o ’~ the ‘-‘ar e f f o r t  -!i th “ t h e i r  training,

r 5pr ’~~i c- r e , technical a’-i . l i t ie s,  and qual i t ies  of

‘ - _ -~~~ J n-  ~~~~~~~~~. 
- - )

~~h ’ ~errnd ‘:~ . n1d ‘~‘~r’ poster prod uc -t i~ n e f f o r t

nmi - ’o lid en that  of the First  Uorld ‘Jar in that ~rgani —

‘~o t ion~~ of volunteer artists evolved to become a

4

-
_
‘—.-~~~~~~~~~~~ ~~~~~~~~~ j -
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(‘~~ta1Jst in the a~ 1 important v1~ U~ l eoorn ”n~ eati on

ef for t  between the (y)Verflmdflt ari d the p~”~p 1e.

Post World War II Poster Art

The war poster reached its highwater mark under

nationalist policies. Hov-iever , nationalism was fast

disappearing by the end of World War ~~~~ By the 
j 

-

middle of the 20th century, the world had become much

smaller due to radio, telecommunications, the movies,

the press, and the threat of nuclear warfare.17

After World ‘Jar II, the graphic arts had a lessening

impact on U. S. society because of the slump of the

30’s (roduced expenditure on advertising, and the

‘~‘esuitant decrease in the use of the poster as a pri—

m ary method of advertising); the ascendancy of radio

~rd TV c-s mere acceptable advertising media; the ac-

ceptance of the photograph as the norm ; and the failure

of poster designs to ref lect  imagination and innovation.t8

‘Jar posters saw limited exposure during the Korean 
—

~~~~~~~ communicating e~ srn-tially the same messages as —

-their World War II predecessors.19 The camera and

tele’iision becam e the primary media of government-to-

ro-~ple ~isuc-l communication. The heyday of the American

war poster was over .

The Ant i -war  Po~ te”

In the early 1960s a new challenge to American

ideo~o~ ” and military tradition and heritage 
was tak ing

-— - ---5-5-- ~~— --- -‘~~~~~--—---~~~~~~ 
~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
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for -u in T i r t ~-o . T ike  Korea , the “ietn~ m experience
a,a,o -~~~~o be a l imi ted  war effort in that there was no

c-all for total  mobilizati on of the nation.  Unlil :.e

the world wars ef the early half of the 20th century,

realism in communication was to prevail through press,

photo and television coverage of the conflict. Gov-

ernment-to-people communication was no longer ~~
organized effor t  controlled by the government ~~~ough

one primary visual medium . This time the governfli’ - t

had competition, not only from the news media but

fr om active and vocal anti-war groups as well. A few

of the themes and symbols used in the anti-war movemeni~ -
~ - 

-

are presented as an example of the evolution of the

poster as a communicative medium from the pro—govern-

ment tool of World War I to the anti-war vehic~.e 
- 

-
~ 

- 

- 

- - ‘

of Vietnam . 
-

- 
- - . —

The anti-war poster contained many of the ~~~~‘l e

used in support of governmental needs during the ‘First

and Second World Wars. However , the symbols were.-- used 
-

te evoke opposition of government policies thro- 2gh the

themes of r idicule,  parody, fear , and compassion ~‘or

the victims of war - this time the Vietnamese ~~ople~
Colonial heritage. Plates 95 and 96 contraSt the

uses of American colonial heritage as a vehiclö -. to

deliver opposite messages. Plate 95 appeared ahortly

after America ’s entry into the First World Wax’,.-~~ d -

champions the government’ s decision to enter ~~
‘ 

-
- 

- 
-

__ __ __ _  _ _ _ _ _ _ _ _  _ _  - 
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1 1 0

i-i e~~~;n ,- ;e  ‘ - ‘ ‘ ~~
‘
~~r~~: p3t ~ - i c - a t i c  sp i~-i t  in

-~~~~~ 

~~~~ ~~~~~~~~~~~~ ~~~~~~ r~~~~Li~~n V 1~ t 1:~~ vi :~ual

- :  ~( ;  
~ 

r ‘ -a (~~ 1 ~~~ 1 p~~t ; . I )  t and tho fl  
~~~~~

. Plate

2~ p: odU - s Fou l  ~ evc ’~~’s r i d - a  to warn t h e  Amer~ can

~~trio~~c- ‘-‘~~
‘ t i e  approachir ~ oriy by si h st i tu t ing  a

7ietnenerr  r ide:~’ ard the copy : “ThE Ai -~E~ iCAN S A1~E

• “ iTh~~ r. iessa-ge i n  c l ear s  the Ameri cans are

the had :~~-c- in Vie tnam .

Uncle Sam. Plates 97 n~nd 98 use the Uncle Sam

n~eiho1. t~ sell  t he i r  ant i_ ’~-ar  messager .  Counter-

e1’~ekwi n’-a , from the top (r~ ate 9 7 ) ,  Uncle Sam is

r~ ov’n n : c - -dIng  h i s  macic carpet of inf luence south-

- ‘a~~1 in t: :e ‘Jestern :r omi~~ph e r e ;  the American sponsored

e ffo r t  in  Crba ( the  2ay of Pigs) is dep icted as fai l -

ir ~ - the visual ~mace ru~~~estin~ that the Americaas

(p igs in L n c i s  cTh~~ tophat s )  are in over their heads;

and a s i lhoue i~tec~ ~Jncle  Som is manning a machine gun

‘— ‘ith t i e  copy statinc : “ ? A ~~~~TAXES~~~INFLATION . ”

r1st ~o 9~ i c -  ~ c~ r~ c ’~u~’e of Uncle Sam with a mouth

f-r i  -

~ 
-
~~ r —

~~
‘
~~~~~~ 

-
~~~ I~~.Os1tinç thel ’ deadl y pay—loads on

~f~~ra -~ra r s i a -i i 1 ’~~ c. The copy proclaims:  “ End

L ’- ‘ 2 r en t ~- . ” Th~ mess~ :e infers  that America is

n aus ir - ~~~~ ~i’-~t ruct ion of non—combatants in Vietnam

and hr ’ s th ’-’ ~ower to change that situation .

Foma~ e/chiid ima-’~o. Plate 99 uses the mother-

chi~~d,1 emalo-infa~~t image to create a feeling of

~-ovu ls inr  and horror in the vi ewer over the in jury
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~ d r ; a  h !‘ f l(~~fl - enmhn ~- -n t~ - i n V ie tnnn . t~ ai n , thc

!~~‘ o ~~~~~~ (~~~~~~’ nnt i  U . ~~~~. 1nVolVeP ~eflt in the war.

N u c ] r ~er  war. rl .a 4 r- 1~0fl uses fear of nuclear war

as the them ’~, ernpl oy in f ~ 
f m-a mushroom cloud and skull

tO convey imp encJi r ,~ doom for mankind if nuc—

lt~ar arms a~’e not controlled -r ol imianted . The poster

‘~~
‘
~~

-
~~~ p r~uc e ’~ ~y the Svdrr movement for peace in 195L1 .

The slo~ er reads:  “le t  us stop i t . ”

l ernirm . Plates 101 and 102 contrast the Iwo

J ima symbol i sm of heroism (pla te  101) with peace

( n l e t : e  1 0 ? ) .  The hi gidy pa t r io t ic  H or i r l  War II poster

— ‘ a r  convertr~d to an anti-war message thru the tran s-

position of a rose for t~e American flag. The poster

a ph ot om onta ge  made in 1969 by 1~onald and Karen

~nwen .

Pln~~~~~~~~s 26 and 97 are the work of Toni Urgerer , an

a~~
- 

~~~~~ v;hr- ra~’ ~he Vie tnar~ v’a~- r s  “hopeless,

nenr~ lo n n ,  r ’n~ otup id . ”~~ flne of Un~ eron ’s main con—

corn s  r- ’~ ~ ~Le Viet n am ‘--‘o r “an the f inancial  drain it

rm or e ’~ ~r Am e H cans (miot e  97) 21

~f fp c t i v e r  ess Of Poster Art

An r t n t ~ ri in Chapter  II , the usefulness of the

as a c ammunicat ive  n ed iur -  is its abi l i ty  to

att ract n~~t- ’nt i°n ar i d to sell -~n idea.  To sell e f f e c t —

~ve1 y ,  a ~~~~~~ ‘oust b e b oth  ~ : od  n’t and :ood adver—

tirir~ . T~-e ‘ ‘ar -ester had to co~nirnicate govern-

~-~-— -.
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mrn t- l n e e d n  by s e l l im  val ies and j deo~~. These

v~:1 ~:r’n : i r i ” - ‘c: :;  ‘- i r a n , -  ‘- e r r - i r r ~n t e d  in pnetjona l thenes ,

nr$ - t ,  ~i~’ r ’~~, , 1  h r - n h  the ‘inc nl’ ny~nholic lmn~ er.

~‘r ~ ] u a t oo - ! ‘  cat e ,-~ -- n i ~~n of need. A way to me a —

n~~’o the ir ’  raf f~~c tiven e~~’ s ~ evaluate  how well the
- - 1 ~overnmenta l  need~ were ‘-~e T h i s  w i l l  only be done

fo~ the First -?nrld ‘Jar p~niod.

Awaneness of the throat. The  first category of

need wan co mm u n i c a t i n g  av ’- r eness  ~m f th e  enemy threat

t -  the people . Exampl~ r -f poster -r ” in th is  category

d~~te ba r k to  ¶9 1’~ p y o ~ ’+ ~ ~~~~~~ nuc ’ thea- en on “ J a}c e U:-

£5 - m Or i c~i ,rr! ‘~errr~ n h~-u~ a1~ ty and a~~’ ~ci ~ such as

t h e  n ink i nj~ of the  I n i : .~ T~ f - n ’ th a t  the- ‘J n i tr d

~ tate~ r ’Id  enter  the ~-‘ar ~r Ap r i l .  1) i ~~ n the side  of

the allies wi thou t si 1~n i~~i c a n t  na~~~~r~al ‘~~sistanca

can a t teot  -to the  pr opn~ a nda -- a~~ue ~~e poster ir

communica t ing  the th r ea t  t an i r i t i al ly  re luc tant

~nd neutral  nat ion .

Call f o ’  resources .  The call fo~’ resources, the

~ - r-a~~~~~rd c et r ~~m’1 of necn~, in  the most  v isib le  wi th  r e—

snec t to ~ ieve~ ent  of t~ n~- ih l e  goals~ manpower and

mor:oy. .r~~ . C  i~o p ff ~~”~ to ‘~ec ru i t  sufficient vol-

- v1 4 Co~~~5 ‘—‘ ~iar~ an army fa i led  and the  draft had to be

o it ia t~~’ , - ‘ j ’idgenent  r-~o ’r he n .ade that  the recru i t -

5 n ~ ~f~’- r - ~ - -- in  t h o  p o s t r — ~ ~-‘as i n e f f e c t i v e.  However ,

i n ;~~~i f n i ’ - r ~esr , ~-istor - “bows that the recruitment of

l~~- ’cr ~-r’l~-r~ cer n”m ips in time of Wfl~~ ~~~ never suc—

— —

~~

--—------ -
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12 .~
er’eded , re~ a~’dless o f the communicat ive media used ,

and tha t the  recruitin~ poster served a .~seful and

vifor ma t i v~ ‘a l e  i n  communica t ing  the need for volun-

t er a”r  to h e lp  meet  the t rem endous  and continuing i’e-

q - ’ ~emc~~t f~~’ m i l i t a r y  man throughout  the war .

T:-:e m o st ~“o:-iat i c’ accompl i shment  of poster adver t is—

~ng was ti e aver~-~he lming success of the Liberty Loan

campa igns. As discu~~ ed in Chapter III , the five

campaign s - ‘ ore of ten over—subscribed , and the ability

O~~
’ the government to achieve i ts  monetary goals was

at t r ib u t e d  direc t l y to the  effect iveness  of the ad—

v on t i n in  norrter . 22

~n c i r a t n l  s pp or t -hunan ita r i an- f in ishi -ig the j ob .

The th i rd , r our th  and f i f t h  categories of need ( socie—

tol support man i t ania r ; and f i n i s h i ng  the j c b )  can

best  ‘~e mea: ;ured by the ~~teome - f  the war - allied

vic tory . ~i:-~cr the- u l t i n  -‘. te governmen ta l goal was

vic tory , and since victory conlr i  only be obtained

-through societal support of the war effort, the achieve—

mont of v ict ory  is ind icat ive  of the :n1-ernment’ s

success in communicat ing the  reed for, and obtaining

societal s u p po rt .  As described in Chapter I I I,  the

rI on t er  wn s  th e  p-r’~ nary medium o~’ V IE U O 1  communicat ion

employed bF the g- ’vernr~o:-i t in  ach ievinJ  societal  sur—

p ar t .  T h e i o f or e , -the p’~n ter was an effecitve medium of

eammun icat i r ’r~ between the governmen t and the people

dur ing the Firs t  Worl d ì~’. 

~~~~~~ _ _ _ _ _ _ _ _ _ _
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0 h l - ( - ’r te I IMOfl I- . ‘Phe s ix  I i i  en tegory ( rc ’ Lrenchmcnt) wo s

lim i ted in scope, and irt :-urfieient data is available

to anal yze o ther than the effect iveness  of the Victory

l ear: campaign . This last campaign, like its predeces-

sors, was overwhelmingly smc ~ e:-cful. In a 20 day per-

led from 21 April 1919 to 10 May 1919, $5.25 billion
- I ‘- f-an subscribed ; of that amount $4.5 billion was accepted.

~~ ‘iousl y, the people were willing to finish the job

~~~~~ paying for the war.

i - ~o U n i n  Cf S~ le~~~ d Indiv idu al Posters

::~ t every  pos*~r produced during “;orl-J War I was

~~~~c’~~t i vp . ~n sta ted in Chapter III, some poster de-

-na- were e’-’eated in a hurry , and lacked imagination.

>~me were poorly drawn or designed. Some were flam-

~- -yant and pretentious, ~ymbcls without the necessary

f~-amework of a clear story.

Bad art. A few exam ples of poor posters have al-

‘- r a d ~ r been mentioned earlier in this chapter. The

“°sters in plate 103 are examples of art student work

~t are peerly drawn , poorly designed , ~nd lack imagi- —

a- ~-lon .  The m ajo r i ty  of posters that used allegorical

C01 ‘m~ io fi~ ’mre ~ a-iso f i t  in that category ( see plate

F ‘° ~~ ) .  The (
~olumbia in plate 104 is not only poorly

r ’-- -- ”-r (in the primary imase male or female?), it is

also flamboyant and pretentious, coming close to symn-

h a m  ‘vlt ~~a ’i i meaning. The catalytic factor in the

I
- -  -— 
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~ ~n~ er ~o t  the  ~d leg o r ica l  symbolism of the figure,

- Lh~ divin :: ‘:~~~L e , hu t  the silhouetted soldiers march-

i ~~ to Wa” i’~ the h~iokgr~~un~~.

~ th e~’ ox -i- ’~p 1° n n 4’ r on r l y drawn and designed posters,

n p p o r er t h ~ ~- a n t i  1:- pro duc er ’  4 — ’ cap i t a l i z e  on the sink —

ing  of the  l us i ta n i a,  or e  a t  plates 105 and 106. The

strong emotiona l reaction sau ~ }-t in the viewer is tern-

pr~red by the incongruity of the Hun-children-ocean

relationships in plate 105 and the obvious impossibility

of the sailor-children-ocean relationships in plate 106.

To appreciate the difference between good and bad poster

art , e~ r ip or e t~~ese two efforts with the psychological

nnwn~ - of Fred Spear’s interpretation of the Lusitania

L”o~ edy in p la te  ~~~~~

Plate ~O7 is an example of a symbol without a cat-

alyst - the American eagle hovering over a ship sailing

out of the shipyard ( ? )  toward the horizon wi th the

niogan i “ THE SHIPS ARE C0I~ING .” The analogy of ship-

ping power adding to American fighting power is intellec-

tuaJ ly acceptable, but the visual message fails in its

mission of instant clarity. Other examples of poor

art , li feless symbols and uninspiring slogans are at

plate 10?. T~epetit ion of the need (buy bonds) and -

possible viewer identi f ication wi th the patri oti c

symbols are the only mer i ts  of these poster’ designs.

Plate 109 is another example of an arresting visual

image that initially conveys a meaning other than 
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that  imparter l by the sl ogan. The need is to convince

the vi ewer tr; rave food , yet food is not a part of

the pict o r i-~l i!na~~e. Al thou gh probably an effective

poster, t h e  lack of clari ty and requirement for copy

r to convey the message cate~ —~-’i ’- es thi s example as less

than the best poster art.

Plate 110 is a flamboyan t and pretent ious concept

in  the best heroic t radi t ion .  The soldier image is

cha ’~~ing the vi ewer , weaponless, wi th  the flag grasped

tt~;htly in his hand . Effec t ive?  Probably. Pre-

tentious? Def in i te ly .

Comparison of good and bad art. Two posters can

be compared ta i l lus t ra te  the importance of adhering

F to the principles of poster design (a t t rac t  a t tent ion,

directness,  c la r i ty ,  memorab i l i ty ) . The f i r s t  is Fred

spear ’s Lusitania poster (pla te  111), which ~as al-

r ea dy  beer di scus sed  in some detail.  As poster art ,

i t  meets  al l .  of the principles of poster design listed

ab ove.  A d r l i t i o n n l  copy explaining the background of

th~ inafle w~ r not necessary in 1915 because of the

no tor ie ty  of th e  inc ident .

In contrast to -the power and clar i ty of the image

~n olate  111. ,  p late 112 in  confusing to the viewer.

T~’e images ~“e well drawn , and the two dimensional

space well designed. The action and inter-relationship

of the figure and the bird images attract attention.

3ut the purpose of the poster - the government need it
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v - na  crea ted t~ adve”t ise - is unc lear .  The Department

of 1-aho” needed to enrol) . hi gh school boys, primarily

fr om the cit~cs, to work on farm s during their summer

vacat~ ons . The purpose of the poster was to sell the

fo l lowing  ideas or att i tude ’ - The need to triumph

—r ’er wo rld ‘esti tutior’ - ~:~ecif ical ly ,  a need for

:r~ ater nL~r~’lies of food for  the wor ld ;  and an aware-

near  of 1  1) the  des t i tu t ion  of Europe ,  2)  the
- - e~~ va 1r ,’ of American high school boys, 3) the j oys

r f ’  ro u r ~~ry l i fe , 4) the practical value  of farm know—

i r ~~~e, - n d  T )  the perce~’tion that  vic tory was wi thin

‘p n r~ - . The p ’~~ tcr  loes i I o ~ communicate  the desired

--
~r ; 1~~y~~

-- . 
‘5-

~~ C- ‘ - ‘ . - in - ’  too much symbo lir ~ (member of

~‘s ‘ -~rk ing  Reserve f igh t ing  off vultures of world

fnm ~ ne)  that  ru s t  be anal~j z ed  by the viewer to be under-

s tood. 23

Good. poster art of other countr ies .  Good art is

-
~ 

aeceaan ’j in ~ redi. ent t~ achieve e f f ec t ive  vi sual

r ’ - -~i 1 ni ~~0 fj  on v i a  the ponte ’  medium . f lates  11.3 and

111J- : vr  ~~~irn p1e~ of c:°~~ 
fn r e ig n  poster  art . Desi gned

T n d v i i r ~ 1~oh1wei.’o, a Ger ma n,  they combine the princi—

~~~~~~~~ of p orter  deni :n wit h highl y developed drafts-

sar~ship and technical ar t is t ic  skills. Plate 1.13

advert ises m’ exh tb i t~ on of work by Gennan internees

~n ~v- i a!-l ar~1 . ?lat€ l i / t  pleads for  charity for

~r~-~--nan r r - ~~- c ’~’ of  ‘a~ Sr .d civil internees. The

a:~~’ ‘~~irr 1a both posters, thc expressions and posture

- :  
~L ---~~~~~~~~~~--~~~~~~~~~ - 
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‘~~ r4er ~~ n i r  Ar d rn b - - m r

~ r ~~n~ I —t- ~~-~ ~~~-l ir - ’- - a a e~~-nte~ , th~ re war a

- o - ~~- n ’ ~: -- “  
~~~~
‘ 

~-~~- -~‘~ ‘i- - ro  ~~~ ro~i1i~—r i’. ~ pos ters

p -
~~~ -e ~~- 1 d- - ‘

~~ ~~ ~~
-
~~~~~) 

- A ~e re~~’l a~~t~ tud e  pr o—

~~I r d  ‘ .- +  ~~~~~~~~~~~~~~~ ~~~r•~~~~~~~~ rs -- nv r ~~ t~~ p r ’rra ’~ — ~—‘~ r ‘~r.g

~r ’~ ~
“
~~~~“1” 

- - ‘-‘ -
~ e 

~~~~~~~~~~ 
a r t i ’ - -~d .~~~ :hir  a t t i tu de

eve~ to ~~~~~ ‘ ‘~~~~~~ ii , - : ~~~~~ f ~~- - ’ atr oc i t y

n ” r t e~r’ -- — r r~~’ed . 
?~~~ ~~~~~~~~~~~~ - -er ’ e rome a - t~ 1’le except ior s

~ - ‘ r n —  ~~
‘ e - rn~ - ‘ar , ho ’- :r ’-~~~. The ~ea t e~’ of the chi ld

- .  a -- ’ - r d  (n l ~-~~e 2 7 ) ,  ~‘hich ‘-‘a s described

(-‘a l -- c -
, ~~~‘-  - ‘-“ - -- r~ ~

-j  ~‘ -r  
~~~

:- .-
~ ‘xcep-t~~ r~ally viol ent

~~~~ 1rc~~a . ~l~~te 116 ~lrn  contnina violent

‘~~~~~~~~~~~~~~~~~~~~~
‘ ‘~“~r , ‘~or~~~-~~~a: an a l e r t  American s~ ldi~ r 

-“~~~~~~~-~~~- ‘ 
~ ‘ :~ ~~~~ ‘~~~‘‘r ~ e - ~; ~~~~‘ t ’nc p~ er-~- ‘-‘e ~-~~s oh —

~‘i~~ i ’~ -~~; ~~~~~~~~~~ 
-

~~ ~~~— t c t - e / ’, - i”~ i
- ard h a y r ~ et at the rea d~~.

~ ir ”t-- ’~~ ~- ri b’~’ -P  ‘h
~~~ r~~i1:ed ~ erman helmet is

- ‘eI--en + ~- a~~~ t t- t~-e  ~~~r~~- to  ir s ur e  tha + the  \r iev~er is

a s  ~~~
- t” e Ide r ti t- ’ o~’ the deceased . The total

T~~~~~~~~~~~~~~~~~~~~
1 ‘n” ” conveys a -t e r ri o n , a ~‘eeling of bui l t—u p
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~‘ e i — ’en -~ ;rti 1 i L -a “n ’h l~ ~
‘ v~nn 1 t I ’ r c r en t  by the news
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~ +-ha s t i l l  camera hrir : g “ r ea l”

P ~~~. an d 1~~5t~~u O t ~~Cn r.to th e  viewer ’ a l iv i ng
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T’- e 
~~~~~~~~ Ic  ~~~~~ er r-r bati -n -i of ima~’ea appeared in

-t ef the ~ r er i o a a  ‘iior ld ‘‘ ar I poster a ’t .  The

:- cro mrag e  is an i d e a li a at i c~ of the human form ,

‘ V-e ~ th o ’ l i f e — r 5~~~r~’ and rymb ol iz ing  strength , v i n i l i—

pr ’- ’er a r d  i~~v~ acib i l~ ty.  A r t i s t s  ran control the

c ”~~ ct t ~ t ~~~r i - ’r e nr ci-ates  ir the V1e~, :or thro ugh

ua c  of r e lec  ~e’1 
~h~ sien~ e ’- .-~~~eter is t ic ’i  when creating

t j - ~ i m n - ~e. Phi~ ipp ~‘rhl , in a t~ en ir  for  a flaster of

L
-- 
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~~~~~~~~~~~~~ ~~ I 1 !  e n 5f l } ! 1 f ,

- ~~~~~~~~~~~~~~~~~~ -~ - ~~~~~~~~ I 
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~-)f )~
- i~ r r 1 p-4 rha - ac ten ir t ie :-

~: CI!  : r 2 -  n-~ ~n h i s  ~ h - ’r a et er cr ]o g~
-,

cr x~ c~ . ei~ -vi c ‘ - ‘ ,  sur~ ro  ho f-cl] ow i~: Thseription

- -
~~~
‘ h:-.~~ p11j~-i ca ’ ~~~~~~~~~~~~~~~ of b ru ta l i ty:

( a)  r a n c i  forehea d of me d ium heigh t
“ .~eavy la\’! e~-e~ ao’-’s

( a )  ~‘cd~ urn nr rr ’nll  eyes
( r ~ T. i rg~~, t~~oar ~ nes e  wi th expan ded nostrils
(c ’ ) nr:c , l r i c a d , ti ghtl y shut rr -nth .
( P ~ c

~q~l~~ro j T ’-T

( - )  
~~~~~ond , pr c ’~in e n b chin.

(a ’1 T h i ck  e~j ~-
( i  ) ~~~~~~~~~~ t~~~i~~~ k nr-0k26

- ‘r of p l aY-  7f reveal s L-h e ~ae of many of

H- cr c c~a1-ae ter- i a t ios i n  —~€ - ‘p i e t i o n  of the enemy . The

a-~:- ’cr~~te i a  Y--i- e “.‘h~-n cn~ ”ao te’n1zing the hers vi sually,

-:.g., m e d i u m  “igh t  and ‘1.Te g~1~~~. acquiline nose; broad

. : I 1 a ’ ’j r ’~e j~ ’- ’; t h i n  u ps, ti ghtly closed ; etc .2?

h ’ : r n  ~~~ ~~re cx a O p l C r  of pos ters  tha t incor—

t 
~~~~~

‘ - -
~~~~; 

‘f ~ r- f i . r’~- ’ ~~~‘ ,~‘aiea 1 eh a r a ot e~ ist ics  in

r ‘ O ’ ’ ’ r ’ I / ’  ~ e~
- - i  c ’ - l ~~1 1 -  i - ’agea L- o r r ’ ocb e  the im—

-
- ( ‘ “ 1  1 

~~~~~ h~’-’ci “ - -r i d f’~~ ‘~~ ( -5 l - ’  ycIufl~ 1ofl .2 h o~~~~d

::cr-oie—: :er:e. !nn th ’  -- f orS l~n ic~ j p  ur -ed ~ -~ ‘r some ar—

to e~~~Te:: the ~~~~~~~~~~~~~ thar . l l f c l i k e ” imag e was

~~ r’ ~~~
‘ - ‘  

~~~~~~~ f1 1 - :1re e.i ‘ht -vs n in e  h o a d — rngths  long ,

-‘ : h
~~

- -  ~hra ’. -bh
~~ -’ noar -iaJ [-oven h~ a~~— ien gths .  This i- -’as

a :lo ’i 
~~~i o z t ~~or n~~

’ the Pen~ iacance “heroic—scale ”

a r e , n -a 1 v;a r ii~~~~~ d i-ri. th rlr a m a ti c  e f fe c t  by such a r t i s ts
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~ j~~~~ c ’l  - ‘  - , ‘ T’ cocbat

~~~~~~~ 
~~

- ‘ :- i ’-- ’~~-c~~ ~~ “ p~~~ : 
4~~~~~~ and  6~ ~- f l pCa ~ to have been

~ ~ ‘j a “ ‘  - - -  
~~~~~~~ 

- -~~~ - - ‘ 1  r 
• 

“ J- ..r ler  rnr 1 ome ’~y F] agg ’ a
- - -,__ _ - -I- - -

‘~~- 1 f r ~ti - 
‘,-~~ r ’r -  ( ‘  - a. :~ € - , rn-~ -oft:. c- - - . ~c’rent sins—

ri ’ ian’~ t : ,  -c -r : 1r~’1 , 5r i ~~~ trourness ~~~f the 0 tr l j

~TtL c - - a t - - ’ - - ‘~~ c~~i oaa r a le  ‘.-:hat the  ‘:overnment

‘-‘ - 2 ’ ~ ~ihe -L-h~ ~r’1erica.n m a l e  to h e ) .  i l at ~ 117 is a

p h -~tagraph of ~‘lagg paint ing his r~arine poster (1918)

i~ f ront  of the ~er York ‘:hlic Li brary bui lding to

d~-n w a t ten t ion  to thc v’ar effo r t .  And perhap s one

‘f  the nost memorable images of he:oism was painted

~-n a Second iorld 1-’ar photograph - the ~1arines rai s—

‘ arT ~-e flag on Iwo Jima . Plate 101 depicts President

T~ u’iar , Trcns~ir~’ Sec”c-t sry Norgenthau and three of

~ !;c~ part icipants  ( i nc l ud i n g  I~’a Hayes - extreme right)

r’~ roiring the w~~’ p~ster commemorating the famous event.

Uncle ~am

Cf a] 1 cf the ~ he] ~ that  emerged from both world

wa rs , the most famou s and popuia” is James r~1ontgomery

!] acg ’s version of Uncle son. Flagg borrowed the idea

for the “I ‘-JANT YOU” post er (plate 119) from Alfred

l eete ’s ren dering of 3 r i t a i - ’ c ‘.lar ~1in ister , Lord

Kitchener- (plate 11.8). ~~a~:’s “I WANT YOU” poster

~s t~~ best known Americ an war post er , with an est i— 
- 

-

mate d fiv e mil lion  p 1ur ca-lies and reproduc tions —

printed through the years. 29 It is still in use by

-the U. S. Army Recruiting Command .
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‘
~~ -~~-~~1 -‘ ia~ ~~ -a- a n 1 :-o ‘-- ide ] -- used in American

•~~“..t ~-l ’-
~ ‘ p oa te ’~ a”~~ f laurice T ickard~ comments

an 1;he 1’~ te ’-rir ’t 1onal usc -  - - -
~

5- the female image iii his

r n a - t~ rr  °f the  T 1’st ‘Joa ld  ‘~~~“ h u t  ~ o oa not  get int o

a r ana-]~,-n i n  of -the American female ‘b a ts”  image . Fehl

a~ r- :~ r ! dr p a rr - r the fem ale  ~igar e in h i s  riaster ’s

l - i i ~~r i r , Catr -goni7 .ing the ‘- ‘omen in the post-cr collection

:-~~ rpVinf.- -’r- d as “ait her -~~~~ a.rr~vscuc ,  d a i nt y  and basically

helpiecs , symbeis of the th ings  for which  men go to

“mc’ , or the~,’ ore  en l i s ted  - . :Drnen .”3° Ar :erican posters

conveyed v .’omep as al legoric al symbol s of nati onal

“nity (plate 120); nurses and healers (plate 121 .) ;

the “second line of defense ” ( plate 122); victims of

“-ar (p ] ’~te 12 3); heroic volunteers (plate 12L11) ; de—
- 

- 
i’nnsele~- n n. ad in  need of protection (plate 125); and

a] i rgorie-al warriors (plate 126).

F e m a l e -  inaL-:e trenc 1a. I t  is in te res ting  to note

- ihat  t h e  woman and ehU ? image was used in World ~/ars

T , TT , r~ the anti-war rosters of the 1960~ to corn—

n u n ic a t e  ~~~ sane rnessage~ anger about the atroci t ies

of  war and compas si on  for  -- : -
~~ innocent victims (see

n~ -~to ¶ 2 7 ) .

~~~ ~r -t e rt  ~ ather  in  the -:onld. Plate 128 is

fl!’~~ ~‘ the ac -r e  famous  r- a 1 e images to come out of

the Fir-at ~‘or] r ’ ‘- ‘ar. ~t has been widely interprete d ,

ar- ’~ defir,~tel~T rantaira- re l igious as well as maternal

symbol ism . The reduced scale of the soldier in -the
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- ‘ -n 4 a ’: -- - , r ’ - ‘ r-(1 n th~ a . a l s of  t h e -  f~~aa le  im age ,

~~~~~~~ 1 P j ~~~~~~~ - j ~~~~ n o r ’ Ch ~~1d . ri~~~. pose nf the t ata- ’~

~~~~~~~ -t~~~ r l  -~ -, c - ~ d~-~-p or - - -l ih e  c loth in[~ adDrn ing  t~-e

r’ !n-- -~~, th o  ar g e ii ’  o:’p”osa~ on (~-‘ita eyes cas t

1 

~~~~~~~~~~~~~ ‘“ , — nd ±he h~ :- ’ - - ~ ‘r - peeking o- ’t from

th~ ‘- - ‘ ~ -~
-
~r~ 

1rp ~~ t’~’ef l ~~s a ll  a’aggest ~ ichel~ ngelo ’a

i~~et~ - F~io  sc ’l ptu~ e of ~ a- ’~T h o l d i ng  t~ e dead body

of  Chri-’~ .~~ ~ no~ tn~~e s tsmp iwinted in 1931 was

n c-doled nftev ’  t he  roster , an d the image was used again

i n  l-! o~~~çl ‘- -J~~ ~~T ~~ir the ~‘ e-d C ross.

-- a i ~ ii:-

~]hat  was ~h a t  f l ood  of n osters during Worl d War I

- - 1]  a~ -o ~ ~~~~ 
‘ ‘
:~~~~ ‘-‘ore they c~~eated? ~I a s  there a con—

- a 1l~~’~, d~~ivi r~ force ~ e - ~ rd their  erect ion , or did

°‘~ j~)~~ hc~~p~~n? ‘-!ha ~ ~--ss their  e f f e c t  on mass atti-

cr~ ~‘e~--r ~., ir I 1~~ ~ c t h o  p r inc ip les of pictorial

—- - c -~~~r s~~ r ~tj i l  p t ~-~~s to v i sa-a l  eor r :un icat ior~,

o
~~

- - i ’d ] e r n  of th e  m e - d i u m~ 1~aes t h ’  gr aphic  art  poster

?.. ‘. . Ja-  n a  med 1:’~ -f m a s s  comrqunication for

r- ~~
‘

• ~~

rbr~-~ n . -’- s~ i ans are ~‘-c ba~i~ fo” this  s tudy of

~~i - -a t  ~- ‘~~~- l - ~ ‘a” ros~ er a rt .  some h ave  obvious ansv’err;

~~~~~~ onl~~~
- ~~ ~ - j r ~~ ± - ~ d to  c onjecture due to the

~~~~~~~~~~ 
-j ~ ’r-~~ - ~~~j -~e - ~ ~~a 5~~5~~~~’ Co~~r~- C + Cd Ir: respect to

~ sec-p r  ~‘ t h o  ~at~~i~
1 

-

A m r ’r i c s n  “~‘o”ld W~~- I poster  product ion was, for the

-‘c-st part , a cc-~~t ’-oller1 m a r s communicative effort to

_______________________ ‘~~~~~-~-. -~ -~iT: -~~~~~~~~~~~~~ 
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‘ ‘ 1 - I h f ~ “~~~ : - ( - ~I l  0, - : -  -
~~ m e l-  I r nc -I ’ S c - V the

- 0 1 ‘~ ~
- $ - -~~ 

-
~~ - e ’ ~

-
~~,r’~~ - I c’ i : :strurnent  of the gov—

~~~~~~~~ ~~:t ~~ -
- a ;~~~~~~~ l i ~~~~L p s ~~rr  pr o 1 u et ~~or: u- as the

- 5 ~~~ :-ion c- ” ~~~~ r ~ni’ 5 al  Fift’  city .  A i t h — b u g h  an organi—

~‘n i i o r  :f’ v lu”t ee r  ;r~~i~- t r -  i 4  received its legi ti—

‘
~
a

~
-
~ 

f r -~n t~-s Corn -a it tee of P’ blic  In fo rmat ion , which

‘--a s p:: -’
~ of the  forsel  i ns ti t u t i o n.

Ic l - & ’t l ~~-~~ un ’~erstsn~ t ’-e purposes and processes

-° f’ ~i5- ~~~
‘
~~~

5 - -
~~~ ‘?o r-]d h’ar p— ’~ -t er p rod u c t i o n  e f f o r t ,  the

‘. - : ig  i-, 1~ 
- v ~~ f~~~ r ~-r -- - -‘nr iunira- i i ‘n p r o d u c t  have

— c-n - ‘e-i’t~~r ’’ : - ~~~
- rd lc -~- ’ : - : 1 ‘) Cate-,:c~~i c.r “f ne ed the

~
‘ 

~~~~~~~~~~115~~~~~
’ - - f  va -- a-~ er a ‘-‘ith airii]n” t h °nr s  designed

to :-‘-irforrl-’, or change , p~ ’~~ in  a t+ i ~~~~~e — -  behaviar

to p r o d u ce  tangible pr ad ’ ot s  tha t anr’,v~red governmental

re e ’r ;  
~
‘) Then c~r :  the- in t a n g ible in s t it u t i o n a l  values,

°r ide s a ,  t h a t  ~- ? er C expr ~ rr~ d in the for’s of visual

sr~ a’ ogans  to c-r~r ’- r~~y an emotional concept of

4 - c  i . :- t i t~~~ .~~r-”l va lue ~r Idp a  to the viewer ; 3)

~~ ~~
- u c - - : - s g c - :  ihe one -ti anal, th orns i 5  the  pictortal

I~ ’ 5 (  rm1r,~~ , r~~ I ’ :  t h e ~r i r \-:nr , r ich or h: te or compnari c)rI,

o~- C1 - :’~~~~; 
!~~) ~~~~~~~~~~~~~~~ a - en r age : the a t t i t u d e  or be-

~~~~~~~~~ c ’ ~~~ -~ fr - -rn the viev.-er to r ’eet a tangible need

of ~ ho gc-vsmnmr-nt , r ’eh as enli~ trnent or purchase of

I ~ ‘~r-~~t~,- 2°r~~-’.

~~ p c  ter p re -”uc t i -orI compcnent .~~ Cate—

n”ie ~~ of a - c -~1 dealt with t ang ible products, i.e., —

s ta n d  :-ieed~’ of the government to successfnll y

-‘a :- _ - “ar . ~~~~~ r-~~ -~~ ~~~ in posters ~r:’lt wi th values

_ _ _ _ _ _ _ _ _ _ _ _ _ _  _ _ _ _ _ _ _  _ _ _  

- ~~~~~~~ ~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
~~~~~~~~~ 
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- $ - I  ‘ a~~ ’ - -  1}-rj ~- - ~—‘1-r a” ::i - n rd  c-~ or emot iona l ,

the’ t h a ’  :*~ I ~,ht fact ’ ‘ brtre . pcr’~ i 
1 ing , then ,

‘- -~~s n o t  :~ 
p - ~~’~~ r’r th~~~e- .  ‘- ‘as s catc- rg of need ,

since the  ‘-‘-doct  r f  reer”i  si ng  was a e-”nnoc3ity needed

‘a the ga lr  r- ”~o”t  - man”o ’-~ - - The themes used in the

-‘e e’- L t O ~ c-—- t~’--o” - were rr tional , i .e ., patr iot ism,

nn ~ , u i~ t .

Anal~-s i :- cf  ‘ -?cr l d  ~‘!a” I posters reveals that two

— - - or- r og er \~‘e- ”C rnmmunicate-d to the viewer. Thether

U : -  was int en~ ional , or r impi y an integral  par t of

! ‘ :~~ p~ Occ - rs , ~r onl y conjecture. Examination of the

- -~ ‘r~ ~i ~~ -~ “at ;-ortern de - s i gned by d i f f e r en t  ar t is ts

fo j~~~~~o ~‘ive year  period , all c-f which contain

-‘ m i n i m u -  tw~ rPo arager, l e a d s  te- the conclusion that

thr c ’~~tin: .a1 content  - feeling generated in the

~ - -~ r ~y the thome — is  a p~~ocor s  ~~~~~ ‘- --ill happen

- r’- m r--~lr- -sr -f ---hother ~r not it is consciousl y designed .

~~

h° sr ~ ~~~ : :or -sa .~e- , t h a t  of product me - achan li sing,

‘- -i ” - - -- ~; consciousl y p~ anned. Put the success of

~~~ a’ ‘~~ ; -
, r ’~” art a de -,~~r -den t upon l ay-’ v’ell the two

c-l ’-’rir”-’~ a of ’ ~he 
+o tal a-c~~ango work together . The

ra tal~~at  5 s ~r a : ’~ ~~ l y th~ r:~~t-nl s an ” imagery employed

~a, thr ’ d~ r-i gno :’ . T oo ‘~i-Jrnt imagery may evoke so much

~o :~~, t ’ -’ ‘r anfle-:-- (~~--~ rary message)  in the viewer

~ -‘~tie-rn’ level that ne is turned o f f,  and the

~ar g ~ hl~ ‘a ~~- i e - +  ( neronr 1ang ~~~~~~~~~ never a t ta ins  a

1,~.r c- 1 “f -f ~~r e:o 5 with in  the  viewer to be ~

~

i::

~ 

~~~~~~~~~~~~~~~~~ -~~~~~~~~~~~L~~~ - ~~~~~~~~~~~~~~~~~ ::- !~~- -
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A ra:~t -i .x :~Laarnru iainE : t h e -  categories of need , themes ,

~‘y - 1 ’ 5 ~~~~ y and secondary messages and symbols is at plate

-, ~)0~
4

Principles of poster  dosipn.  If the fr lnciples

of pr~rtcr de-sign are not fo’’r -ed the message is not

e - f f c- ct ive ly c a :amunicated . For example, a visual corn—

r”-niention o f f o” t  that d c a ~ not attract the potential

‘n ewe r ’s a tte-u rion cannot sell its p r o d u c t .  As pointed

oot ‘ ;~~ A lvi  a i o f f l  or in Future  Shock, the a:~ aul t

- ‘pon th e-  p u l — l i c  eye and c-ar has become overwhelming.

r o f - f l e - -  a t o t e r s

f loth in g , indeed is quite so purposive as ad—
vert ising,  an d today the average American adult
is assaul ted  by a minimum of 560 advertising
messages each day . Of the 560 to which he is
exposed , however , he only notices seventy—six.
In e f f e c t , he bloek~ out 484 advertising messages
a. dag to ~reserve hi~ attention for other matters.32

~‘ltho -h c-orpn~ t t i on fr om other  visual communica—
— 

+j~~~~~~ ~~~~~~~~~ f o r  public at t e n t i o n  was not a signi ficant

facto’- H 1014~ 1019, the- ab i l i t y  to capture public in-

att ention , and clearly an d directly communi-

nc-ar--ge t hat  w o u l -~ be - remembered was the goal

of the  c- ffp c tj ’,e poster . Today , as pointed out by

‘off l or In ‘utu re  Shock , the f a s t  paced and rapidly

e - h a~gina environment of the average U. S. ci t izen 
- 

-

- ‘1enand~ that  proponents c-f mass media advertising ad—

-ore to t”~e s-asic vi sual c ommunic at ion  principles f-ar

~~— e  be5t “e ’-ult s. Otherwise,  that  important idea or

product may e-:”~ up as one- c-f the “ I-~~~~~ dai ly  messages

~~~~~~~~~~~~~~~~~ — ~~~~~~~~~~~~~~~~~~~~ ~~~~~~~~~~~~~~~~~~~~~~~~~~
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1(3

$ -‘- i “~~~~ ‘ - - ~~~~- ‘ -“ i ’-” b-v t~ - r  ‘)vr”~ - ’ r  f ’- ’r” j c-.- .~ r-

i’hP _ I - , T I ( ’ I ,i (~~~ f r~~~ ’5o-’1 -a’)rter dr ’r i~~n are few

‘- r-v1 1~~l~~~PJ 
‘-‘ , ~“c1 c”ai hr’ ‘~l~ ed to effec’t~ve visual

“a’- - 1’-1~ crt~ ‘ri ‘ -  n~’di er r  ‘
~~~
“ rio medium used. Briefly

~~~tr’~, nr of~ oot ive ~ I C ) O~ of -~ict ori~ ]. communication

t. - ’~~’~~1~~~~: 1 ) 1-~-t~~
-
~’r i c - t  n -  -in well c~r-igned but

~~~~ ~oo 1ite~~-~~; 2) ~ie c1o~’r: measage unmistakable

-- -‘~i-~ f ’r)V_ I1”~~’p 1  1irtflnt 1~,- ; “ )  he ima~ ir i r it ive :  elicit

‘r i o wr ~r intv’ -ort and pnr t ic ’ipat ion ;  1, )  le t  the visual

i n ~~~e t~~~~11 t~.e a ;tory : too much cop~i will not hold

v’loV o-- :)1~tOfltjC )fl; 5) ~~~~~ cnnv inc in ~~i re ll  the benef i ts

IL O  m O d i i e ~ ro ~ t a -~ ~~‘--r ’  viewer remem bers the message,

An ar~i~ 1e i n  ~~~ ~~ ri~ ~ f l77 i rr u e  of American

r~ ‘ 7~~ al ’ ?  -i~”s- “p t:~’ le~~cy ~~~~~~~~ the value of

~~‘i — t e ’ - ‘~r”— a p ” i r~~i~~ir ’ i- I ~cs~~a.;- ’ r ~:1~~~~ ily competitive

~~~~~~~~~~~~~~~~~~ -‘a’ - ‘ . r’~ :~‘ ‘

: T ~~ :‘~~~n i r --~ ~~
- ‘ ‘~~~ n ’ ~ on h~ in~ on top

0 1’ 
~~~~~ ~~r - ’ - ’ . , 

C r1~ I - - ‘r  h~~~~1’ ’ 5 “7,in(~1y con—
f’ r’~~,’r1~

-
~- 1 , ,1j * c~-.- -

~~~
‘ ‘- - ot it take’i

; r -
~ 

r o~~ ‘ r- - ’ -
~ - 

~~~~ ~~~~~~~~~~~~~~ ~~~~~~~ ~I::E cover
b -~~~-a ‘ - :  c- ~-ro -~’- ’r- r- i 1 1 1  ‘

~~~
- of he ir ~’ aa’rc-’ than eye—

c:s t r ’L i  1~~ C ~ ‘i- ’~ -~. ¶ ‘  ~~ t .e ‘ erio’er wi th poster— ,
~ i 5 ce i - ~ ’’ i — ’ -

~~~i~~ 
r~ a.i ’ or i r r ue  af the w e e k . . .  .~~~~3

~~~~~~ -‘urim :ry ~f p~ st~ r’r ~~le. Ar ~iscurse d

ie~ , t 1r’r 1 ’~~’ *~ !~‘i ~~~~ ~~-r 1  d ~:ar r~e r i  ritorial

$ 
pos~t~~ ~“n-r ~- ‘~~~~ra~0l in ~- inir~ ~er~ r~ l American

‘
~~“~~

\1 i~o ~~~~~~~~~~~~~~~ f’r~ -’ t~~r~ \-:a r ‘~f for t .  AF b r i e f ly ~ij5-

r ~~ s : i - : ’ ~i i ; ~ -- 

~: - . ‘Y:er , the p~ c ’-rn iP p r - r l - ei’ played a

rS i - , r i ~~~
nrr r”~ r’ ~ri “or lr 1 ‘? s-’r II s.nd Kcrea as a result

0 _c’ t!~e n r  r ’nc~j of ph ot~~ raphic and electronic mass

- -
~~~ . ,~~~~~~~~~~ 

-
~~~~~~~~~ ::.~~~~ 

- ‘- .,
— ——, 

—--—-------—- — —a.—--- —  — ~a- ~- - . ~~~~~~~~~~~~~ — -—----•-----. — — — — _____________
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l6’~

0 ( 1 ) 0  
• flpi- - t I - ’ -  %f ’L C t - y 1 5 - ) r )  pr~ -~ t15 (’ o)~r t er became a

i r  -4 p” i” :’- i l y ~~f t~’e sr s -t i - ’-’n- r groups, nrd  the needo

of ’  ‘:~.e ~~
‘
. 

‘
~~~. 

‘ -“ C - - f l” )Cf l t  ~
-- ‘c- ’t O adver tj ced  via the other

~‘i ra ‘~~~
;1i ’

?u - S- - . u . c
~ 

C’~~~ l’h” ~ rap i Li c  ~ rt  :‘

-rho ~~ n p ’i e  art p or te~’ still pla~’s a role in the

oommunication p~~~ oss within the U. S. military . It

h : r  been ~~~~~~~~~ to ~n internal communication ye—

b i e~~’~’ , h r”r~vr -’- , ~nd los-er nest of i tc  publ ic—at t i tude

~.‘- f3 u r n c i u i ~- po~--er ~‘ae to i t s-  l imi ted  exposure. Cat a—

r - o rj p~ of r o a d  n~ -H n u r 2 i c 2t e ’ - l  by m i l it a r y  posters today

(~~n 1 vp i t~ i such ~r er o r - er i -~] hy~~ ene factors as energy

o nnro- ) - -v~-t i on,  rn fot ; , heal th , eduention , cost effec—

— ~ i. ”f l ~~C ’5 , ~~f l ’~ C)t’De’-’ inte~’na]. pno~ rnms arid problems.

~‘~!e maj c -~r adver t i s ing  e f for t  of the U.  S. Army has

b een conducte d in rec’ ui t ing the “All Volunteer Army.”

. 
‘-!. A~.’-c— -- ~~~~ adminis te red  the Army advert ising pro—

sir-cn ~iscr ~ ~-~~ r t96~~. The ~~~. 
‘j - ’ . Ayer advertising

e~’ncept irs p r r r~ rt in f ~ t -~ - A inn~- to the puhlic “i’~ one

r n t r ~ -. 1, id’- ’a, s-inpl~’ ~it~ite d as pos~si~ile. “3k The

~ r1_ I or~~i s-1) ’g f ~~rs ~‘sos t he -oh-otograph an~ copy as mutually

n~’o a.t~ ng c’ie~ ents- wi th in  on adverti sement , focusing —

t~-e con~- on one ides.  in d i -~enous to the adverti sement.

A~,’rr ~~~ r~1o ,-s- “a W~~~i1 P range of media for  the Army l

p~-i r i t,  pr 5mn ar i 1j  msgazine ’i , newspapers, radio , television,

ri i r ~~ct r~a~ 1 , ‘-‘o r a ’- iiter  promotion i tems,  b i l lboards,

- o ~~~~~~~~ --~ et  ~~~~~~ i,ly’. Thomas F. Ua:~ey ,  Senior Vice 
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Ayrr- , feCl C t ha t  “ r ’lectron ic medin

: s l r  u r ’s-t  ~~~ ~ t~’ ~~‘~“ote Army service ” :~nd that t e l e—

H :‘ri rn - - ’  H- S r’ Le s t  r’I (- 5 1 . Ilm 5:0 idvr’ ’t Is-o  the Army

f ’ rCf ’ I t  C~~~ -,1~~i.J1c~ r audio rn~ vi sual e f f e c t s  to provide

:-et~~ n and i. mpr~ct in del iv” - ’~~~ the messa~ e.36

P ’ s-t .PI’s- s”r ’ ~ised -~rimaril~- ~s ~ ive-aw~y item s to evoke

~ ntr iot~~srn , wh ich  i’ . “1. Ayer considers to be ‘a latent

~s p-fl~~ l to i n st  young American men snd women .”37 Flagg ’s

“ T -‘A::T YCU Fe’ ~~~~. 9. AP I— Y” World W~r I finger—pointing

U n c ’e 9am nort e ’- ’ has proven successful to their ad—

vri - U j . --i, --  ,-ff ’nrt as-  s ,~ i vo— awoy  it em .3~
T-’f l t r 2~ 4 j ;  o f -t.I,o p o s -t e -  today, P~’~ ed on thi s re—

vi i— ’ - - -‘f - -“ s~~~’,-’~ r p oz ter  11cfiita ~ e, there is an important

:irid mis -s.~ 
_nr la-ted e~~t-erna~ rol e f ar the graphic art

rnr t e ’ in the modern m i lit ary . i’he reproduction and

s-a i r  of “er- id ~ ar I ond II American mil i tary posters

as- collectibles would o ffe r  both a source of income to

ti o ~ ovp n-~o’i t ar’~ ~‘emind American s of the i r  20th cen-

~~~- - - -“  m5 ’~~~~~’- h~~-i tn :e. In thi .~ e’~~ ~f nostalgia in

‘-mer i ca , en s- ’- e~~ entern’~~ep could be v’el~. rece~ ved by

+ h n  ~en~ ra1. n ub i l e .  Ar a minimum , the p~’hlication and

I-~ i1’ of s-c—ipt~ve cataln :s of th e  Government’ s cs- i—

~oction of’ ‘-‘ar posters would accomplish the same goal.

An oth~ r area that could lend itself to communication

~r~~~0 th~ p o st er  ric c-’±’.im is that of the Army’s current

ns-e’ls i n :~es-t~n: i~~ nost-1lietnan peacetime mission.

%“oh ann; r L :bla c  inc~~r- , tr ain i n- :  to “win the f ir s t

~ 

~~~
_

~s~Ii ~~~~~~~~~~~~~~ ~~~~ - a — -- ~i~ —~-~~~~--~ ~~~~~~~
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’ I I ~~~~~(S 1  .~~ r i ’- ’-- ’  f ’j i r:;r , :

s ri- 1 p’~opn r e  en rIb-n , 4~~r’ inn-~r t onee  ~f a trained and well—

(~-~~u 1pped e ‘ 
~~~

- ei ,--~io ld ie r resorv ’~ al l  ~at ’-rc p;’tential

f’-~~~
- -  ~~p] e i~t r t i on  th r ough v ir ua l  cor unication via the

~n -’ap~~ c ar~ porter  r~ei’ium .

O-oi -! n’-~ ’~~ -the cur rent  and projected fuel crisis,

~~~~~~~~~~ a i ’  pn l i u t i en , and the heavily congested t raff ic

conditions- of the  lI’r~~er inner—city areas in the United

~~~~~~ ovo i i tun l  n~atory -are of public transportation

~-~~~- -I ori~ i i-- unny  cit ies  i a -i d i s -t i r i c t  possibi l i ty. Un c~c’r

suc h .  r ’ - - - y-~ l. - i~~e~~s- , t l4 o  r’irp iny  of gr aph ic pictorial

n ”~ : ; s-t r ’-~ - i s  ~ubl .c t~’a:s o~ t-oi .i~ n ve1-~icles throu gh—

th e U.  .~~~ . “orl~ expose mil i tary  categories of need

~o a. eons-t aut ly  changing public audience on a daily basis.

Ca refu 7 de fL- i it io r i  of categories of need and plan—

~~~~ of th~ r — e u ,  conbined ‘.- i t h  hi gh quali ty art work

s -n d  ar~Lerericc t~ t1-~s- p rir c inle s-  of visual communication

-
•

~~~~~ 
pnj  l n -~~~r - ‘4 v i d e n d s  in c nnru .’nicat ing in a credible

f’~ r;~ i 
-,-i bn - L~. ia, r-’ A - - ~,-’ ri needs and achie’c-ements to the

A T C ~~’i e C s .  pe0i)iP.
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